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NEW ELUMEN OFFERS 
STUNNINGLY DIFFERENT 
RESULTS WITH MORE CREATIVE 
POSSIBILITIES. IS IT STILL 
THE ORIGINAL ELUMENATION? 
NATURALLY. EXTRAORDINARY 
BRILLIANCE AND INCREDIBLE 
SHINE? OF COURSE. A CHOICE 
OF LONG-LASTING OR SEMI-
PERMANENT COLOUR? INDEED. 
AND CREATIVE TECHNIQUES 
POSSIBLE? YES, YES, YES. NOW IS 
THE TIME TO GET EXCITED.

SB:ADVERTORIAL

COLOUR
WITH A 
DIFFERENCE

PIONEERING
Goldwell made waves 
in 2001 with the 
launch of Elumen, a 
line of long-lasting 
direct dyes with 
incredible shine and 
extraordinary colour 
brilliance. When 
you consider it’s 
also non-oxidative, 
ammonia-free and 
without ammonia 
odour, you have a 
true game changer 
for salons. And now 
the bar’s gone even 
higher as Elumen is 
reinvented and re-
launched with more 
colouring possibilities 
than ever. 

PIONEERING
Goldwell made waves 
in 2001 with the 
launch of Elumen, a 
line of long-lasting 
direct dyes with 
incredible shine and 
extraordinary colour 
brilliance. When 
you consider it’s 
also non-oxidative, 
ammonia-free and 
without ammonia 
odour, you have a 
true game changer 
for salons. And now 
the bar’s gone even 
higher as Elumen is 
reinvented and re-
launched with more 
colouring possibilities 
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The addition of Elumen 
Thickener allows for more 
creative freedom too, with 
shades your clients will 
love…Rose, Mint and Blue. 

Set yourself apart and show 
how you can colour with the 
choice of original Elumen or 
brand new Elumen Play and 
then look to the perfectly 
matched Elumen Care Line 
for aftercare.

PLAY TIME
With the introduction of 
Elumen Play, you can offer a 
semi-permanent hair colour for 
the ultimate versatility. 

There are eight intense shades 
to choose from, created in 
hot pink, ocean blue and 
everything in-between. Or, 
for a pastel look there are 
four colours including Blush 
Coral, Bashful Rose, Sweet 
Lavender and Cool Mint. 
All of the shades fade true to 

SB:ADVERTORIAL

THE NEXT 
GENERATION OF 
ELUMEN IS THE 
FIRST AND ONLY 
DIRECT DYE SYSTEM 
WITH STUNNINGLY 
DIFFERENT RESULTS 
AND NOW, FOR THE 
FIRST TIME EVER, IT 
HAS TWO NATURAL 
SHADES TO COVER 
GREY HAIR WITH 
DIRECT DYES.

COLOUR
WITH A 
DIFFERENCE

ELUMEN TONE-ON-TONE 
COLOUR SERVICE

ELUMEN FULL COLOUR 
SERVICE

ELUMEN GREY 
COVERAGE

ELUMEN GREY 
REDUCTION SERVICE

ELUMEN BLONDE TONING 
SERVICE

ELUMEN EXTRA SHINE 
SERVICE

COLOURING 
POSSIBILITIES 
WITH ELUMEN

3

tone, so your creativity will 
keep on going long after your 
client leaves the salon. But, 
if they want to start again 
before they’re due, Elumen 
Play Eraser will remove all 
colour so you can play again!

CARING SIDE
Show your clients some 
love with Elumen Care – the 
perfect match for Elumen 
and Elumen Play. 
There are six products to 
choose from, two for in-salon 

and four at home. They all 
help your clients keep the 
brilliance, shine and maintain 
nourished hair with an 
improved hair structure. 

They can be used with Elumen 
to lock in the colour or Elumen 
Play to support fading tone on 
tone up to 100 percent. 

It’s colour care like no other. 
 Are you ready to colour 
different?

Info: goldwell.co.uk
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JC PUBLISHING LTD, OFFICE 104, 176 SOUTH STREET, ROMFORD, ESSEX, RM1 1BW 
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WITHOUT PERMISSION OF THE PUBLISHER IS STRICTLY PROHIBITED.

WE CAN’T QUITE BELIEVE WE’RE 
GOING TO BE LOOKING AT 
CHRISTMAS SOON, WHICH IS WHY 
WE’RE GOING TO ENJOY JUST ONE 
MORE ISSUE WHERE WE PROMISE 
THERE WON’T BE A FESTIVE 
PRODUCT IN SIGHT. INSTEAD YOU 
CAN ENJOY A FOCUS ON YOUR 
BUSINESS AND HOW YOU CAN 
CONTINUE TO GROW IT, ALL YEAR 
THROUGH .

We often get asked, ‘how can you 
make a salon successful’, which 
is a question with many answers. 
This is what gives us so much 

content to fill the pages of Salon Business 
with, again and again. It never gets boring 
either as it’s such an innovative industry to 
work in, things are always changing. 

That brings us around to our colour focus 
for this month. It’s packed with useful 
information to help you ensure your colour 
services are not only on-point, but relevant 
for the season ahead. 

Talking of seasons, it’s not just colour that’s 
getting a re-lift; see our fashion feature on 
pages 40 to 45, to see what’s happening to 
style, too. It’s an eclectic mix.

’til next time.

Jo Charlton
Publishing Editor

EDITOR’S
WORDS

SB:EDITOR’S LETTER

HAIR: THOMAS HILLS, DIRECTOR, TH1 HAIR
MAKEUP: JO SUGAR

PHOTOGRAPHY: RICHARD MILES
STYLING: BERNARD CONNOLLY
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As Janet leaves 
this role as UK 
Ambassador for 
Schwarzkopf 

Professional’s Shaping Futures, 
it is diffi cult to put into words the 
incredible values, passion, time, 
energy, motivation and drive that 
she poured into Shaping Futures.  

“Janet partnered us here in the 
UK to make Shaping Futures a 
leading light across the world. It is 
with huge sadness but the most 
enormous level of gratitude that 
Janet steps down to focus on 

personal challenges facing her and 
as our friend and business partner 
she has our enduring thanks 
and support,” says Kay Brady 
Head of Education, Schwarzkopf 
Professional. 

Janet has worked tirelessly to 
ensure the volunteers and the 
trainees were equipped and 

supported with all of the pre and 
during trip training needed for 
successful outcomes for all.  

Working with the Schwarzkopf 
PPS education team to deliver 
training in India, Jordan, Vietnam 
and most recently the Philippines, 
Janet has helped to roll out the 
opportunity of a new future 
to under privileged children, 
equipping them with skills for life. 

During her tenure as UK 
Shaping Futures ambassador 
for Schwarzkopf Professional, 
Janet has trained and supported 
70 hairdressing volunteers from 
around the UK; joined these 
volunteers in fundraising over 
£50,000 for the projects and 
witnessed over 300 trainees 
graduate the Shaping Futures 
programme in their countries of 
origin.

“I have loved this period of my life 
more than I can say, it has been 
so rewarding to see young people 
transformed by learning and care 
that is shown through Shaping 
Futures. It has been an honour, a 
privilege and I know this project 
for which I hold the most deep 
passion is in great shape and in 
safe hands,” says Janet. 

JANET MAITLAND BEGAN HER EIGHT YEAR ASSOCIATION WITH 
SHAPING FUTURES IN 2011 WHEN SHE JOINED THE PROJECT 
AS A VOLUNTEER, AND FOR THE ENSUING SEVEN YEARS 
JANET HEADED UP THE UK SHAPING FUTURES INITIATIVE FOR 
SCHWARZKOPF PROFESSIONAL AS UK AMBASSADOR. TODAY, 
JANET STEPS DOWN DUE TO ILL HEALTH.

Aselect gathering 
of the UK media 
and industry 
associations arrived 
at Takara Belmont’s 
London HQ to 

celebrate and tour the new 
state-of-the-art showroom and 
indulge in luxury treatments and 
hairstyling; the centrepiece of 
which was the Yume head-spa. 

Representing the pinnacle of 
technical innovation, guests 
were treated to the ultimate 
VIP experience before fi nding 
refreshment in the pop up 
cocktail bar. Along with an 
elegant fl ower wall and luxury 
buffet the event proved a 
great success, leaving guests 
informed, thoroughly relaxed 
and gastronomically contented. 

Setting the scene, Managing 
Director Mr. Hoshina extended 
a warm welcome and 
expressed his appreciation 
of the media’s support. In a 
speech that highlighted the 

signifi cance of this anniversary, 
he touched on the company’s 
journey and evolution, and its 
major accomplishments that 
have culminated in Takara 
Belmont’s global position and 
offering in the 21st Century.  

Cari-Anne Rawlinson, Takara 
Belmont’s Hairdressing 
Marketing Executive said: “We 
were delighted to welcome our 
guests and immerse them in 
a Takara Belmont experience. 
Their response to the new 
showroom, the treatments 
and our equipment was very 
positive. 

“We look forward to building 
on our heritage and introducing 
more groundbreaking 
equipment in the future. The 
support of our guests and our 
relationships with the media 
and key industry organisations 
is so valuable. This event gave 
us an opportunity to thank them 
and show our gratitude.”

6

NEWS

DIAMOND 
CELEBRATIONS

HELPING
OTHERS

TAKARA BELMONT ARRIVED IN LONDON IN 1959 AND 
NOW, SOME 60 YEARS ON, IT WAS ONLY FITTING THAT THIS 
ANNIVERSARY YEAR SHOULD SEE THE UNVEILING OF A NEW-
LOOK LONDON SHOWROOM.   

“I HAVE LOVED THIS 
PERIOD OF MY LIFE 
MORE THAN I CAN 
SAY, IT HAS BEEN SO 
REWARDING.”
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HOOKER & YOUNG ASSISTANTS AND STYLISTS PITTED THEIR 
TALENTS AGAINST EACH OTHER IN AID OF THE BRAND’S 
STYLE AWARDS. OPEN TO THE ENTIRE TEAM, THE STANDARD 
WAS ONCE AGAIN PHENOMENAL, GIVING JUDGES A TOUGH 
GIG, BUT THE RESULTS ARE IN!

The results are a real 
testament to how 
hard all of the team 
worked to produce 
these incredible 

looks. It’s amazing to see such 
young talent knock it out of 
the park yet again,” said Gary 
Hooker & Michael Young.

AND THE WINNERS ARE…
ASSISTANT OF THE YEAR 1: 
KIZZY O’HARA, JESMOND. Open to 
all assistants with under 2 years’ 
experience, entrants were 
required to create a styling-only 
look of their choice to showcase 
their skill and talent.

ASSISTANT OF THE YEAR 2: 
KAYLEIGH SKILLEN, JESMOND. 
Open to all assistants with over 
2 years’ experience. Entrants 
were required to create a look of 
their choice to showcase their 
skill and talent.

THE HOOKER & YOUNG STYLE 
AWARD: JONATHAN TURNER, 
JESMOND. To the most 
progressive look epitomising the 
Hooker & Young brand.

ORIBE STYLE AWARD:
MILLIE NESBITT, GOSFORTH. To 
the stylist most accurately 
representing the beauty of Oribe 
hair.

SALON TREND: SOPHIE GIBSON, 
GOSFORTH. Open to all stylists, 
entrants were required to create 
an on-trend cut and colour look 
with consumer appeal.

SCHWARZKOPF ESSENTIAL LOOK 
– BEVAN CLARK, JESMOND. To 
the stylist most accurately 
representing this season’s 
Schwarzkopf Essential Looks 
collection.

The latest fundraiser 
was held in tandem 
with Harley Davidson 
and American Crew. 
Hundreds of clients 
and friends jammed 

into the Clapham Junction 
store in St John’s Road, for the 
chance to have a selfie on a 
£10,000 Harley Davidson after 
being groomed at the hands of 
Jacks’ stylists.

“It’s amazing the vibe created 
by teaming up with such a 
legend,” said Emma Lee of 
Jacks of London. “It was like 
having royalty in the room, with 
everyone vying to get near. But 
we also had everyone queuing 
for services, be it a haircut, 
beard trim or American Crew’s 
luxury Acumen facial and every 
donation will go to the charity.”

There was a raffle to win 
a £500 Harley Davidson 
jacket donated by Dan Lovis, 
Marketing Manager of Harley 
Davidson UK and Ireland along 
with some American Crew 
Acumen products.

Jacks of London decided that, 
rather than just have a party to 
celebrate its long success at 
the forefront of the barbering 
industry, it would spend the 
year raising money to help 
Prostate Cancer UK. The 

charity’s team was there in 
force, not just for the traditional 
beer and pizza, but also to chat 
about the prostate cancer, its 
symptoms and treatment.

“Learning about the disease 
has really opened our eyes to 
the impact it has, because until 
recently people didn’t talk about 
it. But we have the balls to get 
the conversation going and we 
intend to keep on raising funds 
and awareness,” said Emma. 

Prostate Cancer UK helps fund 
vital research all year long into 
better diagnosis, treatment and 
prevention of the disease, as well 
as providing support for affected 
men and their families. This 
traumatic disease is currently the 
most prevalent cancer in men, 
killing one man every 45 minutes, 
and it claims the lives of more 
men than breast cancer does 
women. 

STYLE 
PERSONIFIED “LEARNING ABOUT 

THE DISEASE HAS 
REALLY OPENED OUR 
EYES TO THE IMPACT 
IT HAS, BECAUSE 
UNTIL RECENTLY 
PEOPLE DIDN’T TALK 
ABOUT IT. ”

NEWS

JACKS OF LONDON HAS CLOCKED UP MORE THAN £700 FOR 
PROSTATE CANCER UK AFTER DEDICATING A YEAR TO THE 
CHARITY TO MARK 25 YEARS IN BUSINESS. 

GOOD WORK

NEWS_SEPT19.indd   7 29/08/2019   00:17



Created by Anthony 
Mascolo, Alternative 
Hair Global President, 
the Visionary 
Award provides 
opportunities for 

talented hairdressers to show 
their artistry as part of the 
Visionary Award Show, held 
on the night of the London 
Alternative Hair Show.  

Since it first became part 
of the show, the Visionary 
Award Show has grown in 
popularity year by year and is 
now an important aspect of the 
evening. Speaking about the 
first Alternative Hair Visionary 
Award in Taiwan, Anthony 
Mascolo said: 

“I believe in providing 
hairdressers with the chance 
to demonstrate their creativity, 
giving them opportunities to 
show their artistry support 
their personal career journey.  
I see The Visionary Award as 
being about hairdressers who 
are the future of artistic global 
hairdressing. 

“Every year the competition 
has been well-supported by 
Taiwanese hairdressers and 
I am absolutely delighted we 
were given the opportunity 
to hold the Visionary Award 

in Taiwan prior to this year’s 
London Alternative Hair Show.  
We had an incredible number of 
entries for the three categories: 
cut & colour, men’s and 
avant-garde and the winners, 
chosen from the  35 finalists 
will come to London as part of 
the Alternative Hair Show at 
Excel, on Sunday, October 6.”

The event is sponsored and 
organized by The Ripple Group 
and Salon News Asia who have 
graciously become Patrons 
of Alternative Hair for their 
generous support.

Not long now until the 2019 
Alternative Hair Show, Parody. 
Watch this space.

IN THE BUILD-UP TO THIS YEAR’S ALTERNATIVE HAIR SHOW, 
THE FIRST ALTERNATIVE HAIR VISIONARY AWARD TAIWAN 
TOOK PLACE IN JULY IN TAIPEI.

The multi-award-
winning salon’s 
charming courtyard 
garden is the perfect 
setting for Q’s latest 
Clarins event where 

guests were treated to mini 
treatments and consultations 
while they sipped prosecco 
and nibbled mouth-watering 
canapes.

The courtyard garden is also 
proving a magnet for all kinds of 
other occasions, including a
range of well-attended 
workshops, and is in constant 
use as a delightful setting for
afternoon tea, morning coffee 
or simply to relax.

Recently the salon was busy 
with ladies wanting to look their 
best for Glorious Goodwood
and the garden offered their 
race-going gent companions 
somewhere to relax and enjoy a
tipple while they waited.

“We are actively trying to grow 
our brand within the community 
and being diverse is key to 
this,” said Dawn Lawrence 
Grant, Q’s Managing Director. 
“If we were still just a hair
salon also offering beauty 
treatments, we simply wouldn’t 
be as successful on the high
street as we are today.

“We opened our courtyard 
garden offering alcoholic 
refreshments over the summer 
with a gorgeous west-facing 
garden area, offering seating, 
waited service, a variety 
of alcoholic refreshments 
alongside our standard 
refreshments menu.

“Various summer events held in 
this garden have been repeated 
this year to huge success with 
demand for us to have more 
growing by the year.”

8
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SUMMERTIME

EASTERN 
INFLUENCES

SUMMERTIME IS GARDEN PARTY TIME AT Q HAIR AND 
BEAUTY IN CHICHESTER, WHICH IS HOSTING ALL KINDS OF 
SPECIAL EVENTS THAT MAKE THE MOST OF THE SUNSHINE.

“EVERY YEAR THE 
COMPETITION HAS 
BEEN WELL-SUPPORTED 
BY TAIWANESE 
HAIRDRESSERS AND 
I AM ABSOLUTELY 
DELIGHTED WE WERE 
GIVEN THE OPPORTUNITY 
TO HOLD THE VISIONARY 
AWARD IN TAIWAN 
PRIOR TO THIS YEAR’S 
LONDON ALTERNATIVE 
HAIR SHOW.”  
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A PLACE ON THE FELLOWSHIP FOR BRITISH 
HAIRDRESSING’S F.A.M.E. TEAM IS ONE OF THE MOST 
SOUGHT-AFTER EXPERIENCES IN THE INDUSTRY, SO IT WAS 
NO SURPRISE THAT THE 13 SEMI-FINALISTS BROUGHT THEIR 
A-GAME TO THEIR DAY-LONG AUDITION EXPERIENCE.

Each of the 13 artists was 
tasked with preparing 
two models, as well as 
undertaking an interview 
and group presentation.
The audition process, 

which took place at the Wella 
World Studio in London, saw 
team members create one 
model look, before being divided 
into groups to work together 
on a presentation. The group 
process meant the semi-finalists 
had to work together to come up 
with a theme, choreography and 
presentation – all in 90 minutes, 
with people they had never met 
before that day.

As well as working together on a 
theme, they also had to complete 
a second model look, which fitted 
with their own aesthetic, as well 
as the team dynamic. 

While working on their models, 
team members were quizzed 

by judges, who also sat down 
with each semi-finalist for a more 
thorough interview. 

Finally, it was time for the live 
presentation, in front of an 
audience of friends, family, 
Fellowship members – and those 
all-important judges.

With the judges scores added 
up, the eight lucky finalists were 
announced – and will now go 
on to compete once more live 
onstage at Salon International. 

The F.A.M.E. Team 2020 finalists 
are Alessandro Gennusa, 
Toni&Guy Westfield; Alexander 
Hardy, The Vault Hair and Spa; 
Brooke Evans, BE Ironbridge; 
Brandon Messinger, The Hair 
Movement; Casey Coleman, 
Chair Salons; Jose Domene, Hare 
and Bone; Lloyd Court, Skyler 
London and Rory Mason, Ashley 
Gamble.

Leading the team 
artistically is Creative 
Director Andrew 
Barton, multi-award 
winning celebrity 
hairdresser, former 

British Hairdresser of the Year 
and British Hair Icon.  

Andrew who also holds an 
honorary doctorate for services 
to the hair industry says: 
“We’re looking to enhance 
and expand on the current 
team with an elite group of 
highly skilled extensionists and 
hair artists who will represent 
the Racoon brand at various 
creative initiatives throughout 
the year, both consumer and 
trade facing projects.” 

If you’re a creative hairdresser, 
enjoy using hair extensions 
as part of your work and are 

looking for a new challenge to 
build on your career success, 
then Racoon wants to meet 
you. Interviews are being held 
on Tuesday, October 1, at 
Wella World Studios London.

F.A.M.E. TEAM 
2020 FINALS

RACOON 
LAUNCHES 
NEW 
SEARCH

“WE’RE LOOKING 
TO ENHANCE AND 
EXPAND ON THE 
CURRENT TEAM WITH 
AN ELITE GROUP 
OF HIGHLY SKILLED 
EXTENSIONISTS AND 
HAIR ARTISTS WHO 
WILL REPRESENT THE 
RACOON BRAND AT 
VARIOUS CREATIVE 
INITIATIVES”

NEWS

RACOON IS HOLDING AN X-FACTOR STYLE RECRUITMENT 
DAY TO MEET NEW TALENT AND ‘NEW VOICES’ TO JOIN 
THE EXISTING RACOON ARTISTIC TEAM AND THE DEADLINE 
IS LOOMING!
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COLOUR IS BIG BUSINESS, OR AT LEAST 
IT CAN BE IF YOU KNOW HOW. READ UP ON 

COLOUR, SOCIAL TIPS AND BEING ON-TREND. 
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A NEW SEASON BRINGS WITH IT A HOST 
OF NEW STYLES – AND DEMANDING 
CLIENTS THAT WANT YOU TO ACHIEVE 
THEM, MAKING NOW THE TIME TO SWAT 
UP. TIGI’S FREE EDUCATION PLATFORM, 
TIGIFUSE.COM, IS THE PERFECT PLACE 
TO HEAD, WITH EXCITING NEW CONTENT 
BEING ADDED THIS MONTH! 

SB:ADVERTORIAL

LEARN 
TO 
PROGRESS
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EDUCATION
When your clients come 
knocking for a new Autumn 
look, you want to make sure 
you’re equipped to give a fi rst 
class service, with on point 
artistic and technical skills, 
that will see them return 
again, and again.

TIGI Founder and International 
Artistic Director, Anthony 
Mascolo, believes the best 
way to do that is with ongoing 
education, and TIGI has just 
the thing. 

This September, creative 
website TIGIFUSE.com 
will host its fi rst ever TIGI 
collection, Modern Classics, 
where it can be accessed 
easily for free, 24/7, alongside 
a host of other education 
tailored to salons.

“At TIGI, we always aim 
to support hairdressers at 
every stage of their career, 
delivering fresh and new, 
trend-led education. Our new 
approach to Modern Classics 
allows you to continually 
progress for 100 percent 
salon success. From classic 

SB:ADVERTORIAL

“AT TIGI, WE ALWAYS 
AIM TO SUPPORT 
HAIRDRESSERS 
AT EVERY STAGE 
OF THEIR CAREER, 
DELIVERING 
FRESH AND NEW, 
TREND-LED 
EDUCATION. OUR 
NEW APPROACH TO 
MODERN CLASSICS 
ALLOWS YOU TO 
CONTINUALLY 
PROGRESS FOR 100 
PERCENT SALON 
SUCCESS.”

highlighting to creative 
colouring techniques, our 
goal is to help hairdressers 
build their confi dence, armed 
with the education content 
and inspiration to use in their 
salons. TIGI Modern Classics 
allows us to build on our past 
but, at the same time, look 
forward with a new approach; 
we hope you fi nd all this new 
information useful,” says 
Christel Lundqvist TIGI Global 
Technical Creative Director 
and owner of STIL salon.

MODERN 
CLASSICS
Created by TIGI Creative 
Directors from across the 
globe, under the direction 
of Anthony Mascolo, 
Modern Classics has a 
truly international feel that 
illustrates the breadth and 
reach of TIGI and shows the 
synergy and diversity of the 
team’s work.

“Over the years, classic 
hairdressing has provided 
thousands of hairdressers 
with the basis of their daily 
salon work and has been 
a fundamental part of the 
education programmes my 
team and I have developed,” 
says Anthony.

“We regularly reassess the 
styles we’ve previously 
created; updating our 
techniques as well as 
reviewing the TIGI products 
we use to fi nish the looks. 
TIGI Modern Classics, takes 
eight classic techniques 
through to creative looks, 
providing the very latest 
concepts for your team’s 
salon work, whatever their 
level of experience. 

“TIGI Modern Classics is 
classic, but dressed for your 
clients today and I’m sure 
hairdressers will fi nd the 
content invaluable.”

ENCOMPASSING EIGHT 
CUTTING AND COLOURING 
TECHNIQUES, TIGI MODERN 
CLASSICS IS AVAILABLE ON 
TIGIFUSE.COM, ALLOWING 
YOU TO STUDY THE NEW 
WORK WHENEVER AND 
WHEREVER YOU WANT.  

ALL NEW TECHNIQUES 
WILL ALSO BE INCLUDED IN 
COURSES AT TIGI LONDON 
ACADEMY, SO IF YOU LIKE 

WHAT YOU SEE ONLINE, YOU 
CAN GO FURTHER WITH IT. 

A LIMITED EDITION OF 
TIGI MODERN CLASSICS IS 

AVAILABLE IN PRINT. PLEASE 
CONTACT CUSTOMER.SERVICE@

TIGI.COM OR PHONE:
0344 8440944

FOR TIGI ACADEMY COURSES, 
EMAIL UK.EDUCATION@TIGI.COM
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WONDERING WHAT’S AHEAD WHEN IT COMES TO 
COLOUR? HERE’S YOUR ALL-INCLUSIVE GUIDE…

BY FIONA WARD
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Like every other corner of 
the growing hair industry, 
your clients’ colour palette 
is changing once again for 
the coming season. And 

as we’ve become accustomed to, 
the input of celebrities and social 
media has lifted expectations to 
new heights – though happily, these 
days we are focusing even more on 
the condition and strength of the 
hair, as well as the most Instagram-
friendly results. 

With most product houses now 
offering bonding treatments and 
innovative new glazes and glosses 
alongside their colour ranges, this 
Autumn/Winter’s colour trends are 
just as much about texture and 
shine as they are about in-demand 
hues.

THE TRENDS
RED’S RIGHT
The temperature may be cooling, 
but the end of 2019 will see warmer 
tones remain popular – particularly 

in rich reds and coppers, and even 
peaches. “Due to the season, red 
hair has blown up over Instagram 
recently with bright red shades 
and shades of cinnamon being 
particularly favoured,” says Neil 
Barton, Goldwell ambassador and 
owner of Neil Barton Hairdressing. 

“For a catwalk-inspired red hair look 
I particularly love to use cinnamon 
and copper shades and mix 
highlights with the Goldwell Pure 
Pigments in red to give the hair 
extra shine and to warm up the skin 
tone and allow it to really glow.”

But for those that are nervous of 
a full-on scarlet style, Brooks & 
Brooks Colour Specialist Grace 
Dalgleish recommends a modern 
copper instead. There are three 
coppers every colourist should 
know, she confirms ‘bronzed 
copper’, ‘dusted copper’ and ‘rusty 
reds’. 

“Bronzed copper is a combination 
of warm meets cool,” she 
says, “achieved by mixing your 
opposite reflect shades together, it 
creates a metallic result – ultra shiny 
and bespoke. This is great for global 
applications, freehand and seamless 
colour melts. 

“Dusted copper adds a blush hue 
over the hair. It’s a soft delicate 
pastel tone that works great over 
lighter bases or when working with 
barely-there baby lights,” she adds. 
“The rusty reds compliment darker 
bases – colour melting into the root 
will give an illusion of a more natural 
redhead.”

A common concern for clients 
wanting to go warmer is brassiness, 
so Robert Eaton, who mentored the 
Fellowship for British Hairdressing’s 
Colour Project team in creating the 
collection for these pages, advises 
using a gloss in these instances. 
“We layer a super glossy colour 
over existing shades to create a 
more multi-dimensional colour,” he 
says. 

“One of the best shades for both 
blondes and brunettes is rose pink 
and gold. It works on both light 
and dark hair, adding a warmth 
that compliments many skin tones 
without looking brassy and yellow.” 
 

“PLATINUM, FULL-HEAD 
BLEACHES HAVE BEEN BIG 

FOR US THIS YEAR, BUT 
THE TONES ARE CHANGING. 
BUTTERY, CREAMY SHADES 

ARE BEING ASKED FOR 
MORE AND MORE. I USE 

BALMAIN COULEURS 
COUTURE TONERS TO 

ACHIEVE THE SOFTEST 
OF WARMTH THAT GOES 
NOWHERE NEAR GOLD, 

BUT GIVES A LITTLE 
‘REALNESS”

THE NEW 
CLASSICS
Of course, tried-and-tested blondes 
and brunettes are the bread and 
butter of most salon businesses, 
and though they’re here to stay, 
they’re welcoming some warmth, 
too. Blondes are going buttery 
rather than icy and cool, while 
darker-haired clients may want to 
try juicy berry tones. 

Balmain Hair’s UK ambassador 
Lisa Shepherd tells us: “Platinum, 
full-head bleaches have been big 
for us this year, but the tones are 
changing. Buttery, creamy shades 
are being asked for more and more. 
I use Balmain Couleurs Couture 
toners to achieve the softest of 
warmth that goes nowhere near 
gold, but gives a little ‘realness’.”

‘Spicy’ is the buzzword for this 
season’s brunettes, according to 
Gary Taylor, owner of Edward & Co 
in West Yorkshire. “They become 
deeper in tone with beautiful berry 
and blackcurrant hues,” he says. 
“Rich aubergine shades can look 
moody and confident, while adding 
a royal purple sheen will beautifully 
shimmer with the movement of 
the hair. 

“This look isn’t for everyone – if 
the client is lighter than a base 5 
or 6, the darker tones run the risk 
of washing them out, so go for a 
gentler lavender purple instead.”

BLOCK IT OUT
When it comes to even edgier 
looks, colour blocking is seeing 
something of a resurgence. “Expect 
colour to make a statement with 
colour blocking – irrespective of 
palette – a massive feature,” says 
Indola’s Global Colour Ambassador 
Paddy McDougall.

It’s a win-win for both your clients 
and your business, according to 
Adele Clarke, owner of Spectrum 
Hair Company and OSMO Brand 
Ambassador. “It’s great news 
time-wise in the salon,” she says. 
“Just clean neat sections are 
needed and it’s nowhere near as 
time-consuming and fiddly. And for 
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social media, too, these looks are 
so eye-catching and really pop off 
the page when scrolling past.”

As for colour choices, the whole 
spectrum is yours, though one 
surprising trend that has emerged 
is the return of the grey streak, 
which Bad Apple Hair’s Colour 
Manager Steph Peckmore is 
championing. 

Think of it as a retro take on 
face framing – supermodel Erin 
O’Connor is rocking the look, as 
is US presidential candidate Tulsi 
Gabbard. It’s a powerful choice, 
that’s for sure. 

“We’re seeing chunky concrete 
grey block streaks added to 
contrasting coloured hair – 
usually black,” says Steph. 
“Colour placement is crucial to 
determining the finish – we hand 
paint carefully selected sections 
of hair to create the appearance 
of a glass-like reflection, in a 
similar way to the technique used 
to create shine bands. It’s a fresh, 
flattering and glamorous way to 
go grey.” 

THE TECHNIQUES
LIGHTENING MOVES
Multi-tonal balayage looks are 
still popular with clients, though 
methods are continually changing 
for the best finish. Particularly, 
clay lighteners have become 
preferable for hand-painted looks 
– balayage expert Jack Howard 
has recently sung the praises of 
Schwarzkopf Professional’s new 
BlondMe version. “It spreads as 
easily as icing on a cake, which 
makes life as a hair painter so 
much easier,” he says. “It’s the 
right consistency straight away 
and is the perfect product to use 
for balayage.”

As for his tips for the perfect 
application, he adds: “The key 
to an impactful yet super-soft 
balayage is the ‘negative space’. 
This refers to the careful contrast 
between the base colour and the 
lightened pieces that allow the 
hair to look gently illuminated.”

CONDITION? NO 
COMPROMISE
Clients are becoming increasingly 
aware of their hair health, and 

with new focus on nourishing 
ingredients and treatments to 
protect from damage, the end 
result of your appointment is 
increasingly about condition as 
well as colour. 

“We are seeing some subtle 
changes and swings in colour 
trends and this is leaning towards 
clients and stylists alike being 
a little kinder to the hair,” says 
Adele Clarke. 

JOICO European Design Team 
Member Paul Watts is all for 
the bond-protecting treatments 
that have transformed the colour 
market. “For me, JOICO Defy 
Damage is a gamechanger. It 
completely changes the condition 
and texture of the client’s hair and 
it boosts their colour beautifully,” 
he says. 

“I think these treatments instill 
confidence in clients and stylists 
as you can be sure that the hair 
is being cared for and protected 
from the very core.”

Adele adds: “Our lightening 
techniques are also changing. For 
a lot of our fashion shades, the 
heavy bleaching that was once 
deemed necessary is no longer. 
We are gently steering our clients 
to choices that require no more 
than a few shades of lift from 
their natural base and high lift 
tint, or a gentler bleach shampoo 
blended into the mid lengths and 
ends. 

“It’s often sufficient for enough 
lift, to then go back into and layer 
over with the bright vivid shades 
our braver fashion colour clients 
love.”

CONSULTATION 
IS KEY
Hair education is focusing 
increasingly on communication 
when it comes to colour –
particularly since clients’ 
expectations have never been 
higher. In fact, TIGI Professional 
has dubbed theirs the ‘creative 
consultation’, and regard it as 
central to their entire training 
scheme.

“Sometimes a desired look is 
a journey that you need to take 
your client on,” says Robbie 
Robertson, Technical Director at 

TIGI salon Forresters Reading. 
“With the rise of social media, 
managing clients’ expectations is 
even more difficult than ever…the 
concept of creative consultation 
supports you in this process 
and enables you to create the 
perfectly tailored shade for each 
client.”

This applies to aftercare, too, 
particularly with the trending red 
shades of this season, which are 
notoriously trickier to maintain. 
“Tailor make a take-away direct 
colour conditioner for your 
client to pump up their colour 
in-between salon visits,” adds 
Harriet. “During your consultation, 
you really need to educate them 
about these trends. Clients need 
to be aware of high-maintenance 
colours before they commit.”
So whatever hues autumn brings, 
hair should be looking better than 
ever before.

“OUR LIGHTENING 
TECHNIQUES ARE ALSO 
CHANGING. FOR A LOT OF 
OUR FASHION SHADES, 
THE HEAVY BLEACHING 
THAT WAS ONCE DEEMED 
NECESSARY IS NO 
LONGER. WE ARE GENTLY 
STEERING OUR CLIENTS 
TO CHOICES THAT REQUIRE 
NO MORE THAN A FEW 
SHADES OF LIFT FROM 
THEIR NATURAL BASE 
AND HIGH LIFT TINT, 
OR A GENTLER BLEACH 
SHAMPOO BLENDED INTO 
THE MID LENGTHS AND 
ENDS.” 
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DISCOVER A NEW WAY TO BALAYAGE 
WITH THE LATEST INNOVATION FROM 
SCHWARZKOPF PROFESSIONAL’S 
LEADING BLONDE BRAND, 
BLONDME.
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FREEHAND
BLONDME provides 
professional colourists with 
everything they need to 
create signature blondes 
and achieve Schwarzkopf 
Professional’s ultimate 
blonde perfection.

Now the brand’s latest 
blonde innovation, 
BLONDME Bond Enforcing 
Premium Clay Lightener, 
is set to re-ignite the 
balayage trend but 
with new gusto. As a 
lightener with integrated 
Bond Enforcing 
Technology, it empowers 
hairdressers to produce 
creative, freehand, 
blonde looks – more 
effi ciently than ever 
before!

THE SCIENCE 
The advanced, premium, 
soft-to-solid formula cleverly 
creates an outer shell, 
which allows the lightener 
to stay moist on the inside, 
unleashing its full lifting 
power, while the outer shell 
protects uncoloured hair from 
product transfer.

BLONDME’s fi rst Premium 
Clay Lightener, it also includes 
Bond Enforcing Technology. 
This minimises hair breakage 
during lightening and lifting 
services, supporting hair 
artists to deliver the iconic 
blonde results their clients 
demand – on hair that often 
isn’t in the best condition.

The clay application ensures 
precision for seamless blonde 
results, allowing hairdressers 
to feel complete confi dence 
as they create modern, 
freehand looks, bespoke to 
their clients.  

DETOX
Launched this summer, 
BLONDME Detoxifying 
System is Schwarzkopf 

SB:ADVERTORIAL

“FOR YEARS I’VE STRUGGLED TO HELP 
MY CLIENTS WITH THESE PROBLEMS BUT 
NOW BLONDME DETOXIFYING SYSTEM HAS 
ANSWERED THIS ISSUE THANKS TO ITS 
FIRST EVER BLONDE RECOVERY SYSTEM 
WITH THE SKILL AND EXPERTISE THAT 
YOU’D EXPECT FROM BLONDME.”
Professional’s fi rst blonde 
recovery regime designed to 
revive and protect blonde hair. 

Devoted to lasting blonde 
haircare, the new range 
is also powered by 
BLONDME’s 
integrated 
Bonding 
Technology – with 
Vitamin C, Amino 
Acids, Moringa 
Seed and Malic 
Acid, known 
for detoxifying, 
strengthening 
and protecting 
properties.

In salon, the BLONDME 
Detoxifying System works 
together to deeply detoxify 
and instantly refresh; 
bringing back healthy-looking 
shine to dull blonde hair. 
At home, clients can create 

their own 2-step 
detoxifying 
regime with 
the BLONDME 
Detoxifying 
System Purifying 
Bonding 
Shampoo and 
the BLONDME 
Detoxifying 
System Bi-
Phase Bonding & 
Protecting Spray.

WITH THE SKILL AND EXPERTISE THAT 
YOU’D EXPECT FROM BLONDME.”
Professional’s fi rst blonde 
recovery regime designed to 
revive and protect blonde hair. 

Devoted to lasting blonde 
haircare, the new range 
is also powered by 
BLONDME’s 
integrated 
Bonding 
Technology – with 
Vitamin C, Amino 
Acids, Moringa 
Seed and Malic 
Acid, known 
for detoxifying, 
strengthening 
and protecting 
properties.

In salon, the BLONDME 
Detoxifying System works 
together to deeply detoxify 
and instantly refresh; 
bringing back healthy-looking 
shine to dull blonde hair. 
At home, clients can create 

their own 2-step 
detoxifying 
regime with 
the BLONDME 
Detoxifying 
System Purifying 
Bonding 
Shampoo and 
the BLONDME 
Detoxifying 
System Bi-
Phase Bonding & 
Protecting Spray.

AT HOME
After every BLONDME 
service, send your clients 
home with the perfect 
remedy for strengthening 
the delicate structure of 
the hair, in the BLONDEME 
Detoxifying System.

“Blondes always struggle to 
maintain brightness and that 
fresh feel, simply because 
of daily aggressions such 
as water and pollution,” 
says Global BLONDME 
Ambassador and award-
winning Balayage expert, 
Jack Howard. “For years I’ve 
struggled to help my clients 
with these problems but 
now BLONDME Detoxifying 
System has answered this 
issue thanks to its fi rst ever 
blonde recovery system 
with the skill and expertise 
that you’d expect from 
BLONDME.”

JACK HOWARD

Info: 
schwarzkopf-professional.co.uk
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EVERYTHING YOU NEED THIS 
COLOUR SEASON.
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SCHWARZKOPF 
PROFESSIONAL 
BLONDME BOND 

ENFORCING PREMIUM 
CLAY LIGHTENER, 
LIST PRICE £25.10 

INFO: SCHWARZKOPF-
PROFESSIONAL.CO.UK

ASP Kitoko Botanical Colour,
prices on request

COLOUR
KIT

HAIR:  COLOUR PROJECT 2019
TEAM LEADER: PAUL DENNISON @ KEN PICTON

ART DIRECTION: ROBERT EATON @ RUSSELL EATON
PHOTOGRAPHY: RICHARD MILES
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OSMO CHROMAPLEX 
SALON INTRO KIT, 
RRP £36.90 INFO: 

OSMOUK.COM

COLOUR_FOCUS.indd   22 29/08/2019   01:03



23

SB:MEN

Wella Professionals Colour.
ID, price on request

 INFO: WELLA.COM

TIGI Copyright Colour True Light 
Freestyle Blonder, price on request

INFO: tigicopyright.com

R+Co Gemstone Colour Shampoo and 
Conditioner, RRP £29 AND £29.50 INFO: 

01442 248 104

SENSUS INBLONDE 
NUDES, £5.90 +VAT PER 
TUBE INFO: PASSION-

4HAIR.COM

IDHAIR GLOSS TONERS, 
RRP £7.73 +VAT INFO: 

IDHAIRUK.COM

GOLDWELL 
ELUMEN WITH 
NEW ELUMEN 
PLAY

LIST PRICE FROM 
£6.86 INFO: 
GOLDWELL.CO.UK

INDOLA 
COLORBLASTER, RRP 

£11.35
INFO: INDOLA.COM

JOICO Defy Damage ProSeries 1 & 
2, RRP £20 EACH INFO: JOICO.COM, 

BALMAIN 
PARIS

POWDER
LIGHTENER

SALON PRICE £39.95 
INFO: BALMAINHAIR.CO.UK
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Profession 
Permanent 
Caring Color 
(PCC)
Indola PCC – the smartest colour with a� ordable prices for delivering 
best-in-class colour performance to ful� ll all your salon needs thanks to:

–  RELIABILITY – with proven Smart Color Pixel Technology delivering absolute 
coverage, lasting colour vibrancy and dazzling shine

–  And SMART inspiration 24/7 – creative techniques made easy!

Permanent Caring Color featuring Color Pixel Technology delivers up to 
100% coverage, lasting vibrancy and dazzling shine.

Follow us on:         instagram.com/indolauk

#Simply Smarter

(PCC)
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† SCHWARZKOPF 
PROFESSIONAL 

COLOUR DECODED 
FREEHAND 
SPECIALIST
Freehand colouring is a 
technique that’s here to 
stay but are you clued up 
on all of the skills needed 
to nail this creative trend? 
This one-day course is 
dedicated to colour trends 
like ombré, bronde and 
ronze, from innovative 
face-framing placement 

to classic balayage 
techniques.
INFO: askacademy.co.uk
DATE: September 9, 16, 
30, 2019
LOCATIONS: Belfast, 
London, Manchester
PRICE: £300 / £230

† FUDGE 
PROFESSIONAL 

HEADPAINT COLOUR 
ESSENTIALS
This morning-only 
theory session will 

SB:MEN

 AUTUMN’S EDUCATION 
HIGHLIGHTS

BE 
ON TOP

provide you with a thorough 
understanding of the Fudge 
colour portfolio of Headpaint 
and Paintbox. Covering hair 
structure, the colour wheel, 
peroxide choice, achieving 
target shade, formulating and 
colour correction, it does the 
lot. 
INFO: alanhoward.co.uk
DATE: September 17, 2019         
LOCATION: Chester  
PRICE: £25 +VAT and 
reservation fee [refundable 
on attendance]

† GOLDWELL DEMI-
PERMANENT COLOUR 

MASTERY         
Become confi dent to offer 
solutions that meet real-world 
needs and expectations 
– ranging from shine 
enhancement to exciting 
fashion colours and grey 
blending.
INFO: goldwell.com
DATE: September 10, 
October 8, 2019        
LOCATION: London 
Academy                 
PRICE: £175

† BALMAIN HAIR 
EXTENSIONS COLOUR 

& DESIGN COURSE
A one-day course that 
teaches everything on using 
extensions for colour, as 
well as volume and texture. 
It includes a mix of practical 
and theory with emphasis on 
hands on experience.
INFO: capitalhairandbeauty.
co.uk
DATE: September 3, 2019
LOCATION: Glasgow
PRICE: £81

† JOICO JOICOLOR 
SPECIALIST

This fi ve day program is 
designed to develop your 
expertise and knowledge on 
the Joicolor system. You will 
have the opportunity to work 
with each of the JoiColor 
ranges and have hands-on 
sessions with the Joico 
educators to discover the 
unique differences between 
each range and which 
products are best suited for 
each and every client.
INFO: laceyshairsupplies.
co.uk
DATE: September 9 and 10, 
October 7, 8 and 9, 2019
LOCATION: Reading
PRICE: £695 + VAT

† TIGI CREATIVE 
CONSULTATION

Increase your revenue, client 
satisfaction and loyalty by 
having the confi dence to carry 
out a full diagnosis for your 
clients’ care and colour needs. 
With a greater understanding 
of the principles of assessing 
skin tone, eye-level and 
complexion and armed 
with extensive knowledge 
of creative intermixing of 
the TIGI Copyright Colour 
portfolio, you can give 
clients a truly bespoke and 
trustworthy service.
 INFO: tigiprofessional.com
DATE: October 21 and 22, 
2019
LOCATION: London
PRICE: £375

HAIR:  COLOUR PROJECT 2019
TEAM LEADER: PAUL DENNISON @ 

KEN PICTON
ART DIRECTION: ROBERT EATON @ 

RUSSELL EATON
PHOTOGRAPHY: RICHARD MILES

MAKEUP: LUCY FLOWER
STYLING: STACEY JANE SHAW @ 

RUSSELL EATON

BALMAIN COULEURS COUTURE
book your free in-salon demo now

 Balmain Couleurs Couture is a limitless spectrum of intermixable shades. This spa treatment hair colour is enriched 
with silk protein, flaxseed, coconut and argan elixir which repairs and nourishes hair for the ultimate healthy shine. The 

use of Micro Pigments ensures colour penetrates deeper for longer lasting & reliable results. Offering an artisan spa 
colour experience with integrity, indulgence and bespoke results.

freephone 0800 781 0936 - info@balmainhair.co.uk - www.balmainhair.co.uk
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Take just five minutes out of your day to 

learn how you can improve your fashion 

creds, or how you can create a social 

media buzz about your salon. 
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NEW TO THE COLOUR 
SCENE, BALMAIN 
COULEURS COUTURE HAS 
QUICKLY AMASSED A LOYAL 
FOLLOWING. WE CATCH 
UP WITH LISA SHEPHERD, 

WHOSE SALON JOINED THE COUTURE COLOUR 
HOUSE RECENTLY, AND HASN’T LOOKED BACK.

CASE STUDY: LISA 
SHEPHERD HAIR
Lisa Shepherd’s award-
winning career spans over 
30 years, educating all over 
the globe, while back home 
she owns a successful salon. 
She’s also known for being 
the hair colour expert on 
series 5 and 6 of Channel 4s 
10 Years Younger, so colour 
is in her DNA.
 

THE STORY
“It’s a BIG deal changing 
colour brands, but it’s 
something I’ve done more 
than once as it can be such 
an exciting time for me as 
team leader and for my 
team. The opportunity exists 
to re-evaluate, refresh and 
re-energise to the max.

“For some salon owners it is 
a definite ‘no’, but for others 
it’s a ‘can’t wait’ scenario. 
You’ve just got to be brave, 
organised and open minded 
as to the positives and the 
potential benefits,” – of 
which Lisa thinks there’s 
plenty. 

“A change of supplier can 
really put a spring back into 
your squad’s steps. When 
we’ve been with a brand 
for a long time we can 
even become lazy in our 
colour choices and just pick 
the same tubes time after 

BE ‘BOLD
time. Therefore, with my 
love of ‘mixing things up’ 
in business, converting to 
another brand can really be 
the answer.

“You’ve got to LOVE 
who you’re going over to. 
Access their best people 
and their products and trial 
them extensively. With my 
experience I can tell if I like 
a brand by sampling just a 
few colours. I want to see 
superior grey coverage, 
intense red, pop toners, and 
lighteners. I want to try their 
best-selling product and their 
worst.”

If you do decide to switch, 
Lisa has more words of 
wisdom: “Above all, a salon 
owner is the leader so LEAD. 
When switching brands 
your team needs positivity, 
knowledge and support.

“Our approach is to set up 
a ‘play table’ and get hands 
on with the products. We 
then have a really honest 
exchange of opinions. Then 
we get the colour brand’s 
team in to talk us through 
the portfolio, balancing their 
superior knowledge of the 
brand with our forensic 
knowledge of our business. 
It’s important to be honest, 
but not negative; there’s a 
big difference. A successful 
conversion is marrying these 
elements together.

“Colour palettes differ and 
as I’ve always preferred flat 
backing tones because we 
do a considerable amount 
of correction – we demand 
colour that’s cool toned and 
sticks around. I’m not into 
‘translucent’ coverage, I’m 
into concrete coverage and 
so are our ‘bread and butter’ 
clients.

“I want to work with a range 
that can be safe enough for 

my youngsters to learn from 
and trust, but is creative 
and cool enough for my 
senior team to express their 
cutting edge creativity. Plus 
being able to totally tailor 
the colour to our extensions 
services, makes Balmain 
Hair’s Couleurs Couture the 
complete package for me.

LISA’S FINAL 
WORDS:
“You can’t timidly ease 
the new brand in, while 
apologetically easing the old 
one out. You’ve just got to 
go for it. People will always 
prefer what they know until 
something new excites 
them. Have courage in your 
convictions and you’ll be 
preaching to the converted 
before you can say ‘platinum 
blonde.’”

Don’t forget the essentials 
though: “Converting to a 
new colour house means all 
clients have to be skin-tested 
for colour allergies. I’m not 
going to lie, it’s a mammoth 
task, but it’s something we 
should all be doing in salons 
on a regular basis anyway.

“For us we’ve successfully 
transitioned to Balmain 
Hair and our clients love 
the results, vibrancy, 
coolness, consistency and 
longevity. Convert or not, 
don’t be afraid, it could be 
the best move for you, your 
team and your business.”

FOR MORE INFORMATION ON 
BALMAIN HAIR GO TO 
WWW.BALMAINHAIR.COM

“YOU’VE GOT TO LOVE 
WHO YOU’RE GOING 
OVER TO. ACCESS 
THEIR BEST PEOPLE 
AND THEIR PRODUCTS 
AND TRIAL THEM 
EXTENSIVELY. WITH MY 
EXPERIENCE I CAN TELL 
IF I LIKE A BRAND BY 
SAMPLING JUST A FEW 
COLOURS. I WANT TO 
SEE SUPERIOR GREY 
COVERAGE, INTENSE 
RED, POP TONERS, AND 
LIGHTENERS. I WANT 
TO TRY THEIR BEST-
SELLING PRODUCT AND 
THEIR WORST.”

SB: GOT FIVE
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YOUR INSTAGRAM ACCOUNT MIGHT LOOK THE PART, 
BUT TRACKING, ENGAGEMENT AND – CRUCIALLY 
– TURNING LIKES INTO PROFITS, IS WHAT REALLY 
MATTERS. IN A BID TO HELP SALONS BE MORE 
INSTA-SAVVY, SCHWARZKOPF PROFESSIONAL HAS 
CREATED THE #SKPCOLLECTIVE AND THE ALL-NEW 

2019/20 COLLECTIVE ARE SHARING WHAT THEY’VE LEARNT SO FAR.

SB:GOT 5

PRESENTING 
YOUR BUSINESS 
ONLINE Millennials and Gen 

Zers were almost 
born socially savvy. 
They’ve got all 
the latest filters, 
face-tuning apps 

and hacks, to work their way around 
Instagram with ease. But, useful as 
they may be, you need more than 
that if you want to present your 
business professionally online. 

This is why Schwarzkopf 
Professional created the 
#SKPcollective; a mentoring group 
designed specifically to support 
stylists and their salons on social 
media. 
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The all-new 2019/20 collective 
were recently announced, and 
their first meet-up focused 
on how to effectively present 
and promote your business 
via Instagram. As hairdressing 
superstar and social media guru, 
Sophia Hilton, says: “The high 
street is dead – social media is 
your high street now.” So, how 
do you make sure your virtual 
shop window stands out?

One of the key learnings for 
the #SKPCollective was that 

Instagram Stories, Live and 
IGTV are fast becoming the 
fundamental components of 
the app. As well as providing 
more channels to choose from, 
they all offer you the invaluable 
opportunity to present your 
business to your clients, and 
prospective ones, personally. 
This is an incredible step 
forward for marketing, but it’s a 
daunting task.

Who better, then, to help 
the #SKPcollective master 
presenting online than Roz 
Morris; former BBC and ITV 
news correspondent and social 
media trainer. She provided a 
bespoke training session to the 
team – here’s what they said 
about it…

31
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“SPENDING TIME 
WATCHING MYSELF 
ON VIDEO, I COULDN’T 
BELIEVE HOW MUCH I 
MOVED WHILE I WAS 
TALKING. LOOKING AT 
MY FILMED CONTENT 
WITH AN EXPERT 
MADE ME REALISE 
MY MOVEMENT WAS 
QUITE DISTRACTING. 
AFTER SOME SERIOUS 
PRACTICING, I STILL 
FOUND IT HARD TO 
STAY STILL. THE 
SIMPLE SOLUTION? 
SIT DOWN! SO SIMPLE, 
SO EFFECTIVE AND SO 
EASY TO IMPLEMENT.” 
IRFAN SUMBUL

“ROZ TAUGHT ME TO 
THINK OUTSIDE THE BOX 
WHEN PUTTING CONTENT 
TOGETHER. THIS HAS 
ENABLED ME TO CHANGE UP 
THE CONTENT I’M POSTING 
DAILY TO KEEP FOLLOWERS 
INTERESTED. SHE ALSO 
TAUGHT ME PLANNING IS 
KEY, WHICH HAS SINCE 
BECOME ESSENTIAL IN MY 
FILMING BECAUSE IT MAKES 
CONTENT CREATION LESS 
TIME CONSUMING. EVEN 
THOUGH YOU MUST PUT THE 
TIME IN TO PLANNING, THE 
ACTUAL FILMING IS MUCH 
QUICKER ONCE IT HAS BEEN 
EFFECTIVELY PLANNED.”
JUSTIN MACKLAND

 “I FOUND ROZ’S ADVICE ON SCRIPTING TECHNIQUES AND FOCUSSING ON STRUCTURE AND SIMPLICITY SO 
USEFUL. JUST FOCUSSING ON THE FUNDAMENTALS – A STRONG START, SIMPLE MESSAGE AND GOOD ENDING – 
WAS REALLY HELPFUL. MEMORISING YOUR KEY POINTS ALSO HELPS TO KEEP THINGS PROFESSIONAL, AS DOES 
USING A TRIPOD FOR YOUR PHONE. THE OTHER BIG LESSON FOR ME WAS TO BE CONFIDENT AND CLEAR WITH 
YOUR CONTENT. COMING ACROSS WITH CONFIDENCE HELPS YOUR AUDIENCE BELIEVE IN WHAT YOU’RE SAYING 
AND TRUST YOU. SMILING MORE (HAVING A ‘TWINKLE’ AS ROZ SAID) ALSO GIVES A WARMER VIBE AND AGAIN 
INCREASES VIEWINGS, BECAUSE IT SHOWS CONFIDENCE AND PERSONALITY.”
REBECCA JACQUES

“THE PRESENTATION COURSE 
WAS INCREDIBLY USEFUL 
BECAUSE IT PROVED THAT 
PRACTICE MAKES PERFECT, 
AND THE MORE YOU DO IT, THE 
LESS AWKWARD IT BECOMES. 
THE FIRST EXERCISE WE 
DID WAS NERVE-WRACKING 
AND MOST OF US FELT A BIT 
EMBARRASSED. BY THE END 
OF THE DAY, EVERYONE FELT 
COMFORTABLE RECORDING 
AROUND EACH OTHER AND 
WE WERE ABLE TO DELIVER 
A CLEAR MESSAGE THAT HAD 
STRUCTURE, BUT WHICH WAS 
ALSO FUN AND ENGAGING. I’LL 
DEFINITELY BE DOING IT MORE 
AND MORE, UNTIL IT BECOMES 
SECOND NATURE.”
SAM MARAIS

“ROZ REALLY HELPED ME 
REALISE IT’S NOT A NATURAL 
THING TO TALK TO CAMERA 

AND THAT’S OK. IT JUST TAKES 
A LOT OF PRACTICE. I AM NOW 
REALLY CONSCIOUS TO THINK 
ABOUT CAMERA ANGLES AND 
BACKGROUNDS. YOU DON’T 

WANT SOMEONE LOOKING AT 
YOUR NOSTRILS (SHE DIDN’T 

QUITE PUT IT LIKE THAT) 
AND YOU DON’T WANT YOUR 
BACKGROUND TO BE BUSY 

AND MESSY. NO ONE WANTS 
TO SEE AN UNTIDY ROOM OR 

THE ENTRANCE TO THE TOILET 
IN YOUR FOOTAGE.  AND 

IMPORTANTLY, ALWAYS SMILE. 
IT MAY BE AN UNNATURAL 

THING TO DO WHILE SPEAKING 
BUT IT CHANGES YOUR TONE 

AS YOU TALK AND MAKES YOU 
MORE WELCOMING.” 

MATT SURPLICE
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KAM Hair and Body 
Spa’s Owner, Karen 
Thomson, is well-
equipped to speak 
on the importance of 

being a fashion forward salon, 
having bagged Salon Business 
Awards Fashion Salon 2019.

According to Karen, the first 
thing you need to do is make 
sure the services you offer 
are on-trend. At KAM Hair and 
Body Spa, they purchased the 
premises next door to be able to 
host a wider range of services, 
but the most important thing, 
as Karen says, is to update your 
services regularly and offer 
clients something new to keep 

them coming back, as well as 
encourage their loyalty. 

“In hairdressing it’s so 
important to stay up to date 
with the latest trends, as the 
industry changes all the time 
and we need to be aware 
of the treatments, styles 
and techniques to be able 
to provide our clients with 
what they want before our 
competitors,” says Karen.

She has witnessed the change 
social media has had on her 
clients too, as they’re exposed 
to trends quicker than ever 
before, to which she says: “We 
need to be aware of these 

HAIRDRESSING HAS 
ALWAYS BEEN A 
STYLISH BUSINESS, 
BUT NEVER BEFORE 
HAS IT BEEN SO 
ENTWINED IN 

FASHION AS IT IS TODAY. IT’S WHY 
MANY SALON OWNERS ARE PUTTING 
FASHION HIGH ON THE AGENDA. WE 
SPEAK TO KAM HAIR AND BODY 
SPA’S OWNER TO FIND OUT HOW.

CREATING 
A FASHION-
FORWARD 
SALON
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emerging trends before clients 
are, and be able to offer the 
relevant services from the 
get-go.”

What you do outside of the 
salon is almost as important 
as on the inside. At KAM, 
they’re regularly involved with 
fashion opportunities such as 
working backstage at London 
Fashion Week with local 
brand, Johnston’s of Elgin.

“This is a great way for us to 
delve into the fashion world 
and see what the trends are 
going to be for the upcoming 
season in order to take these 
back to the salon and share 

them with the team.

“If you or your team are ever 
asked to work backstage at 
fashion events, you should 
always seize the opportunity, 
which will add to your 
experience and give you a 
wealth of knowledge to take 
back to the salon.”

Everyday Karen encourages 
her staff to indulge in 
fashion. She tells them 
to look for inspiration in 
everything...architecture, 
magazines including all 
the glossies – Vogue, 
Marie Claire, Glamour 
and Cosmopolitan – and 
also trade hair magazines, 
interiors publications, 
Global Fashion Weeks and 
catwalk shows, as well as 
by looking on the internet 
and on social media – 
particularly Instagram, she 
adds. 

If you work at KAM, she’ll 
insist you have your own 
Instagram page to showcase 
your salon work, such as 
incredible colour changes.It’s 
also a great reference point 
to see what other salons/hair 
stylists are doing. 

“Instagram is the ‘big thing’ 
at the moment and it’s so 
important that as stylists we 
look at this platform regularly 
to see what the latest craze 
is and what celebrities are 
sporting in regards to their hair 
– whether it be extensions, 
natural textured hair looks 
or are showcasing on-trend 
colours such as pastels or 
neons,” explains Karen. 

Whatever you’re doing on 
social media, you should 
remember to do it in the 
real world too. Ask other 
stylists if any new colours, 
cuts or styles have caught 
their eyes recently and ask 
your friends and family. “It’s 

always great to get people’s 
outlook and opinions on what 
they think is looking great and 
the more comments you hear 
on specific looks, the more 
you can determine what will 
be popular for the season 
ahead,” adds Karen.

She understands you have 
to give your staff not only 
the knowledge, but the time 
to put it into action as she 
says: “I think it’s incredibly 
important to provide your 
stylists with time to research 
trends and a good way to 
do this is giving them some 
time away from the salon 
floor to research trends in the 
industry, which will hugely 
impact their work back on 
the salon floor and be able 
to ensure they can give their 
clients the next sensation in 
the industry.”

Another good way to ensure 
you’re always up to date 
with the latest trends is 
by communicating with 
your clients and using 
digital marketing such as 
questionnaires. At KAM, 
they regularly send out 
questionnaires and text 
messages after client 
appointments to see what 
the salon and the team can 
improve on, and welcome 
suggestions for new services. 

It doesn’t stop there. Karen 
regularly invites guest artists 
and brands into the salon to 
educate staff on the latest 
products and techniques. 
This creates a talking point 
and inspires long after 
they’ve left.

I think it’s fair to say Karen’s 
covering all bases, which is 
no doubt why KAM is the 
Salon Business Awards 2019 
Fashion Salon of the Year. 

It could be you next.

“INSTAGRAM IS THE ‘BIG 
THING’ AT THE MOMENT 
AND IT’S SO IMPORTANT 
THAT AS STYLISTS WE 
LOOK AT THIS PLATFORM 
REGULARLY TO SEE WHAT 
THE LATEST CRAZE IS 
AND WHAT CELEBRITIES 
ARE SPORTING IN 
REGARDS TO THEIR 
HAIR – WHETHER IT BE 
EXTENSIONS, NATURAL 
TEXTURED HAIR LOOKS 
OR ARE SHOWCASING ON 
TREND COLOURS SUCH 
AS PASTELS OR NEONS,” 
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DEBBIE DIGBY CELEBRATES 30 YEARS IN BUSINESS THIS YEAR, HAVING 
LAUNCHED HER FIRST SALON IN 1989. TODAY SHE RUNS FEATHERS SALON GROUP, 
ALONGSIDE BEING CEO OF PASSION4HAIR, A DISTRIBUTION AND EDUCATION 
COMPANY THAT SUPPORTS INDEPENDENT SALONS. THEY WORK CLOSELY WITH AND 
DISTRIBUTE SENS.US, EUFORA AND MALIBU C ACROSS THE UK – RANGES WHICH ARE 
ETHICALLY MINDED, VEGAN AND CLIENT-CENTRED. SHE IS ALSO KNOWN FOR HAVING 
WRITTEN THE BOOK, FOREWARNED IS FOREARMED: YOUR GUIDE TO PROFESSIONAL 
HAIRDRESSING & SOUND PROCEDURES, AFTER BEING PURSUED BY A ‘NO-WIN 
NO-FEE’ SOLICITOR ACCUSING HER SALON OF NEGLIGENCE. SHE WON THE COURT 
CASE AND NOW WORKS WITH SALONS TO ENSURE SAFER COLOURING PROCEDURES.  
HERE SHE SHARES HER WORDS OF WISDOM…

INSIDER
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YOU’VE BEEN IN 
THE INDUSTRY A 
LONG TIME. HOW 
DO YOU THINK IT 
HAS CHANGED?
Creatively, the 
industry has 

changed immensely. When 
Lady Diana Spencer got 
engaged to Prince Charles, 
all we did in the salon for 
six months were blonde 
highlights and layered 
haircuts. The same occurred 
when Friends hit our screens 
with the Rachel cut. 

Today fashion and hair 
services are more diverse, 
and a stylist is required to 
deliver a wider selection of 
services or specialise in a 
sector. 

From a business prospective, 
the costs have changed 
and legislation has made 
employing people more 
challenging. 

So, I would say that the 
industry is way more 
complex and sophisticated 
than it used to be and I 
think we are dealing with 
the challenges in a positive 
way by forming support 
groups and coming together. 
I believe the industry is 
becoming more professional 
and business-like and our 
future, while challenging, is 
looking good. 
 
WHO IS YOUR BIGGEST IDOL?
Has to be Leslie Spears – 
he changed the trajectory 
of my business and career. 
His mentorship and support 
taught me so much and took 
my skills beyond hairdressing 
and into business. 

WHAT IS YOUR BEST ADVICE?
“I’ve been in business 
since the late eighties but 
the most important lesson 

“I’VE BEEN IN BUSINESS SINCE THE LATE EIGHTIES 
BUT THE MOST IMPORTANT LESSON I’VE LEARNT 
WAS FROM A GREAT MENTOR OF MINE RIGHT AT 
THE BEGINNING OF MY CAREER, THE CONCEPT 
‘24 IT’. IN A NUTSHELL IT MEANS GIVE EVERY 
DECISION 24 SECONDS/MINUTES/HOURS/DAYS – 
24 OF WHATEVER THE CHALLENGE NEEDS UNTIL 
YOUR DECISION ‘FEELS’ RIGHT. TOO OFTEN WE FEEL 
PRESSURED TO MAKE FAST DECISIONS WITHOUT 
THE OPPORTUNITY TO DISCOVER AND CONSIDER ALL 
THE FACTS AND OPINIONS.”

I’ve learnt was from a great 
mentor of mine right at the 
beginning of my career, the 
concept ‘24 it’. In a nutshell 
it means give every decision 
24 seconds/minutes/hours/
days – 24 of whatever the 
challenge needs until your 
decision ‘feels’ right. Too 
often we feel pressured to 
make fast decisions without 
the opportunity to discover 
and consider all the facts and 
opinions.
 
“Second to that advice 
were the words of wisdom 
from my Dad. He always 
told me to watch the cash 
flow and keep on top of the 
tax liability. It has served 
me well; I have come 
to learn that one of the 
biggest issues salons face 
is cashflow. It is hard to 
be creative about hair and 
your business when your 
thoughts are consumed 
with how you will pay the 
wages at the end of the 
week. I have also seen lots 
of business people have to 
pass on a great opportunity 
because they did not have 
the available cash to invest 
in it.”
 
HOW WILL YOU CELEBRATE YOUR 
SALON’S 30TH BIRTHDAY?
“I’m taking my managers 
on retreat to the south 
of France. The focus for 
the trip will be how we 
secure continued success 
for the next decade. I 
believe developing our 
team and our position in 
the community will be the 
most important thing we 
can do for our business, 
our team and our clients. 
The business of the future 
will have to demonstrate its 
contribution to the values of 
the community and what is 
important to them. It may 
not appear to be a very 
profitable thing to do, but I 
believe it is the right thing.

WHAT’S IN STORE FOR THE 
FUTURE? 
“It’s so very strange to say 
the words 2020, but into 
the next decade we go! 
Firstly, my hopes for the 
next decade at Feathers 
are to continue to offer 
great training and career 
opportunities for the team. I 
truly want Feathers to be the 
best place to work. Secondly, 
we are committed to playing 
our part to a sustainable 
future. We believe we can 
make a difference and we 
have already made numerous 
changes in our business from 
using disposable towels, eco 
shower heads and energy 
saving lightbulbs to being 
selective about ensuring the 
products we use are eco-
friendly. 

“These are all really 
achievable changes for any 
business – and as one friend 
recently said, we don’t need 
10 percent of the people 
being 100 percent green 
to make a real difference, 
we need 100 percent of 
the people all doing their 10 
percent or more – it’s about 
collective effort.
 
WHAT ARE YOUR THOUGHTS ON 
BEING ECO AWARE?
“There is great concern 
among consumers about 

health, the environment, 
animal welfare and the 
sustainability of our planet. 
In a recent consumer survey 
over half of respondents 
reported being interested in 
vegan products despite less 
than five percent actually 
being vegan. I believe vegan 
has become a beacon for 
people looking to be part of 
the solution for the future. 

“I’ve always been ethically 
minded, and I believe small 
business plays a massive 
part in the community: I 
believe they can be massive 
influencers with their team, 
customers and the wider 
community. I think today’s 
consumer wants to align 
with business’ that reflect 
their own values, desires and 
concerns. Communicating 
who you are and what 
you stand for is the most 
important branding exercise 
an entrepreneur can do.”
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NO WIRES

Don’t sweat the small 
stuff as you work out 
with the SoundSport 
Free Wireless 

Headphones by Bose. 
They’re engineered to keep 
in place and stay comfortable 
as your fi tness regime is 
energised by clear, powerful 
sound. Available in several 
colours for every mood. RRP: 
£179.95. WWW.BOSE.CO.UK

SMART SCALES

36

Market your salon 
the right way with 
the new SMS 
Marketing feature 

available with SalonLite by 
Premier Software. It enables 
you to send texts straight 
to your clients’ phones 
wherever they are. Simply 
select one of the pre-made 
templates, decide who you 
would like to contact using 

the straightforward selection 
criteria and click send. 

Whether you want to deliver 
personalised happy birthday 
offers, promote last-minute 
availability or launch seasonal 
treatments, SalonLite’s SMS 
Marketing feature ensures 
you don’t lose touch. RRP: 
FREE FOR SALONLITE BASIC.   
WWW.SALONLITE.COM

SB:GADGETS

TECH 
GIRLS
WITH CHRISTMAS LOOMING NOW MAY 
BE YOUR LAST OPPORTUNITY TO TREAT 
YOURSELF FOR A WHILE. BEFORE YOU 
DO, SEE WHAT WE LIKE TO HELP KEEP 
YOU FIT, WELL AND ORGANISED.

TRACK 
IN STYLE

YOU’VE 
GOT 
MAIL

Get the look that 
matches your lifestyle 
with the Galaxy Watch 

    
coloured straps and 
customisable watch face. 
T     
and checking in on 
your wellbeing just got 
even more stylish. RRP: 

  
SAMSUNG.COM

All of that summer lazing 
can often knock your 
healthy eating out of 
kilter. September means 

it’s time to get back on track. 
The MZ-20 is a smart scale that 
upskills and rewards your efforts 
by keeping track of your data like 
weight, body fat, BMI and much 
more. The scales provide all of 
the essential data you need for 
a full health review. Available in 
two colours it works directly with 
the Myzone app via Bluetooth. 
RRP: £59.99. WWW.MYZONE.ORG

TECHGIRLS_SEPT19.indd   36 28/08/2019   23:49



Sick of internet fails or servers 
dropping out? Say bye bye 

     
   

by iSalon. It gives users the 
      

edit information at any time and 
from anywhere in the world. 
The new inlcuded Appointment 
Book module also means that 
iSalon’s Command Centre 
users can view their complete 
salon appointment book 
remotely. More Info: WWW.
ISALONSOFTWARE.CO.UK

Never miss an important 
delivery again with the 
versatile indoor/outdoor, 
wire-free Blink-XT2 camera 

that features two years of battery 
life, 2-way audio, customisable 
motion detection and Live View 
recording. Peace of mind for     
RRP: £79.99. WWW.AMAZON.CO.UK

SB:GADGETS

ALWAYS 
CONNECTED

VLOG IT

FEEL SECURE

STATS

APP:
1PASSWORD

We’re giving you 
permission 
to forget 
all of your 

passwords! The 
1Password app simplifi es 
creating secure log-ons 
for your favourite sites, 
syncs across all of your 
devices, and encrypts 
your information.         
1PASSWORD.COM

SPACE SAVER

Whether you’re fi ghting for 
space at home or at the 
salon, the Samsung High 
Resolution Space Monitor 

helps you to make more of your 
workspace. When you’re not using it, 
you can push it back fl at against a wall 
leaving your work surface clear. It even 
features a stylish design, concealed 
cables, and pin-sharp images. RRP: 
FROM £349. WWW.SAMSUMG.COM

Put pro photography, 
videography and 
vlogging in your pocket 
with the RX100 VII 

Compact Camera by Sony. 
Whether capturing a client’s 
transformation or making 
memories on holiday, its external 
audio lets you capture reliably 
stunning imagery wherever 
you go. RRP: FROM £1,199.                
WWW.SONY.CO.UK

  
messages average

5 
higher open rates and 152 percent 

higher click-through rates than 
“business as usual” marketing 

messages. Epsilon Email Institute
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IN STYLE

HAIR: THOMAS HILLS, DIRECTOR, TH1 HAIR
MAKEUP: JO SUGAR

PHOTOGRAPHY: RICHARD MILES
STYLING: BERNARD CONNOLLY
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SEE WHERE WE’VE BEEN THESE PAST TWO 
MONTHS – WHICH EVENTS, WHOSE SALONS 

AND MUCH, MUCH MORE. 
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 FASHION FOCUS

REVEAL YOUR 
CARING SIDE

WE LOVE

BE INSPIRED 
WITH TIGI

THOMAS HILLS 
TALKS SHOP

SB GALLERY

WELLA DOES 
IT AGAIN

 INSIDE AESTHETICS THE KIT

COLOURISTS EXCEL 
WITH GOLDWELL
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PACK YOUR KIT BAG WITH THE GHD PLATINUM+, THE 
GHD ORACLE AND THE GHD GLIDE, AND CATER TO 
YOUR CLIENT’S EVERY STYLING WHIM.

SB:ADVERTORIAL

THE 
FULL
PACKAGE

GHD GLIDE
It took just two weeks for the ghd Glide 
to sell out when it was fi rst launched back 
in February and now it’s back for good. 
The fi rst hot brush to be released by ghd, 
it tames and smooths dry hair quickly and 
effortlessly – the perfect partner for second 
day styling. 

HOW IT WORKS 
The ceramic technology with ioniser heats 
the brush uniformly to the optimum 185°C 
styling temperature for guaranteed healthier 
looking hair. The ioniser also restores 
balance back in the hair to eliminate frizz so 
that hair is perfectly smooth and glossy. 

The combination of high density, 
shorter and longer bristles allows 
large sections to be styled while 
leaving hair with salon-smooth 
natural movement. 

“ghd glide restores the look of a salon 
blow-dry in seconds. It’s wonderful for 
soft volume, beautiful sleek styling and 
I adore it for fringes too. Its beautiful 
simplicity makes it an incredible styling 
tool. Simply glide the brush through 
hair to smooth waves and create 
sleekness with an airy texture. ghd 
glide is incredible for shaping hair 
into a modern style really simply 
and quickly.” Zoë Irwin, ghd UK 
Ambassador
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GHD PLATINUM+
Featuring groundbreaking styler innovation, the ghd 
Platinum+ responds to hair type and styling speed, to 
predict your client’s personal hair needs and control 
heat more effectively, giving ultimate results and 
stronger, healthier hair.

HOW IT WORKS 
Developed by ghd scientists and engineers 

over fi ve years, new ultra-zone with 
predictive technology is the latest 
breakthrough in heat styling. It 
guarantees the heat is distributed 
evenly across the whole styler 
plate. 

Infi nity sensors monitor the 
heat 250 times per second, to 
always maintain the safer-for-hair 
temperature of 185°C. 

This cutting-edge technology also 
recognises the thickness of the 
hair, the section size and the speed 
at which you’re styling and adjusts 
accordingly to make sure the 
temperature remains constant and 
even from root to tip.

Put together, it ensures the perfect 
amount of power, every time. 

“ghd has just made the best 
straightener even better! The thing 
that I love most about ghd Platinum+ 
is that it features the most incredible 
SMART technology that adapts to every 
individual’s hair needs and this has 
made styling so easy for me. No matter 

whether a client has super thick hair or 
incredibly fi ne hair, I know that by using 

Platinum+ I’ll get a consistent result and a 
beautifully smooth fi nish  across every hair 
type.” Adam Reed, ghd Global Ambassador

GHD ORACLE
The ghd Oracle achieves the 
perfect curl every time as the hair 
passes through the innovative 
U-shaped barrel. It’s fl exible too, as 
altering the angle of the tool allows 
you to create a huge variety of 
looks from loose beachy waves to a 
uniform curl.

HOW IT WORKS 
Breakthrough curl-zone technology 
combines a unique shape, the styling 
power of heat and the setting effect of 
cooling, to create a variety of curls for all 
hair types – in just one stroke.

Hair passes through a unique U-shaped 
barrel, made up of four different ceramic 
plates. As hair glides through the heated 
zone, it is shaped into the curl. As hair 
continues to glide out of the U shape it hits 
the cooling system, which quickly sets the 
curl. 

The quick cooling of the hair means long-lasting 
results, plus the Oracle is cool to the touch – no 
more burnt fi ngers!  

“Oracle is a game-changer for creating curls and 
waves; there’s no more wrapping or rolling hair, for the 
fi rst time ever you can create the perfect curl in just 
one easy stroke.” Adam Reed, ghd Global Ambassador

GHD PLATINUM+
Featuring groundbreaking styler innovation, the ghd 
Platinum+ responds to hair type and styling speed, to 
predict your client’s personal hair needs and control 
heat more effectively, giving ultimate results and 
stronger, healthier hair.

HOW IT WORKS 
Developed by ghd scientists and engineers 

over fi ve years, new ultra-zone with 
predictive technology is the latest 
breakthrough in heat styling. It 
guarantees the heat is distributed 
evenly across the whole styler 
plate. 

Infi nity sensors monitor the 
heat 250 times per second, to 
always maintain the safer-for-hair 
temperature of 185°C. 

This cutting-edge technology also 
recognises the thickness of the 
hair, the section size and the speed 
at which you’re styling and adjusts 
accordingly to make sure the 
temperature remains constant and 
even from root to tip.

Put together, it ensures the perfect 
amount of power, every time. 

“ghd has just made the best 
straightener even better! The thing 
that I love most about ghd Platinum+ 
is that it features the most incredible 
SMART technology that adapts to every 
individual’s hair needs and this has 
made styling so easy for me. No matter 

whether a client has super thick hair or 
incredibly fi ne hair, I know that by using 

Platinum+ I’ll get a consistent result and a 
beautifully smooth fi nish  across every hair 
type.” Adam Reed, ghd Global Ambassador

looks from loose beachy waves to a 

combines a unique shape, the styling 
power of heat and the setting effect of 
cooling, to create a variety of curls for all 

Hair passes through a unique U-shaped 
barrel, made up of four different ceramic 
plates. As hair glides through the heated 
zone, it is shaped into the curl. As hair 
continues to glide out of the U shape it hits 
the cooling system, which quickly sets the 

The quick cooling of the hair means long-lasting 
results, plus the Oracle is cool to the touch – no 

type.” Adam Reed, ghd Global Ambassadortype.” Adam Reed, ghd Global Ambassador

GHD_ADVERTORIAL_SEPT.indd   41 29/08/2019   00:42



FASH PACK 
FRESH

SB:FASHION

42

GET INSPIRED BY THIS 
SEASON’S BIGGEST 
CATWALK HAIR TRENDS 
– AND THE WISE WORDS 
FROM THE SESSION 
STYLISTS BEHIND 
THEM…

In a creative slump? As ever, the 
Autumn/Winter 2019 runways 
provide plenty of catwalk-cool 
inspiration when you need it most, 
be it updos, down-dos or anything 
in between. 

More than ever, our bi-annual fashion 
weeks are becoming more than 
just a clothing showcase – they’re 
now legitimate hair shows, too, with 
the world’s best session stylists 
demonstrating their incredible 
creations inspired by each collection. 

Whether it’s full avant-garde or a 
masterclass in understated elegance, 
this season’s biggest trends are bound 
to filter to the salon floor in one way or 
another. Best pay attention…
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HIGH
SHINE

Wet looks have 
become 
increasingly 
popular on 
the runways, 
across all 

beauty fi elds. As well as 
slicked-back hair, glossy eyes 
and high-shine lips are amping 
up our experimentation with 
textures. 

At Olivier Theyskens, it was 
ultra-sculpted ponytails, made 
almost plasticky in look with 
plenty of hair gel. Fashion week 
regular Eugene Souleiman 
constructed the look backstage 

using Wella Professionals and 
ghd products, explaining that it 
was inspired by the designer’s 
imagining of a dystopian future. 

Asked how we wanted this 
audience to feel on seeing his 
work, Eugene said he wanted 
them to feel like they would 
love it but they couldn’t have it. 
“Aspirational but unattainable,” 
he said. “It’s not hair, it’s more 
than hair, it’s an object – a 
sculpture.”

In Milan at Salvatore 
Ferragamo, models showed 
off a more wearable version 
of the gelled texture, sporting 
swept-back quiffs with lengths 
left loose and fl owing. Stylist 
Jimmy Paul also teamed up 
with ghd to create the looks, 
explaining that he was inspired 
by Milanese urban architecture. 
And while the team 
personalised each look to suit 
the girls’ individuality, Jimmy 
revealed his general method.

“To create the base, hair was 
wet down heavily,” he says. 
“Then, I used ghd straight and 
tame cream to sculpt the hair. 
I also used ghd total volume 
foam in large quantities to set 
the hair in a side part and create 
volume and shine. For a natural, 
soft fi nish, we used the ghd air 
hairdryer to fi x the look in place, 
then fi nished with ghd fi nal fi x 
hair spray.”

43

“TO CREATE THE 
BASE, HAIR WAS 
WET DOWN HEAVILY, 
THEN, I USED GHD 
STRAIGHT AND 
TAME CREAM TO 
SCULPT THE HAIR.”

COURETSY OF WELLA PROFESSIONALS  AT  
 OLIVIER THEYSKENS  AND GHD AT 

SALVATORE FERRAGAMO
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This season, braids 
have taken on a new 
identity once again, 
shown in new shapes 
and placements. The 
Aveda session team, 

led by Syd Hayes, created the 
look at Shrimps, where varying 
versions of milkmaid braids 
housed pretty accessories from 
hairbands to jewelled slides. 

At Thom Browne, while the 
classic french plaits looked 
traditional, they actually came 
from a unique place. The 
designer was inspired by ‘iconic 
men of history’, and so wanted 
the models to look as though 
they’d come fresh from the 
barbers, rather than a salon. 

So, male grooming products 
from Wella Professionals were 
used on the models, with 
pomade worked through the 
front to create the impression 
of neatly cropped hair with a 
masculine hairline. After plaiting, 

PLAIT’S 
THE WAY

PHOTO CREDIT: J.W ANDERSON

COURTESY OF GHD
AT THOM BROWNE,

AND AVEDA AT SHRIMPS 
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COURETSY OF AVEDA AT
 ROKSANDA  AND FUDGE

 PROFESSIONAL’S AT HANGER

PHOTO CREDIT: J.W ANDERSON

SB:FASHION

45

“BRAIDS ASIDE, 
TWISTING WAS ALSO A 
TECHNIQUE THAT WAS 
FAVOURED – MODELS 
AT ROKSANDA WERE 
GIVEN WHAT WAS 
DUBBED THE ‘FUN 
BUN’, A TWISTED AND 
LIVED-IN KNOT WITH 
TEXTURE AT THE ENDS. 
HAIRDRESSER JON 
REYMAN USED AVEDA 
THICKENING TONIC AND 
DYSON’S SUPERSONIC 
HAIRDRYER TO PREP 
THEIR LOCKS.”

the tail was tucked into the 
girls’ tailored Chesterfield 
jackets, to further blur gender 
lines. 

Braids aside, twisting was also 
a technique that was favoured 
– models at Roksanda were 
given what was dubbed the 
‘fun bun’, a twisted and lived-in 
knot with texture at the ends. 
Hairdresser Jon Reyman used 
Aveda Thickening Tonic and 
Dyson’s Supersonic hairdryer to 
prep their locks. 

Meanwhile for edgy label 
Hanger, Fudge Professional’s 
Anna Cofone created 
towering wrapped twists, 
scraped back and graphically 
positioned. The secret to that 
height? Fudge’s aptly-named 
Skyscraper hairspray, which 
was generously applied through 
each ponytail before they were 
moulded with pomade and 
wrapped up with string in a 
criss-cross motion. 
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The chic ponytail is a 
staple of every fashion 
season, though for 
Autumn/Winter ‘19 
there was added 
oomph with glitzy 

accessories, ribbon bows and 
even hair jewellery. 

There were subtler details, 
however – David Koma’s girls 
wore a minimal crossed shape 
above the ponytail fastening to 
give a modern look. “It’s like a 
super-clean butterfl y shape. We 
echoed the criss-cross element 
with the parting sliced in on 
a diagonal, too,” said L’Oréal 
Professionnel Stylist Tina Outen. 

At Emilia Wickstead, the classic 
style became an intricate updo 
in its own right, secured with an 
elegant bow and pulled forward 
behind the ears for a standout 
look, which was inspired by the 
Sicilian woman. 

PRETTY 
PONIES

COURTESY OF L’ORÉAL 
PROFESSIONNEL AT 
EMILIA WICKSTEAD 
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“I THEN SMOOTHED 
THE ROOTS ALL THE 
WAY AROUND TO 
CREATE A SLEEK, 
FLAT LOOK. AFTER, 
I SEPARATED 
THE PONYTAIL IN 
TWO, AND PINNED 
EACH SECTION 
BEHIND THE EARS. I 
FINISHED WITH THE 
BOW ON THE TOP OF 
THE HEAD.” 

Session stylist Benjamin Muller 
also used the popular Dyson 
Supersonic hair dryer to prep 
the looks, explaining that he set 
curls into the ponytails to create 
the shape. “I sectioned the 
ponytail into fi ve or six sections, 
and blowdried each into a curl, 
and pinned in place to set,” he 
said. 

“I then smoothed the roots 
all the way around to create 
a sleek, fl at look. After, I 
separated the ponytail in two, 
and pinned each section behind 
the ears. I fi nished with the 
bow on the top of the head.” 

Another memorable look came 
at Christian Siriano, where 
the embellishment trend was 
elevated to another level with 
varying silver chains threaded 
through the model’s ponies. 
Hairdresser Justine Marjan 
used ghd tools to create the 
sleek yet edgy style, which 
she later recreated on her 
Instagram page due to popular 
demand. 

She said of her technique: “We 
did a tiny braid in the centre 
of the head that we attached 
clip-on chains to, and we just 
gathered it into a low ponytail. 
It’s really cool because from the 
front, there’s no parting, and 
the hair will just be sleek and 
slicked-back and clean; from 
the back, there’s that element 
of surprise.” 

That just about sums up this 
season, we reckon…
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HELD AT THE PARK PLAZA WESTMINSTER, 

THE TIGI EUROPEAN CONVENTION 
LAUNCHED THE NEW TIGI MODERN 
CLASSICS EDUCATION COLLECTION 
AS WELL AS THE LATEST PRODUCT 

INNOVATION FROM TIGI COPYRIGHT AND 

VITAL BUSINESS INFORMATION TO AN 

EAGER CROWD.

Hairdressers from 
across Europe 
were welcomed by 
Anthony Mascolo, 

TIGI founder and International 

Artistic Director; Mark 
Bleathman TIGI President; 
and Tobias Kuetscher, TIGI 
Europe General Manager; 
to a spectacular and packed 

two days of inspiration and 

education. It was the TIGI 
European Convention.  

Welcoming guests, Mark 
Bleathman said the aim of 
the TIGI Convention was to 

give back, provide inspiration, 

show TIGI’s creative output 

and introduce TIGI Copyright 

and TIGI Fuse to everyone. 

Of course, no TIGI 
event happens without 
entertainment and an after-
party. The TIGI Convention 

began on Sunday evening 
with drinks and a dinner, 
during which guests were 
entertained by incredible 
magician Maddox, from 
Britain’s Got Talent, and 
continued with TIGI’s DJ 
‘on the decks’ to keep the 
excitement going into the 
early hours.

Creatively, Sunday evening 

had lots of amazing highs. 
Before dinner the TIGI 
Collective selected TIGI 
educators from salons across 

Europe, to each present a 
model depicting their free 
interpretation of today’s 
trends in hairstyling in their 

main cities.

The second presentation was 

the TIGI Creative Team’s new 

Designer Collection. TIGI 
fashion stylist, Jiv D, worked 

closely with Anthony Mascolo 

researching the latest sub-
cultures in global fashion and 

chose eight trends linking 
closely to both fashion and 

music.

The hairdressing fi nale 
of the evening was an 
incredible presentation 
of seven models, each 
dressed in Jiv D’s designer 

collection, with individually 

futuristic hairstyles entitled: 

SCULPTURE THE ART OF 
THE HUMAN FORM. 

The second day commenced 

with the launch of TIGI 
Modern Classics. Introducing 

the new work Anthony 
Mascolo explained: “This 
is what TIGI is all about. 
Modern Classics offers 
something to every 
hairdresser in the salon, 
from the youngest and least 

experienced to the advanced, 

confi dent stylist and colourist. 

 These are the cuts and 

BE INSPIRED

TIGI founder and International 

TIGI_EVENT.indd   48 28/08/2019   14:52



SB:EVENTS

“TODAY’S CLASSIC CLIENTS ARE HAPPY TO EXPERIMENT, 
FOR EXAMPLE, A ‘HINT OF ROSE’ CREATING A SUBTLE PINK 

TONE TO BLONDE, IS A SHADE WE ARE FINDING MANY 
WOMEN ARE NOT ONLY PREPARED TO HAVE, BUT LOVE.”

colours the majority of clients want, but 
updated to give a new and fresh look. Both 
the cuts and colours can be the foundation 
of your work but can also be pushed to give 
advanced creative finishes.”

Compering the technical section, TIGI Global 
technical Creative Director, Christel Lundqvist 
explained: “Today’s classic clients are happy 
to experiment, For example, a ‘hint of rose’ 
creating a subtle pink tone to blonde, is a 
shade we are finding many women are not 
only prepared to have, but love.”
 
PHOTOGRAPHY: ALEX BARRON-HOUGH 49
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MORE THAN 200 GUESTS GATHERED 

IN THE STUNNING GROUNDS OF THE 

BELFRY HOTEL & RESORT FOR WELLA’S 
ICONIC BUSINESS NETWORK LIVE 
EVENT. AND ONCE AGAIN IT WAS OFF THE 

INSPIRATIONAL SCALE.

The two day inspirational 
Business Network Live  
event is in its 22nd 
year and has become a 

fi rm favourite with the Wella 

family. 

It offers the perfect balance of 

serious business motivation, 

networking and inspiration, 
with an agenda of guest 
speakers who are carefully 
selected to connect with the 

audience of salon owners, 
managers and their teams.  

TV celebrity hairdresser 
and presenter, Michael 
Douglas, hosted the two day 

conference, and was joined 

by Wella’s Go-to-Market 
Operations Director, Jerome 

Toulza and  Coty Professional 

Beauty General Manager, 
Nick Van Holstein who 
offi cially opened the two day 

programme. 

“In this room we have 
teams from the best salons 

in the UK. You will get many 

insights to take back to your 

businesses and I urge you to 

not leave here without taking 

away two or three insights to 

implement, and do not leave 

here without meeting two or 

three new people. This is all 

about networking and growing 

your business,” said Jerome. 

The list of guest speakers 
was every bit as captivating 

and exciting as the previous 

21 years, and included a 
truly dynamic combination of 

entertaining business advice. 

Highlights included a set from 

Dick Strawbridge & Angel 
Adoree from the hit TV series 

Escape to the Chateau.

Sharing their story of fi nding 

the chateau and developing 

it into a dream home and 
business. “We are passionate 

about what we do and we’ve 

produced a work-life balance 

all based on our chateau,” 
said Dick.  

Adding a completely diverse 

element to the event, 
‘futurist’ researcher and 
advisor Graeme Codrington 

spoke about the future of 
businesses in 2020. “In a 
time of deep disruption you 

have to be experimental,” he 

said. Discussing everything 

from driverless cars to global 

warming and antibiotics, his 

eclectic presentation proved 

interesting and captivating. 

In complete contrast, clinical 

psychologist, martial artist 
and neuroscientist, Dr 
Tamara Russell, spoke about 

mindfulness and how the 
brain can be maximised.   

Other guest speakers included 

Rob Forkan who shared his 

incredibly moving story of 
launching travellers fashion 
brand, Gandys, following a 
tsunami disaster that left Rob 

MUST SEE

INSPIRATIONAL SCALE.

Escape to the Chateau.

WELLA.indd   50 28/08/2019   11:52



SB:EVENTS

“AT WELLA WE HAVE THE HAIRDRESSER AT THE HEART OF 
EVERYTHING WE DO. OUR AIM AT BUSINESS NETWORK LIVE 
IS TO REALLY INSPIRE YOU BOTH IN BUSINESS AND YOUR 

PRIVATE LIFE, AND WE HAVE HAD THE MOST EXCITING LINE 
UP TO MAKE THAT HAPPEN,”

and his siblings orphans. Sharing his fight for 
survival and life changing venture to go on and 
launch ‘Orphans for Orphans’ – kids campus’s 
for orphans that they have funded and built, 
completely against the odds.  
 
To truly change the vibe of the event, 
international duo – the Danish psychologist 
Mads Korsgaard and American hip-hop 
legend MC Supernatural, presented a brand 
new collaboration. Based on the science 
of psychology, their session encompassed 
creative thinking and freestyle rep. The result 
was a brilliantly bonkers and unique session.  

At the end of day one, delegates enjoyed 
a fabulous drinks reception in the stunning 
grounds of The Belfry, followed by a formal sit 
down meal. The evening entertainment was 
literally a laugh a minute as guests headed 
to their own private comedy night with 
comedian Chris Ramsey. The utterly brilliant 
night finished with an after party and DJ for 
the party set who danced the night away into 
the early hours. 

“At Wella we have the hairdresser at the 
heart of everything we do. Our aim at 
Business Network Live is to really inspire you 
both in business and your private life, and we 
have had the most exciting line up to make 
that happen,” said Coty Professional Beauty 
General Manager, Nick Van Holstein. Wish you 
were there.

51
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GOLDWELL HOSTED 
THE MUCH ANTICIPATED 
ANNUAL COLOR ZOOM UK 

FINAL, AND IT WENT OFF 
WITH A BANG. 

Over 750 salon professionals turned 

up to UK Color Zoom 2019 giving 

it the biggest audience yet.

Held at Printworks, guests were 

surrounded by original machinery and 

industrial features from its time as an 

operational printing press, providing an 

impressive backdrop to the event. 

First, guests enjoyed cocktails, street 

food and networking at the KMS 

welcome party, before being seated 

for a spectacular show led by all of the 

Goldwell UK Guest Artists. All 15 finalists 

then took to the stage to showcase 

their Remix models live to the audience, 

before the winners were announced.  

Taking home gold in this year’s Color 

Zoom Challenge are…

NEW TALENT CATEGORY Courtney Cairns, 

Headromance
CREATIVE CATEGORY Lauren Roma Hanlon, 

Slunks
PARTNER CATEGORY Richard Munslow, 

Toni&Guy, Hemel Hempstead

All UK gold winners will now go on an 

all-expenses paid trip to Vienna with their 

model to the international live finale at the 

end of this month. Here they’ll compete 

against other national winners from 

around the world to become one of three 

global Color Zoom winners and take their 

place on the Color Zoom Creative Team. 

BANGIN’
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“ALL UK GOLD WINNERS WILL NOW GO ON 
AN ALL-EXPENSES PAID TRIP TO VIENNA 

WITH THEIR MODEL TO THE INTERNATIONAL 
LIVE FINALE AT THE END OF THIS MONTH.”

53
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T A K E
C A R E
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CLIENTS ARE MORE AWARE OF THE HAIR PRODUCTS THEY’RE 
USING THAN EVER, SO MAKE SURE YOUR KNOWLEDGE IS SOUND.
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If the latest statistics 
are anything to go by, 
there’s never been a 
better time to have an 
in-depth chat with your 
clients about where 
they stand regarding 

their haircare routine. Your 
customers are more savvy 
than ever about what’s going 
into their products and the 
credibility of the brands behind 
them. A 2018 Mintel beauty 
report reveals that many liken 
their products’ quality to the 
importance of eating healthily, 
reading: “As consumers 
become more aware of the 
ingredients they eat, drink 
or use for beauty purposes, 
interest in natural ingredients 
is rising…consumers are 
demanding more transparency 
on what’s in their beauty and 
personal care products.”

As such, many professional 
brands have followed suit 
by launching more natural 
versions of their most popular 
products, from colourants to 
shampoos and conditioners. 
Cloe Hazell, Global Education 
Manager at Organic Colour 
Systems, is seeing a growing 
awareness of the no-nasties 
movement. “We are all much 
more aware about making 
healthier decisions when it 
comes to what we put into our 
bodies, however many of us 
are now taking similar steps 
to be more aware of what 
we put on to our bodies,” 
she says. “Many clients now 
consider natural and organic 
beauty products one of the 
most important aspects of a 
healthier lifestyle.”

INGREDIENTS 
EXPERT
Having a knowledge on 
silicones, sulphates and 
everything in between is bound 
to score you brownie points 
with clients, since many are 
now opening up conversations 
about what these ingredients 
actually do. While some 
hairdressers – and customers - 
still believe there is a place for 
certain ingredients for some 
hair types. For example, it’s 
important to start an honest 
conversation to make sure 
you are giving the best advice 
and taking into account their 
preferences. 

“It’s so vital for clients to know 
the importance of the right 
haircare at home to achieve the 
best results and to ensure the 
colour is kept at its optimum,” 
says Katie Allan, founder of 
eco salon MAYFIVE Hair. “Give 
them as much information as 
possible while you have the 
time with them.”

“WE ARE ALL MUCH MORE AWARE ABOUT 
MAKING HEALTHIER DECISIONS WHEN IT 

COMES TO WHAT WE PUT INTO OUR BODIES, 
HOWEVER MANY OF US ARE NOW TAKING 

SIMILAR STEPS TO BE MORE AWARE OF 
WHAT WE PUT ON TO OUR BODIES, MANY 

CLIENTS NOW CONSIDER NATURAL AND 
ORGANIC BEAUTY PRODUCTS ONE OF 
THE MOST IMPORTANT ASPECTS OF A 

HEALTHIER LIFESTYLE.”

James Fisher, co-founder 
of East London salon Whip, 
reiterates the importance of 
education. “Sometimes clients 
don’t realise the difference 
they might see on their hair 
between high street brands 
and high-end natural salon 
products,” he says. 

One such way to educate is to 
do a show and tell, according 
to Nikita Fisher, who is Artistic 
Director at Jamie Stevens’ 
salon. “We’re educating a lot 
of people on the cheaper, more 
damaging shampoos on the 
market,” she says. “We do a 
silicone test in the salon, which 
shows how much silicone 
is left on the hair. Many are 
shocked by how much is left 
by high street brands.” 

A PERSONALISED 
SERVICE
Today, it’s not only about 
tailoring an aftercare regime 
to your client’s hair type – it’s 
also about considering their 
lifestyle, as Project X member 
Zara Clelland from Marc Antoni 
[who created the collection on 
these pages with her peers], 
explains: “You need to take 
the time to really find out 
about your client’s lifestyle and 
how much time they have to 
recreate their look. You both 
need to work with their hair 
type, hairline and expectations 
to give them their own version 
of the look they want.”

Many salons are now offering 
a number of options at the 
backbar that can be tailored 
to specific concerns, before 
they even make it to the 
chair. Luxurious London salon 
Neville Hair & Beauty has 
introduced a bespoke ‘power 
bar’ specifically for treatments, 
while TIGI has launched the 
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Customised Booster Back 
Bar Treatment – allowing 
hairdressers to ‘diagnose 
and prescribe’ a completely 
personalised service by adding 
and mixing different boosters 
into the treatment base. For 
extra credit, be sure to have 
vegan, sulphate-free, silicone-
free and cruelty-free options, 
too.

In particular, vegan and cruelty-
free preferences are becoming 
more common. Heffy Wheeler, 
owner of HX Hair says: 
“Offering products that are 
either sustainable, cruelty 
free or suitable for vegans 
is still something that some 
salons don’t cater for, and yet 
it can attract the ever-growing 
clientele that are looking for 
these products and services.”

In fact, Mintel’s top beauty and 
personal care trend for 2019 
is ‘Sub-Zero Waste’ meaning 
clients are demanding an 
ethical approach to plastics, 
sustainability and ‘slow 
beauty’. It advises that smaller 
businesses have the upper 
hand to make changes for their 
customers, rather than the 
global beauty brands that may 
be slower at implementing 
new policies. 

When it comes to retailing 
products, offering a refillable 
option is a sure-fire way to 
impress eco-conscious clients 
– just ask Electric London’s 
Mark Woolley. “We have 
The Dispensary, which is a 
refillable system where clients 
can purchase 500ml glazed 
stoneware or aluminium 
bottles to be refilled in the 
salon,” he says. “This helps to 
keep client retention high and 
constant, saving costs with the 
refillable aspect and purchase 
of less retail-size products. It’s 
also a sustainable and eco-
friendly option, which clients 
are wanting more and more 

of. Haircare is a great place for 
clients to save on plastic use.”

THE BIG SELL
“Retail is a very easy way to 
personalise your appointments 
and really demonstrate your 
hair knowledge and expertise, 
as well as the obvious benefit 
of increasing your average bill 
by 25 percent,” says Kirsten 
Maine, Director at Live True 
London. 

“You retail through advising 
and educating,” she adds. 
“Once clients really feel and 
see the benefits, the products 
will become part of their 
hair routine. We need to be 
explaining to clients that their 
at-home haircare is what will 
determine the health of their 
hair long term.”

And while there’s a knack 
to selling without pushing, 
being open about product is 
the best way to get started 
– even if you don’t make the 
sale right away. “Look at the 
main concern and make that 
a focus, but also manage 
their expectations and build a 
relationship so that they trust 
your opinion. They often don’t 
purchase on the first visit 
but over time they will begin 
to try products,” says Kliff 
Stephanou, Artistic Director at 
Gina Conway Salon and Spa.

Although if you really want to 
sell, Zara has some important 
words of wisdom: “When 
it comes to haircare, it’s 
important to keep it simple for 
clients; people need an easy 
routine that they can follow at 
home.”

As for building that trust, 
the proof is in the pudding - 
especially as hair health and 
quality ingredients become 
such a priority. Many salons 
are now offering strand 

tests during consultations, 
in order to educate in the 
most visual way. “We start 
the consultation with a wet 
stretch test to show what the 
hair is lacking in,” says Cloe. 
“We then treat the hair with 
prescriptive treatments based 
on what the hair needs, and 
perform the wet stretch test 
again to prove the difference in 
the hair after the treatment. 

“We rarely see a client walk 
away without the treatment, 
shampoo and conditioner as 
they know it works based on 
what they have seen in the 
chair!” Now those are results 
we can all get on board with…

“WE HAVE THE DISPENSARY, WHICH 
IS A REFILLABLE SYSTEM WHERE 
CLIENTS CAN PURCHASE 500ML GLAZED 
STONEWARE OR ALUMINIUM BOTTLES TO 
BE REFILLED IN THE SALON,THIS HELPS 
TO KEEP CLIENT RETENTION HIGH AND 
CONSTANT, SAVING COSTS WITH THE 
REFILLABLE ASPECT AND PURCHASE OF 
LESS RETAIL-SIZE PRODUCTS. IT’S ALSO 
A SUSTAINABLE AND ECO-FRIENDLY 
OPTION, WHICH CLIENTS ARE WANTING 
MORE AND MORE OF. HAIRCARE IS A 
GREAT PLACE FOR CLIENTS TO SAVE ON 
PLASTIC USE.”
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# H A I R S T Y L I S T
THOMAS HILLS, DIRECTOR OF TH1 HAIR, DOESN’T LIKE TO DO THINGS BY HALVES, WHICH IS WHY 

HIS LIFE HAS BEEN RUNNING ON FULL SPEED FOR QUITE SOME TIME. IT’S SEEN HIM OPEN HIS 
OWN FLEDGLING SALON, AND NURTURE OVER 50 STAFF INTO SUCCESSFUL CAREERS, ALL WHILE 
BECOMING A FATHER TO TWO OF HIS OWN CHILDREN. HE’S CERTAINLY HAD HIS WORK CUT OUT, 

AND HE’S SHOWING NO SIGNS OF SLOWING YET. LET’S SEE WHERE HE’S BEEN SO FAR...
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“I REMEMBER LOVING 
THE ENVIRONMENT, AND 
COULD OFTEN BE FOUND 

IN THE STAFF ROOM 
FOLDING TOWELS”

# H A I R S T Y L I S T

HAIR AFFAIR
I started my love affair with hair 
at a very young age, always 
accompanying my mum to get her 
hair done at the Ginger Group and 
Sassoon’s as a young boy. I was 
always enthralled – I remember 
loving the environment, and could 
often be found in the staff room 
folding towels, so much so that my 
mum’s stylist proclaimed when I 
was only three years old that I was 
destined to be a hairdresser.

Fast forward to 16 and I began 
my career at Splinters in 
Mayfair, London, qualifying after 
eleven months on a two year 
apprenticeship, one month before 
my 17th birthday. After a stint 
at Rush, aged 21, I went self-
employed. Then later opened my 
own salon, TH1 Hair, in Oxted, 
Surrey in 2004 when I was 28. 

My first daughter Honey was 
born a couple of months after the 
salon opened, and my second 
daughter Summer, four years after 
that, which made it even more 
important for the business to be a 
success. 

Being self-employed beforehand, 
as well as having a father who had 
his own business, meant I had a 
strong support network, and failure 
was never an option. In 2010 I 
expanded and moved location to 
a prime spot in the town, with 
a glossy monochrome interior 
designed to reflect our style-centric 
branding and my team’s modern 
approach to hairdressing. 

SB:FEATURE
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“I’D DESCRIBE MYSELF AS A 
CREATIVE PERFECTIONIST. I LOVE 

STRUCTURE AND REFUSE TO 
LEAVE ANYTHING TO CHANCE – IF 
SOMETHING CHALLENGES ME, I 

ANALYSE IT UNTIL I UNDERSTAND IT.”
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HAIR: THOMAS HILLS, 
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[BLACK AND WHITE]
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SHOOT TO THRILL
For me, creativity lies at the 
heart of everything I do, not 
just for me but for my team, 
too, and it’s essential to the 
evolution of my business. My 
brain never switches off and 
it’s safe to say I’m obsessive 
about detail. The devil is 
certainly in this aspect of any 
creative work I’m involved 
with, and the process from 
conception to creation is a 
long journey, but thoroughly 
rewarding. 

I’m lucky to have such a great 
network around me, and it’s 
always a collaborative effort 
that inspires and drives me 
to create something bigger, 
brighter and bolder the next 
time around. 

They say imitation is the 
biggest form of flattery, 
but it can also signify a lack 
of imagination, so while 
taking inspiration from other 
mediums is integral, putting 

my own spin on it is also key 
for me to ensure I can lead 
my own way and allow my 
business to grow organically. 

I’ve amassed a whole host 
of collections over the years 
and really feel that I’ve started 
to develop a signature style. 
I’ve also been fortunate 
enough to win the Southern 
Hairdresser of the Year 
category at the 2017 British 
Hairdressing Awards, while 
finalising in 2015, 2016, 2018 
and 2019. 

When it comes to collections 
I always try to be true to 
myself and my imagery 
ranges from bright (such as 
my Wink collection) to bold 
(my Iconic and About a Girl 
collections are favourites) 
and it’s important to me and 
my team that we are able to 
express ourselves outside 
of the salon, which in turn 
allows us to showcase to our 
clients the work we’re truly 
capable of. 
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THOMAS HILLS

In my Iconic collection, for example, 
I showcased looks inspired by hair 
through the eras – from Marcel 
waves inspired by the 1920s to 
a modern mullet, infl uenced by 
the looks of the 1980s – each 
one combining as a collection for 
a modern day take on timeless 
style. This also gives our clients 
a reference to the styles we can 
create for them, and of course, it 
never hurts your business to bring 
home a trophy! 

LEARNING DESIRE
Education has to be at the heart of 
any business if it wants to evolve, 
and over the years I’ve become 
dedicated to ensuring my team has 
the tools to succeed. 

Education is not only key to 
a successful business, but a 
thriving industry also, and I’m very 
passionate that it’s done correctly. I 
tell my team perfection fi rst, speed 
later. It takes time to perfect the 
techniques properly and encouraging 
this discipline always pays dividends 
with your team later on. 

I’ve been educating with Revlon 
Professional for the last four years 
in my role as National Artistic 
Ambassador for the brand, delivering 
Bespoke Colour and Colour Your 
Business courses, focusing 
on how to evolve your colour 
operation and treat it as a primary 
form of income in the salon. 

I love educating and feel 
privileged to be able to do 
what I love, in an industry I 
feel very passionate about. 
I also see education as the 
next phase of my business 
and career, and am currently 
looking for the right location for 
my own full-time educational 
hub, which will enable me to 
deliver NVQ to both my own 
students and external 
salons too.

PASSION FOR FASHION
Alongside my work in the 
salon I love working behind 
the scenes at London Fashion 
Week, which I’ve done for 
many years now. This is both 
independently and as part of 
the Revlon Professional and 
American Crew teams, working 
on shows including Iceberg and 
Charles Jeffrey. 

I’d describe myself as a creative 
perfectionist. I love structure 
and refuse to leave anything 
to chance – if something 
challenges me, I analyse it until 
I understand it. I’m also very 
mindful and a calm worker 
– although that said, while I 
love the calm, I also relish the 
storm that follows, in that crazy 
10 minute rush right before a 
fashion show.

FUTURE PERFECT
I’ve never had another career 
in mind. Hairdressing has been 
my constant over the years and 
has more than lived up to what 
I hoped. It’s been my true love 
for as long as I can remember 
and I’m still as passionate about 
it today as I ever was. 

There have been so many 
professional highlights over 
the years, but for me my 
biggest and most rewarding 
achievement has been opening 
my own salon and helping 
more than 50 staff become 
fully-fl edged hairdressers. 

I appreciate all the opportunities 
given to me when I started out, 
so always endeavor to do the 
same for my team. I can’t wait 
to see what the future holds.
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THEY SAY THE BEST THINGS COME TO THOSE WHO WAIT AND THAT WAS CERTAINLY TRUE FOR 
AESTHETICS; WHEN OWNERS ADRIAN AND SARAH BOWRON PURCHASED THEIR SECOND 
SALON PREMISES, IT WAS A GRADE II-LISTED BUILDING IN NEED OF A LOT OF WORK. THEY 
PERSEVERED AND CREATED AN OASIS SO INSPIRING, IT EARNT THEM THE GONG OF SALON 
BUSINESS AWARDS DESIGN SALON 2019. SEE WHAT WE FELL IN LOVE WITH.

Alongside partner 
Adrian, Sarah Bowron 
had a strong vision 
when opening up 
their second salon in 
Henley in Arden. 

“I was very much inspired by the 
Japanese concept of Wabi-Sabi, 
which is sometimes described 
as an aesthetic that is ‘imperfect, 
impermanent and incomplete’. 
I liked the idea of a space that 
embraced the imperfections of 
the original building, and which 
had transient spaces that were 
welcoming to everybody, no 
matter what they wanted from a 
salon experience,” explains Sarah, 
Co-owner of Aesthetics Hair & 
Beauty.

They wanted to include distinct 
zones, that still flowed together, 
and to create a space where 
guests felt they could truly relax 
and enjoy the salon experience – 
whether that meant working on 
emails, bringing their kids or dog 
in with them, or having some total 
zen time to switch off and escape 
the world.

With a vision in mind, it made 
sense that Sarah took charge of 
the design, scouring Pinterest as 
she says: “My boards were full of 
concrete, antique brass sheeting, 
wood, open fireplaces – oh, and a 
garden swing!” 
 
The building is Grade II-listed, so 
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they employed an architect 
to draw up plans and 
navigate both planning and 
Heritage permissions, as 
well as helping them meet all 
the legal requirements. 
 
The result is a warm and 
welcoming front of house 
with a log fire, worn leather 
club seats,  reclaimed 
beams, contrasting against 
the Tadelakt plaster walls. 
They also sourced vintage 
board games and books to 
add the final touches.
 
The Parlour is where cutting 
and finishing takes place. 
The walls are finished with 
the same Tadelakt plaster, 
in a shade of greige, which 
runs throughout the salon for 
flow. And you’ll always find 
fresh, local flowers on each 
station to add a seasonal 
feel. 
 
The Snug has a cocoon-like 
feel, with its dramatic walls 
painted in Farrow & Ball’s 
soft black Railings colour, 
another open fire, a wall 
covered in antique mirrors 
and low, serene lighting. “It’s 
the perfect place to relax at 
the backwash,” says Sarah. 

“MY BOARDS WERE 
FULL OF CONCRETE, 
ANTIQUE BRASS 
SHEETING, WOOD, 
OPEN FIREPLACES – 
OH, AND A GARDEN 
SWING!”
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The Celebrity backwash units 
from Gamma & Bross provide 
Shiatsu massage and additional 
neck support, and combined 
with their complimentary Indian 
head massages, make for a truly 
indulgent experience. “It’s a 
really blissful space, and makes 
you feel totally separated from 
the rest of the salon,” says 
Sarah. 
 
The main Studio is a real space 
to enjoy, with an abundance 
of natural light courtesy of six 
skylights and Crittall-style doors 
that fold back to reveal a beautiful 
courtyard garden. A gorgeous 
reclaimed oak table sits in the 
centre of the room, standing on 
a heated concrete floor for a true 
mix of old and new. 

This table, fitted out with 
chargers and loaded with 
flattering LED lighting around 
reclaimed mirrors is the real heart 

of the salon. “It’s one of my 
favourite features and our guests 
love it too – whether they’re 
working on emails, eating lunch 
or just relaxing while their colour 
processes, it’s a gorgeous spot 
to sit. Even the original iron rails 
at either end of the table serve 
as a great place to hang tools 
and the antique pieces of brass 
sheeting don’t just look great, but 
are resilient to surface heat too,” 
says Sarah. 
 
They also created a beautiful 
Courtyard Garden, which is 
totally private thanks to the 
pleached trees that create an 
aerial hedge. It has David Austin 
Roses, as well as lavender and 
lilac wisteria for a really rambling, 
romantic mix of English florals. 

SB: INTERIORS

“IT’S ONE OF MY FAVOURITE FEATURES 
AND OUR GUESTS LOVE IT TOO – 
WHETHER THEY’RE WORKING ON EMAILS, 
EATING LUNCH OR JUST RELAXING 
WHILE THEIR COLOUR PROCESSES, IT’S A 
GORGEOUS SPOT TO SIT.”
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SALON NAME: 
AESTHETICS

LOCATION: HENLEY IN ARDEN
WEBSITE: AESTHETICS-SOLIHULL.COM
INSTAGRAM: AESTHETICSHAIRSALONS

There are lots of areas to sit and 
relax, have a drink or lunch, or 
just idly swing on the garden 
seat until the client’s colour is 
ready – bliss!

With so much creativity going 
on, it’s difficult to highlight the 
most creative but we put the 
task to Sarah who said: “I think 
that creating separate distinct 
zones has really helped the salon 
achieve balance and keep the 
space interesting – it opens up 
before you to unfold, explore and 
discover on your own.  

“I think the space where this 
works best is in our main Studio 
space, which incorporates lots of 
interesting elements. It’s a really 
creative space both for guests 
to get inspired, and for our team 

to feel they can produce their 
best work in exciting, evolving 
surroundings. 
 
“The space opens up into the 
garden, creating a huge open 
expanse of natural light, which 
makes it the perfect place for our 
colour work.”

Possibly the client’s favourite, in 
our Insta-savvy obsessed world 
is their branded neon light selfie 
wall as Sarah says: “It’s a bit 
of an icon and has become an 
instant hit; everyone loves having 
their picture taken there – it’s 
perfect for our social media.” 

Although with a salon as 
aesthetically pleasing as its name 
suggests, we think clients must 
love it all.
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For hair as big as Texas, look no further than 
R+Co’s Dallas Biotin Thickening Shampoo and 

Conditioner. It’s packed with Biotin to help 
improve the keratin infrastructure of hair, and 
increase hair’s strength and vitality. Great for 

anyone with thin, fi ne hair, looking for thickening 
benefi ts. RRP FROM £14. WWW.RANDCO.COM

Unlock hair’s youth potential with 
LumiShine YouthLock – JOICO’s fi rst 

collagen-infused permanent crème color. 
Harnessing the fountain of youth-like 
properties of collagen, this innovative 

formula helps revitalise strands and lock in 
the look and feel of younger-looking hair. 

Plus, the new LumiShine YouthLock series 
comes in 13 permanent crème shades. 

RRP: £9.20. WWW.JOICO.EU

BIG HAIR

YOUTH POTENTIAL

STRONG LOCKS

SUMMER’S OVER, SO IT’S TIME FOR A NEW SEASON KIT. WE’VE COMPILED OUR LIST OF PRODUCTS AND TOOLS TO HELP 
GET HAIR BACK TO ITS SOFT, SMOOTH AND GLOSSY BEST. GET READY TO HELP REVERSE THE DAMAGE TO THOSE SUN 

DRENCHED AND POOL SOAKED POST-SUMMER LOCKS. 

THE KIT BAG

Transform damaged hair into healthy, 
glossy and strong locks while enhancing 
coloured bases with the new NECTAR 

range from Sens.ùs. The complete regime 
starts in salon with the MC2 Recovery for 
Colours With Ammonia or the MC2 Nectar 

Restructuring Ammonia Free Cream, 
and can be continued at home with the 

Strengthening Repair Shampoo, Mask, and 
Anti-breakage pH Balancing Repair Spray. 

MORE INFO: WWW.PASSION4HAIR.COM
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ELASTIC CURLS

NO GRIT

HAIR 
RECOVERY

YOUTHFUL
COLOUR

Create soft, beautiful 
and stunning hair 
with Deep Muk Ultra 
Soft, the latest release 

by muk Haircare. Bringing 
the range up to four products, 
including the award-winning 
Deep 1 Minute Treatment 
and Deep Muk Leave-In 
Conditioner, Deep Muk 
Ultra Soft is designed to be 
suitable for all hair types and 
will leave hair feeling soft, 
silky and in great condition. 
RRP: From £9.75. WWW.
MUKHAIR.COM

Ready for 
large and 
elastic curls? 
Discover 

the Curl 32 by UKI. 
Create a wavy 
and luminous look 
thanks to its extra-
large cylinder. 
Creating beautiful 
curls just got even 
easier. More Info: 
INFO@MALETTI 
GROUP.COM

ULTRA
SOFT The latest tool in Electric 

Hairdressing’s Professional 
Product line provides instant grip, 
hold and volume without the usual 
grittiness of powder. It leaves all 
types of hair feeling amplifi ed yet 
natural and free-moving. The °C-8 
Invisible Volume Chalk contains 

no magnesium, ensuring it is ideal 
for coloured hair. RRP: £19.50. 

WWW.ELECTRIC-HAIR.COM
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Revving up men’s 
grooming regimes, 
OSMO’s Grooming 
Tonic is a lightweight 

oil-free formula designed to 
stimulate the scalp and refresh 
all styles without sticky residue 
or weighing hair down. It even 
has an amazing melon-fresh 
fragrance. What’s not to love? 
More Info: WWW.OSMO.
UK.COM

Endlessly versatile, the Electric °C-4 
Shaping Paste allows you to defi ne 

and shape with confi dence while still 
allowing hair to move freely. Create 
volume, thickness and defi nition all 

with a silky fi nish. RRP: £16.50. 
WWW.ELECTRIC-HAIR.COM

DEFINE AND SHAPE

Designed to create a feeling 
of exclusivity and comfort, 
the Maletti Green Star 
Class Wash Unit is part 

of a sustainable and eco-friendly 
collection. It’s glue-free, painted with 
eco-certifi ed and eco-degradable 
paints, and features BIOHO 
upholstery, which is a new material 
consisting of 2/3 of soy beans and 
1/3 other components. It’s a Maletti 
exclusive for hairdressing furniture. 
RRP: £6,953. INFO@MALETTI.
CO.UK
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MELON FRESH

GO GREEN

Great Lengths is constantly innovating 
and increasing its colour ranges for 
its stylists, salons, and customers. 

For more choice and to increase the 
versatility of colour matching, they’ve 
released a mix of fashion colour and 
classic autumn tones. Step forward 

Coral, Dusty Pink and Autumn Foliage. 
Available in both classic bonds and GL 

Tapes. MORE INFO:
 WWW.GREATLENGTHSHAIR.CO.UK

Ready for your clients to embrace 
their dark side? OSMO Color Psycho 

Wild Black is the new ‘go to’ base 
shade for your semi-permanent 

colour palette. You can also blend 
the new shade with any of the 

OSMO Color Psycho Wild Bright 
shades to add depth to their existing 

tones. RRP: £8.45. 
WWW.OSMO.UK.COM

MORE CHOICE

WILD BLACK

69

THE NEW WAY TO 
BALAYAGE

Schwarzkopf Professional’s latest 
blonde innovation, BLONDME Bond 
Enforcing Premium Clay Lightener, 
empowers hairdressers to produce 

creative, freehand, blonde looks which 
are more effi cient than ever before. Its 
integrated Bond Enforcing Technology 
also minimises hair breakage during 

lightening and lifting services for ultimate 
shine. MORE INFO: WWW.SCHWARZKOPF-

PROFESSIONAL.CO.UK

BLONDE
HERO

FOR
THE BOYS
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INNOluxe’s latest and 
greatest innovation has 
landed in the form of 
FOAM. It’s a pre-diluted 

version of ReBond V2, which is 
used as part of the INNOluxe 
Stand Alone treatment. 
Unlike ReBond V2, FOAM is 
applied at the station, so your 
clients can relax with a coffee 
while the super-concentrated 
formulation does its thing. 
No more dripping into the 
backwash or onto towels! 
RRP: From £30. WWW.
INNOLUXE.COM

FOAM CLUB
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CURL DEFINITION

INSTANT TEXTURE
Taking its name from the stunning mountainous 
region in central Italy, the Lazio Collezioni 
limited-edition travel styling kit by Alfa Italia, 
features deceptively powerful mini hair styling 
appliances for on-the-go styling. Featuring 
a hairdryer, ceramic styling iron and two 
sectioning clips, it’s available in Berry Tarte 
[deep red] and Crème Caramel [beautiful tan]. 
RRP: £44.95. WWW.ALANHOWARD.CO.UK

ON-THE-GO STYLING

Play and sculpt the perfect 
hairstyle with IdHAIR’s 
Elements Xclusive range. 
Inspired by the Danish coasts 

with a focus on recycled plastic, 
the team have created a Nordic 
range with many of the ingredients 
collected from nature. Style and 
restyle with the Elements Xclusive 
Styling Play Soft Paste, then up the 
volume with the Elements Xclusive 
Styling Play Instant Texture. RRP: 
£12.50. WWW.IDHAIRUK.COM

SUPER
STYLING

EASY
CURLS

Making curling easier than ever before, the 
ghd Oracle uses patented breakthrough 
curl-zone technology, which combines a 
unique shape, the styling power of heat 

and the setting effect of cooling, to create 
a variety of curls for all hair types – in just 
one stroke! One tool, endless curls. RRP: 

£175. SALONS INTERESTED IN STOCKING ORACLE 
CAN REGISTER THEIR INTEREST BY EMAILING 

ORACLE@GHDHAIR.COM

CURLING REVOLUTION

Take the next step in curl defi nition with 
CASSETTE Curl Shampoo and Conditioner 

Superseed Oil Complex duo by R+CO. 
Packed with shine boosting ingredients 

such as Flax Seed Extract and Chia Seed 
Extract, it helps to create softer, smoother 

and more defi ned curls. Finish with 
TURNTABLE curl-defi ning crème to keep 

 locks spinning. RRP: FROM £26. 
WWW.RANDCO.COM

PRODUCTS_SEPT19.indd   70 28/08/2019   11:07



WE 
    LOVE

THERE ARE FEW BEAUTY GURUS OUT 
THERE WHO HAVEN’T HEARD OF OR 
KNOW WHAT COLLAGEN IS. AND NOW, 
HAVING BROKE THE BEAUTY SCENE, 
IT’S MAKING ITS MARK ON THE HAIR 
SCENE, MOST RECENTLY IN JOICO’S 
LUMISHINE YOUTHLOCK.
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LumiShine YouthLock is Joico’s fi rst 
collagen-infused permanent crème 
colour. Harnessing the fountain of 
youth-like properties of collagen 
– known to keep skin youthfully 
‘plump’ and improve skin elasticity 

and hydration – this innovative formula helps 
revitalise strands and lock in the look and feel 
of younger-looking hair.

The exclusive anti-aging elixir contains a 
signature blend of collagen, buriti oil and amino 
acids to help hair feel rejuvenated, while locking 
in your hair’s youthful and healthy-looking 
appearance. 

It’s also formulated with LumiShine’s Bond-
Building ArgiPlex Technology for shine, colour 
longevity and healthy-looking hair results.

COLLAGEN: Helps restore strength and hydration 
to ageing, fragile strands for healthy-looking hair

BURITI FRUIT OIL: Helps add gloss, shine and 
moisture to hair, helping to leave hair feeling 
moisturised

PATENTED CONDITIONING COMPLEX: This 
conditioning shield surrounds the hair shaft 
to nourish and protect colour-treated hair 
for up to 30 shampoos (when followed 
with K-Pak Colour Therapy Shampoo and 
Conditioner) sealing in moisture, softness and 
unprecedented shine.

ARGIPLEX: Colour longevity, vibrancy and shine.

BOND-BUILDING ARGININE: A naturally occurring 
amino acid crucial to hair’s strength, Arginine 
helps to protect hair and reduce breakage in 
every treatment. Reinforced locks also improve 
the signs of damage and ageing.

QUADRAMINE COMPLEX®: Joico’s exclusive blend 
of low-molecular proteins adhere quickly to 
maximize reconstruction from cuticle to cortex, 
guaranteeing healthier-looking hair.

RRP: £9.20 Info: www. joico.eu
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I C O N
A BOLD EXECUTION OF POWER AND STRENGTH, 

THESE IMAGES TAKE REFERENCE FROM 
DIFFERENT ERAS TO CREATE TIMELESS LOOKS 

WITH MAXIMUM APPEAL.
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HAIR: THOMAS HILLS, DIRECTOR, TH1 HAIR
MAKEUP: JO SUGAR

PHOTOGRAPHY: RICHARD MILES
STYLING: BERNARD CONNOLLY
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B O L D
PRECISION AND STRONG COLOURS 
SHINE BRIGHT IN THIS COLLECTION 
FROM ASHLEY GAMBLE. 
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HAIR: STEPHANIE AND ASHLEY GAMBLE
MAKEUP: JESS ECCLESTONE

PHOTOGRAPHY: RICHARD MILES
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H E 
  W H O 
D A R E S 
 W I N S  !

HAVE YOU GOT 
THE GUTS?
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HAIR: DAVID MURRAY
PHOTOGRAPHY: TONY LE BRITTON 
MAKEUP: ROSEANNA VELIN
MODELS: ROS MODEL MANAGEMENT
PRODUCTS: JOICO
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R E A L  L I F E 
I S  W H E R E 
I T ’ S  A T .
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READY FOR THE AUTUMN/
WINTER SEASON, 
INDOLA’S STREET 

STYLE COLLECTION 
LAUNCHES TWO BRAND 

NEW TRENDS FULL OF 
CONTRAST AND TEXTURE, 

WITH AN OVERALL OLD-
MEETS-NEW FEEL.

HAIR: INDOLA GLOBAL AMBASSADORS ANDY 
SMITH, PADDY MCDOUGALL

PHOTOGRAPHY: DANNY LOWE
MAKEUP: SYLWIA RAKOWSKA

FASHION: CHRISTOPHER MAUL
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E S S E N T I A L     
    F A V E SSCHWARZKOPF 

PROFESSIONAL 
CREATES THE LOOKS 
OF THE SEASON. WE 

LIKE. 
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HAIR: TYLER JOHNSTON, JOANA NEVES, EDOARDO PALUDO, LESLEY JENNISON
PHOTOGRAPHY: JACK EAMES 
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I N C R E A S E 

Y O U R  2 0 1 9 

T A K I N G S  B Y

£ 1 6 , 0 0 0

4 4 %  O F  B O O K I N G S  A R E 

M A D E  O U T  O F  H O U R S ,

M I S S I N G  O N E  B O O K I N G  A 

D A Y  C A N  C O S T  Y O U 

£ 1 6 , 0 0 0  O V E R  T H E  Y E A R

With iBookings and YourApp from iSalon we can save 

that one missed call a day and bring in extra bookings. 

Your salon can take bookings 24 hours a day, seven 

days a week - no missed calls in sight!With iBookings and YourApp from iSalon we can save 

that one missed call a day and bring in extra bookings. 

Your salon can take bookings 24 hours a day, seven 

C a l l  i S a l o n  t o d a y  o n :

0 1 5 2 2  8 8 7 2 0 0

O r  v i s i t :

w w w . i s a l o n s o f t w a r e . c o . u k
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