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Hair and fashion are becoming more entwined with 
every season that passes. And with that the calibre of 
session stylists, avant garde creations and the industry 
itself is on the rise. 

To get the insider knowledge on what happens 
backstage and the infl uences of fashion weeks 
worldwide, we caught up with the session stylists that 
are there in the midst of it all. 

From the moodboard to the fi nal look [with a crazy 
time backstage squeezed in the middle] these guys 
have been there, done it, worn the t-shirt [designer 
of course] AND then done it again. It makes for an 
insightful read.

It’s not just happening on the catwalks but on the 
street, which is where it really counts for you. It’s what 
Catwalk’s all about – delivering the trends to your door, 

fully packaged with the techniques, the colours and the 
tips to make your life easier. 

Nothing beats education though and that’s why we’ve 
brought you a course directory of our pick of the 
seminars and workshops on offer. 

We’ve also picked the brains of those behind the 
biggest brands in the business to keep you one step 
ahead.

That’s it from us, now we’ll leave you to the big boys 
and gals who know a hell of a lot more about creating 
this season’s looks than we do.

‘til next time.

JC
Editor

A NOTE  
FROM...

stockists
Catwalk is filled with fabulous styling goodies used to create

Catwalk is filled with fabulous styling goodies used to create

this season’s trends.  Find out where to get them, here.

a
Aveda
0870 034 2380
aveda.co.uk

Affi nage
01794 527111
affi nage.com

b
Bumble and Bumble
0800 014 7424

f
Fudge 
01282 683 100

g
ghd
0845 330 1133
ghdhair.com/professional

Goldwell 
01323 432 100
facebook.com/GoldwellUK

i
Indola
01296 314 000
indola.com

l
Label.m
0870 770 8080
labelm.co.uk

La Biosthetique
01296 611 731
biosthetique.co.uk

L’Oréal Professionnel 
0845 600 0122
lorealprofessionnel.co.uk

m
Milk_shake
z-oneconcept.com

Moroccanoil
0800 310 1133

o
Osmo
osmo.uk.com

r
Redken
020 8762 4121
redken.co.uk 

Revlon Professional
0208 399 5624

s
Schwarzkopf Professional
01256 490 500
schwarzkopf-professional.co.uk 

Sebastian Professional
01256 490500
sebastianprofessional.com

System Professional
01256 490 500
systemprofessional.co.uk

t
Tigi
0844 844 0944 
tigihaircare.com

w
Wella Professionals
01256 490690
wellaprofessionals.co.uk 
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Where hair meets fashion

Grease rendition anyone? Taka Naka makes us nostalgic, courtesy 

of the Toni&Guy artistes.
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Topshop Unique, courtesy of L’Oréal Professionnel

Catwalk AW13_Contents.indd   119 28/08/2013   11:33



TH
E TR

EN
D

S

Meet the hottest autumn winter 13 
trends straight from the catwalk. 
From far out fringes to this season’s 
pony and the textures set to shape 
the season ahead, you’ll find all the 
inspiration you need HERE.
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[as seen at Jean-Pierre 
Braganza, Belle Sauvage and 

Nanette Lepore]
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In a fusion of East and West, oriental-inspired 
hair was juxtaposed with western clothing to 
create unique shapes and finishes. At Jean-Pierre 
Braganza, the inspiration behind the hair was ‘a 
boho chick traveling to Japan to learn the way 
of the Samurai’. Toni&Guy International Artistic 
Director Indira Shauwecker translated this with a 
sleek ‘n’ straight style that featured a loop, adding 
a sense of the orient to the classic runway look. 

Meanwhile at Belle 
Sauvage, colleague Efi 
Davies got creative with 
faux fringes and extreme 
length showcasing 
poker-straight 
bunches that brought 
a sense of manga 
to the collection. 
For a polished, 
glass-like finish, 
try experimenting 
with shine sprays 
and application 
techniques. 

East Meets West
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The top knot is a fashion week fave and this 
season saw the endless adaptions of the 
reinvented classic cool-girl look. Toni&Guy’s 
Tim Furssedonn created an interwoven, tight 
top knot for Apu Jan, integrating fabric for a 
unique twist in addition to a high-contracted 
fan-shaped top knot for Ashley Isham. 

But nobody said it has to stay neat. Moving 
away from the preened and perfected, Efi 
Davies constructed a raw, textured double 
knot for Phoebe English. At Temperley 
London, session supremo Malcolm 
Edwards split the hair into two sections and 
brought it together in two high-set ponys, 
wrapped under and entwined in shine for a 
glamourous take on the trend. 

At PPQ, ghd Creative Director Kenna 
created a seamless, swirling updo with 
a cheeky flip at the front to play up the 
cheekbones.

“This look channels the 
super glamorous mood of 
the early nineties, when 
power suits for business 
women became playful and 
proportions hit the most 
dramatic dimensions.” 
Kenna.  

Pile it High

[as seen at Apu Jan, PPQ,
Ashley Isham, Thom Browne, 
Phoebe English, Temperley 
London and Antipodium]
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Errol Douglas’ inspiration and vision 
for the hair at Kristian Aadnevik 
was rooted in medieval, subtly dark 
spirit with soft textures contrasted 
against hard surfaces. “We wanted 
to blend with and follow through on 
the collection’s spirit and theme,” 
says Errol. 

“I created a powerful pony placed 
high on the crown that delivers 
that almost regimented feel, 
while a femininity and softness is 
introduced through the luxurious 
shine and natural movement 
worked into the cascade of the 
tail. It’s Lady Godiva meets Trojan 
Warrior with two variations.”

At Marios Schwab the ponys were 
crimped over the top section of 
the hair, leaving the underneath 
straight and smooth to avoid an 

over-volumised finish. A strong 
centre part made the girls look 
young and fresh with hair having 
an almost ghostly feel to it, while 
things got tousled and messy at 
Simone Rocha and Zoe Jordan with 
low-slung, loose plaits. 

In contrast, the 
models at Peter 
Pilotto sported 
tightly pulled back 
ponys that were 
powerful, fierce 
and super stylish 
proving that the 
pony club is still 
in full swing.

Pony Club

[as seen at Zoe Jordan, 
Kristian Aadnevik, Simone 

Rocha, Marios Schwab, Peter 
Pilotto and John Rocha]

Pa
ul

e 
KA

Si
m

on
e 

Ro
ch

a

Pe
te

r P
ilo

tto

Jo
hn

 R
oc

ha

Zo
e 

Jo
rd

an

Trends AW13.indd   5 28/08/2013   10:39



The hair look at the DKNY 
show was youthful yet 
sophisticated in sleek styles 
worn tucked behind the 
ears. “For this collection, 
Donna revisited some of her 
classic looks, resulting in a 
modern capsule collection that 
revolved around her iconic 
pieces,” says backstage hero 
Eugene Souleiman, Global 
Creative Director for Care and 
Style at Wella Professionals.

“This got me thinking about 
the classic DKNY woman and 
I wanted to create a hair look 
that embodied her spirit,” he 
adds.

The hair at Daks was straight, 
sleek and glossy, created 
by session styling supremo 
Luke Hersheson. He explains: 
“It’s a really sophisticated yet 
simple look. It’s all about a 
girl who really looks after her 
hair. The ends are manicured, 
but it’s not about a particular 
cut or look, it’s minimal but 
incredibly well executed. She’s 
very into her beauty regime 
but she doesn’t try too hard 
and isn’t one for making big 
statements.”

Such classic 
styles require 
impeccable 
blowdry 
skills, often 
straightened and 
always prepped 
with enriching 
products to 
create a 
polished finish.
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Sophisticated
Youth

[as seen at DKNY, Erdem, 
Daks, Ports 1961 and 
Candela]
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Far Out Fringes
Far out fringes are all about non-
conventional beauty, explains Luke 
Hersheson: “It’s a little hard to 
look at and a bit ugly. You can 
see a vague nod to the 
mid-nineties when girls were 
tough, edgy and hard – kooky if 
not a bit spooky too!”

The small clip-in 
fringes at Michael 
van der Ham were 
tucked under the 
hairline, placed 
off centre and 
trimmed bluntly 
above the eyebrow. 
They were two 
shades darker 
than the model’s 
own hair to 
create a strong 
contrast. 

At Mary Katrantzou, the hair look was 
based on two contradicting styles; a 
technically brilliant geometric short 
fringe at the front of the head and 
an organic, raw textured pony at the 
back, creating tension within the look. 

“There’s something medieval about 
the short boyish fringes; the girls 
almost look like choir boys, yet when 
they turn around you get this beautiful, 
very feminine high pony that stands 
away from the head and swings as the 
girls walk,” says Eugene.

At Marni, models 
sported a modern day 
mash up using masses 
of mousse to make 
the hair look dry, 
almost stuck to the 
head and set in a 
low set part with a 
sweeping fringe, for 
a masculine take on 
the trend. 

[as seen at Michael 
van der Ham, 
Mary Katrantzou,
Emilio Pucci and
Marni] 
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[as seen at 
Kimberley Ovitz, Bernard 

Chandran, Christian Sirano, 
Issa and Rohmir]

Antoinette Beenders, Aveda Global Creative 
Director, created the look seen at the Kimberly 
Ovitz show. Channeling the mood of collection, 
she created asymmetric corseted ponys. “The 
texture is smooth and the finish is shiny, but 
there is a veil of protection. Think of a twenties 
wave in a futuristic interpretation, just touched 
with danger,” she says.

At Christian Siriano, Antoinette styled regal 
fishtail braids, which from the front had a 
lovely roundness but from the back exuded 
a more glam appearance. “The braids at 
the back evoke refinement and glamour, 
reminiscent of a Russian girl dressed for an 
evening at the opera,” she explains.

Renowned stylist Malcolm 
Edwards took a much 
more relaxed approach 
to braiding at the Issa 
show. “The look is sexy 
and textured; imagine a 
girl a few days into a 
festival with hair that’s 
really lived in. It’s 
sexy Bohemian,” he says.

The final touch? Pull hair back behind the ears 
for a premium, graphic quality or take notes 
from the reverse french pleat at Ports 1961 in 
Milan – it’s set to become a modern classic.

Bohemian Blends
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[as seen at JJS Lee, Erdem, 
LCF MA and Jeremy Scott]

At JJS Lee, Saks’ Luke Pluckrose took his 
inspiration from Nirvana and Kurt Cobain: “The 
hair is all about nineties grunge and dual textures. 
I wanted to create a look that gave that few-days-
old feel, leaving the hair in front of the model’s 
eyes to show that they’re uncomfortable within 
themselves.”

A similar teenage innocence was seen at the 
London College of Fashion MA show, where 
Kenna went for cool, effortless straight style with 
gentle movement and delicate texture. The main 
part of this look was the direction of the roots; 
forward, giving that youthful, shy framed face 
and complementing the trajectory of the LCF MA 
designers’ journeys into the world of fashion. 
“The movement runs along the centre parting, 
forward to the face, where it opens up to reveal 
fresh beauty,” Kenna explains.

We spotted a similar 
vibe at Erdem where Luke 
Hersheson brought back an 
androgynous vibe: “The hair 
look for this seasons’s 
Erdem girl is tough and 
slightly androgynous; kooky 
and a little weird. Think 
Wednesday Addams.”

Jeremy Scott stole the show, capturing the LA 
post punk skater look of the eighties and nineties 
using black faux hawks. Eugene created the 
hair and said: “Jeremy’s aesthetic is so linked 
to popular culture and especially tapping in to 
young kids with personality. I wanted to create 
a rebellious, yet playful hair look with a lot of 
attitude. It needed to be real and raw – 
anything else just wouldn’t 
work.” 

Good Girl v Bad Girl
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Other Worldy

The hair look at the Issey 
Miyake show in Paris had an 

ethereal outer-worldly feel to 
it. “The collection contained 
some amazing printed textiles 

showing aerial views of 
landscapes, like you’re floating 
above the land looking down. 
This inspired me to create 
a look that was incredibly 

light and organic, that moved 
beautifully on the catwalk and 
had an energy to it,” said 

Eugene Souleiman.
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At Haider Ackermann the hair was a 
creative masterpiece that focused on 
contrasts and played with bleached 

half-wigs at the front of the head that 
had tinted dark roots to add another 

dimension and make the hairline 
harder. Style-wise it was wild 
and windswept models who 
looked like they belonged in 
another dimension. 

Taking hours to create, 
Givenchy models strutted 
out at Paris Fashion Week 
with heads full of flat, 
pinned curls all doused in 
colours including peach, 
blue and purple that, on 
closer inspection, looked 
like tiny rose buds. A 
celebration of detail in 

diversity.

[as seen at Issey Miyake, 
Missoni, Kinder, 

Sophia Webster, Ann Yee
and Haider Ackermann]
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IN THE 
SPOTLIGHT

Season after season style is reinvented with infinite variation as trends take hold. Creating high 

fashion looks takes high performance products. Here to make it possible, the new OSiS+ Session 

Label range by Schwarzkopf  Professional is uniting premium catwalk styling with precision results.Season after season style is reinvented with infinite variation as trends take hold. Creating high 

fashion looks takes high performance products. Here to make it possible, the new OSiS+ Session 

Catwalk styling 

performance = 

high performance + 

precision + unlimited 

reinvention = OSiS+ 

Session Label

HenkleCatwalkAdvertorial.indd   2 28/08/2013   20:01



Make sure your styles are front row-worthy 
this season with the new OSiS+ Session Label 
range by Schwarzkopf Professional. Debuting 

in September the range includes Strong Hold 
and Flexible Hold Hairspray, Salt Spray, Silk 

Shine Cream and Moulding Paste for 
infi nite styling variations.

Answering to the needs of every 
session stylist and fashion-

savvy hairdresser, this line 
up ensures highly creative, 
individual and precise 
styles under extreme time 

pressure. For products that 
perform immediately, are 

invisible, non-overburdening and 
easy to remould, look no further.

The new generation hairsprays 
have new Micro-Diffuser Technology 

allowing them to be sprayed very evenly 
on the hair, in an instant-dry formulation with 
memory effect. They give style-dependable 
hold, while being easy to brush out leaving the 
hair in place. Weightless shine-enhancing and 
mattifying products like the Silk Shine Cream 
and Moulding Paste round off the subline 
and offer a solution for every session styling 
catwalk crazy scenario. 

IN THE 
SPOTLIGHT

Make sure your styles are front row-worthy 
this season with the new OSiS+ Session Label 
range by Schwarzkopf Professional. Debuting 

in September the range includes Strong Hold 
and Flexible Hold Hairspray, Salt Spray, Silk 

Shine Cream and Moulding Paste for 
infi nite styling variations.

Answering to the needs of every 
session stylist and fashion-

savvy hairdresser, this line 
up ensures highly creative, 
individual and precise 
styles under extreme time 

pressure. For products that 
perform immediately, are 

invisible, non-overburdening and 
easy to remould, look no further.

The new generation hairsprays 
have new Micro-Diffuser Technology 

allowing them to be sprayed very evenly 
on the hair, in an instant-dry formulation with 
memory effect. They give style-dependable 
hold, while being easy to brush out leaving the 
hair in place. Weightless shine-enhancing and 
mattifying products like the Silk Shine Cream 
and Moulding Paste round off the subline 
and offer a solution for every session styling 
catwalk crazy scenario. 

“Products need to perform immediately 
but remain invisible. And most 
importantly of  all, they must not 
overburden and be easy to remould. 
The hair is restyled several times 
during one show or photo shoot, and 
we simply have to rely on our products.”
Tyler Johnston, Schwarzkopf  
Professional Global Ambassador
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Schwarzkopf  Professional filters 
the trends to you through 

Essential Looks and now you 
can transform these into 

individual salon styles with a 
repertoire of  styling magic. 

Take your creative potential to 
the next level with iconic 

seasonal trends and products 
that DO and give your salon the 

street cred to grow.
“OSiS+ Session Label is amazing, 
especially the hairsprays as they 
leave hair instantly dry; a super-
dry effect. They don’t overload 
and they’re fl exible with a great 
memory for great hold, which is 
fantastic,” says Tyler Johnston, 
global ambassador for Schwarzkopf 
Professional Essential Looks.

With a clean black design, these products 
are also turning heads in the looks 
department so make sure you get your 
hands on OSiS+ Session Label and shoot 
your salon to high fashion status.
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OSIS+ SESSION LABEL 
FLEXIBLE HOLD HAIRSPRAY 
Provides strong, fl exible hold. Micro-
Diffuser Technology ensures an ultra-fi ne 
spray and even distribution so the hair 
feels instantly dry. Plus with memory 
effect it’s easy to brush out and still keeps 
the hair in place. 
300ml £10.45 and 500ml £12.55

OSIS+ SESSION LABEL 
STRONG HOLD HAIRSPRAY 
This hairspray is a great choice for styles 
that need a fi nish with an extra strong 
hold. The fi ne, instant-dry spray covers 
the hair and delivers ultra-strong hold. The 
spray can be brushed out without leaving 
any residue. 
300ml £10.45 and 500ml £12.55

OSIS+ SESSION LABEL 
MOLDING PASTE  
A great consistency allows this product 
to mould and add texture to hair. As a 
shaping paste it provides strong hold 
without overburdening the hair, giving 
styles a cool, matte fi nish. £10.45

OSIS+ SESSION LABEL SILK 
SHINE CREAM 
Create shiny looks straight off the 
catwalk. A wonderful solution to create 
a silky shiny fi nish with this lightweight 
cream. £12.55

OSIS+ SESSION LABEL SALT 
SPRAY 
The salt spray provides ultimate structure 
without weighing hair down for tousled 
beach looks. £12.55

OSIS+ SESSION LABEL 
FLEXIBLE HOLD HAIRSPRAY 
Provides strong, fl exible hold. Micro-
Diffuser Technology ensures an ultra-fi ne 
spray and even distribution so the hair 
feels instantly dry. Plus with memory 
effect it’s easy to brush out and still keeps 
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feels instantly dry. Plus with memory 

FOR MORE 
INFORMATION ABOUT
SCHWARZKOPF 
PROFESSIONAL 
Go to schwarzkopf-professional.co.uk, 
call 01296 314 000 or search for 
SchwarzkopfProfessionalUnitedKingdom 
on Facebook. 
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They travel from 
London to NYC and 
Milan to Paris, all in the 
name of  hair. Now it’s 
time for you to step 
inside the world of  some 
of  the most prestigious 
industry names at 
fashion week and find 
out what it’s like to work 
backstage in a busy 
hair team.
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Ahead of every show, the most important 
preparation for a hairdresser is the hair test. 
This is when the hairdresser is tasked with 
creating a look that fi ts the designer’s [often 
changing] brief, while complementing the 
clothes, makeup and nails.

It can be a challenging time and experience 
is EVERYTHING. And one man who has 
that aplenty is session styling supremo 
Eugene Souleiman. The Wella Professionals 
Global Creative Director puts his knack for 
creating innovative and unique creations 
down to his amazing training and says 
that it’s helped him progress through any 
situation. He explains: “I get bored very 
easily so always push myself to come up 
with new ideas and techniques. There’s 
nothing I won’t try.”

The aim of a hair test is to ensure everyone 
is crystal clear on the technicalities of the 
fi nal look, the role they’ll play on the day 
and exactly what’s required of them. It 
gives hairdressers the chance to prepare 
equipment and products as well as 
experiment with ideas. 

When it works, the results are 
phenomenal but getting it right is all about 
communication as ghd Creative Director 
Kenna says: “For me it’s very important 
to be able to communicate clearly and 
precisely, but most of all we all need to 
have speed with our creativity and be ready 
for every eventuality. I really enjoy the 
excitement of working with the designers 
on their inspiration for the collection 
and once the collection is revealed it’s a 
great privilege to design the hair that will 
complement it most.”
 
After a few initial meetings with the 
designer, Kenna exchanges some 
moodboards and then meets with the 
designer, makeup artist and stylist to make 
sure the entire look is complete. Then he 
creates a run through sheet before packing 
the kit for each show. Kenna says: “Bearing 
in mind we may have more than four 
shows in a day, we have to carry a lot.”

International Session Stylist Anthony 
Turner is a seasoned pro when it comes 
to working with designers at fashion week 
and is responsible for the autumn winter 
looks at Preen, Topshop Unique, Peter 

The prep
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Pilotto and Marios Schwab. 

Talking about the foundation 
of a look, he says: “It’s 
very much about creating 
a character. The designer 
usually has an idea of the 
type of woman they’re 
trying to portray through 
the collection and I 
elaborate on these ideas.”

At the Topshop Unique show, 
the main inspiration was the 
nineties Brit pop silhouette 
with references of real England 
and iconic workwear pieces. 

Prints, based on traditional 
British carpets and Victorian pub 
wallpapers, were digitalised, 
super-sized and fused onto 

contrasting material 
textures so the hair had to 
be iconically cool. 

Anthony, who is also the 
styling ambassador for 
L’Oréal Professionnel 
says: “The Topshop girl is 
proud to be British and a 
bit of a rebel. Think Kate 
Moss. It reminds me of 
the rock ‘n’ roll era and I 
was inspired by the mood 
of the seventies. The hair 
was unkempt but cool; 
naturally messy and trendy 
as if it’s the morning after 
the night before.”

As much as a hair test can 
ease the stresses on the day, 

any session stylist will tell you to be 
prepared with a well stocked kit bag 
because many designers have been 
known to completely revamp the 
look at the last minute. 

Essentially it becomes a case of managing 
the designer’s expectations as Indira 
Schauwecker, International Artistic Director 
at Toni&Guy, explains: “Each style needs 
to work on the catwalk and things can get 
tricky if the designer’s vision for the hair 
won’t work. This is when a compromise 
must be met and the hair test is crucial for 
determining a middle ground.”

The best and smoothest hair looks come 
out of the strongest relationships, which 
require time and understanding as Eugene 
says: “It’s a collaboration of ideas and 
understanding the designer’s vision and 
tastes. Before the show I like to have a 
briefing or a few ideas of what their vision 
is so I can bring ideas to the designer. Then 
I like to take their ideas further, exceeding 
their expectations – it is truly magical fusing 
artistry.”

A big benefit of working with the same 
designer over a few seasons is that 
you’re able to build their trust and allow 
your creativity to go a little wild. It’s the 
same principle in the salon where building 
relationships with your regular clients 
helps you to understand their needs and 
encourage a restyle or new colour, without 
losing their confidence.

Prepare for change

“The Topshop girl is 
proud to be British and a 
bit of  a rebel. Think Kate 
Moss. It reminds me of  

the rock ‘n’ roll era.”
Anthony Turner
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No matter how much preparation you do, 
nothing prepares you for the havoc on the 
day. Backstage gets very busy, very quickly 
as session teams, models, photographers 
and makeup artists arrive to play their part. 
Eugene describes it not as chemistry rather 
an atmosphere [and we happen to agree] 
where fashion and the final look are what 
counts. 

Indira warns: “It’s important to remember 
that it’s a fashion show, not a hair show, but 
the hair is important to bring the entire look 
together. The hairstyle is created to suit the 
collection, so the hair trends naturally tend to 
follow from fashion.”

With call-times often scraping in little after 
midnight it’s a demanding time so super 
organisation is essential. “I go through 
the hair brief with the team and as soon 
as the first model arrives I perform a 
demonstration,” adds Indira. “As each model 
arrives, we continue to prep and when the 
looks are almost complete, the models are 
called for a run-through.” 

But the team itself is also important. “It’s 
important to have a team that gels and learns 
to work with each other instinctively,” says 
Kenna, adding, “so I have a core team that 
returns to work with me every season and I 
have a few great guys from the ghd art team. 
Together they all work tirelessly to insure 
each show runs on time.”

Guy Cammarano, Creative Director for 
Regis UK who works backstage on shows 
sponsored by Wella Professionals, agrees: 
“It’s important for everyone to be working 
to the same creative vision and it’s critical 
that you’re able to take the look and use 
everyone’s talents in the backstage team 
to create flawless versions on every model. 
For me, every model is one more step to a 
fantastic finished show.”

Despite the hard work, for many, working 
backstage is a drug that builds an addiction 
that’s hard to kick. Kenna enthuses: “With so 
many creatives backstage the atmosphere is 
always so inspiring and intoxicating; once the 
show runs you just want to do it all over again 
straight away, which is good because the 
show schedule often has you running across 
town as soon as one show finishes to start 
the next.”

The day

“It’s important to 
remember that it’s a 

fashion show, not a hair 
show, but the hair is 

important to bring the 
entire look together.”
Indira Schauwecker
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Music underpins everything we 
do, evoking emotions and images 
in our minds, allowing us to 
see, hear and connect. Wella 
TrendVision 2013 brings together 
the richness of the visual and 
musical worlds, igniting a wave 
of energy to inspire the artist 
in you, as you interpret the 
latest seasonal trends in-salon.

For autumn winter 13, it’s 
time to turn to the inner world 
of imagination and emerge 
radicalised – an individual 
reaction in colour and sound to 
the mood of the times. Each woman 
is on her own: expressing herself 
in studied, precise creation – a 
deliberate reaction that frees up 
a crescendo of energy. 

It’s time to meet the visions for 
the season: Echo and Allegra. The 
yin and yang of hair as decadent 
chic sits alongside glam rock. 
Created using the wealth of 
colour products under the Wella 
Professionals portfolio including 
Koleston Perfect, ILLUMINA COLOR, 
Color Touch and NEW Color.id, the 
creativity is limitless. Pared 
down these visions are reinvented 
in the autumn winter 13 Soloist 
Trend Collection from Wella.

Create emotion: go solo with 
Echo and Allegra.

Music underpins everything we 
do, evoking emotions and images 

TrendVision 2013 brings together 
the richness of the visual and 
musical worlds, igniting a wave 

For autumn winter 13, it’s 
time to turn to the inner world 

radicalised – an individual 
reaction in colour and sound to 
the mood of the times. Each woman 

in you, as you interpret the 
latest seasonal trends in-salon.  Wella

Feel the beat, see the colour

ALLEGRA = Lavish displays of wealth celebrate the richness of the past. Heritage has been reinvented to refl ect a new modern imperial chic, a youthful take on majesty: Be extravagant, think Fabergé, live opulently.
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“Our trends are inspiration; 
hairdressers can interpret them into 
their own reality, but to actually 
create them, we needed to start from 

a very opinionated place.” 
Eugene Souleiman, Wella 

Professionals Global Creative 
Director of Care & Styling

ECHO = Glam rock with a sense of discord and optimism. The look is one of adorned austerity. Shredded and torn seams held together by dark, inky prints that tell a darker story. 
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TU
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 IT U

P Every colour has a unique rhythm 

and beat: turn it up and see the 

Sound of Colour in the new autumn 

winter 2013 Soloist collection 

from Wella, inspired by the Haute 

Couture Allegra and Echo.

HAIR COLOUR
Bronze, oxidized 
copper and gold are 
blended and smudged 
to create a patina 
effect. Colour is 
placed ergonomically 
around the head 
shape, turning the hair 
into a living, breathing 
extension of the 
person. 

MAKE-UP
Allegra’s makeup is 
designed to attract 
attention. It’s all about 
experiencing the 
ultimate in chic. Pure 
and bronze skin tones 
dramatise elegant shine 
to accentuate parts of 
the face. Strong, dark 
eyes and shiny lips in 
soft colours with warm 
metallic nails

CUT AND STYLE
Grand and glamorous 
waves and curves 
create a treasure 
trove of opulent and 
luxurious looks. 

CLOTHING & 
ACCESORIES
Modern majesty comes 
to life in simplifi ed 
shapes dressed with 
elaborate ornaments. 
Heritage contouring 
mixes with colourful, 
ornamental tapestries.

Allegra
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MAKE-UP
Echo’s make up 
replicates her poise: 
edgy, angular, 
minimalistic and very 
graphic. Black and 
silvery greys on the 
eyes, then soft nude 
lip tones with nude or 
very dark black nails. 

HAIR COLOUR
Natural browns and 
blondes are juxtaposed 
with artifi cial chalk 
and powdery tones 
by applying colours 
in varying depths and 
intensities.

CLOTHING & 
ACCESORIES
The look is one of 
adorned austerity. 
Shredded and torn seams 
held together by dark, 
inky prints that tell a 
darker story. 

CUT AND STYLE
Dramatic lines and 
angles are used to create 
looks with a minimalist 
aesthetic in different 
textures of hair.

Allegra Echo
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ALLEGRA
Toni&Guy’s Jayson 
Gray puts his spin on 
the decadent trend.

“You can give clients a
Color.id of their own and that is
so important to today’s beauty
and style-conscious client. You
can blend colours so easily and

beautifully with Color.id that every
colour service can be tailored to
the individual.” Josh Wood, Wella 
Professionals Global Creative

Director of Colour
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* Shades of up to 3 levels of depth apart. 
Exception: not recommended when using 
extreme tonal differences such as vibrant 
reds and blondes.
** Based on a consumer survey carried 
out in salons in Germany and the US with 
63 respondents in 2012.

FREE YOUR MIND 

Colour with intuition with New Color.id. It’s Wella’s most intuitive 

colouring approach. USed as an additive for Koleston Perfect or 

ILLUMINA COLOR, with Welloxon Perfect, it allows blended colour 

results, even on contrasting tones �up to three levels� apart. That’s 

greater creativity without the need for foils.

It’s down to a new InvisiDivider Technology, which acts like a fl exible 

barrier to separate and hold different hair colours. 

What it means for you and your clients ia an upgraded colour service 

in a standard appointment time, increasing your colour business, staff 

performance and ultimately attracting new clients.

For more information, please call 01202 595700 or visit www.wellaprofessionals.co.uk
Like ‘Wella UK’ on Facebook 

ECHO
Robert Eaton from 
Russell Eaton uses 
Color.id for his 
interpratation of Echo.

FREE YOUR MIND 

Colour with intuition with New Color.id. It’s Wella’s most intuitive 

colouring approach. USed as an additive for Koleston Perfect or 

ILLUMINA COLOR, with Welloxon Perfect, it allows blended colour 

results, even on contrasting tones �up to three levels� apart. That’s 

greater creativity without the need for foils.

It’s down to a new InvisiDivider Technology, which acts like a fl exible 

barrier to separate and hold different hair colours. 

What it means for you and your clients ia an upgraded colour service 

in a standard appointment time, increasing your colour business, staff 

performance and ultimately attracting new clients.

For more information, please call 01202 595700 or visit www.wellaprofessionals.co.uk
Like ‘Wella UK’ on Facebook 
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Super Natural

Wet Look Nails

Revlon UK Nail Ambassador, 
Jenny Longworth created a 
super natural, vampish nail to 
play on the Mark Fast autumn 
winter 13 collection. 

She explains: “I elongated the 
nail by painting on to acrylic 
using Revlon Grey Suede Nail 
Enamel as a base, bleeding 
in Revlon Smouldering Nail 
Enamel at the tip of the nail 
to create a mounting effect.”

And the shape? Squaletto – a 
cross between a square and 
a stiletto, obviously. “I took a 
new play on the nail shape by 
giving the nail a square fl at top 
– this shape is defi nitely one 
to look out for this season,” 
says Jenny

DIY KIT:
Gray Suede Nail Enamel, 
RRP: £6.49 
Smouldering Nail Enamel 
Quick Dry Top Coat, 
RRP: £6.49
Quick Dry Base Coat, 
RRP: £6.49
Liquid Quick Dry Concealer 
Brush, RRP: £5.99Brush, RRP: £5.99
Liquid Quick Dry Concealer 

giving the nail a square fl at top 

So you’ve seen the wet look 
changing the hair scene, but 
now it’s all about wet look nails 
too. 

Jenny explains: “To refl ect 
the Berardi girl I created super 
polished, slightly wet look 
nails in a crimson red shade to 
complement the red lip used on 
the girls.”

To get the slightly wet look nail, 
Jenny used Revlon’s Quick Dry 
Top Coat to create a perfect 
fi nishing shine to the nail.

DIY KIT:
Brilliant Strength Nail Enamel in 
Infl ame, RRP: £7.99
Revlon Red Nail Enamel, 
RRP: £6.49

“To refl ect the Berardi girl 
I created super polished, 
slightly wet look nails in 
a crimson red shade to 

complement the red lip used 
on the girls”
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Colour plays a big role in the trends that take 
hold and translate down to the street. Inspired 

by fashion bloggers who bring the street to 
life, the INDOLA SMART STREET STYLE 
collection showcases bold elfin crops, sixties-
inspired long hair with heavy fringes and 
sweeping side styles. But it’s the colour 
in this collection that’ll get your clients 
talking: Deep rich mahogany shades 
infused with vibrant slashes of  red, 
through to summery apricot hues 

highlighted with peach, to lilac tipped 
blonde crops and raspberry violets, this 

season is set to be...colourful.
TH

E STR
EET
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HACK ATTACK:
The injection of hidden panels of vibrant 
colours liven up the bob in this trend that 
throws out the rulebook. Hair leads the way 
with multi-textured, layered shapes and 
quirky details all shot through with fashion-
forward colour.

3D DREAMS
It’s precision detailing that sums up 
this trend with structural bobs and 
graphic lines. Bold fl ashes of red 
placed through the crown means 
hair can also be styled in a myriad of 
exciting ways.
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ROMANTIC YOUTH
Whether boho feminine or sky-high styling, 
it’s all about down-dos and updos with a 
casual feel of cool, undone. The fringe still 
features heavily in 2013 as a statement 
look, especially teamed with long hair to 
give an edgy, urban and young vibe. 

PURE SIMPLICITY
Hair shines a light on gorgeous condition 
with seductive long lengths and restrained, 
soft and very sexy all-over colour. Fans 
of get-up-and-go will love the au-naturel 
element to this trend; barely textured 
waves and gentle kinks and fl icks working 
with the hair’s original state.
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GALACTIC GLAMOUR
With an eye to a cyber-cool future, 
pristine sharp lines are the secret to this 
style, punctuated by delicate, electric 
colour effects on the tips. Shimmery 
and subtle with a nod to fantasy and the 
beautiful queens of fairytales, it’s the 
freshness of snow drops on crisp winter 
mornings.

Hair: Leonardo Rizzo, Indola 
Global Ambassador at Sanrizz

Colour: Gilian Reilly 
Make up: Gudrun Mueller 
Styling: Jelena Schneider 

Photography: Peter Gherke
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Haider Ackermann, courtesy of Wella Professionals
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LOOK

GET
THE

Keep your finger on the pulse with our edit of  
key looks from the autumn winter shows. 

There’s step-by-steps to recreate each look, kit 
bag essentials you’ll need to hand and 

beauty tips. Now you’ll be 
able to put your own stamp on the new season’s 

hottest trends in no time.

GET RUNWAY SAVVY = STAY THREE STEPS AHEAD 
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magicGOTH

Belle Sauvage, co
urtesy of Toni&Gu

y

Geometric lines made a statement on the

 catwalk at Belle Sauvage.
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1Follow in the footsteps of Toni&Guy 
International Artistic Director Efi  

Davies and the Toni&Guy Session 
Team by prepping hair with label.m 
Volume Mousse and blasting through 
with the label.m Ceramic Tourmaline 
Hairdryer.

2Centre-part the hair and section 
into two, then brush each 

section into a pony at the centre 
and secure with an elastic band.

3Add hair wefts to each pony for extreme 
length and wrap it at the base with barber 

tape or elastic to create height. Spray the ponys 
with label.m Hairspray to hold in shape.

4Secure a faux-fringe in place at the hairline 
and fi nish with a misting of label.m Shine 

Mist.

YOU’LL NEED: Volume Mousse, 
Ceramic Tourmaline Hairdryer, 
Hairspray and Shine Mist – 
all from label.m

Underneath the dramatic fringe hides a 
classic smokey eye. Create a smudge 
line using The Body Shop Colour Crush 
Eyeshadow. 

The intensity to this 
look is all on the lips. 
To recreate, experiment 
with power reds and 
berry shades then give 
it some staying power 
with The Body Shop Lip 
Liner.

Complete the look

Follow in the footsteps of Toni&Guy 

CompleteCompleteCompleteComplete

Haute Coiffure

GetTheLook.indd   5 28/08/2013   23:02



1Prep with Wella Professionals Enrich 
Shampoo and Conditioner to ensure hair is 

in perfect condition, like Wella Professionals 
Global Creative Director for Care and Style 
Eugene Souleiman did.

2Apply Wella Professionals Velvet Amplifi er 
Hair Primer to wet hair and blowdry with a 

round brush keeping the hair fl at to the head to 
reduce volume. Use a soft brush to pull back 
into a pony and set with Wella Professionals 
Super Set.

3 Place a pre-bleached half wig on the head. 
Once attached, pull hair back and attach it 

to the original pony keeping the sides fl at using 
extra Wella Professionals Super Set hairspray. 
Keep the top section of hair completely free of 
the pony.

4Spray the roots and body of the pony with 
Wella Professionals Create Character 

Texturizing Spray and blast with a hairdryer to 
create a dry, raw texture.

5Twist the pony and tie it back to form a bun 
shape – leaving the lengths of the pony free.

6Pull the remaining lengths of hair to cover 
the bun and pin into place leaving the spiky 

ends free. Use thinning shears to cut into the 
front section to create pointy spikes of hair and 
fi nish by blasting with air and a fi nal mist of 
Wella Professionals Super Set to hold. 

YOU’LL NEED: Enrich Shampoo 
and Conditioner, Velvet 
Amplifi er Primer, Create 
Character Texturizing Spray, 
Super Set hair spray – all 
Wella Professionals. 

Haute Coiffure

Naturally beautiful, the brows at Haider 
Ackermann are full and thick to contrast with 
fl awless complexions. Get luminous skin 
by blending MAC Face and Body over MAC 
Strobe Cream to even, tone and perfect. 
Using fi ngertips, follow the C shape around 
the cheekbone up to the brow using Strobe 
Cream to highlight this area. 

Eyes appear like melted 
toffee; blend MAC 
Groundwork Paint Pot 
through the socket and 
lightly over the eyelid 
to contour. Follow by 
applying MAC Pro Gloss 
Texture to the centre of 
the eyelid and push around 
the eye. 

Complete the look
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warrior
PUNK

Haider Ackermann, courtesy of Wella

The pony takes on an anarchic edge for autumn winter.
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mono-
chrome
NEW

Mark Fast, courte
sy of TIGI

Contrasts are BIG news from vibrant pinks, to clashing oranges 

and the deepest browns.
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1Prep hair by blowdrying it straight back 
from the face.

2From the hairline create a clean middle 
parting backwards to the middle of the 

head. 

3Draw hair into a pony at the nape and 
secure with a band.

4Starting at the top of the crown, glue a 
previously coloured weft in place. Glue 

a second weft about one inch lower.

5Comb the wefts neatly downwards 
and secure to the natural pony with a 

second band.

6Spray hair with Catwalk by TIGI Look 
Lock Hairspray and Catwalk by TIGI 

Your Highness Shine Spray.

YOU’LL NEED: TIGI Look 
Lock Hairspray and 
Catwalk by TIGI Your 
Highness Shine Spray.

Highlighters and illuminators are a makeup 
artist’s secret weapon for creating radiant 
skin, prominent cheek bones and brighter 
eyes. Mix a trio of highlighters bespoke to 
the skin colour you’re working with for a 
glowing A-List complexion. 

Create an almond shape with Shu Uemura 
Navy Drawing Eye Pencil on both top and 
bottom lash lines and sweep outwards to 
create a sophisticated fl ick. 

Follow with a sweep of 
Shu Uemura Ultimate 
Expression Mascara on 
top and bottom lashes to 
fi nish. Use a brow comb to 
groom brows in shape and 
add a little eyebrow gel 
for hold. 

Haute Coiffure

Complete the look

5
second band.

6
Your Highness Shine Spray.

Lock Hairspray and 

Highness Shine Spray.

artist’s secret weapon for creating radiant 

Complete

GetTheLook.indd   9 28/08/2013   23:03



1Take a halo section around the crown, 
starting two inches from the hairline and 

two inches below the crown. Twist the hair 
and pin out of the way.

2Take a zig-zag middle parting from the 
front hairline to the halo. Then take a 

fine section around the hairline. 

3Isolate the remaining hair between the 
hairline section and the halo. Brush hair 

back towards the nape and secure with 
grips, ensuring hair remains flat to the head. 

4Once secured at the nape, roll hair 
back on itself to create a hollow victory 

roll and invisibly secure with grips on 
the inside. Spray Catwalk by TIGI Your 
Highness Shine Spray to create a smooth, 
flat surface.

5Next, paint Catwalk by TIGI Session 
Series Wet Gel onto a comb and create 

a wave along the hairline, ensuring there 
is separation and detailing. Secure with 
Marcel clips to maintain flatness and detail.

6Brush the remaining top crown section 
forwards towards the face. Pin the 

section along the halo section line, then 
roll hair back on itself to create a second 
victory roll. 

7Finish with Catwalk by TIGI Sleek 
Mystique Look Lock hairspray and a 

spritz of Catwalk by TIGI Your Highness 
Shine Spray.

Haute Coiffure

Shocking blue is making a comeback. To 
recreate, draw a thick line along upper eye 
line and team with lashings of blue mascara - 
yes, you heard it right. Blue. Mascara. 

A good tip when applying mascara to top 
lashes, is to look down to ensure you cover 
the full lash length as you sweep upwards. 
Do the opposite for your bottom lash. 

Keep skin clean and fresh 
looking by choosing a 
lightweight, illuminating 
foundation like MAC Face 
& Body and a sweep of 
MAC Mineralize SkinFinish 
Powder. 

Complete the look
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princess
Halo’d

Jean-Paul Lespagnard, courtesy of TIGI

The victory roll gets a contemporary revival.
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debaucheryELEGANT

PPQ, courtesy of 
ghd

Sixties style converges with nineties brights at PPQ.
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1Prep wet or dry hair with ghd root lift spray 
and then blowdry with the ghd air and a ghd 

ceramic vented radial brush, size 2. 

2Bevel deep, high and forwards with the ghd 
V gold classic styler at the root at the front 

of the head, working back a couple of inches. 
From the bevel, create a wide curl by turning 
the styler 90 degrees in the opposite direction. 
Pin this to secure.

3Create a radial section around the crown, 
about 10cm in diameter. Backcomb this 

section and tie with a band. Place an extra 
large donut over and secure. Pin the pony end 
towards the face and then around the sides 

of the donut to secure the height and angle 
forward.

4Create four sections. Starting with the 
back section, backcomb with the ghd 

tailcomb. Then wrap around, covering as 
much of the donut as possible in a swirling 
motion. Repeat with the front, then left 
section and fi nish with the right section.

5Use lots of ghd fi nal fi x hairspray and 
pins to secure as you move around 

always checking mirrors for overall 
positioning.

6Release the fringe section [the curl 
pinned in step 2] and sweep upwards 

and sideways. Spray with ghd fi nal fi x hairspray 
and direct around over the ear, following the 
overall direction of the style.

Think the nineties refl ecting on the fi fties 
when styling this look. There are surreal 
twists and mind-blowing colour. Graphic 
necklines and horizontal cutout shoulders 
are complemented by this updo to 
complement the beauty of the nineties. 

Brows are full and dark 
– even for the blondes – 
and thickly drawn liquid 
eyeliner offsets the 
boldness of the style.

You’ll need: ghd root 
lift spray, ghd air, ghd 
ceramic vented radial 
brush, size 2, ghd V 
gold classic styler, ghd 
tailcomb, ghd fi nal fi x 
hairspray

“The look is a seamless, swirling updo 
with a cheeky fl ip at the front to play up 
the cheekbones. This look channels the 
super glam mood of the early nineties, 
when power suits for business women 
became playful and proportions hit the 
most dramatic dimensions.” Kenna, ghd 
Creative Director.

Complete the look

Haute Coiffure
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1Start by blowdrying the hair with 
L’Oréal Professionnel Playball Beach 

Fizz, then backcomb from the roots, 
adding in Tecni Art Super Dust for extra 
grip. 

2Once you have enough volume and 
texture, roll the hair under from the 

front towards the nape of the neck and 
secure in place with pins. 

3Tie into two low ponys and straighten 
the ends with L’Oréal Professionnel 

Steampod, to give hair a sharp straight 
finish. 

4Fix in place with L’Oréal Professionnel 
Infinium hairspray. 

You’ll need: Playball 
Beach Fizz, Tecni Art 
Super Dust and L’Oréal 
Professionnel Infinium 
Steampod.

For a modern take on eighties make-up, 
experiment with a mixture of textures like 
gloss, velvet and satin. 

Give skin a natural yet groomed look with 
MAC Mineralise Moisture Foundation 
and hide any blemishes with MAC Pro 
Conceal and Correct Palette. 

A sweep of MAC Mineralise Natural 
Skinfinish press powder will keep 
foundation in place. 

Flush cheeks with colour 
using MAC Barefaced 
Blush and a touch of 
highlighter to define 
cheek bones. 

Line lips with MAC Oak 
Lip Liner and fill using 
MAC Siss Lipstick for a 
satin finish. Voila! 

Haute Coiffure

Complete the look
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sistasTWISTED

Maria Grachvogel, courtesy of L’Or
éal Professionnel

Dust it, twirl it, then shake it out.
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THE EXPRESSIVE ART
Dark, smoky eyes are contrasted by 
orange hues on the lips and nails and work 
perfectly with this season’s high shine 
hair trend. 

The wearer allows themselves the 
extravagance of being special in more 
ways than one. Attractive highlights on 
the skin are achieved with Glow Base SPF 
10, while Sunsation Terracotta is subtly 
applied under the cheekbone to make the 
face appear more structured. The look is 
completed with the shimmering Brilliant 
Nail Copper – exquisite harmony.
completed with the shimmering Brilliant 
Nail Copper – exquisite harmony.Nail Copper – exquisite harmony.
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Art is about breaking the rules and to break them you have to know them. 
This season’s colours are the artist’s palette. It is the playing field where 

hair and clothes merge with makeup. And La Biosthetique has 
the three hottest canvases for this autumn winter.

VOGUEIN
LaBioEdit.indd   2 29/08/2013   11:04



THE CONTRARY ART
Contrasts. Colours that come together. The eye 
of the artist guides the hand and creates visual 
energy in this trend. Energy here is found in 
the clash of new colours, between the strong 
colour of the lips and nails, ranging from coffee 
to blackberry to deep sea green. This is offset 
against caramel blondes. That is the art: the 
new interpretation, the tiny differences that 
change everything. 

The eyes defi ne this style on the world’s 
catwalks: the monochrome 
look which can make the 
wearer look youthful 
in a moment. The 
sophisticated shimmer 
of Magic Shadow 
35 Tobacco is faded 
out almost up to the 
eyebrows. Every stroke 
is a decision. For the 
expression of femininity 
– precisely here, now 
and today. For the most 
beautiful, the most 
exciting moment.

The eyes define this 
style on the 

world’s catwalks

colour of the lips and nails, ranging from coffee 
to blackberry to deep sea green. This is offset 
against caramel blondes. That is the art: the 
new interpretation, the tiny differences that 
change everything. 
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MODERN ART
The fi rst glance is always the deepest. It 
directly captures the feelings. The artist 
knows this. Women know this. It can be 
so easy to look good. This effective colour 
combination really does match every eye 
colour and makes your eyes shine. 

The brows are only slightly and 
naturally emphasised, but the 
shape should be well defi ned. 
With eyeliner in emerald green 
or ginger, like precious stones 
sparkling in their setting, with 
delicate counterpoints of the 
lips in rosewood or tender 
rose. For a look that forever 
remains this one magical 
moment. Expressive, Deep 
and forever new.
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With eyeliner in emerald green 

combination really does match every eye 

The brows are only 
slightly and naturally

 emphasised, but the shape
 should be well defined.
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As seasons go, this one will be remembered for its 
pared-down, almost business-like approach that was 

both accessible and commercial, yet with more than a 
few wild cards to keep the fashion pundits interested. 
Behind the scenes at a host of  international shows, 

styling guru Eugene Souleiman and master of  colour 
Josh Wood, were livin’ the atmosphere, mapping out 

the top dogs of  this season. 

A 
VISION
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Grown-up, ladylike, and 
emotionally charged, 
here were clothes 
that were eminently 
wearable, with an 
edge that kept them 
youthful, desirable and 

with a sense of time and place. 

It was done with simplicity and 
sensuality with the focus on delicate 
prints at Mary Katrantzou, while graphic 
lines dominated at Etro. Rather than 
being overtly sexy, they spoke of 
elegance and control, in keeping with 
the Wella Professionals trend, Allegra. 

Juxtaposing with the cool, collected 
spirit of Allegra was her alter ego, 
the Wella Professionals trend, Echo. 
Displayed as a mix of elegance and 
texture at Missoni; anarchically romantic 
at Haider Ackermann where the 
mannish suiting was overtly feminine 
and loudly rock and roll at Jeremy Scott, 
again, a boyish aesthetic prevailed – 
this girl was strong, glamorous and in 
charge of her destiny. The message was 
loud and clear: whatever the fashion 
story, the hair was a crucial part of the 
narrative. 

“This was a very good season for me 
and I really enjoyed it,” says Eugene 
Souleiman, Wella Professionals Global 
Creative Director for Care & Styling, 
who’s seen enough seasons to know 
what he’s talking about.

And punk – a key trend for autumn 
winter – was one that really fi red up his 

creative cogs as he reminisces: “As a 
14 year old Inner City London kid, you 
couldn’t relate to Pink Floyd, but by the 
time the Sex Pistols came along? You 
got it straight away.”

Ahead of the shows he put his 
head together with Josh Wood, 
Wella Professionals Global Creative 
Director for Colour, on the forecasts 
for TrendVision, Wella’s infl uential 
predictions of the hairstyles and 
colour palettes. An essential form 
of preparation for both the shows 
and the editorial season that follows, 
TrendVision forecasts help Eugene 
and Josh map out the looks that 
are likely to cause a stir in the 
season ahead. 

“This season was 
more emotional than 
throwaway,” says Josh, 
“and in truth, although 
we’ve always adopted 
bright colours in the 
past, this season’s 
Echo trend of 
dark colours 
juxtaposed 
against light 
shades, 
along with 
the chic 
mono-
tone of 
Allegra, 
is much 
more 
consumer 
friendly.”

Black was in abundance on the 
catwalks at JBrand, Haakan, 
and Haider Ackermann, in 

contrast to the girl-meets-boy 
city-slicker suiting at Stella 
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ALLEGRA IS 
THE EMOTION: 
THOUGHTFUL 
AND AWARE, 
SHE SEEKS HER 
OWN RHYTHM 
THROUGH 
DEEP, RADICAL 
REFLECTION. 

“There were a lot of  fringes this season, but there are rules here. The 
length you cut a fringe depends on the person’s face and how their 

hairline grows.” Eugene Souleiman
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Josh’s rarefied platinum blondes at 
Alexander McQueen and Eugene’s chic 
French pleat at Ports 1961 are both 
quintessential expressions of Allegra’s 
refined approach and rich sense of 
glamour. She is the symbol of all that is 
understated and luxurious in the world 
today.

At Ports 1961, hair was swept across 
the forehead with a low side part and 
puritanical pleat going from crown to side 
at the back of the head. “There was a 
richness to it, a refinement, and a quality 
in the way that the hair is treated almost 
like a fabric. There’s also a contrast 
between the masculinity of the low side 
parting and the femininity of the French 
twist rolled into a pony. It’s ladylike but a 
little twisted,” explains Eugene.

DKNY and Vanessa Bruno took a natural 
approach as Eugene explains: “The hair 
was freshly washed, giving it a young, 
premium quality. It’s not about blowing it 
out in a high glamour kind of way.”

For an edgier version, Eugene created 
chic, sharp, perfectly cut fringes on the 
models at Mary Katrantzou. “Her brief 
was that there was to be no colour in 
the clothes; instead the focus was on 
landscapes, with a hardness in some 
areas and a soft fluidity in others. With 
Mary, it’s very important to see the girls’ 
necks because there’s a lot of information 
in her designs and you don’t want to do 
anything too busy with the hair.” 

Eugene opted for fringes made from real 
hair, cut all the way round to the ears and 
glued onto the foreheads so that from 
the front the models looked almost like 
choirboys. This was juxtaposed with a 
soft, flowing ponytail at the back, for a 
look that was a classic case of contrasts, 
smoothly executed in true Allegra style. 

“She’s a maximalist. She likes to be 
excessive in everything she does, 
buys and has, and yet she’s never 
satisfied; the ultimate consumer.”
Eugene Souleiman
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ECHO IS THE 
EMOTION: 
THOUGHTFUL 
AND AWARE, 
SHE SEEKS HER 
OWN RHYTHM 
THROUGH 
DEEP, RADICAL 
REFLECTION. 

“To achieve the look at Haider 
Ackermann, blowdry the 
hair with Wella Professionals 
Create Character, 
massaging it in at the roots to 
create texture, then pull it back 
and tie it in a knot and wear 
with plenty of  spike and 
attitude. The quicker you are, 
the more explosive it looks – if  
you spend too long perfecting 
the style it’ll end up looking 
too soft and romantic.”
Eugene Souleiman
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Echo manifests itself in playfulness and 
emotion. “We’re in quite a dark economic 
period,” explains Eugene, “and it makes 
sense that this feeling would be around, 
in the same way it was in the mid to late 
seventies when punk first exploded.” 

Colour took a step back yet Echo’s 
strident tones made her no shrinking 
violet. “If you look at the outlandish 
colours of last season, it’s nice to let it get 
quiet again,” says Josh. “Everything this 
season is very thought-out.” 

At its most punky was the Echo-inspired 
hair at Jeremy Scott, for which Eugene 
took his cue from the nineties skater 
graphics that featured on the clothes. The 
polarized mix of natural versus unnatural 
shades was the perfect expression of 
Echo’s moods; intense shades of black 
or bleached blonde created a colourful, 
vibrant and playful look.

At Issey Miyake the hair had an outer-
worldly and intensely ethereal feel, 
its softly-softly inspiration was about 
landscapes seen from the air. While at 
Haider Ackermann the look was all about 
anarchic romance through the eyes of 
rebellious girls who’d just spent a night 

of fun at a military barracks. Eugene and 
a handful of his team spent three nights 
solid preparing the wigs, bleaching the 
ends with Marilyn Monroe abandon and 
using felt-tip markers to colour the roots. 
The wigs were then glued onto the girls’ 
heads, then the hair was pulled 
back into a knot with spiky ends, 
finished with Create Character, 
Eugene’s fail-safe product for just 
about every Echo-inspired style 
as it gives a great angular finish to 
each look. 

“Echo is very expressive, but the 
colour is still minimal,” explains 
Josh. From Echo’s black base 
you can create many more mood-
orientated shades, as at Missoni 
and Haider Ackermann 
as Josh adds: “The 
shades of blue-black 
or green-black against 
a natural hair colour 
have a grown-out feel. 
They’re not perfect, 
and nor should they 
be, the whole point 
is the colour feels 
random, almost done 
at home.” 

“She’s an outsider, darkly romantic and quietly rebellious. She is 
able to be both introspective and outgoing in the way she 

expresses her inner moods.” Eugene Souleiman
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WISE UP
It’s all well and good us bringing you the action from the 
Catwalk and telling you how it can help you, not only as 

a stylist but a salon owner too, yet without education 
it’s worth nothing. That’s why we’ve tracked down the 

courses dedicated to fashion and hair.

TONI&GUY
Name: Creative Cutting & 
Colouring 
Duration: Single or 
multiple days
Suitability: Minimum 
three years experience as a qualified hairdresser.

The jargon: At Toni&Guy they believe the successful 
hairdresser needs to constantly push their creativity, exploring 
new ideas and techniques. Created to accommodate new 
fashion trends in hair this highly motivational course is the 
perfect vehicle for learning groundbreaking techniques as 
they develop. It’s personally taught by the International Artistic 
team via intimate demos and workshops. It incorporates 
translation of the latest Toni&Guy education collection as well 
as fashion predictions in hair. 

Location: London, Edinburgh and Manchester
Cost: Prices from £100 for 1/2 day observation
Dates: Courses begin every Monday [exc Bank Holidays] 
Peak Time (weeks commencing October 7 & 14 2013) 
Contact: toniandguy.com

WELLA
Name: Show Secrets for the Salon
Duration: One day
Suitability: Experienced stylists.

The jargon: Get the low down from a top guest stylist on 
creating amazing hair with the tricks of the trade from the great 
session stylists. This course offers an insight into taking and 
interpreting a brief from a fashion house, understanding themes 
and eras, working to tight deadlines and the essential 
products and techniques. This course offers 
inside knowledge of how to create outstanding 
hair work under the unique pressures of a 
show environment. Bringing those skills back 
to the salon will enhance the services you can 
offer and build your reputation with clients.

Location: London and Manchester
Cost: £250 exc vat
Dates: London October 28 
Manchester October 7
Contact: London 0207 637 7172 
Manchester 0161 834 2645
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TIGI
Name: Session Hair
Duration: Two days
Suitability: Advanced experience.

The jargon: Fashion is linked seamlessly 
with hair and the relationship between 
the two dictates the total image of the 
individual. With their fashion credentials 
very much in place, TIGI Team members 
are seasonally found backstage in New 
York, London, Milan and Paris. The wealth 
of information gained from the experiences 
with the world of fashion and TIGI’s strong 
belief in sharing ideas and knowledge 
has resulted in the development of the 
Catwalk Collective Session Styling Course. 
Created to give hairdressers a taste of 
what happens backstage at the shows, 
Catwalk Collective Session Styling gives 
hairdressers some simple step-by-step 
ideas and information on the latest 
trends. Importantly, the course helps 
hairdressers see how to use products to style 
and fi nish hair in different ways, how to create 
quick and effective ‘dressed looks’ and crucially 
helps develop ‘buzz words’ to show clients an 
insider’s knowledge of fashion and trends.

Location: London
Dates: October 28
Cost: £590
Contact: 0844 844 0946
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L’ORÉAL
Name: Fashion Interpretation
Duration: Two days
Suitability: Artistic and Creative Directors.

The jargon: Richard Ward will show students how to 
identify and interpret the latest trends in fashion and 
design and how to translate them into wearable styles. 
Students will be encouraged to develop their own ideas 
and put them into practice, identifying the purpose 
of a collection and exploring ways to stimulate visual 
presentations before making a fi nal statement.

Location: London
Cost: £360
Dates: 2014 Dates TBC
Contact: intacademy@uk.loreal.com  

GHD
Name: Guide to the Season
Duration: One day
Suitability: Stylists looking to develop their creativity.

The jargon: Take an opportunity to work with ghd art 
team member Leighanne Regan and discover how her 
backstage experiences have changed the way she works 
in-salon. Be the fi rst to see the trends fresh from the 
runway and learn how to draw on inspiration from culture, 
magazines and architecture, then use the references to 
shape your styling. This course will give the attendee an 
understanding of how to treat hair as a fabric and create 
textures using technique and product – both essential to a 
session stylist’s work.

Location: London
Cost: £120 plus VAT
Dates: October 21
Contact: 0845 3301133 ghdhair.com
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SCHWARZKOPF PROFESSIONAL
Name: EL Artistic License 
Duration: One day
Suitability: Senior stylists

The jargon: Essential Looks is Schwarzkopf’s take on the 
very looks that are enjoying a fabulous fashion moment. 
This course connects you with a gifted guest artist that 
will translate Essential Looks trends into technique and 

skill; inspiring 
you to hone 
your talents 
and use your 
newly found 
knowledge to 
find your own 
trend driven 
creative voice 
in your work.

Location: 
London, 
Schwarzkopf 
ASK Academy
Cost: £180
Dates: October 
15
Contact: 
schwarzkopf-
professional.
co.uk

TONI&GUY
Name: Session & Editorial 

Duration: Three or five days
Suitability: A qualified stylist with an 

understanding of dressing hair.

The jargon: Are you excited by 
fashion and the world of editorial 
hair? Who better to teach you 

the art of editorial hair, than the 
Official Sponsors to London 
Fashion Week. Drawing on the 
experience of the Toni&Guy 
Session Team, which works on 
over 60 London Fashion Week 
shows a year, this flexible 
course will take you from the 
absolute fundamentals through 
to creative freedom. It delves 
into forthcoming trends in 
session and hairdressing with 
an overview of key trends and 
techniques for the latest London 
Fashion Week shows, as well as 
long hair techniques and session 
skills.

Location: London, Edinburgh and 
Manchester
Cost: Prices from £600 for three 
days
Dates: Next course January 14 - 18

Contact: toniandguy.com

WELLA
Name: Glamour Styling
Duration: One day
Suitability: Aimed at hairdressers looking for an 
edge to their styling skills.

The jargon: Often, the most memorable haircuts 
are created with daring, short styles. Glamour 
Styling looks at sophisticated, chic styles of 
shorter hair, inspired by celebs. Led by a Wella 
Guest Artist, this course looks at the latest 
short hair trends and styles with live demos 
and guidance that will give your salon stars the 
confidence to approach short hair creatively.

Location: London and Manchester
Cost: £250 exc VAT
Dates: London November 5, Manchester 
November 11
Contact: London 0207 637 7172 
Manchester 0161 834 2645
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WELLA
Name: Red Carpet Hair
Duration: One day
Suitability: For hairdressers who want to achieve the 
latest in celebrity hair-up fashion.

The jargon: Strengthen                                                                      
the relationships you have 
with your clients by creating 
unforgettable looks for their 
special occasions as they 
prepare for prom nights, 
charity galas, award shows 
and all their own personal 
Red Carpet moments. Guest 
artists demo the techniques 
behind the latest celebrity hair-
ups with workshops using 
head blocks. As well as a new 
skill set, attendees get to take 
away a specialist dressing kit.

Location: London and 
Manchester
Cost: £250 exc VAT
Dates: London October 
14, Manchester 
October 23
Contact: London 
0207 637 7172 
Manchester 0161 834 
2645 

L’ORÉAL
Name: Hair Trends 
Duration: One day
Suitability: Senior stylist with advanced skills in all 
aspects of finishing, who wants to develop further and 
gain inspiration from fashion.

The jargon: The ultimate course for those wanting to 
gain inspiration on all elements of up and coming trends 
and how these will reflect on hair. The inspirational guest 
artists who take this course have been invited to teach 
based on their work backstage at fashion weeks around 
the world. They share the upcoming seasons must-have 
looks and how to create them.

Location: London
Cost: £225
Dates: 2014 dates TBC
Contact: intacademy@uk.loreal.com  

GHD
Name: Fashion Editorial
Duration: One day
Suitability: Stylists with an interest in      
editorial work.

The jargon: Discover the exciting and 
challenging world of editorial hairdressing 
with ghd Creative Director and session styling 
whizz Zoe Irwin. She will teach how to take 
a brief from a magazine editor, research, plan 
and design an editorial hair story. It covers 
everything from the basics, to interpreting the 
trends using wide and varied influences to 
create innovative and thought-provoking hair, all 
taught in Zoe’s unique and inspiring way.

Location: London
Cost: £200 plus VAT
Dates: November 4
Contact: 0845 3301133 ghdhair.com
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From cult classics to some new kids on 
the block, here’s our pick of  the best 

products for autumn winter 13. 

product 
spotlight

PREP

Moroccanoil
Frizz Control
RRP: £18.65
moroccanoil.co.uk

Schwarzkopf Professional
Flexible Hold Mousse

RRP: £7.80
schwarzkopf-professional.co.uk

Catwalk by TIGI 
Session Series 
Styling Cream 

RRP: £13.50
catwalkbytigi.com

Wella Professionals 
Brilliance Shampoo 

and Conditioner
RRP: £9.35 [shampoo] 

£11.30 [conditioner]
wellaprofessionals.co.uk

L’Oréal 
Professionnel
Volumetry 

Powder Spray
RRP: £9.80

lorealprofessionnel.co.uk

Aveda
Pure Abundance 
Style Prep
RRP: £19.50
aveda.co.uk

Catwalk by TIGI 
Session Series 
Wet Look Gel 
RRP: £11.50

catwalkbytigi.com
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products

Fam Irvoll, courtesy of Toni&Guy

L’Oréal 
Professionnel

Volumetry 
Powder Spray

RRP: £9.80
lorealprofessionnel.co.uk

TEXTURE

STYLE & BODY

Redken
Two Smooth
RRP: £13.40
redken.co.uk

Aveda
Pure Abundance 

Style Prep
RRP: £19.50
aveda.co.uk

Catwalk by TIGI 
Session Series 
Wet Look Gel 
RRP: £11.50

catwalkbytigi.com

Pureology
Levitation Mist

RRP: £15.75
pureology-uk.com

L’Oréal
 Professionnel
Texture Dusts

RRP from £12.60
lorealprofessionnel.co.uk

Bumble & bumble
Semisumo

RRP: £21.50
bumbleandbumble.co.uk

ghd
Root Lift Spray

RRP: £12.95
ghd.com

Balmain
Styling Line
RRP from £7.85
balmainhair.co.uk

Aveda
Be Curly Curl 
Enhancing 
Hair Spray
RRP: £17.50
aveda.co.uk

[Intensifies curl, 
combats frizz and 

boosts shine]
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Frankie Morello, courtesy of TIGI

TOOLS

ghd
eclipse

RRP: £195
ghd.com

KentSalon
Session-inspired 

brushes
Salon Price 
from £8.33

kentbrushes.com

[No kit bag’s complete 
without one]

ghd air
RRP: £99
ghd.com

label.m
Advanced Pro 
Curling Tong
RRP: £44.95
labelm.co.uk

Wella Professionals
Stay Styled
RRP: £12.20

wellaprofessionals.co.uk
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products

Ashley Isham, courtesy of Toni&Guy
ghd

eclipse
RRP: £195
ghd.com

FINISH

Cloud Nine
Waving Wand
RRP: £99.95

cloudninehair.com

ghd 
Final Fix 
Hairspray
RRP: £9.95

ghd.com

Aveda
Controlforce 
Firm Hold 
Hairspray
RRP: £18
aveda.co.uk

[A Kenna fave]

Wella Professionals
Stay Styled
RRP: £12.20

wellaprofessionals.co.uk

Fudge 
SkyScraper
RRP: £9.45
fudge.com

Bumble & bumble
Spray De Mode

RRP: £21.50
bumbleandbumble.co.uk
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1/NEWCID I-POLISH IN CHERRY SORBET 
RRP: £10, NEWCIDCOSMETICS.COM

2/AVEDA PETAL ESSENCE EYE DEFINER
RRP: £13.50, AVEDA.CO.UK

3/OPI RAPID DRY
RRP: £12.85, LENAWHITE.CO.UK

4/NEW CID I-GROOM 
RRP: £16, NEWCIDCOSMETICS.COM

5/NEW CID I-SMOULDER IN EMBER, RRP: £18.50
0121 634 6610, NEWCIDCOSMETICS.COM

6/KERASKIN SERUM 4C YEUX
RRP: £65, KERASKIN-ESTHETICS.COM

7/COVERFX MATTIFYING PRIMER
RRP: £29.50, COVERFX.COM

8/NEW CID I-COLOUR IN TWILIGHT, RRP: £14.50
0121 634 6610, NEWCIDCOSMETICS.COM

9/NEW CID I-COLOUR IN COBALT BLUE, RRP: £14.50
0121 634 6610, NEWCIDCOSMETICS.COM

10/LA BIOSTHETIQUE PERFECT VOLUME VIOLET
RRP: £18.25, BIOSTHETIQUE.CO.UK

11/LA BIOSTHETIQUE BRILLIANT NAIL FUCHSIA
RRP: £12.50, BIOSTHETIQUE.CO.UK

12/NEW CID COLOUR IN PURPLE QUARTZ, RRP: £14.50
0121 634 6610, NEWCIDCOSMETICS.COM

13/LA BIOSTHETIQUE AUTOMATIC PENCIL FOR EYES
RRP: £17.50, BIOSTHETIQUE.CO.UK

14/MAC COSMETICS MINERALIZE RICH LIPSTICKS
RRP: £20, MACCOSMETICS.CO.UK

Topshop U
nique, courtesy of L’O

réal P
rofessionnel 
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Here are the 
essential beauty 
products every 

stylist needs to be 
recommending to up 
their street cred 

with their 
clients. 
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       the details
It’s the little touches that make the bigger picture. 

Are you stocked up for autumn winter?
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Imagery supplied by specific show sponsors: Toni&Guy, Wella Professionals, ghd, L’Oréal Professionnel, Aveda, Cloud Nine, KMS California and Moroccanoil
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p.s.we loved

Oversized hats 
and mussed-up 

textures 

A hair look for every
outfi t?

Now that we could
work with
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> > > > > >

Say 
cheese

Hair piled
high is always

a winner

A season of braids
once again
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We’re feelin’
the lips

> > > > > >

Blue-eyed beautys

Animal print
colourfully reinvented 

for
the season ahead

PS_LoveAW13.indd   4 28/08/2013   12:53



Retro cleaning

Monochrome gives
a sense 

of serenity
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Eccentricity
at its fi nest at

Pam Hogg > > > > > >
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JC Publishing Ltd, Imperial House, 2-4 Eastern Road, Romford, Essex, RM1 3PJ  e: info@salonbusiness.co.uk

NOTE: The views expressed in Catwalk do not necessarily represent those of the publisher. Salon Business 
does not accept responsibility for the loss or damage of material submitted for publication. Reproduction of any 
material without permission of the publisher is strictly prohibited.

Hair and fashion are becoming more entwined with 
every season that passes. And with that the calibre of 
session stylists, avant garde creations and the industry 
itself is on the rise. 

To get the insider knowledge on what happens 
backstage and the infl uences of fashion weeks 
worldwide, we caught up with the session stylists that 
are there in the midst of it all. 

From the moodboard to the fi nal look [with a crazy 
time backstage squeezed in the middle] these guys 
have been there, done it, worn the t-shirt [designer 
of course] AND then done it again. It makes for an 
insightful read.

It’s not just happening on the catwalks but on the 
street, which is where it really counts for you. It’s what 
Catwalk’s all about – delivering the trends to your door, 

fully packaged with the techniques, the colours and the 
tips to make your life easier. 

Nothing beats education though and that’s why we’ve 
brought you a course directory of our pick of the 
seminars and workshops on offer. 

We’ve also picked the brains of those behind the 
biggest brands in the business to keep you one step 
ahead.

That’s it from us, now we’ll leave you to the big boys 
and gals who know a hell of a lot more about creating 
this season’s looks than we do.

‘til next time.

JC
Editor

A NOTE  
FROM...

stockists
Catwalk is filled with fabulous styling goodies used to create

Catwalk is filled with fabulous styling goodies used to create

this season’s trends.  Find out where to get them, here.

a
Aveda
0870 034 2380
aveda.co.uk

Affi nage
01794 527111
affi nage.com

b
Bumble and Bumble
0800 014 7424

f
Fudge 
01282 683 100

g
ghd
0845 330 1133
ghdhair.com/professional

Goldwell 
01323 432 100
facebook.com/GoldwellUK

i
Indola
01296 314 000
indola.com

l
Label.m
0870 770 8080
labelm.co.uk

La Biosthetique
01296 611 731
biosthetique.co.uk

L’Oréal Professionnel 
0845 600 0122
lorealprofessionnel.co.uk

m
Milk_shake
z-oneconcept.com

Moroccanoil
0800 310 1133

o
Osmo
osmo.uk.com

r
Redken
020 8762 4121
redken.co.uk 

Revlon Professional
0208 399 5624

s
Schwarzkopf Professional
01256 490 500
schwarzkopf-professional.co.uk 

Sebastian Professional
01256 490500
sebastianprofessional.com

System Professional
01256 490 500
systemprofessional.co.uk

t
Tigi
0844 844 0944 
tigihaircare.com

w
Wella Professionals
01256 490690
wellaprofessionals.co.uk 
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