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editor’sWORDS
THIS IS OUR FINAL ISSUE BEFORE CHRISTMAS AND I FOR ONE 
CAN’T BELIEVE HOW QUICKLY 2016 HAS GONE. IT’S CERTAINLY 

BEEN A NOTABLE ONE FOR MANY, INCLUDING OUR SALON 
BUSNESS AWARDS WINNERS [TWO OF WHICH ARE FEATURED 

IN THIS VERY ISSUE]. 
We’ve even got winners from previous 
years in here, showing our dedication to 
helping their businesses succeed long after 
the awards are done. 

And that’s what Salon Business is about 
– successful business. We know it can be 
tough, we know there are challenges and 
we know we can’t solve them all, but we 
do and will continue to bring you advice 

from those who have been there and 
done it before you, so you can learn from 
their mistakes. There are also some pretty 
innovative business models out there that 
we just have to share with you. 

Of course, we also have coverage from 
all the events we’ve been hitting this past 
month for a ream of inspiration, and we 
have an entire 14 pages dedicated to style 

– how to shape it, how to make your client 
think you’ve nailed it and the techniques to 
help you get there.

Stay in touch over Christmas [Twitter and 
Instagram, @salon_business] and we’ll see 
you in 2017. 

Jo Charlton
Publishing Editor

JC Publishing Ltd, Offi ce 104, 176 South Street, Romford, Essex, RM1 1BW
e: info@salonbusiness.co.uk t: 020 3291 3681

NB: The views expressed in Salon Business do not necessarily represent those of the publisher. Salon Business does not accept responsibility for the loss 
or damage of material submitted for publication. Reproduction of any material without permission of the publisher is strictly prohibited.

H
air: A

ltin Ism
aili and the M

arc A
ntoni A

rtistic Team
  P

hotography: R
ichard M

iles  M
akeup: P

oppy W
ilson 

CommentContentsNovDec.indd   2 11/11/2016   11:40



CONTENTS
Nov/Dec 2016

NOV/DEC 2016 £5.95

AD1252 SP Salon Business MITCH AD.indd   1

16/06/2016   15:28

w
w

w
.sa

lo
n
b
u
sin

e
ss.c

o
.u

k

N
O
V
/D

E
C
 2

0
1
6

CoverNovDec.indd   15

11/11/2016   07:23

ON THE 
COVER

Hair: Altin Ismaili and the 

Marc Antoni Artistic Team  

Photography: Richard Miles  

Makeup: Poppy Wilson 

BREAKING NEWS
04  The haps in business, in 

creativity and in-salon

DOWN TO BUSINESS
12 STYLE FOCUS: Getting the 
perfect fi nish with the latest 
products and techniques

30 Five on the power of a SMILE

32 Five on life skills 

34 Five on business

36 Dean Robertson refl ects on 
being a salon owner on the eve 
of his anniversary

42 The latest gadgets from our 
Tech Girls    

IN STYLE
46 Join us in San Diego with 
UNITE

48 Global Zoom creates a storm 
in Stockholm 

54 Alternative Hair Shows 

smashes another year

58 Davines takes the 
stage 

60 Live RUSH Live 

62 There’s a new Wella 
Studio, we’ve got the 
goss

66 Wella’s fi nest are 
crowned at the Roundhouse

70 We’ve got an exclusive peak 
inside Wella Studio

74 Christian Wiles is our Hair Doc 
this month

76 In the shoes of Marc Antoni’s 
Altin

80 New for the Kit bag

83 We’re lovin’ natural

84 Why we love hair

smashes another year

Davines takes the 

Live RUSH Live 

There’s a new Wella 
Studio, we’ve got the 

Wella’s fi nest are 
crowned at the Roundhouse

We’ve got an exclusive peak 
inside Wella Studio

Christian Wiles is our Hair Doc 
this month

 In the shoes of Marc Antoni’s 

 New for the Kit bag

 We’re lovin’ natural

 Why we love hair

CommentContentsNovDec.indd   3 11/11/2016   11:41



W hether you love 
working with long 
hair but fancy 
learning more, 

or are desperate to freshen 
up your dressing long hair 
skills, legendary stylist Patrick 
Cameron has the answer 
to boost that hairdressing 
confidence.

Renowned the world over for 
his long hair educational books, 
DVDs and tutorials, Patrick 
Cameron has made available his 
step-by-step library of 130 long 
hair looks – anytime, anywhere 
and as many times as you want 
– through his online education 
platform patrick-cameron.com

It’s the perfect solution for in-
salon or college training or for 
individuals who want to perfect 
their long hair work, and can 
be viewed on mobile, tablet or 

desktop. 
Patrick will 
be updating the 
site on a regular basis with new 
and exclusive techniques and 
tricks of the trade.

GO 

MUST-SEE EXHIBITION

GO LONG

        RENOWNED THE 
WORLD OVER FOR HIS 
LONG HAIR EDUCATIONAL 
BOOKS, DVDS AND 
TUTORIALS, PATRICK 
CAMERON HAS MADE 
AVAILABLE HIS STEP-
BY-STEP LIBRARY OF 
130 LONG HAIR LOOKS 
– ANYTIME, ANYWHERE 
AND AS MANY TIMES AS 
YOU WANT – THROUGH 
HIS ONLINE EDUCATION 
PLATFORM. 

“

“

4

HEADING TO 
LONDON 
BETWEEN 
NOW AND 

MARCH 2017? MAKE 
SURE SOMERSET 
HOUSE IS TOP OF 
YOUR HIT-LIST, 
VISITING THE HAIR 
BY SAM MCKNIGHT 
EXHIBITION TO LOOK 
AT THE STYLIST’S 
REMARKABLE 40 YEAR 
CAREER.
Instrumental in helping to 
develop the images of Kate 
Moss, Linda Evangelista, 
Naomi Campbell and Princess 
Diana among many others, 
Sam has worked on hundreds 
of fashion editorial shoots, 
advertising campaigns and 
catwalk shows. He’s also 
shot over 100 covers for 

British Vogue alone, as well 
as working with designers 
including Chanel and Vivienne 
Westwood.

Running now until March 
12, 2017, his exhibition 
unveils the little-known 
process behind the craft 
of hair within fashion and 
explores his relationships 
with photographers, 
fashion models, stylists and 
designers.

Featuring photography, 
magazines, catwalk and 
behind-the-scenes footage, it 
also includes full-outfi t looks 
and commissioned wigs and 
hairpieces. What’s more, 
a book by the same name, 
Hair by Sam McKnight, is 
now available to buy, offering 
readers a combined style bible 
and glamorous tour through 
Sam’s 40 year career in one.

Details on Hair by Sam McKnight
2 November 2016 – 12 March 2017
Tickets: £12.50, £10 concessions

BREAKING 
NEWS

desktop. 
Patrick will 
be updating the 
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winners
revealed

5

THE BRIEFING

SALON 
BUSINESS 
IS 
PLEASED 

TO ANNOUNCE THE 
WINNING TEAM 

FOR GOLDWELL’S 
COLOR CREATIVE 

2017, A MENTORSHIP 
PROGRAMME, WHICH 
AIMS TO NURTURE NEW 
CREATIVE COLOUR 
TALENT.
This year sees the programme 
expand to the north of the country, 
with seven additional young 
creatives from HUB salons in this 
area also being selected to take 
part.

Twenty one Color Creatives in 
total successfully gained a place 
on the programme after an 
initial application process, and 
will now go on to be mentored 
by one of the biggest names in 
the hairdressing industry, the 
Global Creative Ambassador for 
Goldwell and multi award-winning 
hairdresser Mark Leeson.

Held at the Goldwell Academy 
in London, the programme will 

include four full 
days of education 
and inspiration, 
designed to evolve 
the skillset of all 21 
Color Creatives, and 
will conclude with a 
professional photoshoot 
next April. The programme 
has been a tremendous 
success to date, with a number 
of Color Zoom fi nalists in the New 
Talent category coming from the 
Color Creatives lineup.

THE COLOR CREATIVES 2017 ARE:
Charlotte Shelley of Ashley 
Daniels; Aliza Stephens of Buzby 
& Blue; Livvy Cordice – Turner 
of Spirit Hair Company; Toni 
Hobson of Tana B Hair Company; 
Kelly Gratze of Rumour Hair; 
Jamie Limburn of Burlesque; 
Kimberley Logan of Jimmy Chop 
Chop; Lydia Wolfe of Tony Wood 
Hairdressing; Lisa Glasper of 
Cameo; Jessica Williams of Slunks; 
Rachel Mousden of The Moore 
Hair Company; Aiden Prentice of 
Bravo; Bianca Jones of Oracle; 
Damien Stevens of Headromance; 
Abbey Dunnicliffe of Toxic Cherry; 
Ashleigh Curtis of Esther Sweenie-
Rowe; Hannah Murphy of Nicola 
Smyth; Georgia Gellender of Vogue 
International; Zoe Davis of Tony 
Hairdressing; Kate McLaughlin of 
Mission Hair and Amanda Bryce of 
Boutique Hair Spa.

HAIRDRESSERS 
AROUND 
THE WORLD 

WERE ABLE TO WATCH 
GHD’S GLOBAL BRAND 
AMBASSADOR ADAM 
REED FROM THE 
COMFORT OF THEIR 
OWN SOFA.
Live streamed on ghdhair.
com, The Briefi ng saw Adam 
guiding the audience through 
his career, inspirations and 

trends. Global 
head of 

education Jo Robertson 
welcomed Adam to the stage 
as he presented his models, 
moving on to recreate looks 
from memorable shows he’s 
worked on in his career.

Adam also shared some 
of his hair history – in fact 
he’s celebrating his 30th 
hair anniversary this year. 
Presenting six models, Adam 
[with the lovely Ellenora Dean] 
showcased the fi rst looks 
he created for the Henry 
Holland show, talked about the 
‘hairberdashery’ crafting they 
create to ensure their looks 
are totally unique, and played 
with dual textures and wigs.

“The Briefi ng is a fantastic 
opportunity for those that love 
hairdressing to come together 
and be inspired by someone 
like Adam Reed,” said Jo. 
“The fact that we were able 
to share this with everyone 
via live streaming was really 
special, and having been such 
a huge success we’ll defi nitely 
be doing it again.”S

TO ANNOUNCE THE 
WINNING TEAM 

FOR GOLDWELL’S 
COLOR CREATIVE 

2017, A MENTORSHIP 
PROGRAMME, WHICH 
AIMS TO NURTURE NEW 
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WHILE WE’RE 
ALREADY 
EAGERLY 

ANTICIPATING THE NEXT 
SERIES OF BRITAIN’S 
NEXT TOP MODEL 
IT’S FAB TO LEARN 
THE PAUL EDMONDS 
HAIRDRESSING CREW 
HAS BEEN ANNOUNCED 
AS THE OFFICIAL HAIR 
TEAM FOR SEASON 11.

Set to hit our screens in April 
2017, Paul is already the 
dedicated hairstylist for VIPs, 
television and fi lm including 
Margot Robbie, Lilah Parsons, 
Zara Martin and model and TV 
presenter Abbey Clancy. 

Paul and his hand-selected hair 
experts are responsible for 
creating beautiful and trend-
led looks for each makeover 
episode, ensuring the BNTM 
girls and judges are camera-
ready.

WE WERE 
BANG 
AT THE 

HEART OF SALON 
INTERNATIONAL, WHICH 
YET AGAIN SHOWCASED 
THE INDUSTRY’S 
BEST AND FEATURED 
THOUSANDS OF 
HAIRDRESSERS FROM 
ALL OVER THE WORLD.
Taking place at London’s Excel 
over the weekend of October 
15-17, this year saw the global 
exhibition host a massive 
six live stages! Highlights 
included presentations from 
some of the industry’s best 
creative teams on the iconic 
HJ Stage, plus incredible 
male grooming inspiration 
from the world’s best barbers 
and men’s stylists on the HJ 
Men Stage. The Fellowship 
for British Hairdressing Stage 
was also alive with talent 
from their renowned project 

teams F.A.M.E., ClubStar, 
Colour Project and Project 
X – plus further shows from 
the organisation’s key artistic 
teams.

Brand new for 2016, HJ’s 
Legends Lounge was a huge hit 
with the crowds, with the likes 
of Patrick Cameron, Anthony 
Mascolo and Annie Humphreys 
sharing their incredible career 
stories. The Hair Health Stage 
and Business Bubble, also new 
to the exhibition, offered hair 
and scalp care presentations 
and brilliant business 
workshops on important 
industry topics.

The event also saw hundreds 
of incredible salon brands 
exhibiting their hero products 
and new launches, plus exciting 
live competitions, Mahogany’s 
inspirational education 
seminars, the fi rst-ever National 
Trichology Conference and a 
purpose-built auditorium for 
Salon Live – hosting one-off 
ticketed shows from the likes 
of Sassoon Academy, Patrick 
Cameron, Rush and Toni&Guy.

festival
chic

BREAKING 
NEWS

MODEL ROLE

SALON  WEEKEND
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SALON 
BUSINESS 
WAS RIGHT 
AT THE 

HEART OF WELLA’S 
2016 INTERNATIONAL 
TRENDVISION AWARDS 
IN BARCELONA 
THIS WEEKEND, 
WHICH REVEALED 
ITS VISIONARY 
HAIR TRENDS IN 
A SPECTACULAR 
EXPLOSION OF 
COLOUR, CRAFT AND 
INSPIRATION.
Celebrating exceptional hairdressing 
talent from across the world, 
Wella’s coveted International 
TrendVision Awards reached a new 
high this year in a city synonymous 
with colour, artistry and design.
The event, which took place this 
year at the impressive Fira Montjuic, 
attracted almost 1,400 hairdressers 
and media from across the world 
to witness 80 competitors from 45 
countries showcasing their craft 
and creativity in a quest to become 
international champions.

Michelle Mason, Senior Vice 
President Education, Wella and Coty 
Professional Beauty said: “Wella 

TrendVision is a spectacular platform 
for true creativity where up-and-
coming stylists, as well as the most 
masterful colourists in the industry 
are fully recognised. It’s always so 
inspiring to see hairdressers from 
around the globe showcasing their 
skills after months of hard work. It’s 
when we celebrate the passion and 
artistry that is the lifeblood of our 
wonderful industry.”

The awards themselves – with each 
category including Platinum, Gold, 
Silver and Bronze accolades – also 
recognised the ‘People’s Choice’ for 
the fi nalist receiving the most votes 
through digital and social channels, 
with an incredible 45,000 votes 
received.

AND THE WINNERS WERE:
COLOR VISION PLATINUM: Darren 
Lacken, Crow Street Collective, 
Ireland
COLOR VISION GOLD: Jenni Kujansuu, 
SÄVY, Finland
COLOR VISION SILVER: Mana Dave, 
Blaze, New Zealand
COLOR VISION BRONZE: Hayley Austin, 
Toni & Guy, United Kingdom
COLOR VISION PEOPLE’S CHOICE: 
Stefan Sultanoiu, Artist Salon & 
Academy, Romania
CREATIVE VISION PLATINUM: Manuel 
Sunda – La Bottega Dello Stile 
S.R.L.S., Italy
CREATIVE VISION GOLD: Laura Harju – 
Prof Tampere, Finland
CREATIVE VISION SILVER: Hiroaki 
Matsuo, Screen, Japan
CREATIVE VISION BRONZE: Nadine 
Röver-Eilmes, Kaschke Die 
Friseure, Germany
CREATIVE VISION PEOPLE’S CHOICE: 
Reina Quinones Vila, Estrellisima 
Salon, Puerto Rico

Check out the next issue of 
Salon Business for all the 
imagery from the night.

one
vision

festival
chic

IT’S BEEN A PARTY 
LIKE NO OTHER FOR 
HAIRCARE BRAND 

AFFINAGE, WHO HAS 
CELEBRATED ITS 20 
YEAR ANNIVERSARY 
WITH A GLOBAL GRAND 
FESTIVAL.
Spreading across three days and 
showcasing hair talent at its fi nest, 
the celebrations began with a 
Nineties fancy dress party, which 
included incredible entertainment 
from LED dance group and a 
spectacular catwalk show by Tracey 
Devine Smith. The fi rst night was 
hosted by TV star Jeff Brazier and 
more than 20 nations joined together 
to celebrate the Affi nage journey. 
Delegates from all over the world, 
including the Philippines, Slovakia, 
South Africa and Australia joined 
together to celebrate this special 
landmark.

The festival was held at the 
prestigious fi ve-star Grange Tower 
Bridge Hotel in London and attracted 
more than 400 guests from all over 
the world. Day two included a line 
up of inspirational hair shows, as 
well as masterclass seminars from 
Andrew Barton, Michael and Denise 
Bredtmann and Desmond Murray, to 
ensure delegates were fully inspired 
and entertained.

The fi nal show included educational 
seminars from Tracey Devine 
Smith, Charmaine Piche, Nic Davis, 
Lene Sindberg from Affi nage in 
Denmark and Catie Hansen from 
Affi nage in the USA. Guests also 

had the opportunity to learn more 
about the Affi nage journey through 
an intimate live interview with 
company founder and Managing 
Director, Eric Bailey. Eric was then 
joined by Global Ambassador 
Andrew Barton who shared his 
story to success in a further 
interview.

The event also crowned the fi rst 
Global Colour Award winner – 
Aimee Morris from Zoology salon 
in Wanstead – who was awarded 
£1,000 plus other product and gift 
prizes.

Live bands, DJs and an array of 
entertainment ensured guests 
were fully entertained throughout 
the weekend, which ended with 
a glamorous red carpet party and 
a theatrical catwalk show fi nale 
from Tracey Devine Smith and the 
Affi nage Global Creative Team. 
The gala night was hosted by TV 
personality Ivan Berry, and just 
under £2,000 was raised through a 
raffl e for the Hairdressers’ Charity, 
which Affi nage actively supports.

“I have thoroughly enjoyed 
every moment of the Affi nage 
journey, and never did I believe 
that we would end up here today 
celebrating 20 years with such 
an incredible event,” remarked 
Founder Eric Bailey. 7
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WE KNOW YOU’VE GOT THE 
CREATIVITY NAILED. THE 

BUSINESS PART’S WHERE WE 
COME IN. 

P12 GROW YOUR SKILLS SET: 
GROW YOUR SALON

P29 GOT FIVE? SPEND THEM 
READING UP ON THE LATEST 

KNOW-HOW TO SEE YOUR 
SALON FLOURISH

 FIVE ON THE POWER 
OF A SMILE

 FIVE ON THE SKILLS 
OF A TRAVELLER

 FIVE ON BUSINESS 
EXPERTISE

P36 DEAN ROBERTSON 
CHECKS IN

P42 WE CATCH UP WITH OUR 
FAVE TECH GIRLS
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EVEN THE MOST ACCOMPLISHED 
CUTTING AND COLOURING SKILLS 

CAN BE TARNISHED WITHOUT THAT 
PERFECT FINISH. GETTING THE STYLE 
RIGHT REQUIRES NOT ONLY POLISHED 

TECHNIQUES BUT PRODUCT NOUS AND THE 
ABILITY TO UNDERSTAND THE CLIENT’S 

VISION, AS HELEN BIRD DISCOVERS.

B I G
THE

FINISH
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FASHION VS 
STYLE
A wise person once said: 
“Fashion is what you buy. 
Style is what you do with it.” 
And when it comes to hair, the 
statement is as true as ever. 
While clients may enter the 
salon for an edgy new cut or a 
rich colour refresh, what they 
want to leave with is a style; a 
professional fi nish that sets your 
work, and their look, apart from 
the rest.

But what are the elements that 
create the right style? We talk 
to a few hairdressing experts 
for their take on achieving that 
all-important fi nish that will last 
and bring clients back through 
the door.

START THE 
CONVERSATION
As every hair stylist will know, 
consultation is king, and should 
apply to all aspects of the 
service, from shampooing to 
styling. The process should 
allow both stylist and client to 
understand what is achievable, 
according to Andrew Hall at 
Idlewild Hair in Oxfordshire.

“The consultation process is 
absolutely vital at the beginning 
of the client’s time in the salon,” 
he says. “This time enables both 

14
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the client and the professionals 
dealing with the hair to get a 
clear picture of what is to be 
achieved and how to do so.”

The questions you ask of the 
client during this process are 
highly important, Andrew adds. 
“Often people are more clear on 
what they don’t want than what 
they do,” he explains. “Open-
ended, leading questions are 
best, giving the client a chance 
to talk and not just give a ‘yes’ or 
‘no’ answer.”

Becky Wardrop, educator for 
milk_shake and senior colourist 
and stylist at Coconut Hair in 
Cobham, Surrey, agrees that 
posing the right questions is 
key. “Where are they off out to? 
What clothes are they wearing? 
How long do they want it to last? 
What issues do they have with 
their hair?

“By asking these questions you 
can get a deep understanding 
of what is needed from you and 
what products and tools you are 
going to need to create their 
look,” she explains.

But Becky warns about the need 
to manage expectations at this 
stage of the service. “Pictures 
are a great tool to get an idea of 
the fi nished style, but they may 
show an unrealistic view of the 
client’s hair type and what it can 
do.

“A lot of styles worn by the 
celebrities nowadays are made 
using extensions and hair pieces, 
so just make sure your client is 
aware of the implications if they 
bring in a picture like this,” she 
adds.

Aside from a verbal discussion 
about the client’s wishes, the 
consultation is a vital opportunity 
for the stylist to carry out a visual 
assessment, Becky believes. 
“It’s so important to properly 
analyse the hair and the scalp. 
A choice of products cannot be 
made until you have properly 
analysed the texture, condition 
and natural movement of the 
hair,” she says.

KNOW YOUR 
CRAFT
Hair trends are constantly 
adjusting, whether in cutting, 
colour or styling. But should 
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stylists be slaves to fashion? And 
how much importance should 
salons place on keeping their 
team’s trend awareness up to 
date?

Sean Nolan of HOB Salons 
and International Trend Vision 
Colour Award winner explains: 
“We do look to fashion brands 
for insight but we work more 
with suitability to that individual 
client’s ‘tribe’, and how she 
sees herself in terms of fashion 
is very subjective to each 
individual.”

For Sean, the pillars of a strong 
education in hair styling are 
daily training sessions, as HOB 
academies offer, as well as 
working in conjunction with 
brand partners to gain their input 
on creating perfect styles.

Andrew adds that the internet is 
an essential tool for raising trend 
awareness and learning new 
techniques via online tutorials.

“Continued training is paramount 
to keep up to speed with new 
styles and techniques,” he 
adds. “This can take the form 
of going on some of the many 
courses available, and then the 
team member who attended 
the course passing on that 
knowledge with an in-salon 
workshop.

“Ensuring your salon has up-to-
date industry magazines, which 
often have excellent step-by-step 
guides” is also a must, according 
to Andrew [Salon Business 
would be our recommendation, 
obviously].

Becky is of the belief that 
keeping up with the latest 
fashions is crucial in order to 
offer your clients something 
modern and different. “If you do 
not keep up to date with trends 
and new techniques, you will 
only fall behind as a stylist as 
clients love to be introduced to 
new ideas and looks. It keeps 
them interested in you as a 
stylist, ensuring that they come 
back to visit you each time.

“One of the best things about 
the hairdressing industry is that 
it is forever changing and we can 
always learn something new,” 
she adds. “If we get stagnant 
in our work, we become 
bored and unmotivated. I truly 
believe that regular education 
seminars or courses are one of 
the most important things to 
being a happy, busy and fulfilled, 
hairdresser.”

OFF THE SHELF
Creating the right shape and 
finished style on your clients is 
where products can truly come 
into their own. But they must 
first be the right products, our 
experts agree.

“It’s absolutely vital to have 
the right tools for the job,” 
says Andrew. “As always, 
you get what you pay for so 
get the best that the budget 
will allow. Technology within 
product development is now so 
advanced that products are very 
hair type and style-specific.”

When it comes to selecting the 
right products, “we all have 
our old favourites”, Andrew 
observes. “For me it has to be 
something to provide protection 
from the rigours of styling, 
preferably adding nutrition to the 
hair.”

Becky agrees that in the salon, 
“it is essential that you find a 
brand of styling products that 
suits you as a hairdresser”. 
“What you use says a lot about 
you – we choose to have the 
products we have in the salon 
for a reason, so make sure you 
believe in them and stand by 
their ethos.”

And equally important is that 
the products achieve a natural 
looking and feeling finish. “My 
main importance when creating 
a style in someone’s hair is for 
them to achieve the look without 
feeling like they have a tonne 
of product in their hair: shine, 
softness and movement are 
all very important for me, but 
also making sure that the hair is 
protected in the meantime,” she 
adds.

But as Sean rightfully points out, 
products and tools are merely 
there to complement styling’s 
main asset – you. “Ultimately 
the best tool you can give your 
client is a great hairdresser,” he 
says.

“Backed by premium 
professional styling and colour 
products, this is the combination 
required to create the end result 
of beautiful hair.”What to expect: 
This seminar focuses on how 
to achieve the perfect blowdry 
for your clients and includes 
identifying correct product usage 
dependent on hair type, care and 
styling tips.

          CONTINUED TRAINING IS 
PARAMOUNT TO KEEP UP TO SPEED WITH 
NEW STYLES AND TECHNIQUES.THIS CAN 
TAKE THE FORM OF GOING ON SOME OF 
THE MANY COURSES AVAILABLE, AND THEN 
THE TEAM MEMBER WHO ATTENDED THE 
COURSE PASSING ON THAT KNOWLEDGE 
WITH AN IN-SALON WORKSHOP.

“ “

SB:FEATURE

21
StylingFeature.indd   21 11/11/2016   17:08



SB:FEATURE

22

THE NAME: MILK_SHAKE 
SPARKLING GLAZE MEDIUM HOLD 
STYLING
THE STAR QUALITY: Reduces 
visibility of split ends, defi nes 
curls and supports and adds 
body to smooth straight hair.
THE PRICE: £16.79 

THE NAME: MILK_SHAKE 
SMOOTHING CREAM SOFT HOLD 
STYLING
THE STAR QUALITY: Creates shine, 
protecting and conditioning the 
hair with milk proteins, lychee 
extract, vitamin C, minerals and 
natural antioxidants that don’t 
weigh the hair down. Helps to 
smooth hair and protects hair 
from heat and styling tools, 
giving humidity resistance for 
medium to coarse hair
THE PRICE: £18.29

THE NAME: ELECTRIC HEAD JOG 
TITANIUM GOLD WAVING IRONS
THE STAR QUALITY: Gold-titanium 
coated waving irons for perfect 
smooth healthy curls. Ionic 
charge allows heat to be 
radiated directly inside the hair, 
without drying out the hair’s 
external structure. Variable 
temperature: 120°C to 230°C
THE PRICE: On request

THE NAME: PAUL MITCHELL FAST 
FORM CREAM GEL
THE STAR QUALITY: This gel 
soothes, tames and secures any 
hair texture with long-lasting 
hold, creates great detail and 
helps reduce drying time. Can 
be used on wet or dry hair.
THE PRICE: £18.75

THE NAME: KÉRASTASE CIMENT 
THERMIQUE
THE STAR QUALITY: Protecting the 
hair from the rigours of styling 
is essential. This resurfacing 

and strengthening blowdry 
milk for damaged hair is a 
go-to favourite, offering heat 
protection and adding shine to 
the most damaged hair.
THE PRICE: £20.90 RRP

THE NAME: KMS CALIFORNIA 
HAIRPLAY PLAYABLE TEXTURE
THE STAR QUALITY: A versatile 
styling product that builds 
texture with additional 
applications and allows clients 
to rework a style at any time.
THE PRICE: £16 RRP

THE NAME: STYLESIGN DOUBLE 
BOOST INTENSE ROOT LIFT SPRAY
THE STAR QUALITY: A light spray 
that invigorates and adds instant 
lift and volume to fi ne and limp 
roots – perfect for styles that 
need a volume boost.
THE PRICE: £12.50 RRP

THE NAME: STYLESIGN 
TEXTURIZER – TEXTURIZING 
MINERAL SPRAY
THE STAR QUALITY: Creates 
casually bundled waves, adds 
body and gives a touchable, 
grippy texture with a matte 
effect.
THE PRICE: £13.50 RRP

THE NAME: SEBASTIAN SHAPER 
ZERO GRAVITY HAIRSPRAY
THE STAR QUALITY: This 
lightweight hairspray allows 
you to create shapes, brush out 
and start again without leaving 
a sticky fi nish on the hair. Spray 
as much or as little as you need 
to build up strength.
THE PRICE: £17.40 RRP

THE NAME: SYSTEM 
PROFESSIONAL LUXE OIL LIGHT 
OIL KERATIN PROTECTION SPRAY
THE STAR QUALITY: A light spray 
leaves hair nourished without a 

greasy fi nish. It adds shine and 
soft touch to any fi nished style 
and instantly softens the hair 
surface.
THE PRICE: £22.60 RRP

THE NAME: SYSTEM 
PROFESSIONAL VOLUMIZE 
AEROLIFTER LIGHTWEIGHT 
VOLUMIZING MOUSSE
THE STAR QUALITY: The active 
ingredients in this conditioning 
mousse penetrate the hair and 
offer long-lasting volume. The 
easy to comb formula adds 
strength and supports the 
styling process.
THE PRICE: £20.95 RRP

THE NAME: PARLUX ADVANCE 
HAIRDRYER
THE STAR QUALITY: This 
lightweight 2200W dryer aims 
to meeting the requirements of 
stylists, while safeguarding the 
environment. It features a built-
in silencer, ionic and ceramic 
technology and comes in a 
range of colours.
THE PRICE: On request

PRODUCTS
GIVE YOUR CLIENTS’ STYLES LUSTRE 
AND LONGEVITY COURTESY OF THESE 

FABULOUS PRODUCTS…
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WHAT? GOLDWELL – 
BLOW-DRY BRILLIANCE
WHERE? London
WHEN? 16 March; 11 May; 6 July; 
31 August; 26 October
HOW MUCH? £80
WHAT TO EXPECT: This seminar 
focuses on how to achieve the 
perfect blowdry for your clients 
and includes identifying correct 
product usage dependent on hair 
type, care and styling tips.

WHAT? GOLDWELL – 
ESSENTIAL SHAPES
WHERE? London
WHEN? 27, 28 & 29 March; 17, 18 
& 19 July; 6, 7 & 8 November
HOW MUCH? £325
WHAT TO EXPECT: Understand the 
fundamentals of hair cutting by 
re-learning the rules and the 
reasons behind them, and gain 
insights into what colours and 
techniques are best designed 
for each shape to give the best 
result.

WHAT? KMS STREETSTYLE
WHERE? London
WHEN? Sam Burnett 12 June; 
Shaun Hall 6 March, 18 
September
HOW MUCH? £175
WHAT TO EXPECT: Visit four global 
style hotspots in this virtual 
around-the-world journey. You’ll 
get access to fashion, trends and 
the most requested consumer 
looks from the streets, as well as 
techniques to take back to your 
salon.

COURSES
WHAT? KMS HIGHSTYLE
WHERE? London
WHEN? 6 November
HOW MUCH? £175
WHAT TO EXPECT: Get access to 
designer fashion and hair, and 
techniques to take back to your 
salon.

GHD – CURL STYLING 
SECRETs
WHERE? UK-wide
WHEN? 10 April [Leeds]; 14 
May [Edinburgh]; 22 May 
[Newcastle]; 11 June [Glasgow]; 
18 June [Aberdeen]; 25 July & 
23 October [London]; 9 October 
[Birmingham]; 12 November 
[Cardiff]
HOW MUCH? £150 + VAT
WHAT TO EXPECT: Designed by 
ghd UK brand ambassador Zoë  
Irwin, this seminar will guide 
you through every step of 
styling with tongs and wands, 
covering all of the tips, tricks and 
techniques you need for blissful 
beachy waves, big bouncy curls 
and everything in between.

WELLA – RED CARPET 
GLAMOUR
WHERE? UK-wide
WHEN? 8 February, 3 May, 15 
August, 4 October [London]; 
2 February, 12 April, 5 July, 
4 October [Manchester]; 7 
November [Scotland]
HOW MUCH? £275 + VAT
WHAT TO EXPECT: Adapt the latest 
looks from the movies and the 
world of celebrity in this guest 
artist-led workshop to make your 
clients look and feel amazing. 
Master the latest hair-up and 
long hair dressing techniques 
to keep the look in place all 
evening.

GHD – SESSION TO 
STYLIST
WHERE? UK-wide
WHEN? 3 April [Glasgow]; 10 July 
[Edinburgh]; 17 July [Leeds]; 13 
November [London]
HOW MUCH? £150 + VAT
WHAT TO EXPECT: Bringing you the 
latest looks direct from fashion 
week, this backstage edit takes 
those new trends and shows 
you how to make them salon-
friendly to keep clients coming 
back for more.

STAY ON TOP OF YOUR STYLE GAME WITH THESE 
COURSES FOR 2017…

WE LOVE THE STYLE IN THE 
COLLECTION SHOWN IN THIS 

FEATURE FROM BLUE TIT’S 
SILVIO HAUKE

HAIR: SILVIO HAUKE
MAKEUP: LAUREN REYNOLDS

STYLING: CLAUDIA BEHNKE
PHOTOGRAPHY: ALI KEPENEK

SB:FEATURE

25
StylingFeature.indd   25 11/11/2016   17:09



EVERY CLIENT IS AN INDIVIDUAL. SYSTEM 
PROFESSIONAL THINKS NOW IS THE TIME 
TO START TREATING THEM LIKE ONE TO 
ELEVATE THEIR EXPERIENCE AND MAKE 

YOUR RETAIL SALES BOOM. 

26
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PERSONAL
TOUCH “

“

Clients are demanding 
a premium service 
in every aspect of 
their life and System 

Professional can deliver – it’s 
why they’re an industry leader in 
the science of haircare.

The scientists behind this 
premium brand have found 
you can treat all of your client’s 
unique hair needs at once, 
rather than focusing on just 
one, such as dryness or fading 
colour. It comes from a more 
tailored service and getting to 
the heart of what a client’s hair 
really needs. The way to do it? 
EnergyCode™ Mapping. 

Savvy System Professional 
salons who have already started 
EnergyCode™ Mapping their 
clients, have more than doubled 
their retail results on the brand. 
Now you can too, by offering 

every premium-loving client 
a personalised EnergyCode™ 
Mapping consultation. 

It allows you to discover their 
unique hair energy profi le, also 
known as their EnergyCode™, 
and prescribe a personalised 
regimen of System Professional 
treatment and products with 
EnergyCode™ Complex. 

System Professional’s 
EnergyCode™ Complex is a 
technology designed to 
re-establish the hair’s natural 
lipid balance and protect the 
keratin for hair that feels reborn 
to a virgin state, visibly healthier 
and more responsive to touch, 
styling and colour.

There are over 174 million 
possible care combinations, but 
Halley Brisker, stylist has it easy 
with a host of EnergyCode™ 

Mapping diagnostic tools, such 
as an in-salon app. Coupled 
with your hair expertise, it’s a 
beautifully simple way to elevate 
your service to your client, and 
grow your retail.

Celebrity Poppy Delevigne 
is already a fan saying: “The 
results were immediate. I could 
feel my hair almost instantly 
re-energised, like it hadn’t been 
in years. System Professional 
has fi nally helped me tame the 
beast.”

Hair stylist to the stars, Halley 
Brisker, says Poppy isn’t the only 
one and he’s been using it on 
all of his clients. Here, he tells 
Salon Business why he loves it: 

“EnergyCoding™ is a diagnostic 
tool for transforming hair in 
a bespoke and personalised 
fashion. The latest research now 
tells us that every person’s hair 
is as unique as their fi ngerprint, 
and EnergyCoding™ is the key to 
unlocking this vital information. 
EnergyCoding™ will help you 
to energise your client’s locks 
with System professional’s many 
product combinations, which are 
bespoke to the individual.”

Join other System Professional 
stylists who have already 
discovered the secret to 
transformative haircare – and 
seen the rewards.

          ENERGYCODING 
IS A DIAGNOSTIC TOOL 
FOR TRANSFORMING 
HAIR IN A BESPOKE 
AND PERSONALISED 
FASHION. THE LATEST 
RESEARCH NOW 
TELLS US THAT EVERY 
PERSON’S HAIR IS 
AS UNIQUE AS THEIR 
FINGERPRINT, AND 
ENERGYCODING 
IS THE KEY TO 
UNLOCKING THIS VITAL 
INFORMATION.”

WHAT IS ENERGYCODING? 
SYSTEM PROFESSIONAL 

BELIEVES EVERY 
CLIENT HAS A UNIQUE 
ENERGYCODE BASED 
ON ALL OF THEIR HAIR 

NEEDS.

HOW CAN A CLIENT’S 
ENERGYCODE BE USED TO 

ELEVATE THEIR EXPERIENCE? 
ONCE YOU KNOW YOUR 

CLIENT’S UNIQUE 
ENERGYCODE YOU CAN 

PRESCRIBE THE CORRECT 
HAIR REGIME TO BEST 

TREAT ALL OF THEIR HAIR 
NEEDS – OUT OF 174,000,000. 

IS IT DIFFICULT TO FIND THEIR 
ENERGYCODE AND THEN 

PRESCRIBE THE CORRECT 
REGIME? 

NO, SYSTEM 
PROFESSIONAL HAS A 
HOST OF MARKETING 
MATERIAL AND TOOLS 
TO HELP THE STYLIST 

INCLUDING ENERGYCODE 
MAPPING DIAGNOSTIC 
TOOLS, A HAND-HELD 
MICROSCOPE AND AN 

IN-SALON APP.

Info: systemprofessional.com/
en-GB/become-salon-member
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We all know travelling the world can 

build you as a person, but Francesco 

Group’s Melvyn believes it built him as a 

salon owner. See the skills he picked up, 

while also checking out the winners of 

our Business Salon of the Year, and the 

talent that got them there. As always, 

you’ll only need five minutes and you 

won’t regret it.
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Want the 
easiest 
way to 
immediately 
improve 

your salon’s business? 
According to successful 
salon owner, Lorenzo 
Colangelo, the 
answer could 
be right under 
your nose. It’s 
worked for him 
at The Gallery, 
so could work 
for you too.

SB:GOT 5

         STUDIES 
REPORT THAT IF YOU 
SMILE THROUGH 
A STRESSFUL 
SITUATION THIS CAN 
HAVE THE EFFECT OF 
CALMING YOU DOWN, 
MAKING YOU ACT 
MORE CLEARLY, AND 
CALMLY. 

“

“

S IS FOR SMILE
Do you want to improve the 
performance of your team, to 
build a better rapport with your 
clients, to create a warm and 
welcoming space for people to 
work in and to visit? Then you 
need to take a look in the mirror 
and practice your SMILE.

To me to have a great business, 
or to be a great hairdresser, 
you need a great attitude and a 
positive outlook. That attitude 
starts with a very simple smile – 
this is something everyone can 
do regardless of age, position, 
ability. The evidence is there – 
studies suggest that smiling, 
whether forced or not, can have 
a positive effect on your mood, 
decrease stress levels and make 
everyone around you feel better.

If you look into it there has been 
a heap of research into the 
benefits of smiling and when you 
look at them you can instantly 
see how smiling can help to 
improve your business.

SMILING LOWERS 
STRESS AND ANXIETY: 
Smiling can help you manage 
stress and anxiety by releasing 
endorphins, chemicals that 
make you happier. Endorphins 
are the same chemicals you get 
from working out or running. It 
also decreases the amount of 
cortisol (the stress hormone) that 
is released thus reducing your 
stress levels. Studies report that 
if you smile through a stressful 
situation this can have the effect 
of calming you down, making 
you act more clearly, and calmly.  

SMILING IS ALSO 
CONTAGIOUS: Complex 
brain activity occurs when 
you see someone smiling and 
laughing, and it is contagious. 
For a hairdresser, smiling is so 
important to help you to lift your 
client’s mood and get them 
smiling too.

SMILING MAKES YOU 
MORE APPROACHABLE: 
I am sure that we don’t need 
a study for this one, but yes 
there have been studies that 
found people were more willing 
to engage socially with those 

SMILE FOR 
SUCCESS
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who are smiling as the smile 
is seen as an inviting facial 
expression that tells others 
that you are willing to interact 
with them. It also seems that 
people who smile are seen as 
more trustworthy than those 
who don’t. So, if you want your 
clients to engage with you and 
trust you with a new colour, then 
you need to get smiling.

SMILING BOOSTS 
PRODUCTIVITY: In 2010 a 
team of economic researchers 
found that happiness has a 
significant and causal effect on 

productivity in the workplace. 
And just as the positive emotions 
prove invigorating, negative ones 
are equally draining.

SMILING MAKES YOU 
MORE CREATIVE: This 
same mood boost can get those 
creative juices flowing. A 2013 
study form the University of 
California explored this connection 
in men and found that those 
who were happier had a more 
comprehensive approach to 
problems, improving their ability to 
think of more solutions than their 
negative-minded counterparts. 

The researchers connected 
this finding to the release of 
dopamine, triggered by happiness.

SMILING HELPS YOU 
RELAX: Smiling will make 
you feel more comfortable if 
in situations where you feel 
uncomfortable. It makes it a great 
technique to remember if you’re 
suddenly told  you that you are 
going onstage to do a presentation!

SMILING WILL RETRAIN 
YOUR BRAIN: While the 
brain is naturally inclined to think 
in negative terms as a defence 

mechanism, the habitual act of 
smiling helps the mind move to a 
more positive space and remain 
there longer, the more you do 
it. According to Shawn Achor, 
the author of The Happiness 
Advantage, by making smiling a 
part of our everyday practice we 
help our brains create happiness 
loops that encourage more positive 
thinking patterns.

SMILING IS FREE: This 
all-around mood booster is 
one of the few available to you 
and your staff at no extra cost 
whatsoever. Give it a go.
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Melvyn Ainger began working 
with Francesco Group in the early 
eighties  before taking some 
time out to travel the world 
using his hairdressing skills. 

In the early noughties, Melvyn returned to 
the UK and rejoined his hairdressing home 
of Francesco Group, joining the Creative 
Team and becoming part of the Francesco 
Group Education Team. Most recently, he 
has taken on his role as Franchisee within 
Francesco Group Bournemouth. Here are 
10 skills he’s picked up along the way.

SB:GOT 5

ORGANISATION IS KEY
Throughout my travels, of 
which I visited countries such 
as Germany, Netherlands, 
Switzerland, USA and many 
more, the art of organisation for 
me was one of the most crucial 
skills I developed and built on. 
Jumping from country to country 
for a few days here and there 
and then back again with many 
shows and demonstrations to 
undertake can be very stressful, 
however ensuring everything is 
organised within enough time, 
allowed me to concentrate on 
the task in hand and achieve 
what I set out to do. I also use 
this a lot when teaching at the 
Francesco Group Academies. 
When you are educating others, 
it’s important to ensure you have 
everything set out in a specifi ed 
order, to ensure nothing is 
missed and to ensure that you 
have all necessary documents to 
provide to the students.

COMMUNICATION – TOO 
MUCH IS NEVER ENOUGH  
Something which I put to use 
at every minute of every day in 

my new salon is communication. 
While travelling, I was dealing 
with so many different people, 
names and companies that I 
had to ensure that everyone 
was kept in the loop on my 
movements, to ensure nothing 
was missed and everyone was 
on the same wavelength. Now 
taking on my fi rst franchise, 
I understand once again the 
importance of communication. 
Each morning we have a team 
briefi ng to run through the day 
with the entire salon team, 
ensuring everyone is aware of 
what is happening and of course 
what’s expected from them.

YOU HAVE TWO EARS, TWO 
EYES AND ONE MOUTH – 
REMEMBER THAT!
There was so much information 
to take in while I was travelling, 
as well as so much inspiration 
and creative visions. By listening 
and watching what was going 
on around me, and learning from 
all these different individuals 
I’ve met from all these different 
backgrounds, I feel it has 

LEARNING A 
NEW SKILL
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allowed me to deal with different 
situations and tasks with a 
calm and respectful manner, 
always approaching situations 
professionally. 

SURROUND YOURSELF 
WITH ROLE MODELS
Throughout my hairdressing 
journey, I’ve met many different 
individuals, and found that I achieve 
the best results when I surround 
myself with people who show 
mutual respect and that I aspire 
to be like. Having this relationship 
and positivity surrounding you is so 
crucial to success, it inspires you to 
push the boundaries and achieve 
the best results. In the salon, I have 
especially noticed this. A positive 
atmosphere happens when we 
achieve the best results for our 
clients. Having a strong team who 

all have the same understanding 
leads to success.

EDUCATION MATTERS
Wherever I’ve been in the world, 
the need for education is the most 
important part of hairdressing. 
Whether this be learning via an 
educational course or taking part 
within team training it is vital to 
ensure your skills are always at 
the highest standard possible, and 
that you are providing your clients 
with the latest in techniques and 
services. Our entire team knows 
that this is the foundation to 
success.

PREPARE, PREPARE, 
PREPARE
No one knows what the future 
holds, if we did we’d all be 
millionaires. All you can do is plan 

         THROUGHOUT MY 
HAIRDRESSING JOURNEY, 
I’VE MET MANY DIFFERENT 
INDIVIDUALS, AND FOUND 
THAT I ACHIEVE THE 
BEST RESULTS WHEN 
I SURROUND MYSELF 
WITH PEOPLE WHO SHOW 
MUTUAL RESPECT AND 
THAT I ASPIRE TO BE LIKE. 
HAVING THIS RELATIONSHIP 
AND POSITIVITY 
SURROUNDING YOU IS SO 
CRUCIAL TO SUCCESS.

“

“
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and prepare for the future, to 
ensure that you’re prepared for all 
situations. I think personally, as a 
salon owner, this is one of the key 
lessons I’ve carried on through my 
career.

PEOPLE MANAGEMENT 
This is something I’ve worked hard 
on during my career, and I think 
the experience in this area has 
really prepared me for salon life. 
While travelling, I undertook a lot 
of show work, working with both 
small and large hair teams, and 
although at times it was difficult to 
manage such a high pool of people, 
I got there by trying different 
management techniques and 
speaking to people on their level. 
It’s important to show that you 
understand them as an individual 
and not just as one group.

COMMERCIAL AWARENESS
As a salon owner, it is very 
important that not only me but my 
team, are commercially aware of 
what is going on in surrounding 
industries. This ensures that we’re 
focusing on the on-trend looks and 
are able to speak to our clients 
about modern day techniques.

HONESTY IS THE BEST 
POLICY
Unfortunately throughout each 
of our careers we come into 
uncomfortable situations that 
no one likes dealing with. From 
experience, I have learnt that 
being honest always has the best 
outcome for everyone involved. 
Discussing a problem and giving 
your honest opinion always creates 
a better path for resolution.

ALWAYS MAKE TIME FOR 
YOURSELF
I’ve learnt throughout my journey 
that it’s important to take time 
out for yourself. This gives you a 
chance to reflect and look at what 
you can improve on in order to 
progress not only your career, but 
yourself as a person.
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They’re the bane of every 
salon owner but problems 
and challenges arise, 
and sometimes on a daily 
basis. Having provisions 

in place and acting on them 
quickly and calmly can make all the 
difference. At Saks Exeter, owners 
Tom and Ellie have it nailed [it’s one 
of the reasons they were crowned 
Salon Business Awards Business 
Salon of the Year 2016/17]. See how 
they do it.

SB:GOT 5

DO YOU HAVE A COMPLAINTS 
PROCEDURE FOR CLIENTS 
AND WHAT IS IT?
Our brand philosophy 

aims to guarantee customer 
satisfaction, but in circumstances 
where the client doesn’t feel this 
has been achieved, the client has 
the right to complain and we will 
strive to correct the service.

All complaints, whether by phone, 
in person or in writing, are recorded 
in our salon complaints record 
log. They’re then dealt with by 
the the salon owners or manager 
or a designated team member, 
although the owners and manager 
are always informed. This happens 
even if a client goes directly to Saks 
Head Office.

It is our Policy that a complaint 
against a service shall first be 
addressed by corrective action, 
if the client finds this acceptable. 
When it is justified, a voucher to 
encourage return to the salon is 
issued to the client making the 
complaint.

If the complaint is not satisfactorily 
resolved a money back policy may 

be employed if all other measures 
have been exhausted.

WHEN HAVE YOU USED IT AND DID IT 
WORK? 
We recently had a client complain 
that they weren’t happy with their 
new colour.  When she called 
to complain she asked for a full 
refund.  We explained our redo 
procedure to the client and set 
out that she had a two week 
period in which to get used to 
her new colour and if this did 
not happen we would happily 
change or alter the colour to the 
client’s wishes. Alternatively she 
could return any time before the 
two week period was up if she 
wished to have the colour redone. 
Ultimately the client had requested 
the colour and the colour achieved 
was to the client’s brief, however, 
the client had changed their mind 
once the colour change had been 
completed.

Having offered to redo the colour 
the client was quite insistent that 
she wanted a refund. However, we 
carefully explained our procedure 
and politely requested that she 
return to the salon as we were 
committed to ensuring that she 

OVERCOMING 
CHALLENGES
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         THERE IS 
AN EXCELLENT 
COMMISSION 
STRUCTURE FOR 
SERVICES AND RETAIL, 
WHICH ENSURES THEY 
EARN FANTASTIC 
WAGES, PLUS THE 
TEAM IS REWARDED 
WITH A YEARLY TRIP 
AWAY IF THEY HIT 
TARGETS, AS WELL AS 
REGULAR TEAM 
DAYS/NIGHTS. 

“
“

was happy with her colour. The 
client finally agreed to return and 
we added a few highlights and 
slightly lightened the front area of 
the client’s hair. She was extremely 
happy with the end result and left 
fully confident in the salon. This 
resulted in great feedback for our 
team, who were pleased they had 
been acknowledged, and great PR 
from this client about our salon to 
her friends.

PROBLEMS DON’T ALWAYS COME FROM 
CLIENTS. HOW DO YOU ENSURE YOUR 
STAFF ARE HAPPY?
We have six monthly Appraisals 
which set targets, reviewed 
at three months (in-between 
Appraisals). We also have monthly 
retail and treatment competitions 
to keep them motivated and 
rewarded. 

There is an excellent commission 
structure for services and retail, 
which ensures they earn fantastic 
wages, plus the team is rewarded 
with a yearly trip away if they hit 
targets, as well as regular team 
days/nights.

Finally, monthly team meetings 
mean they’re kept up to speed with 
salon news so they feel involved at 
every stage.

AND HOW ABOUT THE BUSINESS SIDE 
OF THINGS? 
We very much work as a team. 
Ellie works on the floor as a 
stylist and makes sure that this 
element of the business is running 
smoothly. She makes sure that the 
team are all doing what they should 
be, mentors our apprentices and 
generally has a presence on the 
salon floor.

Tom essentially looks after the 
Front of House and Back of 
House. He is responsible for the 
layout and appearance of the retail 
area, all stock monitoring and 
ordering, as well as meeting with 
suppliers. He also produces the 
salon cash flows, target trackers 
and pays invoices and wages 
efficiently and following a thorough 
and robust cashflow. 

This is forecast yearly and updated 
weekly and monthly as appropriate. 
We work from previous yearly 
achievements and figures to 
produce realistic and targeted cash 
flows to increase areas that need 
focusing on and to maintain high 
achieving areas in the business. 

Ellie, Tom and the Salon Manager 

complete six monthly appraisals for 
all of the team with the exception 
of our apprentices. One of our 
Senior Stylists Charlotte is also 
our Training Co-Ordinator and 
she is responsible for carrying 
out performance reviews with 
Apprentices. All staff members 
know and love to achieve their 
targets both on an individual basis 
and on a salon basis. 

Our Salon Manager is responsible 
for the general management of 
the team such as holiday requests, 
dealing with time keeping issues 
etc.

Every six months a management 
meeting is held between Ellie, 
Tom and Laura (Salon Manager) 
to discuss the salon performance, 
pricing and to ensure that the 
services and treatments that 

we offer are the best and most 
appropriate for our business. Full 
SWOT analysis of the business and 
team are completed and kept up 
to date, up to expectation and on 
trend and excellently educated.

HOW DO YOU ENSURE YOU’RE MADE 
AWARE OF ANY PROBLEMS THAT DO 
ARISE IN THE BUSINESS?
We have a private Facebook group 
which allows us to all communicate 
messages and ask questions. 
Our reception team also has an 
email open, which they update 
throughout the day with any 
messages and issues. This email 
is sent at the end of each day to 
the salon owners and manager and 
copied to the salon email address 
so that everything is handed over if 
there is a different receptionist the 
following day.

This email provides details 
of products sold, number of 
treatments sold, total daily takings, 
any no shows or cancellations, 
and details of any other issues 
such as complaints, requests for 
new services or products etc. 
When we first started these, the 
content was sometimes lacking so 
we decided to create a template 
setting out what these emails 
should include, such as the number 
of treatments and retail  sold, those 
running low, details of no shows or 
cancellations, details of complaints 
etc. This communication channel 
allows us to always have a finger 
on the pulse and also to deal with 
issues quickly.

We also ask for team feedback 
from our team members during 
appraisals, at team meetings and 
have an open door policy whereby 
team members can raise any 
issues or concerns as they arise. 

DO YOU HAVE AN EXAMPLE OF WHERE 
IT’S HELPED?
At one of our management 
meetings we had an item on the 
agenda to discuss the End of Day 
Emails and we brainstormed how 
we could make them better. We 
realised there was no system in 
place to monitor the number of 
treatments restocked [i.e. used] 
was equal to the number sold [i.e 
paid for].

We changed our system and made 
our receptionists responsible for 
restocking the treatments at the 
end of the day. They then add the 
number of treatments restocked 
to the end of day email.  A couple 
of weeks into this process it 
became evident that the numbers 
of treatments being sold was 
often less than the number 
being restocked as stylists were 
forgetting to add them to their bills.

We followed this up with a team 
meeting in which we explained 
the problem to our team. We 
presented them with projections 
of the likely loss of revenue to the 
salon, and the loss of commission 
to them, if this trend continued.

Now our stylists check all of 
their bills just to make sure any 
treatments carried out are included 
and we’ve seen the number of free 
treatments decrease dramatically.

So solving your problems early 
doesn’t just make life easier, it 
can save you money too.
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Becoming Salon Business 
Awards Best Local Salon 
of the Year is no easy feat 
but when you see what 

Sixth Sense Salon is all about, 
it’s also no surprise they took the 
crown for 2016/17. In the two years 

since the salon launched, it has had 
numerous achievements and put 
its salon firmly on the hairdressing 

map. We caught up with salon owner 
Dean Robertson to see what goes on 

behind the scenes. 
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Sixth Sense Salon is all about, QSixth Sense Salon is all about, 
it’s also no surprise they took the Qit’s also no surprise they took the 
crown for 2016/17. In the two years Qcrown for 2016/17. In the two years 

since the salon launched, it has had Qsince the salon launched, it has had 
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its salon firmly on the hairdressing Qits salon firmly on the hairdressing 

map. We caught up with salon owner Qmap. We caught up with salon owner 
Dean Robertson to see what goes on QDean Robertson to see what goes on 

behind the scenes. Qbehind the scenes. 
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FIRST THINGS FIRST, IT’S 
YOUR BIRTHDAY, SO HOW 
MANY YEARS IS IT?
We’ve reached 

toddlerhood, it’s our second 
birthday. It sounds like a cliché 
to say the years have fl own 
by, but they really have. We’re 
so very proud of our baby and 
the established business it’s 
become. 
 
WHAT ARE YOU DOING TO 
CELEBRATE?
Well, instead of celebrating our 
own success we decided to 
fl ip it a bit and acknowledge all 
the people who have helped 
us to grow to a position of 
winning Salon Business 
Awards Best Local Salon of the 
Year this year. We organised 
a three hour show and invited 
330 people. During this show 
we awarded Wella our Supplier 
of the Year for all the services 
they’ve provided us with over 
the last two years. Our in-
house makeup artist, Kari, was 
awarded Creative Genius for 
her extraordinary talents, while 
the Lifetime Achievement 
award was given to Jackie 
Benzecry. Jackie is the chair 
person for Breast Friends, a 

THE TEAM
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charity very close to our hearts 
and one that continues to 
inspire the Sixth Sense team 
every day. 

In fact, during one of our two 
hair shows, we featured six of 
the most inspirational women 
you will ever meet – each of 
whom let us be privy to their 
battle against cancer. Each of 
the women had undergone 
chemotherapy, which lead to 
hair loss. Sixth Sense has been 
working with them, one-on-
one, since their diagnosis, to 
promote hair growth but, more 
importantly, to remind each 
woman how beautiful they 
are. Our goal is – cancer 0, 
confi dence 1 and on the night, 
when all six woman took to 
the catwalk looking radiant, we 
certainly felt like we had won. 
 
WHAT HAS BEEN THE BIGGEST 
CONTRIBUTOR TO YOUR SUCCESS?
I like to think it’s the care we 
have as a business. I don’t 
just mean care for our clients 
(who we love) but the care 
we have for our community 
and the bigger picture we fi t 
into. We genuinely want to 
enrich the lives of people who 
are connected to our salon, 
and that’s demonstrated with 
a hands-on client service 
where we get to know each 
of our customers and work to 
fulfi l our mission statement 
“to make everybody feel like 
somebody”. This doesn’t 
just take place in the chair, 
it’s also nourishing a client 
journey away from the salon 
– speaking to our customers 
via our social media and really 
striving to provide them with 
knowledge about haircare 
and hair trends. I always say 
that I got into the hairdressing 
business because I wanted to 
change lives. 

Our care mission also takes 
place in-house; it’s essential 
we have a happy and 
committed team with open 
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           AS A BUSINESS OWNER YOU’RE PROPELLED 
FROM THE WORLD OF HAIR TO THE WORLD OF 
HR, HEALTH AND SAFETY, ACCOUNTS, PR AND 
MARKETING. I’LL BE HONEST AND SAY, IT’S BEEN 
A LEARNING CURVE – SALONS ARE NOTORIOUSLY 
OVERHEAD HEAVY BUSINESSES (CAN YOU IMAGINE 
THE ELECTRICITY BILL ALONE) AND, LIKE ANY 
BUSINESS, WE HAVE TO TAKE ACTION WITH SMALL 
PRICE INCREASES.

“
“

communication channels 
that allow everyone to thrive, 
foster and reach their career 
ambitions. Hopefully all our 
customers can step into our 
premises and immediately see 
what a great place it is to work, 
and, in general, just be. 

WHAT HAVE YOU ENJOYED THE 
MOST OVER THE YEARS?
We’ve enjoyed planting 
our dream and watching it 
grow to be a part of a wider 
community. Through our 
salon doors walk people from 
all areas of life and we are 
so privileged to be part of 
it, to have a voice and to be 
able to really spearhead the 
hairdressing business in our 
community. 

On a personal note, we’ve 
had the opportunity to 
work with the UK’s leading 
hairdressers and haircare 
brands and there has been 
some golden moments. 
Let’s be honest, there are 
some perks to owning a 
successful salon and we’ve 
loved all the networking 
events and the shared 
learning we get 
from meeting 
people with 
successful 
businesses. 
Although 
it’s not 
always as 
glamorous 
as people 
think, the 

hair industry rocks and we are 
proud to be ambassadors for it. 
 
WHAT ARE THE BIGGEST 
CHALLENGES YOU’VE FACED AS A 
SALON OWNER?
As a business owner you’re 
propelled from the world 
of hair to the world of HR, 
Health and Safety, Accounts, 
PR and Marketing. I’ll be 
honest and say, it’s been a 
learning curve – salons are 
notoriously overhead heavy 
businesses (can you imagine 
the electricity bill alone) and, 
like any business, we have to 
take action with small price 
increases. Unfortunately, this 
has been met with negative 
comments by a couple of 
people and it’s this I fi nd 
challenging, the last thing we 
want is unhappy clients as it 
goes against everything the 
salon represents. 

Another struggle, which is 
a sign of the times, is our 
quest for junior staff. It seems 
schools are trying to keep 
students for longer and not as 
many are making their way into 
the industry lead by passion 
(rather than just wanting a job). 
It took 14 interviews to fi nd the 
perfect and passionate new 
junior for us. 
 
WHAT CHALLENGES DO YOU THINK 
LIE AHEAD FOR SALON OWNERS?

Attracting new 
people into 
the industry 
is going to 
become 

diffi cult. 
That’s why 
we work 
to not 

just offer 
training, 

but expose juniors to the 
exciting levels of hair styling 
– like photoshoots and hair 
shows. 

HOW DO YOU CONTINUE TO EVOLVE 
YOUR BRAND? 
Our biggest fear is 
disengagement from our 
customers and from the 
hair industry. We’re doing 
everything in our power to 
stay on top by continually 
monitoring trends, entering 
competitions and keeping an 
eye on our competitors to 
ensure that we continue to 
deliver exceptional services. 

Not only this, our salon 
promises to not just talk 
the talk, but walk the walk 
– putting a huge importance 
on being a visual business. 
We actually have our own 
team of videographers and 
photographers who work with 
us to capture our work and 
the environment we exist in, 
including our trend predictions 
way into 2018. In being visual, 
we believe we’re being 
transparent, authentic and 
honest. 

WHAT’S IN THE FUTURE FOR SIXTH 
SENSE SALON?
It’s really going to be diffi cult 
to beat this year, we’ve got six 
awards under our belt and had 
a second birthday party to end 
all birthday parties. However, 
we’re all about pushing forward 
and we’ll start 2017 with a 
bang – a total facelift, with a 
completely different feel to the 
salon. We’re going to take the 
learnings we have from the 
past two years, coupled with 
customer feedback, and really 
create a place that is totally 
unrivalled in the UK.

Once we’ve nailed that, we’ll 
keep building on our solid 

foundations and hope to 
open two more salons, 
which will fl ourish within 

the communities they 
serve. After all, life isn’t 
perfect, but your hair can be. 

BUSINESS, WE HAVE TO TAKE ACTION WITH SMALL 

On a personal note, we’ve 
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work with the UK’s leading 
hairdressers and haircare 
brands and there has been 
some golden moments. 
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loved all the networking 
events and the shared 
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people with 
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Although 
it’s not 
always as 
glamorous 
as people 
think, the 
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bang – a total facelift, with a 
completely different feel to the 
salon. We’re going to take the 
learnings we have from the 
past two years, coupled with 
customer feedback, and really 
create a place that is totally 
unrivalled in the UK.

Once we’ve nailed that, we’ll 
keep building on our solid 

foundations and hope to 
open two more salons, 
which will fl ourish within 

the communities they 
serve. After all, life isn’t 
perfect, but your hair can be. 
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THINNING HAIR IS A HUGE PROBLEM FOR MANY OF YOUR 
CLIENTS AND YET ONLY TWO PERCENT HAVE FOUND A SOLUTION, 
LEAVING A HUGE PROPORTION UNHAPPY WITH THEIR HAIR. NOW 
IS THE TIME FOR CHANGE AND NIOXIN IS MAKING IT HAPPEN 
WITH ITS BACK IN THE PICTURE CAMPAIGN. 

40

SB: ADVERTORIAL

BACK IN THE
PICTURE

#FULLERHAIRFULLERLIFE
INFO: NIOXIN.CO.UK
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NIOXIN understands 
that thinning hair needs 
tailored care, which is 
why the researchers 

behind the brand have spent 25 
years devising expert products, 
complementary services and a 24 
hour regime to tackle the problem. 

Despite this, only two percent 
of clients who are suffering from 
thinning hair have found their anti-
thinning solution. As a result nearly 
half of all clients are unhappy with 
their hair and suffering with a lack 
of self confi dence and often feeling 
ashamed of their image.

This is why NIOXIN has launched 
its Back In The Picture campaign. 
It focuses on real women who’ve 
been suffering from thinning hair 
and lost their self esteem. They’re 
too afraid to tell anyone about it 
and instead choose to hide away – 
and out of photographs – for years 
on end. 

41
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Their mission is to help these 
women, and others, regain 
their confi dence and bring 
them Back in the Picture. 
There are four real life videos 
at the core of the campaign 
with authentic women and 
their families telling their 
stories. NIOXIN has helped 
each and everyone learn how 
to love their hair again and use 
it to express their femininity, 
their confi dence. 
 
MARY: During her 
pregnancies 
she began to 
lose her hair, 
then as she hit 
menopause the 
loss increased. 
For many years 
Mary tried to hide 
herself away from 
family photographs. 
NIOXIN gave her back 
her memories. 

KATY-ANN: 
Pregnancy 
caused her to 
lose her hair, 
with noticeable 
clumps falling out 
as she brushed it in 
the mornings. NIOXIN 
has improved the way she 
feels about herself. 

GIOVANNA : She 
has suffered with 
thinning hair for 
many years and 
it has affected 
her relationship 
with her husband, 
to the point where 
he feels she doesn’t 
allow him to love her. 
NIOXIN has allowed her to 
love herself, and be loved, 
once again.

SAMANTHA: Braiding her hair 
was the fi rst time her family 
started to notice her hair was 
thinning and it affected her self 
esteem. It started to affect her 
personality and it prevented 
her from being in photographs 
with her newborn baby. 
NIOXIN allowed her to express 
herself once again and relive 
those precious moments with 
her newborn. 

Each of these women 
were offered the full 
NIOXIN service to start the 
journey to build their self-

        ONLY TWO PERCENT 
OF CLIENTS WHO ARE 
SUFFERING FROM 
THINNING HAIR HAVE 
FOUND THEIR 
ANTI-THINNING 
SOLUTION. AS A RESULT 
NEARLY HALF OF ALL 
CLIENTS ARE UNHAPPY 
WITH THEIR HAIR AND 
SUFFERING WITH A 
LACK OF SELF 
CONFIDENCE AND 
OFTEN FEELING 
ASHAMED OF THEIR 
IMAGE. THIS IS WHY 
NIOXIN HAS LAUNCHED 
ITS BACK IN THE 
PICTURE CAMPAIGN.

“

“
confi dence. The consultation was 
key, with tools such as the 
NIOSCOPE allowing the stylist 
to understand the client’s 
individual needs and then 
communicate these to them.  

NIOXIN has six regime choices 
available, each tailored to 
address individual hair needs, 
taking into consideration the 
stage of thinning [minor to 

noticeable], hair texture 
[fine, medium or 

coarse] and whether 
hair has been 
colour treated. 
 
Within each of 
these there is 
a 3-part System 

Kit consisting of 
NIOXIN Cleanser, 

NIOXIN Scalp 
REVITALISER and NIOXIN 

Scalp Treatment. These 
can be combined 

with specialised 
treatments 
including 
Diaboost, Scalp 
Renew Density 
Protection, 

Intensive Therapy 
and Hair Booster, as 

well as Night Density 
Rescue to work while your 

client’s sleep. 

It doesn’t stop 
when the hair 
is dry either: 
NIOXIN 3D Styling 
complements the 
3-part System 

Kits by addressing 
the same three 

causes of thinning, 
and providing effective 

products for thicker, fuller 
looks. 

Join NIOXIN now in 
transforming the lives of 
millions of men and women  
and put them Back in the 
Picture.

HEAR THEIR STORIES
Access all of the video content 
related to the campaign at 
backinthepicture.com Plus 
check out the story that most 
touched Salon Business on 
our homepage throughout 
December.
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girlstech
THIS ISSUE WE’VE GATHERED A BEVY 
OF GADGETS THAT WOULD MAKE JUST 
AS GREAT A GIFT AS THEY WOULD AN 
ADDITION TO YOUR OWN GROWING 
COLLECTION, WITH IDEAS FROM THE 
COOL TO THE QUIRKY. ‘TIS THE SEASON 
OF GIVING AND ALL THAT…

HOT HOT HOT

OLD-SCHOOL BLUES

CLICK, FLASH

What a beautiful gift this vintage-style 
record player would make – or even 
a quirky new addition to your salon! 

Housed in a leatherette 
briefcase with a built-in 
stereo, you can quite literally 
take the music wherever you 
go. Blue Turntable Record 
Player, £60, 
cuckooland.com

Any budding photographer [or 
Instagram-loving hairdresser!] 
will love the addition of 
these three clip-on lenses to 

their mobile phone – allowing you to 
take wide-angled landscapes, macro 
close-ups and cool fish-eye shots. 
The lenses screw into an adjustable 
clip, meaning you can use them with 
almost any phone or tablet. Brilliant. 
£8.97, SHOP.DESIGNIST.IE

SB:GAGDETS
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Caffeinating yourself on the run has 
never been more stylish thanks 
to these fabulous flasks from 
Corkcicle – we love the choice 

of on-trend hues. Available in a Canteen 
or Tumbler shape and numerous sizes, 
you can keep cold or hot drinks just the 
way you want them for hours on end. 
Say goodbye to those pricey coffee shop 
bills… FROM £20, ROOT7.COM

a quirky new addition to your salon! 
Housed in a leatherette 
briefcase with a built-in 
stereo, you can quite literally 
take the music wherever you 
go. Blue Turntable Record 
Player, £60, 
cuckooland.com

affeinating yourself on the run has 
never been more stylish thanks 

of on-trend hues. Available in a Canteen 
or Tumbler shape and numerous sizes, 
you can keep cold or hot drinks just the 

Say goodbye to those pricey coffee shop 

BY FIONA WARD
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IT’S 
A STEAL
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LIGHT IT UP

A WHOLE NEW WORLD

MADE OVER

Whether you want 
to pay tribute to the 
late David Bowie or 
simply add some 
interest to a bare wall, 
the silhouette glow 
of this Lightening 
Contemporary Wall 
Light certainly makes 
a statement. Made 
to order, there’s a 
host of other shapes 
to choose from and 
they’re easily hung 
from a single nail, 
hook or string. £225, 
notonthehighstreet.com

Enjoy yet another extraordinary 
use for your smartphone 
with the Immerse Virtual 
Reality Headset. Simply slot 

in your phone and immerse yourself 
in a completely different world with 
games, 3D films or special virtual 
reality apps. A great one for Christmas 
day – watching others using it is half 
the fun… £23, THEGREATGIFTCOMPANY.CO.UK 

If you’ve had your eye on a 
pricey laptop from the likes of 
Apple or Microsoft, you may 
like this hugely popular 2-in-1 

Mini Notebook with a stylish 
new finish and extra storage. We 
love the ease of the detachable 
keyboard, meaning it can be 
used as a standalone tablet or 
a working laptop. FROM £179.99, 
AMAZON.CO.UK

SB:GADGETS

Makeup lovers rejoice – you can 
now try out the latest lipstick, 
eyeshadow and blusher shades 
from the comfort of your sofa. 

We’ve had loads of fun uploading our 
selfies and trying out products from the 
likes of bareMinerals and Urban Decay. 
FEELUNIQUE MAKEUP LIVE, FREE ON THE APP STORE 
AND GOOGLE PLAY

LISTEN EAR

It can be tricky to pull-off some 
of the chunkier headphones 
on the market now, but 
we just love the way these 

super-sleek KREAFUNK aHeads 
look over our lobes. Not to 
mention the excellent 
sound quality, 
choice of cool 
colours and 
wireless 
aspect – no 
tangles 
necessary. 
£85, AMARA.COM

A STEAL
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If you’ve had your eye on a If you’ve had your eye on a Ipricey laptop from the likes of Ipricey laptop from the likes of IApple or Microsoft, you may IApple or Microsoft, you may Ilike this hugely popular 2-in-1 Ilike this hugely popular 2-in-1 I
Mini Notebook with a stylish 
new finish and extra storage. We 
love the ease of the detachable 
keyboard, meaning it can be 
used as a standalone tablet or 
a working laptop. FROM £179.99, 
AMAZON.CO.UK

FEELUNIQUE MAKEUP LIVE, FREE ON THE APP STORE 
AND GOOGLE PLAY

IT’S 
A STEAL

APPS
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UNITE TEAMS, SALONS AND 
JOURNALISTS CAME TOGETHER 
FROM AROUND THE WORLD FOR 
A WEEKEND OF INSPIRATION 
AND EDUCATION AT THE HIGHLY 
ANTICIPATED 2016 GLOBAL 
SESSION.

In true UNITE style, 
Global Session began 
with the powerful 
launch of its very 

fi rst collection Evolution 
at the Balboa theatre in 
San Diego. Ceated and 
presented by UNITE’s 
Creative Director Gary 
Baker, with a little help 
onstage from Renee 
Africa and Estevan Garner, 
it set the mood for the 
remainder of the event. 

Creativity was well and 
truly fl owing for session 
two with the editorial 
styling session and tips 
on how to get strong 
editorial looks by using 
the UNITE styling range. 
Meanwhile sharp, strong 
and slick best describes 
the Creative Cutting 
presentation with the UK’s 
very own Jason Liddiard 
and co.

Sunday afternoon 
began with a session on 
barbering, with Daniel 
Rymer, Matt Stark, Dylan 
Johnson and Manny 
Padron showcasing four 
very different looks to 
inspire the world of men’s 
styling. 

The fi rst day of Global 
Session ended with an 

unbelievable fi nale – the 
world famous 901 girls 
Nikki Lee and Riawna 
Capri showcased some 
stunning celebrity-inspired 
looks and closed the show 
with a talk on social media, 
answering questions from 
the audience. 

It was straight into 
Monday’s Global Session 
show with an exciting, 
interactive and live photo 
shoot with jet setting hair 
stylist Kevin Ryan and 
photographer Roberto 
Aguilar. Kevin speedily put 
together some beautiful 
editorial looks, took the 
models over to the onstage 
photo studio and Roberto 
shot the looks with a live 
feed of the images being 
projected onstage for all 
to see. A true multi-tasker, 
Kevin also answered 
questions and gave tips on 
hair styling for photoshoots. 

Time to 
UNITE

Africa and Estevan Garner, 
unbelievable fi nale – the 
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CREATIVITY WAS WELL AND 
TRULY FLOWING FOR 

SESSION TWO WITH THE 
EDITORIAL STYLING 

SESSION AND TIPS ON HOW 
TO GET STRONG EDITORIAL 

LOOKS BY USING THE 
UNITE STYLING RANGE.

47

Jason Liddiard, Estevan Garner and 

Jesse Gaines took creative cutting 

to another level with session two 

of the day. Meanwhile Natasha 

Pearson developed her original looks 

from Sunday’s session into Warrior 

Princesses in the Editorial Session 

along with breathtaking looks from 

Renee Africa and Cassi Young-Paxton. 

Session four saw Shaun McGrath, 

Narad Kutowaroo and UNITE’s 

Creative Director Gary Baker take on 

some serious Avant Garde styling 

and to end the Global Session 

presentations, special guest Nick 

Irwin took to the stage with a short 

film on his latest work and then 

demonstrated two key looks. 

Throughout both the days, unique 

and innovative demonstrations from 

International UNITE ambassadors 

showcased the versatility of the 

products and the level of different 

styling that can be achieved using the 

range. 

There were also hands-on courses in 

the following days, allowing UNITE 

salons to learn and create the looks 

presented onstage over the weekend. 

It was also an opportunity to take 

part in the Paramount Business 1 

courses, interactive management 

training courses written and ran 

by Founder and CEO of UNITE, 

Andrew Dale. 

All in all it was an educational feast.
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STOCKHOLM WAS AWASH WITH 
OVER 3,000 HAIRDRESSERS, 
BRAND MANAGERS AND 
MEMBERS OF THE PRESS WHO 
HEADED TO THE SWEDISH 
CAPITAL IN THE NAME OF 
GOLDWELL GLOBAL ZOOM 2016.

Held in the 
famous 
Ericsson Globe 
– the biggest 

spherical building in the 
world – Global Zoom 
2016 attracted 94 national 
fi nalists from 37 different 
countries.

The were competing in 
three categories to win 
a place in the Global 
Color Zoom Creative 
Team by demonstrating 
their interpretation of 
Goldwell’s D!SRUPT 
Collection.

The show saw each of 
the fi nalists’ models walk 
the catwalk before an 
exclusive preview of the 
Color Zoom ’17 Collection 
IN-FLUX. Characterised 
by dark, elegant colours, 
which coalesce with 
mysterious iridescence, 
this collection creates a 
new interplay in the hair, 
with shapes combining 
seamlessly to create 
a unique look with no 
discernible beginning or 
end. 

The gala show came to 
a close with the much-
anticipated announcement 
of all three global winners 
who were;

PARTNER CATEGORY:
Daniel Rubin, USA
CREATIVE CATEGORY: 
Larissa Bresneham, 
Australia
NEW TALENT CATEGORY: 
Sargis Airapetian, Russia 

The very talented 
Georgia Will from Iconic 
Hairdressing in the UK 
was awarded Silver in the 
New Talent category for 
her incredible entry. 

John Moroney, Vice 
President and Global 
Creative Director, Kao 
Salon Division said: “The 
Global Zoom event is our 
cornerstone inspirational 
and artistic happening 
worldwide. It allows us to 
share our unique creative 
vision with our top clients 
from around the world. 
Whether it is the launch 

Going 
global
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CHARACTERISED BY DARK, 
ELEGANT COLOURS, WHICH 

COALESCE WITH 
MYSTERIOUS IRIDESCENCE, 

THIS COLLECTION CREATES A 
NEW INTERPLAY IN THE 

HAIR, WITH SHAPES 
COMBINING SEAMLESSLY TO 

CREATE A UNIQUE LOOK 
WITH NO DISCERNIBLE 

BEGINNING OR END. 
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THE GLOBAL ZOOM EVENT 
IS OUR CORNERSTONE 
INSPIRATIONAL AND 
ARTISTIC HAPPENING 

WORLDWIDE. IT ALLOWS US 
TO SHARE OUR UNIQUE 

CREATIVE VISION WITH OUR 
TOP CLIENTS FROM AROUND 

THE WORLD. 

50
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of our new Color Zoom Collection or 

showcasing innovative new products 

from our portfolio of brands, the 

event is Kao Salon Division’s best 

opportunityy to have a personal 

interaction with some of the world’s 

best stylists and colourists.”

Across the two-dayer there were 

also a variety of artist sessions with a 

selection of award-winning stylists from 

around the world. This included Shane 

Bennett, three-times Northern Ireland 

hairdresser of the Year and youngest 

stylist to enter the British Hairdressing 

Hall of Fame as well as the famous 

KMS Global Style Council, which 

included UK Artist Sam Burnett.

51
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AWARDS PRESENTATIONCENTURY, SOHO

CATEGORIES
FOR SALONS

Ultimate Salon of the year 
Green Salon of the year

Business Salon of the year
Creative Salon of the year
Design Salon of the year

Education Salon of the year
Best local salon of the year

Salon team of the year
Male grooming salon of the year

Colour salon of the year
Art Team of the year

Afro Salon of the year
Salon Group of the year
Retail Salon of the year

FOR INDIVIDUALS
Stylist of the Year

KEY DATES FOR 2017
Entries open: January 16
Entries close: March 31

Judging process: April 3 to April 24
Finalists announced: May/June issue of Salon Business

Finalists announced at Awards soiree: June 26

FOLLOW US 
FOR NEWS ABOUT THE 

AWARDS AS IT 
HAPPENS

www.salonbusiness.co.uk/awards 
 @salon_business
@salon_business

Salon Business

CENTURY, SOHO

 @salon_business
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ALTERNATIVE HAIR HAS YET 
AGAIN BROUGHT TOGETHER 
ARTISTIC HAIRDRESSING 
TEAMS FROM ACROSS THE 
GLOBE, TO ENCOURAGE THEM 
TO TAKE THEIR CREATIVITY TO 
NEW HEIGHTS, IN THE NAME OF 
FIGHTING LEUKAEMIA. 

The 34th 
Alternative 
Hair Show 
took place at 

London’s Royal Albert 
Hall, raising a fantastic 
£190,319.50 for charity 
Fighting Leukaemia. 

This year’s theme 
Odyssey proved highly 
inspirational for the 
20 artistic hair teams 
from across the world 
participating in the 
show. Combining 
amazing hair, 
makeup and fashion 
with impressive 
choreography, each 
show enthralled, 
entertained and 
impressed the 5,000 
strong audience.

The 2016 eams were 
presented to the 
audience by Alternative 
Hair Founder, Tony 
Rizzo and Worldwide 
President, Anthony 
Mascolo.

Another important part 
of the evening is the 
International Visionary 
Award with more and 
more global applicants 
entering. This year 35 
finalists presented in 
three categories: Cut

 & Colour, Mens and 
Avante Garde. 

The intricacy and quality 
of the work shown 
was highly impressive 
and it was an almost 
impossible task for the 
panel of iconic judges to 
select, but they did and 
we have the winners 
over the page. 

The Alternative Hair 
Show also hosts the 
International AIPP 
Awards, which gained an 
impressive new record 
this year: 679 collections 
from 32 countries. The 
International Legend 
Award went to Klaus 
Peter Ochs.

Odyssey
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COMBINING AMAZING HAIR,
MAKEUP AND FASHION WITH 
IMPRESSIVE CHOREOGRAPHY, 

EACH SHOW ENTHRALLED, 
ENTERTAINED AND IMPRESSED
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THE INTRICACY AND 
QUALITY OF THE WORK 
SHOWN WAS HIGHLY 

IMPRESSIVE AND IT WAS 
AN ALMOST IMPOSSIBLE 
TASK FOR THE PANEL OF 

ICONIC JUDGES TO 
SELECT.

AlterntiveHair.indd   56 12/11/2016   09:36



SB:EVENTS

57

INTERNATIONAL 
VISIONARY AWARD 
WINNERS
CUT & COLOUR
Winner: Pino Troncone
Runner up: Marese Sweeney

MEN’S
Winner: Lin Yi Siou
Runner up: Joel McCauley

AVANT GARDE
Winner: Amanda Whittome
Runner up: Zhilinskiy Sergey

THE TEAMS
SASSOON – UK
ALTAMODA – IRELAND
ANTEO GEMINIANI – ITALY
FELICITAS – SPAIN
ROBERT MASCIAVE – UK
LASZLO HAJAS – HUNGARY

MIKEL LUZEA – SPAIN
ANNE VECK – UK
CARLO BAY – ITALY
SANRIZZ – UK
KLAUS PETER OCHS – GERMANY

BUNDY BUNDY – AUSTRIA
KOHSUKE VISUAL NETWORK – JAPAN

GOGEN – ITALY
ROBERT CROMEANS – USA

FEHRINGER – AUSTRIA
MAHOGANY – UK
SACO – UK
DMITRY VINOKUROV – RUSSIA

TIGI CREATIVE TEAM – UK

INTERNATIONAL AIPP 
AWARDS
Commercial Award won by Raffel Pages

Avant Garde Award won by Angelo 

Seminara
Photo Award won by Anne Veck

Men’s Award won by Uros Mikic

Video Award won by Hair & More
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THE PRESTIGIOUS AUDITORIUM 
TEATRO MANZONI, SET IN THE 
HEART OF THE HISTORIC CITY 
CENTRE OF BOLOGNA, ITALY, 
PLAYED HOST TO THE HOTLY-
ANTICIPATED 2016 DAVINES 
HAIR ON STAGE SHOW. 

The inspiring 
Auditorium 
Teatro Manzoni 
saw more 

than 800 hairdressers, 
industry names and 
members of the trade 
press gather together 
for a night of creativity 
from affi liated guest 
artists and emerging 
hairdressing talent and 
supporting salons.
 
The event opened with 
a welcome address 
by Lamberto Bisognin, 
Director of Davines 
Haircare Italy, followed 
by The Internationally 
acclaimed Allilon 
Education Art Team 
presenting their new 
Change collection and 
its surprising palette of 
colours.
 
Davines inaugurated a 
new exclusive partnership 
with Jesus Oliver, as 
he debuted his fi rst 
time onstage. Creativity 
and an innate taste are 
the ingredients of his 
Stylosophy method, 
based on the rigour of the 
Anglo-Saxon approach, 
which has been simplifi ed 
for salons.

 

Allilon then gave the 
stage to the emerging 
talents of the World 
Style Contest – a global, 
annual competition 
that offers hairdressers 
the ability to express 
their creativity 
and talent through 
photography and 
onstage performance. 
The six Italian fi nalists 
challenged each other’s 
passion and talent to 
win a place on the next 
WWHT.
 
The technical jury, 
made up of selected 
hairstylists, journalists 
and fashion experts, 
closely followed the 
looks as they were 
created, proclaiming 
the following winners: 
Alessandra Pucci won 
a double award for 

Heart of 
creativity

Allilon then gave the 
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Best Stylist & Best Cut; Andrea 

Gennaro won Best Colour, 

as well as the Social Award, 

voted directly on Facebook by 

salon clients and the Davines 

community.
 
Closing the first and second day 

of the event was Davines Artistic 

Director, Angelo Seminara, with 

two iconic shows, the latter 

showcasing the brand’s latest 

collection Rebel. 

Taking inspiration from urban 

80s graphics – an integral part 

of the urban landscape – Rebel 

is simple, yet sophisticated, 

assertive and sometimes biting – 

much like the event itself.

 CREATIVITY AND AN 
INNATE TASTE ARE THE 
INGREDIENTS OF HIS 

STYLOSOPHY METHOD, 
BASED ON THE RIGOUR OF 

THE ANGLO-SAXON 
APPROACH, WHICH HAS 
BEEN SIMPLIFIED FOR 

SALONS.
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WHEN YOU MIX A FANTASTIC, 
TALENT-FILLED SHOW AND 
AN AWESOME CHARITY, THE 
RESULTS ARE HONOURABLY 
SUPERB.

Rush sent out 
some of its 
best stylists 
and colourists 

to wow the audience 
as part of Rush Live – a 
spectacular show held 
in aid of Great Ormond 
Street Hospital.

Rush founder Stell 
Andrew kicked off the 
show with why it’s so 
important to support the 
Great Ormond Street 
Hospital children’s 
charity and thanked 
all the sponsors for 
contributing towards 
a special cause. He 
introduced Cameron 
Taylor, a young patient 
of Great Ormond Street 
Hospital who told his 
heart warming story to 
the Rush Live audience. 

Next up, International 
Colour Director, Chris 
Williams, took to the 
stage with his colour 
team where they 
showcased stunning 
colour presentations 
of their S&M Punk and 
Sports Luxe collections, 
both featuring a 
kaleidoscope of awe-
inspiring colours. 
Celebrating 40 years of 
punk Chris and his team 
had some beautiful 
colours to work with 
including, golds, ruby, 
emerald green and 
yellows.

Andy Heasman, 
International Artistic 
Director explained the

team had taken their 
inspiration from London 
Street Culture, their 
presentation was a 
melting pot of future 
trends and techniques, 
showcasing their 
inimitable cutting, 
colouring and styling 
methods. 

S&M Punk is a nod 
to the non-conformist 
punk movement with 
strong shapes and bold 
colours, and Sports 
Luxe is taken to new 
levels when fused with 
gothic style. London 
Street Culture integrates 
the sub-culture and 
technology that have 
inspired the team to 
create contemporary 
cutting and colouring 
techniques that are set 
to be future classics. 

Tina Farey and the 
session team arrived 
onstage and presented 
their Sports Luxe 
collection, using hair 
accessories which Tina 
explained are hot off the 
catwalk from London 
Fashion Week. Inspired 

Live it

team had taken their 
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by the gothic underground scene 

of health goth, the Sports Luxe 

collection is their take and spin 

on the new trend of high flirty 

ponytails, intricate braids and 

beautiful texture and movement.

The finale brought to life a 

Virtual Circus, where larger than 

life circus acts including the 

ringmaster, a clown, the artists, 

freakshow and illusionist where 

transposed from virtual images 

to reality. 

“Tonight was about raising 

money for a great charity, the 

Great Ormond Street Hospital, 

as well as sharing our creative 

ideas,” said Andy. 

S&M PUNK IS A NOD TO 
THE NON-CONFORMIST 
PUNK MOVEMENT WITH 
STRONG SHAPES AND 
BOLD COLOURS, AND 

SPORTS LUXE IS TAKEN TO 
NEW LEVELS WHEN FUSED 

WITH GOTHIC STYLE.
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IT WAS CHAMPAGNE ALL ROUND 
AS THE BRAND NEW WELLA 
WORLD STUDIO AT NUMBER 
ONE THE STRAND OFFICIALLY 
OPENED ITS DOORS, AND HELD 
A VIP LAUNCH EVENT TO MARK 
THE OCCASION.

Having closed 
its West End 
Studio after 
25 years, the 

next chapter for Wella 
education is looking very 
exciting indeed. 

The new custom-built 
space in London’s Trafalgar 
Square marks a new 
chapter for Wella, and 
not only demonstrates 
its commitment to 
being at the forefront of 
educating the professional 
hairdresser, but is perfectly 
timed to celebrate the 
new Wella acquisition by 
Coty.   

Studio Operations 
Manager Judith Holmes 
hosted more than 100 VIP 
guests and press, who 
were given a tour around 
the new state-of-the-art 
premises, which has been 
completely designed 
around the needs of Wella 
hairdressers. 

“The space includes a 
state-of-the-art theatre, 
studio space, seminar 
zones, and of course 
plenty of space to 
brainstorm and recover 
from a hard day of 
learning. Expect engaging

displays, interactive 
screens and a practical 
yet comfortable learning 
environment,” said Judith.  

The VIP guests were 
treated to demonstrations 
from Wella and Sebastian 
artists Darren Ambrose, 
Akin Konizi and Dom 
Capel. 

“It’s been 25 years since 
we opened a studio 
in London and for us, 
having this World studio 
is key to the development 
of our industry,” said 
Sheila Jackson, Director 
Education and Events 
Wella UK & Ireland, adding 
“This marks a wonderful 
new chapter for Wella 
and a brand new studio 
doesn’t get much better 
than Number One The 
Strand. 

New begin-
nings
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IT’S BEEN 25 YEARS SINCE 
WE OPENED A STUDIO IN 

LONDON AND FOR US, 
HAVING THIS WORLD 

STUDIO IS KEY TO THE 
DEVELOPMENT OF OUR 

INDUSTRY.
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“The new studio is all located on 
one floor and has purposely been 
designed to give us huge amounts 
of flexibility, depending on the event 
or courses that we’re hosting. It 
truly is a significant move forward 
for British Hairdressing, which will 
attract visitors from all over the 
world, and I have no doubt that 
this will be a hub of hairdressing 
excellence.”
 
The 9,500 square foot academy 
will host a plethora of events and 
courses throughout the year and is 
now officially open for bookings.  

For further information about the 
studio or to make a booking contact 
020 7637 7172.

THE LOWDOWN
WHERE? The new Wella World 
Studio. Number One The Strand, 
Trafalgar Square, London.  
WHAT’S THE STORY? A ‘backstage 
– front stage’ experience for a 
selected audience, followed by an 
evening model showcase. 
THE GUEST ARTISTS: The list doesn’t 
get much more impressive than 
this! Darren Ambrose & Luke 
Benson from D&J Ambrose; Akin 
Konizi and Issie Churcher from 
HOB Academy; Jayson Gray from 
Karbon Kyd; and Bruno Marc and 
Dan Spiller from Marc Antoni. Bruce 
Masefield and Edward Darley from 
Sassoon Academy; Leonardo Rizzo 
and Sharon Cox from Sanrizz; Nicky 
Clarke from Nicky Clarke and Robert 
Eaton from Russell Eaton.
THE GUEST LIST: Wella customers 
keen to see the new home of Wella 
Education in London. 
THEY ATE: A relaxed and informal 
evening tea in the cosy new Living 
Room.  
THEY DRANK: It was Champagne all 
round. 
THE BUZZ: Event attendees 
experienced a truly up close and 
personal experience with the 
inspirational Guest Artist teams, 
as they talked about what inspires 
them, how they put a collection 
together and what they love most 
about their roles. Guests saw styling 
and makeup demonstrations and 
had the chance to ask questions and 
talk to the Art Teams. In the evening 
the finished models took to the 
catwalk to showcase the Art Team’s 
collections.
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THE SPACE INCLUDES A 
STATE-OF-THE-ART THEATRE, 

STUDIO SPACE, 
SEMINAR ZONES, AND OF 

COURSE PLENTY OF SPACE 
TO BRAINSTORM AND 

RECOVER FROM A HARD 
DAY OF LEARNING. 
EXPECT ENGAGING

 DISPLAYS, INTERACTIVE SCREENS 
AND A PRACTICAL YET 

COMFORTABLE LEARNING 
ENVIRONMENT

65
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LEGENDARY LONDON VENUE, 
THE ROUNDHOUSE IN CAMDEN, 
ONCE AGAIN PROVIDED THE 
SPECTACULAR SETTING FOR THE 
ANNUAL UK & IRELAND FINAL 
OF THE WELLA PROFESSIONALS 
TRENDVISION AWARD 2016.

Hosted by TV 
star Claudia 
Winkleman and 
showcasing 

some of the UK and 
Ireland’s most impressive 
hairdressing talent, Wella 
Professionals TrendVision 
Award 2016 Final was 
already set to be a winner.

The night featured an 
iconic collection from the 
multi award-winning D&J 
Ambrose team. Called 
Vanity, the collection 
fused colour, fashion and 
haute couture styling 
whilte transporting the 
audience through iconic 
fashion eras. 

An incredible show called 
Technologic, from the 
HOB Academy team, 
demonstrated creative 
hairdressing at its fi nest. 
An inspiring combination 
of future fashion and 
opulent elegance wowed 
the audience.

The fi nal captivating show 
came from the Sebastian 
Professional team, 
delivering strong styling 
with an exaggerated 
fi nish, infl uenced from 
previous iconic Sebastian 
Styling collections and 
delivered with a futuristic 
twist. 

More than 800 of the 
hairdressing industry’s 
fi nest gathered for 
the evening of pure 
entertainment, creativity 
and hair fashion, 

culminating with 
the unveiling of the 
TrendVision Award 2016 
UK & Ireland Winners. 
The worthy winners 
partied into the early 
hours with entertainment 
by music legend, Fleur 
East. 

To reach the UK & Ireland 
Final, entrants fi rst 
entered a photographic 
competition back in 
March, before competing 
against hundreds of 
others at Regional Heats. 
This year’s fi nal saw 25 of 
the UK and Ireland’s most 
talented stylists, plus 25 
of the UK and Ireland’s 
most talented colourists 
battle it out to take home 
the Gold Award, which for 
many, started at the brand 
new Wella Professionals 
World Studio in London, 
earlier in the day. 

In its second year, the 
TrendVision People’s 
Choice Award was 
also announced. This 
prestigious award allows 

Hotspot

Winkleman and 

already set to be a winner.

multi award-winning D&J 
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AN INCREDIBLE SHOW CALLED 
TECHNOLOGIC, FROM THE 

HOB ACADEMY TEAM, 
DEMONSTRATED CREATIVE 

HAIRDRESSING AT ITS FINEST. 
AN INSPIRING COMBINATION OF 
FUTURE FASHION AND OPULENT 

ELEGANCE WOWED 
THE AUDIENCE.
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THE FINAL CAPTIVATING 
SHOW CAME FROM 

THE SEBASTIAN 
PROFESSIONAL TEAM, 
DELIVERING STRONG 

STYLING WITH AN 
EXAGGERATED FINISH, 

INFLUENCED FROM 
PREVIOUS ICONIC 

SEBASTIAN STYLING 
COLLECTIONS AND 
DELIVERED WITH A 
FUTURISTIC TWIST. 
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the public to vote on looks 
created by the competitors at the 
Regional Heats. After an initial 
round of judging prior to the big 
night, round two judging opened 
during the evening of the grand 
final, providing people with the 
opportunity to vote on the looks 
created at the UK & Ireland Final.

Now, the UK & Ireland Gold 
winners will receive an 
inspirational mentoring period in 
the run up to the International 
Final where they will get the 
chance to work with industry 
icons Darren Ambrose of D&J 
Ambrose, Akin Konizi of HOB 
Academy, Bruno Marc of Marc 
Antoni, Bruce Masefield of 
Sassoon Academy and Jayson 
Gray of Karbon Kyd. In addition, 
the Silver and Bronze winners, 
plus two People’s Choice Award 
winners will enjoy an incredible 
mentoring day with Leonardo 
Rizzo from Sanrizz.

Catch all the coverage from 
the International final in our 
Jan/Feb edition.

THE UK WINNERS:
COLOR VISION:
GOLD – Hayley Austin, TONI&GUY 
Covent Garden
SILVER – Elizabeth Austin, 
Francesco Group
BRONZE – Sunny Wan, Regis

CREATIVE VISION:
GOLD – Rudi Rizzo, Sanrizz
SILVER – James Earnshaw, 
Francesco Group
BRONZE – Amy Sultan, Francesco 
Group

THE IRELAND WINNERS: 
COLOR VISION:
GOLD – Darren Lacken, Crow 
Street Collective
SILVER – Alex Reid, Keville for Hair
BRONZE – Sinead Berrigan, House 
of Colour

CREATIVE VISION: 
GOLD – Ciara Brady, Yourells
SILVER – Shauna Forman, House 
of Colour
BRONZE – Nadine Walshe, House 
of Colour

People’s Choice Color Vision Award 
Winner: 
Darren Lacken, Crow Street 
Collective
People’s Choice Creative Vision 
Award Winner: 
Ciara Brady, Yourells

SB:EVENTS
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world ofeducation
THE HOME OF CREATIVE TALENT, EMERGING TRENDS AND 
GROUNDBREAKING INNOVATION, THE BRAND NEW WELLA 
WORLD STUDIO IS SET TO BECOME ONE OF HAIRDRESSING’S 
MOST ICONIC LANDMARKS.

SB: ADVERTORIAL
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Decorative pillars 
adorn the 
entrance to the 
new Wella World 

Studio just off the iconic 
Trafalgar Square, setting the 
atmosphere for what’s to 
come inside. 

Stepping through the doors of 
Number One The Strand, it’s 
instantly clear that the space 
represents the beginning of a 
new chapter for Wella.

The new Wella World Studio 
officially opened its doors last 
month, and held a VIP launch 
event to mark the occasion, 
having closed its Mortimer 
Street Studio after 25 years.

The custom-built space 
follows hot on the heels of 
the new acquisition of the 
Wella brand by Coty and 
demonstrates its continued 
commitment to being at the 
forefront of educating the 
professional hairdresser.

Everything about the design 
reflects this, from dedicated 
training areas, shelf after 
shelf of every product under 
the Wella umbrella and 
state-of-the-art equipment. 
Judith Holmes, Studio 
Operations and Advisory 

world ofeducation
71
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        THIS IS NOT JUST A 
WONDERFUL BUILDING. 
TO ME IT IS SO MUCH 
MORE. THIS NEW WORLD 
STUDIO IS SHOWING 
THE COMMITMENT 
THAT WELLA IS MAKING 
TO EDUCATION AND 
TO BE THE BEST 
HAIRDRESSING PARTNER 
IN THE INDUSTRY

“

“

Manager UK & Ireland said: “The 
space includes a state-of-the-art 
theatre, studio space, seminar 
zones, and of course plenty of 
space to brainstorm and recover 
from a hard day of learning. 
Expect engaging displays, 
interactive screens and a 
practical yet comfortable learning 
environment.”  

The 9,500 square foot studio 
is located across one fl oor and 
has been deliberately designed 
to provide huge amounts of 
fl exibility. Be it a high-octane 
show or an intimate seminar, the 
new Wella World Studio has it 
covered.

“It’s been 25 years since we 
opened a studio in London and 
for us, having this World Studio 
is key to the development of our 
industry,” said Sheila Jackson, 
Director Education and Events 
Wella UK & Ireland. 

“This marks a wonderful new 
chapter for Wella and a brand 
new studio doesn’t get much 
better than Number One The 
Strand.

“The new studio is a signifi cant 
move forward for British 
Hairdressing, which will attract 
visitors from all over the world, 
and I have no doubt that this 
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will be a hub of hairdressing 
excellence,” adds Sheila.

Since its opening last month, a 
number of VIP guests have been 
welcomed through its doors 
for the grand tour. Visitors have 
been delighted by the open plan 
layout, semi-circular windows 
that maximise natural light and 
highly visual product displays. 

Andrew Kelsall, General 
Manager Coty Professional 
Beauty, UK & Ireland was joined 
by Michelle Mason, Senior Vice 
President of Global Education, 
to officially open the studio and 
cut the ribbon. “It is lovely to be 
with the Wella family. Families 
come together to celebrate 
milestones, and this is a major 
milestone that has taken more 
than two years to come together. 
It is an amazing achievement and 
a pleasure to be here with you 
all,” said Michelle. 

“This is not just a wonderful 
building. To me it is so much 
more. This new World Studio is 
showing the commitment that 
Wella is making to education 
and to be the best hairdressing 
partner in the industry,” added 
Andrew. 

FOR FURTHER
INFORMATION  OR 

TO BOOK A COURSE 
CONTACT 

020 7637 7172
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//HEAD// Hair DOCTOR

//STANDFIRST// 

THINNING HAIR IS A PROBLEM SUFFERED BY MANY MEN, AND A HUGE PROPORTION 
OF THEM DON’T WANT TO ADMIT IT. YOU KNOW THE CLIENT: HE DENIES HE HAS A 
PROBLEM AND CHOOSES A HAIRSTYLE THAT MAKES IT WORSE. SO THE QUESTION 
IS, HOW DO YOU RAISE THE ISSUE WITH THEM AND ARE THERE ANY SPECIAL 
TECHNIQUES, CUT OR COLOUR THAT YOU COULD OFFER THEM? WE CAUGHT UP WITH 
SALON BUSINESS AWARDS MALE GROOMING SALON WINNER CHRISTIAN WILES TO 
GET HIS ADVICE ON HOW BEST TO HANDLE THE GUYS.

DOCTOR
HAIR

TECHNIQUES
There are a lot of cosmetic 
solutions that can be offered to 
guys, great cut and colour can 
transform thinning hair, as can 
the application of hair fi bres.

The below are all cutting 
techniques that are good ways 
to mask the thinning, you need 
to be assertive and recommend 
one of the below styles to your 
client. 

• A COMBOVER is versatile and 
works with many styles and 
lengths. We focus on faded 
sides and short on top for a 
clean result with hair swept to 
the side.  

• FACIAL HAIR is also a great 
way of balancing a cut and 
complementing a receding 
hairline. It’s good to offer your 
clients advice on how to keep 
their beard well groomed.

• PERHAPS YOU OFFER or could 
introduce a beard grooming 
service that will encourage 
clients to visit more regularly. 
We love the Bedfordshire 
Beard Co products to treat 
beards.

• TAPERED SIDEBURNS with hair 
swept up and away from the 
face is great for clients who 
want a more subtle bohemian 
look. Matrix Style Link Mess 
Maker Salt Spray offers texture 
and volume for this look.

• FOR SHORT HAIR consider 
spikes brushed forward, styled 
but not too stiff.
 
Always begin the fade high and 
keep it tight. Thinning hair can 

+
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SOLUTIONS 
Consider the fact is there is a 
whole spectrum of solutions 
that can mask the problem and 
a few that can treat the problem 
if correctly diagnosed. I always 
recommend using a scalp 
exfoliation treatment if there is 
evidence of follicular plugging. 
This can be very effective, 
particularly in male pattern loss 
where often a greasy scalp is 
present and the sebum can plug 
the follicles, my go to product is 
Scalpsync.

While as hairdressers, we can 
offer advice and solutions, we’re 
not trichologists. I strongly advise 
that if the client is young or hair 
loss is a major concern for them, 
they should be referred directly 
to a Trichologist for specialist 
advice. I personally work with a 
lady called Eva Proudman who 
works alongside us and ensures 
that a long term solution is found 
and that the solution involves 
regular salon visits. A trichologist 
will probably carry out an in-depth 
consultation that would last 
around an hour.

The expert trichology consultation 
involves in-depth analysis that 
clarifies if the hair is thinning, or if 
there is hair loss. If there is loss, is 
it in the male pattern? When did it 
start, is it getting better/worse or 
staying the same?

Full exploration of lifestyle, 
medical, dietary and family 
history would be taken to reach a 
diagnosis. If it was diagnosed as 
male pattern loss, the sooner it is 
diagnosed the better, especially 
if the client is in their twenties 
as there are options to slow and 
prevent further progression.  

SB:HAIR DOCTOR

Raising hair thinning with 
a client is always tricky. Try 
casually asking them if they’ve 
noticed any changes, this 

often allows them to tell you about any 
hair issues that they’re facing. It also 
gives them the opportunity to ask you 
questions – be aware that they may 
feel reluctant to talk in a busy salon 
environment. Could you find a quieter 
station to work from or perhaps do their 
consultation in a quiet reception area?

RAISING 
THE ISSUE

become really weighed down 
so it’s important to advise 
clients to dry fine or thinning 
hair completely to create the 
volume and fullness. Tell them 
to style with a small amount 
of product when the hair is 
completely dry, ensuring that 
they don’t over saturate and 
expose the fine or thinning 
areas with product.

          THINNING HAIR 
CAN BECOME REALLY 
WEIGHED DOWN SO 
IT’S IMPORTANT TO 
ADVISE CLIENTS TO 
DRY FINE OR 
THINNING HAIR 
COMPLETELY TO 
CREATE THE VOLUME 
AND FULLNESS. TELL 
THEM TO STYLE WITH 
A SMALL AMOUNT OF 
PRODUCT WHEN THE 
HAIR IS COMPLETELY 
DRY, ENSURING THAT 
THEY DON’T OVER 
SATURATE AND 
EXPOSE THE FINE 
OR THINNING AREAS 
WITH PRODUCT.

“

“
          I STRONGLY 
ADVISE THAT IF 
THE CLIENT IS 
YOUNG OR HAIR 
LOSS IS A MAJOR 
CONCERN FOR THEM, 
THEY SHOULD BE 
REFERRED DIRECTLY 
TO A TRICHOLOGIST 
FOR SPECIALIST 
ADVICE.

“

“
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JUGGLING FAMILY LIFE WITH A CAREER 
IS DIFFICULT IN ANY PROFESSION, BUT 
WHEN YOU’RE STRIVING TO BE THE BEST 
IN AN INDUSTRY RENOWNED FOR LONG 
HOURS, HARD WORK AND PASSION, 
IT CAN BE QUITE A CHALLENGE. ALTIN 
ISMAILI, FROM MARC ANTONI, IS ONLY 
TOO AWARE OF HOW DIFFICULT IT CAN BE, 
HAVING GONE FROM WORKING IN AN ICE 
CREAM SHOP 10 YEARS AGO, TO FINDING 
HIMSELF CATAPULTED INTO THE BRITISH 
HAIRDRESSING SPOTLIGHT. SUPPORTED 
BY THE TEAM AT MARC ANTONI, HE’S 
BEEN A PREVIOUS MEMBER OF THE 
FAME TEAM, A SILVER WINNER AT THE 
WELLA TRENDVISON AWARD AND MORE 
RECENTLY NOMINATED FOR SOUTHERN 
HAIRDRESSER OF THE YEAR. DURING 
ALL THIS HE HAS FOUND THE LOVE OF 
HIS LIFE AND IS BRINGING UP TWO 
CHILDREN, WHILE STILL BATTLING TO BE 
RECOGNISED IN THIS EVER COMPETITIVE 
INDUSTRY.

SB:FEATURE
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WHEN DID IT ALL 
START?
I started my 
training at Marc 

Antoni in 2005 having previously 
worked in Haggen Dazs so the 
differences were quite apparent. 
I suppose one thing was the 
same – customer service – but 
creativity? That was never going 
to come from serving ice cream. 

WHY HAIRDRESSING?
I remember having one of my 
fi rst proper haircuts in Greece 
and thinking, ‘I can do this’. I’ve 
always loved fashion and had 
an eye for creativity. I loved the 
thought of working with beautiful 
women every day and making 
them feel 
fabulous. I 
suppose at 
fi rst I wasn’t 
aware just 
what the 
possibilities 
were. I 
moved to 
the UK and 
in some 
ways I 
knew what 
I wanted 
and I 
pushed 
myself.

WHERE DID IT ALL BEGIN?
I walked into Marc Antoni in 
Henley and lucky or not spoke 
to Bruno fi rst. I must have done 
a good job of selling myself 
because I got a trainee job.

HOW HAS YOUR DAILY WORKING 
LIFE CHANGED FROM WHEN YOU 
STARTED
I sound so old but it’s true; 
younger people today don’t know 
how easy they have it. I was 
doing two jobs at the same time 
as one apprentice wage wasn’t 
enough to pay the rent. I put the 
hours in and learnt something, if 
not numerous things, every day. 
I quickly realised that watching 
and learning from the Artistic 
Team would not only increase 
my creative potential but also 
really make me understand 
what the client demands. There 

wasn’t the technology today so 
clients weren’t sitting in chairs 
on phones and iPads. There 
was generally more disposable 
income though, so retail was 
easier and more straightforward. 
I wish in a way the trainees I 
have working with me now could 
have experienced that time.

AND NOW…
Well I run the Marc Antoni 
Woodly salon, have a team of 10, 
I’m a member of the Marc Antoni 
Artistic team and on top of that I 
have a family to support.

WHAT ARE THE THREE MOST 
IMPORTANT THINGS TO YOU?
Happiness, family and being 
constantly motivated at work.

WE READ 
STORIES OF 
SUCCESSFUL 
WOMEN AND 
MOTHERS 
ALL THE TIME. 
WHAT’S IT 
LIKE BEING A 
DAD IN THIS 
INDUSTRY?
My wife 
and I live 
very similar 
lives. We 

both work and we both have to 
fi nd the time as a family so the 
stresses are the same. In that 
way she understands me and I 
understand her, but I won’t lie it’s 
not always easy to juggle – this 
industry is like no other! It’s all 
about people – your clients, your 
team and your peers. Socialising 
and taking time out is par for the 
course. I suppose I have my own 
personal rules and that my role 
at home is to make memories, 
because that’s all you’re left with 
at the end of the day. My wife 
and I can’t be there all the time, 
but when we are we make the 
best of it. 

TELL US ABOUT YOUR WIFE. HOW 
DO YOU SUPPORT EACH OTHER?
Emily is a Quantity surveyor and 
we’ve got a great partnership. 
Her career ambitions are just 
as important to her as mine are 

SB:FEATURE

WE READ 
STORIES OF 
SUCCESSFUL 
WOMEN AND 
MOTHERS 
ALL THE TIME. 
WHAT’S IT 
LIKE BEING A 
DAD IN THIS 
INDUSTRY?
My wife 
and I live 
very similar 
lives. We 
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to me. Having someone that 
encourages you and appreciates 
what makes you happy outside 
the family home only makes for a 
happier person and family life. I’m 
extremely lucky to have her.

WEEKENDS FOR MOST FAMILIES 
ARE IMPORTANT. HOW DO YOU 
MANAGE THE DIFFERENT NORM IN 
YOUR FAMILY?
Sunday’s are family day and it 
would take a lot for me to miss 
this day each week. It’s the only 
day we get to spend as a family. 
There is a quite a lot of pressure 
as that day has to be perfect but 
we’ve learnt together over the 
years that’s not always the case. 
Often it still is taken away with 
model prepping for shows or 
awards and we can go three or 
four weeks not spending time 
together, but it’s all about finding 
the right balance…I do say no 
occasionally.

WOULD YOU DO ANYTHING 
DIFFERENT IN YOUR CAREER NOW 
THAT YOU KNOW SO MUCH MORE?
Some days I wouldn’t change 
anything, other days I find 
myself saying ‘If only I had done 
this….’. I haven’t done anything 
in my career that I’ve regretted – 
everything happens for a reason 
and it’s all about learning and 
moving forward. I suppose career 
is very similar to family life; you 
can’t always be perfect…but you 
have to try! 

WHAT ADVICE DO YOU HAVE FOR 
YOUNGER MEMBERS COMING INTO 
THE INDUSTRY?
It’s not a job, it’s a career. You 
have to show commitment to 
the industry, your employer 
and yourself. Be willing to give 
something back – working late 
and on your days off are part of 
the journey. Thousands of people 
would love this opportunity, so 
don’t ruin it.

HOW DO YOU MANAGE BEING A 
DAD, HUSBAND AND SUCCESSFUL 
AT WORK?
My wife and I look at our week 
and really plan ahead so that 
those special times, whether it’s 
bedtime, picking up from nursery 
or a Sunday lunch, actually 
happen. I’m very clear at work 
what I want to achieve and I’m 
extremely lucky that I work for a 
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          I’LL ALWAYS BE 
RESPECTFUL OF MARC 
ANTONI – THEY’RE 
PART OF MY FAMILY 
AND HAVE NOT ONLY 
BEEN THERE THROUGH 
PERSONAL BATTLES 
AND CELEBRATIONS 
BUT HAVE ALSO PICKED 
ME UP DURING MY 
CAREER. 

“

“

family company. Family is really 
at the forefront of Marc Antoni so 
they understand. 

HOW IMPORTANT IS IT FOR AN 
EMPLOYER TO SUPPORT YOUNG 
DADS?
Working for a company that 
respects you personally but 
pushes you professionally is not 
always easy to fi nd. I’ll always 
be respectful of Marc Antoni 
– they’re part of my family and 
have not only been there through 
personal battles and celebrations 
but have also picked me up 
during my career. Everyone 
knows I’m Marc Antoni through 
and through.

DO YOU HAVE ANY ADVICE FOR 
YOUNG DADS AND MUMS OUT 
THERE?
Get the right balance between 
work and family. Being happy at 
work makes for a happy home 
life. Don’t expect everyone to 
understand your pressures – why 
should they? Be mindful that you 
will have to make decisions and 
often you can’t make everyone 
happy. It’s a journey for you 
personally, and your career so 
enjoy it. 

ANY ADVICE FOR EMPLOYERS OF 
YOUNG PARENTS?
Marc Antoni has the right 
balance as a company. They 
fully appreciate family values but 
they are also very clear on their 
expectations. They need to be 
able to rely on people. Making 
your expectations very clear from 
the beginning and allowing for 
your team members to do the 
same back ensures everyone is 
very clear. 

WHAT ARE YOUR HOPES FOR YOUR 
CHILDREN?
That they always know they’re 
loved. It’s that simple.
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Wella’s ever-popular styling sets 
always fl y off the shelves come 
Christmas – and this year they 

haven’t disappointed with three 
brilliant EIMI collections at great 
value. Our top pick is the Party 
on the Go set, which contains 
a miniature EIMI Root Shoot 

and Stay Styled, as well as one 
of our ultimate favourites – a 

30ml Oil Refl ections Luminous 
Smoothening Oil. 

RRP from £12.99 INFO: wella.co.uk

brilliant 
brunettes

gift sets galore
WISH UPON A 

WELLA

PAMPERING 
PRESENTS

PARTY SEASON IS WELL AND TRULY HERE, SO WHETHER 
YOUR CLIENTS WANT SLEEK, MODERN STYLES, GLAM 

UPDOS OR MODERN MEN’S CUTS, YOU’VE GOT TO BE ON 
YOUR A-GAME. NEVER FEAR, WE’VE GOT EVERYTHING 
NEEDED TO TOP UP YOUR SALON SHELVES FOR THE 

BUSIEST TIME OF THE YEAR…

the kit

The award for most-extensive range of Christmas 
gift sets has to go to TIGI this year, with a huge 

array of pressies to choose from across their Bed 
Head, Catwalk and S Factor collections. We can’t 
resist the tattoo-inspired packaging on the Bed 

Head boxes, which contain all our iconic favourites. 
PRICES: from £18.95 INFO: tigiprofessional.com 

Bring a little spa serenity 
to your retail offering with 
these ultra-luxurious gift 

sets from La Biosthetique – 
including skincare, hand and 
foot treats, male grooming 

and haircare. We particularly 
love their selection of mini 

products too, which would be 
ideal to keep at the counter.  

PRICES from £13.62 INFO: 
biosthetique.co.uk

Following on from such incredible success 
with their original INOA range, L’Oréal 
Professionnel has introduced INOA Brown 
Resist – expanding the ammonia-free, oil-
infused technology to brunette clients. The 
super-conditioning formula anchors into the 
hair for much longer, giving rich and resilient 
colour – perfect for clients complaining 
of fading. PRICE on request INFO: 
lorealprofessionnel.co.uk

Schwarzkopf 
Professional is quite 
literally stronger 
than ever now; the 
incredible FIBREPLEX 
technology has been 
incorporated into both 
their BC Fibreforce and 
Igora Royal Highlifts. 
Now offering a whole 
category across 
treatments, colour and 
care with their innovative 
bonding formula, clients 
can run wild with their 
colour choices without 
fear of damage. 
PRICES from £8.50 
INFO: schwarzkopf-
professional.co.uk

SB:PRODUCTS

#STRONGBONDS
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It’s all about texture in men’s 
hair at the moment, so Pall Mall 
Barbers’ Sea Salt Spray will be a 

welcome addition to your kit. This 
is particularly perfect for those 

with fi ne hair, too – the salt opens 
up the hair follicle for a thickening 

effect. Genius. 
PRICE: £15 INFO: 020 7387 8887

OSMO is offering an array of 
gift options, with choices for 
moisture, volume, colour and 

men’s grooming. Our pick is the 
Golden Deluxe Gift Pack, which 
features the popular Berber Oil 

products for 
super-shimmering results. 

RRP from £19.99 
INFO: osmo.uk.com

Have you tried a cleansing 
conditioner yet? After launching 
to huge success in the US, the 
Bio-Cleansing Conditioner from 
Unwash is set to hit our shores. 
Challenging the traditional cycle 
of shampoo, condition, repeat, 
it gently removes dirt and build-

up while moisturising at the 
same time. Intriguing. 

RRP: £29.95 
INFO: alanhoward.co.uk

Clients will love the festive 
offering from Goldwell’s 

Kerasilk range this Christmas 
– with a set from each of the 

iconic Color, Control, Repower 
and Reconstruct ranges. We 

particularly love the packaging, 
which is beautifully sleek and 

understated, and would suit both 
male and female giftees. 

PRICE: RRP from £40 
INFO: goldwell.co.uk

R+COOL
We still can’t get enough of the ever-so-

Instagrammable R+Co range that came to the 
UK from the States earlier this year. New to their 

offering this winter is a texturising shampoo, 
setting spray, moisture and shine crème and pre-
shampoo treatment mask, all of course housed in 
that ever-fabulous packaging. RRP from £20.95 

INFO: email uk@randco.com

GOLDWELL 
GIFTING

STYLE FOUNDATIONS

BACKWARDS 
IS THE NEW 
FORWARDS

FESTIVE 
FAVOURS

SURF DUDES

Edgy brand Structure, is targeting clients 
who like that no-product feel to the hair 
with its latest launch, Shaper, which adds 
texture, defi nition, and a medium hold 
without sacrifi cing fl exibility. The key’s 
in the creamy formula according to the 
brand’s European design team, who tell us 
the product is so light it’s almost invisible in 
the hair. PRICE: £13.80 INFO: structurehair.co.uk

SB:PRODUCTS

Lauren Pope’s Hair Rehab London range 
of hair extensions has gone from strength to 
strength, now with a selection of exclusive 
ombré shades for those clients still rocking 
that multi-tonal look. PRICE from £59.99 
per 50 salon professional bonds INFO: 
hairrehablondon.com

luxe lengths
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STRAIGHT
TALKER

TRADE TOOLS

DAFNI go is the go-to 
portable hair styling brush for 
gorgeous hair on the move. 
Incorporating the same high 

quality materials and advanced 
technologies synonymous with 
all DAFNI brushes, the DAFNI 

go makes having a sleek, shiny, 
sophisticated hairdo a doddle. 
With a detachable cable and a 
more compact surface area, it 

slips easily into your kit bag, and 
you don’t have to wait for it to 
cool down, due to the thermal 

cover and bag. Ideal when you’re 
styling on location and even 

better for retailing to your clients 
who like to look their best, in any 

situation. RRP: £99.99
INFO: Rob@newera-products.com

That clever lot over at The 
Bluebeard’s Revenge have 

expanded their brush range, 
introducing the all-new Quiff 

Roller and Military Brush to help 
keep blokes’ barnets super-tidy. 

In a classic wooden design, 
they’ll look equally as at-home in 
your bathroom cabinet or among 

your salon essentials. 
PRICE from £9.99

 INFO: bluebeards-revenge.co.uk

Zen Hair introduces its Aftercare 
range, featuring a sumptuous 

Shampoo, Conditioner and Serum. 
Each product is formulated without 

sulphates, parabens or sodium 
chlorate. They’ve also been 

specially formulated for use with 
extensions, ensuring your client’s 
new hair keeps looking good way 

after they leave the salon. 
RRP: £12 plus VAT INFO: zenhair.co

super curls
Balmain Hair is now offering a new range 

of professional curling tools, inspired by the 
expertise of their backstage teams at fashion 

weeks around the world. The Balmain 
Professional Ceramic Curling Iron is designed 
to provide even heat distribution for a shiny, 

damage-free finish. Emblazoned with the iconic 
Balmain logo, we think it’ll look super chic in 

your kit bag. PRICE: £99.95 
INFO: store.balmainhair.com

SB:PRODUCTS

THE CARING TYPE

natural peel
OWAY is all about the natural and has now launched a scalp 
peeling treatment that allows you to tailor its results to your 
client’s specific hair needs. It even comes with three boosting 
oils to be blended in the process depending on hair types 
and scalp needs.  RRP: £29.95 INFO: oway.co.uk
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j’adore
HAVING A STRONG BELIEF IN ‘THE NATURAL WAY’ 
IS AS STRONG FOR SOME AS RELIGION IS FOR 
OTHERS, WHICH IS PROBABLY WHY THE ORGANIC 
MOVEMENT HAS GAINED SUCH MOMENTUM OVER 
RECENT YEARS. SALON BUSINESS HAS CERTAINLY 
SEEN ITS SHARE OF NATURAL, ORGANIC 
PRODUCTS – AND AS ONE OF THOSE FORMERLY 
MENTIONED NATURAL FAITHFULS – WE MAKE IT 
OUR DUTY TO TRY EACH AND EVERY ONE. THIS 
LATEST EXPERIMENT WAS AN INSTANT LOVE.

NO-COMMITMENT COLOUR
Ultra-gentle, ultra-natural 
and ultra bright, the 
latest addition to Organic 

Colour Systems’ No Limits semi-
permanent range, is certain to get 
people talking. And it’s in aid of a 
good cause supporting Breast Cancer 
Awareness. The shade, of course, is 
hot pink, and it certainly is hot, hot, 
hot. 

It lasts between three and 30 
washes, which is perfect for a shade 
this bright – as much as we all love 
the rainbow trend and every depth 
of it – we know your granny probably 
doesn’t.

It’s PTD and PPD free and made 
with natural and certifi ed organic 
ingredients, which is probably why it 
leaves your hair feeling so fantastic. 
And while it is transforming hair into a 
multi-tonal pink hot bed, or a uniform 
popping pink [depending on your 
base], it nourishes and conditions hair 
while leaving it beautifully shiny and 
healthy.

Need we say more? 

INFO: ORGANICCOLOURSYSTEMS.COM

SB:SPOTLIGHT

j’adore
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INSPIRED BY THE ICONIC 
BLACK AND WHITE 

PHOTOGRAPH, IDENTICAL TWINS 
BY DIANE ARBUS, STYLIST MIO 
SOTA DECIDED TO DOUBLE UP 
ON HIS SHOOT. HERE ARE TWO 
GIRLS WITH SIMILAR SHAPES, 
BUT SOMEHOW DIFFERENT. 

I L L U S I O N
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HAIR: MIO SOTA, CHICAGO 
PHOTOGRAPHY: JOHN RAWSON
MAKEUP: ADRIENNE WHEELER AND RAUL PEREZ 
STYLING: SHANE PETYKO

DoubleIllusion.indd   86 12/11/2016   09:38



DoubleIllusion.indd   87 12/11/2016   09:38



P A I N

B E F O R E
P L E A S U R E

Pain.indd   88 12/11/2016   09:31



CRAIG CHAPMAN 
DELVES INTO THE 

UNKNOWN.

Pain.indd   89 12/11/2016   09:31



HAIR: CRAIG CHAPMAN 
MAKEUP: ELIZABETH RITA 
STYLING: KATE JEFFERY 

PHOTOGRAPHY: BARRY JEFFERY 
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W I R E DW I R E D
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SHARP LINES MEET 
SOFTER GEOMETRIC 

SHAPES IN THIS STRIKING 
COLLECTION. EAT YOUR 

HEART OUT.
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HAIR: JONATHAN TURNER
MAKEUP: KELLY COVELL

PHOTOGRAPHY: MICHAEL 
YOUNG
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M O N O C H R O M A T I C
CREATIVE BEAUTY EXUDES 

FROM THIS COLLECTION THAT 
EPITOMISES A-LIST LOOKS FOR 

YOUR SALON CLIENT.
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HAIR: HOOKER & YOUNG ART TEAM
MAKEUP: MEGUMI

STYLING: CLARE FRITH 
PHOTOGRAPHY: MICHAEL YOUNG
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