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www.easydry.com

‘Easydry o�ers the most hygienic, sustainable 
towelling system in the world and with its 
consistently superb quality �nish, it lives up  
to my and my clients’ high expectations.’
Ken Picton
Multi award-winner

‘We’ve used Easydry for over 10 years and for 
us it’s been fantastic. We don’t see anything 
replacing it because I don’t think there’s 
anything better out there to replace it. If it’s 
not broken, don’t �x it.’
Gary Hooker and Michael Young
Hooker and Young

‘Since we’ve been using Easydry towels, 
honestly I can say, from the bottom of my 
heart, that everybody has embraced it 
from my sta�, the assistants, to clients.’
Jamie Stevens
Jamie Stevens Salons
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 colour vibrancy 

A state-of-the-art moisturising 

demi-permanent hair colour, 

with a liquid formula that 

can turn into a gel or cream 

for more service options.

NEW
IGORA VIBRANCE

Create
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SINCE THE CHIME OF MIDNIGHT ON 
NEW YEAR’S EVE, OUR INSTAGRAM 
AND FACEBOOK FEEDS HAVE BEEN 
FLOODED WITH ANECDOTES ABOUT 
WHY 2018 WAS A BAD YEAR, AND 
WHY 2019 WILL BE “SOMEONE’S 
YEAR”. IT GOT ME THINKING, ‘ARE WE 
ALL A BUNCH OF NEGATIVE ‘MARES 
WHO SHOULD TRY AND LOOK ON 
THE BRIGHT SIDE, OR IS A LITTLE 
NEGATIVITY GOOD FOR THE SOUL?’

A
fter some deliberation I decided [as with most 
things] it’s down to the individual, but that a critical 
look at the year that’s passed can be one of the 
best ways to not make the same mistakes in the 

year that’s arrived. Obviously there are some things that 
are out of your control, so don’t give them the time of day 
or the brain power worrying about them, instead focus on 
the things that went wrong that you could have prevented, 
or perhaps handled differently for a better outcome, and 
refl ect on that.

For this month our features have a focus on education, 
because, well, what’s life without learning? And to keep life 
as we know it, we need to take care of the world around 
us, starting with you. This provided the inspiration for our 
eco feature this month. I was very surprised to learn that 
UK hair salons [combined] emit more carbon dioxide into 
the atmosphere than a small country like Haiti or the Central 
African Republic, so you really can make a difference. 

For now though, put your feet up, read Salon Business 
and feel ready to tackle – and most importantly enjoy – 
everything that 2019 has to offer.

’til next time.

Jo Charlton
Publishing Editor

EDITOR’S
WORDS
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NEWS

Held for the third 
consecutive year at 
Proud Camden, the 
concept of the show 
was shaped around 
the HOB Salons 35th 

Anniversary. It saw 14 models 
cut and styled live onstage 
by the renowned Akin Konizi 
and his team, showcasing 35 
years of iconic HOB looks, and 
then giving each one a modern 
interpretation to demonstrate 

how the styles have evolved into 
current trends.

Sean Nolan, Head of Technical, 
was also up, to describe the 
thought process and
application techniques behind his 
colour work, which he described 
as ‘quintessential HOB’ – we’re 
talking silvery blondes, raven 
blacks and statement bolds, 
shaken up with the addition of 
some very on-trend animal print.

Designed to showcase 
the creative work of a 
group of hairstylists, 
sharing not just their 
fi nished looks but 
also the process and 

concepts behind their work, the 
fi nal Fellowship Hair & Vision 
Event followed a number of other 
shows in Leeds, Cardiff, London 
and Glasgow.

Alan Findlay from Rebel Rebel in 
Glasgow was fi rst up, showcasing 
futuristic, sharp men’s cuts. 
Next was Charlie Taylor, whose 
eponymous salons are in Perth 
and Dundee. She worked with 
diverse colours and textured 
pieces, to create a tactile look.

Rhona McCallum from 
Clackmannanshire presented 
woven styles, while Simon 
Tuckwell, from Lee Holmes Salon 
in Nottingham, was inspired 
by grunge, showcasing muted 
colours and textured crops. A 
former F.A.M.E. Team member 
and now mentor for the ClubStar 
Art Team, he is an ardent 
supporter of the Fellowship, 

telling the audience: “It was the 
most life-changing moment of my 
career [getting into the F.A.M.E. 
Team], and has transformed my 
work.”

Next it was time for an 
interview, with two true Scottish 
hairdressing icons. Alan and Linda 
Stewart founded Rainbow Room 
International more than 30 years 
ago, and today it is Scotland’s 
biggest salon group.

With further presentations from 
Wonderland’s Sophie Laidlaw, 
Brooks& Brooks’ Marlon Hawkins, 
Robbie Purves and current 
F.A.M.E. Team member Peter 
Mellon, from Medusa, the night 
was a rich creative showcase of 
hairdressing talent. 

HOB
UNCUT

HIGHLAND 
FLING

HOB ACADEMY ONCE AGAIN HOSTED ITS ANNUAL HOB 
UNCUT EVENT TO A SELL-OUT INTERNATIONAL CROWD OF 
HAIRDRESSERS, PRESS AND SPECIAL GUESTS.

THE FINAL FELLOWSHIP FOR BRITISH HAIRDRESSING HAIR 
& VISION EVENT OF 2018 TOOK PLACE AT THE JAM HOUSE 
IN EDINBURGH.

“IT WAS THE MOST 
LIFE-CHANGING 
MOMENT OF MY 
CAREER, AND HAS 
TRANSFORMED MY 
WORK.”

NEWS_JANFEB.indd   6 11/01/2019   14:59



Working in 
an intimate 
and informal 
environment, 
guests moved 
between the 

artists asking questions and 
seeing the colours up close 
and personal. While Jean-
Baptiste Mazella and Fanette 
Dautemer from Mazella & 
Palmer demonstrated looks 
from their AW18 Ombre Rouge 
collection, Ross Cosgrove from 
Not Another Salon presented 
a dishevelled lilac Eton crop, 
alongside Ben Grace from Taylor 
Taylor London, who showcased 
an interesting remix of internal 

platform movement. Jordanna 
Cobella presented an ice-cool 
Tilda Swinton-inspired look on 
her beautiful model, playing 
with dimension and depth. 

The evening, compered by 
Penny Etheridge, aimed to 
spread the word about state 
registration. Registrar Keith 
Conniford said: “As an industry 
it’s never been so important 
that we work and join together 
to raise perceptions of this 
incredible career, be seen in 
a professional light and raise 
the standards of the industry 
throughout the UK.” 

The four stylists 
selected to embark 
on a year of career-
building adventures 
are; LORA GRIFFIN, 
Simon Webster Hair 

@loragriffyhair / TANIA FAENZA, 
TONI&GUY Canary Wharf @
taniuz / ALASTAIR JUBBS, VAE Hair 
@mrjubbs / ASHLEY COCKERELL, 
Percy & Reed @ajcockrellhair

They’ll be following in the 
footsteps of some of the biggest 
names in the industry including 
Adam Reed and Errol Douglas 
MBE as they embark on the 
opportunity of a lifetime. We 
look forward to hearing more!

CUT 
THROUGH 
COLOUR

MEET THE 
F.A.M.E. TEAM

“THEY’LL BE 
FOLLOWING IN THE 
FOOTSTEPS OF SOME 
OF THE BIGGEST 
NAMES IN THE 
INDUSTRY INCLUDING 
ADAM REED AND 
ERROL DOUGLAS MBE 
AS THEY EMBARK ON 
THE OPPORTUNITY 
OF A LIFETIME. WE 
LOOK FORWARD TO 
HEARING MORE!”

NEWS

THE HAIR AND BARBER COUNCIL HELD A POP-UP EVENT AT 
THE STATE-OF-THE-ART MAZELLA & PALMER ACADEMY 
IN CENTRAL LONDON. CUT THROUGH THE COLOUR WAS AN 
EVENING OF CUT AND COLOUR INSPIRATION DESIGNED TO 
NOT ONLY INSPIRE GUESTS, BUT TO REINFORCE THE WORK 
THAT THE HAIR AND BARBER COUNCIL UNDERTAKE. 

THE FELLOWSHIP LUNCH SAW THE ANNOUNCEMENT OF 
THE FOUR BUDDING HAIRDRESSERS WHO WILL FORM THIS 
YEAR’S F.A.M.E. TEAM. IT’S THEIR YEAR. 

NEWS_JANFEB.indd   7 11/01/2019   14:59
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NEWS

The stylists had visited 
the Philippines and 
Vietnam in August 
and September and 
taught 40 young people 
hairdressing techniques, 

enabling them to develop skills 
and confi dence to build a life away 
from poverty for themselves and 
their families. 

Talking about the reunion, 
Janet Maitland said: “We’ve 
had the most fantastic year 
for Shaping Futures. Not only 
did we manage to send two 
groups of hairdressers to help 
disadvantaged young people 
secure a future for themselves, 
away from poverty and hardship; 
but we also raised a staggering 
£21,173 through fundraising 
activities and donations, to 
ensure the future success of 
this initiative. “Next year we’ll be 

celebrating 10 years of Shaping 
Futures and in that time we’ll have 
helped close to 300 individuals. 
Since September, our students 
in the Philippines have all gone 
onto to work for a local salon 
group, David’s Salons. This is 
just tremendous and a credit 
to the strength of the initiative 
and Schwarzkopf Professional, 
the passion of the young people 
involved and the brilliant teaching 
of our UK volunteers. I am so 
proud.”
 
Shaping Futures is a global 
initiative run by Schwarzkopf 
Professional, supported by the 
Fritz Henkel Stiftung, where 
hairdressers from different 
countries partner with SOS 
Children’s Villages around the 
world to teach the career building 
skills of hairdressing. 
 
SCHWARZKOPF-PROFESSIONAL.CO.UK

The event, which was 
held at Orsett Hall, 
saw the very best 
talent from across the 
region come together 
in celebration of 

hairdressing excellence. 

Speaking after the event, Ian 
said: “This is such an important 
award to win and we are so 
proud to be an independent, 
Essex salon. Ours is a salon 
that prides itself on delivering 
exceptional customer service 
while ensuring our staff 
receive the very best training, 
through our in-house academy, 
to enable their success and 
development.”
 

Judged by industry greats 
including Karine Jackson, the 
President of the Fellowship for 
British Hairdressing; celebrity 
stylist, Errol Douglas MBE and 
This Morning’s Jamie Stevens 
among others, the awards 
shine a spotlight on those who 
inspire and lead the way in the 
hairdressing industry at a local 
level.

LOOKING 
BACK EXCEL IN 

ESSEXHAIRDRESSERS FROM ACROSS THE UK REUNITED LAST 
MONTH AT JANET MAITLAND HAIR EXCELLENCE IN 
DURHAM, TO CELEBRATE AND REMINISCE ABOUT THEIR TIME 
AS SHAPING FUTURES’ VOLUNTEERS.

BRENTWOOD’S SPARGO HAIRDRESSING BECAME THE 
‘BEST SALON IN ESSEX’ AT THE RECENT ESSEX SALON 
AWARDS; WHILE THE SALON’S ELLIE BOND COLLECTED THE 
TITLE OF ‘BEST STYLIST’.

“THIS IS SUCH AN 
IMPORTANT AWARD 
TO WIN AND WE ARE 
SO PROUD TO BE AN 
INDEPENDENT, ESSEX 
SALON.”

NEWS_JANFEB.indd   8 11/01/2019   14:59



SB:ADVERTORIAL

B
old, bright and 
daring...reds are back, 
and Revlonissimo 
has a full line up of 
colours to inspire.

“Revlon Professionals Reds 
are truly beautiful and are fused 
with active care enhancers 
ensuring ultimate shine and 
longevity,” says Mark Leeson 
Global Artistic Ambassador for 
Revlon Professional, adding: 
“From bold intense shades giving 
vibrancy and richness through to 
muted subtle softness, there’s 
a palette to suit every skin tone 
and client. I love the versatility of 
the portfolio and the formulations 
I can create to give my clients a 
unique shade or whatever is this 
season’s ‘must have’ red.” 

Color Sublime is formulated 
with the brand’s latest 
technology in colour and care. 
This permanent ammonia-free 
hair colour range was developed 
to be used with an exclusive 
selection of enticing fragrances 
and achieves beautiful, natural-
looking results.

Explore the three new vibrant 
red and copper shades by 
Color Sublime and achieve 
long-lasting, radiant and intense 
results. 

The new Rising Bloom fragrance 
with an exhilarating blend of 
lively red fruits and lush fl oral 
notes is sure to bring out your 
client’s bold side.

Revlonissimo Colorsmetique 
and Color Sublime by 
Revlonissimo offer an extensive 
range of beautiful, long-lasting 
reds and coppers with specifi c 
C5 colorants for intense results.

Meanwhile Nutri Color Creme, 
is Revlonissimo’s  3-in-1 cocktail 
of colour, care and shine, to 
refresh reds and coppers for a 
bold pop in just three minutes. 
 
DISCOVER REVLONISSIMO AND TAKE 
YOUR REDS TO THE NEXT LEVEL.

CHALLENGE YOUR CREATIVITY 
WITH VIBRANT RED AND COPPER 
COLOUR EFFECTS, GRAPHIC 
SHAPES AND SEAMLESS COLOUR 
TECHNIQUES WITH COLOR 
SUBLIME BY REVLONISSIMO.

JOIN THE 
REDVOLUTION

COLOR SUBLIME 
NEW 5.64 

COLOR SUBLIME 
NEW 6.64 

COLOR SUBLIME 
NEW 8.04 

REVLONISSIMO_ADVERTORIAL.indd   9 11/01/2019   14:56
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BUSINESS FIRST, IT’S WHAT 
WE’RE ALL ABOUT, AND 

HOPEFULLY YOU ARE TOO!

14 28 36 38
MAKE EDUCATION 
THE FIRST THING 
YOU DO IN 2019 

GOT FIVE
FIVE ON LAUNCHING 

COLOUR 
FIVE ON MOTIVATION

FIVE ON COMMUNICATION
FIVE ON PERSPECTIVES

KAREN THOMSON 
TALKS SHOP

CHECK IN WITH OUR 
TECH GIRLS
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Attend CREATE YOUR LOOK sessions 
and bring your TrendVision Award 
2019 entry to life with an industry 

leading photographer.

THE NATIONWIDE SEARCH FOR 
THE 2019 WELLA PROFESSIONALS 
XPOSURE WINNER CLOSES – don’t 
miss your chance to be the next 

rising star. Entry Deadline: Mon 4 
February!

EDUCATION PACKAGES
- brand new for 2019! Plan your 

education for the year ahead, save 
20% and become an expert in your 

fi eld!

Jan

WELLA
A ye�  with 

DON’T MISS OUT ON ALL THESE INCREDIBLE WELLA 

PROFESSIONALS EVENTS IN 2019! GET THE DATES IN 

YOUR DIARY NOW AND THEN BROWSE THROUGH THE 

ATTACHED MAGAZINE TO GET YOUR EDUCATION ALL 

SEWN UP.

Wella advertorial.indd   12 11/01/2019   16:59



Learn more about the WELLA 
BRANDS and book an IN-SALON 

TRAINING COURSE for your team.

SAVE THE DATE!
TrendVision Award UK & Ireland 

Final - Mon 30 September.

BUSINESS NETWORK LIVE… a staple 
in every salon owners diary, get 

involved!

SCHOOLS OUT FOR SUMMER!
Our brand new Summer Schools will 
educate and inspire college students, 
learners and hairdressing apprentices. 

ATTEND THE TRENDVISION AWARD 
IRELAND HEAT on Mon 19 August! ACTIVATE YOUR 2020 EDUCATION 

PLANS WITH WELLA!

TRENDVISION AWARD
REGIONAL HEATS don’t miss the 
show in Glasgow, Manchester, 

London and Birmingham!

Join a WELLA GUEST ARTIST FOR 
INCREDIBLE INSPIRATION and improve 

your skills and craftsmanship.

Oct

Aug
Dec

Apr

 TRENDVISION AWARD DEADLINE: 
get your photographic entries

in by Wed 20 March!

GET DIGITAL! With exciting new 
Insta Ready Colour, Digital Infl uence 

Lab and Activate Your Digital 
Business workshops. 

May

M� 

July

PREPARE FOR PARTY SEASON!
Brush up on your style skills with Insta 
Waves & Braids or Red Carpet Glamour.

Nov
©

N
ic

ky
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la
rk

e

Sept

©
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N
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G
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Y

June
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SB:FEATURE

THE START OF 2019 CALLS FOR BUSINESS PLANS AND GOAL-
SETTING – BUT DON’T FORGET TO FACTOR AN EDUCATION 
PROPOSAL INTO THE YEAR AHEAD.  

EDUCATION.indd   15 11/01/2019   11:57
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S
etting your business 
aims for 2019? A 
knowledgeable 
and inspired team 
of staff is the 
best tool a salon 
owner can have, so 

factoring a plan for education 
into your strategy shouldn’t be 
overlooked. 

“The new year is a great way 
to reassess where the salon 
and team are – in terms of 
service, skill and communication 
strengths and weaknesses – and 
set out objectives,” says Carolyn 
Newman. “Your training plan 
should then sit alongside this.”

Of course, the end goal of 
investing in education is to bring 
revenue to the business – as 
well as keeping staff inspired, 
capable and motivated – so it’s 
important to curate your training 
schedule carefully. Consider the 
time of year, current demand 
and staff attitude, when deciding 
who to send on a course. 

“Ongoing staff training is critical 
for salon growth as we work in 
a very competitive marketplace 
and in an industry where trends 
change rapidly,” says Salon 
Business Expert Liz McKeon. 

“However, training is a huge 
cost to any salon, and as the 
business owner you must see 
a return on your investment. 
Staff must also be committed 
to continued professional 
development and recognise the 
importance of this in relation to 
career progression,” she adds. 
Here’s your blueprint for the year 
ahead… 

JANUARY, FEBRUARY, 
MARCH
Start your year by arranging a 
business-wide team meeting, 
to discuss goals and welcome 
feedback on individual 
development. Julie Hensmans, 
Director of the Hensmans 
salon group, always holds 
an annual meeting with her 
product provider, Schwarzkopf 
Professional, before gathering 
with staff for a conference. 

“We [the Directors] have just 
had our Hensmans annual 
meeting with Schwarzkopf 
Professional where we‘ve 
confirmed the training plan for 
2019 for the whole Hensmans 
group,” says Julie. “Then we 
kick off in January with our 
annual conference. Every team 
member needs to be focused 
and onboard in order to grow 
their column and understand 
how they can achieve this.”

For many, courses that focus on 
business growth and strategy 
are the ideal option for the new 
year – though these can still be 
creative. “We start the year off 
running courses such a ‘Build 
your colour column’ and ‘Let’s 
get digital’ as we feel these 
are key courses for businesses 
and good way to start off the 
year,” says Rebecca Stanton, 
Schwarzkopf Professional’s ASK 
Academy coordinator.  

“THE NEW YEAR IS A GREAT WAY TO 
REASSESS WHERE THE SALON AND TEAM 

ARE – IN TERMS OF SERVICE, SKILL 
AND COMMUNICATION STRENGTHS 
AND WEAKNESSES – AND SET OUT 

OBJECTIVES FOR YOUR TEAM AND SALON, 
YOUR TRAINING PLAN SHOULD THEN SIT 

ALONGSIDE THIS.”

COURSES TO 
CONSIDER

1 COLOUR YOUR COLUMN WITH      
CAROLYN NEWMAN
This course focuses on your 

column business as well as the 
salon. How you manage your 
day to achieve not only creative 
success but financial success, 
guiding you to work smarter 
not harder in our ever-changing 
industry. Marketing, social media 
and personal presentation skills 
will all be covered. Suitable for 
all hairdressers, managers and 
salon owners. 
COST: £200 per place or £360 
for 2 places DATES: January 
21, March 3 LOCATION: Carolyn 
Newman Academy, London

2 EUFORA SALON OWNERS 
NETWORK
A current affairs business-

focused event, giving Eufora 
salon owners the opportunity 
to learn, network and share 
thoughts and ideas.
COST: On application DATES: 
February 4 LOCATION: Horwood 
House, Milton Keynes INFO: 0845 
652 2809
 

3 THE ART OF BLOW DRYING
Kent Salon has teamed up 
with David and Tracey Rae 

to teach you how to master 
the art of blowdrying. The first 
course is targeted at the stylist 
that has just come on to the 
salon floor and covers novice 
to medium styling techniques 
that can be brought back to 
the business to improve client 
satisfaction. 
COST: On application DATES: 
February 11 LOCATION: Caterham, 
Surrey INFO: kentsalon.co.uk 
01442 232 623 
laura@kentsalon.com

APRIL, MAY, JUNE 
After the winter lull, this time of 
year can get pretty busy in the 
salon, but many believe it’s a 
good time to send staff out. “I 
would say this is the best time 
of year as it is the time when the 
salons start to get busier again,” 

EDUCATION.indd   16 11/01/2019   11:57
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“IN SPRING, IT’S A GOOD 
IDEA TO HAVE A WIDER 
UNDERSTANDING OF NEW 
TRENDS IN FASHION THAT 
CLOSELY LINK TO COLOUR AND 
SHAPE, AS WELL AS STYLING 
IDEAS; OUR TIGI SESSION 
COURSE IS IDEAL.” 

17

says Louise Jenkins, Creative 
and Education Manager for Great 
Lengths hair extensions. 

“Christmas and New year have a 
huge effect on people’s financial 
situation regardless of whether 
we’re talking about personal 
spend or business spend. March 
through to May is ideal for 
training as it is usually when the 
effects of the Christmas season 
have been recouped and a 
business can start to look at how 
they can want to progress.”
 
These ‘in-between’ months can 
also be a great time to prepare 
for the upcoming wedding 
season – with bridal preferences 
ever changing, consider sending 
your top hair-up stylists out to 
a trend-led course. Equally, the 
fashion season is in full swing, 
so hairdressers with ambitions to 
work at the shows would benefit 
from a styling seminar. “In 
spring, it’s a good idea to have 
a wider understanding of new 
trends in fashion that closely link 
to colour and shape, as well as 
styling ideas,” says Akos Bodi, 
TIGI European Creative Director. 
“Our TIGI session course is 
ideal.” 

COURSES TO 
CONSIDER
TIGI SESSION HAIR
Inspired by fashion and editorial 
hair, this course translates the 
latest spring/summer trends 
from the runway, magazines, 
celebrity culture and online into 
commercial, creative ideas for 
salon-viable looks. Perfect for 
experienced hairdressers with an 
interest in fashion and editorial 
hair, looking to build their 
confidence in styling and hair-up 
techniques. 
DATES: March 11-13, April 29 
– May 1 COST: £750 LOCATION: 
TIGI European Academy, 
London CONTACT: uk.education@
tigihaircare.com 

1 
LOVE HAIR’S BRIDAL 
CREATIVE DEVELOPMENT 
WITH JO IRVING

This two-day course is perfect 
for learning all the cool-girl bridal 
hairstyles we see on Instagram 
and Pinterest on an almost daily 
basis – creating that effortless, 

undone look that many brides-to-
be are asking for. You can expect 
to learn four styles each day, as 
well as ways to customise and 
make them your own.
DATES: April 1-2 
COST: £450
LOCATION: Love Hair Studio, 
Surrey
INFO: lovehair.co.uk

2 
VINTAGE ME WITH ANNE 
VECK
Classic, vintage styles are 

always in demand. Learn how to 
produce finger waves and revisit 
traditional setting techniques to 
be used alongside modern tools 
and products for the perfect 
2019 Gatsby girl. It’s ideal for 
hairdressers at all levels. You 
will need to bring hairdressing 
equipment including brushes, 
combs, section clips, dryer 
and heated appliance to 
create curls, hair grips, pins and 
rubber bands.
DATE: June 23 COST: £200 inc VAT 
LOCATION: Anne Veck Bicester  
INFO: 01865 744612 
keith@anneveckhair.com

3 
WELLA PROFESSIONALS 
BRIDAL HAIR
From high-end glamour to 

Boho brides, there’s no one-size-
fits-all solution when it comes 
to bridal hair – which means 
the demand and potential for 
versatile stylists is huge. Bridal 
Hair is an advanced course that 
teaches hairdressers who are 
already competent at styling 
and finishing, how to create a 
couture experience for every 
type of bride. You’ll be guided by 
Wella Guest Artists as you hone 
both your consultation skills and 
your styling prowess in this one 
day workshop.
DATES: March 25 [London] 
March 11 [Manchester] COST: 
£300 exc VAT LOCATION: Wella 
Studio London or Wella Studio 
Manchester INFO: London Studio 
0203 650 4700 Manchester 
Studio 0161 834 2645

JULY, AUGUST, 
SEPTEMBER
Summer is one of the most 
exciting times in the salon with 
weddings, festivals and holidays 
drawing clients in to try a new 
look. It’s little surprise then that 

many training providers find 
blonde, highlighting and balayage 
courses are most popular during 
this time, as clients opt to go 
lighter during summer. 

Of course, there may be quieter 
periods too, as many head off on 
holiday – making it another good 
time to book in training, as long 
as you’re not too short-staffed in 
the salon. 

In 2018, Wella Professionals 
piloted their Summer School 
for this reason, to such success 
that it’s launching permanently 
in 2019. “Summer is an ideal 
time to catch up on all things 
education and to embark on a 
learning journey,” says Judith 
Holmes, the brand’s studio 
operations advisory and capability 
manager. “Many salons have 
found that July and August can 
be quieter with clients chasing 
the sunshine and heading off on 
holiday, so it’s a great time to 
learn some new skills.”

COURSES TO 
CONSIDER

1 SCHWARZKOPF 
PROFESSIONAL’S 
FREEHAND SPECIALIST

This one-day course is dedicated 
to colour trends like ombré, 
bronde and ronze that are so 
popular during the warmer 
months. From innovative face-
framing placement to classic 
balayage techniques, you’ll leave 
equipped to offer something 
bespoke for each client and keep 
them coming back for more.
DATES: June 3, September 16
COST: £300  LOCATION: Hunter 
Collective, London  INFO:       
skpevents.co.uk
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2 WELLA SUMMER SCHOOL 
COLOUR
Spend four days at the 

Wella Studio reinforcing your 
colour skills, balayage and colour 
mixing. In a fully-customisable 
set-up, you can pick and choose 
the courses that suit you and 
attend different days separately 
if you prefer – at a very 
reasonable price! Perfect for 
students and apprentices.
DATES: Numerous thoughout 
July and August  LOCATION: Wella 
Studio London or Wella Studio 
Manchester COST: £30 + VAT per 
day INFO: London Studio 0203 
650 4700 Manchester Studio 
0161 834 2645

OCTOBER, 
NOVEMBER, 
DECEMBER
The final months of the year 
shouldn’t be forgotten with prom 
season, Christmas and winter 
weddings in full swing. Hair-up 
and blowdry courses can be 
beneficial around this time, as 
are product and retail seminars. 
“Product knowledge training, 
while of value all year round, is 
great. It reminds hairdressers 
of the value of retail, which is 
especially important in the run-up 
to Christmas,” says Akos. 

Since it’s a busy time in the 
salon, you might consider online 
training, too – with the likes of 
Wella Professionals and ghd 
adding to their digital education, 
it’s a great way to save costs and 
time. Ghd, which has recently 
launched its YouTube channel 
‘The Edit’, aims to inspire with 
a series of videos featuring the 
likes of Adam Reed and Zoe 
Irwin. 

Jo Robertson, the brand’s global 
head of education, told us: 
“We’re still proud of our face-
to-face courses, but The Edit is 
all about taking that education 
and elevating it – and making it 
available to everyone, anytime, 
anywhere.”

Another great way to get your 
staff motivated and inspired 
– without sending them on 
a multiple day course – is to 
consider a day out at a trade 
show. Toni&Guy’s Cos Sakkas, 
who created the hair collection 

for this feature, is quick to 
recommend it. “Events such as 
Salon International and Pro Hair 
Live offer free shows on various 
stages, where you will see the 
latest trends and techniques 
being presented by some of 
the most talented teams in the 
industry,” he says. “Equally, 
events such as Hair Club Live 
and Fellowship for British 
Hairdressing are an informal way 
to watch great names present 
collections and techniques.”

COURSES TO 
CONSIDER

1 TIGI PRODUCT FOCUS
Experience a full immersion 
into TIGI product 

knowledge, giving you the 
confidence and knowledge to 
successfully use and cocktail 
products in your salon. Learn 
how to identify your clients’ care 
and styling needs, and how to 
select the correct products for 
their hair type and personal style. 
LOCATION: In-salon. Speak to your 
TIGI account manager to arrange
COST: On application CONTACT: 
uk.education@tigihaircare.com

2 WELLA PROFESSIONALS 
THE PERFECT BLOWDRY
Reconnect with the art of 

blowdrying to gain the techniques 
to create fullness, body and sleek 
shine your clients will adore. 
Learn straightening techniques to 
keep hair smoother for longer and 
bigger bouncier blowdries, too 
– as well as working faster and 
better to save time and money.
DATE: November 14 LOCATION: 
Sano Hair, Manchester COST: £200  
INFO: education.wella.com

3 SCHWARZKOPF 
PROFESSIONAL HAIR UP 
EXPERT

From in-demand braiding 
techniques, to proms, weddings 
and parties, updos are now a 
staple and profitable hairdressing 
service. Learn how to perfect the 
essential techniques, seamlessly 
incorporate hair pieces and 
work creatively with decorative 
accessories, while understanding 
the planning and preparation 
processes involved in these looks 
during this two-day course.
DATES: TBC, enquire for availability 
in your area COST: £300 INFO: 
skpevents.co.uk

“PRODUCT KNOWLEDGE TRAINING, WHILE OF VALUE ALL 
YEAR ROUND, IS GREAT TO REMIND HAIRDRESSERS OF THE 
VALUE OF RETAIL, AND THIS IS ESPECIALLY IMPORTANT IN 
THE RUN-UP TO CHRISTMAS” 
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HAIR: COS SAKKAS
MAKEUP: LAN NGUYEN-GREALIS

STYLING: SARA DUNN
PHOTOGRAPHY: JACK EAMES
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HOW TO EXCEL
The Master Color Expert 
Programme is Wella 
Professionals’ master 
level colour education 
course and has changed 
the lives of thousands of 
hairdressers worldwide. As 
one of the highest colour 
accolades in the industry, 
it will help you not only 
grow your professional 
skills and business, but also 
your personal confidence, 
motivation and inspiration.

This inspirational journey can 
take from six to nine months 
depending on the learner’s 
personalised programme and 
will elevate a good colourist 
to one of the industry’s 
very finest – with ongoing 
tools, support and marketing 
materials to ensure they stay 
at the top of their game. 

REVAMP YOURSELF 
IN 2019 BY JOINING 
THE COLOUR ELITE, 
THE INNER CIRCLE 
OF THE BEST 
COLOURISTS IN THE 
WORLD. HAVE YOU 
GOT WHAT IT TAKES?

SB:EDUCATION

COLOUR 
JOURNEY
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THE BREAKDOWN
With a limited intake of 
colourists each year [you 
need fi ve years of colouring 
under your belt, and that’s 
just for starters] you could 
bag the hottest ticket in town 
for senior colourists looking 
to become a true authority in 
colour.

From the very fi rst day you 
will feel an ignited passion 
for colour, you will be itching 
to get back into the salon 
to apply all of the new 
skills you’ve learned. From 
unrivalled R&D content to a 
unique business building day 
designed to make the most 
of your new go-to colourist 
status. 

With the perfect mix of 12 
face-to-face training days and 
the innovative e-Education 
online platform, the Master 
Color Expert Programme 
takes you on a unique 
learning journey to elevate 
your skills and enrich your 
colour knowledge.

WHO CAN DO IT
You’ll need to have a 
minimum of fi ve years’ 
experience in colouring hair 
and be able to demonstrate 
your passion and dedication 
to the trade.

You should have previously 
attended Essential Colour, 
Corrective Colour, Creative & 
Freehand Colouring courses, 
too.

This is a big commitment 
that includes projects, weekly 
self-learning and culminates in 
fi nal assessments and exams, 

SB:EDUCATION

“FROM THE VERY 
FIRST DAY YOU 
WILL FEEL AN 
IGNITED PASSION 
FOR COLOUR, YOU 
WILL BE ITCHING TO 
GET BACK INTO THE 
SALON TO APPLY ALL 
OF THE NEW SKILLS 
YOU’VE LEARNED.”

23

but once completed you will 
be proud to call yourself part 
of the elite. 

Once completed, you’ll join this 
exclusive group of colour experts, 
grow you salon’s colour business, 
and be proud to call yourself part 
of the elite.

TO FIND OUT 
MORE
WELLA WORLD STUDIO LONDON
0203 650 4700
wellastudiolondon@cotyinc.com 

WELLA STUDIO MANCHESTER
0161 834 2645
wellastudiomanchester@cotyinc.com

WELLA STUDIO DUBLIN
01 416 0900
wellastudiodublin@cotyinc.com 

WELLA POP UP STUDIO EDINBURGH
0161 834 2646
wellastudiomanchester@cotyinc.com
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ENTRIES OPEN NOW
ENTER ONLINE AT 

SALONBUSINESS.CO.UK/AWARDS

FOLLOW US FOR ALL THE NEWS AS IT HAPPENS 
#SBAWARDS

 @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS

2019
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ENTRIES OPEN NOW

ULTIMATE SALON OF THE YEAR
GREEN SALON OF THE YEAR

BUSINESS SALON OF THE YEAR
CREATIVE SALON OF THE YEAR
DESIGN SALON OF THE YEAR

EDUCATION SALON OF THE YEAR
BEST LOCAL SALON OF THE YEAR

SALON TEAM OF THE YEAR
MALE GROOMING SALON OF THE YEAR

FASHION SALON OF THE YEAR
COLOUR SALON OF THE YEAR

ART TEAM OF THE YEAR
DIGITAL SALON OF THE YEAR
SALON GROUP OF THE YEAR
RETAIL SALON OF THE YEAR

CUSTOMER SERVICE SALON OF THE YEAR

FOR THE INDIVIDUAL
ULTIMATE STYLIST OF THE YEAR

THE
CATEGORIES

ENTRIES CLOSE: 
MARCH 31, 2019

JUDGING PROCESS: 
APRIL 1 TO APRIL 22

FINALISTS ANNOUNCED: 
MAY/JUNE ISSUE OF SALON 

BUSINESS

KEY DATES
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THE VENUE

SALON BUSINESS AWARDS 
CHAMPAGNE SOIREE 2019

THE MONDRIAN, 
LONDON, 

MONDAY, JUNE 10, 2019

SAVE THE DATE
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SALON BUSINESS 
AWARDS
Easy and free online entry 
and anonymous judging 
of the entries, makes the 
Salon Business Awards 
a competition for EVERY 
UK salon owner. From the 
moment you enter, you will be 
immersed in the #SBAwards 
experience and, if fortunate 
enough to make it through 
as a fi nalist, you will see 
your salonʼs name in Salon 
Business magazine, online 
and on our social media 
channels.

Youʼll then have the 
opportunity to be a part 
of the most contemporary 
awards ceremony in the 
industry, held at the deluxe 
Mondrian Hotel.

SALON BUSINESS 
AWARDS 2019 
FINAL
With Londonʼs inspiring 
skyline in full view, an 
outdoor terrace to soak up 
the Cityʼs evening rays and 
some of the fi nest wine there 
is, where else would we host 
the Salon Business Awards 
Grand Final but atop The 
Mondrian.

As a venue like no other, it is 
yet another reason why the 
Salon Business Awards are 
fast becoming THE awards of 
the hairdressing industry.

Start your entry today and 
be a part of the iconic Salon 
Business Awards 2019. 

THE VENUE

FIND OUR ENTRY PACK AND LINKS TO ONLINE 
ENTRY AT SALONBUSINESS.CO.UK/AWARDS OR 
ENTER VIA OUR FACEBOOK PAGE SALON BUSINESS

FOLLOW US FOR ALL THE NEWS AS IT HAPPENS 
#SBAWARDS

 @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS
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FIRE UP A NEW COLOUR 
SERVICE WITH A BANG – 
YOUR CLIENTS AND STAFF 
WILL LOVE YOU FOR IT.

SB:GOT 5

HOW TO SHOUT ABOUT 
YOUR SERVICES

LAUNCH PARTY
After an extremely 
successful five years in 
business, London’s W1 
fashionista’s favourite 
salon, Muse of London, 
celebrated their birthday 

with the launch of their 
NEW Chocolate Crusade 
Colour Menu with TIGI.
They decided to take 
the opportunity to throw 
a bash where press, 
bloggers and influencers 

GOT5_MUSE.indd   28 11/01/2019   16:28



29

SB:GOT 5

“INSPIRED BY THE LIKES OF THE RICHARD QUINN, J.W ANDERSON AND 
VICTORIA BECKHAM SS19 SHOWS, THE NEW CAMPAIGN CONSISTED OF 
SIX CHOCOLATE SHADES USING TIGI COPYRIGHT COLOURS. NAMES THAT 
SOUND GOOD ENOUGH TO EAT – WHITE CHOCOLATE PRALINE, MELTED 
CHOCOLATE MOUSSE, CHAMPAGNE TRUFFLE, STRAWBERRY GANACHE, 
CINNAMON SALTED CARAMEL AND DARK CHOCOLATE – WERE REVEALED 
ALONGSIDE DIFFERENT HAIR SERVICES SUCH AS GLOSSING, HIGHLIGHTS, 
BABY LIGHTS, LOWLIGHTS AND ALL OVER TINTS.”

including Kirsten Wareing, 
attended the ‘it girl’ salon 
on Mortimer Street. They 
were welcomed by Muse of 
London Owner Mark Weston 
and his daughter who 
manages the salon; Jodie 
Weston. 

Upon arrival guests were 
treated to a delicious 
Chocolate Martini and a 
chocolate haven aroma from 
scented chocolate candles 
located throughout the 
salon. As well as a chocolate 
fountain, cake and mouth-
watering chocolate treats 
– their fifth birthday certainly 
made the most of the 
chocolate theme! 

THE CAMPAIGN
For AW18 Muse of London, 
known for their exceptional 
colouring abilities, decided to 
launch the campaign to shout 
about their colour services 
and showcase the season’s 
hottest shades. 

Inspired by the likes of the 
Richard Quinn, J.W Anderson 
and Victoria Beckham 
SS19 shows, the new 
campaign consisted of six 
chocolate shades using TIGI 
Copyright Colours. Names 
that sound good enough 
to eat – White Chocolate 
Praline, Melted Chocolate 
Mousse, Champagne 
Truffle, Strawberry Ganache, 
Cinnamon Salted Caramel 
and Dark Chocolate – were 
revealed alongside different 
hair services such as 
glossing, highlights, baby 
lights, lowlights and all over 
tints. 

COPYRIGHT©OLOUR
Owner Mark thanked guests 
for attending and gave an 
insight into the idea behind 
the new campaign saying: 
“This new colour campaign 
is to give clients the perfect 
autumn/winter hair colour, 
for the colder months 
complimenting their skin 
tone. Whether the client 
opts for the Cinnamon 

Salted Caramel shade to 
create a perfect balance of 
cocoa and cream, working 
in subtle hints of red to 
emphasise the hair, or 
the Champagne Truffle 
shade where a Chocolate 
Ganache base is infused 
with glimmers of caramel 
baby lights, it will be the 
ultimate dreamy, expensive 
looking hair colour.” Mark 
then introduced two TIGI 
models which showcased 

two looks from the 
#ChocolateCrusade menu.

Guests adored the new 
colour menu and to keep the 
crowd entertained, magician 
and star of BBC’s Killer 
Magic show, Jasz Vegas 
performed mesmorising 
magic tricks. Everyone also 
received a complimentary 
voucher for the Muse of 
London salon and bespoke 
TIGI goodie bag.

WHAT THE STAFF SAID
The Muse of London salon 
team said: “It’s a privilege 
to be a part of such a great, 
fun team. Mark and the salon 
give us the opportunity to 
be as creative as we can 
and coming up with the new 
#ChocolateCrusade menu 
as a team and seeing the 
final outcome makes us feel 
extremely proud to be a part 
of Muse of London.”
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HAPPY STAFF MEANS 
HAPPY CLIENTS. THE IMPACT 
BUSINESS SUCCESS COACH 
DAVID DREW, TELLS YOU 
HOW TO GET THE FIRST, IN 
ORDER TO GET THE LATTER.

SB:GOT 5

SMART 
BUSINESS 
MANAGEMENT

R
educing frequency 
of client visits 
to salons is a 
big issue facing 
our industry. A 
recent survey 

asked clients why they 
didn’t return to any particular 
salon. Nine percent said 
they’d left because the price 
was too high; 14 percent 

had left because they 
were dissatisfied with the 
quality of the service i.e. the 
haircut, the facial etc. But, an 
overwhelming 68 percent said 
“they perceived an attitude 
of indifference in the service 
they had received.”

That means, simply put, 
that the client didn’t like 
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“REDUCED FREQUENCY OF CLIENT VISITS TO 
SALONS IS A BIG ISSUE FACING OUR INDUSTRY. 
A RECENT SURVEY ASKED CLIENTS WHY THEY 
DIDN’T RETURN TO ANY PARTICULAR SALON. 
NINE PERCENT SAID THEY’D LEFT BECAUSE THE 
PRICE WAS TOO HIGH; 14 PERCENT HAD LEFT 
BECAUSE THEY WERE DISSATISFIED WITH THE 
QUALITY OF THE SERVICE I.E. THE HAIRCUT, 
THE FACIAL ETC. BUT, AN OVERWHELMING 68 
PERCENT SAID ‘THEY PERCEIVED AN ATTITUDE 
OF INDIFFERENCE IN THE SERVICE THEY HAD 
RECEIVED!’”

the attitude of the person 
delivering the service. 

I firmly believe that by offering 
all staff further training to 
achieve excellence through 
extraordinary customer 
service, both customers and 
staff will become more loyal to 
the business, which will reap 
the benefits. After all, without 
our customers, we’re nothing.

Many businesses will tell 
you that they realise the 
importance of excellent 
customer service and know 
how it can give them an edge 
over their competition, but 
they don’t train their staff 
enough to understand what 
it is, or how to go about 
providing it.

Often managers find 
themselves becoming 
disappointed and discouraged 
at their inability to control and 
develop their staff and prevent 
the cynical ups and downs of 
their business efforts.

Do training can benefit all 
levels of the salon. With 
customer service, everything 
matters, whether it’s the way 
the telephone is answered, 
or how clean, fluffy and soft 
the towels felt and smelt! 
Every aspect of service in the 
salon must be perfect. Detail 
matters.

Customer service is 
doing whatever it takes 
to immediately satisfy the 
customer. Business owners 
need to start empowering 
employees to bend and 
expand the rules to take care 
of the customers, so don’t tie 
their hands with cumbersome 
policies and procedures.

Give your employees 
permission to please the 
customer, the authority to 
solve customer problems, and 
then trust your employees to 
make decisions that will satisfy 
your customers, and keep 
them coming back.

In people management it 

is important to understand 
one cannot motivate people 
consistently, but it’s possible 
to inspire people to become 
motivated!    

Recognition of your staff 
member’s achievements is 
vital if you want to continue to 
motivate them. Most people 
don’t leave their jobs in order 
just to make more money, they 
leave because their managers 
haven’t been bothered or 

don’t know how to coach and 
nurture them. I suggest giving 
your employees a minimum of 
40 hours of customer service 
training annually. The goal of 
any training program should 
be to change attitudes and 
behaviours and to reinforce 
basic skills.

When employees are 
confident in their skills and 
feel empowered and trusted, 
they’re motivated. Motivated 

employees are productive 
employees, and productive 
employees have a positive 
impact on your salon’s profits.

In today’s cash rich, time poor 
society, clients are paying 
for an experience, not just a 
service, so every member of 
the team has to be trained 
and committed to providing 
extraordinary customer 
service consistently, to every 
customer, from start to finish.

Look, listen and learn as 
much as you can about your 
clients, and keep detailed 
records so you can customise 
their experience so that they 
feel valued and special.

The difference between 
extraordinary and ordinary is 
simply the extra.

Your Salon clients won’t always 
remember what you said, but 
they will always remember how 
you made them feel. 
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GET TALKING 
TO YOUR TEAM 
AND REAP THE 
REWARDS, JUST 
AS GHD’S NEW 
CEO, JEROEN 
TEMMERMAN HAS.

SB:GOT 5

TEAM 
REWARDS

O
pen and transparent 
communication 
is key to running 
any successful 
business, building 

trust and allowing for more 
productive and honest 
conversations. 

This ethos is close to the 
heart of ghd’s new CEO, 
Jeroen Temmerman – who 
believes in delivering frank 
and regular updates to the 
entire team. One of the 
inspirations behind Jeroen’s 
approach is the annual 
shareholder letter delivered by 
Amazon CEO, Jeff Bezos. 

This honest, detailed 
breakdown of the year in 

business offers insight 
into the company’s goals, 
challenges and successes 
and is something that Jeroen 
thought would be equally 
beneficial to his team. 

After his first 100 days at ghd, 
he put together a similar letter 
for his team, breaking down 
his thoughts so far and sharing 
them. Here, he provides his 
advice for creating a similarly 
effective communication plan 
for your salon. 

MAKE IT PERSONAL
In any company – large or 
small – it can be hard to make 
everyone feel included and 
as though their contribution 
is being recognised, despite 
the fact this is one of the key 
factors to keeping the team 
dedicated and motivated. 

When you look back on your 
year, or the success of a 
project or promotion, consider 
how all of the team have 
played their part – no matter 

“RECOGNISING THE 
PARTS PLAYED BY THE 
INDIVIDUALS SERVES 
AS A REMINDER THAT 
YOU’RE WATCHING, 
LISTENING AND 
APPRECIATING THE INPUT 
MADE BY THE WHOLE 
TEAM, NOT JUST THE 
STAR PLAYERS IN THE 
SPOTLIGHT.”
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how minor – in its successful 
delivery. Recognising the 
parts played by the individuals 
serves as a reminder that 
you’re watching, listening and 
appreciating the input made by 
the whole team, not just the star 
players in the spotlight.

BE HONEST
Honesty breeds good 
relationships in business 
and your team will always 
appreciate you being upfront 
with them about what’s really 

happening. Of course there’s 
no need to share the nitty 
gritty of finances and every 
detail of your business plans, 
but sharing the reality of your 
company forms trust and 
allows your staff to understand 
the part they play in the 
success of the salon. 

Honesty also gets the team 
talking, which is always 
incredibly valuable. If they know 
they’re welcome to come to 
you with ideas and share their 

opinions, you build a more 
trusting, open relationship.

SHARE CHALLENGES, AS WELL AS 
SUCCESSES 
While it’s important to celebrate 
company growth and individual 
achievement, it’s also important 
to be up front about the 
challenges you may be facing – 
be that from competitors, staff 
changes or something bigger. 

As the salon owner or manager, 
you may believe that the onus 

is solely on you to solve those 
concerns, but by sharing them 
with the company – and by 
being honest and upfront, as 
mentioned above – you’re 
showcasing trust and inviting 
new ideas for solutions from the 
team. 

For example, you may have 
a member of the team that is 
interested in launching their own 
salon. If you have been thinking 
about franchising, but have 
never mentioned it to the wider 
team, you could lose that staff 
member – instead of expanding 
your business in trusted hands.

OUTLINE PLANS OF ACTION
Staff meetings and one-to-
ones are the place for career 
planning, but building in a big-
picture approach to solutions is 
helpful for allowing the team to 
understand the part they could 
play in helping the business 
succeed. 

Putting some of the onus 
on them provides a sense 
of responsibility, and an 
understanding of each team’s 
contribution to the success 
of the company. We are all 
inspired to work harder and be 
more involved in a project if we 
understand the part we play as 
an individual, and are able to see 
tangible results of our efforts.

KNOW WHAT WORKS FOR YOU
I decided to write a letter after 
my first 100 days at ghd to 
share my observations, and 
to let the team know that I’d 
been listening and observing. 
It worked well for us, and is 
something I’ll be doing again. 

For your team, maybe it will 
work another way – a weekly 
WhatsApp summary, a monthly 
email, or an informal breakfast 
where you share updates and 
invite contributions. However 
you deliver it, I truly believe 
that regular, honest, two-way 
communication is the key to 
building a tight-knit, dedicated 
team. 
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GETTING A NEW PERSPECTIVE 
ON YOUR BUSINESS IS 
ESSENTIAL TO RUNNING A 
SUCCESSFUL SALON. YET, 
BEING ABLE TO STEP BACK 
AND TAKE ON THAT DIFFERENT 

VIEWPOINT, CAN BE TRICKY. THAT’S WHY THE 
OPINIONS OF OTHERS COUNT AND WHY WE’VE 
TEAMED UP WITH VYTAL, THE PARENT COMPANY 
TO EASYDRY, TO BRING YOU THEIR OPINION AND 
EXPERTISE ON BUSINESS, TO YOURS. SPEAKING 
HERE IS GENERAL MANAGER ANGELA BYRNE.

SB:GOT 5

VYTAL VIEWS
O

nce the 
madness of 
the festive 
season has 
passed, 
January 

is the ideal time for 
salons to take stock 
of what worked in 
the previous year and 
what can be improved. 
Many salon owners 
use this opportunity to 
make changes and to 
set themselves up for 
success for the New 
Year. This spring, why 
not spring clean your 
entire business, not just 
your salon.

What do you want to 
achieve in 2019? Do 
you and your team have 
clear, measurable and 
realistic goals for the 
coming year? Working 
with your team to set 
targets is a great way 
to ensure everyone is 
involved, is positive and 
it’s a great way to start 
a new year! Are there 
any awards you want to 
enter? If so, what do you 
need to do to have the 
best chance of winning?

BUILD ON SUCCESS 
Consider your successes 
from 2018 – what 
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worked really well and 
gave you the best results? 
This can be anything from 
staff training you invested 
in, a new product line or 
a promotion that worked 
brilliantly. Consider how you 
can build on this success and 
achieve more in 2019. 

WHAT CAN BE IMPROVED? 
Reviewing the previous year 
can be difficult if there were 
problems. Look at these 
areas without attaching 
blame. What could have 
been done differently? What 
would achieve better results? 
Focussing on how to improve 
and involving the whole team 

in doing this can really help 
to turn past problems into 
future successes.

WHY NOT CONVERT WASTED 
SPACE INTO A REVENUE-
GENERATING AREA?
The obvious area is of 
course your laundry room. 
The laundry room is a 
huge cost to salons and it 
wastes a massive amount 
of space. Why not make the 
switch from cotton towels, 
washing machines and 
tumble dryers to compact 
Easydry disposable towels? 
Salons that use Easydry 
have been able to get rid of 
their laundry room entirely 

and convert the space into 
a more productive area like 
a new backwash, a styling 
station or even a beauty 
room. What could you do 
with the space currently 
being use for laundry?

NOW THAT’S A LITTLE FOOD FOR 
THOUGHT.

“GETTING INVOLVED WITH 
LOCAL INFLUENCERS 
IS A GOOD WAY TO 
SPREAD YOUR MESSAGE 
FURTHER AND DRIVE 
MORE BUSINESS TO THE 
SALON. INVITE A LOCAL 
INFLUENCER INTO THE 
SALON FOR A PINK-
THEMED TREATMENT, 
THEN ENCOURAGE THEM 
TO SHARE THEIR FINISHED 
LOOK ON INSTAGRAM 
WITH YOUR CHOSEN TAG.”
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I N S I D E R
STEP INSIDE THE 
MIND OF KAM HAIR 
AND BODY’S SALON 
OWNER KAREN 
THOMSON.
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WHERE DID YOUR 
CAREER BEGIN? 
From a young age I ‘ve 
been interested in the 
hairdressing industry and 
have been obsessed with 
hair. At the age of 14, I 
started as a Saturday girl 
in a local salon. It was 
hard work but I loved 
every minute of it and felt 
like I could wind perms 
in my sleep! I trained in a 
small local salon and flew 
through it, winning best 
overall student at college 
and was on the floor really 
quickly. I had just finished 
my qualification when my 
boss told me she wanted 
to sell the salon and would 
like to give me first refusal. 
I was quite stunned and 
really didn’t know what to 
think, it certainly wasn’t 
on my mind at that point 
to set out on my own. I 
spoke to my mum and 
dad and decided I was too 
young and needed more 
experience, so I waltzed off 
to Tenerife for two weeks 
with my friends and my 
boss proceeded to put the 
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salon on the market. When I 
came back she told me she 
had someone interested, 
they’d been at college with 
me and wanted to start up. 
Suddenly I thought, ‘If they 
think they can do it, why 
can’t I?’ The sale then went 
to a closing date, which was 
nerve racking, but I got it. I 
was 17. I was was lucky 
that my parents were able 
to lend me the money to get 
it started. This was a business 
agreement and was paid back 
in full. The next step was 
finding a team, which was 
one of my main challenges 
in order to gain respect, as I 
was so young. I started small 
and threw myself into lots of 
courses, I was never scared of 
hard work and loved to please 
people and have happy clients. 
The business is now thriving. 
It’s been open for 27 years 
and has only ever grown, 
even through recessions and 
a slump in the oil industry, 
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which has affected the local 
area greatly; many businesses 
are struggling, cutting back 
and even closing, but our 
salon is thriving. The salon is 
based in small town, Moray, 
which has no town centre, 
but we’ve created a haven; 
a destination salon that 
clients love to travel from 
miles around to for all of 
their hair and beauty needs. 
All the team at the salon are 

employed, making it one 
of the largest employers 
in the town and by far the 
largest salon in Moray. We’re 
now seen as one of the 
leading hair and beauty 
destinations in the North 
of Scotland and have won 
a number of great awards 
over the years – I can’t quite 
believe it and am extremely 
thankful and grateful!

WE GAVE KAREN A 
SERIES OF WORDS AND 
ASKED HER TO SAY THE 
FIRST THING THAT CAME 
INTO HER HEAD. SEE 
WHAT SHE SAID…

HAIR – BEAUTIFUL AND UNIQUE TO 
THE INDIVIDUAL. A SHOWCASE OF A 
CLIENT’S PERSONALITY AND STYLE.

2019 – EXCITING, A NEW CHAPTER!

BUSINESS – GROWTH AND 
DEVELOPMENT!

AVANT-GARDE – UNIQUE

STYLE – INDIVIDUALITY AND 
PERSONALITY

COLOUR – CREATIVE AND BESPOKE

“I WAS LUCKY THAT 
MY PARENTS WERE 
ABLE TO LEND ME 
THE MONEY TO GET IT 
STARTED. THIS WAS A 
BUSINESS AGREEMENT 
AND WAS PAID BACK IN 
FULL.”

WHERE DO YOU SEE 
YOURSELF IN FIVE YEARS’ 
TIME? 
We’ve been expanding the 
salon to include a more 
luxurious area with a brow 
bar and makeup bar and also 
disabled facilities and a beauty 
room, which is something 
I have always wanted in 
the salon. We hope to have 
it finished in the next few 
months. I also hope to enter 
more awards and hopefully 
win a few.

FINALLY, TELL US WHAT IT 
MEANS TO YOU TO BE A 
HAIRDRESSER…
It’s an incredible feeling, 
as you make clients look 
and feel great everyday. It’s 
such a rewarding industry 
and you get to meet new 
people every day and build 
relationships, which is 
fantastic. There are also so 
many different opportunities 
for hairdressers to grow and 
develop their skills, whether 
it’s through courses, events 
or awards. Being creative 
and experimental every day 
is so much fun and if you’re 
passionate about your job as 
a hairdresser it only elevates 
those feelings – I love my job.

INSIDER_JANFEB.indd   37 10/01/2019   13:19



38
It’s the little things that stop 

you stressing after a long day. 
Say goodbye to struggling to 
fi nd your charger in the dark 

with the Native Union Drop 
Wireless Charger. Designed with 

a silicone tread, it keeps your 
device in place while charging 
and prevents overheating for 
optimum charging speed. RRP: 
£49.99 INFO NATIVEUNION.CO.UK.

SB:GADGETS

TECH 
GIRLS
YOU’VE MADE IT THROUGH CRAZY 
SEASON! NOW WITH A LITTLE HELP 
FROM THESE HANDY PRODUCTS,  IT’S 
TIME TO REJUVENATE, KICK START 
THOSE NEW YEAR GOALS, AND CUT 
BACK…IT’S JANUARY AFTER ALL! SWITCH

OFF

RELAX + 
RECHARGE Smart Yoga! 

Recover from a 
festive overload and 
evoke your inner 

yogi with a SmartMat. No 
need to pay for classes as 
it detects when you’re out 
of alignment and gives you 
real-time feedback on how 
to correct your pose. You 
can even track, store and 
monitor your progress with 
its free matching app. INFO: 
SMARTMAT.COM. 

SMART YOGA

January is for rejuvenating 
and nothing beats a good 
night’s sleep. So, for those 
nights when you just can’t 
nod off, plug in a pair of 

Bose Noise-Making Sleep 
Buds to block out any 

annoying sounds. Using 
built-in noise masking 

technology, these tiny, truly 
wireless sleepbuds deliver 

uniquely engineered 
sounds that mask unwanted 
noise and lull you to sleep. 

RRP: £229.95 
INFO Bose.co.uk 
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It’s time to invest in a Nest 
Thermostat E. It learns the 
heating habits of your home or 
salon, optimising performance 
and so lowering your bills and 
reducing any wasteful heating. 
That means you can focus on 
the important things. Perfect! 
INFO NEST.COM

Festive snacking makes us all 
resolve to shedding a few 
pounds in January, so step 
forward the Garmin Index 

Smart Scales. It provides the 
metrics you need to track progress 
and see results, measuring weight 
[lbs, kg, st], body mass index, 
body fat/water percentage, bone 
mass and muscle mass. It’s also 
Wi-Fi connected, allowing you 
to wirelessly sync your data to 
Garmin Connect. RRP: £149.99 INFO 
GARMIN.COM

A tidy home means a tidy mind, 
and with January of course 
comes new season cleaning. 
Yes, it’s the last thing you 

fancy doing after running around 
all of December but the Coral 2 in 
1 Vacuum Robot is here to lend a 
helping hand. Let the robot tackle the 
fl oor while you’re away or don’t feel 
like lifting a fi nger. Or take control of 
spot cleaning with the handheld’s 
cyclonic suction. RRP: $495.00 INFO 
CORALROBOTS.COM
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CUT BACK

SPRING CLEAN

STAY ON TRACK

STATS

APP: RIKOKO

It’s predicted that the global 
sleep market will be worth 

$80 Billion 
by 2020. The Guardian

This app is on our radar this 
month thanks to its cool 
augmented reality feature. 
Point the viewfi nder of 

your iPhone at the RIKOKO logo, 
kick back and enjoy discovering 
all about the brand. The virtual 
world of RIKOKO features 
exclusive content such as 
brand inspiration, how-tos and 
promotions. What’s not to love?
Free, available on the app store

augmented reality feature. 

your iPhone at the RIKOKO logo, 

SOCIAL HAIR KIT

Need to improve your social media 
presence but can’t justify the cost of 
outsourcing? Turn to the Social Hair 
Kit by SamDotSocial. Packed with free 

and affordable downloadable resources to help 
teach you the social media basics, and nail 
your social branding and content strategies. 
More and more people are using Instagram to 
discover brands, and this will help you to gain 
new loyal clients. Social success is a snip away. 
INFO SAMDOTSOCIAL.COM 
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IN STYLE

HAIR: GARY TAYLOR, EDWARD & CO
PHOTOGRAPHY: JOHN RAWSON

MAKEUP: JO SUGAR
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DEVELOP YOUR SKILLS, BUILD YOUR 

CONFIDENCE AND EXPLORE YOUR CREATIVITY 

BY ENTERING TRENDVISION AWARD 2019, 

FOR THE JOURNEY OF A LIFETIME.

DISCOVER 
+ LEARN

THE COMPETITION
Looking to get creative on a 

level beyond your client work? 

Entering Wella Professionals 

TrendVision Award 2019 is 
your chance to stretch your 

imagination and technical skill 

to the maximum. When you 

challenge yourself to create your 

unique personal vision, you’ll be 

amazed by the new skills and 

confidence you develop.

It’s open to all hairdressers, 

including freelancers and you 

don’t have to have a Wella 

account to enter!

As an entrant you’ll experience 

digital mentoring by top industry 

icons, create a talking point with 

your clients, build your salon’s 

reputation and create a buzz 

that resonates through your 

whole salon. As a salon owner, 

you’ll have a happy team and 

elevate your salon to make it 

an attractive prospect when 

recruiting for top talent.

HOW TO ENTER
Head online to www.
WellaTrendvisionUK.com where 

you can choose the category 

you want to enter – then the 

real fun begins!

Research your categories and 

look for inspiration all around, 

including the moodboards 
of TrendVision Award 2019 

mentors. Then it’s time to 
choose your model and possibly 

an assistant or makeup artist to 

support you.

Once you know how you want 

it to look and exactly how you’re 

going to do it, it’s time to create 

and shoot your look. 

Complete your online entry 

by Wednesday, March 20 and 

you’re well on the way of your 

TrendVision Award journey. 

CREATE YOUR LOOK
Attend a Create Your Look 
session and get an invaluable 

insight into how to capture 

the perfect image for your 
entry, with industry-renowned 

photographers and a PR Industry 

Expert at your disposal.

It kicks off with an inspirational 

welcome from the Wella team, 

then there’s PR coaching before 

you have two hours to create 

your look. After, one of the 

iconic industry photographers 

Desmond Murray, Kevin 
Luchmun or Kai Wan, will shoot 

your finished image to show it 

off to its best.

Taking place at the Wella 
Studios, you’ll come away with 

a digital photograph of your look 

ready for submission, as well as 

a digital toolbox of the resources 

and assets you need to PR and 

shout about your TrendVision 

Award journey – all for £45! 

Search Wella on Eventbrite to 

book now.

Step onboard today and start your 

journey.
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THE CATEGORIES

NEW FOR 2019 
COLOR ARTIST OF THE YEAR

Showcase a trend-led and beautiful colour-
focused look. Your creation should be 

wearable and refl ect salon relevant hair.

NEW FOR 2019 
CREATIVE ARTIST OF THE YEAR
Express your creative vision by styling an 
on-trend cut and fi nish, with an editorial 

catwalk feel.

MALE GROOMING
Create a total men’s look exhibiting 

excellence in craftsmanship. Your cut, 
colour and fi nish must be inspired by 

current men’s grooming trends.

RUNWAY 
Exude creativity in a complete on-trend 
modern runway look. You can use hair 

extensions and pieces to create a beautiful 
style and fi nish.
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NOW IN ITS 14TH YEAR, TIGI 
INSPIRATIONAL YOUTH IS A 

MENTORSHIP PROGRAMME TAKING 

YOUNG HAIRDRESSERS ON A LIFE-

CHANGING VOYAGE TO DEVELOP 

CREATIVITY AND TALENT.  

The members chosen 
for this year’s TIGI 
Inspirational Youth 
Team are Amy Lynn 

from Bad Apple; Rebecca 
McKay from Andrew 
Collinge; Rebecca 
Stradling from Molbys; 
Marc Hensman from Mesart; 

Dana Hoek from Regis; 
Claire Thorpe from Scots; 
Megan Nicholls from Inkfi sh; 

Jasmin Dewar from Muse; 
Adam West from Forresters 

and Lesley Farrell from F&M.

They had their fi rst showcase 

at an intimate hair show in 
London’s Café de Paris and 

we were there.  

“The professionalism and 
skill displayed by each of 
the team reminded us that 
young people should never 
be underestimated!” says 
our Publishing Editor Joanne 

Charlton.

Anthony Mascolo, who 
founded TIGI Inspirational 
Youth, knows the support he 

received from his brothers 
played a crucial part in his 
future success. In turn, he 
wanted to give opportunity to 

talented young hairdressers 

and help them on their 
personal career journey. This 

is how TIGI Inspirational 
Youth was born.

The show is the culmination 

of an intense training in 

classic and advanced cut and 

colouring, session styling, 
future fashion forecasting, 
presentation skills and, the 
highlight of the week, a 
model casting and photo 
shoot. 

At Café de Paris we 
witnessed the team 
working on a model they 
had pre-coloured using TIGI 

copyrightcolour. They then 
cut and styled their model 
using TIGI Copyright Create, 

as well as presenting the 
images they created for the 

photo shoot. 

The show was compered by 

key mentors, TIGI European 

Creative Director, Akos Bodi 

and TIGI Global Technical 
Creative Director, Christel 
Lundqvist, with Warren 
Boodaghians, TIGI Academy 

Global Technical Creative 
Director, presenting colour 
and TIGI European Session 
Director, Maria Kovacs, 
presenting the image 
collection.

TAKE THE 
LEAP

CREATIVITY AND TALENT.  

Marc Hensman from Mesart; 
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“THE PROFESSIONALISM AND SKILL 
DISPLAYED BY EACH OF THE TEAM 
REMINDED US THAT YOUNG PEOPLE 

SHOULD NEVER BE UNDERESTIMATED!”
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THE FELLOWSHIP FOR BRITISH 

HAIRDRESSING CELEBRATED A 

FABULOUS YEAR AT THEIR ANNUAL 

LUNCHEON AND AWARDS AT THE 

GLITTERING DORCHESTER HOTEL ON 

LONDON’S PARK LANE.

The Fellowship for 
British Hairdressing 
rounded off an 
exciting year with 

their annual Christmas 
luncheon and awards, 
hosted at the glittering 
Dorchester Hotel on 
London’s Park Lane.

A highlight of the 
hairdressing calendar 
each year, the Luncheon 
and Awards serves to pay 

tribute to those Fellowship 

members who have gone 
above and beyond during 
the previous 12 months 
– as well as providing 
an opportunity for the 
industry to get together and 

celebrate ahead of the busy 

Christmas season.

This year’s event was 
hosted by Fellowship 
Chancellor – President Elect 

for 2019 – Ken Picton. His 

Welsh wit and warmth kept 

the audience entertained 
throughout the day, as 
the industry celebrated 
another exceptional year. 
Ken was joined onstage 
for presenting duties by 
reigning President, Karine 

Jackson, and Chairman, 
Simon Shaw.

“We’ll never forget our 
heritage,” said Simon, 
refl ecting on the last 12 
months. “But we need to 

evolve to stay relevant. Long 

live creative excellence!”

Many of the notable 
attendees took home an 
award, with Jon Chapman 

scooping the Unsung Hero 

award and Fellowship 
Hairdresser of the Year 
going to Rush’s Tina Farey.

MISTLETOE 
AND WINE
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“WE’LL NEVER FORGET OUR HERITAGE,
BUT WE NEED TO EVOLVE TO STAY 
RELEVANT. LONG LIVE CREATIVE 

EXCELLENCE!”
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GHD SHOWCASED THEIR NEW 

TAKE ON EDUCATION WITH THE GHD 

QUEENMAKER TOUR, WHICH HAD 

DATES IN BOTH EDINBURGH AND 

LONDON.

As part of their 
ongoing mission 
to celebrate 
hairdressers and 

help them perfect their 
craft, ghd recently took 
its Queenmaker tour on 
the road to London and 
Edinburgh. 

The two-date event served 

dual purposes; showcasing 

the new ghd Platinum+ 
styler and giving education 

an inspiring update with a 

new format of learning, for 

a new generation of stylist.

The tour was totally 
immersive and put 
the hairdresser – or 
Queenmaker, in ghd 
terms – at the heart of 
the session. As well 
as receiving their own 
Platinum+ styler, guests 
were treated to inspiring, 
relevant education in social 

media, salon-friendly styling 

and maximising their kit 
for effective results in a 
shorter time.

Jo Robertson, ghd’s global 

head of education, said: 
“At ghd, we wanted to 
challenge how education 
is done. Rather than 
coming up with a trend 
and teaching it, we wanted 

to open things up to 
interpretation. We wanted

to inspire guests with our 

looks, then empower them 

to go away and create their 

own styles.”

In Edinburgh, ghd Creative 

Artists Samantha Cusick 
and Patrick Wilson were 
on stage, while in London 

Patrick was joined by 
session stylist and fellow 
Creative Artist, Luke 
Benson. Between the 
three of them, the guest 
artists provided inspiring 
insight into all aspects 
of hairdressing, with a 
special focus on social 
media and how to use it to 

maximise bookings. Both 
events featured ringlights, 

selfi e spaces and phone 
attachments to secure 
smartphones to salon 
mirrors, for the ultimate in 

client selfi es and process 
documentation. 

Each education session 
commenced with a 
powerful dance routine 

LONG 
LIVE THE 
QUEENS

DATES IN BOTH EDINBURGH AND 

The two-date event served 
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“AT GHD, WE WANTED TO CHALLENGE 
HOW EDUCATION IS DONE. RATHER THAN 
COMING UP WITH A TREND AND TEACHING 

IT, WE WANTED TO OPEN THINGS UP TO 
INTERPRETATION.”

from four models, representing 
the ghd Queens, as featured in 
their new Long Live the Queens 
campaign. Next, it was time for a 
show-and-tell as the guest artists 
completed model looks on stage, 
sharing their own advice on styling, 
social and business as host, Dafydd 
Rhys, quizzed them.

The second half of the session 
provided a chance to get hands on, 
as guests got to try out their new 
stylers and create their own looks. 
All of the experts were on hand 
to provide practical advice, with 
looks then shot by a professional 
photographer in a pop-up studio 
space.

It was an evening of education and 
creativity rolled together to pack a 
powerful punch.
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INGREDIENTS-
CONSCIOUS
Your skin is your largest 
organ, and it’s scientifically 
proven that a certain 
percentage of the personal 
care products that you 
apply topically is absorbed 
into the bloodstream. 
So synthetic chemicals 

CONSUMER 
INTEREST IN THE 
BENEFITS OF 
‘CLEAN EATING’ AND 
ORGANIC FOOD HAS 
GROWN HUGELY AND 
NATURALLY, THIS IS 
EEKING INTO THE 
BEAUTY INDUSTRY. 
IT MEANS MANY 
OF YOUR CLIENTS 
ARE LOOKING AT 
ALTERNATIVES 
FOR THEIR 
PROFESSIONAL 
HAIR COLOUR AND 
CARE, AND ORGANIC 
COLOUR SYSTEMS IS 
JUST THE BRAND. 

SB:ADVERTORIAL

BE 
BETTER

Image credits Hair: Karine Jackson using Organic Colour Systems  Photography: Andrew 
O’ Toole  Makeup: Margaret Aston  Stylist: Mel Nixon  Assistants: Nicola Hand for Organic 
Colour Systems & Tatum Yeo
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that are known health 
disruptors can enter your 
body through your skincare, 
cosmetics, deodorants and 
haircare. 

As the public has become 
more aware of this, so 
has their knowledge of 
ingredients and many 
have started to reconsider 
what they apply to their 
bodies. Now could be the 
time to make sure you 
offer a natural and organic 
professional hair colour and 
care brand.

“When choosing which 
one, it’s vital to look at the 
brand’s credentials and 
their reasons behind opting 
to use more natural and 
organic ingredients. Many 
companies unfortunately 
jump on the bandwagon 
and claim to be ‘eco’ 
when in reality it is mere 
marketing jargon or 
‘greenwashing’. With 
25 years in the natural 
hairdressing industry, here 
at Organic Colour Systems 
it’s not just what we do but 
why we do it,” says Jade 
Barnfield, Sales Consultant 
at Organic Colour Systems.

HERITAGE 
Organic Colour Systems 
was born over two 
decades ago with one 
very clear mission: To 
give hairdressers a less 
toxic and more naturally 
based salon professional 
colour and care line, that is 
ethically made and healthier 
for hairdressers and their 
clients, while still delivering 
high performance and 
standout results. 

SB:ADVERTORIAL

“MANY COMPANIES UNFORTUNATELY 
JUMP ON THE BANDWAGON AND 
CLAIM TO BE ‘ECO’ WHEN IN REALITY 
IT IS MERE MARKETING JARGON OR 
‘GREENWASHING’.”

A BRAND 
WITH 
ETHICS…

51

ANIMAL WELFARE
Organic Colour Systems 
believe animals should not 
suffer for beauty and have 
NEVER tested their products 
on animals and never will. 
They are internationally 
recognised by PETA and 
choose Cruelty Free.

QUALITY AND SAFETY
They believe in maintaining 
the highest quality standards. 
They manufacture their 
products at their own facilities 
here in the UK, which means 
they have a tight control on 
quality standards from the 
moment their ingredients 
are sourced, right through 
to when their products are 
packaged and sent out.

HEALTH AND WELLBEING
They believe in healthier 
products and use high 
grade organic and natural 
ingredients first and foremost 
and only synthetic ingredients 
where there are no suitable 
alternatives.

ENVIRONMENT AND 
SUSTAINABILITY
They believe in making their 
products responsibly, sourcing 
all ingredients from reputable 
suppliers, using recycled 
packaging where possible and 
ensuring all of their packaging 
is fully recyclable. They also 
formulate their colours so that 
they’re biodegradable and can 
be washed down the sink. 

WHY GO 
GREEN WITH 
ORGANIC 
COLOUR 
SYSTEMS?
“There’s no one specific 
reason why so many 
have chosen to become 
a salon with Organic 
Colour Systems over 
the past 20 years. Some 
started their journey 
with us because they 
wanted a healthier 
salon environment for 
themselves and their 
staff, some joined us 

because they wanted 
to be able to offer a 
more natural and gentle 
service to their clients. 
For others it was an 
ethical or lifestyle choice 
and there are those who 
simply wanted to be 
different,” adds Jade.

From a unique green 
science, education 
workshops and an 
outstanding online 
community, what are 
you waiting for? 

Join the natural 
hairdressing revolution 
and start your journey 
today.

Info: organiccoloursystems.com

Image credits Hair: Karine Jackson using Organic Colour Systems  Photography: Andrew 
O’ Toole  Makeup: Margaret Aston  Stylist: Mel Nixon  Assistants: Nicola Hand for Organic 
Colour Systems & Tatum Yeo
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A GREEN 
2019
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ENVIRONMENTAL AWARENESS 
HAS NEVER BEEN MORE 
IMPORTANT TO CLIENTS – MEET 
THREE SALONS THAT ARE 
REAPING THE MANY BENEFITS OF 
GOING GREEN.

Environmental awareness has 
long been a talking point in 
the hairdressing world, but 
2018 certainly saw a turning 
point in a widespread push, 
across all industries, to 

protect our planet. A recent survey by 
the World Economic Forum found that 
climate change is millenials’ biggest 
concern globally, and Mintel has 
dubbed ‘Rethink Plastic’ – focusing on 
reducing the throwaway use of plastic 
– as one of their top consumer trends 
for 2019. 

Joining the rising popularity of 
veganism, cruelty-free product 
choices and social consciousness, 
protecting the environment is a 
pledge many are making for 2019, so 
aside from the environmental benefits 
of making your own contribution, 
running an eco-friendly salon is only 
going to get more clients on-side. 

So is it easy being green? We spoke 
to three successful eco salon-owners 
who can vouch for the business 
bonuses of sustainable hairdressing…

BULLER AND RICE, 
LONDON
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BULLER AND RICE, 
LONDON

Opening in Newington 
Green in August 
2018, Anita Rice 
and Stephen Buller’s 
eponymously named 
salon Buller and Rice, 

is one of the newest kids on the 
block offering ultra-cool cuts and 
colours with a conscience. Anita 
tells us about their vision…

ON THE OUTLOOK
“Our vision was to create a 
space that seemed high-end and 
luxury, while using eco-friendly 
materials – recycled plastic, 
repurposed ply, and cork. The 
environment has always been of 

prime importance to me – not 
only from the salon aesthetics 
but also the products we use; 
biodegradable towels, eco 
water heads, and refill services 
in-salon.”

ON HER UNIQUE SUPPLIERS
“We decided to partner with 
Lozi Designs on Hackney 
Road, and have very similar 
views and ethics. He works 
with Smile Plastics, which 
is created by using melted 
down plastic yoghurt pots that 
create a terrazzo feel, giving 
the look of a luxury material, 
without creating any waste and 
recycling. We also worked with 
bio laminate, created with cut 
grass collected for free and not 
harming the environment.” 

ON PRODUCTS
“Partnering with plant-based 
brands such as Davines and 
OWAY, that use sustainable and 
biodynamic farming methods, 
are so key for us in limiting the 
wider impact we have on the 
environment. We also minimise 
single use plastic by offering 
our clients an in-salon refill 
service for all products.” 

ON BUDGETING
“There are definitely ways we 
could do things cheaper. We 
dp recycle, but in Hackney 
it’s costly. We are hoping 
this will change as we move 
into 2019. We could reduce 
costs by not recycling and 
have a wider impact on the 
environment, but that’s not our 
mission. By educating clients 
on refill options and tapping 
into our increasingly-conscious 
community, we’re fortunate 
that we have people coming to 
us – because we’re not willing 
to compromise on this!” 

ON THEIR GROWING CLIENT BASE
“We’re lucky that our decisions 
on these matters have 
encouraged clients to come 
to us – they want to make a 
change, and by coming to a 
salon like ours, they can do 
their part. They know that we 
don’t compromise and nor will 
we cut corners to become 
more profitable – this is at the 
heart of our salon.”

53
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A 
passion project of 
business partners 
Rebecca Ryce 
and Tiffany Hall, 
Amaryllis has nailed 
the balance of 

ethical principles, contemporary 
styling and a warm, welcoming 
atmosphere. Rebecca tells us 
their story…

ON THE OUTLOOK
“[When we revamped] our 
vision was to stay a small, 
sustainable and eco-friendly 
salon in Cardiff, as there were 
none of its kind here at the 
time. We wanted to support 
our local community and 
support other local independent 
businesses and it was very 
important to do this in an 
ethical manner. We also wanted 
to be the first Davines salon in 
Wales, offering exceptional hair 
cutting, styling and colouring 
services and advice.”

ON ECO STRATEGIES
“We use biodegradable Easydry 
towels, which save on energy 
usage instead of washing and 
drying. We do use energy-
saving lighting, but try to use as 
much natural light as possible – 
our salon allows a lot of natural 
light. We’re religious with 
recycling, and have an incentive 
for clients to bring back 
five empty Davines product 
containers and receive a free 
refill of a bottle of shampoo. 
As a team, we have individual 
water filter bottles and only 

AMARYLLIS, 
CARDIFF

PHOTO CREDIT: JULIEN MACDONALD

PHOTO CREDIT: J.W ANDERSON
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“WE TRY TO MAINTAIN AND RUN THE 
SALON IN THE BEST WAY WE CAN – 
SO WE USE ECO-FRIENDLY CLEANING 
PRODUCTS AND TRY TO RE-USE 
RAIN WATER TO WATER OUR INDOOR 
PLANTS. WE ALSO HAVE A SMALL 
LIVING WALL, WHICH PROVIDES 
A CLEANER OXYGEN SOURCE FOR 
STAFF AND CLIENTS.”

use these – no extra plastic. 
We also use local produce for 
refreshments and treats and 
only use ethical companies. 
This reduces fuel in vehicles 
on our roads, and supports 
other fair trade, sustainable 
local independents.”

ON THE SALON ITSELF
“We try to maintain and run 
the salon in the best way we 
can – so we use eco-friendly 
cleaning products and try to 
re-use rain water to water our 
indoor plants. We also have a 
small living wall, which provides 
a cleaner oxygen source for 
staff and clients. We run a 
clothes swap twice a year and 
invite the public, to minimise 
non-recyclable waste.”
 
ON BUDGETING
“Initially being green can seem 
costly, as there are elements 
that are expensive. But as a 
small business we started as 
we meant to go on. And due 
to no waste and energy saving 
materials we can save in other 
ways. It has been positive 
from the start from a business 
point of view and we gained a 
strong clientele quite quickly, 
due to our ethos.” 
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Industry legend Anne Veck has 
been leading the way in green 
salon initiatives since back in 
2013, completely refurbishing her 
Oxford salon to meet the most 
modern of eco measures. She 

even scooped the Salon Business 
Green Salon award in 2017! 

ANNE VECK, 
OXFORD
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ON HER PASSION FOR THE 
ENVIRONMENT
“Did you know that UK hair 
salons emit more carbon 
dioxide into the atmosphere 
than a small country like 
Haiti or the Central African 
Republic? This is something 
I feel very strongly about. 
Everyone can do something to 
avert the impending disasters 
of climate change. I am still 
very proud that we have 
reduced our carbon footprint at 
Oxford by more than half.”

ON ECO STRATEGIES
“We have reduced our 
energy bills and carbon 
emissions by 50 percent 
with our BlueGen ceramic 
fuel cell – it uses mains gas 
to generate our electricity 
on-site. It also provides 200 
litres of free hot water each 
day. At the backwash, we 
use EcoHeads, which give 
enhanced pressure and halve 
rinsing time. We of course 
use biodegradable Easydry 
towels, and completely carbon-
neutral phone and broadband 
providers. And since January 
2018, all our stationary has 
been provided by sustainable 
printing company Seacourt, 
which use renewable energy, 
recycled materials and sends 
zero waste to landfill.” 

ON BUDGETING
“It is costly in terms of the 
initial investment, but in the 
medium to long term we have 
both saved on running costs 
and increased our income. Our 
turnover has increased by 50 
percent in the five years since 
the eco refit too. And much of 
the increase in client numbers 
and sales can be attributed 
to the new eco designs and 
philosophy, which clients 
appreciate.”

“WE HAVE REDUCED 
OUR ENERGY BILLS AND 
CARBON EMISSIONS BY 
50 PERCENT WITH OUR 
BLUEGEN CERAMIC FUEL 
CELL – IT USES MAINS 
GAS TO GENERATE OUR 
ELECTRICITY ON SITE. IT 
ALSO PROVIDES 200 LITRES 
OF FREE HOT WATER EACH 
DAY. AT THE BACKWASH, WE 
USE ECOHEADS, WHICH GIVE 
ENHANCED PRESSURE AND 
HALVE RINSING TIME.”
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WE KNOW HIM AS A WORLD RENOWNED HAIRDRESSER, 
BUT THERE’S SO MUCH MORE TO FATHER-OF-THREE 

LEONARDO RIZZO, SANRIZZ CREATIVE DIRECTOR, WHO, 
DESPITE HIS COMMITMENT TO HIS CRAFT, IS A FAMILY 

MAN THROUGH AND THROUGH. HERE HE REVEALS 
HOW HE JUGGLES BUSINESS AND PLEASURE WITH THE 

UTMOST DEDICATION TO BOTH.

@LEONARDORIZZO
# H A I R S T Y L I S T
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“ALTER EGO IS A FAST-
GROWING BRAND,THEY 
PRODUCE EVERYTHING OF 
HIGH QUALITY THEMSELVES 
IN ITALY, BUT DISTRIBUTE 
GLOBALLY.”

BUSINESS MAN
You can hear the passion in 
his voice as soon as Leonardo 
Rizzo begins discussing 
Sanrizz, the salon brand he, 
his father Tony Rizzo and 
Education Director Sharon Cox, 
have worked so tirelessly to 
build. A true business man, 
Leonardo puts his all into 
every collection he creates and 
every decision he makes in his 
running of the company. 

“My role in the company is 
about raising awareness,” he 
explains. “We have broken 
the business down into two 
parts, salon business and 
academy business.” Here is 
a man who truly understands 
the importance of knowing 
his target audience, which is 
why he creates three different 
seasonal collections: for clients 
in-salon, academy stylists 
and an avant-garde collection, 
well, just because he loves to 
experiment.

“With the salon collection we 
make it really wearable so 
clients can relate to the looks. 
We not only have the images 
up in the salon, but also have 
videos playing on TVs at the 
backwash, with mini-step-by-
steps of how to recreate the 
styles,” explains Leonardo. “In 
addition, we’re always thinking 
about how we can use the 
images to build up our add-on 
services. 

# H A I R S T Y L I S T

“With our academy collection 
it’s about how we want to 
promote our cutting and 
colouring systems to inspire 
hairdressers. Think geometric 
haircuts and vibrant colours 
that might scare clients but 
hairdressers love.

“Finally, our avant-garde 
images give us the chance to 
really experiment. We make 
a lot of the hair and tools 
ourselves. This is what really 
gives our brand the edge; 
we’re not just cutters, and 
what’s more, our support of 
the Alternative Hair Show is 
a fantastic way to showcase 
this.”

For most, this workload would 
be enough to fill every hour 
of the day, but Leonardo also 
still finds the time to manage 
Sanrizz Guildford, which he 
has been running since the 
day it opened 14 years ago. 
“It was our first salon outside 
of London,” he says, “so I 
commuted back and forth for 
three years to get it up and 
running, before moving to 
the area. It’s now one of our 
busiest salons and I’ve built 
up such a huge clientele, so 
it’s hard to step away as I’m 
booked months in advance.” 
He adds: “The salon business 
is our bread and butter, it’s 
what our business is based on 
and we shouldn’t forget that.”

But wait, there’s more [I 
know!]. Aside from Sanrizz, 
Leonardo is a UK Wella Icon 
Artist and runs masterclasses 
for the brand’s budding 
stylists. He was also asked to 
become Creative Director for 
Alter Ego Italy, after the brand 
were impressed by his Global 
Ambassador role for Indola.

“Alter Ego is a fast-growing 
brand,” says Leonardo, “they 
produce everything of high 
quality themselves in Italy, but 
distribute globally. The brand 
had seen my work and wanted 
to raise the visibility of its 
imagery with someone who 
spoke Italian and Spanish. He 
adds: “I create two collections 
for them a year and educate 
their global trainers with the 
help of my Sanrizz team, 
Sharon Cox and Rudi Rizzo.”
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“IT’S BEEN GREAT HAVING RUDI ON-BOARD, 
WE’VE GOT A REALLY SIMILAR SENSE OF 

HUMOUR AND ALWAYS BOUNCE IDEAS 
OFF EACH OTHER. WHEN WE’RE ONSTAGE 

TOGETHER WE CAN BOTH CUT THE HAIR ON 
ONE MODEL TOGETHER AND KNOW WHAT 

WE’RE DOING. IT’S AMAZING ACTUALLY, LIKE A 
TELEPATHIC ENERGY.”

SB:FEATURE
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FAMILY MAN 
Despite his hectic international 
schedule, Leonardo is very 
conscious of the importance 
of family. Hairdressing is very 
much in the Rizzo blood, from 
the age of 12 Leonardo was 
on the salon floor alongside 
his father, yet while it’s his 
passion, he’s adamant that his 
children will not be influenced 
to follow in his footsteps, but 
only encouraged to follow their 
dreams.

“Having three children is 
wonderful but it’s difficult to 
be at home as much as I’d 
like. At the end of the day we 
make it work,” says Leonardo. 
“I make every effort to take 
the kids to school before I go 
to work and that 20 minutes 
in the car together is so fun 
and precious. It’s not easy but 
I definitely try to maximise on 
the time I have with them and 
things like FaceTime really help 
when I’m away from home.”

Aside from his family at 
home, being born into a 
hairdressing dynasty means 
he’s surrounded by family at 
work too. Having worked with 
his father Tony from day one, 
his younger brother Rudi joined 
the family business eight years 
ago after finishing university. 
“It’s been great having Rudi 
on-board,” he insists, “we’ve 
got a really similar sense of 
humour and always bounce 
ideas off each other. When 
we’re onstage together we can 
both cut the hair on one model 
together and know what we’re 
doing. It’s amazing actually, like 
a telepathic energy.”

Finally, this interview wouldn’t 
be complete without a mention 
to the man who transcends 
every aspects of Leonardo’s 
life, his father and hairdressing 
legend, Tony Rizzo. “I’ve been 
so fortunate to have him as 
my mentor,” says Leonardo. 
“He has taught me so much, 
but there are two lessons he 
instilled in me that stand out. 
Firstly to believe in yourself, 
to be the best you can be and 
the second is dedication and 

hard work; be humble, but put 
energy into everything you do 
and be relentless.” Boy does 
Leonardo live and work by that 
mantra!

LEONARDO’S QUICK-
FIRE QUESTIONS…
Q: WHAT’S THE BEST THING 
ABOUT YOUR JOB?
A: The people; my clients and 
colleagues, they’re almost 
like your family. It’s fabulous 
seeing both of them grow and 
evolve.

Q: WHAT IS YOUR CAREER 
HIGHLIGHT?
A: I don’t think I’ve had it yet. 
I’ve got loads of amazing 
memories of achievements 
and award wins but I think 
I’m still waiting for my big 
moment.

Q: WHAT IS YOUR NEXT STEP?
A: I’m going to be focusing on 
building my team. Having a 
great team around you is key 
and we’re recruiting in a big 
way for talented stylists who 
want to progress. I love to 
mentor people, see what they 
can achieve and help them get 
there.

Q: DESCRIBE YOUR FAVORITE 
CLIENT?
A: One who is open and that 
I can have a laugh with. A lot 
of hairdressers forget it’s also 
about personality and being a 
bit of a chameleon. I can talk 
about ancient history with one 
client, the political situation in 
Columbia with the next and 
football or the price of nappies 
and still sound interested, 
that’s the way to build 
relationships. I have clients 
from different backgrounds, 
ethnicity and class and I know 
how to relate to them all 
because I make them all feel 
special and important. If they 
like you, they’ll be so much 
more open and put all their 
trust in your hands.

Q: WHERE DO YOU GET YOUR 
INSPIRATION FROM?
A: Mainly from people on the 
street, different characters 
in life and their personal, 
individual style. Social media is 
also great and I love searching 
Pinterest for tribal styles and 
original dress. The latest 
fashion trends are important 
but I like to expand on them. I 
like to go off beat.
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ANNE VECK HAS MADE A NAME FOR HERSELF AS SOMEONE WHO LIKES TO BREAK THE 
MOLD, WHICH SHE HAS DONE OVER AND OVER WITH HER AVANT GARDE STYLING AND 
GREEN SALON INITIATIVES. WHEN IT CAME TO LAUNCHING HER LATEST SALON, SHE 
WENT ALL THE WAY TO AFRICA AND BROUGHT HER INSPIRATION BACK TO HOME TURF 
FOR A SALON IN BICESTER.

Anne Veck has had 
a salon in Bicester 
for 15 years, so 
when she decided 
to relocate it, 
she took the 

opportunity to re-vamp with 
all the latest environmentally-
friendly initiatives.

Now in the redeveloped 
shopping mall in the centre of 
town, just a fi ve minute walk 
from Bicester Village outlet 
centre, Anne Veck salon ticks 
all the boxes.
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It all began while Anne 
and partner Keith Mellen 
were in Namibia in August 
2017. They stumbled 
across a stunning salon, 
Ilana’s Hair Gallery, in 
Swakopmund. “The 
interior design used all 
recycled, reconstituted 
materials, furniture and 
iron work, rescued from 
demolition sites or bought 
at auction or second-hand 
shops,” explains Anne.

 
Inspired, she created her 
own environmentally-
conscious salon, which 
also uses recycled and 
reconstituted materials 
and furniture to reduce 
the carbon footprint of 
the business. The result 
is an industrial, stripped-
back warehouse feel, 
while still airy, well-lit and 
welcoming.

Designed and built by 
Anne, her two brothers 
Eric and Sylvain, partner 
Keith and nephew Phil, 
this really was a family 
affair! 

Day-to-day, the salon 
uses biodegradeable 
Easydry towels, which 
reduce hot water use 
and avoid landfill, LED 
energy efficient lighting 

“THE INTERIOR DESIGN 
USED ALL RECYCLED, 
RECONSTITUTED 
MATERIALS, FURNITURE 
AND IRON WORK, 
RESCUED FROM 
DEMOLITION SITES OR 
BOUGHT AT AUCTION OR 
SECOND-HAND SHOPS”
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throughout, recycled card and 
paper for all stationery with 
carbon positive printing from 
local eco printers Seacourt, 
plus 100 percent carbon 
neutral telephone calls and 
broadband. 

The salon also uses infrared 
heaters made from recycled 
materials, which are 
designed to consume 60 
percent less energy than 
standard convection heaters 
and produce no carbon 
dioxide. 

Anne, Eric and Sylvain [who 
came all the way from his 
home in France to help] 
made the reception desk, 
styling stations, the colour 
table, retail display, colour 
bar, cupboards…you name it, 
they designed and built it. 

The coffee table, magazine 
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“THE SALON ALSO USES 
INFRARED HEATERS 
MADE FROM RECYCLED 
MATERIALS, WHICH 
ARE DESIGNED TO 
CONSUME 60 PERCENT 
LESS ENERGY THAN 
STANDARD CONVECTION 
HEATERS AND PRODUCE 
NO CARBON DIOXIDE.”

SALON NAME: 
ANNE VECK BICESTER

LOCATION: BICESTER
WEBSITE: ANNEVECKHAIR.COM

INSTAGRAM: @ANNEVECKSALONS
TWITTER: @ANNEVECK
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racks and selfie wall, were 
all made from recycled 
pallets and cable drums, 
with the focal feature 
being the round colour 
table in the centre of the 
salon made from a huge 
old cable drum. Anne 
sanded and varnished it, 
put plug sockets in so 
clients can charge their 
phones and created a 
space for them to sit and 
read, work, and chat. 
“Much better than staring 
at yourself in a mirror!” she 
says. “Clients love it and 
it’s become the communal 
hub of the salon.”
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Undo winter’s damage with the four-part 
L’Oréal Professionnel Pro Fiber collection, 
which has been entirely reformulated with 
advanced APTYL 100 technology. When 

positively charged, the product is attracted 
to the damaged hair shaft, helping to seal 
the hair fi bre, and resulting in hydrated, 

glossy, smooth hair. It’s a targeted solution 
for varying levels of damage with Re-create, 
designed to purify sensitive damaged hair, 
and Re-construct to restore very damaged 

over processed hair. RRP FROM £15 INFO 
LOREALPROFESSIONNEL.COM

Packed with natural ingredients to ensure 
your clients get the most out of their 

shower regime while locking in their colour, 
the latest edition to Paul Mitchell’s Tea Tree 
collection is perfect for colour-treated hair. 

Tea tree oil and peppermint soothe and 
refresh the scalp with lavender adding a 

subtle scent of freshness, and the magical 
touch of rooibos tea botanicals helping to 

prevent fading. RRP FROM £6.50 
INFO PAUL_MITCHELL.CO.UK 

HYDRATE + SMOOTH 

COLOUR LOCK 

PERSONALISED 
COLOUR

WHATEVER YOUR CLIENTS’ NEW YEAR RESOLUTIONS ARE, THESE LAUNCHES WILL ENSURE THEY HAVE THEIR BEST 
HAIR YEAR YET. GET READY TO PAMPER AND NOURISH THOSE POST-FESTIVE SEASON TRESSES. 

THE KIT BAG

Every client is unique, and so is their hair. 
Showcase your unique, expert skills in 

diagnosing and prescribing the ultimate, 
personalised treatment in tandem 

with colour services thanks to the  TIGI 
Copyright©olour range. Start with the 

nourishing TIGI Copyright Care Treatment 
Base infused with Keratin, Shea Butter and 

Vitamin Complex, then simply select the 
ideal boosters. INFO: TIGICOPYRIGHT.COM 

SB:PRODUCTS

STAND
OUT

NO MORE KNOTS

DRY FINISH

OOH 
LA-LA

BEST 
FOR

COLOUR

N New year, new 
scissors. The new 
EVO packs a 
smooth, effortless cut, 

reducing strain, increasing 
comfort and delivering 
both a crisp and satisfying 
performance with its perfect 
ergonomic cutting position. All 
finished with an eye-catching 
flash of iridescence that 
nobody can ignore. Available 
in 5.5”. RRP £40 + VAT 
INFO GLAMTECH.CO.UK

STAND
OUT

DRY FINISH

N New year, new 
scissors. The new 
EVO packs a 
smooth, effortless cut, 

reducing strain, increasing 
comfort and delivering comfort and delivering 
both a crisp and satisfying 
performance with its perfect 
ergonomic cutting position. All 
finished with an eye-catching 
flash of iridescence that 
nobody can ignore. Available 
in 5.5”. RRP £40 + VAT 
INFO GLAMTECH.CO.UK

Everyone’s dry Januarying 
their liver back to health, 
but scalps needs a rest 
too. Featuring soft, 

rounded pins made of high-
quality nylon, the Scalp Brush 
by Hercules Saegemann glides 
through even the most knotted 
of hair without tugging or 
pulling, placing less stress on 
both hair and scalp. RRP from 
£26.50 INFO HERCULES-
SAEGEMANN.DE

Welcome the latest addition 
to the Creative Texture line, 

Matte Rebel. It’s a must-have 
product for those clients 
wanting rough, extremely 

matte styles, with a dry fi nish. 
Featuring an unique elastomer 
and UV fi lter it helps protect 
hair from premature colour 
fading and the damaging 
effects caused from heat 

styling and UV light. RRP £12.75 
INFO GOLDWELL.CO.UK
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Clients see, clients want and 
thanks to social media, 
they see a lot. They want 
to change their hair 

colour without the commitment, 
while protecting their gorgeous 
locks. Step forward Schwarzkopf 
Professional who is re-imagining 
demi-permanent hair colour 
with its new Igora Vibrance 
and AQUAXYL Technology. 
RRP UPON REQUEST. 
INFO: SCHWARZKOPFP 
ROFESSIONAL.CO.UK

TAME + SHINE

Give hair a New Year Boost with the L’Oréal 
Professionnel Flash Pro Hair Make-up range 
in its three new shades; ‘Silver is Coming’, 
‘Golden Bubbles’ and the highly anticipated 

glow under UV light, ‘Glow Big or Glow 
Home’. It has no transfer technology and 
can be removed in one shampoo and is 

highly visible on ALL hair bases. It’s time to 
get creative! INFO LOREALPROFESSIONNEL.COM

FLASH OF COLOUR

INNOluxe Platinum Shampoo 
and Conditioner make it 
easier than ever to rock that 
true blonde shade in-between 

colour appointments without 
compromising on condition. So, 
get ready to extend the life of 
those fabulous blonde tones in 
the salon or at home. RRP from 
£21 INFO INNOLUXE.COM

Create the perfect blow out thanks 
to R+Co’s latest brushes. Crafted 

from wood with humanely sourced 
natural boar bristles, it features a 

lightweight ergonomic design that 
helps to create the perfect blow-out 

without fatigue. Its bristles also gently 
massage to increase blood flow and 

unclog follicles for all the hair and 
scalp benefi ts. RRP £60 1.5” £85 3” INFO 

RANDCO.COM
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SELFIE-                              
READY HAIR

BLONDER 
FOR LONGER

Curls are for life, not just for 
Christmas, so give that January 

hair some extra bounce with 
Click n Curl. It’s a revolutionary 

hair curling system which allows 
you to create loose fl owing curls, 
quickly and easily. Dry and style in 
one simple step. It’s deal for both 

home and salon use. RRP: FROM 
£45.99 INFO CLICKNCURL.CO.UK

POST CHRISTMAS 
CURLS

67

REDEFINING HOLD
Say hello to a new generation of 

hairsprays as Schwarzkopf Professional 
REdefi nes hold with OSiS+ Session 

Label Super Dry Memory Net. A 
super concentrated hairspray it dries 

in an instant, but stays malleable. 
This innovative new generation 

hairspray allows hair to be brushed 
through, while still holding its shape 
– perfect when wanting to achieve 

invisible styling. RRP £12.80 150ML INFO 
SCHWARZKOPFPROFESSIONAL.CO.UK

ADDS
HOLD

SOCIAL
READY

can be removed in one shampoo and is 
highly visible on ALL hair bases. It’s time to 
get creative! INFO LOREALPROFESSIONNEL.COM

can be removed in one shampoo and is 
highly visible on ALL hair bases. It’s time to 

INFO LOREALPROFESSIONNEL.COM

can be removed in one shampoo and is 
highly visible on ALL hair bases. It’s time to 

INFO LOREALPROFESSIONNEL.COM
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Say goodbye to lifeless curls with 
Organic Colour Systems’ Keep Curl 

Memory Spray. Specially formulated to 
work with clients who have naturally 

curly or permed hair, the range is 
packed full of protein boosting natural 
ingredients and no chemical nasties 

for extra bounce. RRP: £12.95 INFO 
ORGANICCOLOURSYSTEMS.COM

VEGAN CURLS

Go from wet to dry in a 
fl ash with the Tangle 
Teezer Blow-Styling 
Smoothing Tool and its 

groundbreaking teeth technology. 
Delivering fl ow tension, the teeth 
allow the hair to snake through 
for a quick, smooth and gentle 
blowdry without pulling or stretch-
drying. It’s like cutting butter.                                
INFO: TANGLE                                   
TEEZER.COM 

DUST UP

SMOOTH
OUT

If your New Year’s 
Resolution is to be more 
organised, and you just so 
happen to be sick of mixing 
up your ghd stylers in the 
salon, your prayers have 
been answered: The new 
ghd Platinum+ styler is now 
available for personalisation. 
Even better? This service is 
only available to professional 
stylists and salons. MORE INFO 
UPON REQUEST FROM YOUR GHD 
SALON SUPPORT TEAM

GET PERSONAL

LONG HAIR DO CARE
It’s that time of the year when hair 

needs a little extra TLC…especially long 
hair. Give it the love it deserves with 

IdHair’s latest Elements Xclusive range. 
Its Long Hair Shampoo and Conditioner 
contain shea butter that adds moisture, 

and seabuckthorn to help protect 
against free radicals while providing 
shine and strength. RSP: 300ML £13.99

INFO IDHAIRUK.COM 

Get ready for all-year-
round volume with the 
Dust Up Volumizing 
Powder by Goldwell. 

It provides instant body, boosts 
texture and adds grip to the 
hair. Great for giving clients 
high-volume looks with amazing 
structure. RRP £14.50 INFO 
GOLDWELL.CO.UK PERFECT 

FOR 
VOLUME

FOR
LONG
HAIR

for a quick, smooth and gentle 
blowdry without pulling or stretch-
drying. It’s like cutting butter.                                
INFO: TANGLE                                   
TEEZER.COM 

It’s that time of the year when hair 
needs a little extra TLC…especially long 

hair. Give it the love it deserves with 
IdHair’s latest Elements Xclusive range. 
Its Long Hair Shampoo and Conditioner 
contain shea butter that adds moisture, 

and seabuckthorn to help protect 
against free radicals while providing 

RSP: 300ML £13.99

PRODUCTS_JANFEB.indd   68 11/01/2019   12:55



WE 
    LOVE THIS IS A PAGE ABOUT LOVE SO 

A GIFT FOR VALENTINE’S IS JUST, 
WELL, APT. PLUS, THIS PRODUCT 
WILL LOOK DIVINE ON YOUR 
SALON SHELF AND WILL SELL 
ITSELF, SO MAKE SURE YOU HAVE 
IT IN STOCK, IN TIME FOR THE 
MOST ROMANTIC DAY OF THE YEAR. 
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The Balmain Paris Hair Couture 
collection and Valentine’s Day 
are a match made in heaven. A 
stylish and sensual selection of 
gift sets and hair accessories are 
destined to set pulses racing.

It consists of hero sets, guaranteed to 
appeal to romantic heroines starting with 
Balmain Paris Hair Couture Hair Perfume 
– the signature Balmain Hair Couture 
fragrance in its purest form. 

This precious, scintillating hair mist is 
infused with organic Argan Elixir and Silk 
Protein. It nourishes, repairs and protects, 
while providing a fresh, harmonious scent 
that unfolds over time. It’s also beautifully 
presented in a glass bottle with a vintage 
inspired bulb sprayer with decadent black 
netting and fringing.

There are also the Balmain Paris Hair 
Couture brush set collections in a choice 
of gold or silver fi nishes – the metallic 
fi nish perfect for that movie star vibe.

Old romantics at heart, Balmain Paris 
Hair Couture is also offering eight Golden 
Pocket Mirrors as a free gift for salon 
owners that purchase £200 of Balmain 
Paris Hair Couture gift items for their 
salon. 

The offer includes stylish and aspirational 
point of sale including a Valentine’s Day 
window and mirror sticker set. Does it get 
you in the mood for lurve?

WELOVE_JANFEB.indd   69 11/01/2019   17:04



THIS IS A COLLECTION THAT’S CLASSIC, TIMELESS 
AND STRONG – AND IT’S ALL BLONDE. 
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HAIR: GEORGE FRENCH AT EASTON 
REGAL HAIRDRESSING

PHOTOGRAPHY: DANIEL ARCHER
MAKEUP: IRIS GROB
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C R A Y O L A    
    B R I G H T S

INJECT A LITTLE COLOUR 
INTO YOUR LIFE! 
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C R A Y O L A    
    B R I G H T S
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HAIR: CLAIRE CHELL AND HEATHER 
SHAW, FRANCESCO GROUP

PHOTOGRAPHY: ALEX STYLES 
MAKEUP: BECKY HUNTING
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F R E E H A N D
ULTIMATE TEXTURE AND MOVEMENT DEFINES THE POWER OF THE 
NEW ERA OF ARTISTIC TEAM. HERE IS THE DEBUT COLLECTION  FROM 
HAIRDOTCOM, THE FIRST EVER COLLECTIVE ART TEAM. UNRESTRICTED 
BY BRAND ASSOCIATION, THE TEAM OF LEADING HAIRDRESSERS, 
STYLISTS, PHOTOGRAPHERS AND WELL-BEING EXPERTS, COLLABORATE 
TO DELIVER THE HIGHEST STANDARDS AND BREAK DOWN BARRIERS FOR 
BOTH COMPANIES AND INDIVIDUALS ALIKE.
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HAIR: HAIRDOTCOM
PHOTOGRAPHY: BARRY JEFFREY

MAKEUP: ELIZABETH RITA 
STYLING: MAGDALENA JACOBS
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D I V E R S I T Y
HAIR IS AN ACCESSORY TO 
BE WORKED, RE-WORKED 
AND RE- WORKED AGAIN. 
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HAIR: ETHOS CREATIVE TEAM
PHOTOGRAPHY: JAMIE COWLISHAW

STYLING: AILSA MCLAGGAN
MAKEUP: RACQUELLA CASS

STYLING: TROUBLE AT MILL, MANCHESTER
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Order now:
0845 300 7764
info@easydry.com

www.easydry.com

‘Easydry o�ers the most hygienic, sustainable 
towelling system in the world and with its 
consistently superb quality �nish, it lives up  
to my and my clients’ high expectations.’
Ken Picton
Multi award-winner

‘We’ve used Easydry for over 10 years and for 
us it’s been fantastic. We don’t see anything 
replacing it because I don’t think there’s 
anything better out there to replace it. If it’s 
not broken, don’t �x it.’
Gary Hooker and Michael Young
Hooker and Young

‘Since we’ve been using Easydry towels, 
honestly I can say, from the bottom of my 
heart, that everybody has embraced it 
from my sta�, the assistants, to clients.’
Jamie Stevens
Jamie Stevens Salons

GOT5_MUSE.indd   30 13/01/2019   17:20


