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YOU KNOW EVERYTHING THERE 
IS TO KNOW ABOUT YOUR 

CLIENT – THEIR HAIR TYPE, 
THEIR FAVOURITE STYLE, THE 

MOST COMPLIMENTARY SHADES, 
AS WELL AS THEIR LIFESTYLE, 

AND EVEN, MORE THAN LIKELY, 
WHAT THEY HAD FOR DINNER 

LAST NIGHT. BUT, DO YOU KNOW 
THEIR UNIQUE ENERGYCODE™ 

FOR ULTRA-PERSONALISED 
HAIRCARE? 

WORK 
IN CODE

HERITAGE
System Professional has been 
dedicated to the science of 
hair care for the last 40 years. 
Through continual research 
and innovation the brand has 
evolved to a position where it 
can now offer the ultimate in 
personalisation. 

Inspired by molecular skincare, 
System Professional scientists 
have discovered that each 
person’s hair has a unique 
energy profi le, out of over 174 
million possible combinations. 
They dubbed this EnergyCode™.

By working with System 
Professional, not only will you 
be able to identify your client’s 
unique EnergyCode™, but you’ll 
be able to prescribe the products 
that best compliment it.

THE DETAILS 
Each person’s hair has a unique 
energy profi le that determines 
its elasticity, fi bre health and 
responsiveness.

This personal ‘energy fi ngerprint’ 
is defi ned by the hair’s lipid level. 
Even though lipids only account 
for four percent of the hair, they 
have a uniquely active infl uence 
on the hair’s energy. They are 
the fl exible glue that connects 
the keratin building blocks of 
hair, ensuring cuticle integrity 
and fl exibility.

System Professional haircare 
contains EnergyCode™ Complex 
technology to re-establish the 
hair’s natural lipid balance and to 
protect the keratin. The result? 
Hair that feels reborn to a virgin 
state, visibly healthier and more 
responsive. 

3
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CAN YOU 
SPEAK 
CODE?
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ENERGYCODE™ 
COMPLEX 
The System Professional 
range contains the unique 
EnergyCode™ technology. It 
aims to recalibrate the hair’s 
natural lipid layer and is based on 
a complex of carefully balanced 
ingredients in specifi cally 
targeted concentrations to 
change the hair’s energy.

There are four pillars to 
the range; Derma 
designed for a 
healthy scalp; Fibra 
focusing on hair 
fi bre regeneration 
and protection; 
Forma, which 
is dedicated 
protection for every 
hair texture and 
Extra, which is made 
up of high performing hero 
products. 

There are sub ranges within 
these based on whether hair is 
coloured, damaged, fi ne, coarse, 
whether the scalp is sensitive 
or in need of nourishment – the 
list goes on. And every single 
product can be combined to 
work in harmony based on your 
client’s hair needs. With only one 
code for each client, out of 174 
million possible combinations, 
variety is a good thing, but 
prescription is easy – when you 
know how. 

BREAKING          
THE CODE
System Professional’s 
EnergyCode™ Mapping tool 
will help you identify scalp 
irregularities, hair damage and 
the congenital hair conditions.

The individual EnergyCode™ 
refl ects and identifi es the hair‘s 
needs and can be used to create 
an ultra personalised coded 
care system that will maximise 
your client’s hair energy offering 
superior results. 

By diagnosing each client’s 
individual hair energy profi le, you 
can offer a personalised service 
to leave your competitors 
behind, leading to increased 

There are four pillars to 
Derma 

designed for a 
healthy scalp; Fibra
focusing on hair 
fi bre regeneration 
and protection; 

, which 

protection for every 

, which is made 
up of high performing hero 

“PERSONALISATION 
HAS NEVER BEEN 
SO IMPORTANT TO 
CLIENTS. A GREAT 
SHAMPOO AND 
CONDITIONER 
ISN’T ENOUGH AND 
THAT’S WHY SYSTEM 
PROFESSIONAL’S 
ENERGYCODE™ 
CAME AT THE 
PERFECT TIME. IT’S 
ENABLED US TO 
OFFER PREMIUM 
PRODUCTS WITH A 
UNIQUE SERVICE 
THAT OUR 
CLIENTS LOVE.” 
BRUNO MARC

shampoo and conditioner isn’t 
enough and that’s why System 
Professional’s EnergyCode™ 
came at the perfect time. It’s 
enabled us to offer premium 
products with a unique service 
that our clients love,” says Bruno 
Marc of Marc Antoni, System 
Professional Brand Ambassador.

And it’s not just the clients who 
benefi t, your salon and staff reap 
the rewards too: They’re instantly 
elevated to a premium position 
in the eyes of your clients, plus 
the responsibility of retail is pretty 
much taken away from them. 
That doesn’t mean your retail 
sales suffer, quite the opposite, 
as EnergyCode™ clients are 
more likely to buy into the service 
due to its exclusivity AND they 
purchase the full care system. 

Learn to speak the the code and 
your salon will have a point of 
difference that will elevate its 
image and really put it at the top 
of its game.

INFO: CONTACT YOUR WELLA 
ACCOUNT MANAGER OR HEAD TO 
SYSTEMPROFESSIONAL.CO.UK

salon loyalty and an increase in 
your profi t.  

THE BENEFITS
With ultra-personalisation for 
every client, EnergyCode™ 
Mapping offers a superior 
service, which leaves your 
clients feeling more understood 
by their stylist. 

And the results speak for 
themselves as the 

high performance 
products create 

transformative 
results with no 
compromise 
on meeting the 
client’s every hair 
need.

It reinvents the 
consultation to offer a 

unique experience where 
the client learns something new 
about their hair, giving a feeling 
of exclusivity and luxury. 

“Personalisation has never been 
so important to clients. A great 
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editor’sWORDS
 SPRING HAS FINALLY SPRUNG AND NO DOUBT THE SURGE IN CLIENTS ASKING FOR 
BLONDE HAS TOO. THE GOOD NEWS IS, BLONDE INNOVATION IS IN ABUNDANCE. IT’S 

NOT LIKE THE BAD OLD DAYS WHEN YOU WERE WEIGHING UP YOUR OPTIONS BETWEEN 
ACHIEVING THE COLOUR YOUR CLIENT WANTED AND DECIDING HOW MUCH DAMAGE 
THEIR HAIR COULD TAKE. NOW THERE ARE A HOST OF OPTIONS THAT WILL ACHIEVE A 

HIGH LEVEL OF LIFT, WITHOUT SACRIFICING ON THAT PERFECT SUMMER HUE.

It’s not just blondes that are big as the 
mercury rises, of course waves are 
too, so make sure you have the latest 
innovations when it comes to your tools. 
Not sure on the marketing jargon? Check 
out our feature on pages 16 to 19 to be in 
the know on your next shopping trip. 

And while we think oils should be on your 
retail shelf all year round, now is a great 
time to introduce them as your clients are 

starting to think about their holidays. Not 
sure they’re right for your clients? Read 
our dedicated oil feature [pages 46 to 
51] and decide if they offer exactly what 
you’ve been looking for.

Of course, we’re approaching awards 
season too [with Salon Business Awards 
2017 top of the bill of course] so make 
sure you’ve fi lled out your entry and 
purchased your ticket, to be a part of the 

most exciting ceremony this year.

In the meantime, stay in touch with us 
via our social media channels [Twitter/
Instagram @salon_business] and follow all 
the news of the Salon Business Awards 
as it happens using #SBAwards.

Jo Charlton
Publishing Editor

JC Publishing Ltd, Offi ce 104, 176 South Street, Romford, Essex, RM1 1BW
e: info@salonbusiness.co.uk t: 020 3291 3681

NB: The views expressed in Salon Business do not necessarily represent those of the publisher. Salon Business does not accept responsibility for the loss 
or damage of material submitted for publication. Reproduction of any material without permission of the publisher is strictly prohibited.

HAIR: JULIAN DALRYM
PLE   PHOTOGRAPHY: RICHARD M

ILES   STYLING: CLARE FRITH   M
AKEUP: DIANE ALEXANDER
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        THE INSPIRATIONAL 
DAY TOOK PLACE AT 
THE NEW WELLA WORLD 
STUDIO IN LONDON, AND 
WAS AN OPPORTUNITY 
TO BRING TOGETHER 
A HIGHLY ACCLAIMED 
SELECTION OF AWARD-
WINNING WELLA 
ARTISTS, TO CELEBRATE 
THEIR SUCCESS AND 
SEE THEM PRESENT 
TOGETHER FOR ONE DAY 
ONLY. 

“

“
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NEWS

STYLING STARS

It’s that time of year when 
Schwarzkopf Professional 
announces its Young 
Artistic Team for the year 
ahead.

 
Abbey Jarrold of Real Hair, 
Sinead Hourihane of Lynda 
Maher Hair, Jade Morrin of En 
Route Hair & Beauty, Christie 
Sanders of Austen Thomson 
Hair, Bevan Scott Clarke of 
Hooker & Young and Megan 
Deigan of Rainbow Room 
International were selected after 
an intense day of proving their 
skills and technique to an elite 
industry judging panel.

2017’s YAT can look forward 
to exciting opportunities such 
as their very own photo shoot, 
training from Schwarzkopf’s 
renowned ambassadors, stage 
presentations and a wealth of 
education sessions. 

They will be led for the year by 
YAT managers Catherine Adams 
and Jamie Farrar. Catherine 
says: “Having a new team to 
work with is always so exciting. 
This year’s members are full of 
passion and enthusiasm and I 
can tell they’re really going to 
grow and thrive as part of the 
team.” 

artistic 
influence

There are few 
opportunities to see 
multiple award-winning 
hairdressers perform 
all under one roof, so 

the Wella Guest Artist Day event 
was an occasion to remember. 

The inspirational day took place 
at the New Wella World Studio in 
London, and was an opportunity to 
bring together a highly acclaimed 
selection of award-winning Wella 
artists, to celebrate their success 
and see them present together for 
one day only. 

This exclusive event included 
model presentations from 
Sassoon’s Edward Darley, 
Toni&Guy’s Indira Schauwecker, 
TrendVision winners Darren 
Lacken and Rudi Rizzo, Kai Wan 
from Pkai Hair, Luke Benson 
from D&J Ambrose, as well as 
platform artists Angelo Vallillo and 
Jayson Gray. 

The audience were treated 
to model presentations, tips, 
techniques and some incredible 
sound bites on how to be at the 
very top of your game. Exclusive 
live interviews gave an insight 
into some of these incredibly 
talented icons, with a chance 
to network and share a drink 
or two with the Best of British 
hairdressing talent. 

DAY TOOK PLACE AT 
THE NEW WELLA WORLD 
STUDIO IN LONDON, AND 
WAS AN OPPORTUNITY 

“        THE INSPIRATIONAL “        THE INSPIRATIONAL 

There are few 

        THIS YEAR’S 
MEMBERS ARE FULL 
OF PASSION AND 
ENTHUSIASM AND I CAN 
TELL THEY’RE REALLY 
GOING TO GROW AND 
THRIVE AS PART OF THE 
TEAM.

“ “
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NEWS

ORGANIC ALL 
THE WAY

Organic Colour 
Systems has been 
awarded another 
UK patent, this 
time for the UK’s 

fi rst patented, ammonia free, 
Cysteamine perm.

Enriched with plant amino acids 
Think Curl is a revolutionary 
perming system designed to 
nourish and protect the hair 
during the perming process, to 
create naturally healthier, softer 
looking curls full of body and 
bounce.

Free from harsh chemicals such 
as Ammonium Thioglycolate, 
ammonia, SLS and SLES, 
commonly known to irritate 
the skin, nasal passages 
and weaken the hair, Think 
Curl utilises Cysteamine 
Hydrochloride, which 
mimics the Cysteine Amino 
Acid, helping to reform and 
strengthen the bonds within the 
hair structure and improving the 
overall hair condition.

Organic Colour Systems adopts 
a gentle chemistry meaning that 
Think Curl can work at a lower 
pH compared to other perm 
lotions with Thioglycolates, so 
that when bonds are broken and 
reformed into a curl, it is done 
so without detriment to the 
hair’s structure.

The system offers a separate 
activator, which can be added 
to the lotion to adjust the pH 
according to the hair type. This 
means that Think Curl is suitable 
for use on any head of hair, 
even the most damaged. The 
range also features a deodoriser, 
designed to reduce any lingering 
aroma on the hair after perming.

Managing Director, Raoul 
Perfi tt of Organic Colour 
Systems’ parent company 
Herb UK Ltd says: “This patent 
demonstrates our ongoing 
commitment to support and 
research healthier ways of 
offering salon services to salons 
and their clients.”

10

ACROSS THE 
WATER

Bringing USA talent to 
UK shores, Hot Tools 
Professional is now 
available in Europe, 
and to celebrate, it 

threw a super stylish launch 
party on the banks of the River 
Thames. 

Held at The Deck bar at the top 
of the iconic National Theatre 
on London’s South Bank, more 
than 80 VIP guests including 
key press, infl uential bloggers, 
Hot Tools distributors and the 
who’s who of British hairdressing 
networked over cocktails and 
canapés.

The event also provided 
the perfect opportunity to 
showcase the launch of the 
newest innovation from Hot 
Tools, the CurlBar, with model 
demonstrations and pop-up style 
bars for guests to experience the 
new tool in action.  

Robert Eaton from Russell Eaton 
salons, who was announced as 
European Brand Ambassador said 
at the event: “It’s such an honour 
to be the new European Brand 
Ambassador for Hot Tools. I love 
everything this company stands 
for. There’s no doubt this will be a 
brand that is going to change the 
way hairdressers in Europe curl hair 
and I am thrilled to be working with 
Hot Tools.”

Hot Tools European Head of 
Education, Jo Martin, added: 
“We’re honoured to have guests 
from all over the UK attending, as 
well as our partners in Italy, Finland, 
Spain, Switzerland and Norway.”

Then it’s time you got on board.
The next time you create a look 
you’re proud of, snap it and 
post it on your salon’s social 
media channels with 
#StylistsDoItBetter, and show 
current and potential clients 
exactly what you’re made of.

Read all about it at salonbusiness.
co.uk/stylistsdoitbetter www.joico-blondelife.com

#LIVETHEBLONDELIFE

TAKE  A  LOOK ON THE  BR IGHT  S IDE

NEW
BLONDE 
LIFE
Lightening & 
Brightening 
System

• Proven to keep blondes bright and on-tone for up to 8 weeks 
(when using Brightening Shampoo and Conditioner/Masque, which 
preserve over 80% of hair color after 18 washes)

• Significantly strengthen hair and reduce breakage by over 
54% in just one treatment (against combing breakage on damaged 
hair; in reference to Blonde Life Lightening Powder when used with 
Blonde Life Brightening Masque vs. a non-conditioning bleach) 

• Up to 9+ levels of fast-acting lift  
(refers to Blonde Life Lightening Powder) 

Full-service blonding from salon to 
home – gold or platinum style
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JOICO haircare & color products are available in salons across the UK. For more information call 0845 071 2326.

JOICO Blonde Life products are specifically created to 
make – and keep! – your clients light & bright; 

“Blonde Life is my go to choice in the salon. The reason being, it's so versatile. I can use it for freehand coloring, on or off 
the scalp applications, in or out of foil. The consistency suits every type of application, and the Lightening Powder really 
does help neutralize any unwanted brassy tones. It’s still one of the kindest products I've ever used, keeping the integrity of 
the hair intact with every use - what's not to love?”

Casey Coleman, Salon Director at Ocean Hairdressing, Wales

2170330_Joico_Blonde_Life_Adv_Salon_business_V2.indd   1 16/03/17   13:30

S
alon Business has 
teamed up with 
Wella for its 
#StylistsDoItBetter 
campaign kicking off 
last month. It’s aim? To 

get stylists recognised.

Want to build your reputation? Are 
you ready to talk to your clients 
about what you can do for them? 

one for 
stylists

NewsApril.indd   10 29/03/2017   14:55
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make – and keep! – your clients light & bright; 

“Blonde Life is my go to choice in the salon. The reason being, it's so versatile. I can use it for freehand coloring, on or off 
the scalp applications, in or out of foil. The consistency suits every type of application, and the Lightening Powder really 
does help neutralize any unwanted brassy tones. It’s still one of the kindest products I've ever used, keeping the integrity of 
the hair intact with every use - what's not to love?”

Casey Coleman, Salon Director at Ocean Hairdressing, Wales

Proven to keep blondes bright and on-tone for up to 8 weeks

(against combing breakage on damaged 

Full-service blonding from salon to 
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NEWS

I-DEAS

S
alon I-Deas by 
Joico III is the 
third edition of the 
brand’s education 
tool that helps 
stylists to create and 

communicate personalised ideas 
with every client. 

“Salon I-Deas by Joico teaches 
hairdressers, at all levels of 
experience, to tap into their inner 
artists in order to create a look 
based on the actual client in front 
of them. By learning the craft of 
understanding and interpreting for 
individual suitability, hairdressers 
will be encouraged to value, 
develop and define their own 
creative voice and sensibility 
during the course, which is 
fundamental to the philosophy 
behind this concept,” explains 
Gianni Scumaci, Joico Vision 
Director. 

Salon I-Deas by Joico III features 
three new, salon-friendly and 
commercial cutting and colouring 
techniques. The techniques have 
been designed with suitability, 
versatility and adaptability in mind 
and can easily be applied to daily 
salon work. 

Hairdressers will be able to 
interpret, develop and use the 
techniques to create different 
looks that can be applied to any 
individual. “Giving a client a 
cut and/or color that suits their 
lifestyle, hair type, face shape, 
personality, budget and daily 
routine is the best advertising – 
for any salon,” adds Gianni.

NEXT STEP

During this 
year’s National 
Apprenticeship 
Week, the NHF 
has recognised 

the success of award-winning 
apprentice, Charlotte Blowers, in 
the hope that others follow in her 
footsteps. 

Charlotte, who works for the 
Bradford based NHF member 
salon, Exceed, won the I-Can 
Qualifications Award for 
Intermediate Apprentice of the 
Year at the prestigious National 
Apprenticeship Awards.

Talking about apprenticeships 
she said: “You have the best 
of both worlds. You learn from 
professionals, meet real clients 
in a real workplace, gain real 
qualifications – all while getting 
paid.”

Charlotte began her career at the 
Exceed salon in 2013 and has said 
that she would encourage others 
to enter an apprenticeship.

NHF CEO, Hilary Hall adds: 
“Charlotte’s award emphasises 
the potential that so many hair 
and beauty apprentices have. Our 
hope is that apprentices become 
even more appealing when the 
new employer-developed trailblazer 
apprenticeships launches in May 
2017. The new methods of training 
and assessment will ensure 
apprentices enter the world of 
work much more ‘salon ready’ by 
the time the first cohort completes 
their training in 2019.”

going
global

T
revor Sorbie 
International Plc has 
partnered with Dubai-
based The Grooming 
Company group to roll 
out the Trevor Sorbie 

brand internationally and to also 
strengthen its presence locally in 
the UK.

Hoping to market and develop this 
five star salon brand nationally and 
internationally, starting with Dubai, 
Trevor Sorbie will play a pivotal role 
as Chief Creative Ambassador. 

He says: “This is a fantastic 
opportunity for the brand and the 
team. The combined expertise and 
capabilities will be a powerful force 
of innovation and growth in the hair 
business. Together, we’ll further 
excite and delight our existing salon 
partners, clients and consumers, 
and attract many new ones across 
the world.”

Sue Haydon, Managing Director 
Trevor Sorbie International said: “It’s 
over 40 years since Trevor opened 
the doors to the first Covent Garden 

salon and in those years Trevor and 
his team established not only a 
five star, five salon group in Covent 
Garden, Manchester, Richmond, 
Hampstead and Brighton plus 
China but a range of successful 
products and of course myriad of 
some of the world’s most famous 
hairdressers. It is the integrity in 
training, skill, knowledge, service 
and brand excellence that has 
underpinned this beautiful brand for 
many years and will serve us in this 
next dynamic phase Trevor and all 
the team are super excited for the 
future of the brand.”

        THIS IS A FANTASTIC 
OPPORTUNITY FOR 
THE BRAND AND THE 
TEAM. THE COMBINED 
EXPERTISE AND 
CAPABILITIES WILL BE 
A POWERFUL FORCE 
OF INNOVATION AND 
GROWTH IN THE HAIR 
BUSINESS.

“

“
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SUBSCRIBE TO SALON BUSINESS 
DIGITAL FOR FREE TODAY

1313

Terms and conditions: Salon Business can withdraw this offer at any time. 
Subscriptions are available to hairdressers and those working in the hair 
industry, throughout the UK only. Limited to four subscribers, picked at 
random only. The recipients will be selected by May 1, 2017. The products 
will be shipped within seven days. Subject to availability. 

Be in with the chance of winning three months’ 
supply of Viviscal Professional worth £180

TO SUBSCRIBE
Send us your NAME, JOB TITLE, SALON NAME and 
EMAIL ADDRESS via one of the following methods to 
have it sent direct to your inbox every month;

   @salon_business
     @salon_business
     Salon Business

email: info@salonbusiness.co.uk

GIVEAWAY
Viviscal Professional is a food supplement gaining momentum 
for its transformative effects on hair loss clients. Infused with 
increased levels of hero ingredient, marine protein complex 
AminoMar C, combined with Biotin and Zinc, it specifi cally 
nourishes hair follicles to help maintain healthy hair and bring 
back a more youthful zest. We have four sets of a three month 
supply to giveaway WORTH £180, so subscribe today.

SALON BUSINESS DIGITAL
The same great magazine you know and love in print form is 
available in a digital format that can be viewed online, meaning 
you’re one click away from accessing links in the magazine and 
viewing videos we place directly in the magazine. 

You can also download it to a tablet, smart phone or desktop 
computer so it’s yours to keep forever – perfect for those step 
by steps you want to keep but don’t want to clutter your offi ce 
with. The best bit is it’s free with no commitment needed.
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ONE THING UK HAIRDRESSERS 
ARE FORTUNATE TO HAVE [ASIDE 
FROM BOUNDLESS AMOUNTS 
OF INSPIRATION, ENDLESS 
OPPORTUNITY AND A FIRST CLASS 
EDUCATIONAL OFFERING] IS CHOICE 
– THERE ARE PRODUCTS AND TOOLS 
FOR EVERY HAIR EVENTUALITY, 
WHICH IS GREAT, BUT IT CAN SOON 
BECOME A MINEFIELD. SO IT’S ONLY 
RIGHT WE BREAK IT ALL DOWN 
IN THIS DEDICATED GLOSSARY 
LOOKING AT THE MARKETING TERMS 
COMMONLY USED ON HAIR ITEMS, 
AND WHAT THEY MEAN.

ToolFeature.indd   17 29/03/2017   18:54



CERAMIC 
TECHNOLOGY 
A ceramic surface has even 
heat distribution, eliminating 
the damaging hot spots found 
with some other materials. It’s 
foud in the Balmain Professional 
Ceramic Curling Iron while on 
the DAFNI Ceramic Straightening 
Brush it’s used across a wide 
surface for maximum benefits. 
Ceramic also heats up quickly 
and holds heat for longer. It’s 
known to emit a maximum of 
hair-conditioning ions and far-
infrared heat too, thus helping 
hair retain its own moisture for 
soft, sleek styles in a fraction of 
the time.

IONIC 
TECHNOLOGY
This allows negative ions to 
seal hair cuticles during styling, 
infuse moisture, rehydrate, 
eliminate frizz and provide a silky 
smooth finish, found on Balmain 
Professional Ceramic Curling 
Iron.

PERFECTLY 
BALANCED
Used to describe anything from 
a hairdryer to a brush, it refers 
to the weight of the item being 
dispersed in such a way that 
there is minimal strain on the 
hand when in use. One such 
product is Air Motion, which also 
has Superlite™ materials to aid 
in the overall weight. 

NYLON
Nylon is heat proof so perfect 
for brushes that will be used 
with heat styling, such as 
the KentSalon XL Curling and 
Straightening Brush. Within the 
Arconic Brush by John Gillespie, 
the Nylon is filled with glass 
making it more rigid and sturdy 
than traditional plastic. Nylon 
also absorbs heat, then deflects 
it, meaning hair dries more 
quickly.

BRISTLE 
LENGTH
Long bristles ensures the tool 
stays in place in the hair, like 
on Click N Curl, while smaller 
bristles glide easier over the hair 
and are often used in detangling 
brushes. Some, like the Balmain 
Spa Brush, use bristle tufts, 
which move easily through the 
hair.

LAMINAIR 
AIR FLOW 
TECHNOLOGY
Found in ghd aura, it aligns the 
flow of air to speed up drying 
time and increase shine. 

24K GOLD 
STYLING 
SURFACE 
This coating provides even 
heat distribution for long-lasting 
results [and of course it sounds 
amazing – who doesn’t want 
gold hair tools].
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A CERAMIC SURFACE 
HAS EVEN HEAT 
DISTRIBUTION, 
ELIMINATING THE 
DAMAGING HOT SPOTS 
FOUND WITH SOME 
OTHER MATERIALS. IT’S 
FOUD IN THE BALMAIN 
PROFESSIONAL 
CERAMIC CURLING 
IRON WHILE ON THE 
DAFNI CERAMIC 
STRAIGHTENING BRUSH 
IT’S USED ACROSS A 
WIDE SURFACE FOR 
MAXIMUM BENEFITS.
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PULSE 
TECHNOLOGY
This technology, found in Hot 
Tools CurlBar, ensures heat up is 
fast and there’s instant recovery, 
so that when a tool gets hot it 
stays hot.

COOL TIP
This is an essential feature that it 
doesn’t take long to decide you 
need – who hasn’t burnt their 
fingers on the end of a styling 
tool!

MOTIONZONE 
TECHNOLOGY
Perfect for saving energy 
in the salon, Paul Mitchell’s 
Neuro Motion hairdryer has 
MotionZone technology, which 
turns the power off when not in 
use, and on when it is. Kerching.

CORD LENGTH
Before you buy a tool you should 
look at how you’ll be using it and 
the size of your working area. 
That should help you decide if 
you need a three metre cord, as 
in the Saks ProLight hairdryer, 
or as small a length as possible 
not to crowd your kit bag, for if 
you’re going to be on the move.

CURVED 
PADDLE 
BRUSH
A gentle curved shape means it’s 
possible to dry a larger section 
of hair at a time and also speeds 
up the drying process. It has 
the benefits of a round brush 
without the risk of tangles that 
can be caused by a round brush.

TRI-ZONE 
TECHNOLOGY
Patented by ghd, this 
technology maintains a constant 
temperature in tools such as ghd 
Platinum Styler. It ensures hair is 
styled in the smallest amount of 
time but with the least possible 
damage to hair. In fact, ghd 
says it reduces hair breakage 
by over 50 percent versus a 
styler working at 230 degrees 
centigrade and increases shine 
by 20 percent versus untreated 
hair.

VIBRATING 
CURL TIMER 
New to the market, this Hot 
Tools CurlBar feature is for 
controlling the length of time 
needed to create the curl. Once 
the seconds are set [from one to 
10], it will vibrate when the time 
is up for a consistent curl.
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This month got five checks in with 

Victoria Lynch for an insight into 

education and Alan S. Adams with his 

advice for bringing depth into your salon.
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EDUCATION EDUCA-
TION EDUCATION

Many of you 
realise that 
to continually 
develop 
your skills, 

offer your clients the 
best service possible 
and be fi lled with bounds 
of creativity, you need 
ongoing education. But, 
do you realise the extent 
of the damage that can 
happen when training 
isn’t undertaken, or done 
properly? We speak 
to Additional Lengths 
Founder Victoria Lynch, 
on the ins and outs of 
extensions training – 
where no education can 
be very bad indeed. 

SB:GOT 5
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          WHEN IT COMES 
TO FITTING EXTENSIONS, 
UNFORTUNATELY WE STILL 
COME ACROSS SOME 
THAT ARE FITTED BADLY 
AND THAT’S DOWN TO A 
LACK OF EDUCATION. IN 
THE WORST CASES, BAD 
APPLICATION CAN CAUSE 
THE CLIENT ISSUES SUCH 
AS TENSION OR BONDS 
SLIPPING, BUT AT THE 
OTHER END TO THE SCALE, 
WE’VE ALL SEEN A SET 
OF EXTENSIONS THAT 
ARE SIMPLY, OBVIOUSLY 
EXTENSIONS.

“

“
WHY IS EDUCATION 

SO IMPORTANT 
WHEN IT COMES 
TO FITTING HAIR 
EXTENSIONS? 

Even at the consultation stage 
extensionists need a good 
knowledge of extensions for 
hair sourcing, colour matching, 
determining suitable texture of 
the hair with the client’s hair and 
looking at application methods 
that would best suit the client 
and the objectives. They also 
have to check client suitability 
for extensions and suggest a 
good aftercare regime to keep 
their hair in the best condition 
between appointments. 

When it comes to fitting exten-
sions, unfortunately we still 
come across some that are 
fitted badly and that’s down to 
a lack of education. In the worst 
cases, bad application can cause 
the client issues such as tension 
or bonds slipping, but at the 
other end of the scale, we’ve 
all seen a set of 
extensions that are simply, 
obviously extensions. Simple 
education on blending, cutting 
and placement would help so 
that even if the client wears 
there hair up regularly, you will 
not know they have extensions.    

It’s worth noting that poor after-
care education is equally critical 
for extensions to look good 
– this could be down to lack of 
information for the extensionist 
or them not sharing this advice 
with the customer.

WHERE SHOULD HAIRDRESSERS BE 
GOING FOR THEIR EDUCATION? 
Go to a reputable extension 
brand and ask about their 
courses; check for the HABIA 
accreditation and what the 
course covers. You need to 
ensure that the course is at 
least two days for a good 
foundation course to give the 
stylists sufficient time to go 
through the different key factors 
and have a good amount of 
practice. 

Many courses will also ask 
you to complete additional live 
model work after the initial 
training, this will help build 
your confidence and check 
your learning. Maybe also look 

at how many delegates are on 
each course, as the smaller 
numbers will ensure you get 
better attention from your 
educator and help you 
progress faster. Find out about 
the post-training technical 
support offered too as that’s 
when questions often arise. 

Start with one application 
method first and practice as 
much as possible before 
progressing to a new technique.  

HOW MUCH SHOULD THEY EXPECT 
TO PAY?  
Prices vary but generally you get 
what you pay for. Remi Cachet 
Mini Tips® or Ultra Tips® 
courses are from £895 + VAT for 
two days including a starter kit 
of products. Additional stylists 
can be added for £250+VAT.

HOW CAN SALON OWNERS ENSURE 
IT IS A WORTHY INVESTMENT?
Get involved and show an 
interest in the course – research 
the course that’s right for your 
stylists, so they feel 
comfortable partaking in the 
training and are committed 
to making it work. It may be 
worthwhile researching which 
application method your clients 
are most interested in to 
make the most of this existing 
market.  Send a second or even 

third stylist on the course for 
just a little extra cost so they 
can support each other and give 
you back up if a stylist decides 
to leave.

HOW CAN A SALON OWNER GET THE 
MOST FROM THE EDUCATION?
Support your new extensionist 
by allowing them to practice 
to build their confidence and a 
client base. We would 
recommend the first few heads 
only pay for the hair and not 
the application. These clients 
then help spread the word of 
the new service and act as a 
walking advertisement for their 
new skill.    

Get the extensionist to share 
key benefits of hair extensions 
and insights from their training 
with their colleagues to help 
drum up consultations and 
leads. Maybe apply a few 
extensions to the reception 
team to spark the interest with 
clients at the front of house. 
Also, make sure you use any 
marketing material available 
from your extension brand so 
all your clients know about the 
new service – having items like 
your colour ring on display are 
always a good conversation 
starter.

HOW REGULARLY SHOULD 
EXTENSIONISTS BE IN TRAINING? 
This depends on the individual; 
once one method is 
mastered they may want to 
learn another to keep their 
education going. Here at Remi 
Cachet we created a new 
method of applying weft 
extensions with our Hollywood 
Weave course and so many 
extensionists have chosen 
to take advantage of this and 
refresh their skills or learn a 
new skill.  

Even if it’s not specific 
extension training, there are 
plenty of other great courses to 
get involved in and keep 
learning to get the most out of 
the hair, such as advanced 
cutting and hair up courses.

HOW CAN SALON OWNERS USE 
THEIR EDUCATION TO BUILD THEIR 
EXTENSIONS BUSINESS?  
Share the news about the 
training on social media and 

display your extensionist’s 
certificate. It might be worth 
considering an intimate event 
with potential extension clients 
and other loyal clients to share 
your knowledge and passion for 
your new skill.

SHOULD EXTENSIONISTS HAVE 
EDUCATION, NO MATTER WHAT TYPE 
OF EXTENSIONS THEY’RE USING?
Absolutely yes. Even if the ex-
tensionist picks up the physical 
application process easily, they 
will learn much more about the 
brand, hair, placement for dif-
ferent styles and client needs, 
aftercare and maintenance 
appointments to refit the hair 
and for safe removal.  

WHAT IS THE BIGGEST PROBLEM 
FACING THE EXTENSIONS 
INDUSTRY?
With the rise of YouTube 
application videos, everyone 
thinks they can apply hair 
extensions. These videos, now 
all over social media networks, 
may well show the basics and 
the function of applying 
extensions but not the art, 
technique and everything you 
need to consider to do a good 
set of hair extensions that are 
both safe and look good.
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As a salon owner, you 
probably consider your 
clients’ happiness your 
bread and butter – after all 
that’s where the money 

comes from. Business Coach Alan 
S. Adams and author of The Beautiful 
Business, says that will come naturally 
with a successful strategy, but he 
believes most are so busy working in 
their business they forget to work on 
their business. To overcome this, he 
recommends fi ve ways to develop 
depth to your salon.

SB:GOT 5

Destination is the ‘why’ and it 
focuses on you, and only you. It’s 
about looking at the life that you 
want to have. So anything that you 
want from life – including the type 
of house you want to live in, the 
holidays you and your family will 
go on, the lifestyle you want to 
have and the car you want to drive. 
This is about your own individual 
destination and what it means for 
you to achieve it. 

Without a goal in mind, you could 
end up anywhere – and all too many 
owners make the mistake of not 
having a goal (or indeed a number 
of!) The best hairdresser doesn’t 
always make the best salon owner.

Certainly, around 80 percent of 
start-ups fall within the fi rst fi ve 
years and a further 80 percent of 
the remaining businesses fail within 
10 years, so it’s clear that a large 

majority of businesses are suffering 
from not having a clear and defi ned 
destination.

Exploration is about understanding 
the options and resources you have 
available to help you get closer 
to your end destination. Without 
knowing what you have, and 
sometimes more importantly, what 
you don’t have, you’ll be walking 
in the dark with the slim hope of 
stumbling across what you want. 

This could be fi nancial support, 
education support or even emotional 
support, all of which you need to 
create a successful salon. 

Plan everything. By consistently 
looking at your business strategy, 
you’ll stay motivated and on-track to 
achieving success. For example, if 
one of your plans is to have a brand 
new website up and running by 

BUILDING DEPTH 
IN YOUR SALON

ALAN S. ADAMS
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           EXPLORATION IS 
ABOUT UNDERSTANDING 
THE OPTIONS AND 
RESOURCES YOU HAVE 
AVAILABLE TO HELP 
YOU GET CLOSER TO 
YOUR END DESTINATION. 
WITHOUT KNOWING 
WHAT YOU HAVE, AND 
SOMETIMES MORE 
IMPORTANTLY, WHAT YOU 
DON’T HAVE, YOU’LL BE 
WALKING IN THE DARK 
WITH THE SLIM HOPE 
OF STUMBLING ACROSS 
WHAT YOU WANT. 
 

“

“

the end of the year, you can work 
backwards in time and decide and 
agree on the steps you need to 
take to make it happen. Without 
a plan, how do you know you’re 
succeeding? 

And that’s where Tactics come in. 
Many salon owners I speak to are 
so busy that they struggle to find 
the time to work on their business. 
They have hundreds of emails 
waiting to be dealt with, phone 
calls to respond to, prospects and 
suppliers to meet, on top of all 
the interruptions that arise on a 
typical day including dealing with 
customers, briefing the team and 
ensuring everything runs smoothly. 

Break these into smaller, bitesize 
tasks that you – and your team 
– need to do to enable you to 
reach your destination. For a new 
website, for example, the tasks 

involved would be contacting a few 
specialist web designers, sourcing 
the best one for your needs and 
your budget, creating the content, 
and gathering photography. 

Small daily tasks can help you 
achieve your weekly, monthly, and 
quarterly plan.  

Financial health is your final 
obstacle to creating depth in your 
salon. Are there are any potential 
causes for concern, such as cash 
flow or a customer you rely on too 
much? Knowing your numbers is 
key, and it’s quite easy to put steps 
in place that will help you track your 
leads and where they come from.  

The hair and beauty industry 
is evermore competitive so 
it’s a tough job, but it’s worth 
acknowledging that a lot of 

your competitors are still using 
traditional methods, not just in 
how they operate and market 
themselves, but in how they 
position themselves. 

In fact, even well established 
salons can do things poorly, and 
all too many of them rest on 
their laurels and live off their old 
reputations. And that’s good news 
for you, because their clients are 
ripe for the picking.  

So while it may take some time 
away from your day job, the effort 
that you put into your business 
today will no doubt help it to go 
from simply surviving, to thriving, 
and enable you to enjoy the 
business you wanted when you 
first set up, instead of being a slave 
to one you didn’t.
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WITH AN EVER-EXPANDING 
RANGE [AND EVEN QUICKER 
EXPANDING FAN BASE] 
NIOXIN OFFERS A LOT TO 
TALK ABOUT. WE STARTED 
DOING IT LAST MONTH, 
PICKING THE BRAINS OF 
SALON OWNER AND AVID 
NIOXIN UK AMBASSADOR 
KAY MCINTYRE, AND WE’VE 
CAUGHT UP WITH HER 
AGAIN THIS MONTH. 

THE NIOXIN
JOURNEY

SB:ADVERTORIAL
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Y
OU’VE STOCKED 
NIOXIN FOR 15 
YEARS AND 
THE PRODUCTS 
HAVE EVOLVED 
CONSIDERABLY 

OVER THAT TIME. WHAT 
SERVICES AND PRODUCTS DO 
YOU OFFER NOW?
McIntyres salons is a NIOXIN 
approved company and with 
me being NIOXIN Ambassador 
UK, we’re the fi rst to promote 
and use any products within the 
range. We offer full solutions 
through thorough consultations, 
which can include use of the 
NIOSCOPE and a dermabrasion 
treatment. We also recommend 
take home systems to help 
improve scalp health and hair 
growth. 

HOW HAVE THE NIOXIN 
PRODUCTS AND SERVICES 
AFFECTED YOUR BRAND?
NIOXIN is a strong brand for 
our salon, particularly given 
my onsite presence. We see 
many clients who visit both 
our salons quite specifi cally for 
scalp health advice and product 
knowledge. NIOXIN is defi nitely 
the backbone to our company 
ethos and this follows through to 
the client experience.

WHAT HAS THE CLIENT 
RESPONSE BEEN? 
Our clients love NIOXIN; it’s the 
brand they keep coming back 
for. Partnered with the expertise 
and service they get in salon, 
dermabrasion being a favourite, 
our clients tell us they enjoy 
using the products and more so, 
seeing the results.

HAS IT ENABLED YOU TO 
REACH OUT TO NEW CLIENTS?
NIOXIN has definitely been 
the springboard for our 
holistic approach to scalp and 
hair health. Over the years 
since we’ve taken the brand 
onboard and since I became 
UK Ambassador, we know 
there are NIOXIN clients who 
have been returning due to 
the level of expertise we 
consistently offer.

HAS NIOXIN CONTINUED TO 
INNOVATE THROUGHOUT YOUR 
TIME WITH THE BRAND?
We love to see NIOXIN 
develop as a brand. In recent 
years, the launch of Diaboost 
has been literally life changing 
for our clientele. We’ve seen 
first hand the improvement 
to hair integrity for those 
suffering from thinning hair 
and hair loss. But, Diaboost is 
for anyone who wants thick, 
healthy hair and who doesn’t 
want that?

SB:ADVERTORIAL

“OUR CLIENTS LOVE 
NIOXIN; IT’S THE BRAND 

THEY KEEP COMING 
BACK FOR. PARTNERED 
WITH THE EXPERTISE 

AND SERVICE THEY GET 
IN SALON, OUR CLIENTS 

TELL US THEY ENJOY 
USING THE PRODUCTS 
AND MORE SO, SEEING 

THE RESULTS.”

27

HOW DO YOU CONTINUE TO 
MARKET NIOXIN IN THE HAIR 
THINNING MARKET, WHICH 
IS GROWING INCREASINGLY 
COMPETITIVE?
As NIOXIN evolves as a brand, 
we’ve grown with it. Now in 
our 25th year, McIntyres salons 
is proud to have been early 
adopters of the product range 
and services. NIOXIN is a go-to 
product for client’s and staff alike 
and we continue to promote 
the brand not only through 
consultation but both on and 
offl ine locally, and further afi eld.
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NATALIE ALLEN, OWNER 
OF HARVEY LUKE SALONS 

IN DERBY, IS A LEADING 
EDUCATOR WITHIN THE 

HAIRDRESSING INDUSTRY. 
HER SUCCESS BEGAN WHEN 

SHE BECAME A MANAGER 
FOR THE REGIS SALON 

GROUP AND QUICKLY BUILT 
HERSELF A REPUTATION AS 
A NO-NONSENSE BUSINESS 

WOMAN AT THE AGE OF 
JUST 21. HER PANACHE 

FOR INNOVATION HAS 
CONTINUED OVER THE LAST 

13 YEARS, AND IT’S THIS 
INNOVATION THAT HAS LED 
TO HER LATEST INITIATIVE 

FOR OPEN EVENTS RUN 
EXCLUSIVELY BY HER STAFF. 

WE LOVE THE FACT THAT 
STAFF GET TO EXPERIENCE 
HOSTING THE EVENTS AND 

ALL THAT ENTAILS, SO 
MUCH SO, THAT WE DECIDED 

TO FIND OUT MORE.
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WHAT MADE YOU 
FIRST THINK OF 
LETTING YOUR 
TEAM TAKE 

CHARGE OF EVENTS?
The idea fi rst came to me 
when the local college in 
Derby – where some of my 
apprentices attend – hosted 
an evening for the students to 
invite their family and friends 
along to showcase their work 
and what they’d learnt on 
their journey. 

I think these events are a 
great way to give individuals 
the opportunity to display 
their work to their closest 
friends and family, gain 
feedback and ultimately boost 
their critique and confi dence. 
It’s an ideal way for them to 
learn which looks and styles 
are more popular and for 
them to feel proud of what 
they’ve achieved.  

NATALIE ALLEN
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so that each person knows 
exactly what their duty is and 
helps the event be an overall 
success. 

After the event is fi nished, 
they have the responsibility 
of measuring the results, to 
feedback to me. 

31
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           I LIKE TO GIVE 
THEM AS MUCH 
RESPONSIBILITY AS 
POSSIBLE STARTING 
FROM CHOOSING 
THE TARGET MARKET 
AND WHAT IT IS THEY 
WANT TO PROMOTE, 
TO SELECTING THE 
THEME AND NAME 
FOR THE EVENT 
TO REFLECT THAT 
SPECIFIC MARKET. 
THEY CAN THEN 
DESIGN THE TICKETS 
AND INVITATIONS 
FOR THE EVENT TO 
BE SENT OUT TO 
THOSE THEY WANT 
TO ATTEND. 

“

“

TELL US ABOUT THE TYPE 
OF EVENTS THE TEAM HAS 
ORGANISED?
Anything from Hair Technique 
and Skill Sessions to Makeup 
Masterclasses and Winter 
Fayres. The most recent 
event was a VIP evening 
where they invited the top 20 
highest spending customers 
and asked them to bring along 
a new client each for a free 
evening of pampering. This 
included complimentary fi zz, 
canapés and a choice of three 
treatments off the menu.

WHAT RESPONSIBILITIES DO THEY 
HAVE? 
I like to give them as much 
responsibility as possible 
starting from choosing the 
target market and what it 
is they want to promote, to 
selecting the theme and name 
for the event to refl ect that 
specifi c market. They can 
then design the tickets and 
invitations to be sent out to 
those they want to attend. 
They plan the structure for the 
event and make sure that the 
fl ow is planned thoroughly 
so it runs smoothly on the 
day. Before the event they 
have to delegate roles and 
responsibilities between them 

WHAT HAVE YOU FOUND THE 
BIGGEST CHALLENGES OF THIS 
INITIATIVE ARE?
Keeping it professional is 
somewhat a challenge, as 
all their friends and family 
are attending. I don’t want 
it to become too familiar 
and it needs to maintain its 
professionalism. 

Also, I like that my team are 
creative but sometimes a 
challenge can be to not let 
them run wild with too many 
ideas that don’t hit their brief; it 
needs to all fi t together. 

Lastly, another challenge 
would be budget. It goes 
hand-in-hand with the previous 
but it’s a challenge to not go 
over-board on ideas and end up 
overspending as a result. 

WHAT DO YOU THINK THE 
ADVANTAGES ARE TO GIVING 
OWNERSHIP TO STAFF FOR THE 
EVENTS? 
A massive advantage for the 
business is that staff target 
their own family and friends 
so it introduces new potential 
clients to the salon. 

For the staff, I like that it allows 
ideas to be explored. I fi nd they 
become really enthusiastic and 
want to make the events an 
even bigger success. 

It’s great for team building and 
overall morale too as they gain 
recognition for their work and 
get to hear positive feedback 
from their loved ones. It also 
results in an overall increase of 
retail sales, which is the most 
important advantage after all!
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girlstech
THIS ISSUE’S BEVY OF GADGETS 
OFFERS SOMETHING FOR YOUR 
KIDS, YOUR CLIENTS AND YOURSELF 
- PLUS A FEW BUSINESS BOOSTERS 
THAT MIGHT COME IN HANDY… 

Industry veterans iSalon Software 
have been in the game since 
1987, but recently rebranded 
with a swanky new website. As 
well as managing your bookings, 
you can now purchase salon 
hardware, book training and 
add extra marketing functions to 

your system. INFO: 
i-salonsoftware.

co.uk

SB:GAGDETS
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BY FIONA WARD

APPS

GET FRUITY

Save on your magazine subscriptions – and your 
paper wastage – with new app 
Strawberry Comms, which allows 
clients to browse a wide selection of 

magazines and newspapers on the iPad. On 
top of that, you can integrate it with your salon 
booking system to encourage repeat bookings, 
and promote information such as offers, retail or 
loyalty points. INFO: STRAWBERRYCOMMS.CO.UK

INNOVATION

add extra marketing functions to 
your system. INFO: 

i-salonsoftware.
co.uk

ave on your magazine subscriptions – and your 

clients to browse a wide selection of 
magazines and newspapers on the iPad. On 
top of that, you can integrate it with your salon 
booking system to encourage repeat bookings, 
and promote information such as offers, retail or 

INFO: STRAWBERRYCOMMS.CO.UK
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POSTURE 
PERFECT
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GO ECO

FULL OF BEANS

If one of your 2017 goals 
is to go green, consider 
investing in a smart 
lighting system. Managed 
from wherever you 
are via a smartphone 
app, Singled Element 
bulbs are connected to 
a system that gives you 
complete control. Plus, 
the app allows you to 
read-up on your energy 
consumption, and the 
brand’s OneBulbOneTree 
initiative means a tree is 
planted every time you 
buy a light bulb. You’ll 
never feel guilty about 
leaving the lights on again. 
RRP: £78 for starter set 
INFO: sengled.com

We love these super-cute 
iBeani bean bags, which 
are specifically designed 
to hold tablets, phones, 

books and cameras. Ideal for watching 
how-to videos while you work – no 
more stopping and starting to double 
check a new technique you’ve just 
learnt. RRP: £24.99 INFO: IBEANI.CO.UK

If you’re glued to your laptop 
for more than two hours 
a day, chances are you’re 
causing damage to your 

back, neck and shoulders, simply 
from using your computer on 
a flat surface [not to mention 
the added pressure from a busy 
day’s work in the salon]. The 

Ergo-Q 260 Notebook 
Stand offers four different 
heights to suit the user, 
automatically lifting your 
gaze to ease discomfort. 
Apparently, it can even 
increase your productivity 

by 17 percent. RRP: 
£122.39 INFO: 

POSTURITE.CO.UK

SB:GADGETS

KID COOL

Wearable tech is 
everywhere for 
us grown-ups, but 
youngsters can get 

in on the act now with the Aspis8 
watch, which doubles-up as a phone, 
fi tness aid and even a safety device. 
The gadget can send alerts in an 
emergency and allows you to track 
your child if they’re 
lost, as well as a 
host of fi tness 
and reward-style 
features. Now 
that’s peace 
of mind. RRP: 
£49.95 INFO: 
aspis8.com

POSTURE 

emergency and allows you to track 
your child if they’re your child if they’re 
lost, as well as a 
host of fi tness 
and reward-style 
features. Now 
that’s peace 

RRP: 

PRESS SNOOZE

Trouble sleeping? This compact 
plug-in air purifier cleanses pollen, 
dust, odours and pollutants from 
the air to give you a clearer sleep 

space, without noisy fans or expensive 
filters. RRP: £29.95 INFO: HOUSEOFBATH.CO.UK
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HUNDREDS OF STYLISTS 
GATHERED IN CENTRAL LONDON 
FOR THE HOTLY-ANTICIPATED KMS 
BACKSTAGE LAUNCH.

The event, 
which took 
place at Victoria 
House, was 

designed around 
sharing the passion 
and craftsmanship 
of hairdressing, 
with interaction and 
community being at the 
very heart of it. 

The fi rst of its kind for 
KMS, this experience-led 
event, peaking into the 
world of backstage, was 
designed to be a journey 
through the new KMS 
campaign in a stimulating 
live exhibition style 
format. 

Guests were given a 
fl owing narrative through 
different rooms at the 
venue, while enjoying 
cocktails inspired by the 
four KMS inspiration 
hotspots – New York, 
London, Berlin and 
Seoul. Immersed in 
the brand new world of 
KMS, each room was 
led by an experience, 
whether it be live hair 
prep, mood boarding, 
backstage action, fashion 
or photography.

The evening ended with 
model presentations from 

KMS UK guest 

artist Shaun Hall and 
KMS Global Style Council 
members Sam Burnett 
and Simon Miller. All of 
them demonstrated the 
new education looks 
and techniques with 
STREETstyle all the way 
to HIGHstyle in a runway-
led London Fashion Week 
experience, with a typical 
KMS raw sophistication 
style backdrop. 

Mark Giannandrea, 
General Manager UK for 
Kao Salon Division says: 
“KMS Backstage was 
a tremendous success 
and I feel really positive 
about what the rest of the 
year has in store for the 
brand.”

 The 
reveal

KMS UK guest 

KMS.indd   36 29/03/2017   13:36



SB:EVENTS

 The 
reveal

“KMS BACKSTAGE WAS A 
TREMENDOUS SUCCESS 

AND I FEEL REALLY 
POSITIVE ABOUT WHAT THE 
REST OF THE YEAR HAS IN 
STORE FOR THE BRAND.”
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AS THE MERCURY RISES, NUDITY 
BOOMS, SHADES ARE DONNED 
AND…HAIR IS FRAZZLED. SUMMER 
TIME PLAYS HAVOC WITH THOSE 
DELICATE CUTICLES YOU SPEND 
ALL YEAR LOOKING AFTER, BUT 
BED HEAD TOTALLY BEACHIN’ 
MEANS YOUR CLIENTS CAN GO 
WILD ON THEIR HOLIDAYS, WITHOUT 
WORRYING ABOUT THE EFFECTS ON 
THEIR HAIR. 

GO WILD

TIGIAdvertorialTB.indd   38 29/03/2017   18:16



WITH BUILDABLE 
HOLD, SHINE AND 
FRIZZ CONTROL, 

THERE’S LITTLE THIS 
MUST-HAVE BEACH 
BABY CANNOT DO, 
AND IT WILL KEEP 
HAIR THAT WAY UP 
TO 230 DEGREES 

CENTIGRADE, WHICH 
WE RECKON THAT 
WILL SATISFY THE 

COOLEST OF SURFER 
GUYS AND GALS.

BEACH BOUND PROTECTION SPRAY FOR 
COLOURED HAIR
This magic summer potion is the 
holy grail of frizz and heat defence, 
up to a whopping 230 degrees 
centigrade – that should cover 
all bases! With UV fi lters and 
pink grapefruit extract 
[known for its antioxidant 
properties], this miracle 
spray leaves hair 
feeling beach ready. 
It’s a dream for colour 
addicts, whose 
coloured locks 
are more prone 
to frizz due to 
a reduction in 

to prevent hair from drying out, 
this unique texturising spray 
creates buildable hold, shine 
and frizz control, ensuring hair is 
protected from the harsh summer 
elements. RRP: £16.25

TOTALLY BEACHIN’ 
SHAMPOO AND 
CONDITIONER 
When hair’s being a 
total beac*h, get rid of 
sweat, sea and sand 
with this incredible 
jelly shampoo. A 
gentle cleansing 
formula that’s 
bursting with juicy 
citrus freshness, 
it leaves tresses 

looking soft and 
shiny and is completely colour 
safe. Follow up with the amazing 
Totally Beachin’ After-Sun 
Conditioner – a mellow balm to 
calm sunstressed locks. This 
hot duo reduces damage by up 
to 99 percent so your clients 
can get their surf on knowing 
they’re not sacrifi cing their 
strands. This dream combo fi ghts 
the beac*h with protective UV 
fi lters, moisturising aloe vera and 
nourishing vitamin E. RRP FROM 
£11.95

SB:ADVERTORIAL

EVERY SUMMER, 
FASHIONISTAS 
HOPING TO 
BASK IN THE 

SUNSHINE, SPLASH IN THE 
WAVES AND FROLIC IN 
THE SAND, LOOK TO BED 
HEAD TOTALLY BEACHIN’ 
TO KEEP THEIR LOCKS IN 
CHECK. THIS YEAR, THE 
LINE-UP’S EVEN BETTER 
WITH NEW QUEEN BEACH 
SALT INFUSED TEXTURE 
SPRAY, WHICH, THANKS 
TO TIGI’S RADICAL 
TESTING PROCESS, IS 
GUARANTEED TO TAKE 
THE HEAT. 
With buildable hold, shine and frizz 
control, there’s little this must-
have beach baby cannot do, and it 
will keep hair that way up to 230 
degrees centigrade, which we 
reckon will satisfy the coolest of 
surfer guys and gals.

Using the unique Beachin’ Torture 
Test, the TIGI Team roadtested all 
of its summer haircare formulas 
under the most extreme holiday 
hair stressors including sea water, 
chlorine, UV rays, humidity and 
excessive heat styling. They 
tested everything from 
the number of tangles to 
reach hair breakage and 
the dreaded frizz factor. 
The result? Bed Head has 
summer covered – protecting 
and repairing hair, no matter 

what your clients get 
up to. 

NEW QUEEN BEACH SALT 
INFUSED TEXTURE SPRAY
For every would-be 
surfer-chick, quick drying 

Queen Beach Salt 
Infused Texture 
Spray delivers 24 
hours of beachy 
texture with a 
non-crispy hold, 

perfect for straight 
or wavy hair that’s crying 

out for an injection of surfer girl 
cool. Incorporating Balinese sea 
salt, renowned for its rich mineral 
content, and marine algae extract 

hair’s natural protection against 
humidity from the colouring 
process. Not only that, Beach 
Bound contains technology that 
targets the internal 
protein bonds to make 
them more resilient 
– hello stronger hair! 
RRP: £14.95

BEACH FREAK 
MOISTURIZING 
DETANGLER SPRAY
We know sea and 
chlorine can leave 
hair in a beach-
tangled mess, but 
with Beach Freak 
Moisturising Detangler 
Spray there’s no 
need to panic. This milky spray 
lubricates sun-backed hair, calming 
and making combing easier. With 
contents including a special protein 
and mineral rich seaweed extract, 
selected because of its natural 
ability to prevent hair drying out, 
this is a total summer must-have.
RRP: £14.95

Info: 0844 844 0944 or visit 
bedhead.com  Follow @
bedheadbytigi on Instagram, 
Facebook and Snapchat 
#yourhairyourway 
#bedheadbytigi

Using the unique Beachin’ Torture 
Test, the TIGI Team roadtested all 
of its summer haircare formulas 
under the most extreme holiday 
hair stressors including sea water, 
chlorine, UV rays, humidity and 
excessive heat styling. They 

summer covered – protecting 

to prevent hair from drying out, 
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creates buildable hold, shine 
and frizz control, ensuring hair is 
protected from the harsh summer 
elements. RRP: £16.25
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SHAMPOO AND 
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When hair’s being a 
total beac*h, get rid of 
sweat, sea and sand 
with this incredible 
jelly shampoo. A 
gentle cleansing 
formula that’s 
bursting with juicy 
citrus freshness, 

this unique texturising spray 
creates buildable hold, shine 
and frizz control, ensuring hair is 
protected from the harsh summer 
elements. 
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the number of tangles to 
reach hair breakage and 
the dreaded frizz factor. 
The result? Bed Head has 
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and repairing hair, no matter 

what your clients get 
up to. 
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INFUSED TEXTURE SPRAY
For every would-be 
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Infused Texture 
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hours of beachy 
texture with a 
non-crispy hold, 
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holy grail of frizz and heat defence, 
up to a whopping 230 degrees 
centigrade – that should cover 
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known for its antioxidant 
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feeling beach ready. 
It’s a dream for colour 

lubricates sun-backed hair, calming 
and making combing easier. With 
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TO OFFICIALLY LAUNCH WELLA’S 
TRENDVISION AWARD 2017, AN 
EXCITING CALENDAR OF INSIGHT 
EVENTS TOOK PLACE THROUGHOUT 
THE UK AND IRELAND.

The Insight Events 
were the place 
to be for anyone 
wanting to enter 

Wella TrendVision Award 
2017.

The 90 minute sessions 
took place at various 
locations around the 
country throughout 
February and revealed 
trend interpretations 
with stunning model 
presentations. They 
offered tips and 
techniques to impress 
the judges and covered 
everything competitors 
need to know about 
TrendVision 2017.

Providing the inspiration, 
Paul Adamczuk and 
Rachel Peltor presented 
the Cheynes shows, 
while Dan Spiller and 
Altin Ismaili took to the 
stage for Marc Antoni, 
with Leonardo Rizzo and 
Sharon Cox fl ying the fl ag 
for Sanrizz. 
   
Each artistic team was 
also joined onstage by 
previous TrendVision 

Award winners who 
shared valuable words 
of wisdom from their 
personal experiences of 
entering and winning, 
adding another dimension 
to the event. 

There are two 
international categories 
to choose from, Color 
Vision and Creative Vision. 
Plus, new for 2017 are 
two exclusive UK and 
Ireland categories; Male 
Grooming and Runway. 
The UK and Ireland 
winners of Color Vision 
and Creative Vision will 
also go on to compete 
at the International fi nal 
in London in November 
2017. 

Look 
inside

THE UK AND IRELAND.
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Look 
inside

PROVIDING THE 
INSPIRATION, PAUL 

ADAMCZUK AND RACHEL 
PELTOR PRESENTED THE 
CHEYNES SHOWS, WHILE 
DAN SPILLER AND ALTIN 

ISMAILI TOOK TO THE 
STAGE FOR MARC ANTONI, 

WITH LEONARDO RIZZO 
AND SHARON COX FLYING 
THE FLAG FOR SANRIZZ.
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HAIRDRESSING SOCIAL MEDIA 
PHENOMENON AND CELEBRITY 
COLOURIST GUY TANG JETTED INTO 
THE UK FOR HIS SELL OUT SHOW 
AT THE VICTORIA WAREHOUSE IN 
MANCHESTER.

Nearly 1,200 
hairdressers 
descended 
on the 

cosmopolitan city 
of Manchester in 
anticipation of Guy Tang’s 
#MetallicObsession.

Exploring the trends that 
are set to be big this 
season, SS Live was held 
in partnership with Salon 
Success, Salon Services 
and Kenra Professional.

It saw Guy share his tips 
and tricks for creating 
metallic hair colours on 
both male and female 
models in a spectrum of 
blonde, silver, violet and 
red hues using the Kenra 
Color Metallic Collection 
that bears his name.

The event was hosted 
by multi award-winning 
vlogger Eltoria with MD 
of Salon Success, Simon 
Tickler and MD of Sally

Salon Services UK and 
Ireland, Warren Scarr 
taking to the stage to 
introduce the full service 
and professional only 
store partnership for 
Kenra Professional.

Guy charmed the UK 
audience in his own 
unique style and the selfi e 
game was strong post-
show with stylists vying 
for Guy’s attention in the 
VIP area.

Inspired
style
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Inspired
style

[THIS EVENT] SAW GUY 
SHARE HIS TIPS AND 

TRICKS FOR CREATING 
METALLIC HAIR COLOURS

 ON BOTH MALE AND 
FEMALE MODELS IN A 

SPECTRUM OF BLONDE, 
SILVER, VIOLET AND RED 

HUES.
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HAIRDRESSING LEGENDS GARY 
HOOKER AND MICHAEL YOUNG 
WELCOMED A SELL OUT CROWD TO 
THE WALDORF HILTON, ALL KEEN 
TO LEARN ABOUT THE LATEST 
BLONDE INNOVATION FROM 
SCHWARZKOPF PROFESSIONAL.

Held in the Palm 
Court, Gary and 
Michael took 
charge as they 

presented the brand new 
Blondme range. 

National education manager 
Kay Brady provided the 
technical details, from the 
extraordinary nine levels 
of lift that the Blondme 
Bond Enforcing Premium 
Lightener 9+ can achieve, 
through to the patented 
Advanced Bonding System 
that is now built in to the 
entire range. 

Inspired by the iconic new 
Blondme collection, it 
was then up to Gary and 
Michael to showcase the 
stunning looks that can be 
created. They presented six 
beautiful models covering 
the entire blonde spectrum. 
From champagne blend and 
cool fusion to rose blush, 
honey marble, platinum 
purity and caramel glow, 
the Hooker & Young take 
on the trends were as chic 
as they were sublime. 

Exuding beauty and 
glamour it was a 

presentation perfectly 
demonstrating how 
wearable and aspirational 
these looks are, leaving the 
audience with no doubt that 
clients across the country 
will be clamouring to 
achieve the Blondme fi nish.

“Gary and Michael 
are the consummate 
professionals. The way 
they bring their personal 
message to audiences is 
incredibly inspiring,” says 
Stuart Hamid, General 
Manager for Schwarzkopf 
Professional UK and Ireland. 

The event was part of a four 
date tour in Manchester, 
Glasgow, Dublin and 
London.

Blonde 
extrava- 
ganza

SCHWARZKOPF PROFESSIONAL.
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Blonde 
extrava- 
ganza

“GARY AND MICHAEL ARE 
THE CONSUMMATE 

PROFESSIONALS. THE WAY 
THEY BRING THEIR 

PERSONAL MESSAGE TO 
AUDIENCES IS INCREDIBLY 

INSPIRING,”

MODEL IMAGE CREDITS:
HAIR: HOOKER & YOUNG FOR 

SCHWARZKOPF PROFESSIONAL 
PHOTOGRAPHY: MICHAEL YOUNG 

STYLING: CLARE FRITH
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S
HAIR OILS ARE A KIT STAPLE 

NOWADAYS, BUT DO YOU 
KNOW WHAT EACH DIFFERENT 
ELIXIR DOES? NO? GRAB YOUR 
NOTEPAD, THINGS ARE ABOUT 

TO GET TECHNICAL…

WORDS: FIONA WARD

L
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THE OIL STORY
Whether it’s argan, olive, 
coconut or marula, not many 
salon appointments go by 
without at least a drop of oil 
applied to the hair – be it in 
a serum, conditioner or even 
within the formula of some 
professional colouring products. 

It’s actually nothing new, despite 
what many consumers believe; 
the use of natural and essential 
oils in haircare dates back 
thousands of years. Ancient 
Greek women were known to 
use oil to condition their hair, as 
did the Egyptians, while early 
Indian and Chinese practices 
also placed great importance on 
the potent natural substances. 
Fast-forward to Victorian Britain 
and celebrated London barber 
Alexander Rowland created the 
very popular Macassar Oil, a 
blend of coconut and ylang ylang 

that both men and women used 
to add shine and softness to the 
hair. It became a best-selling 
product, and one of the fi rst-ever 
to be nationally advertised. 

Nowadays, as formulations 
become increasingly more 
complex and innovative, our use 
of oils within the hair industry 
continues to evolve. Extensive 
scientifi c studies into the effects 
of these ingredients allow us 
a much more specifi c view on 
their best uses – and so, the 
hair market is now packed with 
a huge spectrum of oil-based 
products to choose from. 

THE SCIENCE BIT
Though we’ve long been reaping 
the benefi ts of oils and are well 
aware of their nourishing and 
protective properties, even the 
savviest of hairdressers would 
be forgiven for not knowing how 
these oils take effect. 

Rob Forgione, global hairdresser 
and Director at Bespoke Brands 
UK explains: “Oils play an 
important role in protecting hair 
from damage,” he says. 

“Some oils can penetrate the 
hair and reduce the amount of 
water absorbed into it, leading 
to a lowering of swelling – this 
can result in lower hygral fatigue 
[caused by repeated swelling 
and drying, which can damage 
hair]. Oil can also fi ll the gap 
between the cuticle cells and 
prevent the penetration of 
aggressive substances such as 
surfactants – which are often 
foaming agents or emulsifi ers – 
into the follicle.”

On top of that, applying oil on a 
regular basis can also enhance 
lubrication of the hair shaft and 
help prevent breakage.

Today, natural oils in their 
purest forms are sometimes 
recommended, particularly by 
those that believe in a more 
organic lifestyle – but Rob 
disagrees. “Chemically, oil in its 
raw form can overburden hair,” 
he says. 

“Today’s cosmetic hair oils are 
usually split into compounds 
making them lighter, more 
absorbent and water soluble. 
Despite popular belief, using 
coconut oil straight from a jar is 
far from benefi cial – unless you 
want an oil slick!”

OILS EXPLAINED  
Most would agree that the buzz 
around argan oil kick-started 
the modern movement of 
oils in haircare; the rare and 
expensive Moroccan ingredient 
is rich in powerful vitamins and 
antioxidants.

Moroccanoil – one of the brands 
that arguably pioneered the 
entire hair oil category – took 
the hero argan ingredient 
and blended it with other key 
elements to create its iconic 
original Moroccanoil Treatment 
back in 2006, which went on 
to infl uence a worldwide buzz 
around hair oil. 

“Everyone expected an oil-
infused product to be ‘oily’ and 
look heavy or greasy on the 
hair,” says the brand’s Artistic 
Director Kevin Hughes. “We 
had to break this barrier and 
misconception. Our products 
are not only about the oils on 
their own, but rather the blend 
of ingredients that work together 
in synergy with the oil to deliver 
the best results.”

Since then, an array of natural 
seed and nut oil products have 
been launched onto the market 
– all with varying characteristics 
and benefi ts. Coconut oil for 
example, which has reached 
cult status today for both 
its nutritional and cosmetic 
capacities, was found in one 
study to reduce protein loss 
in the hair due to its fatty acid 
content and ability to penetrate 
the hair shaft. 

          SOME OILS CAN PENETRATE THE 
HAIR AND REDUCE THE AMOUNT OF 

WATER ABSORBED INTO IT, LEADING TO 
A LOWERING OF SWELLING – THIS CAN 

RESULT IN LOWER HYGRAL FATIGUE 
[CAUSED BY REPEATED SWELLING AND 

DRYING, WHICH CAN DAMAGE HAIR]. 
OIL CAN ALSO FILL THE GAP BETWEEN 

THE CUTICLE CELLS AND PREVENT 
THE PENETRATION OF AGGRESSIVE 

SUBSTANCES SUCH AS SURFACTANTS – 
WHICH ARE OFTEN FOAMING AGENTS OR 

EMULSIFIERS – INTO THE FOLLICLE.

“
“
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Brazil nut oil, which is known for 
its nourishing mineral and omega 
3 and 9 contents, inspired an 
entire collection of haircare 
products by Schwarzkopf 
Professional. Extracted from 
the seeds of one of the largest 
trees in South America, 
research has shown that this 
particular ingredient leaves a fi ne 
protective layer over strands, 
reducing damage when combing 
and minimising the formation of 
split ends. 

Another favourite, particularly 
among afro hair clients, is 
olive oil, which is hailed for its 
moisturising and smoothing 
qualities. In fact, another recent 
study found that a specifi c 
compound from the olive leaf 
can induce hair growth, so 
recommending it to those 
concerned with thinning or hair 
loss may not be a bad idea. 

Meanwhile African marula oil, 
which is rich in fatty oleic acid 
that will penetrate and nourish 
the hair, is a better option for 
those with coarse, curly or thick 
hair types.

THE BIG SELL
A rise in oil-infused hair products 
can only mean one thing – retail 
opportunities. Arming yourself 
and your salon staff with all the 
facts and information behind the 
ingredients is a good start. By 
educating staff on the individual 
benefi ts, they can recommend 
products tailored specifi cally to 
client’s needs. 

“Oils are really popular with 

clients now as many use heat to 
style their hair so often, as well 
as having it coloured regularly,” 
says Paul Bryan, Managing 
Director at Envy Professional. 
“The hair is often dry and in 
need of serious nourishment, 
which is the perfect opportunity 
to recommend an oil treatment.”

It’s an easy sell too, according 
to Organic Colour Systems 
mentor Natalie Lupton, who loves 
demonstrating oil products to her 
clients. “I get them to feel the 
product so they can understand 
it isn’t tacky or sticky,” she says. 
“Then I get them to apply a bit 
through their hair. Just by doing 
this I am showing them how 
much to apply and how to use it - 
this gives them the confi dence to 
take it away and use it at home.” 

Don’t forget the impact 
fragrance can have either – rose 
essential oil, for example, is 
known to have uplifting, mood-
brightening and relaxing aromatic 
effects, which can enhance the 
entire experience of using a 
product. Next time you’re selling 
a product containing it, waft it 
under your client’s nose for an 
instant love affair.

Equally, suggesting unique hints 
and tips for specifi c products will 
give clients the intel they need 
to get the best out of their oils, 
and allow them to feel like you’re 
giving them exclusive advice. 
“I like to cocktail my products,” 
says Kevin. “Sometimes I add 
a few drops of the Moroccanoil 
Treatment to our Hydrating 
Mask, which really intensifi es its 
effects.” 

Another trick is to use oils in 
different ways to show their 
versatility - try using an oil mist 
to add shine to a sleek ponytail 
or straighter styles. 

However you use them, nailing 
your understanding of specifi c 
product ingredients is no bad 
thing. Arm yourself with the 
right knowledge so you feel 
confi dent in your product 
recommendations and styling 
choices, and oils will become an 
even more important resource 
than ever before. Why break a 
habit of a thousand years, eh?

          BRAZIL NUT 
OIL, WHICH IS KNOWN 
FOR ITS NOURISHING 
MINERAL AND OMEGA 
3 AND 9 CONTENTS, 
INSPIRED AN ENTIRE 
COLLECTION OF 
HAIRCARE PRODUCTS 
BY SCHWARZKOPF 
PROFESSIONAL. 
EXTRACTED FROM 
THE SEEDS OF ONE 
OF THE LARGEST 
TREES IN SOUTH 
AMERICA, RESEARCH 
HAS SHOWN THAT 
THIS PARTICULAR 
INGREDIENT LEAVES 
A FINE PROTECTIVE 
LAYER OVER STRANDS, 
REDUCING DAMAGE 
WHEN COMBING AND 
MINIMISING THE 
FORMATION OF SPLIT 
ENDS. 

“

“
SB:FEATURE
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NAIL SUPER-CARED 
FOR HAIR WITH THE 
LATEST OILS AND 

CREATE STUNNING 
COLLECTIONS LIKE 

THIS ONE FROM MAI 
HA, TREVOR SORBIE 

ARTISTIC TEAM.
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FINAL DAYS TO ENTER
ENTRIES CLOSE APRIL 10, 2017

TO APPLY HEAD TO 
SALONBUSINESS.CO.UK/AWARDS
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CATEGORIES

FOR SALONS

ULTIMATE SALON OF THE YEAR 
GREEN SALON OF THE YEAR
BUSINESS SALON OF THE YEAR
CREATIVE SALON OF THE YEAR
DESIGN SALON OF THE YEAR
EDUCATION SALON OF THE YEAR
BEST LOCAL SALON OF THE YEAR
SALON TEAM OF THE YEAR
MALE GROOMING SALON OF THE YEAR
COLOUR SALON OF THE YEAR

FOUR NEW SALON CATEGORIES

ART TEAM OF THE YEAR
AFRO SALON OF THE YEAR
SALON GROUP OF THE YEAR
RETAIL SALON OF THE YEAR

FOR INDIVIDUALS

STYLIST OF THE YEAR

THE
AWARDS
• Entry is exclusively online to 
make it easier and faster to enter. 
This means the presentation is 
identical across every entry. 
Being accessible online, it can 
also be easily shared with your 
PR, other staff members, and 
even your partner, for them to 
read or edit the entry before 
submission.
• We take great strides to keep 
entries anonymous to the judges 
to add even more credibility 
to the winners. Everyone is a 
potential winner.
• Entry is free.
• Winners are guaranteed to be 
featured in Salon Business within 
the 12 months following the 
champagne soiree – meaning 
lots of lovely, free PR coverage.
• Entrants can fill out the entry 
form in less than 30 minutes per 
category.
• The awards ceremony is relaxed 
and informal providing the ideal 
networking opportunity.
• Awards tickets are less than 
£100 – the cheapest awards 
ceremony in the industry.
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LAST FEW 
DAYS TO ENTER 

LAST FEW DAYS TO ENTER
DO IT TODAY

Head to salonbusiness.co.uk/
awards 

Here youʼll fi nd an entry pack 
with detailed information on each 
category and information on how 
you can make your award shine.

There are links through to the 
online entry forms direct from the 
categories on the website too, as 
well as in the entry pack when itʼs 
viewed online.

Youʼll be able to edit your entry as 
many times as you like by selecting 
save, at which point a link will be 
sent to your email for your to pick 
up the entry, where you left off. But, 
donʼt forget the closing date of April 
10, 2017. 

A HUGE THANK YOU 
TO OUR SPONSORS

KEY DATES FOR 2017

ENTRIES OPEN: JANUARY 16
ENTRIES CLOSE: APRIL 10
JUDGING PROCESS: APRIL 10 TO APRIL 24
FINALISTS ANNOUNCED: 
MAY/JUNE ISSUE OF SALON BUSINESS
FINALISTS ANNOUNCED AT 
AWARDS SOIREE: JUNE 26
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Come and join us at 
Sohoʼs best kept secret, 
Century Club – normally 
reserved for its private 
members.

For one night only, 
Century Club is opening 
up its stylish roof garden 
with stunning views over 
Londonʼs iconic skyline, 
exclusively for the Salon 
Business Awards 2017.

As a unique venue, 
perfect for networking 
and partying to the early 
hours, we know youʼll 
love it as much as we do, 
continuing our love affair 

with innovative venues 
across the Capital. 

With the promise of good 
drink, tasty canapés and 
a thumping party, all at a 
hugely competitive price, 
the tickets will be a sell 
out so get in quick. 

BUY YOUR TICKETS 
NOW ONLINE AT 
SALONBUSINESS.CO.UK
£90 PER HEAD +VAT

THE PARTY
SAVE THE DATE 
JUNE 26, 2017 

CENTURY, SOHO

LAST FEW 
DAYS TO ENTER 

FOLLOW US FOR NEWS ABOUT THE 
AWARDS AS IT HAPPENS
WWW.SALONBUSINESS.CO.UK/AWARDS 
    @SALON_BUSINESS
    @SALON_BUSINESS
    SALON BUSINESS    SALON BUSINESS
    @SALON_BUSINESS
    @SALON_BUSINESS

TICKETS ON SALE NOW – GET IN QUICK
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SB: INTERIORS

   opulence abounds   opulence abounds   opulence 
EEKING INSPIRATION FROM THE ORIENT EXPRESS, 
MATTHEW CURTIS’ FIRST LONDON SALON TAKES 
CLIENTS ON AN EXCLUSIVE JOURNEY. ALL ABOARD.
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SB: INTERIORS

The highly ambitious 
Matthew Curtis has 
been making his mark 
on the luxury hotel 

spa arena over recent years, 
with his standalone award-
winning flagship hair salon in 
Stratford Upon Avon and award-
nominated hair retreat in Hoar 
Cross Hall Spa in Staffordshire. 

His latest venture, just steps 
from London’s iconic Covent 
Garden, is housed in the 
ultra-luxury hotel, Rosewood 
London. Cue the Matthew 
Curtis boutique salon and 
in-room styling experience 
concept.

So how did Matthew decide 
it was the right location? 
“Following the success of my 
second salon, I was keen to 
further develop the luxury hotel 
experience within my salons for 
my latest venture. Work kept 
bringing me back to London 
and I realised it was a logical 
step to have a permanent 
base here in the capital. When 
the opportunity at Rosewood 
London presented itself, I knew 
I had to take it,” says Matthew.

Inspired by The Orient Express, 
the interior resembles an old 
steam train carriage, complete 
with brass luggage racks and 
eco leather upholstery. Other 
nuances of high class living are 
evident across the salon, but 
always with a contemporary 
twist – the water spray bottles 

59
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         THE SPACE ITSELF 
IS VERY INTIMATE, AND 
ALONG WITH THE UNIQUE 
DESIGN THIS GIVES 
CLIENTS THE FEELING 
THAT THEY’VE STUMBLED 
UPON SOMETHING 
PRIVATE AND SPECIAL, 
A HIDDEN JEWEL SO TO 
SPEAK, WHICH EVOKES 
THIS FEELING OF LUXURY 
AND EXCLUSIVITY.

“

“

replicate Jack Daniels whiskey, 
while an adapted steamer trunk 
accommodates the colour bar. 

“We’ve used a beautifully rich 
palette of blue, gold and dark 
wood to achieve an opulent, 
glamorous feel,” explains 
Matthew. “The space itself is 
very intimate, and along with the 
unique design this gives clients 
the feeling that they’ve stumbled 
upon something private and 
special, a hidden jewel so to 
speak, which evokes this feeling 
of luxury and exclusivity.”

The quirky and entertaining 
atmosphere is in direct contrast 
to the pared back style and 
peaceful tranquility of Rosewood 
London’s Sense spa – Matthew 
Curtis is full of character 
and reminiscent of a journey 
away from everyday life to 
somewhere much more opulent 
and luxurious.

It came from months of 
preparation and hard work and 
pulling together! “I worked on 
the concept with my good friend 
Judy Reaves who’s worked with 
me on the design of my other 
salons at Hoar Cross Hall and 
in Stratford-upon-Avon,” says 
Matthew. “Judy comes from 

MATTHEW CURTIS: ROSEWOOD LONDON, COVENT GARDEN

SB: INTERIORS
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MATTHEW CURTIS: ROSEWOOD LONDON, COVENT GARDEN

SB: INTERIORS

a background in theatre design 
and this comes across in her 
work; her designs are always 
totally immersive and manage 
to transport you to another place 
and time.”

Fitting out the salon took 
around three weeks, with the 
inclusion of the in-room styling 
experience concept. Matthew 
tells us about it: “This is a 
really unique extension to the 
salon and our way of saying to 
guests that no luxury is too big 
for Matthew Curtis Hair. The 
service is concierge in style, so 
guests can dial for the service 
and subsequently have me or 
a member of the team arrive 
in their room complete with a 
vintage travel trunk adapted into 
a portable styling station. 

“The service also comes with 
a butler to tend to their every 
need; they actually begin the 
service by asking the guest their 
hair type so that the correct 
products are brought up with 
the trunk. It’s really about as 
personalised as you can get!”

Although Matthew’s heart is 
firmly within the salon where 
he still looks at the design with 
pride: “I love the steamer trunk 
colour bar as it doubles up as an 
amazing prop, yet is also a really 
inventive and functional way of 
using the space, which at the 
best of times is pretty limited!”

They do say the best things 
come in small packages.
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SB:HAIR DOCTOR++MANY HAIRDRESSERS ARE 
STILL BUSY STRAIGHTENING 
CURLY OR WAVY HAIR, TURNING 
IT INTO SOMETHING THAT IS 
EASIER FOR THEM TO CONTROL 
OR MANAGE, TOO SCARED 
TO DO ANYTHING ELSE. THIS 
MEANS THE HAIRCUT DOESN’T 
WORK WITH THE NATURAL CURL 
OF THE HAIR AND SO REQUIRES 
A LOT OF MAINTENANCE 
AFTER THE CLIENT LEAVES THE 
SALON. MICHAEL PRICE HAS 
WRITTEN AN ENTIRE BOOK ON 
THE SUBJECT [UNRULY CURLS] 
SO WE’VE SCOURED IT FOR 
HIS TIPS ON HOW TO CUT AND 
STYLE CURLY HAIR AND LEAVE 
YOUR CLIENTS COMING BACK 
FOR MORE. 

+HAIR
DOCTOR
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SB:HAIR DOCTOR

THE CUT
It is essential to evaluate the 
different areas of the scalp and the 
nature of the hair growing from the 
various parts in order to prevent a 
huge disconnect between areas 
where the hair is more tightly 
wound, and other areas where it 
falls in a looser pattern.

Generally, a good haircut ought to 
be tailored to your client’s natural 
parting, which should typically 
be defi ned after drying. Any 
attempt to defi ne a parting with 
a comb will disturb the natural 
curl and the result of diffusing a 
combed section of hair will look 
vastly different to the rest of the 
uncombed curls.

DRY CUT
Dry cutting can be done in several 
ways but, for the most part, it 
refers to the method of curl-by-curl 
cutting: identifying a curl, picking it 
up and cutting it, then moving on to 
the next curl.

It takes a great deal of confi dence 
and experience to master this 
technique, and isn’t as easy as 
it looks, but it does allow you to 
accurately detect areas of damage, 
as well as differences in the 
frequency of the curl pattern. 

For the client, this also affords 
the opportunity to see how the 
cut is evolving, however there 
are occasions when this doesn’t 
work so well. If the hair has been 
tied, pinned or clipped up at any 
point since it was last washed, 
for example, some areas will be 
straighter than normal.

Also, if there are lots of split ends, 
the risk of missing these is higher 
with a dry cut, and the condition 
of the hair can deteriorate more 
rapidly than might be expected.

+HAIR DOCTOR+HAIR DOCTOR

++the opportunity to see how the +the opportunity to see how the 
cut is evolving, however there +cut is evolving, however there 
are occasions when this doesn’t +are occasions when this doesn’t 
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The drawback is this method relies 
on curl clusters forming in the 
same way each time the hair is 
washed and dried, which is rarely 
the case.

WET CUT
It is still possible to cut hair when 
wet if you feel confi dent at being 
able to assess the length and 
shape it will have when dry, 
although this may only come once 
you’ve seen the client a few times 
– and remember no two curly 
heads will behave the same. 

Michael explains his preference 
is to evaluate a client’s suitability 
for either dry or wet cutting and 
go from there: “Most frequently 
I opt for a combination of the two 
methods. Sometimes I draft the 
basic shape dry in a freehand style, 
then wet it and retrace the outline 
of the provisional draft, to ensure 
that all of the ends are cut in a 
balanced and controlled way, then 
dry it curly,” he says.

THINNING
Many hairdressers see a curly-
haired client and think thinning is 
the answer to reduce the overall 
mass of hair, make it easier to 
manage and quicker to dry, but it’s 
not the quick fi x it may seem.

The shape of a single strand 
of curly hair is affected by its 
length, so creating various 
lengths throughout a section or 
cluster of hair by razor cutting or 
using thinning scissors, can be 
problematic. 

         FOR THE CLIENT, 
THIS ALSO AFFORDS 
THE OPPORTUNITY TO 
SEE HOW THE CUT IS 
EVOLVING, HOWEVER 
THERE ARE OCCASIONS 
WHEN THIS DOESN’T 
WORK SO WELL. IF THE 
HAIR HAS BEEN TIED, 
PINNED OR CLIPPED UP 
AT ANY POINT SINCE IT 
WAS LAST WASHED, FOR 
EXAMPLE, SOME AREAS 
WILL BE STRAIGHTER 
THAN NORMAL. 
  

“

“
In a cluster of curls you will have 
a mix of new hair growing and a 
certain amount of broken hairs. 
These shorter hairs dry tighter than 
the longer ones, with the latter 
hanging looser under their own 
weight. The shorter hairs separate 
and the ends stick out, distorting 
the cluster’s sleekness and making 
it appear frizzier.

In turn, thinning or razor cutting 
has a tendency to increase the 
occurrence of frizz, while it also 
leaves shorter hairs inaccessible. 
The problem with that is, no 
hairdresser, no matter how skilled 
or motivated, will ever be able 
to retrace their exact footsteps 
through a previous haircut that 
used thinning scissors. So, once 
thinned, the shorter hairs will have 
to wait for as long as it takes to 
grow out to the same length as the 
rest of the hair before being cut. 

LAYERING 
The cut most feared by curly-haired 
clients is the Triangle. Most people 
with curly hair have suffered a 
version of it and it’s just plain awful.

So how do you avoid the dreaded 
Triangle? By layering the hair. 
Watch out, because with too many 
layers it can end up like Louis XIV 
or Charles II. Not enough and 
you can exaggerate the Triangle 
by adding enough volume to add 
further width but not enough to get 
lift at the crown.

Done well, layers are the bread and 
butter of curly hair.

MAINTENANCE 
CUTS 
It’s really common for curly-
haired people to go for a long 
time between cuts, likely due to 
the fear of exposure to another 
bad haircut. Michael’s typical 
recommendation is three to four 
months between cuts. However, 
shorter styles and hair that is in 
poorer condition needs more 
frequent trimming.

Curly hair can be problematic 
and time consuming to do well, 
but when you nail it, you nail the 
client for life – and some personal 
satisfaction to boot.

MICHAEL PRICE
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AS AN AWARD-WINNING HAIRDRESSER 
WITH OVER 20 YEARS EXPERIENCE, 
ROSS CHARLES HAS MADE QUITE 
THE NAME FOR HIMSELF. BORN OF A 
FAMILY WITH A STRONG HAIRDRESSING 
HERITAGE, MANY OF THE TECHNIQUES 
HE’S FAMED FOR WERE CREATED BY 
HIM OR THOSE CLOSEST TO HIM. IT IS 
THIS UNIQUE SENSE OF STYLE THAT 
HAS SEEN HIM WIN A NUMBER OF 
INDUSTRY AWARDS INCLUDING THE 
NATIONAL HAIRDRESSER’S FEDERATION 
PHOTOGRAPHIC STYLIST OF THE YEAR, 
FEMALE FASHION LOOK 2016. ADD TO 
THAT HIS OWN PRODUCT LINE, WHICH IS 
A POPULAR CHOICE IN HIS YORK SALON, 
AS WELL AS A FOCUS ON EDUCATION 
USING MODERN AND TRADITIONAL 
METHODS INCLUDING YOUTUBE – AND 
YOU HAVE QUITE A COMBINATION.

SB:FEATURE
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H OW DID YOU 
FIRST GET INTO 
HAIRDRESSING? 
My family has 

been in the hairdressing 
industry since 1974 so I was 
introduced to it around 1993 

as my father supervised me cutting 
my fi rst bob haircut. I started working 
with my dad at hairdressing shows 
from the age of 16 and have been in 
love with this industry ever since. 

WHAT IS A TYPICAL WEEK FOR YOU? 
In one word, busy. I’m not sure 
there is such a thing as a ‘typical’ 
week for me as this industry and 
my job can be so varied from week 
to week. However, I’m usually in 
the salon with a few of my regular 
clients four days a week and one day 
a week in the studio, either working 
on collections or video shoots. 
Sometimes I will have to travel 
for work or train my staff on new 
techniques and things – every week 
is different! 

WHAT IS YOUR PROUDEST MOMENT 
AS A HAIRDRESSER? 
I would probably say it was being 
announced as a finalist for North 
Eastern Hairdresser of the year 
at the 2016 British Hairdressing 
Awards. That was a really proud 
moment for me. 

IS THERE A PHRASE OR SENTENCE 
THAT SOMEONE HAS SAID TO YOU 
ONCE THAT HAS STUCK WITH YOU?
Yes, “Be the best at what you can 
do”.

WHEN DID YOU FIRST REALISE 
YOU WOULD LAUNCH YOUR OWN 
PRODUCT LINE? 
I wanted my clients to have great 
products specific for the way we do 
hair. Plus I wanted them to see my 
brand logo every day at their home 
as I realised it would subconsciously 
remind them to come back and see 
me. This is much more powerful 
than sending my clients home with 
a mix of other branded products – 
that’s just sales, but I wanted client 
retention too. 

SB:FEATURE
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HOW DO YOU MAKE YOUR 
SALON STAND OUT FROM THE 
CROWD? 
We’re a progressive, forward-
thinking salon with a talented 
team that constantly pushes 
boundaries to achieve 
optimum results. Boasting 
five stars with the Good 
Salon Guide we keep up the 
standards to meet all of the 
codes of practice of every 
organisation we’re affiliated 
with. Aside from that, our work 
is getting known in our area 
and is definitely making us 
stand out from the crowd. 

WHEN DID YOU FIRST START 
ENTERING AWARDS? 
I started in 2006 when I 
became a regional finalist for 
the L’Oréal Colour Trophy. That 
was when I realised that I was 
competitive and that I love 
entering them. 

WHY DO YOU THINK THEY’RE 
GOOD FOR YOUR CAREER? 
I think awards are definitely 
good for your career as they 
encourage you to stay at 
the top of your game and 
in line, if not ahead of, your 
competitors. From your 
clients’ points of views too, I 
think entering and especially 
winning awards gives them 
confidence in your ability. 

DESCRIBE YOUR SIGNATURE 
LOOK? 
My signature look is a bob I 
created called the Futura. I first 
presented it for the L’Oréal 
Colour Trophy 2015 where we 
became Grand Finalists. The 
bob shows internal sections 
perfectly matching the 
opposite side outer section, 
then outlined with colour. I 
know it sounds confusing, 
but if anyone has a look at my 
work they’ll instantly see it. 

SB:FEATURE
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HAIR: ROBERT EATON & KARLA ANCLIFFE-SMITH
MAKEUP: LUCY FLOWER
PHOTOGRAPHY: RICHARD MILES
STYLING: DESIREE LEDERER & LEILA ALI
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         MY SIGNATURE 
LOOK IS A BOB I CREATED 
CALLED THE FUTURA. 
I FIRST PRESENTED 
IT FOR THE L’ORÉAL 
COLOUR TROPHY 2015 
WHERE WE BECAME 
GRAND FINALISTS. THE 
BOB SHOWS INTERNAL 
SECTIONS PERFECTLY 
MATCHING THE OPPOSITE 
SIDE OUTER SECTION, 
THEN OUTLINED WITH 
COLOUR. I KNOW IT 
SOUNDS CONFUSING, BUT 
IF ANYONE HAS A LOOK 
AT MY WORK THEY’LL 
INSTANTLY SEE IT. 

“

“
WE UNDERSTAND YOU’VE 
CREATED SOME OF YOUR OWN 
TECHNIQUES. TELL US ABOUT 
SOME OF THEM.
Razor cutting and styling is 
definitely a technique that I’ve 
made my own over the years. 
It’s a brilliant technique that 
can be used on both male and 
female hair and the results 
you can achieve when using it 
are great. Back in the nineties 
my father and I would spend 
countless hours developing 
these techniques. There was 
no-one to teach them so we 
invented them. My favourite 
technique I came up with is 
the peeler, which is incredibly 
dramatic and fun to do. 

THAT’S QUITE A HISTORY, SO 
WHERE DO YOU SEE THE NEXT 
FIVE YEARS TAKING YOU? 
This is a very difficult question 
because it seems like every six 
months my career changes in 
ways that seem so difficult to 
plan, although always for the 
best. My wife [Alessandra] and 
I would like to eventually open 
another salon and it may even 
be in Rome where she’s from, 
but we’ll have to wait and see. 

HAIR: ROSS CHARLES 
PHOTOGRAPHY: DAVID CHARLES

InHisSHoesApril.indd   67 27/03/2017   19:11



de-lux

68

Remi Cachet worked 
closely with its most 
trusted technicians 
to create the new 

Exclusive range, which uses 
the highest grade of Indian 
hair. Only available through its 
chain of super stylists – who 
have been chosen specifi cally 
for their exceptional skills – the 
collection features a mammoth 
35 shades, and varying weights 
and lengths. RRP FROM £128 
INFO: REMICACHET.COM

hair 
healing

hello sunshine
EXTENSION 
ELITE

SANDY 
SHORES

SUMMER-INSPIRED PRODUCTS ARE STARTING TO 
CREEP INTO THIS ISSUE’S LINE-UP. HOORAY FOR BEACHY 

TEXTURE, KALEIDOSCOPIC SHADES AND MUST-HAVE 
LIMITED EDITIONS…

WORDS: FIONA WARD

the kit

It looks like summer is finally on the horizon with Philip 
Kingsley’s latest launch making up the perfect collection 
of haircare staples for your cleints to pack in their suitcase. 
The brand’s iconic Swimcap [originally formulated for 
the US Olympic synchronised swim team] is joined 
by an After-Sun Scalp Mask, Sun Shield and Instant 
Beach – covering protection from chlorine, salt water, 

UV damage, plus hydration, and that in-demand beachy 
texture. RRP from £15 INFO: philipkingsley.co.uk

Bed Head by TIGI’s Totally 
Beachin’ range provides a 
solution for every summer 
hair woe – and the newest 
addition, the Queen Beach 
Salt Infused Texture Spray, 
gives that perfect tousle 

without drying out the hair 
or aggravating damage. Plus, 

it smells like sunshine in a 
bottle. RRP: £16.25 
INFO: BEDHEAD.COM

We’re big fans of Paul Mitchell’s Ultimate 
Color Repair range here at Salon Business 
HQ – it’s gentle on the scalp, but packs a 
punch with strengthening and hydrating 
qualities that keep colour vibrant. The hero 
range now includes a mask, which offers an 
intense dose of the Quinoa Color Repair 
complex that keeps hair so shiny-soft. RRP: 
£21.95 INFO: paul-mitchell.co.uk

SB:PRODUCTS

HAIR HERO

CREEP INTO THIS ISSUE’S LINE-UP. HOORAY FOR BEACHY 
TEXTURE, KALEIDOSCOPIC SHADES AND MUST-HAVE 

LIMITED EDITIONS…

WORDS: FIONA WARD

qualities that keep colour vibrant. The hero 
range now includes a mask, which offers an 

complex that keeps hair so shiny-soft. RRP: 

HAIR HERO

David Mallett has styled the 
hair of none other than 
Kate Winslet, Julianne 
Moore and Naomi 

Campbell to name a few, so it’s no 
wonder clients are lining up to try his 
ultra-modern haircare range. Recently 
launched in the UK, the collection 
has hydration and volume at its core 
– with a few hero styling products for 
added texture. A must-try! RRP FROM 
£16 INFO: SATINDAYS.COM
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Veteran barbershop brand Pall 
Mall Barbers has added to its 
luxury range with Post-Shave 

Balm, packed with prickly 
pear seed oil and glycerine to 
reduce redness and irritation. 

We love the soft, smooth 
fi nish this leaves on the skin 
– plus the rich sandalwood 

and clove scent. RRP: £20 INFO: 
PALLMALLBARBERS.COM

Milk_shake Purifying 
Blend and Normalizing 
Blend Shampoos 
have been designed 

to improve the wellbeing of 
the scalp while respecting the 
condition of the hair. And it’s all 
done with certifi ed organic and 
plant based ingredients. milk_
shake’s trichological innovation is 
embodied in treatments that meet 
the demands of the most common 
scalp needs, characterised by 
impurities such as dandruff, 
excessive sebum and thinning hair.  
RRP: £13.69 
INFO: MILKSHAKEHAIR.CO.UK

Adventurous clients will 
be lining up to try L’Oréal 

Professionnel’s #colorfulhair 
range – a unique palette of 

intermixable direct dye shades 
that give endless opportunities 
to get creative. Our favourite 
hue? The exceptionally vivid 
Pink Sorbet, which was used 
to create vibrant looks at Paris 

Fashion Week 
most recently. POA

 INFO: LOREALPROFESSIONNEL.CO.UK 

Alfa Italia has launched 
an all-encompassing 
travel set for those 
who can’t go anywhere 

without their electricals – it 
contains a miniature straightener 
and hairdryer with attachments, 
plus a Liscio detangling brush. 
Available in a choice of purple, 
gold or rose gold. An ideal 
gift. RRP: £39.95 INFO: 
ALFAITALIAPRO.COM

adventure awaits
We always look forward to the summer editions from 

ghd – and 2017’s offering doesn’t disappoint. This year, the 
brand has been inspired by escapism, exploration and 

expression for the Wanderlust collection, which features 
the iconic stylers in a vivid ‘tropic sky’ pattern as well as 
rich ruby and amber tones. The popular air and flight 

blowdryers have also been re-imagined with bold purple 
accents. RRP from £55 INFO: ghdhair.com

ON THE MOVE

PRINCESS PERFECT

OVER THE 
RAINBOW

THE NORM

POST-SHAVE 
BLISS

Tangle Teezer has scored some 
pretty awesome collaborations 
over the years, but none could 
be more magical than its latest – 

Disney! The hero Compact Styler is now 
adorned with Frozen’s Elsa and Anna, 
while the Original is cased in sparkly pink, 
complete with a set of princess stickers 
to personalise as you please. RRP FROM 
£12 INFO: TANGLETEEZER.COM

SB:PRODUCTS

Inspired by the rich, luxurious 
tones on this season’s 
catwalks, the new Igora 
Royal Opulesence collection 

from Schwarzkopf Professional 
gives the truest, most vibrant 
results. Though undeniably 
sumptuous, the shades have a 
modern muted twist to make 
them wearable for even the 
most dubious of clients. TRADE 
PRICE from £9.05 INFO: 
schwarzkopf-professional.com

modern
hues
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POST-SHAVE 

M
to improve the wellbeing of 
the scalp while respecting the 
condition of the hair. And it’s all 
done with certifi ed organic and 
plant based ingredients. milk_
shake’s trichological innovation is 
embodied in treatments that meet 
the demands of the most common 
scalp needs, characterised by 
impurities such as dandruff, 
excessive sebum and thinning hair.  
RRP: £13.69 
INFO: MILKSHAKEHAIR.CO.UK
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ENERGY BOOST

SMOOTH 
TALKER

The ‘sprayable lipid’ 
formulation of System 
Professional’s new dry 
conditioner provides the 

ultimate spruce-up for lacklustre 
‘dos. A unique complex hydrates 
the scalp, replenishes protein 
within strands and even improves 
blood circulation – we’d say that’s 
pretty magical. RRP: £20 INFO: 
SYSTEMPROFESSIONAL.COM

Organic hair hero OWAY has 
introduced the smooth+ range 

to its product family, with a 
focus on a strong, straight and 
nourished fi nish. Our top pick is 
the unique Smoothing Hair Bath, 

which polishes the cuticle to 
remove frizz and give a perfectly 
sleek look. Perfect for hard-to-
manage hair types. RRP FROM 

£18.60 INFO: OWAY.CO.UK

You can forget 
everything you 
know about curling 
hair with a wand 

– the new CurlBar from Hot 
Tools is an innovative angled 
curling iron that eases strain 
on the arms and wrists, 
giving a consistent curl each 
time. Available in two barrel 
sizes it’s game-changer. RRP: 
£100 INFO: HOTTOOLS.COM

Making their debut at New York Fashion 
Week Anna Sui FW 17 show, these 
R+Co products create strong hold, 
texture, shine and volume. Our pick? 

R+CO SAIL Soft Wave Spray. This lightweight 
spray adds natural volume and texture to hair 
while giving the kind of soft, supple, shiny waves 
your clients have been dreaming of. RRP: £22.95 
INFO: randco.com

SB:PRODUCTS

RAISE 
THE BAR

FASHION FIRST

heat 
protect
We love the ultra-fine mist of 
Balmain Paris Hair Couture’s 
Thermal Protection Spray, which 
creates a shield around the hair 
to protect against heat styling up 
to 220 degrees celsius. It also seals 
the cuticle, smooths frizz and 
gives a soft hold – bonus. 
TRADE PRICE: £12.50 
INFO: balmainhair.com

You can forget 
everything you 
know about curling 
hair with a wand 

– the new CurlBar from Hot 
Tools is an innovative angled 
curling iron that eases strain 
on the arms and wrists, 
giving a consistent curl each 

aking their debut at New York Fashion 

texture, shine and volume. Our pick? 

RAISE 
THE BAR
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j’adore
WE KNOW THIS MONTH’S J’ADORE WILL NOT 
JUST BE OUR PICK, BUT THE CHOICE FOR A LOT OF 
WOMEN OUT THERE, CONSIDERING 46 PERCENT 
OF THEM CHOOSE TO GO BLONDE GLOBALLY. 
INTRODUCING JOICO BLONDE LIFE.

Anyone who’s ever 
ventured into the realm of 
blonde hues knows the 
commitment it requires; 
roots, toning, a dedicated 

colour care ritual, but the reason so 
many do it, is because it can transform 
someone’s look. 

For the stylist who is trying to keep 
their blonde clients happy, your job 
just got a little easier with the launch 
of Blonde Life. A lightening and 
brightening system just for blondes, it 
lifts without sacrifi cing on the shine or 
condition of the hair. 

Covering everything from the initial 
lightening process [Blonde Life 
Lightening Powder will lift a whopping 
9 plus levels] to the products for 
the ideal maintenance, Joico has it 
covered. 

Made up of intensely nurturing, sulfate-
free formulas, specially formulated to 
combat the dreaded Bs – brassiness, 
brittleness and breakage – it’s little 
wonder this range turned our heads.

Give it a try and see if yours can be 
turned toos.

INFO: JOICO-BLONDELIFE.COM 71
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D O U B L E 
W H A M M Y
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NOT ONLY IS THIS COLLECTION PLEASING ON THE EYE, BUT IT 
HELPS HAIRDRESSERS IN NEED TOO. THE ARTISTIC TEAM AT 

RAINBOW ROOM INTERNATIONAL WERE THE LUCKY WINNERS OF 
THIS ALL-EXPENSES PAID PHOTOSHOOT, RUN AND ORGANISED BY 

THE HAIRDRESSERS’ CHARITY. BY JOINING THE HAIRDRESSERS’ 
CHARITY SUPPORTERS CLUB, SUZIE MCGILL, DYLAN BRITTAIN AND 
DIANA CARSON FROM RAINBOW ROOM INTERNATIONAL WON THE 

FANTASTIC OPPORTUNITY TO STYLE THE HAIR OF THE MODELS ON 
SHOOT, AS WELL AS GIVING BACK BY DONATING TO THOSE IN NEED. 

WE THINK IT DEFINITELY HITS THE SPOT. 
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HAIR: SUZIE MCGILL, DYLAN BRITTAIN AND DIANA CARSON, 
RAINBOW ROOM INTERNATIONAL ARTISTIC TEAM FOR THE HAIRDRESSERS’ CHARITY

ART DIRECTION: DARREN AMBROSE AT D&J AMBROSE
PHOTOGRAPHY: JACK EAMES

MAKEUP: KELLY SADLER
STYLING: BERNARD CONNOLLY
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T R A N S -
F O R M A -F O R M A -
T I O N S

T I E - D Y E
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   C O L O U R 
B L O C K -
  I N G

EXPLORING TWO 
VERY DIFFERENT 
LOOKS FOR EACH 
TECHNIQUE, KARINE 
JACKSON SHOWS 
HOW IT’S DONE 
USING ORGANIC 
COLOUR SYSTEMS.
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S P L I C I N GS P L I C I N GS P L I C I N GS P L I C I N G

HAIR: KARINE JACKSON FOR 
ORGANIC COLOUR SYSTEM
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    F L O O D -    F L O O D -    F L O O D -    F L O O D -
L I G H T I N G
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S N O W  W H I T E
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 INNOCENCE 
WITH BITE 

IS EXACTLY 
WHAT THIS 

COLLECTION 
DEPICTS.
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HAIR: JULIAN DALRYMPLE 
PHOTOGRAPHY: RICHARD MILES 
STYLING: CLARE FRITH 
MAKEUP: DIANE ALEXANDER
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 THIS COLLECTION 
FROM PAUL 
PATERSON 

EPITOMISES 
THE POWER OF 

SEDUCTION.
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HAIR: PAUL PATERSON, ISHI SALON
PHOTOGRAPHY: RICHARD MILES 

WORK 
IN CODE
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#SimplySmarterindola.com

New 
Indola
The world’s 
smartest  
colour system

–  Best in class Color Pixel 
Technology for flawless coverage 
and vibrancy

–  Game-changing Color 
Transformer to convert every 
permanent shade into a demi

–  Everything you need to create 
Street Style inspired looks  
your clients want now

New 
Indola
The world’s 
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