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THE CLOCKS ARE TELLING US THAT 
SPRING HAS SPRUNG – EVEN IF THE 
WEATHER ISN’T – AND THAT MEANS 
THE FIRST QUARTER IS ALREADY 
FINISHED WITH. IN THE WORLD OF 
BUSINESS THAT MEANS MANY OF YOU 
WILL ALREADY BE LOOKING AT NEXT 
YEAR. AND WHEN YOU TAKE A LOOK 
AT OUR TOOLS FOCUS YOU COULD BE 
FORGIVEN FOR THINKING WE’RE LIVING 
IN A FUTURISTIC PARALLEL WITH 
INNOVATION AT THE FORE.

S
till, cast your mind to the hear and now because 
that’s where your clients are and the trends 
they’re chasing. Discover what’s hot to trotting 
with the guys in our male grooming feature, and 

update your trends with a little help from Schwarzkopf 
Professional Essential Looks. We headed all the way 
to Amsterdam to get up close and personal with some 
pretty impressive looks to get your teeth into. 

Meanwhile over at Wella HQ they’re pushing 
Androgyny and we must confess, it looks like they’re on 
to something. At least it makes your life easier with one 
set of looks, techniques and colour creations, irrelevant 
of gender. 

The Salon Business Awards are gathering momentum 
too, and with the closing date fast approaching, time is 
running out to be a part of it. It’s one not to miss in an 
outstanding venue, with heaps of PR opportunities and 
a unique networking format. We hope to see you there. 

Make sure you check in to our social media channels 
@salon_business [Instagram and Twitter] and Salon 
Business [Facebook] for all the news as it happens.

’til next time

Jo Charlton
Publishing Editor
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NEWS

N
EW CATEGORIES AND 
PRIZES: With new 
categories and prizes 
including each winner 
receiving two tickets 
as part of a group tour 

of the Great Lengths production 
facility in Rome, the stakes 
couldn’t be higher.

CLOSING DATE: Award entries will 
close on July 1, 2018, and there 
are 11 prestigious categories in 
total. The awards will conclude in 
great style on September 16 with 
an awards ceremony held at the 
Royal Armouries in Leeds.

GIVEN US THE EDGE: James 
Henderson, Owner of M Hair 
Salon, Nottingham and winner 
of The Great Lengths Trophy, 
Extension Excellence Award 
2016/17 said: “Winning the 
Awards has given us the edge 
over our competitors and given 
our clients and prospective clients 
the confi dence that they’re in the 
best hands. 

IT WAS AN HONOUR: When asked 
how she felt about winning the 

Best Gold Salon Award 2016/17, 
Emma Choremi from McQueens 
Hairdressing in Bristol said: “I felt so 
relieved and happy, for myself and 
for my team. Winning the award 
gave me a whole new outlook 
on my work, my salon has been 
noticed and recognised as one of 
the best for extension work.”

THE FUTURE: Many of the award 
winners have gone on to work 
with the Great Lengths Head 
Offi ce team on numerous 
collaborative opportunities 
including campaign shoots, PR 
and industry exhibitions and more. 

WHY YOU SHOULD APPLY : Joscelin 
McCourt, Great Lengths UK and 
Ireland Managing Director said: 
“It’s a really great opportunity to 
celebrate all the outstanding work 
Great Lengths stylists are doing 
every day. It’s really important for 
us to spend time with our talented 
stylists and our awards are the 
perfect setting to shine a light 
on those who are going above 
and beyond, achieving incredible 
results with Great Lengths hair 
extensions.”

M
eeting 
biannually, the 
Junior Council 
comprises of 
a selection of 
18-26 year olds 

who are willing to share their 
ideas and suggestions on how 
to raise standards and the 
profi le of the industry to the 
wider public. 

Let us introduce you to their 
fi rst members! 

ELLIE HOLEHOUSE @ OBJET D’ART
With only three years of 
experience so far, I have 
a keen eye for what the 
hairdressing industry has to 
offer for not only my career 
but for others.

JAMIE RHYS WILLIAMS @ NINE 
CROFT ROAD
Education is an integral part 
of my life as I feel it helps to 
elevate the standards in my 
career.

JESSICA HILL @ STAG BARBERS
My career began straight from 

school where I gained level 3 
qualifi cations in both ladies and 
men’s hairdressing. 

LAUREN MCCOMISH @ WENDY 
STEVENS SALISBURY 
I’ve always wanted to be a 
hairdresser but only got into my 
career after studying Physics at 
university. 

NATALIA ANTYPA @ HAIR BY JONES
I love taking part in photo shoots, 
I fi nd them fun and exciting and I 
enjoy trying out different looks.

NIALL MCNULTY @ YK HAIR & 
BEAUTY
I manage a salon that offers 
all hairdressing services, but I 
specialise in colour. I’m also part 
of the Matrix education team, 
working around the UK.

TEGAN ROBERTSON @ NOT ANOTHER 
SALON
I’m an assistant at Not Another 
salon, soon to be on the fl oor. I 
also do hair and beauty blogging 
and writing and I’m super 
passionate about our industry.

GREAT LENGTHS IS EXCITED TO ANNOUNCE THE RETURN OF 
ITS BIENNIAL UK AWARDS. RETURNING FOR THE FIFTH TIME, 
THEY’RE THE PERFECT CHANCE FOR CERTIFIED STYLISTS 
TO SHOWCASE THEIR PASSION AND CREATIVITY AND JOIN 
PREVIOUS AWARD WINNERS AS THE CREAM OF THE CROP.

HEARING THE THOUGHTS AND IDEAS OF THE NEW 
GENERATION OF HAIRDRESSERS AND BARBERS IS 
ESSENTIAL TO STRENGTHENING THE HAIR COUNCIL’S 
CAMPAIGN, CUE THE JUNIOR COUNCIL.

TIME TO
SHINE

MEET THE 
JUNIOR 
COUNCIL  Icons 

@WellaUK #WellaTVA 

 @WellaHairUK #WellaTVA

www.wella.co.uk/trendvision

For the latest TrendVision Award 
news follow:

Join us for an evening of inspiration from our TrendVision 

Award 2018 Mentors  showcasing their latest collections 

and watch the TrendVision Award 2018 UK Finalists  be 

announced live on stage. 

SCOTLAND & NORTH EAST 
Mon 14 May
GLASGOW, Hilton Glasgow 

NORTH  
Tue 15 May  
MANCHESTER, Hilton Manchester

SOUTH
Mon 21 May  
LONDON, Grand Connaught Rooms

MIDLANDS
Tue 22 May
BIRMINGHAM, 
Hilton Birmingham Metropole

O N  S T A G E !

T R E N D V I S O N  A W A R D 
2 0 1 8  M E N T O R S

Paul 
Adamczuk

Jayson 
Gray 

Bruno 
Marc

Cos 
Sakkas 

Bruce 
Masefield

Darren 
Ambrose 

Akin 
Konizi

Charlie 
Taylor

Robert 
Eaton

Leonardo 
Rizzo

 G L A S G O W  &  M A N C H E S T E R

 L O N D O N  &  B I R M I N G H A M

Dates 

Tickets

Follow us

Early bird available from 
£30 each excl VAT

BOOK NOW! 

0845 601 8128
wellaevents@cotyinc.com

L IVE

for 2018
NEW
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THE FELLOWSHIP’S FAMOUS 
MASTERCLASSES HAVE UNDERGONE 
A TRANSFORMATION AND ARE NOW 

BIGGER AND BETTER THAN EVER 
BEFORE; INTRODUCING HAIR & VISION. 

6

NEWS

The 16th edition of the iconic competition 
will feature a new, redesigned format 
aiming to take the creative excellence 
of competitors to the next level and 

leveraging digital technology and social 
media channels to connect an even greater 

number of hairdressing fans around the 
world.

CELEBRATING AND ELEVATING 
Sylvie Moreau, President Coty Professional 

Beauty, said: “ITVA is an integral part 
of Wella’s commitment to elevate 

hairdressers and hairdressing industry. 
This year we’re taking another big step, 

showcasing the best that our industry has to 
offer and truly leveraging digital to broaden 
the awareness of the competition, but also 

industry as a whole.” 

DIGITAL
The whole program and the fi nals in Lisbon 
will be accompanied by an expanded digital 

engagement plan, which will give the 
audience around the world a chance to have 
a closer look at the fi nalists’ work, go behind 

the scenes and vote for their favourites.

IT’S ALL ABOUT DIGITAL: “The rise of digital 
engagement has enabled us to shine the light 
on hairdressing talent and reach more people 
than we could have ever imagined when ITVA 
started – an incredible 32 million impressions 

last year,” said Laura Simpson, Chief 
Marketing Offi cer, Coty Professional Beauty.

Keep up with the latest Trendvision news 
by following @Wellaprofessionals on 

Facebook. 

The fi rst of the new events was rolled 
out recently at Sway in London – kicking 
off in style with Angelo Seminara as the 

headline act.

THE LINE-UP
The audience were treated to a bit of 

everything from nineties Latino pop culture 
vibes from Luke Benson, to incredible 

seashell texture from Tina Farey, and afro 
perfection from Junior Green.

LIVE LOUNGE 
The Fellowship’s new Live Lounge concept 

made its highly anticipated comeback 
on the evening, with Angelo taking the 
hot seat with President Karine Jackson 

to share his life and career history to 
the audience, refl ecting on his fi rst ever 
hairdressing job in London with Trevor 

Sorbie in Covent Garden, which he 
revealed was one of the best experiences 

of his life.

He went on to share funny stories about 
his early days in hairdressing, including one 
client’s mousse-heavy blowdry that lasted 
a month and a half, and talked about how 
everything in the world of nature fuels the 
majority of his inspiration and creations.

MODEL SHOW
He closed the evening with a model 

presentation, showcasing a graphic but 
wearable colour technique inspired by 

optical illusion artist Bridget Riley. “Hair & 
Vision was brilliant from start to

fi nish,” says Karine.

The show was in conjunction with 
Affi nage’s distributor in Latvia, Hairtex, 

and was held in one of the country’s best 
restaurants in Riga. 

PRODUCT PORTFOLIO
More than 80 hairdressers from around 

the region attended to see the incredible 
educational and creative session 

demonstrating the versatility of the 
Affi nage portfolio of products. Tracey and 

Paul completed 11 models working on 
a combination of cut, colour and styling 

techniques, with ongoing technical advice 
delivered throughout.

 
DIGITAL ERA

Although tickets to the show were 
completely sold-out, there was also 
the option to watch the show online 
– which proved a big hit and a great 
way of extending the audience. “We 

had a fantastic show in Latvia and 
loved showcasing the latest trends and 

techniques using Affi nage products. Paul is 
a natural talent onstage and his work was 
really well received. The Colour Rebels are 
such an asset to the Affi nage brand,” said 

Tracey Devine-Smith.

WELLA 
TRENDVISION 
RE-IMAGINED

FELLOWS
WORK

THIS YEAR’S WELLA PROFESSIONALS 
INTERNATIONAL TRENDVISION 

AWARD FINAL WILL TAKE PLACE IN THE 
COLOURFUL CITY OF LISBON. 

AFFINAGE GLOBAL AMBASSADOR 
TRACEY DEVINE-SMITH AND 

AFFINAGE COLOUR REBELS ART 
TEAM MEMBER, PAUL THOMAS FARR, 
PUT ON A SELL-OUT HAIR SHOW TO 

REMEMBER IN LATVIA.

HAIR SHOW

Untitled-1   1 25/03/2018   22:37NEWS_APRIL.indd   6 03/04/2018   21:50
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SB: ADVERTORIAL

ON THE MAP
BRINGING FIRST CLASS EDUCATION TO THE MASSES, WELLA HAS STATE OF THE ART 
STUDIOS SPREAD ACROSS THE UK AND IRELAND. GIVE YOUR CAREER A BOOST BY BOOKING 
A WELLA COURSE TODAY. 

E
very successful salon 
owner knows education 
is integral to a thriving 
salon business. And it’s 
not all about the juniors 
– having high qualifi ed 

specialists who are able to whip 
up a chignon in a ‘fro or create a 
fl awless platinum blonde on Asian 
hair, is just as important for your 
business as having well-trained 
juniors. 

The good news is Wella has an 
entire host of education courses 
for every level of the salon. For 
example, do you want to brush up 
the skills of your top colourists? 
Get them booked onto the new 
Colour Masterclass course.

It’s a one day advanced course 
developed to help them stay on 
trend with their colour choices 
and discover how to combine 
creative palettes with the latest 
vibrant trends. Being held at the 
London, Manchester, Edinburgh 
and Dublin studios, they’ll work 
with models, while learning how 
to create daring mixtures to 
develop their colour work. 

If it’s your stylists that need to be 
on-trend, or your wedding service 
that needs updating, fear not, 
Wella has dozens of courses on 
offer that will more than pay for 
themselves in what your salon 
gets back.

TAKE YOUR EDUCATION TO THE NEXT 
LEVEL. BOOK WITH WELLA.

DUBLIN

DUBLIN
THE CHANCERY 
HOUSE, 3-10 
CHANCERY 
LANE DUBLIN 8, 
DUBLIN, IRELAND 
0035 314 160 900
 
Not a surprise that Wella 
Studio Dublin has been 
selected many times to 
host international training 
for Wella. It’s lovely 
atmosphere, practical 
studios, and an amazing 
team makes this Wella 
Education home in 
Ireland a perfect learning 
environment.

FOR INFORMATION ON 
WELLA EDUCATION VISIT 
WELLA.CO.UK/EDUCATION 

WELLA_MAP_ADVERTORIAL.indd   8 03/04/2018   20:00
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LONDON

EDINBURGH

WELLA POP UP 
STUDIO EDINBURGH
3 DRUMSHEUGH 
PLACE, EDINBURGH 
EH3 7PT 
0161 834 2645
 
An exclusive opportunity for 
hairdressers in Scotland to 
enjoy the best Wella Education 
without having to travel miles 
from home, is this pop up gem. 
Dates and places are limited so 
don’t miss out.

WELLA STUDIO 
MANCHESTER
82 KING STREET, 
MANCHESTER 
M2 4WQ 
0161 834 26 45
 
Located in the very heart of the city 
centre, Wella Studio Manchester 
offers a cosy atmosphere with 
spacious theatres and salons, perfect 
to enjoy everything from morning 
theory seminars, afternoon hands-on 
sessions and inspirational evening 
events. The technical team and guest 
artists arrive from all over the country 
to make each experience an amazing 
educational journey for the guests – 
without having to head to the capital.  

WELLA WORLD 
STUDIO LONDON
ONE STRAND, TRAFALGAR 
SQUARE, LONDON 
WC2N 5EH 
020 3650 4700
 
London studio includes a state-of-the-art 
theatre, studio space, seminar zones, and 
of course plenty of space to brainstorm and 
recover from a hard day of learning. Expect 
engaging displays, interactive screens and a 
practical yet comfortable learning environment.

MANCHESTER

9
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GET YOUR BUSINESS ON-TRACK FOR YOUR 
MALE CLIENTELE AND OPEN YOURSELF UP TO 

THE MOST LOYAL CLIENTS AROUND. 

12
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ARE YOUR TOOLS 
UP TO SCRATCH?

MALE GROOMING 
FOCUS: THE TRENDS

GOT FIVE
FIVE ON PHOTOSHOOTS

FIVE ON BRANDING

FIVE ON MUMPRENEURS

MALE GROOMING FOCUS:
THE PRODUCTS

MR AND MRS

MALE GROOMING 
FOCUS: THE EDUCATION

CHECK IN WITH OUR 
TECH GIRLS
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SB:FEATURE

BEST OF: 
2018 MAKE SURE YOUR GADGET STASH 

IS TOP OF THE RANGE WITH THIS 
BEVY OF NIFTY TOOLS…

STORAGE 
HERO

LUXURY 
TOOL

All these tools need somewhere to 
live! Minky’s Premium Styling Dock is 
a life-saver, with a silicone-lined body 

that allows you to move hot appliances 
in and out without worrying about 

burns, while cable reels at the back 
stop wires tangling. Freelance and 
mobile stylists can easily take it on 
the go, and can hang it somewhere 
convenient with its removable hook. 
There’s three compartments, with 

room for a dryer, tong and straightener, 
plus extra pots for grips and clips. So 

handy. RRP £30, MINKY.COM

Dubbed ‘the world’s most 
expensive styler’, the super-luxe 
ghd 18k gold styler is the ultimate 
hair treat – at an estimated 
value of more than £1,000! The 
opulent straightener features 
shimmering gold plates and 18 
carat gold pivot caps, and was 
exclusively previewed on the likes 
of actresses Margot Robbie and 
Saoirse Ronan at 2018’s Golden 
Globes. Sadly, there are only 10 
of the limited-edition stylers in the 
world, but you can be in with a 
chance of bagging one by buying 
the new, very sexy and almost as 
luxurious ghd gold styler [shown 
over the page]. RRP: £139, 
GHDHAIR.COM

1
2
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THE 
INNOV-
ATOR

You can forget everything you 
know about curling hair the 
traditional way – Hot Tools 

Professional’s angled CurlBar 
turns the classic wand on it’s 
head. It’s 90-degree design 

eases any strain on the arm and 
keeps the wrist at a natural 

position while styling, so it’s a 
total game changer if you fi nd 

yourself aching after a busy day 
of hair-ups. It’s equally easy 

for lefties too, it heats up to 230 
degrees and is available in two 

barrel sizes – the 25mm and 
32mm. Looks like they thought 

of everything… RRP £100, 
uk.hottools.com

TAKE 
YOUR 
PICK

CULT 
STRAIGHT-

ENER
BaByliss PRO’s Titanium Expression 

tongs are loved by the world’s 
leading hairdressers – backstage 

hair king Sam McKnight is probably 
the most admired of its fans. Hare 

and Bone’s Sam Burnett is also 
fond of the tools, which come in 
a mammoth nine sizes. Speaking 
backstage at Katie Eary AW18, 
he said: “We used the Titanium 

Expression 38mm Curling Tong on 
the core looks and then more of 
the Titanium Expression Curling 

Tongs in differing sizes for models 
with short and/or Afro hair. Titanium 
Expression is ideal for this situation 

as there is a tool for every look 
we want to create.” PRICE VARIES, 

BABYLISSPRO.CO.UK

Is any hairdresser’s kit 
complete without a pair of ghd 

straighteners? The original styler 
has certainly evolved since its 

launch in 2001, and though now 
available in many different guises, 
the brand’s commitment to quality 

has remained the same. In fact, 
it was recently revealed that 

ghd sells four stylers across the 
world every minute! Our pick is 
the platinum styler, which can 

signifi cantly reduce hair breakage 
with its perfectly optimised 

temperature. Session stylist Zoe 
Irwin’s a fan, too – need we say 
more? RRP: £165, GHDHAIR.COM

4

3

5
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THE 
TECH 

WHIZZ

Vacuum cleaner makers Dyson’s 
foray into the hair world was 

arguably one of the most surprising 
launches into the beauty market 
ever – but the proof was in the 

pudding with the Dyson Supersonic 
Hairdryer, which is often seen 

adorning many a salon column. 
Dyson created their own hair 

science laboratories and tested a 
mammoth 1,625 kilometres of hair 
to come up with the fi nal product, 
which regulates its temperature 

twenty times a second, and creates a 
focused jet of high-pressure, high-

speed air that’s angled at 20 degrees 
for precise styling. Kardashian hair 
queen Jen Atkin is a fan, too – we’re 

sold. RRP: £299.99, dyson.co.uk

SPACE 
SAVER

RETAIL 
MUST 
HAVE

For high-fashion hair look no 
further than Balmain Paris Hair 
Couture, which falls under the 

umbrella of iconic fashion house 
Balmain Paris. New to the range is 
the Cordless Straightener, which 
is the perfect portable fl at iron to 
squeeze into your kit bag when 
space [and weight] is an issue. 
There’s 30 minutes’ use after 

charging, multiple heat settings 
from 160 to 200 degrees and a 

universal plug attachment, so it’s 
ideal for globe-trotting session 

stylists. RRP: £199, 
BALMAINHAIR.COM

Clients can’t help but be 
fascinated by the BaByliss PRO 
Perfect Curl MKII, which takes 

all element of work out of curling 
the hair – simply clamp a section, 

press the button and let the 
device do the work for you. The 
new MKII model features three 

different curl settings – tight, 
defi ned and loose – and also 
allows you to choose which 

directions you want the curls to 
go in. This nifty gadget makes an 
ideal gift so it’s certainly one to 
keep on your retail shelves. RRP: 

£145, SALON-SERVICES.COM

6
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XTRA 
SMOOTH

CELEB 
FAVE

The BaByliss PRO Super Motor 
Clipper is made with specially-

designed Japanese steel blades 
at a sharp-V cutting angle, for 
perfectly smooth cutting. It’s 

a favourite backstage at global 
fashion weeks, too – most 

recently on the models’ wigs at 
the Shrimps AW18 show, where 

Syd Hayes used the clipper to 
create solid, blunt lines. He said: 
“There’s a trend to using clippers 
and trimmers on haircuts because 
it creates a sharper line than you 

can achieve with scissors, and the 
BaByliss PRO Super Motor is ideal 

for power and accuracy.” RRP: 
£112.50, BABYLISSPRO.CO.UK

A favourite of Rod Ortega, 
none other than Blake Lively’s 
go-to hairdresser, as well as 

Renato Campora who counts 
Jessica Chastain as his most 

loyal client, it’s hard to choose 
a must-have from T3’s luxury 
range of hair tools – but we 

can’t deny the incredible ease 
of the T3 Whirl Trio. A tong with 
three interchangeable barrels, 

the brand’s signature tourmaline 
coating seals the cuticle fast to 
give healthy, shiny results. Next 
time your client asks for beachy 
Blake Lively waves, you’ll have 

just the solution. RRP: £199, 
T3HAIRCARE.CO.UK

9

10

At just £39.95 for the lot, the 
Alfa Italia Viaggio Travel 

Set is a no-brainer for short 
trips or even destination 
wedding jobs. Each kit – 
available in purple, gold 
or rose gold – contains a 
dual voltage hairdryer 
with two nozzles, and a 
ceramic styling iron. If 

that isn’t enough, you get 
a handy detangling brush, 

too – bargain. RRP: £39.95, 
alfaitaliapro.com

ALL IN

11

NEW
SAHARAN 
       GOLD

Indulge in saharan gold; a luxe range of limited edition stylers & dryers with a 
golden metallic makeover. For more information and to become a stockist, 

contact your ghd account manager or call 01924 423400.

     collection
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@WellaUK #WellaTVA 

 @WellaHairUK #WellaTVA

www.wella.co.uk/trendvision

For the latest TrendVision Award 
news follow:

Join us for an evening of inspiration from our TrendVision 

Award 2018 Mentors  showcasing their latest collections 

and watch the TrendVision Award 2018 UK Finalists  be 

announced live on stage. 

SCOTLAND & NORTH EAST 
Mon 14 May
GLASGOW, Hilton Glasgow 

NORTH  
Tue 15 May  
MANCHESTER, Hilton Manchester

SOUTH
Mon 21 May  
LONDON, Grand Connaught Rooms

MIDLANDS
Tue 22 May
BIRMINGHAM, 
Hilton Birmingham Metropole

O N  S T A G E !

T R E N D V I S O N  A W A R D 
2 0 1 8  M E N T O R S

Paul 
Adamczuk

Jayson 
Gray 

Bruno 
Marc

Cos 
Sakkas 

Bruce 
Masefield

Darren 
Ambrose 

Akin 
Konizi

Charlie 
Taylor

Robert 
Eaton

Leonardo 
Rizzo

 G L A S G O W  &  M A N C H E S T E R

 L O N D O N  &  B I R M I N G H A M

Dates 

Tickets

Follow us

Early bird available from 
£30 each excl VAT

BOOK NOW! 

0845 601 8128
wellaevents@cotyinc.com
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Do you know your brand? Are you aware 

of what a photo shoot can do for your 

team? Are you trying to juggle family and 

work? If it’s no, no or yes, read on...

got

 SalonBusine
ss
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A REGULAR AT LONDON FASHION 
WEEK, RUSH EDITORIAL DIRECTOR, 
TINA FAREY IS FOREVER FORWARD 
THINKING, CREATING TRENDS AND 
NEW TECHNIQUES, WHICH ARE 
SHOWCASED WHEN TEACHING 

AT THE RUSH ACADEMY AND IN HER PHOTOGRAPHIC 
WORK. HERE, SHE TALKS ABOUT WHAT PHOTO 
SHOOTS CAN DO FOR YOUR SALON TEAM.

SB:GOT 5

THE PROS 
OF PHOTO
SHOOTS W

HY ARE 
PHOTO 
SHOOTS 
GOOD FOR 
TEAM 
MORALE?

Photo shoots have worked 
well for us at RUSH, and 
they continue to bond and 
develop our team. I think 
personally, from the initial 
set upright through to the 
photographic shoot, the 
entire process unites the 
team. Everyone has their 
own input, is there to help 
each other and spur each 
other on to create the 
most incredible images. 
It’s also a great way to 
motivate the team. In 
terms of the assistants 
who are with us on shoots, 
it shows them what they 

can achieve while gaining 
vital experience of how the 
whole process works.

HOW DOES EXPERIENCING A 
PHOTO SHOOT BROADEN YOUR 
PROTEGE’S SKILL SET? HOW 
DO YOU ENSURE YOUR STAFF 
GET THE MOST OUT OF A 
SHOOT – ARE THERE ANY 
PARTICULAR ELEMENTS YOU 
GET THEM INVOLVED IN?
Hugely, without a doubt. 
The buzz of working 
behind the scenes on 
a photographic shoot 
is enough in itself to 
broaden the horizons of 
any protégé. I personally 
feel, the best way to spur 
them on is to involve them 
throughout the whole 
process. By bringing them 
in at the start when you are 

GOT5PHOTO.indd   20 03/04/2018   22:42
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INSTAGRAM @TINAFAREY
TWITTER @TINAFAREY

putting together a moodboard 
and bringing different ideas to 
the table is essential, as it shows 
them just how much planning 
and preparation goes into creating 
an entire photographic shoot. 
Bring them along when holding 
your casting, so they learn how to 
spot an exceptional model and of 
course how the process works. 
Involve them in meetings with 
the makeup artists and stylists so 
they get to grips with how briefs 
work and how those teams work 
too. It’s all about communication 
and listening; they go hand and 
hand.

HOW MANY SHOOTS DO YOU 
ORGANISE EACH YEAR?
Here at RUSH, we organise 
anywhere between five and 
10 shoots per year. This could 
be for awards entries, editorial 

campaigns or purely for our own 
portfolios. The Artistic Team 
also helps the younger team 
members with their shoots 
for the RUSH Oscars and their 
portfolios. We help each other 
wherever we can.

WHAT WOULD YOUR ADVICE BE TO 
ANOTHER SALON OWNER WHO IS 
LOOKING TO HOST THEIR OWN PHOTO 
SHOOT?
Find a team that understands 
what you’re setting out to 
achieve, plan ahead and 
communicate constantly. Those 
are the three golden rules when 
organising a photographic shoot. 
Once you have decided on the 
look and style of the shoot, do 
your research before selecting 
your team. 

DOES IT HAVE TO BE EXPENSIVE?

Absolutely not, you can create 
a fantastic photo shoot on 
any budget. Instead of using 
professional models, street 
cast – offer the girls a free cut 
and colour for their time, use an 
up and coming photographer or 
perhaps a university graduate 
who is looking to build their 
portfolio. It’s all about finding 
what works for you.

WHAT DO YOUR STAFF GET OUT OF IT?
Essential experience, which 
will help them progress in 
their career. Working on a 
photographic shoot is vital for 
anyone who wants to progress 
within the industry. It’s also a 
fantastic networking experience 
as it gets you talking to people 
from other industries who you 
may not have crossed paths with 
otherwise, while learning how it 
all works.

FIND YOUR TEAM
Look at different photographers, 

makeup artists, stylists and see who 
you feel understands your brief and 

could achieve this to the highest 
potential. (I’m very lucky to have 

found some fantastic teams over the 
years, but it’s all about research). 
Once you’ve chosen your team, 

arrange a meeting with all parties 
to make sure you all understand and 

are on the same page.

PLAN AHEAD
There’s no better feeling than 

being organised when it comes to a 
photographic shoot. I would advise 

planning in advance as much as 
possible so you can put an action 
plan into place if anything should 
crop up for example, model issues, 

location issues, etc.

COMMUNICATE
The number one rule – and the 
most important. Keep all parties 
informed at all times to ensure 

everyone is up to date with how the 
shoot is progressing and to avoid 
any miscommunication. This is so 

important to ensure everything runs 
smoothly and efficiently on the day.

GET IT RIGHT
LISA’S THREE 

GOLDEN RULES 
WHEN ORGANISING 
A PHOTO SHOOT. 
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AESTHETICS OWNER SARAH 
BOWRON KNOWS HER BRAND 
INSIDE OUT. SHE BELIEVES IT’S THE 
KEY TO HER SUCCESS. 

SB:GOT 5

KNOW YOUR 
BRAND “I’ve always been inspired by our amazing 

industry but from a business sense I also
like to look at companies outside of the 
hairdressing industry,” says Sarah. “I look 
at companies and brands that think outside 
of the box and go that extra mile for their 
customers – and then I look at how that can 
be applied to our business.”

By focussing on creating a solid brand with 
a defined message means that Aesthetics 
Hair and Beauty becomes a company that 
people want to be a part of. “We distilled 
our essence into a business,” says Sarah. 
“creating an award-winning hair and beauty 
salon, but what is important is that we have 
a defined brand that stands for something, 
and which people love as well as being 
exceptional in our industry field.

”As well as creating brand cohesion, this 
approach also means that the business is

S
olihull salon, Aesthetics, was born in 2000 when Sarah and Adrian 
Bowron brought their combined 30 years of hairdressing experience 
together to realise a lifelong dream. Since day one, the business has 
been dedicated to bringing its clients an exceptional experience, but 
beyond that, Sarah has always strived to ensure the salon is a thriving 
lifestyle brand in its own right.

GOT5BRANDING.indd   22 03/04/2018   22:19
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easily able to expand – be that 
into beauty services, which 
they offer, more salons, or 
something entirely new.

It’s a logic which applies to 
countless businesses and 
which finds its roots in
marketing expert Simon 
Sinek’s “start with the why” 
concept, which has been used 
by everyone from Apple to 
Uber. 

This theory suggests that as 
long as you know ‘why’ you’re 
doing what you do, you can 
apply it to everything. Apple 
decided they wanted to create 
products that were beautiful 
and easy to use; something 
which could be applied to an 
oven just as much as a phone. 
Their brand message is clear, 
but what they do with it is 
flexible.

At Aesthetics, the ‘why’ is a 
lifestyle brand that people are 
drawn to and want to be
a part of it. How that’s done is 
through a series of innovative 
concepts that separate the 
salon from the competition. 

“We produce themed and 
seasonal playlists on Spotify,” 
says Sarah. “We make them 
available to clients, so that 
they can enjoy them at home 
or on the go – it’s something 
we like to do, that’s not profit
orientated, but gives them that 
little bit extra and makes them 
feel part of the community. It’s 
like recommending music to 
a friend.

“We also have an extensive 
menu of seasonal drinks,” 
says Sarah. “This is something 
we picked up in our research 
in hotels and bars – having a 
drinks menu is a lovely touch 
which people remember, and 
which doesn’t have to be 
expensive or complicated.”

Another example, which 
has elevated the salon is its 
regular newsletters. Rather 
than just listing special offers 
or seasonal updates, this 

SB:GOT 5

refreshing e-shot is carefully
considered and contains 
recommendations for shops, 
holidays and websites, music, 
trends and features. 

Recently, the salon has also 
started offering bespoke gift 
boxes to clients, inspired by
beauty brands like Glossier 
and Birchbox; companies 
who are happy to share 
recommendations to build 
genuine trust. 

At Aesthetics, gift boxes can 
be built by clients to include 
anything the salon stocks – 
be that haircare, skincare or 
beauty products, from any 
brand. “It’s always frustrating 
to be stuck with a product 
you don’t want in a giftset,” 
says Sarah. “We just wanted 
to remove that frustration and 
allow clients to choose exactly 
the things they want.”

All of this care and attention to 

detail has grown Aesthetics a 
loyal and dedicated following 
of clients who, in return, have 
recommended to their friends 
and swelled client numbers. 
It’s also helped them grow 
a healthy presence in the 
industry on a wider scale, 
often being called upon to 
provide quotes to the press 
and discuss customer service. 

They’ve also finalised in a host 
of customer-related awards, 
over the last few years as 
Sarah says: “Awards are great 
but what it’s all about is happy 
clients who come back for 
more and who recommend 
their friends. We are more 
than just a salon to them and 
we like to think they view us 
as a lifestyle brand, as well as 
a great place to get their hair 
and beauty services done.”

As far as advice for other 
salons, Sarah says: “Looking 
outside of hairdressing is great 

“RESTAURANTS, SPAS, BARS, HOTELS AND BOUTIQUE STORES PROVIDE 
SOME REALLY INTERESTING IDEAS, WHICH YOU CAN NEARLY ALWAYS 
APPLY TO YOUR OWN BUSINESS. FOLLOW INSPIRING BEAUTY AND 
LIFESTYLE BRANDS ON INSTAGRAM, TOO – CHANCES ARE IF YOU LIKE 
WHAT THEY’RE DOING, YOUR CLIENTS WILL TOO.”

for client-facing examples of 
exceptional service.

“Restaurants, spas, bars, 
hotels and boutique stores 
provide some really interesting 
ideas, which you can nearly 
always apply to your own 
business. Follow inspiring 
beauty and lifestyle brands on 
Instagram, too – chances are 
if you like what they’re doing, 
your clients will too.”

By thinking outside of the 
industry to grow their brand 
into something beyond hair
and beauty, Aesthetics has 
captured an engaged and 
growing audience and given
the business a solid and stable 
premise on which to develop. 
In the process, they’ve created 
a customer experience which 
they love – and which the 
company takes great pleasure 
in putting together.
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THE STRUGGLE OF JUGGLING FAMILY LIFE WITH RUNNING A SALON IS VERY REAL – ESPECIALLY 
FOR LEAH DURRANT WHO’S LIVING IT. WE FIND OUT HOW SHE DOES IT…

SB:GOT 5

BEING A 
MUMPRENEUR

GOT5MUM.indd   24 03/04/2018   22:32
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“THE CHALLENGES OF 
BEING A MUM AND A 
BUSINESS OWNER IS 
YOU CAN SOMETIMES 
FEEL GUILTY SPENDING 
A LOT OF TIME AT YOUR 
BUSINESS AND NOT WITH 
YOUR CHILDREN. THIS IS 
WHY BEING FLEXIBLE IS 
EXTREMELY IMPORTANT. 
YOU NEED TO TAKE TIME, 
SEPARATE TIME WITH 
YOUR CHILDREN AND 
YOUR BUSINESS AND 
HAVE A ROUTINE WHERE 
YOU MAKE TIME FOR 
BOTH, AS WELL AS “ME 
TIME” FOR YOURSELF! 
BEING A MUMPRENEUR 
CAN BE STRESSFUL BUT 
ONCE YOU ACHIEVE THE 
PERFECT WORK-LIFE 
BALANCE, EVERYTHING 
WILL SEEM CALMER. ”

DO YOU LEARN SKILLS AT HOME 
THAT TRANSFER ACROSS?
Lessons learnt in family 
like can really benefit 
your salon, for example 
managing people, 
negotiating, budgeting and 
communication. You set 
boundaries when you’re 
a parent and you also do 
this as a salon owner. 
You negotiate when your 
children want something 
and you have to manage and 
communicate with them in 
a certain way for them to 
have good behaviour. You 
also budget when you have 
children and this is really 
important when being a 
salon owner – you should 
look at your expenses often 
to make sure your business 
is financially stable. 
 
HOW DO YOU JUGGLE YOUR 
TIME?
The key is to have a work 
life balance and create a 
healthy balance of being 
with your kids and at work. 
It’s fine to answer emails/
work calls at home, but just 
make sure you do set quality 
time aside with your kids 
without any interruptions. 
Prioritise your tasks too. If 
your child has a school play, 
it’s important you prioritise 
this over working that day. 
You can always make up 
the work hours later in the 
week. 
 
WHAT ARE THE CHALLENGES OF 
DOING BOTH?
The challenges of being a 
mum and a business owner 
is you can sometimes feel 
guilty spending a lot of time 
at your business and not with 
your children. This is why 
being flexible is extremely 
important. You need to take 
time, separate time with your 
children and your business 
and have a routine where you 
make time for both, as well 
as “me time” for yourself! 
Being a mumpreneur can 
be stressful but once you 
achieve the perfect work-

life balance, everything will 
seem calmer. 

HAVE YOU CHANGED THE WAY 
YOU RUN THE SALON SINCE 
HAVING CHILDREN?
I had my first child before 
opening the salon and was 
pregnant with my second 
child while opening the salon. 
I literally done everything on 
my own while breastfeeding, 
it was crazy! So for me, not 
much has changed as I’ve 
always had the children 
there before the salon and 
I’ve had to work managing 
the salon around them. 
However, for those who 
already have a salon and are 
thinking of having children, 
it will be a huge change. 
They’ll need to adjust to not 
being at the salon all the 
time and take a bit of a step 
back to spend time with their 
children. It’s hard work but 
once you have that work-life 
balance it will seem a lot 
easier. 

25

WHAT WOULD YOUR ADVICE BE 
TO ANOTHER MUM THINKNIG OF 
OPENING A SALON?
It was hard work but I 
was determined to have 
my business succeed. My 
top advice to other mums 
wanting to open a salon 
would be: Set goals – goals 
allow you to work out your 
priorities, so have goals of 
what you want to achieve 
in your career and personal 
life. These will allow you to 
plan more easily and will also 
help you to achieve what 
you really want. Another 
tip I would give is to have 
flexibility. You need to 
spend time at your business 
but also have quality time 
with your children, so try 
to manage this as best as 
you can. Lastly, childcare is 
always handy when running 
a business. It’s tough work 
and sometimes you will need 
time away from your children 
to be able to run it more 
successfully. 
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COLLECTION
YOUR CREATIVITY

COUNTS

 This is your chance to express 
your creativity and to be recognised. 

Embrace the opportunity and 
achieve your dreams. 

COLOR ZOOM ’18

www.goldwell.co.uk/color-zoom
#takethechallenge
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MR & MRS

WORKING SIDE BY SIDE IS A PARTNERSHIP THAT MANY COULDN’T COPE WITH, YET WHEN 
YOU FIND THAT PERSON YOU BOUNCE OFF OF, THE RESULTS SPEAK FOR THEMSELVES. 
SPARGO HAIRDRESSING SALON OWNER IAN MARSHALL SAYS HE’D BE NOTHING WITHOUT 
HIS RIGHT HAND GAL TONI LE HELLIDU, WHILE SHE MODESTLY PUTS HIM AS THE BUSINESS 
AND CREATIVE BRAINS. LET’S GET TO KNOW THEM WITH OUR MR AND MRS QUIZ…

SB:FEATURE
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MR & MRS
IAN MARSHALL & TONI LE HELLIDU

SPARGO HAIRDRESSING
INSTAGRAM @SPARGO_HAIRDRESSING

TWITTER @SPARGO_HAIR
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WHAT IS YOUR JOB 
TITLE?
Toni: Mine is PA, Business 
Development Manager. Ian’s 
is Director
Ian: GDB – general dogs 
body! But I guess I should 
use my correct one; 
Managing Director 

DESCRIBE YOUR 
ROLE.
T: Mine - everything 
and anything; accounts, 
business development, 
staff management, HR , 
health and safety, office 
administration, agony aunt 
and best friend.
I: You name it I do it, I’m 
an ex-builder so do all the 
maintenance for Spargo and 
the building. I oversee all 
the running of the business 
including staff one to ones 
and all general problems; 
financial control; I motivate 
the team and myself; I help 
drive the business forward 
with new ideas, oh yeah, I 
do some hair as well.
 
WHO HAS THE 
BUSINESS BRAIN?
T : Ian
I: Toni will say I have the 
business brain but I wouldn’t 

29
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be able to do anything 
with out her clarity of 
thinking and support in my 
sometimes mental ideas.

WHO IS THE CREATIVE 
ONE? 
T : Ian
I: Again I know Toni will say 
me because of the creative 
side of hairdressing. And yes 
sometimes I am but Toni has 
to be exceptionally creative 
with the rubbish that gets 
thrown at her by me, so she 
needs to take some of the 
credit.

WHO WEARS THE 
TROUSERS? 
T: Ian
I: I have to say me but at the 
same time Toni is no push 
over and keeps me in my 
place and grounded.

WHAT IS HIS/
HER MOST 
EMBARRASSING 
MOMENT?
T: Mine would be when 
Ian springs something on 
me or makes me publicly 
speak. Ian doesn’t get 
embarrassed.
I: I don’t get embarrassed 
very easily, but would have 
to say either when I make 
a business mistake and 
it causes the business to 
suffer, or when one of my 
older clients spoke to me 
about dirty sex and it took 
me by surprise!

SB:FEATURE

“ THE LAST 14 YEARS 
HAVE BEEN SO, SO 
HARD AND I HAVE 
MANAGED TO WORK 
THROUGH IT AND 
MANY PERSONAL 
PROBLEMS WITH THE 
HELP OF TONI.“

30
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WHAT IS HIS/
HER GREATEST 
ACHIEVEMENT?
T : I feel my greatest 
achievement within the 
business is joining as a 
part-timer with no computer 
skills or accounts knowledge 
and learning as I went along 
to get where I am today. 
I would say Ian’s would 
be running the business 
through the most testing 
of times and building his 
charity Spargoland.
I: I would have to say still 
being here both in business 
and in mind! The last 14 
years have been so, so 
hard and I have managed to 
work through it and many 
personal problems with the 
help of Toni.

WHAT IS HIS/HER 
MOST ANNOYING 
HABIT IN WORK?
T : Not so much these 
days but ‘So, Basically’ 
at the beginning of each 
sentence…
Ian: Toni used to be very 
clean cut about what should 
be said and how it should be 
done (take no prisoners) but 
she has changed so much 
that nothing really annoys 
me about her anymore.

IF YOU COMPARE 
YOURSELVES TO A 
CELEBRITY COUPLE, 
WHO WOULD IT BE?
T: Ant & Dec or Philip and 
Holly J -– we laugh together, 
cry, graft, trust, support and 
know how to bring out the 

best in each other.
I: I completely agree with 
Toni as Ant and Dec – she’s 
the little one!

WHAT MAKES YOU 
THE BEST BUSINESS 
PARTNERS? 
T: Trust, honesty, loyalty, 
communication, hard work 
and respect.
I: I have no idea what makes 
us great partners because 
I can be a real pain in the 
ar*e. I guess it’s just one of 
those things that works.
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HAIR + 
WELLBEING

NEGLECTED HAIR 
COMES ABOUT DUE 
TO BUSY LIVES. 
STEP IN INVIGO 
FROM WELLA 
PROFESSIONALS, 
WHICH RECHARGES 
LACKLUSTRE HAIR 
IN MINUTES. IT’S 
GOOD NEWS FOR 
HAIR, BETTER 
NEWS FOR 
YOUR CLIENT’S 
WELLBEING, AND 
GREAT NEWS FOR 
YOUR BOTTOM 
LINE.

SB:ADVERTORIAL
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It doesn’t matter which 
way you look at it, your 
clients are time-strapped 
and they’re looking for 
great results, fast.

This is why the guys at Wella 
Professionals are excited 
to launch INVIGO – it’s set 
to recharge moments both 
in-salon and at home with 
high-performance invigorating 
care and you can get your 
hands on it.

Formulated with high 
performance INVIGO-Blends 
– new ingredients, advanced 
technology and 
vitamins – each 
line offers high 
performance care 
solutions for every 
hair need.

“If I had to use 
three words to 
describe the new 
INVIGO care 
service, it would 
be easy, instant 
and personalised. 
It really delivers 
instant, visible 
haircare,” says 
Christian Wood, 
Wella Professionals 
Celebrity Stylist Ambassador.

Now is the time to better 
your salon experience with 
INVIGO. The complete 
care line: Color Brilliance, 
Nutri-Enrich, Volume Boost, 
Blonde Recharge, Color 
Recharge and Balance, has 
been developed to work 
in conjunction with three 
INVIGO exclusive in-salon 
treatments: BRILLIANCE 
BOOSTER, NUTRI BOOSTER 
and VOLUME BOOSTER. 

These new treatments turn 
basic care services into 
quick, easy, personalised and 
enjoyable moments. With it, 
you can provide clients with 
care treatments that contain 
concentrated boosters, 
expert-developed Acupoint 
massage techniques and 
product enhancers that 
instantly revive hair, leaving 
it looking and feeling super 
healthy. 

“Having a hectic schedule, 
I need products that get the 
job done well. I really love 
using the Wella Professionals 
INVIGO care line as it’s 
quick, easy and effective.” 
says Sophie Turner, Wella 
Professionals Global Brand 
Ambassador.

DISCOVER THE 
NEW INVIGO 
TREATMENTS
Salon-exclusive boosters are 
ultra-concentrated to recharge 
your client’s hair with a 
perfect balance of vibrancy, 
nourishment and volume. There 
are instantly tangible results 
with each booster containing 
an expert ingredient: Brilliance 
Booster contains lime caviar,    

Nutri Booster contains Goji 
Berry and Volume Booster 

contains Cotton 
Extract. 

INVIGO DELIVERS THE 
HIGH PERFORMANCE 
THAT CLIENTS HAVE 
COME TO EXPECT 
FROM WELLA 
PROFESSIONALS. 
ALL YOU HAVE TO 
DO IS SAY YES. 

HAIR + 
WELLBEING

INFO: WELLA.COM

“HAVING A HECTIC 
SCHEDULE, I NEED 

PRODUCTS THAT GET THE 
JOB DONE WELL. I REALLY 
LOVE USING THE WELLA 
PROFESSIONALS INVIGO 
CARE LINE AS IT’S QUICK, 
EASY AND EFFECTIVE.”

nourishment and volume. There 
are instantly tangible results 
with each booster containing 
an expert ingredient: Brilliance 
Booster contains lime caviar,    

Nutri Booster contains Goji 
Berry and Volume Booster Berry and Volume Booster 
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Used to rummaging through your kit bag 
for your phone or charger? Why not keep all 
your personals in one place, thanks to this 
cute travel bag from Seletti. With padding to 
keep your phone, charger, camera and more, 
safe and in one place when you’re on the go, 

it’ll fit neatly 
into your 
kit bag. And 
in a range 
of bright 
colours, you 
certainly 
won’t miss it. 
RRP: £11.50 
amara.com
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Give your salon an extra 
evening glow with these 
ceramic candle lanterns 
from Orla Kiely. Crafted 

in ceramic with a wooden 
base and punched pattern in 
the iconic linear stem design, 

the lanterns are available in 
three gorgeous colours and 
a range of sizes. Perfect for 
adding ambience to spring 
evenings. RRP: £40 FOR MEDIUM 
CUCKOOLAND.COM

SB:GADGETS

TECH 
GIRLS
WE’RE THINKING AHEAD TO 
HOLIDAYS ALREADY WITH THIS 
MONTH’S PICK OF GADGETS AND 
GIZMOS…

TECH TOTE

CANDLELIT 
BACKDROP
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Compact doesn’t have to 
mean lacking in power, as 
this SoundLink Revolve+ 
Bluetooth speaker from 
Bose proves. The durable, 
water-resistant gadget 
provides complete 360° 
sound, gives you up to 12 
hours of play on battery 
power and even lets you 
take calls or access Siri. 
Pair two together for stereo 
sound, and connect to two 
devices to select the music. 
Now just to decide who’s in 
control. RRP: £279.99 very.
co.uk

If you’re trying to 
be more green 
but the staff 
keep forgetting 

to turn electricals 
off when they 
leave the room, 
why not get a 
personalised 
reminder every 
time they walk 

out? Leave your 
chosen message 
on this doormat, 
designed for indoor 
or outdoor use, and 
give them an extra 
prompt before they 
go. RRP: £26.99 
GETTINGPERSONAL.
CO.UK

If you’re out and about for long 
days in the salon, you can make 
sure your beloved cat or dog 
never has to miss a meal with 

this Petsafe Digital Two-Meal 
Pet Feeder. With an LCD digital 
display, you can easily programme 

your pet’s mealtimes, and the 
trays are dishwasher-

safe, making cleaning 
up a breeze. RRP: 

£39.99 ARGOS.
CO.UK

You might think bean bags 
are for kids and students… 
but then you sink into 
one of these Might B-Bag 

chairs from Extreme Lounging 
and you’ll be comfy for hours. 
Available in a range of colours, 
from brights to pastels, the chairs 
work can be used both in and 
outdoors, providing the 
ultimate relaxation spot 
after a long day 
on your feet. 
RRP: 139.95 
CUCKOOLAND.
COM

SB:GADGETS

Prepare your 
winter feet to 
come out of 
hiding, while 

giving them a much-
needed pamper after 
long days in the salon 
with this electronic 
pedicure foot fi le 
from Margaret 
Dabbs. Quick and 
easy to use, it gently 

removes hard and 
rough skin, leaving 
feet feeling soft 
and smooth. 
Use once a week 
on dry, hard skin 
before you bathe for 
happy, sandal-ready 
feet. RRP: £39.50 
MARKSANDSPENCER.
COM

360° 
SOUND

SINK IN AND RELAX

DOG’S DINNER

HAPPY FEET

HANDY REMINDER

Now just to decide who’s in 

out? Leave your 
chosen message 
on this doormat, 
designed for indoor 
or outdoor use, and 
give them an extra 
prompt before they 

I
this Petsafe Digital Two-Meal 
Pet Feeder. With an LCD digital 
display, you can easily programme 

3535

display, you can easily programme 
your pet’s mealtimes, and the 

trays are dishwasher-
safe, making cleaning 

up a breeze. RRP: 
£39.99 ARGOS.

CO.UK

removes hard and 
rough skin, leaving 
feet feeling soft 
and smooth. 
Use once a week 
on dry, hard skin 
before you bathe for 
happy, sandal-ready 

 RRP: £39.50 
MARKSANDSPENCER.

 FEET

display, you can easily programme 

work can be used both in and 
outdoors, providing the 
ultimate relaxation spot 
after a long day 
on your feet. 
RRP: 139.95 
CUCKOOLAND.
COM
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SB:FEATURE

GROOMING 
GURU

GENDER NEEDN’T BE PART OF THE 
CONVERSATION WITHIN HAIR AND 
BEAUTY ANY MORE – HERE’S HOW TO 
MAKE YOUR MALE CLIENTS FEEL JUST 
AS WELCOME AS THEIR FEMALE 
COUNTERPARTS.
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37

SB:FEATURE

T
ype ‘male grooming’ 
into a search engine 
and the most recent 
news stories will reveal 
that the men’s hair 
and beauty market 

is continuing to boom. Despite 
constant growth over the last few 
years, 2018 is due to see yet more 
development, as the conversation 
around gender and acceptance 
continues. 

Just last month, footballing icon 
David Beckham spoke openly 
about how “it’s so accepted” for 
men to to “look after themselves” 
these days – and UK retail chain 
House of Fraser announced that 
they were adding a grooming bar 
to the menswear section of their 
Birmingham department store. 
It’s little surprise then that men 
are becoming increasingly open 

GROOMING 
GURU
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to new salon services and 
treatments – and there’s a 
place for both barbershops and 
salons on their radar. “Men are 
now becoming more fashion-
conscious and grooming plays 
a huge part in that,” says Dylan 
Brittain, International Artistic 
Director and owner of Rainbow 
Room International’s George 
Square salon. 

“As well as trendy hairstyles, 
cuts and colours, men are now 
adding to their ‘beauty regime’ 
with hot shaves, facials, eyebrow 
threading and waxing.”

MR COOL
Male hair trends are constantly 
evolving – keeping an eye on 
catwalk looks as well as popular 
styles on Instagram is key to 
keeping up. “Fades are still 
widespread in men’s fashion and 
this is set to remain throughout 
2018 – although there has been 
an obvious shift in the style and 

SB:FEATURE
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finish of this popular look,” says 
Jay Birmingham, celebrity stylist 
and owner of Jay Birmingham 
Hair. 

“A return to longer length can 
definitely be expected, which 
is a contrast to the traditional 
fade. Fringes are making a 
comeback too and are a great 
way for you to encourage clients 
to experiment with their look 
without fully committing to a 
huge style overhaul.” 

Don’t just rely on trends, though. 
“There does appear to be a 
move away from constantly 
delivering the four or five basic 
haircuts that are ‘in fashion’ 
at any moment, as men are 
becoming more confident in 
their individual look,” says Bharat 
Parmar, owner of Genco Male 
Grooming, which currently 
has four locations in London. 
“Barbershops and men’s salons 
need to be skilled at bringing 
out the best in a client through a 
bespoke approach – although of 
course they need to be confident 
in the fundamentals, too.” 

“The biggest change over the 
last five years is that the beard 
and moustache are no longer 
an afterthought at the end of a 
haircut,” he continues. “We’re 
constantly training up men’s 
stylists to be able to consult on 
beards and understand how 
to conduct beard shaping and 
trimming services.”

SAVVY 
SERVICES
It’s important to look much 
further past a short back and 
sides when catering for male 
clients – a 2017 Mintel survey 
found almost half of young men 
have had a treatment in a spa, 
salon or other treatment area 
in the past 12 months. “Look 
at offering services such as hot 
shaves and mini facials – they’re 
fast becoming a popular trend for 
men due to beard grooming,” 
says Dylan. 

Colour is equally as popular. 
“Gents are definitely more 
adventurous with hair colour 
now,” says Jo Caswell, Fudge 
Professional ambassador 
and owner of Mutiny Hair in 
Northampton. “Other than the 
usual highlights or grey coverage, 
we have been using techniques 
on men such as balayage and 
soft ombrés, as well as bright or 
pastel panels with sections of 
colour. Our male clientele is fairly 
experimental!”

Of course, hair thinning is a 
constant concern for male 
clients, and something that 
should be handled sensitively 
and knowledgably. HOB Man, 
the barbering arm of 25-salon 
hairdressing group HOB Salons, 
has launched a brand-new 
‘hair thinning clinic’ to help the 
growing number of men who are 
worried about hair loss. 

“Men cite hair loss as one of 
the main things they feel would 
make them less attractive, so 
it’s a very emotive topic,” says 
Jordan Potter, hair thinning 
expert and Style Director at HOB. 

“Bear in mind the client may 
have noticed themselves, but 
are too embarrassed to bring it 
up. Ensure you’re in a quieter 
area of the salon where other 
staff or clients are not in direct 
earshot, and broach the subject 
gently. For example: ‘Is there 
anything that has concerned you 

about your hair recently? There’s 
an area here that looks slightly 
different to the rest of your hair, 
is that something you’ve spotted 
at home?’ Remember, as their 
regular stylist you are the best 
placed person to advise them on 
changes to their hair.”

A BLOKES’ 
BUSINESS?
“Barbering is all about repeat 
business and most importantly, 
reputation,” says Phil Jarman, 
winner of the Grand Master 
Barber Award and General 
Manager at barbershop Carlo 
and Co. “It’s great to be well 
known and liked within your 
industry peer group, but first and 
foremost your clients should be 
your biggest fans.” 

In fact, a survey from men’s 
mental health charity The Lions 
Barber Collective and male 
grooming brand The Bluebeards 
Revenge found that more than 
half of the men in Britain feel 
more comfortable discussing 
mental health issues such as 
depression with their barbers or 
hairdressers, than their doctors 
– so it’s a client relationship that 
comes with great responsibility. 

“There is a bond between 
the barber and the client that 
is almost as close as the 
relationship between a man and 
his partner. This bond takes a 
few visits to solidify but once it 
is solid it takes a lot to break it,” 
says Bharat. 

So client retention often comes 
down to the chemistry between 
barber and client, and of course 
the quality of the haircut. “From 
a business perspective, it is also 
key that the client feels loyal to 
the salon itself,” adds Bharat. 

“If a stylist or barber leaves, you 
want to minimise the loss of 
clients – many men will travel to 
maintain that relationship. We 
encourage the whole hair team 
to get to know the client – to at 
least know his name and a little 

“A RETURN TO 
LONGER LENGTH 
CAN DEFINITELY BE 
EXPECTED, WHICH IS 
A CONTRAST TO THE 
TRADITIONAL FADE. 
FRINGES ARE MAKING 
A COMEBACK TOO 
AND ARE A GREAT 
WAY FOR YOU TO 
ENCOURAGE CLIENTS 
TO EXPERIMENT WITH 
THEIR LOOK WITHOUT 
FULLY COMMITTING 
TO A HUGE STYLE 
OVERHAUL.”

GROOMINGFEATURE.indd   39 03/04/2018   10:47



40

SB:FEATURE

HAIR: DYLAN BRITTAIN, 
RAINBOW ROOM INTERNATIONAL
PHOTOGRAPHY: ANETTE SCHIVE

STYLING: MARC E’LRICK 
MAKEUP: SARA HILL OF THE 

ACADEMY OF MAKE UP

bit about him. This way when a client 
walks into the salon he immediately 
feels at home, even if his favourite 
barber isn’t there.”

At Hepcats Hair & Beauty Parlour in 
Chippenham, the aim is to take gender 
out of the question completely, creating 
an atmosphere that is welcoming to 
all. “We provide a non-judgemental, 
friendly space that’s open to all, and so 
we welcome anyone to book in for any 
of our services,” says co-owner Sarah 
Winstone. 

“It can be an intimidating thing for 
some men, I think, to step out of their 
comfort zone and actively take care of 
themselves. Particularly in an area like 
Chippenham, where there is still a lot of 
the ‘manly men’ attitudes about – we 
want to completely set ourselves apart 
from that. People are now more aware 
of diversity and are increasingly looking 
for businesses and organisations to 
actively challenge gender stereotypes, 
oppression and bigotry.”

Now that’s a movement we can get 
onboard with. 
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THE BEST MEN’S 
PRODUCTS ON 
THE MARKET RIGHT 
NOW…

HIS 
KIT

HAIR: EUFORA EDITORIAL TEAM 2017
PHOTOGRAPHY: DAN THOMAS

CREATIVE DIRECTION: NEIL SMITH 
MAKEUP: ROSEANNA VELIN

SB:MENS PRODUCTS

V76 by Vaughn Texture 
Clay, RRP: 21.95, V76.COM

OSMO SHAVE 
SPRAY, RRP: £9.30, 

OSMO.UK.COM

OSMO SHAVE 
SPRAY, RRP: £9.30, 

OSMO.UK.COM
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KENT  
BRUSHES

SB:MENS RODUCTS

Organic Colour Systems 
Control Clay, RRP: £13.95, 

ORGANICCOLOURSYSTEMS.COMMONTIBELLO 
DECODE TEXTURE 

MEN RANGE, 
RRP FROM £12, 

MONTIBELLO.COM

BLUEBEARDS 
REVENGE SEA SALT 
SPRAY, RRP: £9.99, 

BLUEBEARDS-
REVENGE.CO.UK

TIGI BedHead for Men 
Lion Tamer Beard & 

Hair Balm, SRP: £12.95 
BEDHEAD.COM

Monster Beard Brush, 
RRP: £28, 
KENTBRUSHES.COM

Fudge Professional 
Vinyl Pomade, 

RRP: £13.95, FUDGEPROFESSIONAL.COM 
MARIA 
NILA 
SCHIST

43

Fudge Professional 
Vinyl Pomade, 

RRP: £13.95, FUDGEPROFESSIONAL.COM RRP: £13.95, FUDGEPROFESSIONAL.COM 

TAKARA BELMONT 
LEGEND CHAIR, RRP: 

£5,780, TAKARA-
HAIRDRESSING.

CO.UK

Fibre Cream, RRP: £24.99, 
SALON-SERVICES.COM
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>SCHWARZKOPF 
PROFESSIONAL GENTS 
EXPERT
Enhance your practical 
knowledge about men’s 
contemporary haircuts and 
embrace the male clientele 
in your salon. After attending 
this one-day course, you’ll 
be able to deliver the perfect 
male consultation, offer the 
very latest cutting and styling 
techniques, and benefit 
from the ever-growing retail 
market with Schwarzkopf 
Professional’s OSiS Session 
label and 3DMen range. 
Price: £200 Info: skpevents.
co.uk/ASKeducation

>TRAINING 
SOLUTIONS ULTIMATE 
MALE GROOMING 
COURSE
Master the latest trends in 
male grooming techniques. 
You will be guided by an expert 
barbering educator through 
these highly profitable, fast 
and effective treatments that 
will grow your client base 
and boost earnings. Working 
in partnership with Salon 
System, RefectoCil and Andy 
Rouillard to bring you the latest 
and most up-to-date products 
and techniques. Price: on 
request Info: 
salon-services.com

GET TRAINED-UP WITH THE 
VERY BEST MALE GROOMING 

COURSES…

SB:MEN
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BOY 
SMART

>THE BLUEBEARDS 
REVENGE SHAVE DAY
This one-day course promises 
to improve your knowledge and 
execution of a traditional wet 
shave, in the comfort of your own 
salon. The masterclass covers 
cut-throat razor techniques, 
hot towel treatments, face 
massages, shaving product 
demonstrations and health and 
safety. Price: £600 inc VAT – 
maximum of eight participants. 
Info: bluebeards-revenge.co.uk/
barbertraining

>WELLA ULTIMATE MAN
Grow your practical knowledge of 
contemporary men’s hairdressing 
techniques with this quest 
artist-led workshop. Work on 
consultation skills, explore colour 
techniques and interpret catwalk 
styles into wearable looks. Price: 
£214 excluding VAT Info: wella.
co.uk/education

>GOLDWELL BARBERING 
MASTERCLASS
Take your barbering skills to 
the next level with this brand 
new three-day course with 
Erik Lander, one of the UK’s 
most highly-regarded barbering 
educators. It covers every 
aspect of barbering for your male 
clients – right from the basics to 
advanced skills. Price: £330 Info: 
020 3540 1200 

>VTCT NVQ SHAVING 
COURSE, MIKE TAYLOR 
EDUCATION
Learn to shave and gain 
this world class, nationally-
recognised qualification. This 
course covers both practical and 
theory elements of completing 
both full and partial shaves. 
It includes using hot and cold 
towels, forehand and backhand 
techniques, product knowledge 
and lots more. Price: £595 Info: 
miketayloreducation.com

>PROFESSIONAL 
BARBERING (NON NVQ), 
GENTS OF LONDON 
BARBER ACADEMY
A seven week fast-track course 
providing a great amount of 
practical cutting time, without 
any theory work. Focus on a wide 
range of premium barber skills 
including traditional wet shaving. 
Price: £3,349 Info: gentsoflon-
donbarberacademy.com

>ADVANCED CUTTING 
COURSE, THE OLD 
SCHOOL BARBER 
ACADEMY
Learn from the masters 
behind Schorem Barbier – the 
Rotterdam-based barbershop 
that arguably put old-school 
men’s hair techniques back on 
the map with their hundreds 
of thousands of followers 
on Instagram. You’ll have 
to travel to Holland, but 
we’re assured it’ll be worth 
it! All courses are taught in 
English. Price: £675 Info: 
theoldschoolbarberacademy.
com

>TIGI MEN’S CLASSICS
Build your confidence in cutting 
men’s hair by learning the 
foundations of male classic 
shapes. Designed for all 
hairdressers wanting to gain 
confidence and improve their 
technical skills, this two-day 
course offers a full immersion 
into men’s cutting techniques, 
helping you grow your male 
clientele. Price: £345 Info: 
tigiprofessional.com

>CLIPPER CONFIDENCE, 
MIKE TAYLOR EDUCATION
This one-day course with Mike 
Taylor, master barber and 
founder of the British Barbers’ 
Association, was designed 
for hairdressers and barber 
beginners wanting to build 
their confidence using clippers. 
Includes demonstrations and 
practical cutting sessions on 
a head block and live models, 
covering all aspects of clipper 
work including blending, fading 
and shaping. Price: £150 Info: 
miketayloreducation.com

>CREATIVE MEN’S 
CUTTING, L’ORÉAL 
PROFESSIONNEL
Specialise your male cutting 
techniques with this one-day 
course. Boost your skills in 
the cornerstones of modern 
barbering, including bald fades, 
tapering, freehand and razor 
cutting, and learn the methods 
of cutting male-specific designs 
and latest trends to create the 
perfect finish. Price: £240 Info: 
lorealbusinessplus.co.uk
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YOUR PROFESSIONAL 
TOOLS PROVIDER

NEXT DAY DELIVERY*

FREE UK DELIVERY**

OVER 7,000 PRODUCTS

GENUINE TRADE PRICES

*ORDER BEFORE 2PM. TERMS AND CONDITIONS APPLY. **ON ORDERS OVER £50. EXCLUDES FURNITURE.
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IN STYLE

HAIR: ROBERT EATON 
PHOTOGRAPHY: RICHARD MILES

MAKEUP: LUCY FLOWER
STYLING: LEILA ALI

PRODUCTS: WELLA PROFESSIONALS

INSTYLE_APRIL.indd   48 03/04/2018   23:39



WE’VE BEEN BUSY AT EVENTS ACROSS EUROPE THIS PAST 
MONTH – ALL WHILE PREPARING FOR THE BIGGEST HAIR EVENT 

IN OUR CALENDAR; SALON BUSINESS AWARDS. 
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IN AMSTERDAM WITH 
SCHWARZKOPF PRO

INSIDE WHITEMAN.
SOHO

SB GALLERY

LIVE WITH GOLDWELL

INSIDE THE MIND OF…
SKYLER MCDONALD

A CHARITABLE BALL

THE KIT

SALON BUSINESS 
AWARDS 2018

WE LOVE
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ESSENTIAL LOOKS HAS BECOME 

SYNONYMOUS WITH TECHNICAL 

INNOVATION, OUTSTANDING TALENT 

AND TREND-SETTING STYLE, SO WHAT 

WAS DIFFERENT FOR 2018? THIS 

YEAR SCHWARZKOPF PROFESSIONAL 

ESSENTIAL LOOKS WAS HELD IN THE 

VIBRANT CITY OF AMSTERDAM.

Hosted by 
Schwarzkopf 
Professional, 
Essential 

Looks showcases 
the latest trends and 
innovations from product 
presentations and hair 
shows to hairdressers 
from the world over. 

It was soon clear it was 
worth the air miles as 
guests arrived to an urban 
warehouse that had been 
transformed into a space 
reminiscent of a party 
girl’s art gallery.

There were food stations 
dotted around the room 
serving everything from 
sushi to self-compiled 

burgers. To ease away 
the evening while getting 
a closer look at the Mad 
about Curls and Waves 
range and the campaign 
imagery from Dishevelled 
Nudes and Dusted Rouge, 
smooth jazz played.

The main event kicked 
off with Lesley Jennison, 
whose models sported 
a gradient of gorgeous 
nude-infused looks for the 
Igora Royal Takeover. 

For the collection Lesley 
and her assistants 
prepped the models the 
day before to lighten 
up their locks using 
BlondeMe before styling. 
One model, Lesley 

THAT TIME 
AGAIN...
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THEY WRAPPED UP THEIR 
SEGMENT OF THE SHOW 

WITH ‘IMPERFECT BEAUTY’ A 
HAIR COLLECTION WITH THE 
MESSAGE FOR EVERYONE TO 

“BE DISRUPTIVE”.
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confessed, had box dyed 
her hair black just three 
weeks before, yet she 
was still able to achieve a 
stunning finished look.

Next up was Tyler 
Johnston taking to the 
stage to showcase 
two different trends 
reimagined from SS18 
catwalks. First it was 
all about curls, with 
a live presentation 
demonstrating the ability 
of the right products to 
create stunning, bouncy 
trend-led curls from any 
texture. 

The ‘real me’ trend, which 
came next, was about 
simple hair that wasn’t 
overworked. “It’s all about 
clean architectural lines,” 
said Tyler as he shaped 
and crafted a modern 
fringe onstage into a long 
dual-tone style.

For ‘Beyond BlondeMe’ 
Arjan Bevers crafted 
beautiful multi-tonal 
blonde looks. The 
hairdresser showed his 
immense colour skill with 

a variety of shades that 
made the various blonde 
looks far from boring with 
a modern twist.

The social phenomenon 
Xpresions Creativos then 
hit the stage to show the 
audience their popularity, 
presenting pixelated hair 
– the colour craze created 
by the trio – which works 
on different lengths, 
colours and style.

They wrapped up their 
segment of the show with 
‘imperfect beauty’ – a 
hair collection with the 
message for everyone to 
“be disruptive”.

The team from Toni&Guy, 
including Indira 
Schauwecker, Philipp 
Haug and Stuart Matuska, 
closed the show with 
two collections including 
Futurewise – their SS18 
trend collection, which 
harks at an eclectic 
mixed of vintage meets 
high street fashion, the 
seventies and the latest 
Gucci campaign.
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TOURING ACROSS THE UK AND 

SETTING UP IN CITIES INCLUDING 

LONDON, NEWPORT, LEEDS AND 

EDINBURGH, GOLDWELL COMPLETED 

ITS FIRST EVER EDUCATION LIVE 

TOUR WITH ONE AIM – TO BRING 

BREAKTHROUGH COLOUR 
INNOVATION @PURE PIGMENTS TO 

THE TABLE

C
ompered by Alan 
Cane Associate 
Director Education, 
Kao Salon Division, 

UK stylists and salon 
owners from across the 
country were able to gain 
inspiration on how to 
ignite their salon colour 
business at Goldwell 
Education Live. 

There was an opportunity 
to meet the experts, 
watch live model demos, 
learn about brand new 
salon colour services 
and get interactive in an 
immersive journey of 
discovery in the 
@Pure Pigments science 
lab, where guests learnt 
about the revolutionary 
HD3 Dye Technology 
developed in collaboration 
with the experts at 
Fujifi lm.

Goldwell UK Guest Artist 
Neil Barton was on-
hand to showcase the 
beautiful results that can 
be achieved with @Pure 
Pigments, allowing guests 
to get up close and 
personal with the colour 
effects. 

The results spoke for 
themselves.

BE PURE
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“GOLDWELL UK GUEST 
ARTIST NEIL BARTON WAS 

ON-HAND TO SHOWCASE THE 
BEAUTIFUL RESULTS THAT CAN 

BE ACHIEVED WITH @PURE 
PIGMENTS.”
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THE HAIRDRESSERS’ CHARITY 

TOOK THE OPPORTUNITY TO SHOW 

WHAT IT DOES, WITH SPECIAL 

GUESTS AND  AWARDS AT ITS 

FUNDRAISING BALL.

H
osted in the 
Grange City 
Hotel, 200 guests 
attended The 

Hairdressers’ Charity 
Fundraising Ball to 
network, fundraise and 
help raise the profi le of 
this industry charity. 

Benefi ciary Mitchell 
Chalmers made a special 
appearance to tell how he 
was helped by the charity 
after a life-changing 
accident saw him 
paralysed from the waste 
down. He undertook a 
crowd funding project to 
raise funds to purchase 
a stand up wheelchair 
to allow him to train as 
a hairdresser at his local 
Bristol College. 

A heart-warming fi lm of 
his plight was played and 
he was invited to the 
stage to share his story 
with a humbled crowd.

Then it was time for The 
Hairdressers’ Charity 
co-presidents Samantha 
Grocutt of Essence 
PR and Philip Sharp of 
Affi nage to share the 
charity’s vision, mission 
and upcoming fundraising 
activities. 

They took the opportunity 
to recognise those who

have been instrumental 
within the charity 
including Victor Pajak 
of Headquarters, who 
was presented with the 
Jayne Henderson Award 
for Fundraising for his 
involvement with the 
annual bike ride, which 
raised over £11,000. 

The President’s Award 
was given to long-
standing supporter of the 
charity, Jeffrey Bonn, who 
has been infl uential in the 
fi nancial and management 
of the committee for 
many years. 

The evening was also an 
opportunity to announce 
the fi rst ever, Heart 
Team; a high profi le 
passionate group who 
will be working to raise 
the charity’s profi le, 
with a focus on child 
benefi ciaries.

The 2018 team includes 
Tony and Amanda 

HAVIN’ A 
BALL

FUNDRAISING BALL.

have been instrumental 
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“THE PRESIDENT’S AWARD WAS GIVEN 
TO LONG-STANDING SUPPORTER 
OF THE CHARITY, JEFFREY BONN, 

WHO HAS BEEN INFLUENTIAL IN THE 
FINANCIAL AND MANAGEMENT OF THE 

COMMITTEE FOR MANY YEARS.”

Dicker of The Chapel; Victor 
Pajaks; Ella Johnson of Richard 
Ward Hair & Metrospap; Linda 
and Alan Stewart of Rainbow 
Room International and Lorenzo 
Colangelo of The Gallery. 

The night continued with 
key messages, fundraising 
activities such as Heads & Tails, 
entertainment from renowned 
mind reader Graham Jolley, plus 
DJ and dancing, along with a 
superb goody bag kindly donated 
from the sponsors of the charity. 
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DEADLINE: 
FINAL ENTRIES BY 

MIDNIGHT APRIL 15

TO APPLY HEAD TO 
SALONBUSINESS.CO.UK/AWARDS
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CATEGORIES
FOR SALONS

CATEGORIES
FOR INDIVIDUALS

ULTIMATE SALON SPONSORED BY ISALON 
GREEN SALON SPONSORED BY OWAY

BUSINESS SALON
CREATIVE SALON
DESIGN SALON

EDUCATION SALON  SPONSORED BY REMI CACHET
BEST LOCAL SALON SPONSORED BY PAUL MITCHELL

SALON TEAM
MALE GROOMING SALON 

COLOUR SALON SPONSORED BY JOICO
SALON GROUP SPONSORED BY VIVISCAL PROFESSIONAL

RETAIL SALON 
DIGITAL SALON SPONSORED BY NEAL & WOLF

CUSTOMER SERVICE SALON

STYLIST OF THE YEAR

professional
Hair Growth Programme
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HOW TO 
ENTER

Head to salonbusiness.
co.uk/awards Here you’ll 
find an entry pack with 
detailed information 
on each category and 
information on how you 
can make your award 
shine.

There are links through to the 
online entry forms direct from 
the categories on the website 

too, as well as in the entry pack 
when it’s viewed online.

You’ll be able to edit your entry 
as many times as you like, by 
saving the document and then 
using the link to pick up where 
you left off – make sure you 
input your correct email address 
for this feature! And don’t forget 
the closing date of April 15, 
2018.

KEY DATES
FOR 2018

ENTRIES CLOSE: 
APRIL 15

JUDGING PROCESS: 
APRIL 16 TO APRIL 22

FINALISTS ANNOUNCED: 
MAY 1 TO MAY 8

WINNERS ANNOUNCED 
AT AWARDS SOIREE: 

JUNE 11
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HOW TO 
ENTER
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THE 
PARTY
SAVE THE DATE: JUNE 11, 2018 
RUMPUS ROOM, THE MONDRIAN HOTEL, LONDON
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PLANS ARE WELL UNDERWAY 
TO ENSURE SALON BUSINESS 
AWARDS 2018 FINAL IS THE 
BEST YET. THE VENUE WILL 
TAKE US HALFWAY THERE, 
WITH THE DECADENT RUMPUS 
ROOM SETTING THE TONE, 
IN A BRIGHT AND VERDANT 
RIVERSIDE ROOFTOP BAR. 
EXPECT LUSH GREENERY, PLUSH 
SOFAS AND COMFORTABLE 
LOUNGE SPACES, PERFECT FOR 
ENJOYING THE ICONIC VIEW, 
WHILE CELEBRATING THE FINEST 
THE INDUSTRY HAS TO OFFER.

The evening’s schedule with hairdressing 
icons in attendance will take it past the line 
as evening for everyone to remember, so 
make sure you’re there.

Make your entry to Salon Business Awards 
shine, grab the team and come and 
celebrate and feel impassioned by the talent 
your industry possesses.

Follow us for news about the awards as it 
happens, including how to get your hands 
on some tickets below;

FIND OUT MORE AT
SALONBUSINESS.CO.UK/AWARDS
FOLLOW US FOR ALL THE NEWS 
AS IT HAPPENS

     @SALON_BUSINESS  
      
     @SALON_BUSINESS 
         
     SALON BUSINESS     SALON BUSINESS

     @SALON_BUSINESS 

     @SALON_BUSINESS  
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CALM IN 
THE STORM
STEP INTO A CALMING OASIS IN THE HEART OF THE WEST END AT WHITEMAN.SOHO – 
IT’S A DIAMOND IN THE HECTIC ROUGH! 

S
et in the exquisite 
surroundings of 
the Ham Yard 
Village, adjacent to 
the prestigious
Ham Yard 

Hotel, WHITEMAN.soho 
is a professional, fi ve-star 
destination salon.

Salon owner Lisa Whiteman 
says: “I fell in love with the 
location when I stumbled 
upon the Ham Yard Village 
two years ago on my way to 
a Goldwell meeting. Once 
the unit became available, I 
was so excited that I could be 
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part of the space. Next 
thing, I created a detailed 
moodboard to present to 
the hotel management 
team to demonstrate 
how well a partnership 
would work for us both. 

“I’m thrilled to have 
opened the doors of 
WHITEMAN.soho. It was 
a race against time to 
bring my vision to life as 
we had just three weeks 
to complete the works, 
but the results are well 
worth it.”

Just moments from the 
mayhem and excitement 
of Piccadilly Circus, it has 
everything clients need 
to take them away from it 
all with a comprehensive 
range of cutting, 
colouring, styling and 
smoothing services.

Pouring over three 
decades of hairdressing 
experience into the 
venture [including 14 
years as co-owner 
of Mayfair salon 
WebsterWhiteman], 
Lisa has created a cool, 
chilled environment, 
meticulously designed to 
enhance the customer 
experience.

There’s a unique Goldwell 

“I’M THRILLED TO HAVE 
OPENED THE DOORS OF 
WHITEMAN.SOHO. IT 
WAS A RACE AGAINST 
TIME TO BRING MY 
VISION TO LIFE AS 
WE HAD JUST THREE 
WEEKS TO COMPLETE 
THE WORKS, BUT THE 
RESULTS ARE WELL 
WORTH IT.”
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Creative Colour Bar, which 
overlooks a landscape of 
fairy lights and greenery, and 
greets the guests from the 
moment they step through 
the grand glass doors. It’s 
ideal for instilling confidence 
and calm to even the most 
nervous colour clients, but 
it’s only the beginning.

The matte black/flecked 
gold and silver Corian styling 
stations were created to 
make the client feel like they 

have their own personal 
space. Bespoke shelving, 
concealed cupboards and the 
hairdryer holder have also all 
been installed to minimise 
clutter and streamline the 
busy salon.

Practical and stylish, the 
decor is muted taupe, 
carefully selected to reflect 
makeup palette foundations, 
which in turn makes it easier 
to choose a hair colour that 
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“WHETHER THEY’RE 
WORKING ON THEIR 
LAPTOP WHILE THEIR 
COLOUR IS DEVELOPING, 
VISITING US DURING
THEIR TRAVELS, OR 
ON THEIR WAY TO/
FROM SHOPPING 
IN THE WEST END, I 
WANTED TO CREATE 
A WELCOMING HAVEN 
WHERE CLIENTS COULD 
COME AND RELAX, 
ENJOY AN AMAZING 
HAIRDRESSING
EXPERIENCE, THEN 
LEAVE THE SALON 
FEELING RECHARGED 
AND LOOKING 
FANTASTIC. BASED ON 
THE FEEDBACK WE’VE 
RECEIVED, WE’RE 
DEFINITELY ACHIEVING 
THAT.”

SALON NAME: 
WHITE MAN

LOCATION: SOHO, LONDON
WEBSITE: WHITEMANSOHO.COM
INSTAGRAM: @WHITEMAN.SOHO 

@LISA_WHITEMAN
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will enhance a client’s 
features.

In a bid to make the salon 
more inviting, Lisa’s also 
opted for no reception 
desk or fixed computer. 
Instead payments and 
bookings are taken on 
laptops and iPads – a 
concept that is proving 
to be a hit with clients 
already. 

“Whether they’re working 
on their laptop while their 
colour is developing, 
visiting us during
their travels, or on their 

way to/from shopping in 
the West End, I wanted 
to create a welcoming 
haven where clients could 
come and relax, enjoy an 
amazing hairdressing
experience, then 
leave the salon feeling 
recharged and looking 
fantastic. Based on the 
feedback we’ve received, 
we’re definitely achieving 
that.”

The fun, friendly, 
dedicated team at this 
Goldwell Ambassador 
salon offers all clients 
a personalised colour 
plan based on their 
individual colour story 
throughout the year. 
This includes an outline 
of the price structure, 
plus the products they 
recommend to keep their 
hue in optimum condition 
in-between salon visits.

“We’re not resting on 
our laurels though as 
there’s still lots to strive 
for,” exclaims Lisa, 
adding: “I’m excited to 
continue training my 
team, taking care of my 
clients and perhaps even 
collaborating with other 
Goldwell Partner Salons 
worldwide. Watch this 
space!”
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INSIDE 
THE 
MIND OF…
SKYLER 
MCDONALD 

SKYLER MCDONALD IS A FAMILIAR NAME ON THE 
HAIRDRESSING SCENE WITH A STRING OF AWARD 
WINS AND SOME ICONIC COLLECTIONS TO BE 
PROUD OF. THE ROSTER JUST GOT EVEN BETTER 
TOO WITH HER OWN NAME ON A NEW SALON 
LAUNCH, SKYLER LONDON. WHAT BETTER TIME TO 
FIND OUT WHERE HER MIND’S AT.
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many icons, both inside and 
outside the hair industry. 
 
WHAT’S BEEN YOUR BIGGEST 
FAILURE? 
Possibly too many to 
mention. 
 
WHAT’S BEEN YOUR BIGGEST 
SUCCESS? 
I think launching the team at 
Skyler London is a success 
that I am really proud of. 
They are a truly awesome 
team and I was involved in all 
their pre-launch training.  

WHAT ARE YOU THINKING RIGHT 
NOW? 
My parents live in Norfolk 
and I was planning to ride 
up and see them for the 
weekend. I love riding my 
bikes – but alas, it’s raining 
so I need a change of plan.
 
WHAT DOES BEING A 
HAIRDRESSER MEAN TO YOU?
Hairdressing is about using 
the skills we have to make 
people look and feel the 
best version of themselves. 
It’s a combination of 
technical skills and shrewd 
interpretation. Obviously 
with Skyler London, we’re 
all about colour, so it’s about 
using colour to reflect the 
personality of our guests. 
 
HOW DID YOU GET INTO 
HAIRDRESSING? 
I was at uni studying Marine 
Biology, but I was always 
interested in fashion and 
I’d been a Saturday Girl in 
a salon while at school so I 

was drawn to hairdressing. 
I remember just thinking 
that whatever I did, I would 
want to be the best I could 
be and wanted to have fun 
doing it. So I gave up uni and 
made for London to start my 
training. 

WHAT ICON WOULD YOU MOST 
LIKEN YOURSELF TO AND WHY?
I’m not sure I am quite like 
anyone else, or at least I 
don’t think of myself like 
that. But I have been lucky 
enough to have worked 
with and been mentored by 
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WHEN DID YOU DECIDE TO OPEN 
A SALON UNDER YOUR OWN 
NAME? 
I have been a principle 
director for the seanhanna 
group for more than 10 years 
and have opened a number 
of salons. But the launch of 
Skyler London is the first 
salon that I have been able 
to really express myself and 
completely re-invent the 
experience that we offer. 
 
WHAT WAS THE FIRST DECISION 
YOU MADE ABOUT THE NEW 
SALON? 
Before we even chose the 
location, we had shot and 
videoed all our education. 
We had completed our 
research, we’d run a tester 
pop-up salon and developed 
the whole concept before 
even choosing our location. 
 
OTHER THAN A STUNNING 
DESIGN OF COURSE, WHAT’S 
THE KEY TO YOUR CLIENT’S 
HAPPINESS?
First of all, they’re not our 
clients, they are our guests. 
I always feel that the word 
‘clients’ implies a service 
whereas ‘guest’ screams 
hospitality. At Skyler 
London, we aim to create 
an atmosphere of hospitality 
and I think this does make 
a huge difference. But it 
is the degree of colour 
expertise that probably gives 
us the highest score on the 
‘happiness’ meter. 

“HAIRDRESSING IS ABOUT 
USING THE SKILLS WE 
HAVE TO MAKE PEOPLE 
LOOK AND FEEL THE BEST 
VERSION OF THEMSELVES. 
IT’S A COMBINATION 
OF TECHNICAL 
SKILLS AND SHREWD 
INTERPRETATION.”
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TWITTER: 
@SKYLER_MCDONALD

INSTAGRAM: 
@SKYLERMCDONALD
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Firm salon favourite milk_shake has introduced 
four new products as part of its Lifestyling 
range. The thermo-protector, an ultra-fi ne spray, 
protects the hair fi re from heat, while preventing 
breakage and reducing drying time. Texturising 
cream gives body, separation and control to 
fi ne, limp hair, while freehand paste uses an 
elastic texture to manipulate and defi ne hair. 
Finally, the water-based design wax adds a 
touch of shine and fl exible defi nition to dry hair. 
All four products are injected with such natural 
ingredients as milk proteins and organic fruit 
extracts to give hair goodness as they style.
RRP: £20.59 EACH MILKSHAKEHAIR.CO.UK

Colour freshness between appointments has 
surely never been as tailored as this. Malibu C 
has introduced Colour Infusion packs – clever 
pigment powders that can be blended to the 

colour of your choice in-salon, then mixed 
with the brand’s Concentr8 colour shampoo 

or conditioner to prolong colour, enhance 
vibrancy and keep hair glowing until the next 

appointment. RRP: £36 MALIBUC.COM

NEVER A DULL 
MOMENT

STYLE 
YOUR LIFE

DAMAGE LIMITATION

THIS MONTH’S LAUNCHES ARE ALL ABOUT CREATING BESPOKE SOLUTIONS FOR CLIENTS…ONE SIZE DOESN’T FIT ALL, 
NOR SHOULD IT: TAILOR YOUR COLOUR AND CARE TO THE INDIVIDUAL WITH THIS MONTH’S LOT.

THE KIT BAG

As summer nears, the requests for lightened 
locks ramp up, but fortunately there are 

more treatments than ever to keep a lid on 
damage. This trio of hydrating, sulphate-free 
shampoo, silicone-free conditioner and 03 
Bond Preserver – an at-home treatment for 
between-appointment nourishment – is the 
ideal tonic for just-coloured hair. The range’s 

hero ingredient, RAV19 Complex, reconstructs 
damaged areas of the hair’s keratin structure 

by replicating and replacing the 19 amino 
acids that can be destroyed during chemical 

services. RRP: £31.96 ASPHAIR.COM

SB:PRODUCTS

This permanent 
colouring cream 
is 93 percent 
natural and 

comes without ammonia, 
parabens, silicones 
or PPDs, instead 
being enriched with 
pomegranate, rosehip 
and beeswax – and new 
ingredients quinoa and 
acai berries, which protect 
and condition the hair 
during colouring.  RRP: 
£7.55 per tube ilovesensus.
com/categoria-prodotti/
coloring

Paul Mitchell’s sleek 
new range is all 
about heat control 
– or HeatCTRL as 

the brand has trademarked 
the central technology, which 
it’s claimed prevents thermal 
damage by up to 86 percent. 
The Neuro Liquid collection has 
been created to help clients take 
back control of heat-frazzled 
hair, with performance-
engineered products designed 
to withstand those sizzling 
styling temperatures. An ideal 
launch for summer and beyond. 
RRP from £9.95 to £25.95             
paul-mitchell.co.uk

CONSCIOUS 
COLOURING

FIGHT 
THE HEAT

GREAT FOR
DAMAGE

NEW
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LOCK IN COLOUR

If your round brushes have taken a battering 
from endless blowdries, it might be time 
for an update to your kit bag. Fortunately, 

Hercules Sägemann has launched the stylish 
Copper Collection – a set of fi ve brush sizes 

[from 25mm to 65mm] with extra-long 
barrels to speed up drying time, as well as 
a high-quality copper ceramic surface to 

spread heat evenly. They’re hygienic, too: the 
antibacterial bristles offer heat resistance up 
to 220 degrees centigrade, making them a 
great investment for perfect blowdries time 
after time. TRADE PRICE FROM £15.60+VAT 

HERCULES-SAEGEMANN.DE

A TOUCH 
OF COPPER

Always on trend and having 
introduced one root stretch colour 
at the end of last year to their 
Ombre and Dip Dye collection, 

extensions brand Remi Cachet has created 
11 new root stretch colours from the most 
popular base shades. Available in 20” Mini 
Tips, Flat Tips and Wefts in, of course, the 
finest quality hand-selected 100 percent 
human hair extensions, the life of an 
extensionist is set to get easier. And there’s 
more to come.  Price on request 
remicachet.com

Joico presents a new daily shine and 
repair spray as part of the successful 

K-Pak Color Therapy Luster Lock range. 
The ‘Multi-Perfector’ fuses the hydrating 

benefi ts of exotic oils with a damage-
control formula, promising to lock in more 
than 89 percent of colour vibrancy after 

10 shampoos, and moisturise at the same 
time. It’s also great for detangling, UV and 
heat protection, smoothing split ends and 

everyday strength. A great all-rounder 
and sure-fi re holiday hit. RRP: £15.25 

JOICOEUROPE.COM

SB:PRODUCTS

For stylists who like to keep 
their tools portable and within 
easy reach, this black, hand-
stitched leatherette tool belt 

from Glamtech is an ideal solution. 
The belt has compartments for scissors, 
clips, combs and more, with a secure 
zip wallet for any valuables. It’s also 
wipe-clean incase of any splashes 
or spillages. Practical and stylish 
for when your column is full. RRP: 
£30+VAT glamtech.co.uk

AT YOUR 
FINGERTIPS

COLOUR 
STRETCH

When Kérastase expands a range, you know 
the products are worth waiting for. Rich, 

nourishing shampoo Bain Micellaire Riche with 
Amazonian Brazil nut oil gently cleanses dry, 
sensitised hair and provides up to 48 hours 
of nutrition; beachy effect sugar spray Eau 
de Vagues contains Mexican aloe vera and 
provides heat protection up to 230 degrees 
centigrade; silky soft blowdry milk Lait de 

Soie smoothes and disciplines frizz in up to 90 
percent humidity; while curl-defi ning Crème 

de Boucles defrizzes and heat protects thanks 
to Amazonian murumuru butter. RRP: BAIN 
MICELLAIRE RICHE £22.10; EAU DE VAGUES 

£23.90; LAIT DE SOIE £23.90; CRÈME DE BOUCLES 
£23.90 KERASTASE.CO.UK

NATURAL 
NOURISHMENT

73

PADDLE UP
It’s no wonder the paddle brush is one 
of the most trusted tools in your kit bag 

– it detangles as well as it smoothes – so 
it’s worth investing in a good one. Enter 
this new launch from Charlotte Mensah: 

perfectly suited to afro and curly hair 
types, the brush effortlessly separates and 
detangles both dry and wet hair, massages 
the scalp and polishes the hair cuticles for a 
smooth fi nish. The air-cushioned head also 
prevents damage and split ends, while the 

carbon material allows for easy and hygienic 
cleaning. Available in classic black or white.

RRP: £22 CHARLOTTEMENSAH.COM

If your round brushes have taken a battering 
from endless blowdries, it might be time 
for an update to your kit bag. Fortunately, 

Hercules Sägemann has launched the stylish 
Copper Collection – a set of fi ve brush sizes 

[from 25mm to 65mm] with extra-long 
barrels to speed up drying time, as well as 
a high-quality copper ceramic surface to 

spread heat evenly. They’re hygienic, too: the 

TRADE PRICE FROM £15.60+VAT 

NEW
COLOURS

GREAT
FOR

ORGANISING
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£23.90; LAIT DE SOIE £23.90; CRÈME DE BOUCLES 

control formula, promising to lock in more 

10 shampoos, and moisturise at the same 
time. It’s also great for detangling, UV and 

COLOUR 

£23.90; LAIT DE SOIE £23.90; CRÈME DE BOUCLES £23.90; LAIT DE SOIE £23.90; CRÈME DE BOUCLES 
£23.90 KERASTASE.CO.UK
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Cleanse and condition with Urban Alchemy’s 
latest releases: Opus Magnum salt scrub 

cleanser and hydrating and soothing 
conditioner. Detoxing is an integral part of a 
healthy lifestyle and not only does the mind 
and body benefi t from cleaning, the hair and 
scalp does too. Signature Cleanse gets rid of 
all the nasties that clog up the scalp ready for 
shampooing and then of course conditioning. 
This is where Opus Magnum hydrating and 
soothing conditioner steps up to the plate. 
With its unique sea spa complex, which 

contains sea salt, seaweed, alga and Irish 
moss, along with vitamin B5, it can be used 

daily for moisturised, tangle-free hair. 
RRP £19.99 URBAN-ALCHEMY.COM

GET IT COVERED

L ife’s too short to wait around for 
nail polish to dry, especially if 
you’re a busy stylist. Happily, the 
experts at Leighton Denny have 

come up with a solution in the form of 
Miracle Drops – a special formulation of 
volatile silicones designed to cut drying 
time radically. The easy-to-use drops 
ensure nails are touch-dry within seconds, 
while pesky smudges are prevented 
thanks to the hard fi lm that’s formed. The 
result? Shiny nails and cuticles and the 
ability to get on with your day. We love. 
RRP: £11 leightondennyexpertnails.com

HAIR HEALTH, 
REPACKAGED

SMUDGE-
PROOF 
PROTEC-
TION

ghd is pulling out all the stops for spring/
summer 2018 and drawing on the warm, 
golden tones of the desert for its limited 
edition Saharan Gold collection. The range 
includes the brand’s bestselling heat 
protect spray, all made over for summer 
and now with added UV protection thanks 
to benzophenone-4, a blocker of harmful 
UV rays. Of course, the collection wouldn’t 
be complete without golden incarnations 
of the ghd styler – which now includes 
dual heat sensors for optimum root-to-tip 
heat distribution – or summer editions of 
the much-loved ghd air and its lightweight 
sister, the ghd fl ight travel hairdryer. It’s all 
you need to feel set for summer this year. 
RRP: HEAT PROTECT SPRAY £12.95; PURE 
GOLD/EARTH GOLD STYLER £139; GHD FLIGHT 
£59; GHD AIR £99 GHDHAIR.COM

GOLD DESERT

RISE FROM THE ASH
Summer calls for brighter, not brassy, 

blondes, which is the idea behind British 
brand Therapi’s new brightening cleanser. 

Enriched with baobab oil and blue lupin colour 
correction technology, the shampoo also 

strengthens thanks to keratin and amino acids. 
A great, affordable way for clients to keep 

their blonde, white or grey tones bright and 
ashy. RRP: £9.99 THERAPIHAIR.COM

ife’s too short to wait around for 
nail polish to dry, especially if 
you’re a busy stylist. Happily, the 
experts at Leighton Denny have 

come up with a solution in the form of 
Miracle Drops – a special formulation of 
volatile silicones designed to cut drying 
time radically. The easy-to-use drops 
ensure nails are touch-dry within seconds, 
while pesky smudges are prevented 
thanks to the hard fi lm that’s formed. The 
result? Shiny nails and cuticles and the 
ability to get on with your day. We love. 
RRP: £11 leightondennyexpertnails.com

With its unique sea spa complex, which With its unique sea spa complex, which 
contains sea salt, seaweed, alga and Irish 

moss, along with vitamin B5, it can be used 
daily for moisturised, tangle-free hair. 

RRP £19.99 URBAN-ALCHEMY.COM

Viviscal Professional has 
launched brand new 
packaging for its hair 
growth supplements. Now in 

a minimalist white box with simple 
‘V’ design, the supplements, which 
contain hero ingredient marine protein 
complex AminoMar C alongside 
biotin, vitamin C and amino acids, are 
designed for anyone looking to improve 
the thickness and healthiness of their 
hair in today’s fast-paced world. RRP: 
£59.99 viviscalprofessional.co.uk

GREAT
FOR

BLONDES

NEW
PACKAGE
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THE RANGE
THERAPI is made up of a 
three step system haircare 
regime starting with the 
signature cleanser, a 
conditioner tailored to your 
clients’ hair type and a styling 
product to finish – be it 
smoothing, volume, shimmer 
and shine or a matte effect.

Rammed full of goodness, all 
THERAPI products contain the 
unique multi-benefit ingredient 
Baobab Oil from the iconic 
Baobab tree. This light oil 
has miraculous moisturising, 

LUXURY DOESN’T HAVE TO COST THE EARTH. 
NEW ON THE BLOCK, LUXE HAIRCARE BRAND 
THERAPI PROMISES A HOST OF BENEFITS AT AN 
AFFORDABLE PRICE POINT.

IT’S ALL GOOD
strengthening, repairing 
and conditioning properties, 
leaving all hair types with 
extraordinary shine. 

Not only that, the products 
give extreme heat protection 
up to 250 degrees centigrade, 
contain colour locking 
technology, protect against 
harmful UV rays and are 
paraben and sulphate free.

THERAPI founders Jim 
Wardle and Tony Armitage 
said: “With endless benefits 
packed into a beautiful bottle 
you would expect a high price 
point. However our goal was 
to ensure the luxury of salon 
professional products were 
also affordable. Our defining 
ingredient is the Baobab Oil, 
which everyone’s talking 
about. Our aim is for salons 
to explore the range and love 
how these products make hair 
look and feel.”

The real USP with the range 
isn’t its performance [which 
is quite impressive in itself] 
but the price – every product 
comes in at just £9.99 – 
there’s never been an easier 
upsell.

INFO: THERAPIHAIR.COM

“WITH ENDLESS 
BENEFITS PACKED INTO A 
BEAUTIFUL BOTTLE YOU 
WOULD EXPECT A HIGH 
PRICE POINT. HOWEVER 
OUR GOAL WAS TO 
ENSURE THE LUXURY OF 
SALON PROFESSIONAL 
PRODUCTS WERE ALSO 
AFFORDABLE. OUR 
DEFINING INGREDIENT IS 
THE BAOBAB OIL, WHICH 
EVERYONE’S TALKING 
ABOUT.”

THERAPI_ADVERTORIAL.indd   27 04/04/2018   00:21
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I n a busy world where it can feel like 
there’s no ‘off’ switch, Schwarzkopf 
Professional is encouraging salons 
and clients alike to reclaim some 

balance with their sumptuous new 
range; Oil Ultime [we don’t need telling 
twice!] Harnessing the power of precious 
ingredients, the new premium haircare 
range combines purifi ed high-performing 
100 percent natural oils and invigorating 
essential oils for professional products that 
are soothing, sensuous and super-effective. 
We love the Finishing Oils. RRP from £16 
schwarzkopfprofessional.com

T he perm has had a 21st-century 
makeover: no more dehydrating 
chemicals, unmistakable stench or tight, 
dated curls. Modern clients wanting 

cool, beachy waves are catered for thanks to 
Montibello’s Impulsive Curls & Waves range. 
Ideal for both female and male clients with 
all hair lengths, the range employs a fusion of 
perming technology and haircare to create waves 
or loose curls with body and volume. Its special 
Bond Wave System technology disconnects 
the disulphide bonds and later rebuilds them, 
strengthens and repairs the structure of hair 
fibres to reduce damage and restores the hair’s 
suppleness and shine. The range is available in 
four strengths, from extra gentle to strong. Trade 
price from £7.49 montibello.com

RIDING 
THE WAVE

AND…
REST

Sometimes the best option is to take 
it all back and start from scratch. Enter 
Acid Wash. After days of dry shampoo 
layers and styling products, Acid Wash 
is perfect to cleanse without stripping 
away natural oils or colour. Apple Fruit 
Extract protects hair and scalp from 
damage while acting as a natural 
exfoliant. Aloe Vera Leaf juice adds 
strength and lustre to hair and Tamanu 
Seed Oil is brimming with essential 
fatty acids and nutrients to promote an 
optimal scalp environment. All together 
they soften the hair, calm the scalp and 
add dramatic shine. Win, win, win. 
RRP: £27.50 RANDCO.COM

THE HARD STUFF

THE POWER POWDER
Fine-haired clients will love this new dry 
powder from Sachajuan, which boosts 

hair structure to give the feeling of fuller, 
thicker hair. Designed with an airless pump 

to distribute the fi ne powder lightly and 
evenly, the invisible formula adds texture and 

movement, as well as volume and lift. Suitable 
for all hair types and colours, the powder can 
be applied directly to roots for volume or to 

lengths for separation and structure. 
RRP: £32 SACHAJUAN.COM

The folk at La Biosthetique have been 
busy: the brand has launched a certifi ed 

natural cosmetics range consisting of three 
unique sub-ranges. Botanique Pure Nature 
celebrates the power of nature, with each 
sub-range – Intense, Gentle and Balancing 
– comprising skin and haircare products 

that work entirely through the use of 
plant essences. With Intense you get an 
invigorating and intensive conditioning 

action thanks to ginseng and mint; 
calming extracts of and lavender infuse 
the Gentle range, while aloe vera and 

jojoba create harmony in the perfume-free 
Balancing range. RRP FROM £12 TO £32.25 

BIOSTHETIQUE.CO.UK

NATURE, BOTTLED
FOR

THICK
HAIR

PERFECT
FOR

PERMS
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WE LOVE

BEING A HAIRDRESSER IS ONE OF THE 
BEST JOBS IN THE WORLD BUT THERE IS 
ONE SIDE EFFECT WE’RE SURE YOU COULD 
DO WITHOUT...AND THAT’S DRY HANDS. 
DRY HANDS ARE A COMMON COMPLAINT 
CAUSED BY CONTINUAL WASHING OF YOUR 
HANDS, RUBBING PRODUCT THROUGH YOUR 
CLIENTS’ HAIR AND GENERALLY USING THEM 
ALL DAY LONG. 

77
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TWITTER @HYDRANURE
INSTAGRAM @HYDRANURE

HYDRANURE.COM

Now we’ve 
tried a few 
moisturisers 
in our time 
but when one 
comes along 

that’s natural, organic and, 
importantly, absorbs easily 
so you can apply without 
fuss between clients, we 
sit up.

That’s what happened 
when we heard about 
HydraNure, which was 
originally designed to 
control eczema in infants. 
It proved a hit with 
kids – in tests carried 
out by the TalkHealth 
Partnership in conjunction 
with parents whose 
children had a variety of 
dry skin conditions, 94 
percent of parents saw 
an improvement in their 

child’s skin in less than two 
weeks.

And so, HydraNure came 
on the radar of those with 
dry, itchy and sensitive skin 
problems, which could be 
just about every hairdresser 
we’ve ever met. 

Containing fi ve plant based 
ingredients known for their 
skin healing properties, 
vitamin E and a natural 
eco certifi ed preservative 
derived from olive oil, it 
has nature on its side. 
It contains NO harsh 
chemical or known skin 
irritants such as parabens, 
phthalates, perfumes, 
mineral oil or liquid paraffi n 
and is vegan friendly. And, 
if it’s good enough for 
babies, it’s good enough 
for us. 
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WHETHER COLOUR MUTES OR COLOUR 
POPS, IT SHOULD BE CELEBRATED. 

C O N T R A S T S

GALLERY_APRIL.indd   78 03/04/2018   22:58



HAIR: JASON HALL
PHOTOGRAPHY: LEE HOWELL AT JARRED PHOTOGRAPHY

MAKEUP: ALANAH CARSON
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WHEN COLOUR 
GETS CREATIVE, 
CREATIVE GETS 
EXPOSED.

F A D E D

B E A U T Y
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HAIR: ROBERT EATON 
PHOTOGRAPHY: RICHARD MILES

MAKEUP: LUCY FLOWER
STYLING: LEILA ALI

PRODUCTS: WELLA PROFESSIONALS
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PUT A TEAM FULL OF CREATIVITY 
TOGETHER AND THIS IS WHAT YOU 

GET…EPIC.

E C L E C T I O N
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HAIR: TREVOR SORBIE ARTISTIC TEAM 
PHOTOGRAPHY: JACK EAMES 
MAKEUP: MEGUMI MATSUNO
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ESSEX SALON HOOP 
PRESENTS ITS VISION OF 
STRONG FEMININITY AND 

TIMELESS GLAMOUR.

G I R L
P O W E R
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HAIR: EMMA BEDWELL AND LISA-MARIE SELDON AT HOOP, CLACTON-ON-SEA
PHOTOGRAPHY: RICHARD MILES 

MAKEUP: MADDIE AUSTIN
STYLING: JARED GREEN
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#joicoeuropeWWW.JOICOEUROPE.COM

A multi-perfecting
wonder spray

that does it all!

NEW

K-PAK COLOR THERAPY LUSTER LOCK MULTI-PERFECTOR
The key to healthy fairytale hair – every day

For more information call 0845 071 2326
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