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true illuminating the hairs’ natural 
highs & lows
beautiful shimmering powdery tones
honest the approach to our formulation: 
up to 92% naturally derived ingredients, 
complemented by additional 
performance drivers

inspired by a 
longing for 

self-expression 
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FOR THE MOST PART THE 
ADVICE WE GIVE CAN BE 
USED IN A HAIR SALON, 
BEAUTY SALON, SPA…FOR 
GIRLS, BOYS OR KIDS…THE 
FUNDAMENTALS ARE THE 
SAME FOR A SUCCESSFUL 
BUSINESS. 

And with the modern 
phenomenon of androgyny, 
the lines are further blurred, 
but for this issue, we’ve 

dedicate some pages to the guys.  

What styles are your male clients 
going to be asking for in the coming 
months? Head to page 42 to find out. 
And if you’re not quite sure how to 
create some of the more challenging 
looks, or you want to go back to basics 
even, check out our pages on the 
courses designed with this in mind. 
Make sure you’ve got the latest kit 
in your arsenal too, and then just sit 
back and watch your male grooming 
business bloom.

For style across the board we have 
some step-by-steps using some 
electrical faves and some newbies, 
and with androgyny at the core, we 
reckon you can give them a go on all 
your clients.

’til next time.

Jo Charlton
Publishing Editor

EDITOR’S
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NEWS

IN GLITTERING STYLE, THE BARRIE STEPHEN TEAM 
RECENTLY DESCENDED ON LEICESTER’S INCREDIBLE 
ART NOUVEAU TURKEY CAFE FOR A GLAMOROUS AWARD 
CEREMONY THAT CELEBRATED THE WHOLE TEAM’S 
ACHIEVEMENTS.

6

This year didn’t 
disappoint and 10 
salon teams and 
one talented young 
STAR colourist were 
successful, with four 

salons guaranteed a place at 
the L’Oréal Colour Trophy 2019 
Grand Final to be held on June 
3, 2019. The teams had only 30 
minutes to create their fashion 
inspired, fl awless winning look 
to impress the elite group of 
judges.

Out of hundreds of initial 
entries, the following salons 
are through to the L’Oréal 
Colour Trophy Grand Final 2019, 
including the winner of the 
Northern Irish STAR award.
 
Peter Mark, Forestside AND 
Arthur Street; Barbers Of BT45, 
Magherafelt and Christopher 
Main of Andrew Mulvenna 

Hair, Belfast are through to 
the L’Oréal Colour Trophy 
Grand Final 2019. Additionally, 
a number of salons were 
named ‘Best in Region’ for 
the Northern Irish L’Oréal Colour 
Trophy Award and the L’Oréal 
Men’s Image Award.

At the highly acclaimed Grand 
Final in London, the fi nalists will 
have just one more opportunity 
in which to prove both their 
creative fl air and technical ability 
in their chosen category.

The overall winners in each 
category will pick up a once-
in-a-lifetime prize package, 
which includes a European Trip 
to shoot their winning look, a 
fashion shoot with a leading 
consumer title, plus endless 
opportunities throughout their 
winning year.

Team members from all 
fi ve salons gathered for 
the stylish celebration, 
which recognises and 
rewards those who 
have excelled over the 

last 12 months and have helped 
deliver another hugely successful 
year for the award-winning salon 
group.

 
Compered by special guest 
Mark Woolley, the founder 
and global creative director of 
Electric, the Barrie Stephen 
Team Awards 2019 saw 10 
coveted trophies up for grabs. 
 
Barrie Stephen’s Neil Smith 
took home the gong for Colour 
Ambassador AND brand 
ambassador while Dennis Bodle 
was crowned Retail Champion. 
There were also awards to 
recongise skills outside of 
hairdressing including a Making 

A Difference Award, presented 
to B Styled’s Evie Hepworth.

And not forgetting Barrie’s 
‘Golden Oldies’! Celebrating 
and rewarding team members 
who have been with the salon 
group for 10 years or more.

“Once again, the night was a 
fi tting tribute to every member 
of the fantastic Barrie Stephen 
team and I am delighted to 
congratulate all of tonight’s 
winners, who should all feel 
very proud of themselves,” 
says Barrie Stephen.

COLOUR 
TROPHY 
WINNERS

BELFAST WAS HOST TO ONE OF THE BIGGEST HAIRDRESSING 
COMPETITIONS IN THE UK AS NORTHERN IRELAND’S 
BRIGHTEST, FASHION-FOCUSED HAIRDRESSERS COMPETED 
IN THREE CATEGORIES IN THE NORTHERN IRISH HEAT OF 
THE L’ORÉAL COLOUR TROPHY AWARDS.  

BARRIE’S STARS 
CELEBRATE IN STYLE

“ONCE AGAIN, THE 
NIGHT WAS A FITTING 
TRIBUTE TO EVERY 
MEMBER OF THE 
FANTASTIC BARRIE 
STEPHEN TEAM”

URGENT HELP 
FOR THE PLIGHT 

OF POLAR BEARS
IF WE DON’T TAKE IMMEDIATE ACTION, 

POLAR BEARS COULD BE  
THE FIRST SPECIES TO BECOME  

EXTINCT DUE TO CLIMATE CHANGE

milk_shake® have teamed up  
with Polar Bears International  

to raise money for these beautiful animals  
by producing a special pack  

containing our best selling products  
along with a free polar bear soft toy. 

For every pack sold, milk_shake®

will make a contribution to this amazing charity,  
for the protection of polar bears, the good of our planet  

and for future generations to come*.
*in participating salons, while stocks last.

/ DISCOVER MORE AT:  
   MILKSHAKEHAIRCARE.CO.UK
/ FACEBOOK MILKSHAKEHAIRUK
/  T. 01392 365177
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MULTI AWARD-WINNING HAIRDRESSER JAMIE STEVENS, 
HAS BEEN APPOINTED THE HOT TOOLS PROFESSIONAL 
EUROPEAN CREATIVE DIRECTOR. WITH CONSUMER DEMAND 
ON THE RISE, HOT TOOLS HAS TEAMED UP WITH JAMIE WHO 
IS A CELEBRITY STYLIST AND SALON OWNER WHO IS ALSO 
KNOWN FOR HIS WORK ON THE X FACTOR, AS WELL AS BEING 
THE CURRENT RESIDENT HAIRDRESSER ON ITV’S LORRAINE.

8

NEWS

A 
history of hair, 
which showcased 
iconic images 
and never before 
seen imagery from 
Keith’s outstanding 

career in hairdressing, was 
a refreshingly honest and 
humorous insight into how he 
created such an interesting and 
diverse career. Keith shared 
his understanding of the 
hairdressing industry from salon 
to celebrity and session work. 

With the assistance of AJC93 
PR, Keith hosted an insightful 
and inspiring evening with 
over 150 guests in attendance, 
who were among the fi rst to 
experience No Limits and to 

receive a preview of his new 
work shot recently in Russia, 
the UK and Italy. 

With a burning desire to bring 
something completely new and 
fresh to the world of hair, this 
presentation was a testimony 
to Keith’s tenacity, drive and 
creativity. For Mr Harris the 
future is looking very bright.

I’m ecstatic 
to be the new 
European 
Creative 
Director for Hot 

Tools. I love the range and have 
always been impressed by their 
innovative design, which helps 
stylists to create their very 
best work. Teaming up with 
Hot Tools is a dream role and 
I can’t wait to showcase the 
possibilities the brand offers,” 
says Jamie.   

He will now be assisting 
the brand creatively while 
also representing Hot Tools 
Professional at shows and 
events. Jamie will be a huge 
asset to the Hot Tools team, 
working alongside Robert Eaton, 
European Brand Ambassador, 

assisting the brand creatively 
while also representing Hot 
Tools Professional at shows 
and events. Brian Cook will be 
leading the European Education 
and training programme along 
with the Westrow education 
team.

Hot Tools EMEA Brand 
Manager, Michelle Wilson, said: 
“We are delighted to be joined 
by Jamie Stevens, we couldn’t 
imagine anyone better for 
the role of European Creative 
Director. We are looking 
forward to working with Jamie 
to help showcase our brand 
alongside Robert Eaton, who 
together make a truly talented 
and inspiring team to drive Hot 
Tools forward.” 

UP CLOSE 
WITH MR 
HARRIS

HAIRDRESSING ICON KEITH HARRIS PRESENTED NO 
LIMITS TO A CAPTIVATED AUDIENCE OF HAIRDRESSERS 
PHOTOGRAPHERS AND FASHION AND BEAUTY ICONS 
INCLUDING TREVOR LEIGHTON AND KAREN MILLEN AT 
WELLA WORLD STUDIO IN LONDON. AFTER A PROLONGED 
PERIOD OF ILLNESS KEITH DECIDED TO RETURN TO THE 
HAIRDRESSING COMMUNITY AND CELEBRATE THIS WITH AN 
EXQUISITE INSIGHT INTO THE WAY HE THINKS, HIS HUMOUR 
AND THE STORIES BEHIND THE IMAGES. 

KEITH SHARED HIS 
UNDERSTANDING OF 
THE HAIRDRESSING 
INDUSTRY FROM 
SALON TO CELEBRITY 
AND SESSION WORK. 

HOT TOOLS PROFESSIONAL 
ANNOUNCES EUROPEAN 

CREATIVE DIRECTOR

DEFYDAMAGE

- Spray-on bond protection 
& color perfection - 

no measuring, no mixing

#hairfeels       www.joico-defydamage.com

To find out more, call 0845 0712326 or visit www.joico-defydamage.com.

see it. feel it. believe it.

* Against combing breakage on damaged hair during heat styling;  
  when using Defy Damage Shampoo and ProSeries 2vs.a non-conditioning shampoo
**When lightening
***After 10 shampoos; when using Defy Damage Shampoo and ProSeries 2

NEW

Start-to-finish damage prevention.  

For stunning results you have  

to see to believe:

• 80% less breakage*

• 5X stronger hair*

• Increased & more even lift**

• Evens porosity for better color deposit

• Maintains over 90% of color vibrancy***
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DOWN
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HAIR AND STYLING: ALEXANDER TURNBULL
MAKEUP: TORI BELL

PHOTOGRAPHY: JACK EAMES
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BUSINESS FIRST, IT’S WHAT 
WE’RE ALL ABOUT, AND 

HOPEFULLY YOU ARE TOO!

06
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HIGHLIGHTS

INSIDE HAIR GAIN

SHE’S ELECTRIC
HOW TO GET THE MOST 
OUT OF 2019’S TOOLS

GOT FIVE
FIVE ON TECHNOLOGY

FIVE ON STAFF 
REWARDS

FIVE ON GREEN 
MARKETING

OUR GIRLS GET 
TECHY
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ONCE A PAST-TIME OF HARDCORE 
MUSIC FANS, THE EMERGENCE 
OF MAINSTREAM POP FESTIVALS 
HAS SEEN THEIR POPULARITY 
SURGE. NOW VISITED BY 
ICONS, FASHIONISTAS AND 
IT-GIRLS, STYLE HAS SHOT 
TO THE TOP OF THE AGENDA, 
WITH HAIRDRESSERS IN HIGH 
DEMAND AT THE BIGGEST MUSIC 
FESTIVALS.  MAKE SURE YOU’RE 
READY WITH  GHD’S FESTIVAL 
COLLECTION: IT’S THEIR MOST 
HEDONISTIC HEADLINER YET.

SB:ADVERTORIAL

FESTIVAL 
FEVER

12
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FESTIVAL 
FEVER

SLEEK STAGE
GHD GOLD STYLER  
Create big-hitting styles with the help 
of the best-selling ghd gold styler, 
dusted in rainbow hues. Featuring 
dual-zone technology for premium 
performance, a modernised design 
for smooth, snag-free styling, and 
delivering super-sleek results, this is 
a must for your festival line up. 

MAIN STAGE
GHD PLATINUM+ STYLER  
Make sure your kit looks on point and 
takes the hard work out of styling with the 
innovative predictive technology found 
inside the sensors of the ghd platinum+ 
styler. By recognising the thickness of 
the hair and the speed at which it’s being 
styled, you’ll be able to deliver ultimate 
results faster than ever before. Now that’s 
a recipe for headline-worthy looks. 

70% STRONGER HAIR*  
20% MORE SHINE**               
2X MORE COLOUR INTEGRITY*     
HEATS UP IN JUST 20 SECONDS

BLOWOUT STAGE
GHD AIR HAIRDRYER  
Ramp up the volume with the ghd air 
dryer, reinvented with kaleidoscopic 
accents. With its professional-
strength motor and advanced 
ionic technology, ghd air delivers 
exceptionally fast drying and styling, 
while also helping to reduce frizz – 
perfect for that quick festival fi x. 

#GHDFESTIVAL
ONLY AVAILABLE DURING FESTIVAL SEASON. 
CONTACT YOUR GHD ACCOUNT MANAGER TO 

FIND OUT MORE, OR CALL 01924 423400.

*vs a styler working at 230°C  **vs naturally dried hair

GHD_ADVERTORIAL_APRIL.indd   13 01/04/2019   11:40



SHE’S 
ELECTRIC

SB:STYLE
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USE THIS SEASON’S 
CULT ELECTRICAL 
TOOLS TO CREATE 
THE LOOKS YOUR 
CLIENTS ARE 
ASKING FOR – FROM 
CELEBRITY STYLES 
TO EDITORIAL 
MOVEMENT.

BY FIONA WARD

ELECTRICALEDIT.indd   14 31/03/2019   22:07
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LUXE
WAVES
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FOR THOSE ASKING FOR VOLUME AND BOUNCE 
WITHOUT TOO MUCH CURL, THIS IS THE TICKET. 
THE GHD CURVE CLASSIC WAVE WAND IS YOUR 
WEAPON OF CHOICE…

Prep the hair with ghd curl hold 
spray for long-lasting waves. 

Continue this technique to the top 
of the section, always pointing the 

wand in the same direction and 
above the section. 

Brush thoroughly through the hair 
using the ghd oval dressing brush. The 

anti-static nylon bristles help polish 
the fi nished look. To keep hair in place 

spritz with ghd fi nal fi x hairspray. 

Divide the hair into four sections. 
Starting at the bottom of a back 

quarter, take a 2cm diagonal 
section. Place the ghd curve classic 

wave wand above the section. 

Moving on to the second back 
quarter, repeat this technique 

starting from the bottom. 

Wrap the hair around the wand and 
hold for fi ve to eight seconds. Twisting 

the hair as you wrap will result in a 
smoother, more polished result. 

Repeat on the two front quarters, 
making sure you are always curling 
and wrapping the hair away from 

the face. 

BEFORE

ELECTRICALEDIT.indd   15 31/03/2019   22:07
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ULTIMATE 
MOVEMENT
THIS ULTRA-GLAM 
CURLED LOOK GIVES 
A COOL SEVENTIES 
VIBE, CREATED BY 
ROBERT EATON 
USING THE HOT 
TOOLS CURLBAR. 

1Create a teardrop 
section from forehead 

to crown. Create sections 
around the head as 
shown.

2 Starting at the nape 
take a vertical sub-

section approximately 1” /2 cm 
wide.

3Flat wrap the hair, use the timer 
for four to six seconds, let the 

hair fall into the palm of your hand, 
leave to cool.

4Repeat steps working upwards 
through the horseshoe sections 

to the top Teardrop section.

5Follow the same wrapping 
technique in previous steps, 

working forwards to complete.

6Tip the hair forwards, using your 
fi ngertips massage the scalp 

and shake out the hair to break up 
sectioning lines.

SB:STYLE
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AWARDS 
SEASON PONY

1First, I started Mandy with 
clean wet hair fresh from 

being shampooed. I applied a bit 
of blowdry balm to her ends and 
brushed through.

2I power-dried her hair with 
the T3 Cura Luxe dryer with 

the concentrator tip, to take the 
moisture out but keep it smooth. 
Once 80 percent dry I created 
a clean side parting and took 
sections to smooth out with a 
large round brush and the dryer. 
Apply heat protection spray to 
smooth fl yaways.

3Using the T3 SinglePass Luxe 
hair straighteners I ironed out 

the front of the hairline to get 
the smoothest parting possible. 
I sprayed this front section with 

hairspray and brushed with a soft 
bristle brush behind her ears.

4Section a small low ponytail 
at the nape of the neck and 

secure with a clear elastic. I 
added some extra hair extensions 
here for length.

5Then I brushed the rest 
of the hair into a tight low 

ponytail over the existing pony 
to completely hide the extra hair, 
and secured again with clear 
elastic.

6Once the pony is perfectly in 
place, spray with hairspray. Go 

through the ponytail alternating 
sections with the straightener 
and the T3 SinglePass Curl 
curling iron to create a light wave.

7Apply a dab of 
serum to the 

ponytail and brush 
through to give 
shine.

8Finish the look by 
applying a generous 

amount of hairspray on the 
entire look, and clean up any 
fl yaways around the hairline 
with a toothbrush sprayed with 
hairspray.

9Finally, I added a pearl hairpin 
to the back of the pony.

RECREATE THE EFFORTLESS TEXTURE AT HOUSE OF HOLLAND 
SPRINGSUMMER 19, WHERE SYD HAYES WAS ON-HAND TO 
CREATE THIS WET LOOK STYLE USING BABYLISS PRO TOOLS.

Once the pony is perfectly in 

HOUSE OF HOLLAND 
WHERE SYD HAYES WAS ON-HAND TO 

 BABYLISS PRO TOOLS.

hairspray and brushed with a soft 
bristle brush behind her ears.

Section a small low ponytail 
at the nape of the neck and 

secure with a clear elastic. I 
added some extra hair extensions 
here for length.

Then I brushed the rest 
of the hair into a tight low 

ponytail over the existing pony 
to completely hide the extra hair, 
and secured again with clear 

7

Once the pony is perfectly in 
place, spray with hairspray. Go 

through the ponytail alternating 

added some extra hair extensions 

of the hair into a tight low 
ponytail over the existing pony 
to completely hide the extra hair, 
and secured again with clear 

Once the pony is perfectly in 
place, spray with hairspray. Go 

7Apply a dab of 
serum to the 

ponytail and brush 
through to give 
shine.

8Finish the look by 
applying a generous 

amount of hairspray on the 
entire look, and clean up any 
fl yaways around the hairline 
with a toothbrush sprayed with 
hairspray.

9Finally, I added a pearl hairpin 
to the back of the pony.

 BABYLISS PRO TOOLS.
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IT-GIRL
CURL
COUNTLESS 
CLIENTS WANT THAT 
UNDONE, MESSY 
WAVE – GET THE 
LOOK WITH GHD’S 
CREATIVE CURL 
WAND.

1Apply the ghd 
root lift spray to 

the roots for added 
volume and hold.

2Start at the side 
of the head, take 

a vertical section and 
place the ghd curve 
creative curl wand 
vertically behind the 
section of hair. Twist 
wrap the hair around 
the wand and hold for 
five to eight seconds. 

3On the next section 
place the wand in 

front of the section 
of hair to curl in the 
opposite direction – 
this will add texture. 

4Continue around 
the head always 

alternating the wand 
behind and in front of 
the sections of hair. 

5On the very front 
sections either 

side of the face, place 
the wand behind the 
section to frame the 
face.

6Comb through the 
hair using a ghd 

detangling comb to 
break up the defined 
curls for an effortless 
look.

7To fix the style, 
spritz hairspray 

onto the comb before 
brushing rather than 
directly onto the hair 
for even distribution.

SB:STYLE
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CATWALK
COOL
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RECREATE THE EFFORTLESS TEXTURE AT HOUSE OF 
HOLLAND SPRINGSUMMER 19, WHERE SYD HAYES 
WAS ON-HAND TO CREATE THIS WET LOOK STYLE 
USING BABYLISS PRO TOOLS.

1Starting at the nape, take 
a two-inch section of hair 

around three inches from the 
root. Push into an S-wave and 
use the BaByliss PRO Prima 
3000 Styler to create a fl at wave, 
while feeding the hair through 
and tapping the styler open and 
closed as you move downwards.

2Locking the Styler closed, use 
the heated edges as a curling 

wand and take the next two-inch 
section and wrap around the 
Styler. Remove from the section 
and run your fi ngers through the 
hair to create natural texture. 

3Starting at the back of the 
head, use your hands to add 

gel at the root. Then use a wide-
toothed comb to pull it through a 

few inches and repeat until you 
reach the ears.

4Create more detail around 
the ear by using gel on the 

front of the hair line and combing 
behind the ears. Once all hair 
has been pulled back secure 
using a small pin until it sets.

5Remove the pins and use a 
tail comb to pull out the hair 

from behind the ears and at the 
back. Spritz a small amount of 
hairspray to break up the texture 
and give the look a sporty edge. 
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DISCOVER 
COPYRIGHT 
#MYCOPYRIGHTSTORY
WITH ALL BASES COVERED, TIGI COPYRIGHT 
COLOUR, CARE AND STYLING ALLOW 
HAIRDRESSERS TO CREATE BEAUTIFUL, HEALTHY, 
INDIVIDUAL HAIRSTYLES AND COLOURS TO 
PROVIDE TODAY’S CLIENTS WITH THE PERSONAL 
AND CUSTOMISED SERVICE THEY DESIRE. 
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Amazing 
treatments 
ensure hair is in 
perfect condition, 
while the 
intermixability of 

TIGI Copyright Colour allows 
for the creation of individually 
tailored colours.  

For the fi nal step, the newly 
launched TIGI Copyright 
Styling provides a selection 
of products suited to every 
hair type and style, pushing 
the stylists’ creativity to 
epic levels.

With TIGI Copyright, the 
client experience is key 
to enhance the product 
performance, which is why 
TIGI’s unique educational 
support programme pushes 
the personal consultation as 
part of every salon visit. It 
means every client leaves 
with the knowledge – and 
products from your retail 
shelf – to maintain their hair 
between salon visits. 

Here’s what some of TIGI’s 
partners say about TIGI 
Copyright…

SB:ADVERTORIAL

“WE LOVE COPYRIGHT 
COLOUR AND CARE. 
IT HAS BEEN A 
GAME CHANGER; A 
MAJOR JUMP IN THE 
EVOLUTION OF CARE 
PRODUCTS.”

DISCOVER 
COPYRIGHT 
#MYCOPYRIGHTSTORY

MY STORY: 
ANDREW COLLINGE
“This year celebrates 10 
years association with 
TIGI, fi rst through TIGI 
Copyright Colour and 

more recently with the 
addition of TIGI Copyright 
Care. Since we fi rst took 

on Copyright Colour 
we’ve seen great results 
and thoroughly enjoy the 

individuality the brand 
gives. It’s a compact 

range of products, but 
with the ability to intermix, 

it allows us to bespoke 
colours when we want to. 
I fi nd the new Copyright 

Care range with its unique 
concept of Boosters has 
a similar philosophy. We 
can now analyse each 
clients’ hair and adapt 
the formulation to suit 
accordingly, resulting 

in fabulous well-
conditioned hair. 
A high proportion 
of clients having 
technical services 

now have a 
Copyright Care 

Treatment, which 
can often lead to 
a retail sale within 
the same range.”

MY STORY: 
ANTHONY LABAN 
“We’ve worked with TIGI 

Copyright Colour since 
opening the salon fi ve 

years ago and have seen 
the excellent results. I had 
high hopes TIGI Copyright 
Care would hit the same 

mark, and it has – and 
more! TIGI Copyright Care 

SOS Extreme Recovery 
Treatment has totally raised 

our colour work delivery 
to the next level and is 

giving us fantastic results 
on damaged hair that were 

previously unreachable. 
With the styling range now 
added I feel we have the 
best set of tools in the 

industry.”

MY STORY: 
TERRY STEVENTON 

“We love Copyright Colour 
and Care. It has been a game 
changer; a major jump in the 
evolution of care products. 

Our clients love it, we love it 
and our bank account loves it! 
TIGI Copyright has opened up 

creative possibilities and simply 
helps us provide a better result 
and service. Colour is such a 

major part of our business and 
now we have the care range to 

compliment that.
We chose TIGI as a partner 

and creative mentor because 
of the ethos of quality 

products, quality education, 
their inspirational quality and 
business know how. Things 

can only get better!”

in fabulous well-
conditioned hair. 
A high proportion 

technical services 

the formulation to suit 
accordingly, resulting 

WHY NOT SHARE YOUR 
STORY WITH TIGI? 
Find out how TIGI Copyright 
and its hero treatments can 
generate profitability and 
change your salon business 
via email customer.
service@tigi.com      
www.tigicopyright.com or 
phone 0344 844 0944

@TIGIcopyright  
#MyCopyrightStory 
#CopyrightYourHair
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Technology rears its head once 

again, as do staff bonuses and 

green marketing tips.
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THE SPENDING 
HABITS OF 
CUSTOMERS HAS, 
AND IS STILL, 
CHANGING – THEY 
SPEND MORE TIME 

ONLINE, THEY SPEND MORE MONEY 
ONLINE AND AS A RESULT MANY 
SPENDING LESS IN-SALON. HOWEVER, 
CAPITALISING ON INNOVATIVE 
TECHNOLOGIES TO ATTRACT NEW 
CUSTOMERS AND RETAIN THE LOYALTY 
OF OLD ONES, COULD BE THE ANSWER.

SB:GOT 5

GOT FIVE ON 
TECHNOLOGY 
FOR RETAIL

Research by Vista 
shows that 67 
percent of people 
believe that 
businesses should 
make in-store 

technologies a priority. Cin-
Yee Ho, European Business 
Development Manager, 
HiMirror, suggests five 
technologies that can help 
increase customer footfall in 
salons:

BEACON 
TECHNOLOGY 
Currently in its infancy, but 
already tested successfully 
across the Atlantic, beacon 
technology is expected 
to revolutionise brick-and-
mortar businesses. It works 
by sending personalised 
messages, adverts and offers 
to customers via wireless 
devices when they’re physically 

close to your business. This 
takes advantage of higher 
footfall at nearby businesses 
such as restaurants and bars. 
Beacon technology can be 
used to send alerts, reminding 
them of any new treatments or 
any deals on offer at that time.
  

LOYALTY SCHEMES 
Loyalty schemes are now 
so well established that 
customers have high 

expectations of what 
businesses can offer. 
Consumers will no longer 
tolerate impersonalised offers 
or repeatedly receiving deals 
they never take up. Artificial 
intelligence addresses this 
by collecting data on which 
aspects of your loyalty scheme 
are and aren’t working, making 
it easier to organise, control 
and improve the scheme.
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“IN ADDITION TO ENTICING CUSTOMERS TO STEP INSIDE, YOU 
HAVE TO GIVE THEM A REASON TO STAY. THE ANALYTICAL 
CAPABILITIES OF MIRRORS, SUCH AS HIMIRROR’S RECENTLY 
LAUNCHED ENTERPRISE RANGE, ALLOW CUSTOMERS TO SCAN 
THEIR SKIN AND, THROUGH REGULAR VISITS TO THE SALON, 
MONITOR THE EFFECTIVENESS OF THE PRODUCTS THEY’RE 
USING. THESE MIRRORS CAN ENCOURAGE REGULAR FOOTFALL 
BY ADDING VALUE INACCESSIBLE ONLINE.”

For example, it can inform 
you that only 30 percent 
of customers are taking 
advantage of discounted hair 
styling treatments, but there 
has been increased interest 
in facials, allowing you to opt 
for a discount that’s more 
desirable. 

SMART MIRRORS 
In addition to enticing 
customers to step inside, you 
have to give them a reason to 
stay. The analytical capabilities 
of mirrors, such as HiMirror’s 
recently launched enterprise 
range, allow customers to scan 
their skin and, through regular 
visits to the salon, monitor the 
effectiveness of the products 
they’re using. These mirrors 
can encourage regular footfall 
by adding value inaccessible 
online.

Furthermore, the growing 
augmented reality capabilities 
of smart mirrors mean that 
customers will soon be able to 
try beauty looks on in the salon 
before they take the plunge in 
real life. For instance, virtually 
testing out new hairstyles 
or hair colours as well as 
lipsticks and eye makeup. 
This will empower you to help 
customers find the products 
that suit them, or offer 
tailored recommendations 
based on a customer’s 
preferences, ultimately 
increasing engagement, the 
likelihood of making a sale and 
repeat business from a loyal 
customer. 

HAIR SCANNERS 
Hair scanners are another 
new technology that can 
transform salons by offering 
personalised customer 
experiences. These scanners 
can figure out which products 
and treatments will work 
best for each client by using 
infrared and visible-light 
sensors to test the health 
and quality of the individual’s 
hair. 

QR CODES 
Although QR codes have 

been around for years, their 
benefits are yet to be fully 
appreciated by brick-and-
mortar businesses. Despite 
their under-appreciation, QR 
codes are a powerful way of 
quickly and easily directing 
customers to your website 
or social media pages – you 
simply have to place codes 
around the salon for them to 
scan with their phones. This 
not only enhances in-store 
engagement but will drive 

awareness of your salon online 
in front of potential clients. 

STAND OUT FROM 
THE CROWD
In such a competitive market, 
you must do all you can to 
stand out from the crowd 
in front of potential clients 
and incentivise continued 
customer loyalty. Cutting 
edge technologies are a 
key way to achieve this, but 

when considering which 
innovations to implement, 
remember that one size 
doesn’t fit all. 

The salons who will be most 
successful in increasing 
customer footfall will be 
those that do their own 
research into the options 
available, to understand 
what will offer the most 
value to the store and the 
customers. 
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BONUSES ARE OFTEN 
FAR FROM THE TOP OF 
A BUSINESS’ LIST OF 
FINANCIAL PRIORITIES, BUT 
A NEW TAX EXEMPTION 
HAS MADE THEM CHEAPER 

AND EASIER THAN EVER TO GIVE OUT – AND 
THOSE WHO DO, STAND TO MAKE BOTH 
FINANCIAL AND ORGANISATIONAL GAINS.

SB:GOT 5

STAFF 
BONUSES 
BEFORE APRIL 6

Last year, HM 
Revenue and 
Customs 
announced 
bonuses or 
benefits of up 

to £50 per employee 
can be given tax-free, 
as long as they fit within 
the specified criteria – 
and there’s no National 
Insurance or complicated 
paperwork involved. And 
while rewarding staff with 
bonuses has a proven track 

record for leading to happy 
staff, increased retention, 
and increased productivity, 
many salon owners 
still aren’t aware of the 
scheme. In fact, according 
to a One4allRewards.co.uk 
survey of UK business 
leaders, just 22 percent 
know about this.

Here, Alan Smith, UK 
Managing Director at 
One4allRewards.co.uk, 
explains six reasons why 
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ACCORDING TO A SURVEY WE RECENTLY CARRIED OUT OF 1,096 
UK WORKERS, ALMOST HALF [46 PERCENT] OF THE WORKFORCE 
WOULD BE LESS LIKELY TO LOOK FOR A NEW JOB IF THEY HAD 
RECENTLY RECEIVED A BONUS FROM THEIR BOSS. THIS IN ITSELF 
CAN BE FINANCIALLY BENEFICIAL, AS THE COSTS FOR HIRING STAFF, 
PARTICULARLY WHEN RECRUITERS ARE INVOLVED, AS WELL AS PAYING 
FOR DEPARTING STAFF’S UNUSED ANNUAL LEAVE AND THE BUSINESS 
TIME LOST TO SEARCHING FOR AND INTERVIEWING CANDIDATES, CAN 
SERIOUSLY STACK UP.

businesses should be making 
use of this incentive to give 
staff bonuses:

BONUSES MAKE STAFF MORE 
PRODUCTIVE – It’s fair to 
assume that rewarding 
staff with a bonus would 
have some small impact 
on productivity. But the 
extent to which this is true 
is surprising – our research 
suggests that receiving a 
gift is enough to make 91 
percent of staff work harder.

THE TIMING COULDN’T BE 
BETTER – There’s still time 
for employers to gift an 
employee bonus before the 
end of the financial year on 
April 6, so if you’ve had a 
good year, pass it on.

GIVING BONUSES CAN HELP YOU 
RETAIN STAFF – According to 
a survey we recently carried 
out of 1,096 UK workers, 
almost half [46 percent] of 
the workforce would be less 
likely to look for a new job if 
they had recently received a 
bonus from their boss. This 
in itself can be financially 
beneficial, as the costs for 
hiring staff, particularly when 
recruiters are involved, as 
well as paying for departing 
staff’s unused annual leave 
and the business time 
lost to searching for and 
interviewing candidates, can 
seriously stack up. Weighed 
up against the cost of an 
annual tax-free bonus of £50 
or less – which can prevent 
staff leaving in the first place 
– it’s a bit of a no brainer.

So what is the criteria? To 
qualify, the bonus should 
not be worth more than 
£50 per employee, and 
it shouldn’t be cash or a 
payroll payment, included 
in employee contracts, or 
given as a reward for work 
or performance. Provided 
a bonus meets this criteria, 
HRMC say it doesn’t need 
to be declared, so there’s no 

complicated tax reporting 
involved – meaning no 
headaches at the end of the 
financial year.

IF YOU WOULD RATHER GIVE 
CASH – or almost the 
equivalent of – then gift 
cards could be the answer 
and they fit HMRC’s criteria. 
The One4all Gift Card is a 
multi-store version, which 
can be spent in more than 

55,000 stores nationwide, 
including Marks & Spencer, 
John Lewis, Argos, Boots, 
B&Q, Curry’s, H&M and WH 
Smith.

There’s no getting around 
the fact that bonuses 
are an optional additional 
business expense which, in 
a medium sized workforce, 
can run up. But as we’ve 
seen, whether it’s through 

increasing employee 
productivity or saving on 
recruitment costs – in many 
ways they can indirectly pay 
for themselves.

For more information on this 
tax exemption, and to buy £50 
One4all Gift Cards for staff 
tax-free, please visit www.
one4allrewards.co.uk/taxfree
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GOOD WORK
“Anne Veck salons in Oxford 
and Bicester have long been 
known for their focus on the 
environment, and they’ve now 
gone one step further and have 
achieved the Carbon Footprint 
Standard CO2 Neutral. This 
means they have taken steps 
to measure and offset 19 
tonnes of CO2 created by 
their salon and by their travel. 
Congratulations to Anne, Keith 
and their incredible team.”

AWARDS
“So if you’re doing something 
green how can you shout 
about it? Awards such as the 
Green Salon category in the 
Salon Business Awards are 
great for raising your profile. 
Check out previous winners 

for inspiration and write a 
list of the eco-initiatives you 
have put in place already. Do 
you use eco products and 
suppliers already? Do you use 
eco power? Do you reduce, 
reuse and recycle? The Aveda 
Salon in Dubai has made 
an incredible light fixture / 

MANY SALONS ARE NOW 
ACHIEVING INCREDIBLE 
ECO-FRIENDLY FEATS BUT 
DO THEIR CURRENT AND 
POTENTIAL CUSTOMER 
BASE KNOW ABOUT 

IT? AS SPONSOR OF THE GREEN SALON 
CATEGORY OF THE SALON BUSINESS 
AWARDS, EASYDRY’S PARENT COMPANY 
VYTAL, WANT SALONS TO PROMOTE THEIR 
ENVIRONMENTAL ACHIEVEMENTS AS FAR AND 
WIDE AS POSSIBLE. ANNE BUTTERLY, EASYDRY 
FOUNDER AND CEO, TELLS US HOW.

FIVE ON
VYTAL VIEWS

chandelier from used colour 
tubes. What could you do in 
your salon?”

CERTIFICATIONS
“Why not make it a policy 
to check the eco-credentials 
of suppliers? Are they really 
green? Easydry has achieved 
FSC certification proving that 
we have a strong focus on 
manufacturing our towels 
from sustainably and ethically 
managed forests. Our fiber is 
‘ok compost certified’ and we 
pack Easydry towels in 100 
percent compostable bags, 
which have also achieved the 
‘ok compost’ mark. We also 
ship on recycled cardboard 
pallets, which we developed 
to avoid shipping Easydry on 
plastic pallets.”

SOCIAL MEDIA
Once you have the full picture 
of how eco-friendly your 
salon is, promote it far and 
wide. Post about it on your 
website and include it in your 
email signature and email 
campaigns. Social Media is 
a powerful force and salons 
that promote their eco-friendly 
initiatives online can win big 
in terms of numbers of likes 
and can also win new clients. 
Hashtags are a great way 
to get your content seen by 
new people for example, 
there is a huge market out 
there for #greensalons 
or #sustainablesalon or 
#sustainability.

TRADITIONAL 
Online marketing is powerful 

but so is offline or traditional 
marketing. You can use 
traditional marketing to 
generate content that you can 
promote to build your online 
presence. Why not host an 
eco event in your salon to 
reward current customers and 
to attract potential clients? You 
could celebrate a new eco 
supplier, an eco initiative you 
have started or even take part 
in something global like Earth 
Hour. Encourage staff and 
customers to walk, cycle or 
use public transport too.

At Easydry, we encourage our 
clients to;

REDUCE – use just one towel 
per client to prevent waste 
without compromising the 
guest experience.

REUSE – give their used 
Easydry towels to clients to 
reuse at home, or the salon 
can simply reuse them in the 
salon for cleaning.

RECYCLE – Easydry towels are 
100 percent compostable and 
break down in just 12 weeks 
so they can be composted 
with food waste from the 
salon in our compostable 
bags and can act as fodder 
to help hair to break down. 
Easydry towels can also be 
donated to local dog shelters 
or local businesses like 
garages, which can help the 
environment and help the 
local community.

What can you do today to save 
the planet and encourage others 
to do the same?

SB:GOT 5

“SO IF YOU’RE DOING 
SOMETHING GREEN 
HOW CAN YOU SHOUT 
ABOUT IT? AWARDS 
SUCH AS THE GREEN 
SALON CATEGORY IN 
THE SALON BUSINESS 
AWARDS ARE GREAT 
FOR RAISING YOUR 
PROFILE.”
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For those who don’t like to 

carry the world but rather 
capture it on their days 
off, reach for the Polaroid 

Cube+ Lifestyle Action Camera. 
It’s weather proof and comes 

complete with WiFi, which 
means you’ll never have an 
excuse for missing that action 
shot again. RRP: £116.99 WWW.
AMAZON.CO.UK 

SB:GADGETS

TECH 
GIRLS
WHETHER IT’S ENHANCING YOUR 
SALON OR MAKING HOME LIFE THAT 
LITTLE BIT EASIER, WE’RE BACK WITH 
OUR LATEST PICK OF THE GADGETS TO 
HELP YOU ALONG THE WAY. 

GET
STREAMING

CAPTURE IT
Jabra wireless earphones 

make it easy to go hands-
free. Once fully charged 
you can get a cool fi ve 

hours out of them. That’s a 
lot of Netfl ix when you’re 
struggling with your tax return! 
Plus, they look great. RRP: 
£149.99 WWW.JABRA.CO.UK

They really have thought 
of everything with the 
Frame by Samsung. 
When you aren’t 

watching TV, the Frame 
displays paintings and pictures 
so that wall space isn’t wasted. 
Thanks to its microLED, it’s 
a new class of screens with 
exceptional picture quality and 
modular capabilities. A 4K TV 
with art mode would make a 
nice addition to any salon.  RRP: 
FROM £1,059 WWW.SAMSUNG.
COM

LONGER 
LISTENING

Bad picture quality should be 
the least of your worries when 
you’re trying to steal half an 
hour at the end of the day. 
So, turn to the Apple 4K TV, 
delivering advanced Dolby 
Vision to compatible TVs. 
You can snap up an array of 
4K and HDR movies through 
iTunes, and it comes with a 
Siri remote. What more could 
you need? RRP: FROM £179 
WWW.APPLE.COM

MOVING PICTURE
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Meet Moodo, the only diffuser 
that allows you to shape and 
customise scents according to 
your mood. Set your aroma 
diffuser to work automatically 
and match the scent to your 
lifestyle. Choose a fragrance 
or create your own with the 
Moodo App. Perfect for the 
home or salon. RRP: FROM 
$97.30 WWW.MOODO.CO

You don’t have to be a music 
snob to appreciate this 
gem, linked with Siri and an 
Apple music subscription, 

the Apple Homepod makes the 
musical world your oyster. Siri 
knows your musical tastes and 
has access to one of the world’s 
largest cloud music libraries. Send 
a message, play a podcast or check 
the news. You’ve never been so 
easily connected. RRP: FROM £319 
WWW.APPLE.COM

One size really does fi t all 
with this one. The Lenovo 
Home Assistant Pack works 
with Amazon Alexa and 

makes any tablet in the Lenovo Tab 
4 series a voice-activated smart 
assistant with a screen. Offering 
the option to transform into a smart 
assistant, a 2-in-1 and a kid’s tablet. 
Something that can turn on your 
coffee machine yet also entertain 
the kids is a yes in our books. RRP: 
£99 WWW.CURRYS.CO.UK 

SB:GADGETS

SCHEDULE 
YOUR MOOD

MULTI TASKING

LISTEN UP

STATS

APP: 
WHATSALON

In the Consumer Electronics market,

73 percent 
of total revenue will be generated 

through online sales by 2023 
Statista.com

Specifi cally designed to 
give users access to 
the best hairdressing 
and beauty salons 

within their local area, the 
WhatSalon app is set to 
revolutionise the search 
for salons and clients. It 
lets users view and book 
available appointments, 
while helping partners with 
promotion and attracting new 
clientele. Available on the 
App Store and Google Play. 

HANDS FREE 
MOPPING

We’re all for a little more me 
time and a little less chore 
time, so we can’t say no 
to something that’d mop 

the salon’s fl oor at the end of the 
day for us. The iRobot Braava jet is 
designed to wet mop, damp sweep, 
or dry sweep hard fl oors. Ideal to get 
back some you time. RRP: £249.99 
WWW.IROBOT.CO.UK

STATS
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WHEN HAIR GAIN’S 
LUCY PALMER HAD 
HER FIRST CHILD, 
SHE EXPERIENCED 
WHAT SHE HAS 
SINCE DISCOVERED 
TO BE A COMMON 
PHENOMENON; HAIR 
LOSS. THE ONLY 
DIFFERENCE IS, 
WHEN LUCY WAS 
AFFLICTED, SHE 
USED HER EXTENSIVE 
BACKGROUND IN 
VITAMINS AND 
SUPPLEMENTS TO 
START RESEARCHING 
INTO WHAT COULD HELP 
RESTORE IT. AND SO 
HAIR GAIN WAS BORN.

INSIDER_APRIL19.indd   32 31/03/2019   22:11



WHAT ARE THE MAIN 
CAUSES OF HAIR LOSS? 
Up until quite recently, hair 
loss has only really been an 
issue we’ve openly associated 
with men but actually, eight 
million women in the UK alone 
will also suffer from hair loss 
at some point during their 
lives. Furthermore, we’re 
really starting to open up and 
talk about it and it’s, therefore, 
a regular concern that people 
will discuss with their stylist. 

There are many reasons why 
it occurs including a poor diet 
(one lacking in vitamins, and 
biotin), stress and anxiety 
(which causes the body to 
cut off nutrients to the hair 
and just focus on feeding 
the body) and hormones 
(menopause and pregnancy). 
If your client is suffering 
from hair loss or thinning it’s 
important to understand the 
reasons why it’s occurring. 

WHY SHOULD 
SALONS STOCK HAIR 
SUPPLEMENTS? 
Salons today have an 
abundance of amazing 
products that support hair 
styling and work hard to give 
the appearance of thicker hair 
but this is only cosmetic and 
can’t get to the root of the 
problem. They can’t change 
the hair or nourish it from its 
core to provide true long-
lasting results.

At the moment hairdressers 
do actually often recommend 
supplements to their clients 
but they are then bought 
outside of the salon – this 
is obviously a missed 
opportunity both from a profit 
point of view but also from a 
client satisfaction one. 

TALKING TO THE CLIENT 
To be honest it’s not often 
a topic that needs to be 
broached by the stylist. Most 
stylists are seen by their 
client as an expert, as they 
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should be, and therefore 
most customers will come 
to them with the problem 
first. However the subject is 
broached, it should never be 
an awkward conversation. 

One of the aspects that 
became crucial to me in 
the development of the 
product was the packaging. 
Supplements in the past have 
been marketed in a way that 

is just too clinical. I’ve taken 
a lot of time and care over 
the packaging of Hair Gain 
because it should be seen 
as a pampering product; 
something the client enjoys 
and sees fantastic results 
from. 

“HOWEVER THE 
SUBJECT IS 
BROACHED, IT 
SHOULD NEVER 
BE AN AWKWARD 
CONVERSATION. ONE 
OF THE ASPECTS 
THAT BECAME 
CRUCIAL TO ME IN 
THE DEVELOPMENT 
OF THE PRODUCT 
WAS THE PACKAGING. 
SUPPLEMENTS IN 
THE PAST HAVE 
BEEN MARKETED IN 
A WAY THAT IS JUST 
TOO CLINICAL. I’VE 
TAKEN A LOT OF TIME 
AND CARE OVER 
THE PACKAGING OF 
HAIR GAIN BECAUSE 
IT SHOULD BE SEEN 
AS A PAMPERING 
PRODUCT. SOMETHING 
THE CLIENT ENJOYS 
AND SEES FANTASTIC 
RESULTS FROM.”

But it doesn’t just have to 
be recommended when 
someone is concerned 
about hair loss, it can also 
be offered and discussed as 
part of a wider care plan for 
someone’s hair. For example, 
a client that is after a look 
that will require more time 
at home styling, bleach or 
even hair extensions, Hair 
Gain can be recommended to 
help keep the hair strong and 
nourished in the meantime.

WHAT MAKES HAIR GAIN 
DIFFERENT? 
It’s the only supplement 
with our exclusive ingredient 
AnaGain, which comes from 
the pea shoot. The pea shoot 
is small but mighty when it 
comes to hair loss. Young 
pea shoots are vulnerable to 
disease, damage, herbivores 

and UV rays. So they contain 
powerful nutrients to protect 
them from these dangers. 
The same nutrients can do 
wonders for your hair. We’ve 
found it works by stimulating 
specific particles within the 
dermal papilla cells to kick-
start hair growth.

Like other supplements it 
also contains Biotin and Zinc 
(among many other powerful 
ingredients), so it really is the 
all-rounder. And the results 
speak for themselves! In 
clinical trials, the AnaGain 
ingredient alone has shown to 
contribute to an increase of 78 
percent in hair growth. 

It looks like we’ll be seeing a lot 
more of Lucy yet…
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MALE GROOMING STARS SAW THEIR 

NAME IN LIGHTS AFTER BEING 

ANNOUNCED AS THE COUNTRY 

WINNERS FOR THE ANNUAL 

AMERICAN CREW ALL-STAR 
CHALLENGE COMPETITION. 

The All-Star Challenge 
is an annual global 
competition that 
highlights world-class 

talent in men’s grooming. 
Men’s Stylists and Barbers 

are challenged to deliver 
their ultimate interpretation 

of the American Crew man. 

The hotly contested fi nal 
was held at The Curtain in 

Shoreditch with the guestlist 

reading like a who’s who 
of Men’s Barbering and 
Grooming.

The atmosphere was 
electric as the fi nalists 
picked from hundreds of 
entries gathered for their 
moment in the spotlight. 
Surrounded by barbers, 
hairdressers and industry 
infl uencers, American 
Crew celebrated all of their 

UK & Ireland fi nalists and 
announced both country 
winners: 

The overall UK All-Star 
Challenge Winner was 
Gemma Willock-Smith from 

Frequency Barber. Talking 

about her win she said: “I 

can’t explain it in words, I

am so overwhelmed it feels 

incredible, it just hasn’t sunk 

in, I am so excited!”

Gemma will now go on to 

the next round of selection 

where the 15 best images 

from across the globe are 

chosen to compete in the 

Global All-Star Final held in 

New York in May. This is a 

special year as American 
Crew celebrates 25 years 
as the professional leader 

in men’s grooming and 
defi ning men’s style for over 

quarter of a century. 

 HE-ROES

CHALLENGE COMPETITION. 

Shoreditch with the guestlist 
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“I CAN’T EXPLAIN IT IN WORDS, I  AM SO 
OVERWHELMED IT FEELS INCREDIBLE, IT 

JUST HASN’T SUNK IN, I AM SO EXCITED!”
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THE HAIRDRESSERS’ CHARITY HOSTED 
ITS ANNUAL FUNDRAISING BALL WITH 

OVER 200 GUESTS FROM SPONSORS, 

MANUFACTURERS, TRADE EDITORS, 

INDUSTRY BODIES AND INFLUENCERS, 

ALONGSIDE HAIRDRESSERS FROM 

ACROSS THE COUNTRY. 

The glamorous evening 
at the Grange St 
Paul’s Hotel, saw a 
catwalk hair show 

inspired by the modern 
selfi e phenomenon; awards, 

plus fundraising with an 
entertaining game of heads 

or tails.

Hosted by co-President’s 
Samantha Grocutt from 
Essence PR and Philip 
Sharp from ASP, the 
evening provided the ideal 

backdrop for the launch of 

the new charity campaign 

#InTheirWords.The initiative 

was a series of short 
fi lms involving recognised 

faces from the industry 
telling case studies of the 

benefi ciaries the charity 
helps, in their own words. 

There was also a stunning 

catwalk hair show with the 

theme Love and Strength. 

Guest artists included 
Nicky Clarke London 
for Wella Professionals, 
Brooks & Brooks for L’Oréal 

Professionnel, Tracey 
Devine-Smith for ASP,
Andrew Smith Salons for 
Wonderful Life, Simon 

Tuckwell Hair for The 
Fellowship for British 
Hairdressing, Nicola Smyth 

Award Winning Hair for 
Goldwell, Hairdotcom, and 

Anne Veck Salon.

The new Jeffery Bonn 
Fundraising Award, in 
recognition of long-standing 

charity treasurer and 
supporter Jeffery who 
passed away in 2018, 
was presented to Sharon 
Malcolm for her unwavering 

support and fundraising 
for the charity for many, 
many years. The President’s 

Award was also presented 

to Karine Jackson for her 
dedication and support in 
championing the charity, 
among other accolades. 

HAIR-
DRESSERS’ 
CHARITY 
BALL

ACROSS THE COUNTRY. 

selfi e phenomenon; awards, 
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“THE NIGHT WAS A GREAT SUCCESS AND THE BUZZ IN 
THE ROOM WAS EXACTLY WHAT WE NEEDED TO KEEP THE 
CHARITY FRONT OF MIND. A LOT GOES INTO ORGANISING 
THESE EVENTS BUT IT’S WORTH IT. THERE WAS A GREAT 

BALANCE OF SHARING OUR KEY MESSAGES, FUNDRAISING, 
AND NETWORKING.”

The ball also raised over £5,000 on the 
night through pledges and the interactive 
Heads & Tail game, which saw all those 
who paid to play guess whether the coin 
would fall on heads or tails – losers sat and 
the last one left standing, won!

Then it was down to renowned industry 
crooner, David Jelley to serenade the 
guests as they tucked into the food.

“The night was a great success and the 
buzz in the room was exactly what we 
needed to keep the charity front of mind,” 
explains Philip. “A lot goes into organising 
these events but it’s worth it. There was a 
great balance of sharing our key messages, 
fundraising, and networking.”

“We really want this night to become a 
key fixture in the hairdresser calendar and 
grow the attendee numbers who attend 
the night, so not only do we raise funds 
but more people know why we exist and 
can come to the charity when they require 
help.  We’re a small but important charity 
and thankful for everyone’s support in 
creating such a successful night,” added 
Samantha.
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MORE THAN 1,200 SALON 
PROFESSIONALS FROM NORTH 

AMERICA, THE UK AND JAPAN 

GATHERED IN SAN DIEGO, CA 

FOR EUFORA’S 2019 GLOBAL 

CONNECTION. 

Held at the Marriott 
Marquis, Global 
Connection was two 
days of educational 

events and inspirational 
retrospectives that 
encouraged every individual 

to “become what you 
imagine.”

Eufora co-founder and 
CEO, Beth Bewley, kicked 

off the event by pledging 
her commitment to serve 
hairdressers in every way 

possible, a mantra that the 

company has maintained 
since their founding in 1997. 

Next up was keynote 
speaker, business strategist 

and graffi ti artist Erik 
Wahl who captivated the 
audience by not just sharing, 

but demonstrating, how 
creativity and artistry can 
help to lead to business 
success. 

The day also saw Eufora 
National Trainers share 
their personal journeys 
to becoming successful 
hair stylists, including 
overcoming adversity, 
embracing cultural 
differences, and even 
escaping international 
confl ict zones. There were 

videos and live models to 
bring their stories to life.

Day one concluded with a 

black-tie gala where Eufora

named their 2019 Stylists
of the Year winners and 
Creative Director, Philip 
Carreon and his Eufora 
team, brought to life his 
latest inspiration, “Urban 
Angels”.

Day two runway 
presentations started with 

the UK Team lead by Eufora 

UK Style Director, Neil 
Smith, who was inspired by 

British fashion through the 

ages, and the day concluded 

with a show-stopping Eufora 

HERO for Men runway 
production led by Dana 
Caschetta and Julie Cross. 

It provided the ideal 
networking opportunity, 
with business advice, 
development of personal 
skills and much, much more.

CONNECT

since their founding in 1997. 
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IT WAS TWO DAYS OF EDUCATIONAL 
EVENTS AND INSPIRATIONAL 

RETROSPECTIVES THAT ENCOURAGED 
EVERY INDIVIDUAL TO “BECOME 

WHAT YOU IMAGINE.”
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GOOD THINGS COME IN THREES 

AS INDOLA UK LAUNCHES 
XPRESSCOLOR; THEIR SPRING/

SUMMER SMART STREET STYLE 

COLLECTIONS AND THE BRAND NEW 

#SMARTSOCIALCREATORS TEAM, IN 

SUPER FAST TIME. 

It’s been a busy time at 
Indola UK headquarters; 
First they announced 
their brand new colour 

range, XpressColor, which 
comes hand in hand with 
their Spring/Summer Smart 

Street Style collection, hot 
on the heels of their new 
#smartsocialcreators team 
coming to fruition. 

It all came together last 
month at Easton Regal 
hairdressing in London 
where journalists, editors 
and stylists gathered for the 

‘fastest press launch ever’.

Against the buzzer, Nick 
Biggane, Trade Marketing 
Manager of Indola UK, 
opened the launch by 
introducing XpressColor 
with a short presentation 
and explained how Global 
Ambassadors, Paddy 
McDougall and Andy Smith 

would have just 10 minutes 

to beat the buzzer and 
present their colour skills and 

styling expertise.

Paddy wowed the audience 

in the fi rst 10 minute 
segment by applying a full 
head of XpressColor to his 
model, while telling the 
crowd why he loves the 
range. Nick followed this up 

with a fascinating history of 

Indola, the thought process 

behind the XpressColor range

and their motto of ‘life in the 

fast lane’. 

After, the presentation 
shifted to Indola’s brand 
new Spring/Summer Smart 

Street Style collection, 
inspired by the pavement 
catwalks of Europe. Paddy 

and Andy had spent the 
morning colouring, cutting 

and styling their models’ 
hair, taking inspiration from 

the collection to recreate 
the gorgeous looks. The duo 

then came out separately 
to present their skills and 
explained how they had 
adapted the styles to suit 
the individuals for day to day 

wear. 

Then on to the 
#smartsocialcreators team, 

made up of 10 talented and 

passionate hairdressers 
from around the UK that 

TRIPLE
DECKER
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“I HAD THE BEST DAY! FROM 
START TO FINISH I DIDN’T STOP 

LEARNING.”

TRIPLE
DECKER

love the Indola. The afternoon saw the 
#smartsocialcreators in an up close and 
personal with professional photographer 
Matt Crossick, then onto a session with 
LWPR’s Laura Glazebrook to go through 
the ins and outs of a successful Instagram 
business account. By the end of the day, 
the team were buzzing with excitement! 

Abbey Jarrold, the Creative Director at 
Images Hair Design said: “I had the best 
day. From start to finish I didn’t stop 
learning. I’ve always loved adding content 
to my Instagram page, but I have learnt so 
much today about lighting and angles that I 
didn’t know. I’m really excited to be a part 
of this team and can’t wait to get involved 
in more training and events.”

Another two talented members of the 
team, Alan Heritage and David Book from 
Two’s Company said: “We thoroughly 
enjoyed our day at the launch event with 
Indola. We’ve always loved the brand so 
we’re really excited about working closely 
with them on key events and training 
sessions.” 43
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ARE YOU MAKING THE MOST OF THE BOOMING 
MALE BEAUTY BUSINESS? BY FIONA WARD

MALE_FEATURE.indd   45 31/03/2019   21:42



SB:FEATURE

T
he conversation 
on gender and 
beauty is one that 
requires plenty of 
attention in 2019. 
As more salons are 
adopting a neutral 

approach to ensure all identities 
feel catered for, inclusivity has 
never been more important, so 
creating a welcoming space for 
all clients should be paramount 
to your business plan. 

Forget all stereotypes about 
male hair and start over – 
statistics are showing that 
men are keen to enjoy a salon 
experience just as much as 
most women. In fact, a recent 
study by business management 
brand MINDBODY found 
that on average, guys will 
spend more on hair, skincare 
and cosmetics, than women 
annually. Their top spend? 
Haircuts, of course. 

“A client is a client, period,” 
says session stylist and salon 
owner Joe Mills, who counts 

actor Jamie Dornan as a 
regular. “Guys want the same 
style advice and standard of 
service, there is no difference 
at all. Some like to prebook, 
some want the freedom to 
walk in when they are passing. 
We offer a professional service 
with sound advice and a 
comprehensive product range, 
which is accessible.” 

LONG STRETCH
Like attitudes towards gender, 
there’s been a slow shift in 
men’s hair looks of late, with 
a noticeable movement away 
from the skin fades that have 
been prominent for years. And 
while a short back and sides is 
a style you’ll still see endless 
requests for, today’s male 
customer is embracing change 
– particularly when it comes to 
hair length.  

“We are set to see a lot more 
grown out, textured hairstyles, 
with men opting to leave 
their hair to grow until it’s 
around shoulder length or 
longer,” says Jim Shaw, 
owner of Essensuals and 
Essensualsmen in Billericay, 
[he’s also the stylist behind the 
hair imagery illustrating this 
feature]. 

And while the shoulder-
skimming bob is a timeless 
style we often associate with 
women, 2019 has seen the 
inception of the ‘man bob’, 
made popular by the likes of 
stars Timothée Chalamet and 
Kit Harrington. “These styles 
are great as they’re much 
more low maintenance for 
men. They don’t need to come 
into the salon as regularly to 
have their hair cut like they 
would if they have a very 
short, precision cut,” he adds. 

More seems to be the order of 
the hour across the board – or 
should we say beard! More 
than ever, men want general 
grooming services as well 
as hair styling. With the likes 
of Liam Hemsworth, Jason 

“THIS CLEANS UP THE AREA BENEATH 
THE BEARD AND ALLOWS THE BEARD 

TO APPEAR MORE DISTINCTIVE. FOR A 
‘GROWN OUT’ LOOK, LEAVE THE CHEEKS 

NATURAL OR TAPER THEM IN TO THE 
HAIRLINE, LEAVING STUBBLE ON THE 
EDGES. FOR A MORE DEFINED CHEEK 

LINE, FINISH THE WET SHAVE BY LINING 
UP THE CHEEKS WITH A RAZOR.”

Momoa and Jonathan Van 
Ness all sporting a full beard, 
be ready to offer advice on 
maintenance and clipping. 

To perfect the look [so 
you’re not sending santa 
impersonators out of the 
salon], freelance barber 
and Lions Barber Collective 
ambassador Ken Hermes 
advises: “Start by using 
clipper over comb to decide 
the best shape for your client. 
Then, using clippers, freehand 
the shape and reduce any 
‘stragglers’. Freehand scissor 
also works well. 

“Perform a full wet shave on 
the neck only,” he adds. “This 
cleans up the area beneath 
the beard and allows the beard 
to appear more distinctive. 
For a ‘grown out’ look, leave 
the cheeks natural or taper 
them into the hairline, leaving 
stubble on the edges. For a 
more defined cheek line, finish 
the wet shave by lining up the 
cheeks with a razor.”

MUSSED-UP MEN
For those more comfortable 
with a shorter cut, texture is 
still key. “Fashion is moving 
towards more relaxed, fuss-
free, unstructured styles, 
that are easy to wear and 
require minimal maintenance,” 
says Linton & Mac’s men’s 
specialist, Ross Hume. “I 
expect to see more men 
embracing their natural 
waves and using products to 
encourage curls.”

This season’s version of the 
short back and sides sees 
plenty of length left on top to 
encourage that natural texture. 
“Hair with slight movement 
is ideal for this – there are 
so many ways to personalise 
it,” says master barber Baldy, 
of Baldy’s Barbers and the 
American Crew Elite team. 

“Everyone has their own 
favourite whether that be 
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CREATE YOUR OWN 
MUSSED UP LOOK WITH 
TIGI’S ARTISTIC DIRECTOR 
JOHN HARTE

49

a longer, heavier fringe or 
a short blunt fringe. The 
texture is normally created 
by point cutting. I like to use 
American Crew Forming Cream 
to blowdry the style, then 
American Crew Boost Powder 
to create the dry textured 
movement through the hair.”

For Bruno, it’s techniques 
rather than trends that make 
the difference – regardless 
of length or style. “2019 is 
definitely about putting the 
clippers away for a while 
and using the scissors,” he 
says. “Layers are a great 
way for men to add some 
volume to their hair and 
can be incorporated into 
short, medium and long 
hairstyles, but look particularly 
good on men with thick hair. It 
gives a much softer, but rich 
feel to the hair and also gives 
natural movement.”

AT YOUR SERVICE
Cutting aside, be sure to up 
your game with a consultation, 
product recommendations and 
training. “At EssensualsMEN 
we give our male clients a full 
consultation, not only on their 
hair, but also discussing their 
skin and use of professional 
products,” says Jim. “We also 
allocate our male clients a 
full 45-minute appointment to 
ensure we have given the best 
possible service – it gives time 
to answer any questions and 
to recommend suitable hair 
products for them before they 
leave.”

Skills are key, and investing in 
training will see you reaping 
business benefits from this 
booming sector. “Salons 
need to keep up with the 
times,” says Gary Taylor, 
Schwarzkopf ambassador. 
“Send your stylists on 
courses, not just for traditional 
barbering techniques, but 
also for hair grooming. These 
longer styles can’t be created 
unless your staff are trained 
properly in both men’s and 
ladies’ grooming, especially 
as the finish will be different 
– something you can only 
know if you’ve been taught 
properly.”

And, as the male population 
have proven with their rising 
beauty spend, don’t be afraid 
to recommend products that 
will help prolong and care 
for these new styles. “Along 
with these on-trend longer 
styles, we’ll also start to see 
more men using conditioning 
products, as well as 
shampoos and hair masks to 
keep moisture in their hair, 
prevent tangles and to 
generally keep their hair in its 
best condition,” says Jim. 

Consider stocking a facial hair 
range, too. “When growing 
a beard, many men will 
experience dry skin, dandruff 
and discomfort while the hairs 
grow. The simplest way to 
combat this is with a good 
beard oil,” says Ken. “A good 
beard brush or comb is also 
really important. It will gently 
pull the hairs away from the 
skin, giving the appearance of 
a more tidy and longer beard, 
and reduce the risk of ingrown 
hairs.”

“START THE HAIRCUT UNDERNEATH, TAKING A 
CLASSIC HORSESHOE SECTION, AND WORK AWAY 
FROM THE FACE USING DIAGONAL BACK SECTIONS,” 
HE SAYS. “BUILD A SMALL AMOUNT OF WEIGHT 
AT THE TOP OF EACH SECTION AND GET SHORTER 
AROUND THE HAIRLINE, TRAVELLING CONSISTENTLY 
AND BLUNT CUTTING.”

“Above the horseshoe, distribute all the hair from the middle 
parting to a stationary 45 degree elevation and blend the 
underneath area using the hair’s natural fall around the head. 
Use point-cutting to create texture,” he adds. “To connect the 
crown area, use pivoting sections – elevating to 90 degrees 
from the round of the head and cut square to progress to the 
top. Then to complete the top, take a central guide and point 
cut squarely using the crown area to connect the guide using 
slight forward sections, elevating to 90 degrees from the round 
of the head, point cutting squarely.” 

“WHEN GROWING A BEARD, MANY 
MEN WILL EXPERIENCE DRY SKIN, 
DANDRUFF AND DISCOMFORT 
WHILE THE HAIRS GROW. THE 
SIMPLEST WAY TO COMBAT THIS 
IS WITH A GOOD BEARD OIL. A 
GOOD BEARD BRUSH OR COMB 
IS ALSO REALLY IMPORTANT. IT 
WILL GENTLY PULL THE HAIRS 
AWAY FROM THE SKIN, GIVING THE 
APPEARANCE OF A MORE TIDY 
AND LONGER BEARD, AND REDUCE 
THE RISK OF INGROWN HAIRS.”
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† GOLDWELL 
BARBERING 

MASTERCLASS, £330
A three-day course that will 
take your men’s hair skills 
to the next level – from the 
basics to advanced skills 
and long hair looks.
DATES: August 12, 
13, 14, 2019
LOCATION: London
INFO: 020 3540 1200 

† RAINBOW ROOM 
INTERNATIONAL 

BARBERING COURSE, 
£175
Strengthen your barbering 
skills with a range of 
classic and fashion-inspired 

techniques, as well as 
learning about product usage 
and how to build your share 
of the gents’ market.
DATES: July 29, 
October 21, 2019
LOCATION: Glasgow
INFO: www.
rainbowroominternational.
com

† TIGI PROFESSIONAL 
MEN’S FOCUS, £590

For those that feel more 
confident in gents’ hair, this 
course pushes into more 
fashion-inspired looks and 
techniques. Keep up-to-date 
with the latest trends in 
men’s fashion and styling, 

SB:COLOUR

ENROL YOURSELF ON 
ONE OF THESE EXPERT 

COURSES TO BRUSH-UP ON 
YOUR GROOMING SKILLS. 

HIGH FIVE!

THE 
KNOW-HOW
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MAKEUP: ROSEANNA VELIN
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and learn how to translate 
them into wearable, salon-
viable looks to impress your 
male clientele.
DATES: November 25 
and 26, 2019
LOCATION: London
INFO: www.
tigiprofessional.com

† PAUL MITCHELL 
MEN’S GROOMING 

WITH GUEST ARTIST 
KIERON THE BARBER, 
£1,000
Kieron’s no nonsense, 
down to earth approach 
to education will leave 
the team inspired and 
confident to take on any 
male grooming challenge! 
Training is in the comfort of 
your own salon, too. 
DATES: Availability 
on request
INFO: www.salon-success.
co.uk/education

† SCHWARZKOPF 
PROFESSIONAL 

GENTS EXPERT, £200
Enhance your practical 
knowledge about men’s 
contemporary cutting and 
embrace the guys in your 
salon with guest artist Gary 
Taylor. After attending this 
one-day course, you’ll be 
able to deliver the perfect 
male consultation, offer 
the very latest cutting and 
styling techniques and 
benefit from the ever-
growing retail market.
DATE: May 13, 2019
LOCATION: Belfast
INFO: www.askacademy.
co.uk

† ANDIS CLIPPER 
AND BEARD DAY 

COURSE, £150
This course provides 
students with the 
necessary talents to 
perform effective clipper 
techniques. Covered skills 
include clipper-over-comb 
cuts, applying textures to 
hair with Andis clippers, 

line-ups, trims and the 
layering of stunning beards.
DATES: April 17 and 
June 13, 2019
INFO: www.salon-
services.com

† TIGI PROFESSIONAL 
MEN’S CLASSICS, 

£345
Build your confidence 
in cutting men’s hair by 
learning the foundations 
of male classic shapes. 
Designed for all 
hairdressers wanting to 
gain confidence and
improve their technical 
skills, this two-day course 
offers a full immersion into 
men’s cutting techniques.
DATES: October 30 
and 31, 2019
LOCATION: London
INFO: www.
tigiprofessional.com

† WELLA 
PROFESSIONAL 

ULTIMATE MAN, PRICE 
ON REQUEST
Led by a guest artist, this 
is an advanced one-day 
course designed to unlock 
the opportunities men 
present to your salon. 
Ultimate Man has an 
emphasis on modern
barbering, which gives you 
the skills and awareness 
to cater for this fashion-
focused clientele. 
DATES: On request
INFO: www.education.
wella.com

† WELLA 
PROFESSIONALS 

THE FASCINATING 
WORLD OF 
TRICHOLOGY, PRICE 
ON REQUEST
Did you know that half 
of all clients are suffering 
from some form of 
thinning hair or hair loss? 
Male pattern baldness is 
the most common form, 
and affects 50 percent 
of all men by the age of 

50. The Fascinating World 
of Trichology gives you an 
eye-opening insight into 
hair nutrition, medications 
and surgical procedures and 
gives you the confidence to 
advise your clients. 
DATES: On request
INFO: 0203 650 4700

† MIKE TAYLOR 
CLIPPER 

CONFIDENCE, £150
Designed for hairdressers 
and beginner barbers 
wanting to build their 
confidence using clippers, 
this one-day course will 
cover all aspects of clipper 
work including blending, 
fading and shaping.
DATES: On request
INFO: www.
miketayloreducation.com

† THE BLUEBEARDS 
REVENGE SHAVE 

DAY, £600
This one-day course covers 
cut-throat razor techniques, 
hot towel treatments, face 
massages, shaving product 

demonstrations and health 
and safety. You’ll gain all 
the skills and knowledge 
needed to provide your 
customers with luxurious 
wet shaves. £100 product 
bundle included.
DATES: On request
INFO: www.bluebeards-
revenge.co.uk

† REVLON 
PROFESSIONAL 

ICON & ICON, £200
This course is specifically 
designed to cover a broad 
spectrum of modern and 
classic techniques within 
men’s hairdressing for 
stylists that work within 
unisex salons. Strengthen 
your skills by incorporating 
trends and influence from 
pop and fashion translating 
down into wearable salon-
focused styles.
DATES and LOCATION: 
On request
INFO: Contact your Revlon 
salon account manager 
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MAKE SURE YOUR MALE 
CLIENTS ARE WELL 
CATERED FOR WITH 
THIS BEVY OF BRILLIANT 
GROOMING PRODUCTS…

SB:MEN

MALE 

GROOMING PRODUCTS…

THE 
KIT

TIGI BED HEAD 
FOR MEN LION 
TAMER BEARD 

BALM, RRP £12.95
INFO: WWW.UK.

TIGIPROFESSIONAL.
COMJOICO Structure Glue Extreme 

Crème, RRP £14.90
INFO: WWW.STRUCTUREBYJOICO.COM

HAIR: JIM SHAW 
MAKEUP: ROSEANNA VELIN
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Fudge Professional Matte 
Hed, RRP £13.45 INFO: WWW.
FUDGEPROFESSIONAL.COM 

Andis Pro Foil Plus Shaver, SRP 
£84.95 INFO: WWW.ANDIS.COM

Men-u Liquiffl ex, 
RRP £16.95 INFO: 

WWW.MEN-U.COM

THE BLUEBEARDS 
REVENGE SEA SALT 
SPRAY, RRP £9.99
INFO: WWW.BLUE-
BEARDS-REVENGE.

CO.UK

V76 TEXTURE 
CLAY, RRP £20 
INFO: REBEL 

BEAUTY BRANDS 

MUK 
ROUGH 
MUK 
FORMING
CREAM

RRP £7.75
INFO: WWW.
MUKHAIR.COM

MUK MUK 

SCHWARZKOPF PRO-
FESSIONAL 3D MEN 
DEEP CLEANSING 

SHAMPOO, RRP £10.20 
INFO: WWW.SCHWAR-

ZKOPF-PROFESSIONAL.
CO.UK

American Crew Forming Cream, RRP 
£15.20 INFO: WWW.AMERICANCREW.COM

BALMAIN 
PARIS 

MATT CLAY 
STRONG

RRP £24.25 
INFO: WWW.

BALMAINHAIR.COM
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SAVE THE DATE

SALON BUSINESS AWARDS 
CHAMPAGNE SOIREE 2019

SEA CONTAINERS HOTEL, LONDON, 
MONDAY, JUNE 10, 2019
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SAVE 
THE DATE

APRIL 1 - APRIL 22:
FIRST STAGE OF JUDGING

APRIL 23 - MAY 10: 
SECOND STAGE OF JUDGING

MAY 7: FINALISTS ANNOUNCED IN SALON 
BUSINESS PRINT AND ONLINE

JUNE 10: WINNERS ANNOUNCED AT GRAND 
FINAL AT SEA CONTAINERS HOTEL

TIMELINE

Weʼre returning to the 
iconic Sea Containers 
Hotel in London, to soak 
up the Cityʼs inspiring 
skyline surrounded by 
our inspirational peers. 

With an outdoor terrace 
to soak up Londonʼs 
atmosphere on a 
summerʼs evening rays, 

topped with some of 
the fi nest wine there is, 
where else would we 
host the Salon Business 
Awards Grand Final?

The number one awards 
ceremony for networking, 
we promise to recognise 
all of the fi nalists, 
celebrate the winners 

and party in decadent 
surroundings. Weʼve 
scrapped the formal 
sit down dinner that 
signifi es so many other 
awards in the industry, 
which is one of the many 
reasons why the Salon 
Business Awards are fast 
becoming THE awards 
of the hairdressing 
industry.s

SALON BUSINESS 
AWARDS 2019 FINAL
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KAY BRADY, 
National PPS

 Manager UK &
 Ireland Henkel 

Beauty Care

VICKY 
BROWN, 

Business 
Development 

EMEA, JOICO

MEET 
SOME OF 
OUR JUDGES...

VICTORIA LYNCH, 
Founder of Remi 

Cachet

DARREN PICK, 
Managing Director 

iSalon Software

ZOE VEARS, 
Director of Publicity, 

Salon Success

ANNE BUTTERLY, 
Easydry Founder 

and CEO
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WHAT HAPPENS 
NEXT?
There are thousands of entries 
to Salon Business Awards that 
our judges are now fi ltering 
their way through. In total, 
there are two judging stages 
– the initial stage to select the 
fi nalists and a second stage to 
choose the winner. 

During each stage, judges are 
given a set of strict scoring 
criteria, which they are asked 
to score against each entry, 
totally independently. It is an 
entryʼs average score from 
various judges that presents 
their fi nal mark. Those with the 
highest scores are the fi nalists.

Salon Business goes to great 
lengths to ensure every entry is 

completely anonymous to the 
judges – meaning those who 
fi nalise, truly are the best. 

Each and every fi nalist will 
be contacted via the email 
they provided with their entry 
before May 7, 2019. Through 
the post they will receive 
a fi nalistʼs pack, fi lled with 
information on the grand fi nal, 
how to get there, where to buy 
tickets and whatʼs in store. 

Finalists informed via 
email before May 7, 2019

Full list of fi nalists in 
May/June issue of Salon 
Business, out May 7, 2019
 

OUR PARTNERS
HUGE THANK YOU TO OUR SPONSORS

MEET 
SOME OF 
OUR JUDGES...

TM
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SB:FEATURE

@ANDREWJWJOSE
# H A I R S T Y L I S T

AFTER TASTING VICTORY IN THE 
HAIRDRESSING COMPETITION WORLD, 

STEVEN SMART HAS TURNED HIS SKILLS 
TO SCOOPING AWARDS IN A NEW ARENA. 
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“AT THE TIME, THE AREA 
WAS MAINLY JUST OLD, 
DODGY ELECTRICAL SHOPS, 
BUT WE FOUND THIS LOVELY 
BUILDING, JUST SET BACK 
FROM THE STREET AND 
DECIDED TO GO FOR IT”

Multi-award winner 
Steven Smart is 
unapologetic about 
his competitive 
streak. ‘Oh, I’ve 

always been competitive,’ 
he admits. The impact of a 
hugely successful run in the 
hairdressing competition world 
certainly can’t be ignored. 
“In 1999 I entered my first 
competition in Blackpool,” 
Steven recalls, “It was a 
blowdry event, and to my 
astonishment, I won it!” 

From there followed trophies, 
awards and all kinds of 
accolades. He was British 
Champion seven times and 
European Champion twice, 
until eventually in 2008 he won 
the ultimate prize of the World 
Hair title. Overall, he is one of 
the most prolific competition 
hairdressers ever.

In fact, you could say that this 
ambitious spirit is what has 
propelled him to the status he 
now enjoys in the hairdressing 
world. As someone who has 
steadily worked in all realms 
of the industry, his diverse 
grounding has converted itself 
to award wins and a thriving 
business.

Steven was introduced to 
competition hairdressing 
through his boss and mentor 
at the time, Bob Hancock. As a 
trainee at his salon – and very 
much taken under his wing 
– Steven worked tirelessly to 

# H A I R S T Y L I S T

hone his craft and perfect the 
skills it took to shine. 

He competed alongside the likes 
of leading lights Mark Hill, the 
Goldsworthys and Mark Leeson, 
always pushing to be the best. 
There were competitions in 
Milan, Moscow, Chicago and all 
other kinds of locations around 
the globe. Sounds glamorous. 
And yet still, sometimes 
competition hairdressing carries 
an unspoken stigma within the 
hair world.

“Sadly, it’s seen as old-
fashioned, outdated and not 
relevant,” Steven confesses. 
“However, it’s the very skills 
I learnt there that have made 
me the hairdresser I am today.” 
Indeed, that foundation has 
taught him the importance of 
solid preparation. He also works 
incredibly well under pressure - 
he’s fast, versatile, meticulous, 
and looks at hair with a 360 
degree perspective. 

Fast-forward to 2018, and 
it’s that same toolkit which 
Steven credits for his ability to 
come up with award-winning 
photographic collections that 
have triumphed so convincingly 
at the British Hairdressing 
Awards. Last year’s collection 
was significant as it felt like 
a culmination of his creative 
thoughts and inspiration over 
the path of his career. 

“I had a vision that I’d been 
mulling over for a few years,” 
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“OF COURSE IT’S GREAT TO BE 
REWARDED FOR YOUR HARD WORK,BUT 
TO GAIN THE APPRECIATION OF YOUR 
PEERS WHEN YOU’VE REALLY SATISFIED 
YOUR VISUAL ASPIRATIONS IS QUITE 
OVERWHELMING.”

SB:FEATURE

says Steven. “I wanted to 
create a kind of Film Noir vibe 
that would evoke feeling and 
passion, and have a slightly 
mysterious quality to it.”

He took the idea to 
photographer Richard Miles, 
who he’s collaborated with 
since 2014, and who he 
acknowledges as someone 
who is able to push his creative 
capabilities. “Richard is a master 
at lighting,” Steven enthuses. 
“And for this shoot we took that 
talent to its limit. Richard played 
around for ages getting the 
mood just right.” The result saw 
a deeply dramatic set of images 
– the faces of the models 
almost masked in shadows, 
while the structure and 
silhouette of each of Steven’s 
hair creations took centre stage.

Gaining recognition for his 
creative interpretation is 
arguably what thrilled Steven 
the most about winning the 
award. “Of course it’s great 
to be rewarded for your hard 
work,” admits Steven. “But 
to gain the appreciation of 
your peers when you’ve really 
satisfied your visual aspirations 
is quite overwhelming.”

This deep love of artistry 
is another quality that has 
underpinned Steven’s career. 
But in fact, if it wasn’t for his 
mum, Steven’s path could have 
been quite different. He was 
at college, exploring his love 
of art in all its forms – painting, 
drawing and graphic design – 
when he began to consider his 
future career plans. 

“I sat down with my mum and 
we went through my options,” 
Steven reminisces. “I had a 
few criteria; I had long hair at 
the time, which I didn’t want 
to cut, I didn’t want to be in an 
office pen-pushing, and it had to 
be creative.” Plus, wait for it – 
there was one more significant 
stipulation on the list. “I wanted 
to work with ladies,” Steven 
laughs. 

It was his mum who steered 
Steven in the direction of 
hairdressing. “Basically, she 
suggested I could either be a 62

HAIR: STEVEN SMART AT SMART:EST 73
MAKEUP: DEBRA SMART

STYLING: BERNARD CONNOLLY
PHOTOGRAPHY: RICHARD MILES

HAIRSTYLISY_APRIL19.indd   62 31/03/2019   22:26



When one area becomes 
too dominant it can suppress 
everything else.” 

The competitive spirit rears its 
head again as he discusses 
future plans. “I’d love to win 
my third Wales & South West 
title,” Steven admits; an honour 
that would see him inducted 
into the Hall of Fame. And he 
potentially has other categories 
in his sights too. Aside from 
that, he’s keen to expand the 
successful brand he’s created 
with a move to larger premises. 
This would fulfi ll an ambition 
to create more of a destination 
salon, and also house his dream 
of a bigger team to train and 
develop.

It’s clear that Steven is an 
ardent ambassador for the 
industry, “The UK has the best 
hairdressers in the world,” 
he enthuses. “I love the 
energy that comes from the 
hairdressing world. I think I 
have a responsibility to keep 
those standards high by 
inspiring people and moving 
things forwards.” It’s a smart 
approach, which if past form is 
anything to go by, looks set to 
keep Steven’s winning streak 
alive for quite some time yet.

gigolo or a women’s hairdresser. 
I decided there wasn’t much 
call for male escorts in Weston-
super-Mare, so hairdressing it 
was,” Steven chuckles. 

His mum has been hugely 
supportive ever since, telling 
him; “As long as you enjoy 
what you do, you’ll be good at 
it,” a motto which has proved 
highly valuable. “Because I love 
hairdressing, I put everything 
I’ve got into it,” Steven admits.

He is also extremely good at 
putting his energy into the next 
generation of hairdressers. A 
talent which may be explained 
by his background: “Almost 
all of my family are or were 
teachers,” Steven explains. 
“I never had that desire to go 
into teaching, but as I started 
training juniors when I had my 
own salon, I realised I had a skill 
for it, and I found it personally 
very satisfying.”

The fact that educating forces 
you to stop and assess your 
own methods is something that 
gives Steven a self-confessed 
buzz. “When you’re teaching 
others you not only have to 
be able to do it, you have to 
be able to explain it,’ Steven 
considers. “It undoubtedly 
gives me a different 
perspective that triggers my 
thought processes. It’s an 
invigorating feeling.” 

It’s clear that Steven feels 
passionately about passing 
on the skills he’s learnt from 
tasting a variety of disciplines in 
the hair world. But it’s not just 
technical excellence he cares 
about. He’s also adamant that 
his namesake salon, Smart:Est 
73 should be a place where 
his clients feel valued and 
understood. It’s a philosophy 
that he instills in all his team 
members. 

“Our salon is in a seaside town 
in Somerset,” Steven explains. 
“We have a diverse clientele of 
all ages, but it’s not somewhere 
you would necessarily class 
as cutting-edge. What we do 
extremely well though is listen 
and understand. I encourage 
all my team to be intuitive – 
not just about hair, but about 
people’s lives, and make every 
client feel like an individual. 
We’re seen as a friendly place 
that offers great advice and 
the best service. It’s a nice 
atmosphere.”

Although Steven devotes much 
of his time to the salon fl oor, 
he’s increasingly tied up with 
shows, education, shoots, 
and all the side effects that 
come with being an award-
winning hairdresser. Not only 
did he scoop the title of British 
Hairdressing Awards Wales 
& South West Hairdresser 
of the Year Award in 2018, 
he also kicked off 2019 by 

“I NEVER HAD THAT DESIRE TO GO INTO 
TEACHING, BUT AS I STARTED TRAINING 
JUNIORS WHEN I HAD MY OWN SALON, 

I REALISED I HAD A SKILL FOR IT, 
AND I FOUND IT PERSONALLY VERY 

SATISFYING.”

SB:FEATURE
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picking up the accolade of 
Best International Women’s 
Collection at the International 
Hairdressing Awards. Over 100 
hairdressers from 30 countries 
attended this inaugural event, 
and so the signifi cance of this 
honour was huge.

Plus there’s a notable new 
role as Revlon Professional 
Ambassador. “I love involving 
myself in lots of different areas 
of the industry,” Steven admits. 
“Having variety is crucial. 

6565
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AT ONE

SB: INTERIORS

AS AN AVEDA CONCEPT LOCATION, NICHOLAS GRAHAM SALON 
IS BIG ON NATURAL – IT’S IN THEIR PRODUCTS, THEIR ETHOS AND 
EVEN THEIR DÉCOR. THE PURITY IS INFECTIOUS, SO WE TOOK THE 
OPPORTUNITY TO SHARE IT WITH YOU. GET INFECTED.

Insta-worthy jars of quinoa, 
rosemary and aloe adorn 
the walls of Nicholas 
Graham Salon since the 
decision was made to 
refurbish in 2018. And it 

was a very clever move on 
their part, as salon Director 
Andrea Graham explains. 

“We wanted our salon to 
have a constant visual journey 
that encouraged our guests 
to capture and share on their 
own social media platforms. 
Our design lends itself to 
interact with clients and 
create promotional ideas and 
possibilities.”

The ingredients wall certainly 
does that – it not only looks 

 – IT’S IN THEIR PRODUCTS, THEIR ETHOS AND 
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good but it is a visual 
representation of the 
natural ingredients found 
in their hair products and 
colour.

During the revamp they 
also created a brand 
new colour scheme that 
translates throughout 
the design, as well as 
a separate reception 
area – a haven for their 
guests to relax and 
enjoy the complimentary 
refreshments. They 
updated their retail bays 
with brand new light box 
units to make shopping 
even more accessible 
and attractive to all their 
guests, and create a surge 
in retail fi gures.

When it comes to 
furniture, don’t expect to 
see anything off the shelf 
either: “We designed and 
commissioned bespoke 
dressout areas using 
timber and brass, carefully 
considering all aspects 
of the stylists and clients 
journey in the chair.

“WE DESIGNED AND 
COMMISSIONED 
BESPOKE DRESSOUT 
AREAS USING TIMBER 
AND BRASS, CAREFULLY 
CONSIDERING ALL 
ASPECTS OF THE 
STYLISTS AND CLIENTS 
JOURNEY IN THE CHAIR.
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“We installed an Antique 
Indian Jali Panel to the 
backwash area to create a 
more defined and enclosed 
area to relax our guests and 
give privacy. And we created 
ceiling details and focal points 
using foliage and lighting,” 
says Amanda.

The Jali panel, made of 
carved lime teak, is actually 
Amanda’s favourite feature 
of the salon, despite it 
featuring some key pieces 
from Rockett St George and 
Made.com. It wasn’t the 
most expensive piece though; 
that gong went to the The 
Bespoke Dressouts.

The salon’s Ancient Asian 
influences are glaringly 
obvious, yet in a subtle, 
understated way that we’re 
sure will see the clients 
returning for more and more. 

SB: INTERIORS
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“WE INSTALLED AN 
ANTIQUE INDIAN 
JALI PANEL TO THE 
BACKWASH AREA 
TO CREATE A MORE 
DEFINED AND ENCLOSED 
AREA TO RELAX OUR 
GUESTS AND GIVE 
PRIVACY. AND WE 
CREATED CEILING 
DETAILS AND FOCAL 
POINTS USING FOLIAGE 
AND LIGHTING”

SALON NAME: 
NICHOLAS GRAHAM SALON
LOCATION: NORTHERN IRELAND

WEBSITE: NICHOLASGRAHAMSALON.ORG
INSTAGRAM: NICHOLASGRAHAMSALON
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Direct is the latest colour innovation from 
Sens.us, the vegan and eco-friendly haircare 
brand from Italy. Designed as vibrant, long-
lasting tones alongside subtle pastel shades 
that nourish and restructure the hair. Each 
is a direct colouring cream treatment that 
allows for easy application and lasts up to 

20 washes. Available in fi ve pastel and four 
fl uorescent shades including red, orange, 

green and yellow. RRP: ON REQUEST MORE INFO: 
WWW.PASSION4HAIR.COM

The desire for natural-looking, yet still 
vibrant color palettes, doesn’t stop with 

makeup. That’s where the new LumiShine 
Natural Warm series from JOICO steps in. 
The Nude Glow shades are a collection of 
permanent and demi-permanent crème, 
and demi-permanent liquid colour that 

deliver stunning, glowing looks, and the 
healthiest-looking hair ever. Featuring 
JOICO’s one-of-a-kind Bond-Building 

ArgiPlex technology to deliver gorgeous, 
predictable shine and strength, it’s 

currently available in 13 shades. RRP: FROM 
£9.20 WWW.JOICO-LUMISHINE.COM

COLOUR ME VEGAN 

NUDE GLOW

TOUCH UP

 FROM EXPRESS COLOUR TO DELAYING THE GREY, THIS MONTH’S KIT WELCOMES THE LATEST IN COLOUR 
TECHNOLOGY TO HELP YOUR CLIENTS ACHIEVE THEIR MOST NATURAL-LOOKING, YET STILL VIBRANT COLOUR 

PALETTES YET, ALONGSIDE STYLING HEROES AND MORE.

THE KIT BAG

Paint a better self portrait with ART 
SCHOOL, a root touch-up gel that delivers 
temporary coverage without leaving hair 
dry, fl aky or stiff. Packed with Glycerin to 
help retain moisture, and Turmeric to help 

promote a healthy scalp environment. 
Available in shades Black and Brown. 

RRP: 5.FL.OZ £24 WWW.RANDCO.COM

SB:PRODUCTS

PERFECTLY 
ROUND

PERFECT FIT

HEALTHY 
SCALP

FOR
NUDE
TONES

T he award-winning 
Blonde muk 
Toning Shampoo 
is specifically 

designed to reduce brassy, 
yellow tones, while also 
cleansing and nourishing 
the hair. The best bit? It can 
also be used on white or 
grey hair, helping to leave 
it soft, shiny and toned. Use 
it as frequently as normal 
shampoo without any 
unwanted build up. MORE 
INFO: WWW.MUKME.
COM

T hese styling 
superstars make 
blowdrying hair 
easier and 

quicker, thanks to the 
perfect air circulation 
offered by their design. 
The boar bristles of the 
Hercules Sägemann 
Round Brushes make 
them perfect for styling 
all types of hair, providing 
a fi rm grip for easy 
straightening or for 
creating bounce and 
movement. Plus, they’re 
available in a selection of 
sizes. RRP: From £12.80 
WWW.HERCULES-
SAEGEMANN.DE

Since opening her salon at the age 
of 22 years old, Michelle Griffi n of 

Loxbox has been adding extensions 
into clients’ hair styles to create 

length, volume and colour. So, it’s fair 
to say that she knows a thing or two 
about a weft. Double drawn and 100 
percent Virgin Remy Hair, the new 

Loxbox Taped Weft provides a secure 
and comfortable fi t and lasts around 
six to eight weeks with the correct 

aftercare. RRP: FROM £250 - £800 
WWW.MICHELLEGRIFFIN.COM

BANISH THE
BRASS
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For those who are looking 
for a perm system that 
delivers perfect results 
every time, look no 

further than IdHair’s Black 
Magic. Available in three 
strengths, they’re gentle on the 
hair and scalp while packing 
a pleasant fragrance. For 
optimum results, complete with 
the Black Magic Neutralizer 
and Keratin. RRP: From £3.99 
WWW.IDHAIRUK.COM

REFRESH
YOUR WAVES

Inspired by the carnival spirit and vibrant 
energy of global music festivals, get ready 
for the ghd festival collection. Infused in 
kaleidoscopic hues the ghd Air Hairdryer, 

Platinum+ and Gold Stylers, are only 
available for a limited time during the 

festival season so get in quick. RRP: FROM 
£99 WWW.GHDHAIR.COM

THE HEADLINER

Formulated to create instant 
volume and hair full of 
bounce without stiffness, 
the Puff.ME Light Volume 

Kit features an odour and mess 
free styling spray that helps to 
create the perfect texture for 
updos and braids. Suitable 
for fi ne hair, it’s sulphate and 
paraben free. RRP: £32.99 
WWW.DESIGN.ME

Infused with coconut fragrance to 
give a new and revitalised Tea Tree 
experience like never before, spritz 

strands with the Tea Tree Wave 
Refresher spray to revive hair’s natural 
texture and bring second-day waves 
back to life. The easy way for your 
clients to enjoy their hair for longer 

between washes. Available from May. 
RRP: FROM £7.90 

WWW.PAUL-MITCHELL.CO.UK

SB:PRODUCTS

BLACK MAGIC

UP THE 
VOLUME

A must for all the barbers out 
there, say hello to the The 

Maletti Zeus Easy Barber Chair. 
Combining a heavy duty frame 

and polished aluminium teamed 
with beautiful old style padding 
and polyurethane foam back, 
seat, armrest and leg rest, it’s 
perfect for those who visit to 

relax and unwind while of course 
being pampered. MORE INFO: WWW.

MALETTI.IT

RELAX + UNWIND

69

HOT AS MUK
Providing defence against the ravages 
of today’s demanding environment, the 
new Hot Muk Treatments prevent hair 

damage and dehydration. Formulated for 
high performance and designed to fi t the 
needs of every discerning client, simply 

reach for the new Hot Muk Thermal 
Protector or Smoothing Serum. RRP: FROM 

£11.75 WWW.MUKHAIR.COM

FOR
DAMAGE

PERFECT
RESULTS
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Ideal for clients with darker hair 
colours, the new Hair Tools’ White 

Cutting Collar is nylon woven, 
laminated with PVC and 100 percent 

waterproof. It also boasts an extra-long 
length to suit clients of all hair lengths. 

MORE INFO: WWW.HAIRTOOLS.CO.UK

CLEAR CUT

Indola’s latest innovation, 
XpressColor promises to give 
greater control over your time, 
clientele and profi ts thanks 

to its ‘3x faster’ 
guarantee. 
Available in 
14 shades, the 
processing time 
takes just 10 
minutes – meaning 
grey coverage, 
root retouching, 
creative colour and 
tone refreshing can 
be achieved in less 
time compared to 
using other colour 
choices. MORE 
INFO: WWW.
INDOLA.CO.UK 

SUNKISSED

FASTER
COLOUR

With Dermosthétique  Elixir  
Anti-Grey,  La  Biosthétique  
is  launching  a  brand-new  
kind  of  groundbreaking 
technology to combat 
undesirable greys. A unique 
triple effect of the cell-active 
lotion naturally supports 
the restoration of the vital 
natural hair colour without 
using any colour pigments. 
Another bonus: Elixir Anti-
Grey is suitable for all natural 
hair colours, whether black, 
blonde or red. RRP: 100ML £56 
WWW.LABIOSTHETIQUE.CO.UK

DELAY WITH GREY

AUTHENTIC COLOUR
Get ready to meet tbh – true beautiful 
honest by Schwarzkopf Professional. 
It’s their fi rst Permanent Hair Colour 

Brand that Creates Authentic Looking 
Colours. Responding to consumers’ 

demands for authenticity and a #nofi lter 
beauty, it respects and illuminates the 
hair’s natural highs and lows providing 
natural-looking results with up to 100 
percent multi-dimensional coverage. 
Hello natural shine! MORE INFO: WWW.

SCHWARZKOPF-PROFESSIONAL.CO.UK 

Combat those April showers 
with a dose of sunshine, as 
now there’s a whole new 
way to create natural-

looking sun-kissed blonde effects 
with Spirit Lights from ASP 
Affi nage Salon Professional. The 
off-scalp system allows you to lighten 
natural or coloured hair up to three 
levels while delivering bespoke, subtle 
tones from a choice of four pigments, 
Blue, Violet/Silver, Beige and Brown. 
RRP: From £9.99 + VAT. WWW.
ASPHAIR.COM

SUNKISSED
BLONDES

TRUE 
BEAUTIFUL
HONEST

PRODUCTS_APRIL19.indd   70 31/03/2019   09:22



WE 
    LOVE

WHEN WE WERE INVITED 
TO A PRESS LAUNCH THAT 
WAS GUARANTEED TO 
COMPLETE IN ONE HOUR, 
INCLUDING A FULL ON 
COLOUR TRANSFORMATION, 
WE WERE DUBIOUS, BUT 
INDOLA XPRESSCOLOR 
STEPPED IN – AND THAT’S 
EXACTLY WHAT HAPPENED.

71

SB:WE LOVE

Launching into wholesalers this 
month, Indola’s latest innovation, 
XpressColor, promises to give the 
stylist greater control over their 
time, clientele and profi ts thanks 
to its ‘3x faster’ guarantee. 

The colour range, which comes in 14 
shades, has been developed so the 
processing time takes just 10 minutes – 
meaning grey coverage, root retouching, 
creative colour and tone refreshing can be 
achieved in less time compared to using 
other colour choices. Heard enough?

We had, and we couldn’t wait to see it in 
action. Arriving at Easton Regal, it was clear 
Indola ambassadors Paddy McDougall and 
Andy Smith were confi dent in their product 
as there was an oversized countdown clock 
on show.

And yes they beat the clock, as the model’s 
lightened hair was taken back to its dark 
base. The fi nish was glossy, smooth and 
most importantly, quick!

Commenting on XpressColor, Paddy said: 
“When you’re juggling your client list, 
time is of the essence and every minute 
counts. So, having a range of colours that 
develop in around 10 minutes is absolutely 
fantastic. Lunch-hour appointments, salon 
drop-ins and quick fi xes are now achievable 
without compromising on the quality thanks 
to XpressColor. As a colour product it’s 
incredibly easy to use, mixes effortlessly 
and provides unrivalled coverage. I predict 
it will become a hero product almost 
overnight, and stylists will wonder how they 
ever managed without it.”

The XpressColor is a permanent colour 
cream to be used with a low percentage 
developer of 6%. It offers perfect grey 
coverage and promises to leave the hair 
feeling nourished and cared for. Available in 
14 target shades from light blonde through 
to warm brown and deep black, XpressColor 
will be landing in UK wholesalers this 
month. 
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D E L I C A T E
 D R A M A
SIMPLY BEAUTIFUL HAIR BECOMES 
UNDONE FOR A NATURAL FINISH 
FULL OF MOVEMENT.
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D E L I C A T E
 D R A M A
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HAIR: KAREN THOMSON AND KAM 
HAIR AND BODY SPA CREATIVE TEAM

PHOTOGRAPHY: JACK EAMES
MAKEUP: MEGUMI MATSUNO

STYLING: CLAIRE FRITH
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D O U B L E D
   U P BEAUTIFUL, FLAWLESS 

COLOUR IS SHOWCASED IN 
ALL ITS FORMS. 
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HAIR: ROBERT EATON
PHOTOGRAPHY: RICHARD MILES

MAKEUP: LUCY FLOWER
STYLING: CLARE FRITH
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    F E M M E
F A T A L E

THIS COLLECTION 
EMBODIES DISTINCT 
TEXTURAL DIFFERENCES 
AND SILHOUETTES TO 
PORTRAY THE CONTINUAL 
CONNECTION OF 
FASHION AND FEMINISM. 
IT CELEBRATES BEAUTY, 
EQULITY AND ABOVE ALL 
EMPOWERMENT.
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HAIR: RAINBOW ROOM INTERNATIONAL ART TEAM
PHOTOGRAPHY: JOHN RAWSON 

@ WWW.THERAWSONPARTNERSHIP.NET 
MAKEUP: MADDIE AUSTIN 

STYLING: CLAIRE FRITH

GALLERY_APRIL19.indd   83 31/03/2019   10:46



# C R E AT E  # T O M O R RO W  # T O D AY

www.schwarzkopfpro.com

It’s tbh – true beautiful honest

true illuminating the hairs’ natural 
highs & lows
beautiful shimmering powdery tones
honest the approach to our formulation: 
up to 92% naturally derived ingredients, 
complemented by additional 
performance drivers

inspired by a 
longing for 

self-expression 
& authenticity,

we reinvent 
colour as it is 
known today.
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