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FOR FEAR OF OVERUSING, I 
PROMISE NOT TO UTTER THE WORD 
“RESOLUTION” MORE THAN ONCE, 
BUT WE HAVE LOOKED AT WAYS TO 
INJECT SOME TURBO INTO YOUR 
REVENUE, SOME OOMPH INTO 
YOUR STYLES AND SOME SPARK 
INTO YOUR COLOUR – IF YOU 
FANCY MAKING SOME CHANGES.

W
e realise you don’t need the start 
of a new year to show off your 
creativity either but it is the time 
when competitions kick off, most 

notably of course the Salon Business Awards 
2018. So if you haven’t got June 11, 2018 in 
your diary, do it now and then start planning. 

It’s not the only date for your diary as 
TrendVision Award gets set to propel some 
rising stars into the limelight. There’s a wealth 
of Wella education to help you make your mark 
too and high performing products so you could 
be creating looks like that seen on our cover 
[courtesy of Wella using Color Fresh CREATE]. 

We’ve made some changes of our own for 
2018 – to bring our digital and print platforms 
together. That means there’ll be a lot more 
content shared across our platforms and 
hashtags are big for us now [keep your eyes 
peeled]. We’ve also scouted out the social 
media names for our interviewees so you can 
get in touch or just follow what they’re doing if 
you like what you’ve read. 

Let us know what you think 
@salon_business 

We love to hear from you. 

’til next time.

Jo Charlton
Publishing Editor

HAIR: JULIAN 
DALRYMPLE 

PHOTOGRAPHY: 
RICHARD MILES

EDITOR’S
WORDS

SB:EDITOR’S LETTER
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NEWS

LFWM

T
outed as one of London’s 
brightest young things, 
Charles Jeffrey looked to 
his native Scotland 

for a moment of 
refl ection. Wallace 
tartans were
combined with 
LOVERBOY’s own 
tartan combining 
ancient and 
contemporary. 

HAIR 
INSPIRATION: 
Hair lead 
John Vial 
said: “The 
lead singer 

C
raig Green 
continues 
his theme of 
nomadic men, 

featuring blueprints 
of masculine dress 
showing codes of 
strength through 
heroic looks and utility 
wear. Core structure 
is broken down and 
clothing is pulled 
apart to 
reveal a 
freer, 
purer 
creation.

outed as one of London’s 
brightest young things, 
Charles Jeffrey looked to 
his native Scotland 

for a moment of 
refl ection. Wallace 
tartans were
combined with 
LOVERBOY’s own 
tartan combining 
ancient and 
contemporary. 

INSPIRATION: 

said: “The 
lead singer 

Martin Degville was the original 
brief. As I’ve always, ‘said 
Poverty fuels creativity’ so he 

would make these really 
elaborate wigs sometimes 
out of fur because it 
wasn’t like it is now and 
you couldn’t buy cheap 
hair; it was much more 

expensive. He was bald and 
there was no way of 

pinning them onto a 
bald head so he would 
stitch them onto 
fi shnet tights and 
wear them over his 
face. The tights held 
on the wig and that’s 
where the idea was 
born.”

HAIR INSPIRATION: All 
hair was cut backstage 

before the show to 
narrow and slim 
the silhouette into 
more square, more 
masculine shapes. 
“We tailored the 
edges to give it 
a slight military 
quality. Our brief 
was Modern 
Military, so 
the fi nish was 
slightly shiny – 
clean with a dewy 
sheen,” says Hair 
lead John Vial.

CHARLES JEFFREY
BRAND: 

REVLON PROFESSIONAL

CRAIG GREEN
BRAND: 

REVLON PROFESSIONAL

C
raig Green 
continues 
his theme of 
nomadic men, 

featuring blueprints 
of masculine dress 
showing codes of 
strength through 
heroic looks and utility 
wear. Core structure 
is broken down and 
clothing is pulled 
apart to 
reveal a 
freer, 
purer 
creation.

HAIR INSPIRATION: All 
hair was cut backstage 

before the show to 
narrow and slim 
the silhouette into 
more square, more 
masculine shapes. 
“We tailored the 
edges to give it 
a slight military 
quality. Our brief 
was Modern 
Military, so 
the fi nish was 
slightly shiny – 
clean with a dewy 
sheen,” says Hair 
lead John Vial.
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L
iam Hodges created 
a throwback to kids 
nineties TV shows 
[think Mr Blobby, SMTV 

and cult fl ick Beetlejuice] 
and Talking Head’s lead 
singer, David Byrne for a 
collection reminiscent 
of something in-
between skater-
boy chic 
and rockstar 
attire. 

HAIR 
INSPIRATION: It 
was fun and 
childish with 
slime tank 

I
mmerse, drench, saturate, 
soak. These were the words 
used to describe the feeling 
of Christopher Raeburn’s 

latest collection, which drew 
inspiration from the beauty and 
fragility of our oceans. A deep 
dive into the big blue, the collection 
stands as a creative call to arms 
and focuses on responsible design 
and sourcing to protect both the 
planet and the wearer. 

HAIR INSPIRATION: Hair resembled 
that of a scuba diver just out of 
water, with functional ponytails 
having seen better days; baby 
hair and fl yaways straggled 
over the models’ faces.

LIAM HODGES
BRAND: 

FUDGE PROFESSIONAL

CHRISTOPHER RAEBURN
BRAND: 

FUDGE PROFESSIONAL

iam Hodges created 
a throwback to kids 
nineties TV shows 
think Mr Blobby, SMTV 

and cult fl ick Beetlejuice] and cult fl ick Beetlejuice] and cult fl ick Beetlejuice
and Talking Head’s lead 
singer, David Byrne for a 
collection reminiscent 

I
latest collection, which drew 
inspiration from the beauty and 
fragility of our oceans. A deep 
dive into the big blue, the collection 
stands as a creative call to arms 
and focuses on responsible design 
and sourcing to protect both the 
planet and the wearer. 

HAIR INSPIRATION:
that of a scuba diver just out of 
water, with functional ponytails 
having seen better days; baby 
hair and fl yaways straggled 
over the models’ faces.

hair and big 
oversized 
clothes to 

keep with the 
theme.

mmerse, drench, saturate, 
soak. These were the words 
used to describe the feeling 
of Christopher Raeburn’s 

latest collection, which drew 
inspiration from the beauty and 
fragility of our oceans. A deep 
dive into the big blue, the collection 
stands as a creative call to arms 
and focuses on responsible design 
and sourcing to protect both the 

 Hair resembled 
that of a scuba diver just out of 
water, with functional ponytails 
having seen better days; baby 
hair and fl yaways straggled 
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“IT WAS AN AMAZING 
NIGHT, FULL OF 

INCREDIBLE TALENT 
AND CREATIVITY. 

CONGRATULATIONS TO 
SALLY BROOKS, OUR 

BRITISH HAIRDRESSER OF 
THE YEAR 2017 – A WELL-

DESERVED WIN!”

The best of British 
hairdressing talent was 
celebrated at the British
Hairdressing Awards, 
sponsored by 

Schwarzkopf Professional.

The star-studded ceremony took 
place at London’s Grosvenor 
House, a JW Marriott Hotel on 
London’s Park Lane hosted by 
TV presenter Cat Deeley, 
alongside HJ’s executive 
director, Jayne Lewis-Orr and 
Schwarzkopf Professional’s 
General Manager Stuart 
Hamid. 

More than 1,500 of the top 
hairdressing talent from across 
the country attended the awards, 
which is a celebration of the 

most creative and technically-
gifted hairstylists in Britain.

Much as the night provided the 
opportunity to network, party and 
peruse the collections created by 
fi nalists, the evening was really all 
about the winners and their work. 

Talent was recognised across 16 
categories, covering both regional 
entries and specialist collections 
including men’s hairdressing, 
avant garde work and colour. 

The ultimate accolade on the 
night is British Hairdresser 
of the Year which, this year, 
was awarded to Sally Brooks 
for her inspirational work and 
contribution to the industry as 
a whole. 

Schwarzkopf Professional’s 
General Manager, Stuart Hamid 
said: “It was an amazing night, 
full of incredible talent and 
creativity. Congratulations to Sally 
Brooks, our British Hairdresser of 
the Year 2017 – a well-deserved
win!”

WINNING

HAVING 
A BALL

The Civic in Barnsley, 
South Yorkshire is set to 
become the first to host 
the exclusive exhibition, 
Beehives Bobs and Blow-

dries by Andrew Barton. This 
sensory exhibition will celebrate the 
contemporary history and future of 
hairdressing. 

From the fantasy collections for 
the catwalks and editorial to the 
subcultural styles on the street, the 
exhibition celebrates the impact of 
the relationship between celebrity 
hairdressers and media stars who 
through the decades have helped 
make iconic styles so popular.

Created by renowned celebrity 
stylist Andrew, in partnership 
with Donna Bevan, co-curator and 
fashion research consultant and 
David Sinclair, the curator of the 
Civic, this exhibition is set to be 
iconic.

Creative Director, Andrew said: 
“To celebrate the exhibition in 
February 2018 we have created 
a collection of images with iconic 
photographer Ram Shergill. Ram 
and I have wanted to work together 
for some time and I knew that he 
would bring the glamour for which 
his work is associated with to this 
capsule collection of images. 

“My work with photographers is 
a collaborative process and starts 
with a synergy of beauty ethos. 
My work is synonymous with 
“beauty”. I’m more attracted to 
grace and femininity than quirkiness 
or edge. It’s important that as 
hairdressers that we all understand 
our own design ethos and this is 
important in selecting the other 
creatives that I work with.”

The exhibition will open on 
February 17 and run until April 7, 
2018 before moving to London.

6

ANDREW’S 
BEEHIVES, BOBS 
& BLOWDRIES
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NEWS

Kao Salon Division UK 
announced a new 
partnership with 
Mazella & Palmer, 
who has spent the 

last two decades alongside 
leading global hairdressers. 

Their unique teaching 
methodologies and concepts 
makes education accessible 
and relevant for all levels 
of hairdressers, while their 
technical and creative 

FASHIONABLY 
PARTNERED

THE 
BIG 
DAY

HAVING
A
BALL

Award winning 
hairdresser and 
renowned session 
stylist Matthew Curtis 
and his Creative Team, 

styled the hair at bridalwear 
designer Stephanie Allin’s 
catwalk show, as part of an 
event hosted by esteemed 
bridal retailer The Wedding Club 
and Conde Naste’s BRIDES 
magazine.

British-based designer 
Stephanie Allin has been 

creating stunning bridal dresses 
for 25 years and has boutiques 
in Marylebone, London and 
South Wales, which is where 
the atelier is located. 

For the show, the Matthew 
Curtis Creative Team styled 
models’ hair in a variety of 
classic styles, including soft 
Hollywood waves and 
voluminous blowouts, 
accessorising with a stunning 
array of crowns and 
accessories.

“WE’RE SO LUCKY 
TO HAVE SO MUCH 

SUPPORT FROM CLIENTS, 
SUPPLIERS, FRIENDS, 

FAMILY AND THE LOCAL 
COMMUNITY. MY DREAM 

OF SPARGOLAND HAS 
BECOME A REALITY.”

HAVING 
A BALL

Hairdressing charity 
Spargoland recently held 
its annual charity ball at 
De Rougemont Manor 
in Brentwood and raised 

nearly £10,000 for the UK’s fi rst 
hair salon designed for people with 
learning and physical diffi culties.

With 172 guests, all treated to 
a three course meal and live 
entertainment throughout the night 
from DJ Martin Bell, as well as a 
raffl e with prizes such as a framed 
Ed Sheeran photograph, signed 
Anthony Joshua boxing gloves and 
a golf day at Brentwood Gold Club, 
it was a huge success. 

Ian Marshall, Founder of 
Spargoland and Spargo 
Hairdressing, said: “Our 2017 
Charity Ball was another huge 
success. The evening was full 
of fun, laughter, generosity and 
support.”

Spargoland was the brainchild 
of Ian who decided to create a 
salon designed for children and 
adults with learning, physical and 
additional needs, after learning 
of the distress they suffer in 
traditional salons.

Since its inception he has been 
approached by people from across 
the country who want to be a part 
of Spargoland, where guests can 
expect a sensory waiting area, 

creative lighting, and independent 
booths that act as self-contained 
salons.

It is great testament to Spargoland 
but Ian is very modest about 
the part he’s played saying: “I’m 
exceptionally proud to be able to 
hold such events but none of it 
would be possible without the 
organisation and support of Julie 
Day, our receptionist and much 
more at Spargo Hairdressing. 

“She’s phenomenal at arranging, 
campaigning, fundraising and 
working tirelessly to make it all 
happen. We’re so lucky to have 
so much support from clients, 
suppliers, friends, family and the 
local community. My dream of 
Spargoland has become a reality.”

Congratulations Ian!

direction excites stylists 
worldwide. 

This celebrated partnership 
highlights Goldwell’s 
commitment to excellence in 
education and reinforces the 
brand’s position as an industry 
leader. 

Mazella and Palmer’s brand new 
fl agship salon and academy in 
central London is a full Goldwell 
and KMS stockist.

NewsJanFeb.indd   7 15/01/2018   19:34
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HAIR: JULIAN DALRYMPLE, 
THE SITTING ROOM HAIRDRESSING 
PHOTOGRAPHY: RICHARD MILES 

STYLING: CLARE FRITH 
MAKEUP: DIANE ALEXANDER
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STYLING IS WHAT  YOU DO AND THE RIGHT 
EDUCATION HELPS YOU DO IT WITH PANACHE, 

SO READ ON AND UP YOUR ANTE. 

10 18 26 30
GET EDUCATED IN 

2018S TRENDS
GOT FIVE

FIVE ON BEING INSTA-SAVVY

FIVE ON SUPPORTING 
YOUR TEAM 

FIVE ON PRESENTATION 
SKILLS

MR AND MRS TALK 
TRENDVISION AWARD

ON OUR 
TECH RADAR

DowntoBusinessJanfeb.indd   9 15/01/2018   20:26



SB:FASHION

2018:
GET
READY
THIS YEAR’S TRENDS ARE ALL ABOUT A POINT OF 
DIFFERENCE ON ALREADY-POPULAR STYLES – SO 
INVEST IN THE RIGHT EDUCATION TO HONE YOUR 
SKILLS AND GET THE BEST OUT OF YOUR CLIENTS’ 
‘NEW YEAR, NEW ME’ ATTITUDE…  

BY FIONA WARD

Education.indd   10 15/01/2018   20:30
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W
hile long locks will of 
course remain a style 
staple, this year’s take on 
the crop is one to cause 
a stir. It might be enough 
to turn the heads of those 

with a life-long relationship with their past-
shoulder lengths. 

Seen on the likes of TV’s Emma Willis 
and actresses Vicky McClure and Katie 
Holmes, 2018’s version of the classic pixie 
cut has a ‘grown-out’ feel, leaving longer 
lengths for a cooler, more flexible style – 
and perhaps a comfort blanket for those 
that miss their added length.

“You can adapt this hairstyle to give the 
perception of different hair lengths – if 
you want it to look shorter you can tuck 
it behind the ears, while pulling the 
front pieces forward can make it look 
longer,” says Robert Eaton, Creative 
Director at Russell Eaton salons and Wella 
Professionals Colour Club member. 

STYLE IT
SEBASTIAN PROFESSIONAL VOLUPT SPRAY, 

RRP: £23 INFO: SEBASTIANPROFESSIONAL.COM
SEBASTIAN PROFESSIONAL CRAFT CLAY, 

RRP: £18.50 INFO: SEBASTIANPROFESSIONAL.COM
SEBASTIAN PROFESSIONAL MICROWEB FIBRE, 

RRP: £18.50 INFO: SEBASTIANPROFESSIONAL.COM

TREND:
HEY, 

SHORTY

Education.indd   11 15/01/2018   20:30



“The key to making this look 
work is layering the right 
products. By creating volume 
and texture at the base, you 
can achieve a modern effect 
without having to use too many 
finishing products, keeping the 
look styled but not weighed 
down.”

Angelo Vallillo, who cuts 
Vicky McClure’s hair at his 
Nottingham salon DNA 
ArtSpace – says the key to 
getting it right is striking a 
balance between androgyny 
and femininity. “For me, it’s 
always looking at leaving longer 
lengths in the right area. With 
Vicky – because she has a long 
fringe – it’s very tailored through 
the back, finished softly but 
short, leaving some length at 
the sides.

“A great trick is to use a bit 
of an undercut technique – 
particularly on thicker hair. Take 
away the length across the 
curvature of the head, to about 
a finger’s depth, then allow the 
lengths on top to drop down – it 
creates a real softness over the 
ear. It allows the hair to blend 
and move a lot better as well.”

SCHWARZKOPF PROFESSIONAL 
CREATIVE CUTTING, £250
This one-day course will push 
your cutting skills to the next 
level with an award-winning 
guest artist – inspiring you to 
think outside the box when 
creating those shorter styles. 
AVAILABLE AT TRAINING LOCATIONS 
ACROSS THE UK. INFO: SKPEVENTS.
CO.UK/ASKEDUCATION

DNA ART SPACE SALON CREATIVE 
COURSE, PRICE ON QUOTATION
Learn in-depth cutting 
techniques from Angelo himself 
at his Nottingham salon. In his 
own words: “We go into great 
detail not just about how to cut 
the hair, but why. IT’S ALL ABOUT 
GETTING TO KNOW AND UNDERSTAND 
WHAT CLIENTS WANT.” INFO: 0115 
998 2980

SB:FASHION

TREND:
AU
NATURAL

LEARN IT

12
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This year, it’s retro styles and 
‘revival’ techniques that are 
going to be most popular, 
according to Charlotte. “I think 
we will see a return to setting 
the hair with perm rods and 
bantu knot sets,” she says. “But 
always take into consideration 
individual texture, lifestyle and 
the present condition of the hair 
– knowing this inside and out is 
the key to a great result.” 

STYLE IT
TIGI BED HEAD SCREW IT CURL HYDRATING JELLY OIL, 

SRP: £13.75 INFO: TIGI.COM
KMS MOISTREPAIR REVIVAL CRÈME, 

RRP: £17.50 INFO: KMSHAIR.COM
KMS CURLUP PERFECTING LOTION, 

RRP: £18 INFO: KMSHAIR.COM

2
017’s movement 
towards embracing 
natural texture and afro 
styles shows no sign of 
slowing – and it’s never 
been more important 

for hairdressers to know their 
stuff when it comes to working 
with all ethnicities and their hair 
types. 

“For a couple of years now, we 
have been working more and 
more with the natural texture of 
hair,” says Maria Kovacs, TIGI 
European Session Director. “This 
has always been the philosophy 
of Bed Head, and in fact was 
its founding principle. It’s a look 
that’s become very popular with 
clients too, especially people who 
are time-short and want to have 
a style that allows them to spend 
minimal time on their hair.”

Afro hairdresser of the year, 
Charlotte Mensah, presses the 
importance of identifying the 
individual aspects of different 
hair types. “What stylists 
need to learn are the unique 
characteristics of afro hair – for 
example curls, kinks and coils 
– how to easily identify the 
different curl types across the 
Afro and mixed race curly hair 
spectrum and the unique needs 
and characteristics of each one,” 
she says. 

“It’s also important that stylists 
learn how to choose the correct 
products and techniques for 
protecting and caring for these 
textures, like treatments, 
wrapping, braiding and specific 
cutting expertise.”

CHARLOTTE MENSAH’S HOW TO 
MASTER TEXTURED HAIR, PRICE 
ON APPLICATION
The UK’s queen of afro hair 
will guide you through this 
three-day course, teaching 
everything across analysis, 
cutting, care and styling for 
the entire curly hair spectrum. 
TAUGHT AT CHARLOTTE’S LONDON 
SALON. INFO: CHARLOTTEMENSAH.
COM

FRANCESCO GROUP PURELY 
NATURAL COURSE, PRICE ON 
APPLICATION
Aimed specifically at working 
with virgin hair, this course is 
all about understanding curl 
patterns, styling techniques 
such as twists, braids and 
knots, and making the correct 
product choices. HELD ACROSS 
TWO DAYS AT FRANCESCO GROUP’S 
BIRMINGHAM ACADEMY. INFO: 
FRANCESCOGROUP.CO.UK 
 
WELLA’S UNLEASH YOUR 
POTENTIAL WITH DARREN 
AMBROSE, PRICE ON REQUEST
In both his jaw-dropping 
photographic work and his live 
presentations onstage as a 
Global Ambassador for Wella 
Professionals, Darren Ambrose 
has a phenomenal ability 
to marry brilliant technical 
skill with quirky styling for a 
modern twist that always feels 
ahead of the trends. TAP INTO 
HIS TALENT ON THIS ONE DAYER AT 
WELLA WORLD STUDIO, LONDON 
INFO: WELLA.CO.UK/EDUCATION

LEARN IT“WHAT STYLISTS NEED TO 
LEARN ARE THE UNIQUE 
CHARACTERISTICS OF 
AFRO HAIR – FOR EXAMPLE 
CURLS, KINKS AND 
COILS – HOW TO EASILY 
IDENTIFY THE DIFFERENT 
CURL TYPES ACROSS THE 
AFRO AND MIXED RACE 
CURLY HAIR SPECTRUM 
AND THE UNIQUE NEEDS 
AND CHARACTERISTICS 
OF EACH ONE. IT’S 
ALSO IMPORTANT 
THAT STYLISTS LEARN 
HOW TO CHOOSE THE 
CORRECT PRODUCTS 
AND TECHNIQUES FOR 
PROTECTING AND CARING 
FOR THESE TEXTURES, LIKE 
TREATMENTS, WRAPPING, 
BRAIDING AND SPECIFIC 
CUTTING EXPERTISE.”

13
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TREND:
BOB
CAT

14

W
e’ve seen 
countless takes 
on the signature 
bob over the 
past decade – 
from the ‘pob’ 

to the ‘lob’ and everything in 
between – but 2018 sees a 
return to the most timeless 
version of the classic style. 

Seeking inspiration from Isabella 
Rossellini’s ageless look [along 
with a welcome dose of Audrey 
Hepburn], this year’s bob is 
short, blunt and worn with a 
fringe. Take actress Nina Dobrev 
or Instagram it-girl Taylor LaShae 
as modern examples. 

Education.indd   14 15/01/2018   20:31
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STYLE IT
MILK_SHAKE INTEGRITY INCREDIBLE OIL, 

RRP: £24.99. INFO: MILKSHAKEHAIRCARE.CO.UK
MILK_SHAKE SMOOTHING CREAM, 

RRP: £16.49. INFO: MILKSHAKEHAIRCARE.CO.UK

“The statement blunt bob can 
be tricky to create but as this is 
still, to this day, one of the most 
famous, timeless and classic 
hairstyles, it is one that every 
stylist should master,” says 
milk_shake ambassador and top 
stylist David Baker. “Making this 
cut accessible to your clients is 
the most important factor – you 
have the option to change the 
length, fringe and layers to make 
it easy for your client to handle 
and keep your work looking 
fantastic.”

The key is to spend time on 
creating immaculate lines, he 
adds. “My advice would be to 
make sure the head is up-right 
when you are cutting the base 
line and it’s leaning back when 
you are cutting the fringe. This 
will stop unwanted layering and 
make sure the bob is the perfect 
angle, and not curling up at the 
front.”

While a classic cut like 
Nina Dobrev’s is a beautiful 
statement, it might be too 
deep of a plunge for some – 
so Francesco Group Creative 
Director James Earnshaw 
suggests a softer alternative. “I 
love a seventies-style shaggy 
bob, which has a slightly rounder 
shape and more layering, so 
ideal for girls with a squarer 
jawline,” he says. 

“It’s also great for thicker or 
wavy hair, as it can be washed 
and left to dry naturally with 
some salt spray.”

WELLA’S UNLEASH YOUR 
POTENTIAL WITH BRUCE 
MASEFIELD, £286 EXCLUDING VAT
This one-day cutting course with 
industry legend Bruce Masefield 
is for advanced stylists who 
want to push to the next level 
– and who better to perfect this 
classic style with than Sassoon-
trained Bruce? HELD AT THE 
WELLA WORLD STUDIO, LONDON, 
12TH FEBRUARY 2018. INFO: WELLA.
CO.UK/EDUCATION

GOLDWELL CONTEMPORARY 
SHAPES COURSE, £230
While learning new cuts as 
well as refreshing the classics, 
this two-day course looks 
at disconnection and colour 
placement to take even the most 
time-honoured of styles to the 
next level. HELD AT THE LONDON 
ACADEMY. INFO: 020 3540 1200

COLOUR IT MASTER COLOUR 
PROGRAMME, PRICE ON REQUEST
One of hairdressing’s most 
esteemed accolades, this 
programme will take a select few 
with the right dedication from a 
good colourist to an elite colourist 
to create a complimentary 
shade for every style. HELD 
OVER 18 MONTHS IT INCLUDES 
PROJECTS, WEEKLY SELF-LEARNING 
AND CULMINATES IN A FINAL 
ASSESSMENT AND EXAM. INFO: 
WELLA.CO.UK/

HAIR: ALAIN 
PEREQUE, 

MONTREAL, CANADA 
PHOTOGRAPHY: 
JOHN RAWSON 
MAKEUP: PACO 

PUERTA 
STYLING: TINACHE 

MUSARA 

“MY ADVICE WOULD BE 
TO MAKE SURE THE HEAD 
IS UP-RIGHT WHEN YOU 
ARE CUTTING THE BASE 
LINE AND IT’S LEANING 
BACK WHEN YOU ARE 
CUTTING THE FRINGE. THIS 
WILL STOP UNWANTED 
LAYERING AND MAKE SURE 
THE BOB IS THE PERFECT 
ANGLE, AND NOT CURLING 
UP AT THE FRONT.”

LEARN IT

Education.indd   15 15/01/2018   20:31
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FIRST 
CLASS 
LEARNING

TIGI’S GROUND-BREAKING EDUCATION ENCOMPASSES ACADEMY COURSES, 
INTIMATE IN-SALON TRAINING, REGIONAL EVENTS AND GLOBAL SHOWS – PERFECT 
FOR EVERY SALON APPROACH. ALL THE COURSES ARE CAREFULLY CREATED TO 
SUIT PROFESSIONAL HAIRDRESSERS AT EVERY LEVEL PROVIDING CONTINUALLY 
UPDATED AND REFRESHED CONTENT. COURTESY OF ANTHONY MASCOLO’S 
CREATIVE TEAM THE STANDARD IS FIRST CLASS. THIS IS EDUCATION THAT’S 
FOCUSED ON SHARING EXPERTISE FOR THE BENEFIT OF YOU AND YOUR TEAM.

TIGI_ADVERTORIAL.indd   16 15/01/2018   14:13
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To fi nd out how TIGI education 
can benefi t your business, email 
uk.education@tigi.com or visit 
tigiprofessional.com/education

Instagram: tigiprofessionals
Facebook: TIGI Professional

Twitter: @tigipro

ALWAYS ON
Today, everyone wants to 
have access to education 

anywhere and at any time. To 
accommodate this thirst for 

knowledge, TIGI launched the 
24/7 app, giving hairdressers 
access to new techniques, 
product knowledge, colour 
formulas, moodboards and 

the facility to create and 
save information. Further 
education is also available 

online at tigiprofessional.com, 
giving access and inspiration 

whenever you want it.

BUILDING 
SUCCESS

TIGI courses aim to support 
the individual hairdresser 
and the salon, leading to 
enhanced skills, a tighter, 

more motivated team, 
stronger customer service, 
retail expertise, plus team 

and client loyalty. 

BRANDED 
CONTENT

TIGI brands play a vital role 
in TIGI Education, giving 
a greater understanding 
of hair and allowing the 

experimental development 
of cutting and colouring 
techniques, styling and 

fi nishing.

Talk to TIGI and get your 
education for 2018 nailed.

TIGI = 
OPPORTUNITY

With the variety of education 
available, hairdressers 

can expand their personal 
experiences by participating 
in one of TIGI’s educational 
programmes or using the 

educational support material.

1

COURSE BROCHURE 2018

INSPIRATION   |   EDUCATION   |   CREATIVITY

NEW YORK  |  LONDON  |  MILAN  |  DUBLIN  |  TAIPEI  | DALLAS

EDUCATION BROCHURE FINAL--UK--PRINT.indd   1 23/08/2017   16:11

“THROUGHOUT MY CAREER, 
EVERYTHING I HAVE 

CREATED HAS BEEN SHARED 
THROUGH EDUCATION. 

WORKING CLOSELY WITH MY 
TEAM, I ENSURE OUR WORK 
CONSTANTLY PROGRESSES 
SO WE CAN MOVE OUR OWN 
WORK FORWARDS AND HELP 

OTHER HAIRDRESSERS TO 
PROGRESS THEIR WORK. 

EDUCATION IS CENTRAL TO 
EVERYTHING WE DO. OUR 

LONG-STANDING PHILOSOPHY 
IS TO SHARE KNOWLEDGE, 

INSPIRE AND MOTIVATE OTHER 
HAIRDRESSERS.” ANTHONY 

MASCOLO

TIGI_ADVERTORIAL.indd   17 15/01/2018   14:13
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Whether it’s upping your Insta-ante, 

learning how to ‘let go’ with your staff or 

sorting your presentation woes once and 

for all, we’ve got it all in this month’s got 

five. And as you’d expect, you can read 

up on each of our topics in under five 

minutes.

got

 SalonBus
ine

ss
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INSTAGRAM IS ONE OF THE MOST INFLUENTIAL 
SOCIAL MEDIA PLATFORMS, WITH MORE THAN 600 
MILLION MONTHLY USERS, AND, USED EFFECTIVELY, 
CAN PROVE AN INVALUABLE MARKETING TOOL. JULIE 
HOLLAND, FOUNDER OF SECRET HAIR EXTENSIONS, 
HAS DONE IT FOR HER BUSINESS. NOW SHE’S TELLING 
YOU HOW TO DO IT TOO.

SB:GOT 5

GETTING INSTA-SAVVY
BE CREATIVE WITH CAPTIONS 
A creative caption for your 
Instagram image catches the 
attention of anyone looking 
through your page. Describe 
the image and why you love 
it. If you’ve blended several 
colours to create a balayage 
effect, tell your followers. 
Convey your skills and your 
passion.

Got5Insta.indd   20 15/01/2018   16:01
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“USE THE INSTAGRAM 
COLLAGE FEATURE, 
OR A SIMILAR APP, 
TO COMBINE BOTH 
BEFORE AND AFTER 
IMAGES, AND IF THE 
CLIENT AGREES, 
TAG THEM IN THE 
CAPTION – THEY ARE 
SURE TO WANT THEIR 
FOLLOWERS TO SEE 
WHAT AN AMAZING 
TRANSFORMATION 
YOU’VE ACHIEVED.”

21

INSTAGRAM @SECRETHAIRUK 
TWITTER @SECRETHAIRUK 

YOUTUBE @SECRET HAIR UK

USE HASHTAGS # 
Including hashtags in your 
caption will help bring users 
to your page. Users utilise 
hashtags to find the best 
images/posts relating to their 
interests. Don’t be afraid of 
using a few – if the image 
shows ombre hair extensions, 
use the hashtag #ombrehair, 
plus #hairextensions, #longhair, 
#microrings, and so on. 

SHOWCASE YOUR WORK 
Extensions services are one 
area of business where before 
and after images can really 
work. From our experience, 
we know that these images 
gain a significant response. 

Use the Instagram Collage 
feature, or a similar app, to 
combine both before and 
after images, and if the client 
agrees, tag them in the 
caption – they are sure to want 
their followers to see what 
an amazing transformation 
you’ve achieved. This will also 
encourage comments from 
the client and their friends, 
potentially encouraging new 
followers to your account.

REPOST 
Reposting inspirational images 
encourages interaction with 
other users, and also attracts 
new followers to your page. 
They don’t have to be the 

same as your business, just 
similar. We repost stunning 
makeup shots, for example. 
It introduces some diversity 
and interest to your page and 
will beautifully complement 
your hair images. Just make 
sure you credit/tag the original 
owner of the image. 

COMPETITIONS AND GIVEAWAYS 
Running competitions with 
prizes will engage with users 
and encourage them to follow 
your profile. You can use 
prizes to encourage users 
to like your page or tag a 
friend, encouraging more 
entries and, ultimately, more 
followers. 

Got5Insta.indd   21 15/01/2018   16:01
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NURTURING YOUR STAFF IS SOMETHING THAT MOST GOOD SALON 
OWNERS ENCOURAGE, YET MANY MORE ARE CONCERNED ABOUT THE 
DETRIMENTAL EFFECT IT COULD HAVE ON THEIR BUSINESS IF SUCCESSFUL 
STAFF FLEE THE NEST. AT SIMON WEBSTER HAIR THEY BELIEVE IN SUPPORTING THEIR TEAM 
MEMBERS IN AND OUT OF THE SALON, EMBRACING THEIR STRENGTHS AND DESIRES FOR MORE. 
AND IT’S NO DOUBT THIS ATTITUDE THAT’S HELPED THEM TO WIN TOP INDUSTRY AWARDS – 
INCLUDING OUR VERY OWN ULTIMATE SALON AWARD IN 2017 – AND CREATE OUTSTANDING 
IMAGERY, SHOWN BELOW.

SB:GOT 5

When we 
opened Simon 
Webster Hair, 

we wanted to create a salon 
that responded to client and 
team needs alike, providing 
a clear, fair and all-embracing 
place to work and visit,” says 
co-founder Sophie Webster.  

This could mean staff 
collaborating with external 
brands, spending time on 
editorial shoots, in their 
own styling studios, and 
co-founder Simon Webster, 
believes it benefits the salon 
rather than damages it. 

“Our differences bring us 
versatility, open-mindedness 
and a freshness that 
wouldn’t exist under the 
usual restrictions,” says 
Simon. “All these individuals 
come together to work even 
more effectively as one 
machine, one group, one 
team.”

By delivering consistency, 
quality and difference to their 
clients – with an emphasis 
on client care and in-chair 
education – the salon’s 
ever-expanding clientele and 
endorsements from within 
the industry demonstrate the 
technical ability and excellent 
service given by their team.

CAST STUDY: SWH

HAIR: SWH TEAM  PHOTOGRAPHY: KENNY MCCRACKEN  
CLOTHES STYLING: LAURA JAMES  MAKEUP: XOE KINGSLEY 
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The team – both as an Art Team and as individuals – have 
worked on publications Tatler, Love, Hunger, Harpers 
Bazaar, The Guardian and Vogue and have assisted 
Sam McKnight, Samantha Hillerby, Eugene Soulieman, 
Laurent Philippon and Duffy among many more. 

SWH also boast two L’Oreal Colour Specialists, two 
brand ambassadors and an international educator for 
Kapera, and have four past and present L’Oréal ID 
Artists on the team. Five of the team have educated 
across the globe and founded the NOH [Not Only Hair] 
live artistic event that celebrates all forms of the arts 
on one platform in the UK, Italy and Spain. Simon has 
also recently been appointed an ambassador for KMS.

The team have presented at Colour World and for 
The Fellowship for British Hairdressing. They were 
recently responsible for styling DSquared Collection 
Preview and were invited to style founders Dean and 
Dan for an ‘at home’ feature for InStyle Magazine. 
They’ve also reached the grand finals for the AIPP 
Avant Garde Award and won the Bumble & Bumble 
Restyle Competition in 2016. All this, from a team 
who are mixture of nationalities, of employed and 
self-employed, of session and salon backgrounds and 
spanning a 25 year age range.  

SWH BOASTS A TEAM THAT HAS WON THE SALON 
BUSINESS AWARDS ULTIMATE SALON 2017, THE  
MIZANI AFRO AWARD, BEEN IN THE L’OREAL COLOUR 
TROPHY ACROSS FOUR DIFFERENT CATEGORIES IN 
FOUR YEARS, WINNING THE SOUTHERN REGION AND 
COMING SECOND OVERALL IN 2016. TWO OF THEIR 
TEAM STYLE FOR PARIS, LONDON, MILAN AND HAUTE 
COUTURE FASHION WEEKS EVERY SEASON ON THE 
FIRST TEAMS. 

SB:GOT 5

ACCOLADES

“WE HAVE OFTEN 
BEEN TOLD THAT THIS 
ATTITUDE TOWARDS 
OUR TEAM CAN’T – 
OR WON’T – WORK. 
IT’S AS THOUGH 
HUMAN NATURE 
ALONE MEANS THAT 
WE CAN’T BE A FULLY 
CEMENTED TEAM 
UNLESS WE HAVE 
RESTRICTION AND 
REGULATION. WE’RE 
PROUD TO BE BUCKING 
THE TREND AND 
BREAKING PEOPLES’ 
PRECONCEPTIONS 
THAT INDIVIDUALS 
CARE MORE ABOUT 
THEMSELVES THAN 
THE WHOLE.”

When it comes to warmth, 
teamwork and skill, they’re 
second to none. Simon 
adds: “We wanted more 
than a well-run salon. For 
our team, we wanted them 
to have the freedom and 
encouragement to succeed 
in all aspects of hairdressing 
and to push their careers 
beyond the salon floor.   

“I found that working in 
session styling and co-
ordinating a job in-salon was 
challenging because not all 
employers were embracing 
of me working outside 
their remit. Yet for me my 
passion was very much split 
between my clients and the 
more artistic opportunities 
offered within fashion.”

The salon that husband-and-
wife team Simon and Sophie 
envisaged was to be the 
antithesis of that experience; 
one where individuality and 
opportunity flourished and 
where independent success 
was celebrated without 
being a threat to the brand’s 
livelihood.

In the five years that they’ve 
been trading SWH has 
grown from a team of six, 
where Simon was the only 
one with any hairdressing 
experience outside of a 
salon environment, to one 
of 20 where over half of 
the team regularly style and 
educate on an international 
stage.   

As a result, the brand has 
developed a fashion-forward 
reputation, with strong links 
to the session industry and 
a focus on translating trends 
in-salon for their clients, who 
love that their stylists have 
other strings to their bow. 

The SWH tagline ‘style-
music-fashion’ is a direct 
representation of their 
external interests and 
influences. And now the 
salon has its first official Art 
Team, a move they hope will 
enable them to showcase 
their creativity to a wider 
audience and bring even 
more inspiration back to the 
salon floor.   

“We have often been told 
that this attitude towards 
our team can’t – or won’t 
-– work”, says Sophie. “It’s 
as though human nature 
alone means that we 
can’t be a fully cemented 
team unless we have 
restriction and regulation. 
We’re proud to be bucking 
the trend and breaking 
peoples’ preconceptions 
that individuals care more 
about themselves than the 
whole.”

Simon adds: “We’re proud 
of their achievements but 
proudest that what they love 
the most is bringing those 
experiences back into the 
salon and sharing them with 
each other and with their 
clients. Ultimately that’s 
what we’re about, what 
drives our passion and what 
keeps us in the profession 
we love.”

23
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PRESENTATION SKILLS DON’T ALWAYS COME NATURALLY, BUT THEY’RE 
AN INCREASINGLY IMPORTANT PART OF LIFE AS A HAIRDRESSER. 

SB:GOT 5

W
hether it’s stage 
work, education, or 
presenting on your 
own social media 
channels, being 

able to talk about your work 
clearly, concisely and creatively 
can be a challenge. 

Even the most confident stylist 
can come unstuck when faced 
with talking about themselves, 
or explaining the hair that they’ve 
done to an outside viewer. That’s 
where Edward Hemmings from 
Alan d Hairdressing Education 
comes in. 

Edward routinely works 
with the Fellowship for 
British Hairdressing to coach 
hairstylists in presentation skills. 
Whatever their aim, Edward 
promises to help even the most 
nervous stylist showcase what 
they can do. Here are five of his 
best tips. 

5 TIPS TO PRESENTING 
PROWESS

Got5Presenting.indd   24 15/01/2018   18:12
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BE PREPARED
Preparation is the 

single most important 
step for anyone who 

wants to improve their 
confidence in public 

speaking. That doesn’t 
mean memorising your 
every line off by heart, 

but more being prepared 
practically. 

By knowing every aspect 
of what’s being asked of 
you, you have nothing 
left to worry about by 

the time you’re making 
the presentation. Things 
you should endeavour 
to find out before the 
event include where 

you’re supposed to be 
and when, what sort 
of event it is and how 

many people you’ll 
be presenting to. By 

reducing questions in the 
practical elements, you’ll 
be able to better focus 

on the job at hand.

HAVE FUN WITH IT
Over the years, I’ve seen 
and introduced so many 
big names onstage and 

the ones that I really 
remember for the right 
reasons are the ones 
that had fun; the ones 

that enjoyed themselves.

 

If you as the presenter 
aren’t enjoying yourself, 

then how can you expect 
the audience to do so? 
This is a nice industry 

with friendly people and 
a creative, exciting topic 

to get excited about. 
Go in prepared, but 

remember to enjoy the 
experience too; you’ve 
been asked to present 
for a reason, so get out 

there and show off what 
you know.

“GO IN 
PREPARED, BUT 

REMEMBER 
TO ENJOY THE 
EXPERIENCE 
TOO; YOU’VE 

BEEN ASKED TO 
PRESENT FOR A 
REASON, SO GET 
OUT THERE AND 
SHOW OFF WHAT 

YOU KNOW.”

“BY REDUCING 
QUESTIONS IN 

THE PRACTICAL 
ELEMENTS, 

YOU’LL BE ABLE 
TO BETTER 

FOCUS ON THE 
JOB AT HAND.”

“IN ORDER TO 
GET IT RIGHT 

AND STAY 
FOCUSED, AS 

WELL AS KEEPING 
THE AUDIENCE 

ENGAGED, THERE 
NEEDS TO BE A 
BEGINNING, A 

MIDDLE AND AN 
END. ”

LOOK THE PART
Being comfortable 
in how you look is 

important, as it means 
that you’ll feel relaxed, 

confident and like 
yourself. Unfortunately, 

however, just being ‘you’ 
is not enough on its own. 
You need to think about 
suitability. What does 

your outfit say about you 
and your brand? Who are 

you presenting to? 

You don’t need to 
transform your look, 

but you should consider 
how your outfit looks 
to others. Beyond just 
looking professional, 
cool or put-together – 
whichever you need 
to be for the event – 
think about how your 
outfit impacts your 
presentation skills. 

Don’t go onstage for 
the first time in shoes 
you’ve never worn and 

that you can’t walk in, or 
in a dress you can’t bend 

down in. Think about 
what you’ll be presenting 
and have a run-through – 
sitting on a sofa as part 
of a panel, for example, 

is very different to 
standing and doing hair 
for an hour on a stage 
that’s higher than the 

audience.

CONSIDER YOUR 
CONTENT

While planning out every 
single line that you want 
to say can cause more 
stress than is helpful, 
it is important to plan 
ahead and know what 

you want to say, when, 
and why. I like to think 
of this as like writing a 
story; in order to get it 
right and stay focused, 
as well as keeping the 

audience engaged, there 
needs to be a beginning, 

a middle and an end. 

Know the main areas, 
topic matters or 

key points that you 
want to cover, and in 
which order. Get this 
pattern right and your 

presentation will stay on 
track and focused. 

PERFECT YOUR 
INTRODUCTION

The introduction is the 
most important part 
of any presentation, 
because it sets out 

how the rest of your 
event is going to go. 
Get it right and the 

audience will be with 
you straightaway. Get 

it wrong and they’ll 
feel your nerves or 
switch off entirely. 
This is my favourite 
tip as we all know 

our name; it’s a good 
idea to introduce 
yourself and your 

company before you 
say anything else. 

If you get this right, 
your brain is tricked 

into thinking that you 
know what you’re 

doing and you will feel 
much more relaxed 

immediately. 

I’m amazed at how 
many people run out 
onstage and launch 

into a tirade of garbled 
words; it generally 

leads to panic or losing 
the plot later on. Walk 
out slowly, take a deep 
breath and say: “Hello, 
my name is XXX and 
I’m from XXX” – then 

take it from there.

25
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MR & MRS

OUR RADAR IS PACKED WITH NEW LAUNCHES, NEW PRODUCTS AND COMPETITIONS, 
CREATING A BUZZ ACROSS THE INDUSTRY. WELLA TRENDVISION AWARD IS A COMPETITION 
THAT HAS BEEN CONSISTENTLY INSPIRING HAIRDRESSERS AND RAISING STANDARDS TO 
EPIC NEW LEVELS, YEAR AFTER YEAR. SO, TO KICK OFF OUR NEW MR AND MRS FEATURE, 
WE’VE CAUGHT UP WITH TWO TRENDVISION AWARD 2018 MENTORS TO SPILL THE BEANS 
ON ALL YOU NEED TO KNOW ABOUT THIS HIGHLY RESPECTED COMPETITION.

SB:FEATURE
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MRS
CHARLIE TAYLOR, CHARLIE TAYLOR 

HAIRDRESSING
TWITTER @CHARLIETAYLORS

INSTAGRAM @CHARLIETAYLORS
FACEBOOK: CHARLIE TAYLOR 

HAIR & BEAUTY
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HOW DID YOU 
GET INVOLVED 
WITH 
TRENDVISION 

AWARD?
My involvement with 
TrendVision Award goes 
back quite a long way but 
I recently came back as a 
customer, and then last year 
I was a mentor.

WHAT DO YOU LOVE 
ABOUT TRENDVISION 
AWARD?
It’s the opportunity 
for hairdressers to let 
everybody see what they 
can do. There’s a certain 
amount of hairdressers 
who will never venture into 
the competitive arena, but 
if you’re one of those who 
wants your work to be seen, 
who’s very competitive 
or with great vision for 
your creativity, it’s a great 
platform.

WHAT WOULD YOU 
SAY TO SOMEONE 
THINKING OF 
ENTERING? 
I have several of my own 
team entering at the 
moment. The process we 
have is they need to come 
to me with an idea, showing 
what it is and why they’ve 
chosen it. They need to 
plan and really work hard, 
everything has got to be 
on TrendVision Award – if 
their mind is on something 
else it won’t work as it’s 
a competitive arena. And 
nobody should be going into 
it without some sort of a 
plan.

WHAT WOULD YOU 
SAY TO SOMEONE 
ABOUT CREATING 
AN AWARD WINNING 
ENTRY?
The most important thing 
about being a hairdresser is 
having a vision, so pick the 
category and have a clear 
vision of what you want 

to create. Practice, practice, 
practice the look and then 
complete the vision. Finding 
the right model for the hair 
is a task in itself but the hair 
must come first. You fit all 
of the pieces of the jigsaw 
around that and then you 
must complete the vision 
with everything else. 

WHAT IS YOUR TOP 
TIP FOR IMPRESSING 
THE JUDGES?
Having been a judge for 
several a years, I can say a 
big part of TrendVision Award 

SB:FEATURE

is the presentation; how 
prepared you are to say your 
piece; sell yourself to the 
judges. As a judge I’m looking 
and thinking, ‘Can they 
express themselves well? 
How hard are they prepared 
to work for it?’ In my salons 
I make them do seminars 
and activities so they’re 
used to speaking to other 
hairdressers. As I said, it 
takes dedication. You cannot 
just throw an entry together 
and expect to win as it will 
show on the day.

WHAT WILL 
COMPETITORS GET 
OUT OF IT? 
I talk from personal 
experience. For many this is 
then the first time they get 
to feel what we feel – when 
the buck stops with them. 
They can have mentoring, 
education and seminars but 
this is the very first taste of 
what it’s like to be the one in 
the hot seat. How they react 
– whether they love it or hate 
it – helps them to know if it’s 
what they want to do with 
their career. 

WHAT MAKES 
TRENDVISION AWARD 
DIFFERENT FROM 
ANY OTHER HAIR 
COMPETITION?
I’ve been involved in lots of 
competitions and the thing 
with TrendVision Award is 
it’s global. If you get through 
to the final and win, my 
goodness your name is 
propelled into the industry.

WHAT ARE YOU MOST 
EXCITED ABOUT FOR 
TRENDVISION AWARD 
2018?
Wella is very committed to 
moving hairdressers forward 
and wiith TrendVision Award, 
they’re totally committed to 
making it bigger and better 
every year. I’m very excited to 
be a part of it as a mentor.
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“THE PROCESS WE 
HAVE IS THEY NEED 
TO COME TO ME WITH 
AN IDEA, SHOWING 
WHAT IT IS AND WHY 
THEY’VE CHOSEN IT. 
THEY NEED TO PLAN AND 
REALLY WORK HARD, 
EVERYTHING HAS GOT 
TO BE ON TRENDVISION 
AWARD – IF THEIR MIND 
IS ON SOMETHING ELSE 
IT WON’T WORK AS IT’S A 
COMPETITIVE ARENA.”
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MR
DARREN AMBROSE, D&J AMBROSE

TWITTER @DJAMBROSEHAIR
INSTAGRAM @DARRENAMBROSE
FACEBOOK @DJAMBROSEHAIR

SB:FEATURE

NEW FOR WELLA TRENDVISION AWARD 2018

wella has launched its NEW digital mentoring programme for 
TrendVision Award 2018. it gives everyone the opportunity 
to learn and grow with access to a unique digital mentoring 
programme.  Introducing a stellar line-up of award winning 
talent handpicked to inspire you! 

FOLLOW @WELLAHAIRUK 
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“IF YOU’RE THINKING 
ABOUT IT, DON’T THINK, 
DO IT. YOU’VE GOT TO 
BE IN IT TO WIN IT. YOUR 
FIRST MAJOR JOB IS TO 
RESEARCH. RESEARCH 
FASHION, RUNWAYS, 
DESIGNERS. LOOK AT 
WHAT’S HAPPENING FOR 
2018, 2019 AND BE AHEAD 
OF THE GAME AND PUT 
EVERYTHING TO PAPER. 
WRITE DOWN YOUR 
INSPIRING LIGHTBULB 
MOMENTS, AND STICK 
TO IT SO YOU HAVE 
THIS AMAZING LITTLE 
PACKAGE THAT YOU CAN 
DEVELOP AND PLACE ON 
TO A GREAT LOOKING 
MODEL AND CREATE THE 
LOOK FROM TOP TO TOE.”

HOW DID YOU GET 
INVOLVED WITH 
TRENDVISION 
AWARD?
I’m very lucky to have been 
plucked out as a global artist to 
create some of the images for 
trend release for TrendVision 
Award. The trends we create 
are sent out globally to 
give inspiration and act as a 
guideline for the creatives that 
are involved in the competition. 
I feel very, very honoured to 
have worked consistently on 
TrendVision Award – it’s been 
years. And as it’s grown the 
involvement has been a lot 
more intense; researching, 
working with global and the 
agencies to create some really 
cool visuals.

WHAT DO YOU LOVE 
ABOUT TRENDVISION 
AWARD?
I think it’s an amazing platform 
for unsung creatives that are 
trying to make their signature 
in the industry. We’re so 
saturated with very talented 
people, and yet it gives them 
the opportunity to hone in 
and perform what they love 
to do and create something 
that is unique and show what 
they’re about. Also the global 
connection brings everybody 
together. It’s great when you 
get to international TrendVision, 
it’s just amazing – the most 
awesome experience, like one 
big family. 

WHAT WOULD YOU 
SAY TO SOMEONE 
THINKING OF 
ENTERING? 
If you’re thinking about it, don’t 
think, do it. You’ve got to be 
in it to win it. Your first major 
job is to research. Research 
fashion, runways, designers. 
Look at what’s happening for 
2018, 2019 and be ahead of 
the game and put everything 
to paper. Write down your 
inspiring lightbulb moments, 
and stick to it so you have this 
amazing little package that you 

can develop and place on to a 
great looking model and create 
the look from top to toe.

WHERE’S THE BEST 
PLACE TO START?
What’s important is tapping 
into everything; everything 
has to have its place. Hair is 
foremost – the quality, type, 
authenticity, how you create 
that look, colour. Then look at 
fabric, garments, colouration, 
and what goes with the 
texture of that hair. Also look 
at the shoes, accessories – 
everything has got to have a 
story and a place.

WHAT IS YOUR TOP TIP 
FOR IMPRESSING THE 
JUDGES?
I’ve been really lucky to have 
been on the panel for global 
and I think what impresses 
me is somebody that has 
collaborated everything, got an 

amazing story, and stuck to it, 
they haven’t been sidetracked. 
They’ve also stepped outside of 
the box, taken inspiration from 
the visual, from the runway and 
made it their own. With the 
hair sometimes it could be a 
very simple cut with the most 
amazing colour application, or a 
simple colour with an amazing, 
cool texture. Then you have 
to choose the face that fits 
and make sure it’s balanced 
mathematically.

WHAT WILL 
COMPETITORS GET 
OUT OF IT? 
I think if you’re lucky enough 
to get gold for the UK, the PR 
element of the competition, 
not only for the individual but 
the salon, is amazing. For the 
individual it’s the most amazing 
experience. And then if you 
win you get to do photo shoots 
and be mentored by some the 
biggest icons so you can absorb 
everything about the industry. 
It’s a great platform to really 
start your journey.

WHAT MAKES 
TRENDVISION AWARD 
DIFFERENT FROM 
ANY OTHER HAIR 
COMPETITION?
For me I think the organisation 
of it; the process and steps 
building up to the international 
awards is very clever and 
exciting. The imagery and 
the way it’s packaged is very 
professional – it’s quite enticing. 
The performances when you 
get to the international final are 
quite mind-blowing too. There 
are a lot of unsung heroes in 
lighting, choreography, stage 
crew – all of those people that 
make it happen. It’s fantastic 
what they do.

WHAT ARE YOU MOST 
EXCITED ABOUT FOR 
TRENDVISION AWARD 
2018?
As mentor I’m very excited to 
see the colourations, things 
off the wall, and looking and 
thinking, ‘Where do you take 
and get your inspirations?’.

SB:FEATURE
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Eggs are one of the 
healthiest breakfasts you 
can have [so they say] 
so invest in this combo 
toaster, egg maker and 
grill and spruce up an 
egg-strong delight in 
no time. The Breakfast 
Master from SMART 
has a wide two-slice 
toaster and attached 
egg cooker so you can 
boil, poach or fry as you 
toast – there’s even a 

top rack for browning 
muffins. A removable 
boiling tray fits up to six 
eggs, a poaching tray 
handles three, while 
the non-stick frying 
plate creates perfect 
fried eggs – if that’s your 
thing.  This breakfast 
multitasker is also easy 
to clean, meaning no 
more morning delays. 
Sold! RRP: £46.95, 
cuckooland.com

30

BY FIONA WARD

Always longed for a 
cosy, cottage-style 
fi replace to add warmth 
to your receoption, 

but lack the chimney? This 
plug-in Complete Fire Suite 
is the ultimate, instant winter 
warmer – stove, hearth and 
surround. Simply place it 
against the wall and transform 

any room with the cosy glow 
and warmth of a log burner. 
With a sleek, oak effect 
surround and a smooth slate 
fi nish, the suite comes with 
dual heat settings – 600W 
and 1.2kW – and a safety 
cut-out feature so you can 
plug and glow. RRP: £269.95, 
HOUSEOFBATH.CO.UK

SB:GADGETS

TECH 
GIRLS
GETTING YOUR LIFE IN ORDER IS A 
COMMON VOW AT THE START OF A 
NEW YEAR – ONE THAT’S USUALLY 
DOOMED TO FAIL FOR US IN THE 
SB OFFICE. BUT WITH THESE 
PRODUCTS ON THE MARKET 
THERE’S NO EXCUSE NOT TO BE 
AT THE TOP OF YOUR GAME…

NO-FUSS BREAKFAST

ETERNAL 
FLAME
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Sing the wrong words no 
more…fresh on the UK 
market from Japan, this lyric 
speaker from COTODAMA 
generates the words to your 
favourite songs as you play 
them and displays them on its 
stylish, translucent screen like 
a hologram. In conjunction 
with Japan’s largest lyrics 
database, the speaker will 
recognise a song, analyse the 
mood and its ‘expression 
engine’ chooses fonts and 
animations in-keeping with 
the music so you can see the 
lyrics as you hear them. Perfect 
fun for a team boding night 
we say!  RRP: £4,320, 
lyric-speaker.com/en

Leave the baby 
at home and 
keep your 
eye on the 

salon fl oor with this 
video baby monitor 
from Motorola. The 
MBP38S lets you 
see what’s going 
on via the 4.3-inch 
colour parent unit, 
which has a soft 

touchscreen panel. 
You can even 
speak to those 
nearby so why 
not set it up on 
reception and keep 
a check on who’s 
coming and going 
while you get on 
with some admin?                 
RRP: £129.99,  
ARGOS.CO.UK

Starting your day – and your 
year – right means fi nding 

a good cup of coffee. 
That’s why we love this 

nifty Wifi  Coffee Machine from 
Smarter, which lets you choose 
how strong you’d like your brew 

and how many cups you need – all 
through an app on your phone. 
You can even set alarms so it’s 

ready when you wake up or have 
a break. And the stylish machine 
with three interchangeable front 
panels looks good on any kitchen 

counter – at home or in-salon.  
RRP: £178, CUCKOOLAND.COM

Getting organised is a breeze 
thanks to Amazon’s latest 

gadget. The compact, more 
affordable version of its 

hands-free, voice-controlled device 
the Echo – cutely named the Echo 
Dot – uses the same ‘Alexa’ voice 

service to do everything from playing 
music to providing sports scores and 
weather reports at your command. 
With a built-in speaker, the Dot can 

even be placed in the bedroom 
as a smart alarm clock, or in the 

kitchen as a timer. That’s our kind of 
technology. RRP: £34.99, ARGOS.CO.UK

SB:GADGETS

Your money’s 
as precious 
as your time, 
right? That’s 

why this handy, purse-
friendly diary is exactly 
what you need for 
keeping on top of your 

plans in 2018. As busy 
as your column might 
be, there’s no excuse 
for forgetting with this 
pocket-sized organiser. 
It’ll be the best pound 
you spend. RRP: £1, 
WILKO.COM

KARAOKE 
WITH 
CLASS

SPEAK OUT

MORNING FIX

STAY 
ON 
TRACK

BABY TALK
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IN STYLE

HAIR: JULIAN DALRYMPLE, 
THE SITTING ROOM HAIRDRESSING 
PHOTOGRAPHY: RICHARD MILES 

STYLING: CLARE FRITH 
MAKEUP: DIANE ALEXANDER
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GET YOUR DIARIES OUT – 
IT’S A BUSY ROAD AHEAD!
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FELLOWS LUNCH

GREEN AND 
BEAUTIFUL

WE LOVE: ONE 
FOR THE LIST

DON’T LOSE YOUR HEAD

INSIDE THE MIND OF…
ROBERT MASCIAVE

MICHAEL YOUNG LENDS 
A HAND

FUDGE WORKS IT AT 
ELLIE SAAB

SALON BUSINESS 
AWARDS 2018: 

ENTRY OPEN

COLLECTIONS

TRIBUTE: TONI 
MASCOLO

NEWBIES FOR 
YOUR KIT
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SB:EVENTS

A MUST ON ANY HAIRDRESSER’S 

FESTIVE CALENDAR, THE 
FELLOWSHIP LUNCH CELEBRATED 

INDUSTRY STARS AT THE DECADENT 

DORCHESTER HOTEL ON LONDON’S 

PARK LANE.

H
osted this year 
for the fi rst time 
by Chancellor 
Ken Picton, the 

Fellowship Lunch had 
plenty of humour with 
Ken teaching the audience 
comical welsh words and 
phrases. He was joined 
onstage throughout by 
President Karine Jackson 
and Chairman Jo Martin, 
who Ken affectionately 
dubbed ‘Ken’s Angel’s’.

Alongside the dinner, 
including a ‘fl aming dragon’ 
dessert that swamped 
Instagram, Fellowship 
members, sponsors and 
council members took 
the time to recognise the 
industry’s heroes. 

This year, the Fellowship 
awarded one incredibly 
special person the Patron of 
Honour award, none other 
than Errol Douglas MBE. 
Only three other people 
have ever been bestowed 
this honour – Vidal Sassoon, 
Trevor Sorbie MBE and Ann 
Herman. Errol joined this 
glowing list, as an incredibly 
passionate advocate for the 
Fellowship worldwide.

The event also saw the 
new F.A.M.E. Team 
members announced, 
along with the winners 
of the Fellowship Awards 
and Phillip Rogers took to 
the stage, as recipient of 
the Lifetime Achievement 
Award, and took the 
opportunity to express 
the importance of the 
Hairdressers Charity and 
the work it does. 

The event concluded 
with Jamie Stevens being 
announced as the year’s 
Fellowship Hairdresser of 
the Year. 

The celebrations continued 
long into the evening at 
the Met Bar, as guests 
welcomed in the Christmas 
season, refl ecting on 
a fantastic year for the 
Fellowship and the industry. 

FLAMING 
SUCCESS

Ken teaching the audience 

The event also saw the 
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THIS YEAR, THE FELLOWSHIP 
AWARDED ONE INCREDIBLY 

SPECIAL PERSON THE PATRON OF 
HONOUR AWARD, NONE OTHER 
THAN ERROL DOUGLAS MBE. 
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SB:EVENTS

HEADMASTERS CELEBRATED IN 

STYLE REVEALING ITS STARS OF 

2017 AT AN APRÈS SKI-THEMED 

CEREMONY HOSTED BY REALITY 

TELEVISION PERSONALITY AND 

BARBER BY TRADE, KEM CETINAY.

A
ttended by over 
1,000 of the 
Headmasters 
team, the 

glittering Grand Finals, 
which took place at 
Battersea Evolution, 
acknowledged the 
achievements and 
creativity of the 
Headmasters team 
throughout 2017.  

Celebrating a successful 
year, Headmasters 
Chairman John 
Sanders opened with a 
congratulatory speech 
detailing Headmasters 
success of 2017. 
He also highlighted 
expansion plans for 
2018 and introduced the 
Headmasters Pro Artistic 
Team who wowed the 
crowd with a high octane 
show, featuring raw and 
urban style with a tongue 
in cheek element.  

Morphing into glam rock 
meets moody goth, the 
hair was structured and 
based on the foundations 
of shape – triangular, 
round and square. 
Culminating in an ode 
to sci-fi  movies in the 
nineties the overarching 
theme of celebrating 
shape and movement 
was refreshing and bold.

Onto the Business 
awards, where salons 
were judged on in-salon 
performance, which had 
a brand new addition 
for 2017; The Big 5.  
This was presented in 
conjunction with HSBC 
and saw the winning 
salon Dorking, winning 
a massive £5,000. And 
if that wasn’t enough 
the lucky winner of 
Headmasters Bring On 
The Colour competition 
won a gorgeous a brand 
new Audi A1.  

Then it was dancing and 
bespoke cocktails while the 
DJ pumped out high octane 
floor-fillers into the small hours. 

Check out a full list of 
the winners online at 
salonbusiness.co.uk

OCTANE-
FUELLED

Celebrating a successful 

36
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MORPHING INTO GLAM ROCK 
MEETS MOODY GOTH, THE HAIR 
WAS STRUCTURED AND BASED 

ON THE FOUNDATIONS OF SHAPE 
– TRIANGULAR, ROUND AND 

SQUARE.

37
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SESSION STYLISTS WERE ONHAND 

FOR THE ELIE SAAB HAUTE 
COUTURE SHOW FOR CHARITY 

CHAIN OF HOPE’S GALA BALL. AND 

THE ENDING WAS WORTHY OF A 

FAIRYTALE.

T
he 15th annual 
Chain of Hope 
Gala Ball was 
held at Grosvenor 

House, Hotel in London 
raising a record £2.8 
million to treat children 
suffering from heart 
disease in war-torn and 
developing countries.

Hosted by award-
winning Comedian 
and actor Omid Djalili, 
guests were entertained 
by a 35-minute energetic 
live performance from 
Grammy award-winning 
international Dancehall 
Superstar, Sean Paul.

It was at the start of the 
evening when renowned 
fashion designer ELIE 
SAAB, showcased 10 
of his amazing Haute 
Couture pieces in an 
exclusive fashion show.

Bjorn Krischker created 
the hair and said: 
“Fudge Professional 
Curve Maker was my 
go-to for this look. it 
really helps to create 
and hold amazing waves 

and curls for hair that 
would usually drop. 
It also features heat 
protection so curls are 
never frazzled.

“My favourite way to 
use this product is to 
blow-dry in with a round 
bush for the bounciest 
of blowdries, but it 
also leads to incredible 
results when used 
before small and large 
barrelled tongs.”

ONCE UPON 
A TIME

guests were entertained 
by a 35-minute energetic 

Grammy award-winning 

It was at the start of the 
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“MY FAVOURITE WAY TO USE THIS 
PRODUCT IS TO BLOW-DRY IN WITH 
A ROUND BUSH FOR THE BOUNCIEST 
OF BLOWDRIES, BUT IT ALSO LEADS 

TO INCREDIBLE RESULTS WHEN 
USED BEFORE SMALL AND LARGE 

BARRELLED TONGS.”

39
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FAMILY AND FRIENDS FILLED THE 
SACRED HEART CHURCH IN COBHAM, 
SURREY LAST MONTH TO SHOW 
THEIR RESPECT FOR HAIRDRESSING 
EXTRAORDINAIRE GIUSEPPE TONI 
MASCOLO OBE. HERE WE REMEMBER 
THE MAN DUBBED HAIRDRESSER TO 
THE WORLD. 
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down to business

41

I
n a fitting tribute to the man who was 
famous for his hard-working nature while 
remaining the humble family man, the 
Service of Thanksgiving held in Cobham, 
was an emotional, and at times jovial, 
remembrance of Toni Mascolo’s life.

The hundreds of guests heard how, despite his 
huge success as the co-founder of Toni&Guy 
and beyond, Toni still took the train to work and 
made his own sandwiches.

The Requiem Mass began with the 
Introductory Rites, a hymn and the dressing 
of the coffin, before moving on to the 
readings. It was when his daughter Sacha 
and sons Christian and Pierre said their 
tributes that everyone was reminded of 
Toni’s spirit that led to him becoming such a 
success.

Sacha spoke first of how every morning he 
would turn Italian TV on loud and make a 
cup of tea and tell her he loved her more 
than she would ever know – which of course 
she says she did know. She also recalled a 
phrase of his that summed up his career, 
that inspired her and will continue to inspire 
others: “Don’t worry about the money, enjoy 
what you do and the money will come.”

Toni certainly made the most of his life, full 
of vision, hard work and most of all passion. 
It was those qualities that saw a single salon 
in Clapham, London in 1963 grow into more 
than 600 salons around the globe including the 
launch of a smaller salon group, essensuals, 
a multi-award winning professional haircare 
range, label.m, and 19 Toni&Guy academies 
worldwide. ‘Education, education, education’ 
was a known motto of Toni’s, and indeed the 
cornerstone of the superbrand. 

Toni Mascolo was highly respected both 
within the hairdressing community and the 
wider business arena, and it’s little surprise 
considering his entrepreneurship and charitable 
work. He, along with his wife Pauline, started 
the Toni&Guy Charitable Foundation in 2003, 
which has raised more than £2,014,735 for a 
variety of causes and organisations.

He was also an avid supporter of Chelsea 
Football Club, and launched or has been 
involved with, several independent projects 
such as coffee shops, property, and most 
recently his very own pasta sauce.

Toni is survived by his wife Pauline, brothers Bruno 
and Anthony and his children Sacha, Christian and 
Pierre and his many grandchildren. 

SB:TRIBUTE

“TONI MASCOLO WAS HIGHLY RESPECTED BOTH WITHIN 
THE HAIRDRESSING COMMUNITY AND THE WIDER BUSINESS 

ARENA, AND IT’S LITTLE SURPRISE CONSIDERING HIS 
ENTREPRENEURSHIP AND CHARITABLE WORK.”

41
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SB: INTERIORS

SALON NAME: 
BLUE TIT STREATHAM

ADDRESS: 69 STREATHAM HILL, 
LONDON, SW2 4TX

DIRECTOR: PERRY PATRASZEWSKI
WEBSITE: BLUETITLONDON.COM
INSTAGRAM @BLUETITLONDON

TWITTER @BLUETITLONDON
FACEBOOK BLUE TIT

GREEN 
INTENTIONS
BEAUTY IS FOUND IN ABUNDANCE IN TRUE NATURE, SO IT SHOULD COME AS LITTLE SURPRISE 
THAT THESE NATURE-FOCUSED SALONS PACK QUITE A PUNCH ON THE BEAUTY-SCALE…

CLIENTELE: Individuals looking 
for an experience  

DESIGN: Blue Tit

KEEPING IT GREEN: Stripped 
wooden fl oors and tree 
murals adorn the space as 
well as using sustainable 
products by Davines. 

STANDOUT FEATURE: The 
infi nity mirrors above the 
cutting stations, which give 
a celestial presence, as well 
as clients an opportunity to 
be mesmerised by everything 
around them.

42
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PERRY SAYS: “We wanted 
to create a salon that was 
inspired by the natural 
environment of a forest. 
Wood plays an integral 
role in the Streatham 
salon, and offers a 
homely feel where our 
clients can relax in a very 
zen-inspired atmosphere. 
This overall concept 
offers the opportunity 
for clients to get their 
hair cut in a relaxing 
environment, inspired by 
the beauty of nature.”
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SB: INTERIORS

SALON NAME: 
GLASSHOUSE SALON

OWNER: OLIVIA CRIGHTON
WEBSITE: GLASSHOUSESALON.CO.UK
INSTAGRAM @GLASSHOUSEJOURNAL 

@GLASSHOUSESHOP 
TWITTER: @GLASSHOUSESALON

FACEBOOK: @GLASSHOUSESALON

CLIENTELE: Primarily female, 
professional’s and creative 
types with an interest in a 
natural/organic approach to 
their lifestyle.

DESIGN: Tim Rundle, Tim 
Rundle Studio and Lauren Van 
Uden

KEEPING IT GREEN: The vast 
majority of products they 
offer and use are vegan or 
use packaging that’s made as 
sustainably as possible – i.e. 
recycled materials, glass, 
post-consumer recycled 
plastic. Their colour is Organic 
Colour Systems, who uses 
sustainable methods of 

production. The colour 
itself contains the highest 
percentage of organic 
ingredients and the lowest 
percentage of chemicals 
possible to achieve a 
permanent colour result. 
This means less damage to 
clients’ hair and a far better 
impact on the environment 
than traditional salon colour.

STANDOUT FEATURE: A long 
magazine table in the middle 
of the space, to create a 
laid-back vibe. The long table 
was designed to emulate 
Olivia’s kitchen table, from 
the days when she worked 
from home. Clients often sit 
there beneath the suspended 
pink pendant lamps to read 
a magazine, drink tea or 
do work while their colour 
is processing. As they’ve 
expanded, it’s also become 
home to their makeup 
ranges.

OLIVIA SAYS: “The majority 
of clients who ring us for the 
fi rst time are attracted to us 
because of our organic and 
natural ethos. It’s central to 
every aspect of our business 
– from the shampoo we sell 
to the cleaning products we 
use. As natural and organic 
beauty becomes a bigger 
topic in the mainstream, 
we really pride ourselves 
on the fact we’ve been at 
the forefront of this in the 
hair industry for the last fi ve 
years.”

InteriorsJanFeb.indd   45 15/01/2018   16:38



SB: INTERIORS

SALON NAME: 
KARINE JACKSON HAIR & BEAUTY SALON

ADDRESS: 24 LITCHFIELD STREET, 
LONDON WC2H 9NJ

OWNER: KARINE JACKSON
WEBSITE: KARINEJACKSON.CO.UK

INSTAGRAM @KARINEJACKSONSALON
FACEBOOK KARINE JACKSON HAIR & 

BEAUTY LONDON

CLIENTELE: Local and city 
workers, style conscious 
vegans and ethical living fans.

DESIGN: Jeff Jackson 
jjackson.ida@gmail.com

KEEPING IT GREEN: We use 
Vegan-friendly brands Organic 
Colour Systems and Unite; 
Organic Colour Systems 
displays the PETA Cruelty-
Free and Vegan logos and also 
sponsors Greenpeace. As an 
added bonus, Organic Colour 
Systems uses the lowest 
possible amount of PPD [the 
ingredient that makes hair 
colour permanent, necessary 
to cover greys, but also 
most associated with allergic 
reactions] and is free from 
ammonia. The products are 
made in Hampshire so boast 
a low carbon footprint and the 
company refuses to trade with 
countries or businesses that 
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insist on or endorse animal 
testing. We also use 
Easydry single use towels, 
eco heads attachments on 
our taps, and only mix the 
right amount of colour – 
no waste to tip down the 
sink...

STANDOUT FEATURE: The 
skylight in the colour 
area; this gives plenty 
of natural light for colour 
consultations and 
colouring. 

KARINE SAYS: “Our salon 
design is 15 years old and 
still looks up to date; we 
used natural materials 
where possible and have 
found they have worn well 
within the salon. I wanted 
the salon to appeal to all 
ages and genders and 
this was reflected in the 
interior. More so than ever 
it’s important to be taking 
care of our environment. I 
am so happy that Sir David 
Attenborough highlighted 
the plastic problems in our 
oceans. As a business we 
need to take responsibility 
for our effect on the 
planet – our clients come 
because we are using 
organic colour and they 
also want to know if we 
are thinking of everything.

“I WANTED THE SALON TO 
APPEAL TO ALL AGES AND 

GENDERS AND THIS WAS 
REFLECTED IN THE INTERIOR. 

MORE SO THAN EVER IT’S 
IMPORTANT TO BE TAKING 

CARE OF OUR ENVIRONMENT.”
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INSIDE 
THE 
MIND OF…
ROBERT 
MASCIAVE
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MASTER OF 
THE AVANTE 
GARDE, REVLON 
PROFESSIONAL 
AMBASSADOR 
AND FOUNDER 
OF METROPOLIS 
HAIRDRESSING IN 
KINGSTON-UPON-
THAMES, ROBERT 
MASCIAVE IS 
RENOWNED FOR 
HIS AWE-INSPIRING 
CREATIVITY AND 
CRAFTSMANSHIP. 
WE DELVED DEEPER 
TO FIND OUT WHAT 
MAKES HIM TICK…
 

YOUR WORK IS RENOWNED FOR ITS 
INTRICACY AND DRAMA. HOW DO 
YOU COME UP WITH IDEAS?
The ‘lightbulb moment’ always 
comes from the way I feel 
about the world around me 
at that particular time. When 
I decide to do a show, I want 
to affect people’s emotions – 
some will love it and some will 
hate it – it’s that reaction I’m 
looking for. The development 
of ideas for the final creations 
is a very in-depth process, 
and it’s something I explain 
in great detail in my Avant 
Garde courses. I love a good 
challenge, so making things 
with lots of detail gives me a 
great sense of satisfaction. 
 
HOW DID YOUR VISAGISTE 
APPROACH COME ABOUT AND WHAT 
MAKES IT SO SPECIAL?
In today’s world where we 
increasingly have a ‘one 
size fits all’ philosophy, 
the Visagiste approach is 
becoming our salvation as 
artisans, craftsmen and artists. 
It’s about creating a style that’s 
uniquely tailored to the client 
– not just her face shape and 
skintone but her dress sense, 
her job, her lifestyle. I started 

INSIDE 
THE 
MIND OF…
ROBERT 
MASCIAVE
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I do, I don’t see it as working. 
I only sleep for four hours 
every night, so I do have time 
to relax and do other things. I 
love movies, music and design, 
as well as spending time with 
my newly adopted rescue 
greyhound Curious George, my 
partner Ceri and my family in 
France and Italy. I also love to 
learn new things, so my guilty 
pleasure is probably watching 
YouTube into the early hours of 
the morning.
 
WHO AND WHAT ARE YOUR 
GREATEST INFLUENCES?
Alexander McQueen for his 
sense of beauty and love of 
the macabre – I have very 
similar tastes. I also love 
Gaudi, HR Giger, Salvatore 
Dali, Alphonse Mucha and Iggy 
Pop. I admire many inventors 
for their perseverance and 
dedication: Thomas Edison, 
Steve Jobs, James Dyson, 
Leonardo Da Vinci. Nature is 
also a massive inspiration – its 
shapes, patterns and textures 
are endlessly fascinating.
 
As are you Robert. We look 
forward to seeing your next 
creations. 

hairdressing in France at a time 
when being a Visagiste was 
important in order to create the 
very best look for a client. Over 
time, I’ve seen the industry 
move away from this, as cuts 
and colours are standardised 
to suit larger salon chains. My 
mother was a dressmaker 
and everything had to fit the 
body well. I have the same 
attitude to hair – it has to fit 
the face shape, the hair type, 
the client’s personality. Our 
job as hair artists is to reveal 
the beauty in people and the 
Visagiste approach makes that 
possible.   
 
YOU’VE INVENTED THE CONCEPT OF 
ECUTTING (ERGONOMIC CUTTING) 
AND THE EBLADE (ERGONOMIC 
BLADE). WHY ARE THEY SO 
IMPORTANT TO YOU? WHAT ARE 
YOUR AMBITIONS FOR THEM?
Twenty five years ago I met 
a French hairdresser called 
Patrick Fernandez who was 
told that he had to stop 
hairdressing due to a shoulder 

injury. Instead, he came up 
with an ergonomic way of 
holding the scissors, which 
alleviated shoulder, wrist 
and back pain. I have spent 
the last 25 years developing 
cutting techniques using this 
same method, then in 2011, I 
designed the eBlade scissors 
to complement the eCutting 
technique, to achieve a 
complete hand-to-scissors 
integration for the ultimate 
balance and stability during 
cutting. It helps stylists to cut 
with a more relaxed posture, 
reducing the typical shoulder, 
wrist and back pain that are 
common in the industry. I’m 
currently putting together the 
content for a programme of 
eCutting education – my goal 
is to see creative and talented 
hairstylists going back to their 
roots as hair artists, creating 
beautiful looks with both 
eCutting and the eBlade.
  
YOUR STAGE SHOWS ARE 
NOTORIOUSLY BREATHTAKING – 
HOW LONG DO YOU WORK ON THE 
CONCEPTS AND WHAT ARE THE 
GREATEST CHALLENGES IN BRINGING 
YOUR IDEAS TO LIFE?
It varies a lot depending 
on the complexity of the 
project. In general, the 
greatest challenges are to 
materialise the ideas in my 
head, which means inventing 
new techniques every 
time. It’s a game of trial and 
error, problem solving and 
perseverance but I love it. For 
last year’s Alternative Hair 
Show presentation Soul of 
Man, one of my looks was 
an outfit made entirely from 
hair, which took me around 
500 hours to create. I worked 
mainly at night, from 11pm till 
6am, sometimes longer, gluing 
and stitching 200 metres of 
human hair onto the outfit I 
made. I would then work my 
normal day in the salon starting 
at 9am. This was a true labour 
of love. This particular project 
really put my problem solving 
skills to the test and required 
huge amounts of patience – 
and that was only one look 
from the show, there were five 
in total to create.
 
YOU ALWAYS SEEM TO BE SWITCHED 
ON – HOW DO YOU UNWIND?
I’m switched on most of the 
time but because I love what 

SB: INSIDE THE MIND

TWITTER 
@ROBERTMASCIAVE

INSTAGRAM 
@ROBERTMASCIAVE

“ IT’S A GAME OF 
TRIAL AND ERROR, 
PROBLEM SOLVING 
AND PERSEVERANCE 
BUT I LOVE IT. 
FOR LAST YEAR’S 
ALTERNATIVE HAIR 
SHOW PRESENTATION 
SOUL OF MAN, ONE 
OF MY LOOKS WAS 
AN OUTFIT MADE 
ENTIRELY FROM HAIR, 
WHICH TOOK ME 
AROUND 500 HOURS 
TO CREATE.”

50
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NOW OPEN FOR ENTRIES

TO APPLY HEAD TO 
SALONBUSINESS.CO.UK/AWARDS

FIND OUT MORE AT 
SALONBUSINESS.CO.UK/AWARDS

FOLLOW US FOR ALL THE NEWS AS IT HAPPENS
 @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS
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CATEGORIES
FOR SALONS

CATEGORIES
FOR INDIVIDUALS

ULTIMATE SALON OF THE YEAR 
GREEN SALON OF THE YEAR

BUSINESS SALON OF THE YEAR
CREATIVE SALON OF THE YEAR
DESIGN SALON OF THE YEAR

EDUCATION SALON OF THE YEAR
BEST LOCAL SALON OF THE YEAR

SALON TEAM OF THE YEAR
MALE GROOMING SALON OF THE YEAR

COLOUR SALON OF THE YEAR
SALON GROUP OF THE YEAR
RETAIL SALON OF THE YEAR

DIGITAL SALON OF THE YEAR
CUSTOMER SERVICE SALON OF THE YEAR

STYLIST OF THE YEAR
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KEY DATES
FOR 2018

ENTRIES OPEN: 
JANUARY 15

ENTRIES CLOSE: 
APRIL 15

JUDGING PROCESS: 
APRIL 16 TO APRIL 22

FINALISTS 
ANNOUNCED: 

MAY 1 TO MAY 8

WINNERS ANNOUNCED 
AT AWARDS SOIREE: 

JUNE 11
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“Being announced as the Ultimate Large 
Salon of the Year at the Salon Business 
Awards was super exciting and completely 
unexpected! We had brought 22 of our salon 
team with us from Aberdeen, so we definitely 
made some noise when our names were called 
out! This is an amazing accolade as the judge’s 
cherry-pick the winners for this category from 
each of the salon finalists. It has been a truly 
amazing month for us, as we also won the 2017 
L’Oréal Colour Trophy award. Winning awards of 
this calibre confirms to us that we are on the right 
track, and gives us an extra boost to continue 
to achieve in the future.” JENNIFER LINTON 
AND J MACDONALD, CO-DIRECTORS, 
LINTON & MAC, ABERDEEN, ULTIMATE 
LARGE SALON OF THE YEAR 2017

‘‘I’m just speechless! The 
competition and the event 
was just outstanding and 
I feel so honoured to be 
up there amongst some 
incredible and influential hair 
salons. We’re so passionate about 
what we do and to be recognised 
as the best by the finest in the 
industry is just such an amazing 
feeling, I can’t put into words. Big 
thank you to Salon Business, the 
judges, and, of course, my Zoology 
team for helping to make this 
happen.’’ MARK MOUNTNEY, 
OWNER ZOOLOGY, COLOUR 
SALON OF THE YEAR 2017

“We’re just so happy 
to have won this 

award. Scooping 
a Salon Business 
Award is a real 
achievement as 
there are so many 

amazing businesses 
out there who enter. 

To come out at the top 
feels like the ultimate 

recognition for our 
team’s hard work.” 

TOM WILSON, 
SAKS EXETER 

RETAIL SALON OF 
THE YEAR 2017
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THE 
PARTY
SAVE THE DATE: JUNE 11, 2018 
THE MONDRIAN HOTEL, LONDON
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The countdown 
has begun to 
Salon Business 
Awards 2018 

and we’re excited to 
announce the venue 
for this year as The 
Mondrian Hotel in 
London.

Watching the sunset 
go down over 
London’s skyline 
while celebrating 
talent, team work, 
good business 
acumen, and 
more, has become 
synonymous with 
#SBAwards. And 
once again, you’ll 
be overlooking the 
City’s landmarks 
including St Paul’s, 
from a very 
decadent perch atop 
an exclusive hotel. 

With glistening 
chandeliers inside 

and a star-speckled 
sky above the 
outdoor terrace, 
it’s sure to be an 
evening of exclusive 
celebrations.

There’s no sit 
down meal either 
to give you all 
the networking 
opportunities 
possible. Our goal? 
To recognise the best 
of the best, help them 
grow and allow them 
ample opportunity 
to learn from and be 
inspired by others 
around them.
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SALON 
BUSINESS 
AWARDS: 
WHAT 
ARE 
THEY?
It’s been fi ve years since the 

Salon Business Awards hit 
the hairdressing scene and 
they’re already a favourite 

among some of the biggest 
names in hairdressing. 

They’re unique with a free 
roaming style and no restrictive 
seating plan, always in an 
exclusive room with a view. 
Entry is exclusively online, 

quick and free to do and the 
awards ceremony is accessible 
to all – in price and location. 

We also believe every salon 
should have an equal chance 
of winning, which is why 
we make sure every single 
entry is anonymous. It’s what 
makes the honour of a Salon 
Business Award that bit more 
prestigiuos. 
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FIND OUT MORE AT
SALONBUSINESS.CO.UK/AWARDS

FOLLOW US FOR ALL THE NEWS AS IT HAPPENS
 @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS

THE GOOD THE BAD

THE UGLY

HOW TO ENTER
• Entry is exclusively online to 
make it easier and faster to 

enter, plus your entry can be 
shared with anyone with an 

internet connection

• Entries are anonymous to 
the judges to add even more 

credibility to the winners

• Entry is free

• PR coverage is phenomenal 
with guaranteed editorial 

in Salon Business within the 
12 months following the 
champagne soiree – and 

plenty of opportunity for local 
PR

• Each category can be 
entered in less than 30 

minutes 

• The awards ceremony is 
relaxed with a free movement 
format – ideal for networking

• Awards tickets are less than 
£100 – the cheapest awards 

ceremony in the industry

Head to 
salonbusiness.co.uk/

awards Here you’ll 
fi nd an entry pack with 

detailed information 
on each category and 

information on how you 
can make your award 

shine.

There are links through 
to the online entry forms 
direct from the categories 

on the website too, as 
well as in the entry pack 
when it’s viewed online.

You’ll be able to edit 
your entry as many times 
as you like, by saving the 
document and then using 
the link to pick up where 
you left off – make sure 
you input your correct 
email address for this 
feature! And don’t 
forget the closing 
date of April 15, 

2018. 

• You’ll have to spend 30 
minutes per category to enter 
the awards – we’re sorry, we 

know your time is precious 
but there’s no way around 

this one

• You may have to give your 
entire team the morning off 

after they network their socks 
off and let their hair down at 

the awards soiree
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Court Instagram envy with the new range 
of super chic, ultra-modern styling tools and 

brushes from industry fave Paul Mitchell. Each 
item in the collection is fl awlessly designed with 

a white and gold marble-look fi nish that looks 
fi t to adorn a palatial bathroom suite or dressing 
table. Each tool is designed to ensure minimal 
damage and maximum hair health and shine – 
and they don’t half look special. We love. RRP: 

EXPRESS ION UNCLIPPED 3-IN-1 £99.95; EXPRESS 
ION SMOOTH £99.95; PADDLE BRUSH £12.95; 

SCULPTING BRUSH £7.50, 
PAUL-MITCHELL.CO.UK

Gents can add a touch of luxury to their 
shaving routine thanks to Dark’s Stag’s nifty 

new brush. A traditional look for the bathroom 
shelf is countered by modern benefi ts – the 

non-absorbent, quick-drying bristles, for 
example, which stimulate and lift facial hair 
to prepare it for a close shave. And with a 

combination of straight and waved bristles, 
the brush will whip up a rich lather with ease.

RRP: £18.50, DARKSTAG.COM

IN A LATHER

TOOL ENVY

KEEP IT REAL

TANGLES BE GONE

WHETHER IMPROVING CONDITION, SHAKING UP STYLE OR PUSHING COLOUR BOUNDARIES FEATURE AMONG YOUR CLIENTS 
NEW YEAR’S RESOLUTIONS, THESE LAUNCHES WILL ENSURE 2018 IS THEIR BEST HAIR YEAR YET.

THE KIT BAG

It’s all about embracing natural textures 
this year, and two new additions from 

Schwarzkopf Professional’s Osis+ range are 
making ‘I woke up like this’ street style, look 
as effortless as it sounds. Elastic paste Wind 
Touch creates a raw, windswept look even 

on air-dried hair, while gritty, matte texture is 
at your fi ngertips with Sand Clay. It’s time to 
ditch the tools and channel your inner wild 

child. RRP: WIND TOUCH £13.50; 
SAND CLAY £10.95, 

SCHWARZKOPF-PROFESSIONAL.CO.UK

We could all do with an injection of summer 
colour in the depths of winter and this fl oral 
collection from WetBrush is just the tonic. 
Each brush features the brand’s exclusive 

IntelliFlex bristles, which remove knots with 
their bend-and-fl ex action without pulling or 

pain. A pretty handbag staple that’s kind to all 
hair types, wet or dry.

RRP: £12.99, THEWETBRUSH.COM

SB:PRODUCTS

As all good stylists know, quality tools are 
worth investing in — for both longevity 
and minimising damage to the hair. The 
new Mason Pearson ‘Junior’ hairbrush 

is no exception, with the brand’s trademark 
natural boar bristles that delicately condition the 
hair as you brush by redistributing the oils from 
root to tip. And for fine, normal, long, thick, coarse 
or children’s hair there’s a version with all nylon 
tufts, and even a ‘sensitive’ model for thinning hair. 
Available in dark ruby, ivory white, pink and blue, 
these handmade brushes are the perfect addition to 
your kit bag or an ideal treat for your own locks for 
years to come. RRP: £74, masonpearson.com

After enjoying a boom a few 
years back, hair fragrances 
have taken a low profile, but this 
refreshing perfume spritz from 

R+Co hints at their return in 2018. Infused 
with scents of Sicilian lemon, tangerine, 
green tea and amber, this all-purpose 
spray – aptly named Relative Paradise – 
adds citrus freshness to hair, body and even 
bedsheets.  RRP: £18.50, uk@randco.com

A HAND 
MADE TALE

SMELL LIKE 
PARADISENATURAL

TEXTURE

GREAT
FOR

TANGLES
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MERMAID TO FADE

Extensions just hit another level, thanks to 
luxury brand Secret Hair. Its 20-inch human 

hair wefts are the brand’s thickest yet at 
150 grams. But despite their weight, the 
Remy wefts are attached to a delicate yet 
strong double-layered lace band, creating 
an easy weave onto clients’ hair – or they 
can be attached using micro rings. The 

strength and security of the pieces means 
hair sits fl atter and has less tendency to 

shed. Available in 14 shades, from Natural 
Black to Balayage Riviera, the high-quality 

wefts are sure to create beautiful length and 
thickness with no discomfort. RRP: £239, 

SECRETHAIREXTENSIONS.CO.UK

 LUXE LENGTHS

Men’s styling possibilities continue 
to evolve thanks to smart 
developments like this one from 
American Crew. Rich in moisture, 

its Firm Hold Styling Cream nourishes as 
it shapes, defines and holds, thanks to hero 
ingredients panthenol and castor oil. All that’s 
needed is a small amount rubbed through the 
hands and worked through damp hair, or 
dry hair for extra texture. A true multi-tasker 
for every gent’s styling routine. RRP: £12.90, 
americancrew.com

With the mermaid trend still riding high, 
Colorsmash has upped its game with 

this new teal shade. The non-permanent 
spray that fades with each shampoo is 
ideal for colour chameleons wanting a 

short-term fi x, minus the damage [thanks 
to nourishing aloe vera, avocado and 

our fave superfood quinoa]. And, since 
it’s claimed the product won’t transfer 

onto hands, clothes or pillowcases, you 
can channel your inner mermaid without 

displaying the evidence!
RRP: £16.96, COLORSMASH.COM

SB:PRODUCTS

Organic, ethical, artisanal...modern 
haircare buzzwords that generally 
come with a hefty price tag. But, 
thanks to the new range landing 

in the UK from Italy, stylists and clients alike 
are in for a treat that won’t break the bank. 
Insight – a professional collection of shampoos, 
conditioners, treatments, permanent colour and 
styling products – is packed with nourishing 
ingredients from organic extracts and features 
key active ingredient ozonated water, which 
removes metallic extracts and bacteria. Ethical 
and affordable? It’s a yes from us. RRP from 
£9.99, insightprofessional.co.uk

BACK TO 
NATURE

DEFINE 
WITHOUT 
DRYNESS

For fi ne-haired clients, there’s a new kid in 
town — Fudge Professional has launched 

Big Bold Oomf, a shampoo and conditioner 
duo promising to deliver next-level volume, 
thickness and shine from root to tip. The 

science behind it? Body-building hydrolysed 
wheat protein gives a positive charge, which 
is attracted to negatively charged sections of 
the hair cuticle, meaning individual strands 
repel each other and give the appearance 

of volume. And bamboo extract adds shine 
to the plumper locks. RRP: SHAMPOO £10.95; 

CONDITIONER £20.95, FUDGEPROFESSIONAL.COM

NEVER FALL FLAT

61

SHADES OF GREY
The trend for grey looks is set to stay…and 
you can help clients fi nd their perfect shade 
for 2018 with Dark Grey Colour Dynamics 

from ASP. The new semi-permanent 
contains no ammonia or peroxide but is 
infused with shea butter and argan oil to 
nourish hair while it develops. The colour 
can achieve statement greys as well as 

more subtle, pastel hues with the help of 
a gentle lightener, while the brand’s own 

technology, DATEM PLUS, promises fade-
resistant results. RRP: £12.50, ASPHAIR.COM

FOR
THE

BOYS

ORGANIC
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SB:PRODUCTS

Haircare brand Therapi is continuing its 
quest to make luxury affordable with its 
latest launch, Shimmer & Shine Spray, 
certainly fi tting the brief. Designed to 

tame fl yaways while smoothing split ends 
and injecting glossy shine, this baobab 

oil-enriched light spray also conditions and 
protects colour. And with a post-Christmas, 
purse-friendly price, it’s a new-year must-

have.RRP: £9.99, THERAPIHAIR.COM

SHINE BRIGHT
It promises to be another revolutionary 

year for colour judging by Igora 
Royal’s latest collection. The brand 
has undergone a #RoyalTakeOver, 

whereby six inspiring colourists took to the 
labs and created a trio of signature shade 
ranges. ‘Dusted Rouge’ reinvents reds 
from subtle to deep vintage; ‘Disheveled 
Nudes’ by Matt Clements and Jorge Cáncer 
features tarnished blues and soft greens; 
while Rossa Jurenas and Linh Phan 
co-created ‘Lucid Nocturnes’, a range of 
seductive midnight colours, from cool blue 
to on-trend violet. Get ready to broaden 
your colour horizons… RRP: £9.05, 
schwarzkopf-professional.co.uk

H air extensions just lost weight…By 
popular industry demand, luxury 
brand Remi Cachet has launched half 
weft weights in its Elegance range. 

Available in the full colour spectrum and in 
lengths of 16, 20 and 24 inches, the pieces also 
offer the brand’s latest ‘flat top’ technology, 
which helps ensure they sit comfortably against 
the client’s head. The lighter range will ease 
application for stylists, while giving finer 
haired clients subtle, additional volume without 
weighing their hair down.RRP: 16” £115;       
20” £140; 24” £165, remicachet.com

LIGHTEN 
THE LOAD

CLASSY

Are long spells at the backwash 
leaving your hands cracked and 
parched? Give them a much-
needed treat with Oway Beauty’s 
nourishing Remedy Hand Balm. 
The lipid-replenishing cream has a 
deeply moisturising and softening 
effect, repairing dry, chapped 
hands while fi ghting the signs 
of ageing. With such quenching 
ingredients as walnut, chia and 
pataua and free from parabens 
and other nasties, this rich balm 
will save your hands from the toils 
of the trade.
RRP: £10.50, OWAY.CO.UK

VELVET MITTS

SLICE OF WHITE
Looking to smarten your kit bag for 2018? Tool 
specialist Glamtech has introduced these crisp 
white scissors with 5.5-inch blades. Available 
exclusively to Sally Salon Services customers, 

the scissors offer a durable coating, hand-
crafted razor edges and the high-quality 

ergonomic design with which the brand has 
become synonymous. These streamlined 

beauties will look as fresh in motion as in your 
kit bag. RRP: £60, SALON-SERVICES.COM
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WE LOVE

WE LOVE A TREATMENT, WE LOVE A CURL 
MAKER AND WE LOVE A STYLE SHAPER 
BUT WHAT’S STEALING OUR HEARTS NOW 
IS A COLOUR CRUSH WE’RE SURE YOU’LL 
SHARE. CUE WELLA PROFESSIONALS 
COLOR FRESH CREATE.

63

SB:WE LOVE

TWITTER @WELLAPRO 
INSTAGRAM @WELLAHAIR 

FACEBOOK WELLAPROFESSIONALS

The seventies 
was a truly 
transformative 
decade, not 
only for its 
infl uence 

on fashion but the 
care-free attitude to 
experimentation it 
evoked in everything 
from lifestyle to hair 
colour. The trend for 
bold, bright hair took hold 
with provocateurs from 
during the punk period, 
who created a legacy that 
lasted – and has grown – 
through the decades. 

Now colour is a key 
service for most salons, a 
staple on the catwalk and 
notable in many a celeb 
transformation. 

Over recent years there 
has been a major switch 
towards pastel shades 
but as you well know 
longevity just doesn’t 
happen. Worse, when 
colour does fade, it’s 

uneven and blotchy – not 
good news for your or 
your client. 

This is where Wella 
Professionals Color 
Fresh CREATE steps 
in as a truly creative, 
semi-permanent colour 
cream, which fades true 
to tone over time and 
pastelises during each 
wash. It never looks “off 
tone” despite lasting up 
to 20 washes, and with 
a controlled application 
method, you can get 
really creative with your 
techniques.

There are 12 expressive 
colours and 1 clear, all co-
created with nine Global 
Creative Artists including 
Jayson Grey and Clayde 
Baumann. With the best 
involved in its creation, 
we’re not surprised by 
how good it is. 

Try it and see.
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TALENT
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SHARE

SOME OF THE 
NORTH EAST’S 
MOST RISING 
STARS WERE 
TREATED TO AN 
EXCLUSIVE PHOTO 
SHOOT WITH HAIR 
ICON MICHAEL 
YOUNG. AND 
WE THINK THEY 
NAILED IT.

SB:FEATURE

65

B
L Hairdressing 
Training based in 
the North East of 
England, started 

offering apprentices the 
opportunity to take part 
in a professional photo 
shoot in 2002, and this 
year called upon Michael 
Young, from Hooker & 
Young, to take it to the 
next level.

“Education and nurturing 
young talent has always 
been something that 
we’re very passionate 
about so having the 
opportunity to work with 
a bunch of young aspiring 
hairdressers on an exiting 
project was fantastic!” 
says Michael. 

“Instantly my thoughts 
were to create a concept 
that would be salon 
focused with beautiful 
wearable hair and 
represent the salons 
they’re from.”

Michael pulled on his 
resources to get some 
professional models 
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courtesy of Tyne Tees Models 
in Newcastle. He then set 
the students the challenge of 
working to a brief to create 
something wearable and 
relevant.

He organised a briefing day 
at his salon in Jesmond, 
where he shared his 
personal experiences and 
gave invaluable knowledge 
of photo shoots. After 
presenting the concept to the 
group he gave each learner 
a model card of who they 
would be working with on the 
day, this gave them a chance 
to brainstorm and have 
practice sessions.

“The shoot day was amazing 
and all of the students came 
well prepared with ideas and 
techniques nailed,” says 
Michael. “With the help 
of session stylist Charley 
McEwen who was there to 
mentor and ensure the guys 
stayed on brief, the day went 
incredibly well and created a 
collection to be very proud of.”

“THE SHOOT DAY WAS AMAZING AND ALL OF 
THE STUDENTS CAME WELL PREPARED WITH 
IDEAS AND TECHNIQUES NAILED, WITH THE 
HELP OF SESSION STYLIST CHARLEY MCEWEN 
WHO WAS THERE TO MENTOR AND ENSURE 
THE GUYS STAYED ON BRIEF, THE DAY WENT 
INCREDIBLY WELL AND CREATED A COLLECTION 
TO BE VERY PROUD OF.”
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Kelvin Brennan, Managing 
Director at BL hairdressing, 
was delighted with the 
results, adding: “After 
meeting with Michael who 
had amazing ideas of how 
to bring something new 
and fresh to our project, 
we all thought it would be 
a great opportunity for him 
to create a working concept 
for the students and use 
his fantastic photography 
skills to produce the 2017 
collection. We’re absolutely 
delighted with the images 
the apprentices have 
produced.”

HAIR: BL COLLECTIVE 2017
CONCEPT AND STYLING: MICHAEL YOUNG

MAKEUP: ND MAKE UP
MENTOR: CHARLEY MCEWEN

PHOTOGRAPHY: MICHAEL YOUNG 
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F L U X
SIMPLY 

BEAUTIFUL 
GAME, SET AND 

MATCH. 
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HAIR: PAUL FALLTRICK, PAUL FALLTRICK CREATIVE
PHOTOGRAPHY: BARRY JEFFERY
STYLING: MASHA MOMBELLI 
MAKEUP: ELIZABETH RITA
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P U L S E
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PULSE IS ABOUT AN 
INNER STRENGTH 

SHINING THROUGH; 
A HEARTBEAT 

CAUGHT ON CAMERA. 
IT REPRESENTS 

STRONG AND 
BEAUTIFUL WOMEN, 

INDIVIDUALITY BEING 
THE TRUE ESSENCE OF 

EACH IMAGE.
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HAIR: JULIAN DALRYMPLE, THE SITTING ROOM HAIRDRESSING 
PHOTOGRAPHY: RICHARD MILES 
STYLING: CLARE FRITH 
MAKEUP: DIANE ALEXANDER 
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F L U I D I T Y
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TREVOR SORBIE’S 
FANOULLA DEMETRIOU 
PRESENTS A NATURAL 

COLLECTION WITH 
AN ORGANIC FEEL 
THAT SHOWCASES 

BEAUTIFUL, 
SOFT COLOURS 

COMPLIMENTED BY 
STYLING THAT FLOWS. 
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HAIR: FANOULLA DEMETRIOU 
STYLING: TIZIANA DI MARCELLI 
PHOTOGRAPHY: DAVIDE SOMETTI
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I R R A D I A T E
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WITH EMPHASIS ON 
TECHNIQUE, STRONG OUTLINE 

SHAPES WERE CREATED 
WITH ILLUMINATED COLOUR. 

ILLUMINATED INDEED.
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HAIR: JASON HALL
PHOTOGRAPHY: DESMOND MURRAY
MAKEUP: JO SUGAR
STYLING: DANIELLA BULPIT
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products that will leave your hair looking  
gorgeous and smelling divine

discover more at milkshakehaircare.co.uk

01392 365177Milk Shake Hair UK
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