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As fashions get more extravagant there’s a very 
defi nite trend emerging towards natural beauty. It’s 
time to accentuate what nature has given you and with 
products such as Wella’s ILLUMINA COLOR  it’s never 
been easier. 

It’s a reinvention of beauty that goes against 
convention and that requires the skill of a professional, 
so for your clients who think they can do it themselves, 
you need to educate them on why that’s not the case. 

If you need to brush up on your skills there are plenty 
of courses out there and we’ve tracked down some 
of our faves on pages 16 to 19. We’ve also got 
some of the season’s hottest looks straight from the 
catwalk with steps on how to create them and how to 
complement them.

This is how you can make your salon stand out and 

up its fashion creds. Even the boys are reinventing 
themselves and they expect more than ever from their 
stylist. See what’s going to be a hit with the guys on 
pages 26 to 29. 

The world is creating an opportunity for hairdressers 
and we’re here to break down the trends for you and 
make them count. Catwalk is the fi rst step to giving 
your business a boost of autumn winter style. 

Your clients want it. Make sure you’ve got it. 

’til next time…

Joanne Charlton
Editor

A NOTE  
FROM...
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Blondes rock pink subtleties at DKNY thanks to Wella – we love. 
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Centre parts and reinterpreted 
bangs dominated the  
Catwalk, while sophisticated
updos are also 
making a comeback. 
One trend that ran true across
most of  the shows for autumn
winter 14, was the celebration
of  natural beauty.

[Seen at Apu Jan, 
Felder Felder, Peter Pilotto,

Roksanda Illincic and 
Zoë Jordan]
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Textured ponys have travelled all the way from 
New York Fashion Week to Stella McCartney’s 
show in Paris, and cemented themselves as a 
key look for autumn winter 14. 

Loose ponys with plenty 
of texture were created 
by Wella Professionals 
Global Creative Director 
for Care and Styling 
Eugene Souleiman at 
Stella McCartney, 
paired with centre 
partings and face 
framing strands to 
boot. 

Similarly at J.W. Anderson, L’Oréal 
Professionnel Styling Ambassador 

Anthony Turner played with texture 
to create a ‘disturbed’ undertone 

but conveyed restraint with a 
low set pony. 

Anthony explains: “It’s 
a minimalist style but 
several nuances and 
subtleties make the 
look a little erratic. 
The idea is that the 
hair was once set 
but has now turned 
fluffy and dusty.”
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In Paris, at the Chalayan show, super long, 
loose hair was draped forward over one 
shoulder with a deep-set side. Hair had textual 
contrast of shine with drier looking ends, 
making a great departure from the mermaid 
waves of recent seasons. 

And it was a similar vibe 
at Stella McCartney’s 
presentation in New 
York where Aveda Global 
Creative Director 
Antoinette Beenders 
created a soft, model 
off-duty look with a bit 
of an edge – inspired by 
Stella’s older sister’s 
love of the London 
fi rst generation punk 
scene.

However, Sam McNight chose to 
give models at Dries Van Noten 
a forties feel in the form of 
Veronica Lake waves pulled up 
off one side of the face with 
an oversized silver barrette and 
twisted up into a faux bob.

waves of recent seasons. 

And it was a similar vibe 
at Stella McCartney’s 
presentation in New 
York where Aveda Global 
Creative Director 
Antoinette Beenders 
created a soft, model 
off-duty look with a bit 
of an edge – inspired by 
Stella’s older sister’s 
love of the London 
fi rst generation punk 
scene.

However, Sam McNight chose to 
give models at Dries Van Noten 
a forties feel in the form of 
Veronica Lake waves pulled up 
off one side of the face with 
an oversized silver barrette and 
twisted up into a faux bob.

Winter Waves

[Seen at Stella McCartney,
Mary Katrantzou and Lucas 

Nascimento]
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Masses of models strutted out with simple 
but strong centre parts on a multitude of 
catwalks – an easy trend that can be easily 
adapted to any length or style. 

At Topshop Unique, the center part added 
a rebellious streak to the otherwise overly 
cute look, inspired by delinquent school girls, 
to capture the confi dent attitude of Topshop 
girls. Whereas wet look tresses gave an 
alternative edge to the middle-part trend at 
Peter Pilotto, Prada and Lanvin.

However at KTZ AW14, 
the collection took 
inspiration from the 
Inuit tribes and the 
ways of Arctic nomads. 
“The middle parting was 
strengthened with an 
accent of gel to refl ect 
the symmetry and play 
on parallel lines,” 
explains Nick Irwin, 
Global Creative Director 
for Catwalk by TIGI.

Meanwhile, hair travelled back in time at 
Nina Ricci as models gave a nod to the 
Bardot era with subtle sixties bouffants. Hair 
was raised at the crown before being styled 
into sleek, straight tresses for an overall, 
elegant ‘do. 

At the Chanel show, hair was 
centre-parted and sleek, worn 
tucked into necklaces and 
coats for casual cool – tres 
chic!

Middle Parts

[Seen at Prada,
Frankie Morello,
KTZ, Topshop 

Unique and 
Katie Gallagher]
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Exposed Ears

Following on from last 
years tucked-in hair 
trend, it seems that 
exposed ears are all 
the rage for the 

season ahead. Cue the 
entourage of ears 

spotted peeking out at 
Mark Fast, Daks and 

Calvin Klein. 
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Aveda Guest Artist Jon Reyman 
created a “bold, worldly look: edgy 
twists married to a texturised faux 
fringe” for the Ann Yee FW14 
Presentation in New York City. 

Inspired by the modern nomad, 
Yee was “mesmerized by the 
notion of an urban dweller with 
an adventurous spirit and non-
conformist perspective. Hence 
the ears were celebrated in all 
their glory giving an edgy twist 
to the style,” says Jon.

And at Christopher Kane, 
Redken Global Styling Director 
Guido left each models’ 
individual hair type and length 
‘au naturale’ in order to 
create an effortless quality 
to overall style, making sure 
that ears poked out for all 
to see.

[Seen at Daks,
Anya Hindmarch, 
Mark Fast, Calvin
Klein, Miu Miu, 
Roksanda Illincic
Marios Schwab,
and Michael Van 
Der Ham]
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Hair was glossy and swept back from the 
face, hanging straight down models’ backs 
at Dior and Tome and Ruffian. It was a 
showcase of blown-back hairlines as a hot 
trend for autumn winter 14. 

At Anya Hindmarch, ghd Global Creative 
Director Sam McKnight took inspiration from 
modern Stepford wives to create a swept 
back sleek style with perfectly polished 
lengths and blunt ends. “The effect is that 
of a modern Stepford wife; perfect, but very 
much ‘now’,” revealed Sam.

However, at Jeremy 
Scott, where the 
collection was loud and 
strong, Eugene Souleiman 
played with texture and 
created a sophisticated 
wet look.

“Jeremy knows how to play up clothes,” says 
Eugene, so it was important to find a look that 
didn’t compete with the clothes too much. 

The look he created was deliberately designed 
to pull back on the hair, so that the impact 
was strong, and yet wouldn’t clash with the 
designer’s collection in any way. “I really 
wanted to enjoy this season’s hair, so we 
went with something unusual for Jeremy, and 
created a look of wet hair, as if you’d just got 
out of the shower.”

Swept Back

[Seen at Anya Hindmarch,
Belle Sauvage, Dior,  
Osman and Tome]
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The humble ballerina bun reigned supreme 
at countless shows this season and is the 
hottest updo for autumn winter 14. 

At the fi tting for Missoni, Eugene 
Souleiman, Creative Director for Wella 
Professionals was inspired by one of the 
models who had pinned her hair up on her 
head in a hurry. “It looked so cute, as if 
she hadn’t even looked in a mirror, and I 
thought it would be great for the show.”

It is the direct 
opposite of any 
practiced look, and 
diffi cult to do on 
more than one girl 
with any degree 
of uniformity. 
Eugene explains: 
“It’s a hard thing 
to pull off because 
you’re expecting 
your team to almost 
forget that they’re 
hairdressers.”

However, the classic bun was given 
a modernist twist with heavily 
sculpted shapes at Hema Kaul, 
Celine and Jean Paul Gaultier. While 
at Erdem buns were disheveled 

and carried a romantic, ethereal feel, 
inspired by Jayne Eyre. 

thought it would be great for the show.”

It is the direct 
opposite of any 
practiced look, and 
diffi cult to do on 
more than one girl 
with any degree 
of uniformity. 
Eugene explains: 
“It’s a hard thing 
to pull off because 
you’re expecting 
your team to almost 
forget that they’re 
hairdressers.”

However, the classic bun was given 
a modernist twist with heavily 
sculpted shapes at Hema Kaul, 
Celine and Jean Paul Gaultier. While 
at Erdem buns were disheveled 

and carried a romantic, ethereal feel, 
inspired by Jayne Eyre. 

[Seen at Hema Kaul, Erdem, 
Alon Livne and Celine]

Ballerina Buns
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borderlinebeauty

A changing world 
demands a new 
perspective: What is 
deemed ugly today, 
will be the aesthetic 
of  the future. Beauty 
is changing.

“For Autumn/Winter there is a real feeling 
of a dichotomy between something really 
handsome and something very feminine. 
Borderline Beauty is exactly that – 

there is a beauty there but there are 
lot of challenges to convention so it’s 

borderline.” 
Josh Wood, Wella Professional Global 

Creative Director, Color

LIGHT & SHADOW
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Old beauty norms are being challenged as 
real fuses with virtual; shape with colour and 
human anatomy with android artifi ce. It is 
beauty, but not as we know it and it’s set to 
be HUGE for autumn winter. It is the Wella 
Professionals trend Borderline Beauty. 

“There’s a defi nite attitude to the 
autumn winter 2014 trend but in a very 
sophisticated way. This woman isn’t 
just a woman that’s rebellious, there’s a 
reason for her rebellion,” explains Eugene 
Souleiman, Wella Professionals Global 
Creative Director, Care and Styling.

As this trend fi lters down to the street 
it will evolve but there will be constants 
– texture will be challenged, symmetry 
will be reworked, grey will be the catalyst 
alongside brighter colours and there will 
be a new defi nition of volume. 

Wella’s colour portfolio caters to every 
hair type and ILLUMIINA COLOR is the 
perfect choice for a luminous take on 
the Borderline Beauty trend. It’s where 
natural beauty will shine through. 

“There’s this real idea that you can 
have quite muted tones against quite 
solid tones and the thing that is really 
interesting and feels very new is this 
introduction of grey. In the way that grey, 
as a recessive colour, can make even 
quite natural colours look completely 
different,” says Josh Wood, Wella 
Professionals Global Creative Director, 
Color.

This punk aesthetic is unpredictable at 
times but Eugene and Josh have shared 
their wisdom to create an editorial 
collection to put you on the right path 
with Borderline Beauty. Here it is...

“I think we’re now approaching 
a time where there’s almost a 
no-nonsense feeling about hair 
and the attitude in which we’re 
styling hair is more defi nite.” 

Eugene Souleiman, Wella 
Professionals Global Creative 
Director, Care and Styling

ILLUMINA COLOR

– Ideal for Borderline Beauty

– Natural-looking results

– Sheer, luminous colour in every light

Metallics

ORIGAMI
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Now we’ve managed to whet your appetite 

on this season’s trends, there’s a good 

chance you’ve got the learning bug. Here’s 

a selection of  the courses coming up that 

will satisfy your fashion hunger and see 

your skill set flourish. 

K
NOW

-H
OW
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TIGI
COURSE TITLE: Session Hair
DURATION: 3 days
SUITABILITY: Technically and creatively advanced 
hairdressers able to maintain a strong clientele. 
Minimum fi ve years as a qualifi ed hairdresser.
THE JARGON: Armed with new trend information, 
you’ll have lots of new styling and fi nishing 
ideas and will be confi dent in adapting catwalk 
looks for your salon work. Armed with fashion 
buzz words you’ll be able to show your fashion 
creds as you communicate with your clients 
and your team.
LOCATION: London
COST: £500
DATES: TBC
INFO: EMAIL UK.EDUCATION@TIGIHAIRCARE.COM 
CALL 0844 844 0946

REMI CACHET
COURSE TITLE: Tape Transformations 
DURATION: 1 day
SUITABILITY: NVQ Level 2 hairdresser 
THE JARGON: By professionals for professionals, 
your day will cover all aspects of Tape Hair from 
consultations, placement through to mainte-
nance and removal. Tape Hair is essential in any 
kit bag and this course will give you the skills 
to make sure you can make the most of your 
model’s hair and transform it instantly – essential 
for session work and in-salon. 
LOCATION: Across the UK either In Salon or In 
Centres 
COST: In centre from £175 +VAT, In Salon POA 
DATES: IN SALON AT YOUR CONVENIENCE OR IN CENTRE
INFO: CALL 01642 867213 

BALMAIN 
COURSE TITLE: Fashion Fusion
DURATION: 1 day
SUITABILITY: Must be level 2 qualifi ed 
THE JARGON: This course focuses on cold fusion 
techniques using soft ring and tape. It’s great 
for session styling as tapes and rings offer 
quick solutions and can be easily removed. 
Plus it’s great for clients who don't want a heat 
bonded system.
LOCATION: In-salon
COST: £449.95 + VAT for Kit with free education 
for up to three stylists
DATES: Various
INFO: CALL 0800 781 0936 VISIT BALMAINHAIR.COM

NEVILLE HAIR AND BEAUTY
COURSE TITLE: Balyage
DURATION: 1 day
SUITABILITY: Minimum Level 2 NVQ or equivalent
THE JARGON: This course is ideal for a successful 
salon colourist who works hard every day, behind 
the chair. It will help them to create modern and 
beautiful highlights by teaching the participant 
how to successfully Balayage.
LOCATION: London
COST: £300 per person
DATES: Various
INFO: EMAIL JACK-
HOWARD.UK@
ME.COM

how to successfully Balayage.
LOCATION: London

£300 per person
DATES: Various
INFO: EMAIL JACK-
HOWARD.UK@
ME.COM
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SAKS
COURSE TITLE: Simply Finishing
DURATION: 1 day
SUITABILITY: Open to all stylists
THE JARGON: This course is designed as an 
inspiring insight into gaining understanding of all 
salon-based fi nishing techniques, from perfectly 
sleek hair and a sculpted wave to tousled looks. 
It will cover topics such as how and when to use 
products, tips on different hair types and creating 
a bouncing blowdry.
LOCATION: London and Darlington
COST: £200 to £260 per day
DATES: 22 September 2014 in London and 3 
November 2014 in Darlington
INFO: EMAIL 
LONDON.RECEPTION@SAKSTRAINING.CO.UK 
OR CALL 020 7379 3563

HOB ACADEMY
COURSE TITLE: Advanced Creative
DURATION: 2 days
SUITABILITY: Stylists seeking inspiration and 
new ideas
THE JARGON: Push your creative boundaries 
to the limit with this progressive course that    
provides the latest fashion-led techniques 
involved in producing award-winning work.
LOCATION: London
COST: £480
DATES: 17-18 November 2014 and various dates 
in 2015
INFO: CALL 020 7485 7272 (OPT 3)

TONI&GUY
COURSE TITLE: Speed Colour

DURATION: 3 days
SUITABILITY: Experienced        

colourist
THE JARGON: This course 
enables you to creatively 
push boundaries in all 
areas providing quick,   
progressive techniques, 
tonal ideas and a fast 
track approach to working 
your column effi ciently.
LOCATION: Various

COST: £715 + VAT
DATES: 15-17 September 

2014
INFO: CALL 020 7836 0606 

EMAIL COURSES@TONIANDGUY.
CO.UK

WELLA
COURSE TITLE: Glamour Styling
DURATION: 1 day
SUITABILITY: For stylists who want to broaden their 
skills
THE JARGON: Enter the world of Glamour Styling 
and make your clients the envy of any event. 
You’ll grow your confi dence and become more 
creative with it in the latest dressing and styling 
techniques.
LOCATION: London and Manchester
COST: £260 + VAT
DATES: 20 October 2014 London, 6 October 2014 
Manchester
INFO: CALL 020 7637 7172 FOR LONDON AND 
0161 834 2645 FOR MANCHESTER

TONI&GUY
COURSE TITLE: Speed Colour

DURATION: 3 days
SUITABILITY: Experienced        

colourist
THE JARGON: This course 
enables you to creatively 
push boundaries in all 
areas providing quick,   
progressive techniques, 
tonal ideas and a fast 
track approach to working 
your column effi ciently.
LOCATION: Various

COST: £715 + VAT
DATES: 15-17 September 

2014
INFO: CALL 020 7836 0606 

EMAIL COURSES@TONIANDGUY.
CO.UK

Enter the world of  Glamour 

Styling and make your clients 

the envy of  any event.  You’ll grow 

your confidence and become more 

creative with it in the latest dressing 

and styling techniques.
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HOB ACADEMY
COURSE TITLE: Advanced Fashion Colour
DURATION: 1 day
SUITABILITY: Stylists seeking the latest fashion-led 
techniques
THE JARGON: Taking inspiration from the world of 
fashion, textiles, art and the media, this 1 day 
course provides you with the very latest 
fashion-led techniques, seeing you 
tap into the creative process that 
produces inspirational colour 
work.
LOCATION: London
COST: £240
DATES: Various dates in 2015
INFO: CALL 020 7485 7272 (OPT 3)

L’ORÉAL
COURSE TITLE: Catwalk to client
DURATION: 1 day
SUITABILITY: Senior stylists with advanced skills in 
all aspects of fi nishing.
THE JARGON: Richard Phillipart will look at the key 
catwalk trends and will focus on encouraging 
the application of new techniques in the salon. 
Working with intermixing and layering products to 
achieve current textures and shapes is key. This 
course focuses mainly on dressing hair and cutting 
techniques that are relevant to the season’s looks 
such as short fringes.
LOCATION: Edinburgh and Belfast
COST: £99
DATES: 28 October 2014 Edinburgh and 
3 November 2014 Belfast
INFO: CALL 0800 028 3448 
EMAIL INTACADEMY@UK.LOREAL.COM 

GREAT LENGTHS
COURSE TITLE: Showcase
DURATION: 1 day
SUITABILITY: Open to any Great Lengths-trained 
stylists
THE JARGON: A great experience day featuring 
live model application under the guidance of a 
Great Lengths Educator. Experience creating a            
signature look in a studio location with a           
professional photographer and makeup artist.
LOCATION: National
COST: £175 + cost of hair + VAT
DATES: 12 April 2015 and 20 September 2015
INFO: CALL 0113 278 1314 
EMAIL TRAINING@GREATLENGTHSHAIR.CO.UK

L’ORÉAL
COURSE TITLE: Fashion Interpretation
DURATION: 2 days
SUITABILITY: Artistic and Creative Salon Directors
THE JARGON: On this course Richard Ward will 
show students how to identify and interpret the 
latest trends in fashion and design, and how to 
translate them into desirable, wearable styles. 
Students will be encouraged to develop their own 
ideas and put them into practice, identifying the 
purpose of a collection and exploring ways to 
create stimulating visual presentations before 
making a fi nal statement.
LOCATION: London
COST: £370
DATES: 2 November 2014
INFO: CALL 0800 028 3448 
EMAIL INTACADEMY@UK.LOREAL.COM

Stylists seeking the latest fashion-led 

Taking inspiration from the world of 
fashion, textiles, art and the media, this 1 day 
course provides you with the very latest 
fashion-led techniques, seeing you 
tap into the creative process that 

INFO: CALL 020 7485 7272 (OPT 3)
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FOR INFORMATION ON OUR SESSION & EDITORIAL COURSE PLEASE VISIT OUR WEBSITE OR CONTACT OUR 
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To achieve high fashion status you have 
to look at all the elements on the 

catwalk – hair, makeup and nails. Sophie 
Harris-Greenslade, aka nail art blogger
of The Illustrated Nail and session 

manicurist Jenny Draper, are hot on every 
designer’s wish list for creative catwalk 
talons. Here they share their tips on how 

to recreate two key looks for autumn 
winter 14.

Disco Half Moons at 
Michael Van Der Ham 

AW14 [nails by Jenny Draper]

LOOK 01: STEP 1: Apply ORLY 
Color Blast Polish Bond as a 
base coat. 

STEP 2: Follow with a layer of 
ORLY Color Blast polish in Violet 
Pastel. Allow to dry and then 
paint another layer if required. 

STEP 3: Using ORLY Color Blast 

Silver Chrome, create a disco 
ball half moon starting at the 
base on the nail and bringing 
the half-moon 1/3 of the way 
down the nail. 

STEP 4: Finish with a layer of 
ORLY Color Blast Hi Shine for 
long-lasting, chip-free shine.

HOW 
TO:

NAIL IT!
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LOOK 01

LOOK 02
SOPHIE TIPS: EXPERIMENT WITH 
DIFFERENT ANGULAR SHAPES AND 

LINES TO CREATE OUR FINAL MULTI-
FACETED ‘DECONSTRUCTED’ HOUNDS 

TOOTH. HAVING A UNIQUE DESIGN ON 
EACH NAIL IS REALLY HOT RIGHT 

NOW.

JENNY TIPS: TO CREATE THE 
PERFECT SEMI-CIRCLE USE A 
REALLY DRY BRUSH TO ADD A 
SMALL AMOUNT OF WHITE, THIS 
WILL ALLOW YOU TO KEEP THE 
LINE REALLY NEAT.

LOOK 02 STEP 1: Prep the nail using 
ORLY Primetime to create a smooth 
canvas. 

STEP 2: Next, apply a base coat of ORLY 
Bonder. 

STEP 3: Apply a layer of ORLY Highlight 
from the Smoky Collection. Follow with 
a second layer for full coverage. 

STEP 4: Use the ORLY Detailer Brush to 
draw two parallel lines diagonally across 
the nail using ORLY Darkest Shadow. 

STEP 5: Between the lines at the tip of 
the nail, join both lines with a V shape 
and fi ll in the gap. 

STEP 6: Finish with a layer of Orly 
Polishield for long-lasting, chip-free 
shine. Apply Flash Dry Drops to speed 
up the dry time.

Deconstructed Hounds
tooth Effect at 
Antipodium AW14
[nails by Sophie Harris
Greenslade]
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The global fashion scene is a complex 
myriad of infl uences spanning hair style 
to architecture and it is this that ensures 
new trends are created season after 
season. 

The Wella Professionals TrendVision 
autumn winter 14 trend Borderline 
Beauty challenges old beauty norms. 
There are no rules when it comes 
to age, colour and shape, breaking 
convention. Borderline Beauty fuses 
a sense of architect with natural to 
achieve the impossibly beautiful, 
occasionally crossing the line towards an 
unexpected, almost alien aesthetic.

There are three ways to wear the 
trend: Graphic Grunge, a rebellious, yet 
wearable version of the look as seen 
at Ports 1961, Tommy Hilfi ger, Antonio 
Berardi and Hache. At Missoni and 
DKNY it featured a modern, harder 
edge in the form of Spontaneity 
Rules, while Arts and Crafts saw the 
trend more graphic in tone, spotted 
at Haider Ackermann and Yohji 
Yamamoto.

By the time it hits your salon, the trend 
will have merged with the obsessive 
compulsion towards pastel shades that 
clients can change with their wardrobe. 
Wella Color Touch Instamatic is the 
product of choice as a semi-permanent, 
fashion-forward matte gloss with a fi ne 
blend of colour pigments for a diffused 
fi nish.     

In a choice of Smokey Amethyst, Muted 
Mauve, Pink Dream, Jaded Mint and 
Ocean Storm, this is the fastest way to 

put your salon on the fashion map.

to architecture and it is this that ensures 
new trends are created season after 
season. 

The Wella Professionals TrendVision 
autumn winter 14 trend Borderline 

The global fashion scene is a complex The global fashion scene is a complex 
myriad of infl uences spanning hair style 
to architecture and it is this that ensures 

The global fashion scene is a complex 
myriad of infl uences spanning hair style 
to architecture and it is this that ensures   Wella

Beautiful is experiencing a reinvention.

BORDERLINE BEAUTY = Trailblazing 
experimentalists venture beyond the 
boundaries of age, colour and shape, 
fusing mechanic with organic matter 
to create the impossibly beautiful.
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ECHO = Glam rock with a sense of discord and optimism.

ECHO = Glam rock with a sense of discord and optimism.

“For autumn winter there is 
the feeling of something handsome 
and something very feminine. There 
is a sense that you can have really 

muted tones against something
very solid and what’s interesting 
and feels really new, is this 

introduction of grey. 
Grey as a recessive colour

can make even natural colours
look quite different.” 
Wella Colour Club member

 Dan Spiller from Marc Antoni 

“The colours 
are exciting and original

with the introduction of grey
and overcast brunettes, mustardy
blondes and brick russetts.” 
Wella  Colour Club member

 Robert Eaton from Russell Eaton

INSTAMATIC = Get onboard with Borderline Beauty using Wella’s hottest colour. It’s fashion-led, semi-permanent colour in this season’s popular pastel hues..
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Throw away the rule book because the 

boys are seeing a reinvention and it’s 

coming in every form – out there ‘bangs’, 

mussed up silhouettes and suavely does it 

side parts. Boys will be boys.

MAN’S 
RULES
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MAN’S 
RULES

This season is seeing an intervention when it 
comes to masculine styling – suddenly the macho 
gender are being noticed, and a lot of that is 
down to London Collections: Men. 

Held to showcase the best of British menswear, 
it is putting male fashion on the map and they’re 
responding with gusto and experimenting with 
styles we never thought we’d see. 

No longer restricted by the confi nes of “manly 
hair” we’re seeing an era where traditionally 
feminine styles evoke masculine nuances.

At YMC sixties surf was effortlessly combined 
with nineties minimalism for a relaxed silhouette 
while at Xander Zhou it was more distorted with 
a modern, mussed-up take on rebellious boys, 
courtesy of the Sassoon Creative team.

There were also stylists from ToniandGuy, Fudge 
and Structure, out in full force for the capital’s
biggest annual showcase of men’s fashion. And 
as designers strive for individuality to make their 
mark, hair becomes ever more experimental.

27

No longer restricted by the confines of  

“manly hair” we’re seeing an era where 

traditionally feminine styles evoke 

masculine nuances.
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Xander Zhou
SESSION STYLIST: Bruce 
Masefi eld, Sassoon Team 
Leader and the Sassoon 
Creative Team

THE LOOK: This season 
at Xander Zhou the hair 
combined distorted textures 
and irregular silhouettes to 
give a modern, mussed-up, 
modern take for rebellious 
boys.
INSPIRATION: A playful and 
stylish blend of silhouettes 
and materials combined 
with luxury aesthetic and 
sportswear infl uences, which 
create the most electrifying 
party of the summer.

HOW: “We wanted to 
continue the feeling of 
disobedient youth culture 
in the hair. The prep is key. 
Loose undone textures were 
achieved by using Wella 

Professional, Ocean 
Spritz. To maximise 
the lived-in texture 
hair was diffused 
with a hairdryer 
and moulded into 
the desired shape. 
Silhouettes were 
combined with 
headbands and 
coloured strings 
across the face 
to amplify the 
fashion-forward 
and geometric 
infl uences in the 
collection. Finished looks 
were dishevelled with 
deliberate imperfections,” 
says Bruce. 

HERO PRODUCTS: Wella 
Professional Ocean Spritz, 
Sebastian Drynamic, 
Sassoon Professional Spray 
Shine

A playful and stylish blend 

of  silhouettes and materials 

combined with luxury 

aesthetic and sportswear

 influences,
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The numbers from London Collections: Men AW14

Over 130 designers 

3 official venues – The Hospital Club, The Old 

Sorting Office, and Victoria House, WC2

International press and buyers from 37 countries 

UK menswear market worth £10.4bn

SESSION STYLIST: John 
Vial, Fudge creative director 
and colour by Tracy Hayes, 
Fudge Head of Colour.

THE LOOK: Elements of 
boxing and the beautiful 
haze of island life are the 
starting points for James 

Long’s SS15 collection. 
Technical clothing 

from the city worn 
down the beach 

– where colours 
are vivid. All the 
models had a 
long weave that 
had been pre-
coloured with 
Fudge Paintbox 
to create the 
bold blocks of 
colour.

INSPIRATION: Acid house, 
sports Jesus. 

HOW: Using weave, create 
additional hair length all over 
the head. Part hair in the 
centre, spray with Fudge 
Skyscraper and blowdry to 
set the parting. Take the 
pre-coloured weave with 
an added flash of Fudge 
Paintbox in Cherry Bomb, 
Yellow Fever, Green Envy, 
Blue Hawaii or Pink Moon 
and apply in the parting. Plait 
hair into three large braids, 
clamp with straighteners and 
leave to set. Undo the braids 
to leave a textured wave.

HERO PRODUCTS: Fudge 
Paintbox in Cherry Bomb, 
Yellow Fever, Green Envy, 
Blue Hawaii, Pink Moon and 
Fudge Skyscraper

James Long
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Vnew york
london

One of  the UK’s bright, young, creative pattern making 

talents, Olivia Humphreys has worked for luxury fashion 

houses in London and New York as well as being Creative 

Director for her own bridal label Olivia McLaren. This puts 

her in the know-how when it comes to fashion’s challenges 

across the water. Here, she tells us how the Big Apple differs 

from Blighty’s Capital.
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HISTORY
The twice yearly dash around the 
fashion capital quadrant has, of course, 
historically been crafted by the Haute 
Couturier greats of Paris and Milan, 
however, the more recent influences 
of designers in London and New York 
City in the second part of the 20th 
Century have revolutionised fashion and 
challenged the traditional. 

This can be said for both mainstream 
fashion and the ever questionable 
classification of bridalwear as fashion 
or ceremonial – it cannot be forgotten 
when discussing trends. It’s often the 
distinction between what’s happening 
on the catwalk and what’s happening 
at our wedding receptions that reflects 
how much influence one has on the 
other in terms of economic climate and 
evolving culture.

World conflict has undoubtedly had 
a huge influence on trends across 
the western world. It wasn’t until the 
forties that American designers took 
on a distinct style of their own: casual 
attire so different to Europe became 
popular and this was to become 
they’re staple, echoed through the big 
designers of the eighties and nineties: 
Calvin Klein, Ralph Lauren and Donna 
Karan in their garments portraying 
casual sophistication and femininity.

London’s fashion scene notably 
exploded in the sixties with Mary 
Quant and her invention of the mini 
skirt and Vivienne Westwood with the 
Punk movement in the seventies have 
helped give the UK’s capital its name 
as the birthplace for new designers and 
creativity.

new york
london
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new york
New York is famous for its glitzy after 
parties and commercialism – designers 
there want to sell, as do the British 
designers who've decided to show 
there know, namely Victoria Beckham 
and Jenny Packham – and they haven’t 
looked back since they made the 
switch.

This season saw Donna Karan, the 
Ultimate New York designer, celebrate 
her 30th anniversary and it echoed 
some of her early ideas – not as a 
retrospect but as a reflection of the way 
in which the city still inspires her in a 
tight, luxurious collection.  

Marc Jacobs is in a new position 
it seems, no longer tied to Louis 
Vuitton and verging on the possibility 
of having his first sale of a stock to 
the public, could this be a reflection 
of the collection?  It had a pleasing 
subtlety, pared down simple silhouettes 
with fresh lines also mimicked in 
print and textile elements. It had that 
uncommercial feel of London but with 
the tight, put together, business like 
approach of NYC, an interesting mix. 

Alexander Wang is a good example 
of the NY-Lon crossover, he's 
experimental and asexual with his 
styling. In his February show he fully 

embraced one of the harsher winters in 
20 years showing outerwear [practically 
laden with pockets] and waterproof 
boots [perfect for those foot deep back 
puddles that often catch you out around 
the West Village's pot holes] and furs.  

NYC’s bridal houses, appear to all be 
doing the same thing as each other 
– horse hair on the hems, strapless 
sweethearts and have been doing so, 
for a while, it seems.

What I have observed is that NYC 
fashion houses have their factories on 
their doorsteps and yet, produce the 
samples in house. Their designers tend 
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new york new york
to work mainly from factory hanger 
samples and leave the layout design to 
their city-based agents, thus having a 
feeling of repetition season on season.

Commenting on bridal houses 
specifically it’s still uncertain to me 
whether it’s the US customer that 
keeps the US designers repeating what 
each other is doing or the designers 
themselves. 

One reason for the repetition in the US 
market could be due to the simple size 
of America, it being huge, it is slower to 
adopt new trends and smaller trends as 
the British market is.

Marc Jacobs is in a new position it 

seems, no longer tied to Louis Vuitton 

and verging on the possibility of 

having his first sale of a stock to 

the public, could this be a reflection 

of the collection?  It had a pleasing 

subtlety, pared down simple silhouettes 

with fresh lines also mimicked in print 

and textile elements. 
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london
London is still the experimental hub. 
Central Saint Martin's show is a must 
see where the experimental heart rears 
itself, and the experimentalism has 
paid off: The more recent graduates 
who have been so successful as to be 
adopted into the international corporate 
cushioned purses of Kering and LVMH 
are Christopher Kane and Nicholas 
Kirkwood.

Christopher Kane, ever the Mad 
Scientist of LFW put together a show 
with many elements for autumn winter 
14. Rushed nylon, eighties kid style 
sweaters with knitted frills, wavy prints 

Burberry Prorsum’s show was a painterly 

beauty: ecclecticism, little-girl-

dressing-in-her-mum’s-seventies-gear 

with a bottom line of Bloomsbury Girl. 

Burberry is in a very proud position 

to be independent from the big guns of 

LVMH and co. but they still have a lot 

of shareholder’s to please.  

london
NYLondon.indd   34 27/08/2014   12:20



london
and waving organza layers, it was 
all very out there but you still know 
Topshop will be echoing this asap. Very 
London.

Burberry Prorsum's show was a 
painterly beauty: ecclecticism, little-girl-
dressing-in-her-mum's-seventies-gear 
with a bottom line of Bloomsbury Girl. 
Burberry is in a very proud position to 
be independent from the big guns of 
LVMH and co. but they still have a lot of 
shareholder's to please.  

Mother of Pearl is an interesting show 
to look at, the Creative Director and 

head designer do not hark from Central 
Saint Martins [you can still get rejected 
and make it in the fashion world – J.W. 
Anderson knows this also].  They 
combine a sporty look with artists' work.  

Referencing the bridal market these 
early-established transatlantic trends 
can clearly be seen. London’s David 
Fieldon, Jenny Packham and Roland 
Mouret all produce bridal collections 
that are reflective of a bride that wants 
to be herself; modern, independent, 
empowered, feminine and strong.  
These designers have stepped away 
from the noughties trends and are 

pursuing their own directions creatively 
and it seems the risk has paid off and 
their sales are booming. 

London fashion houses use their 
Eastern factories to produce their 
samples, therefore have to meticulously 
plan ahead in design, material 
purchasing and pattern making to 
assure their collections get shipped 
back in time for market. For embroidery, 
London houses leave nothing to chance 
– designing original ideas, drafting the 
placement of every bead or sequin 
before handing it out to their trusted 
factories in India. 

london

FINAL WORD
The big difference for me 
between NY and London shows is 
that NYC has money and wants 
you to know it, in the clothes, 
the production, the after 
parties – wear this brand and 
these clothes, just as they 
are and you are working it. 
London's possibly being more 
savvy with the cash it has 
and gives us something with a 
feeling of, ‘make it work how 
you want to’.  

As for future trends, I think 
London will remain the more 
creative side of the Atlantic, 
the trends, I dare say created 
by the UK designers, will 
become absorbed into the mass 
Midwestern market. Unless the 
band of new gen Middle Eastern 
Designers don’t beat them to 
it with they’re ‘no eighth of 
dress unadorned, no inch of 
figure not on show’.
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colourthe season

As fashion becomes more experimental, the stakes on 
hair colour are up’d. It’s an era of  experimentation, 
yet natural is the only way to go for autumn winter. 

This season sees a continuation of the 
trend for block shades but this time 
they’re dialled down, perfectly finished 
with a subtle sheen and with any 
sharpness rounded off.

“It’s about having a bit of attitude but 
in a sophisticated way, so the colour is 
intense, but the actual shade might be 
close to your natural one,” says colour 
maestro Josh Wood. “It’s as if nature has 
evolved, shapes have been reinvented, 
and we’re left with a super anatomic 
beauty.

“The colour felt very painterly, as if an 
artist had got to work with a paint brush, 
using broad, fluid strokes to create even 

Get the look:

“Babystep your clients into this look with 
colour washes and glosses. Go for the 
block colour they want – a monochrome 
blonde, black, brunette, or redhead, 
within  their natural shade range – then 
add a gloss on top to make their hair 
colour more multi-dimensional. Adding a 
gloss or colour wash such as ILLUMINA 
COLOR will not only increase the depth 
of field rather than add streaks, but it will 
knock back the colour a little and give a 
unique finish.” Josh Wood
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colour, with the majority of what went 
down the catwalks looking defi ned but 
natural and the 10 percent that didn’t, 
feeling almost other-worldly.”

Josh, who is also Wella Professionals 
Global Creative Director, Color worked 
the looks backstage at numerous shows 
across the four global fashion capitals 
of New York, Milan, Paris and London. 
He said: “I loved Marc Jacobs, which 
had an effect almost redolent of 1950s 
formica – the colours were all the same, 
but different tones existed side by side. I 
call it colour prosthetics, where you have 
something artifi cial trying to look real.”

At Valentino, the extreme shades were 
made to look naturally polished. “You can 
get this effect in-salon with a wash over 
the colour to bring down the brightness,” 
says Josh, who observed that the tones 
this season were also slightly muted and 
inspired by a natural richness, in what he 
calls shades of “cashmere, stone, suede, 
putty or sand”.

At Donna Karan, Antonio Marras, Peter 
Som, Helmut Lang, Antonio Berrardi, 
Missoni and Ports 1961, the hair refl ected 
these diverse yet naturally-inspired textural 
shades.

Where the colour did venture into braver 
territories, it was often to balance an 
extreme shape or style. “Looking at a 

SALON ESSENTIALS

– ILLUMINA COLOR for 
natural-looking colour 
that has luminescent 

shine. 

– COLOR TOUCH INSTAMATIC 
for fashion-led pastel 

shades that fade 
quickly  for continual 

reinvention.

– Color.id for endless 
creative possibilities 
when added to Wella 

colour. It allows colour 
to be placed side by 
side without bleeding* 
without the need for 

foils.

show like Haider Ackermann, the depth 
of the hair colour was totally and utterly in 
tune with the severity of the head bands,” 
says Josh. “The models’ hair was very 
defi ned – blondes, brunettes, redheads 
– but the shape was sleek, old-fashioned 
meets contemporary glamour, and the 
colour didn’t fi ght with the style.”

For colour enthusiasts, the most visually 
diverse show was DKNY. “It’s where 
colour loses any fear of experimenting, 
and anything goes.” The show was 
unusual thanks to its casting of models 
who weren’t professionals, but individuals 
with an interesting look. “It really showed 
that it’s okay to have white hair, black 
hair, it’s okay not to look like a 
model and it’s fun to experiment 
with boundaries,” adds Josh.

At Donna Karan, Antonio Marras, Peter 
Som, Helmut Lang, Antonio Berrardi, 
Missoni and Ports 1961, the hair refl ected 
these diverse yet naturally-inspired textural 

Where the colour did venture into braver 
territories, it was often to balance an 
extreme shape or style. “Looking at a 

SALON ESSENTIALS

– ILLUMINA COLOR for 
natural-looking colour 
that has luminescent 

– COLOR TOUCH INSTAMATIC 
for fashion-led pastel 

shades that fade 
quickly  for continual 

– Color.id for endless 
creative possibilities 
when added to Wella 

colour. It allows colour 
to be placed side by 
side without bleeding* 
without the need for 

who weren’t professionals, but individuals 
with an interesting look. “It really showed 
that it’s okay to have white hair, black 
hair, it’s okay not to look like a 
model and it’s fun to experiment 
with boundaries,” adds Josh.

Josh tips: 

“Think about 
hair in the same 
way that you’d 
think about nails. 
If you want to add 
colour in a more 
experimental way, 
add a French navy 
underneath a natural 
brunette shade, so that 
when your client puts their 
hair up, that’s the only time 
they’ll see it. It adds a little 
bit of extraordinary in the 
same way that you might pick 
a slightly odd shade to add 
interest to your nails.”* 
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Haider Ackermann, courtesy of Wella Professionals

B
ernard C

handran courtesy of L’O
réal
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LOOK

GET
THE

Keep your finger on the pulse with our edit of  
key looks from the autumn winter shows. 

There’s step-by-steps to recreate each look, kit 
bag essentials you’ll need to hand and tips from 

our beauty-obsessed makeup guru, 
Lauren Mathis. Now you’ll be able to put 

your own stamp on the new season’s hottest 
trends in no time.

GET RUNWAY SAVVY = STAY THREE STEPS AHEAD 
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QUEEN
PROM

Ashish, courtesy of  L’Oréal Professionnel
Childhood princesses reinvented.
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STEP 1: Prep hair with L’Oréal 
Professionnel tecni.art Volume Lift 
Mousse and section a centre parting. 

STEP 2: Use a barrel wave tong to 
create texture on the top section and 
fi x with tecni.art Fix Design.

STEP 3: Next, take a twin barrel 
tong to create a varying under wave 
and spritz with tecni.art Constructor 
Lightweight Heat-Activated Spray to 
create a broken wave.

STEP 4: Crimp hair pieces at 
random and spritz tecni.art Fix Design 
liberally to freeze the hair into a 
dishevelled shape.

STEP 5: Finish with tecni.art Wild 
Styler Crepage de Chignon for extra 
volume and hold. Add a sparkling tiara 
headpiece to complete.

“APPLY BOBBI BROWN ROUGE POT ON THE 
EYES, LIPS AND CHEEKS AND DON’T 
BE SCARED TO USE YOUR FINGERS TO 

REALLY WORK THE PRODUCT ON AND 
SCULPT THE FACE.”

LAURENMMAKEUP TIPS

L’Oréal Professionnel tecni.art 
Volume Lift Mousse, tecni.art Fix 
Design, tecni.art Constructor 
Lightweight 
Heat-
Activated 
Spray, 
tecni.art 
Wild Styler 
Crepage de 
Chignon

WHAT YOU’LL NEED

THE STEPS

Volume Lift Mousse, tecni.art Fix 
Design, tecni.art Constructor 

L’Oréal Professionnel tecni.art 
Volume Lift Mousse, tecni.art Fix 
Design, tecni.art Constructor 
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STEP 1: Section by section prep 
the roots of the hair with label.m 
Hairspray.

STEP 2: Smooth down the hair into 
a pony at the nape of the neck.

STEP 3: Braid the pony using a 
rope braid technique and secure with 
elastic. Cut the top elastic that had 
secured the pony.

STEP 4: Finish by applying label.m 
Resurrection Style Dust to the ends 
of the braid for a Pom Pom effect.

THE STEPS

“BLEND COPPER TONES SUCH AS 
NARS ISOLADE DUO EYESHADOW TO CREATE 

AN UNDERSTATED SHIMMERY EYE. ADD A 
SMALL AMOUNT OF STILA LIPSTAIN ON 

LIPS FOR A HINT OF COLOUR.”

LAURENMMAKEUP TIPS

label.m Hairspray, 
an elastic, label.m 
Resurrection Style Dust

WHAT YOU’LL NEED

label.m Hairspray, 
an elastic, label.m 
Resurrection Style Dust

WHAT YOU’LL NEED
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PLAITING
PRECISION

Ashley Isham, courtesy of  Toni&guy
 Ponys kicked out for autumn winter
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BEEHIVE
SUPER-SIZED

DSquared, courtesy of  ghd
Elegant elucidation dominates
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STEP 1: Prep wet hair with ghd 
style total volume foam and using a 
ghd tail comb, part the hair in line with 
the left eye and blowdry using a ghd 
hairdryer.

STEP 2: Place the ghd eclipse styler 
vertically at the root of each section, 
bottom up. Rotate the styler 360 
degrees and slowly glide it through 
the hair pushing downwards to create 
a wide curl.

STEP 3: Next, apply ghd style fi nal 
fi x hairspray to the roots of each 
section of hair.

STEP 4: Backcomb hair at the root 
and follow with the ghd oval dressing 
brush, guiding hair away from the 
hairline.

STEP 5: Gather the hair to one side 
and twist into a pleat at the back of 
the head.

STEP 6: Set the style in place and 
secure in with pins.

STEP 7: Finally, use ghd style fi nal 
fi x hairspray to hold the fi nished look.

“FOR FRESH AND DEWY LOOKING 
SKIN TRY LAURA MERCIER TINTED 

LLUMINATING FOUNDATION. ADD COLOUR 
TO LIPS WITH CLINIQUE CHUBBY STICK 

IN PLUMPED UP PINK.”

LAURENMMAKEUP TIPS

ghd style total volume foam, ghd 
tail comb, ghd hairdryer, 
ghd eclipse styler, ghd 
style fi nal fi x hairspray 
and ghd oval dressing 
brush

WHAT YOU’LL NEED

THE STEPS

ghd style total volume foam, ghd 

and ghd oval dressing 
brush
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STEP 1: Prep hair with Session 
Series Work It Hairspray to mold 
and control the frizz without leaving 
residue.

STEP 2: Create a middle row and 
straighten hair.

STEP 3: Apply a faux fringe in the 
same colour tone as the natural hair. 

STEP 4: Finish the look with a 
polish spray like Bed Head Headrush 
to give hair super shine and impart 
a synthetic look, as if the model is 
wearing a wig.

THE STEPS

“FOR A DARK SMOKEY EYE, WORK MAC 
SMOULDER KOHL AROUND THE EYES. SMUDGE 

AND BLEND USING A SOFT BRUSH AND 
FINISH WITH LASHINGS OF MASCARA.”

LAURENMMAKEUP TIPS

Session Series Work 
It Hairspray, Bed Head 
Headrush, a faux fringe

WHAT YOU’LL NEED
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FRINGE
FALL’S

John Richmond, courtesy of  TIGI
The elusive bang makes a comeback.
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PONY
SHOW

Jonathan Saunders, courtesy of  L’Oréal Professionnel
Super glossy evokes sophistication.
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STEP 1: Section a side parting 
and prep the top of the head with 
L’Oréal Professionnel tecni.art Glue 
Structurising Fibre Gel.

STEP 2: Spray water on the tecni.
art Glue to make it malleable for a few 
minutes to help set the fi nger waves 
in place. 

STEP 3: Push waves back by 
hand but rather than the entire front 
section, focus on just one deep fi nger 
roll starting from the middle of the 
brow.

STEP 4: Once happy with the set, 
mix Mythic Oil Milk with some water 
to get a glassy fi nish.

STEP 5: Iron fl at the low pony 
with straighteners and fi x with a 
black elastic. To fi nish,  spritz L’Oréal 
Professionnel Infi nium hairspray.

“CHOOSE A LIGHTWEIGHT FLUID 
FOUNDATION LIKE CHANEL VITALUMIERE 

AQUA. IT WORKS WITH YOUR NATURAL 
SKIN TONE TO FLATTER IN A FLASH. 
SWEEP MAC EYE SHADOW QUAD IN PINK 

FREEZE OVER EYES TO ADD DRAMA.”

LAURENMMAKEUP TIPS

L’Oréal Professionnel 
tecni.art Glue 
Structurising 
Fibre Gel, 
Infi nium 
hairspray, 
Mythic Oil Milk 
and a black 
elastic

WHAT YOU’LL NEED

THE STEPS

L’Oréal Professionnel 

WHAT YOU’LL NEED
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STEP 1: Prep hair with L’Oréal 
Professionnel tecni.art Pli and section 
into a strong centre parting.

STEP 2: Take inch-wide, clean 
sections and curl using a medium 
barrel tong.

STEP 3: When cool, use a Mason 
and Pearson brush to loosen the curls.

STEP 4: Defi ne fl uid mermaid 
waves by pressing the barrel of the 
tong into them. 

STEP 5: Finish by dragging through 
L’Oréal Professionnel Mythic Oil with 
your fi ngers to shatter the waves. 

THE STEPS

“USE AN EYELASH CURLER TO MAKE 
LASHES APPEAR LONGER. THEN APPLY 
ILLAMASQUA MASQUARA IN RAVEN TO 

ROCK THE NO-MAKEUP LOOK.

LAURENMMAKEUP TIPS

L’Oréal Professionnel 
tecni.art Pli, Mythic Oil, a 
barrel tong, a Mason and 
Pearson brush

WHAT YOU’LL NEED

L’Oréal Professionnel 
tecni.art Pli, Mythic Oil, a 
barrel tong, a Mason and 

WHAT YOU’LL NEED
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WAVES
MERMAID

Mary Katrantzou, courtesy of  L’Oréal Professionnel
There’s a new order on the street.
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DRAMA
SHOW

Vivienne Westwood, courtesy of  ghd
Bold and beautiful with classic nuances.

GetTheLook_AW14.indd   48 27/08/2014   10:20



STEP 1: Apply ghd style total 
volume foam to wet hair and blast dry 
with a ghd hairdryer.

STEP 2: Take a small section of hair 
and wrap it around one fi nger until 
you reach the root and have a tight 
coil of hair.

STEP 3: Keeping the coil intact, 
slowly release your fi nger and heat 
the coil with the ghd eclipse styler.

STEP 4: Pin the curl at the root to 
set the shape.

STEP 5: Once cool, undo the pins 
and brush through the curls to create 
stacks of body and texture.

STEP 6: Lock the look in place with 
ghd style fi nal fi x hairspray.

“HAVE SOME FUN AND USE YOUR 
FINGERS TO APPLY TOPSHOP CREAM 

BLUSH IN PRIME TIME ON CHEEKS FOR 
AN INTENSE HIT OF COLOUR.”

LAURENMMAKEUP TIPS

ghd style total volume 
foam, a ghd hairdryer, 
pins, ghd eclipse 
styler and ghd style 
fi nal fi x hairspray

WHAT YOU’LL NEED

THE STEPS

ghd style total volume 

fi nal fi x hairspray
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through 
their eyes

Whether the traditional edge 

seen in London, the classic 

sportswear sensibility of  New 

York, the high octane glamour 

in Milan or the sense o drama 

in abundance in Paris, autumn 

winter 14 will be remembered 

as being both inventive and 

transformative. And Wella’s top 

boys were there to see it all.
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TRENDING
Detail is EVERYTHING, from the zips at 
Stella McCartney, the defi ned waists at 
Lanvin and Louis Vuitton, to the quilted 
fabrics at Yohji Yamamoto, Dior or Miu Miu. 
Even the sudden appeal of the all-in-one 
jumpsuit – which seemed to be everywhere 
from Haider Ackermann to Givenchy –  
demonstrated a realness, accessibility and 
broad appeal that was all about the individual 

characteristics of each look.

Surface, texture, 
minimalistic shapes and 
stand-out contours were all-
important themes, whether 
it was Valentino and Etro’s 
brocades, the sharp and 
precise shapes at Victoria 
Beckham or the sensual 
and fl owing silhouettes at 
Yohji Yamamoto and Ann 
Demeulemeester.

As always, there were 
moments of heightened 
drama portrayed in the 
street-smart casting of
DKNY’s models – many 
were not professional 
models at all, but musicians 
or artists, each bringing
their own vibrant sense 
of style to add a shot of 
energy and excitement to 
the mix.

Whether it was about small 
details or the bigger picture 
[think a catwalk reminiscent 
of a supermarket sweep 
at Chanel], when it came 
to the hairstyles and colour 
to match these looks, the 

interpretation of the designers’ dreams 
came down to the skills of a talented few. 

There on the front line were two of Wella 
Professionals’ celebrated Global Creative 
Directors, Josh Wood and Eugene 
Souleiman. With more than 20 shows 
between them in this season alone, they 
witnessed new trends emerging before 
their eyes.

Surface, texture, 

minimalistic shapes 

and stand-out 

contours were all-

important themes, 

whether it was 

Valentino and Etro’s 

brocades, the sharp 

and precise shapes 

at Victoria Beckham 

or the sensual and 

fl owing silhouettes at 

Yohji Yamamoto and 

Ann Demeulemeester.

through 
their eyes
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SHOW SEASON
Show season for Eugene and his team is a 
non-stop rollercoaster creating original looks, 
armed with the knowledge that comes with 
having the techniques and the products to 
be able to perfect them. “Necessity is the 
mother of invention, isn’t that what they 
say?” he laughs. 

Despite the varied sources of inspiration 
Eugene experiences he always comes 
back to one thing: Bringing out the natural 
beauty in women. The strong, graphic hair 
at Wunderkind and the Varga girls at Antonio 
Marras made a stark contrast to the minimal 
looks at Jeremy Scott and Helmut Lang, or 
the languid style of “those young French 
fashion assistants, where I imagine how 
they’d do their 
hair on a big night 
out” – the vision 
for Peter Som and 
Ports 1961.

And with so much 
going on, it’s a 
wonder Eugene 
isn’t flat on his 
feet by show 
number two but 
when asked what 
gets him through, 
he tells us: “You 
mean, apart from 
Ocean Spritz?” 
[a Wella fave of 
his], as he adds 
on a more serious 
note: “I’m always 
inspired by the team I work with, as well as 
the stylists, fashion assistants and models, 
plus of course, it’s an incredibly satisfying 
way to work. 

“When you’ve been working on a look 
for ages and the model turns round on 
the catwalk; you see the back of the hair, 
and can’t help but think, ‘oh that’s really 
beautiful’ – that’s your reward, that’s what 
makes all the long hours worthwhile.”

COLOUR INTERPRETATIONS
While Eugene takes care of the style, his 
fellow hair aficionado Josh, looks after all 
things colour, and what a colourful season 
it was. 

“This was a very unique and interesting 
season, with colour very prevalent,” 
says Josh. “Sometimes I like to think of 
hair colour in the same way one would 
cosmetics,” he says. “And this season, 
while the shades were still bold, everything 
felt as if it had been finished properly, like a 
foundation for the skin, evening out the tone, 
taking it down a notch. It’s the same effect 
as when you see a skin-toned stocking on 
someone’s leg – the leg looks a little better, 
smoother, but at first you can’t work out 
why.”

With designers still enjoying the bold, 
directional shades of spring summer, it was 
more about a continuation of last season, 
and a subtle softening and re-aligning, which 
appeals to Josh’s approach to colouring 

hair, often using 
artist’s techniques 
and broad brush 
strokes, for a 
painterly finish.

He adds: “Modern 
concepts of 
beauty use strong 
elements, the 
colours we see on 
the catwalk will 
always have the 
ability to dazzle us, 
but this season 
there was a 
contrast between 
the muted, natural 
shades and a 
vibrant sense 

of colour, which was very beautiful and 
wearable.”

Working on any show, let alone as many as 
Josh and Eugene do, takes another level of 
skill. To be able to switch from one line of 
thought and segue effortlessly into the next 
isn’t easy. At Haider Ackermann, the sculpted 
head bands and short, sharp fringes were a 
beautiful take on 1930s silent movie stars; 
complicated and unswervingly architectural, 
yet they were the polar opposite to the 
glossy, side parted hair at Ports 1961.

The genius of all these collections is the 
sheer volume of ideas you can take away 
from them, and that’s something that 
season after season, is always worth 
celebrating.

And this season, while 

the shades were still 

bold, everything felt 

as if it had been 

finished properly, like 

a foundation for the 

skin, evening out the 

tone.
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Before you restock your kit bag, check 
out what’s new on the shelves.

product 
spotlight

Aveda 
Smooth Infusion 
Naturally Straight
RRP: £21.50
aveda.co.uk

Catwalk by TIGI
Fast Fixx Style Prep

RRP: £11.25
catwalkbytigi.com

Wella Professionals 
Brilliance Conditioner
RRP: £10.49
wella.com

ghd 
Final Shine Spray
RRP: £9.95
ghdhair.com

KentSalon 
Cushion Brush

RRP: £25
kentsalon.co.uk 

No Inhibition 
Volumizing powder

RRP: £10.20
milkshakehaircare.co.uk

Aveda 
Dry Remedy
RRP: £17.50 
aveda.co.uk 

Balmain Hair
Dry Shampoo
RRP: £18.95

balmainhair.com/
ukwebshop

Maximise natural
beauty with
high shine

It’s all about natural
this season – in style

and ingredients
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products

Todd Lynn, courtesy of ghd

Wella Professionals 
Brilliance Conditioner
RRP: £10.49
wella.com

KentSalon 
Cushion Brush

RRP: £25
kentsalon.co.uk 

Catwalk by TIGI 
Thickening Gel Creme

RRP: £12.95
catwalkbytigi.com

Paul Mitchell 
Neuro Smoothing Iron
RRP: £89.95
paulmitchell.com

Aveda 
Dry Remedy
RRP: £17.50 
aveda.co.uk 

Balmain Hair
Dry Shampoo
RRP: £18.95

balmainhair.com/
ukwebshop

Label.m 
Pliable Defi ner

RRP: £12.95
labelm.com

Tangle Teezer
RRP: £11.60

tangleteezer.com

Indola Innova
Fibremold
RRP: £8.75
indola.com

Revitalise tired
looking hair in

minutes

IsoTherm titanium
 plates deliver perfect

smoothing, flips 
and waves
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Helmut Lang, courtesy of WellaHelmut Lang, courtesy of Wella

Cloud Nine 
Waving Wand
RRP: £99.95
cloudninehair.com

Paul Mitchell 
Stay Strong Hairspray

RRP: £16.50
paulmitchell.com

L’Oréal tecni.art 
Wild Stylers Crepage de Chignon

RRP: £14.99
lorealprofessionnel.co.uk

Wella Professionals
Color Touch Instamatic
RRP: Prices vary  wella.com

Fudge 
Raise The 
Roots
RRP: £11.95
fudge.com

Wella 
Professionals 

Brilliance 
Shampoo

RRP: £8.99
wella.com

Redken 
Control Addict 
Extra Strong 
Hairspray

RRP: £12.25
redken.co.uk

Label.m 
Volume Mousse
£12.50
labelm.com

KentSalon 
Ceramic Brush

RRP: £29
kentsalon.co.uk 

See how to create 
a look with

Crepage de Chignon
on pages 36 to 37 

Join the #COLOURFLASH
movement
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products

Antipodium, courtesy of TIGIAntipodium, courtesy of TIGI

Indola Innova
Smooth Serum

RRP: £9.95
indola.com

Redken 
Shape Factor 

Sculpting Cream 
Paste

RRP: £12.25
redken.co.uk

Paul Mitchell 
Stay Strong Hairspray

RRP: £16.50
paulmitchell.com

L’Oréal tecni.art 
Wild Stylers Crepage de Chignon

RRP: £14.99
lorealprofessionnel.co.uk

L’Oreal
tecni.art Pli
RRP: £13.49
lorealprofessionnel.co.uk

L’Oréal Professionnel 
Mythic Oil
RRP: £15.99

lorealprofessionnel.co.uk

Redken 
Iron Shape Thermal 

Protecting Spray
RRP:  £15.80
redken.co.uk

KentSalon 
Ceramic Brush

RRP: £29
kentsalon.co.uk 

Montibel.lo 
HDs Fix X-trem Fixing Gel

RRP: £10.90
montibello.com

Make sure all
your hard work
stays in place
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1/NEW CID COSMETICS I-SHADOW,  
£22, NEWCIDCOSMETICS.COM

2/NEW CID COSMETICS I-GROOM,  
£17, NEWCIDCOSMETICS.COM

3/KENT TWMU8 FOUNDATION BRUSH,  
£12.25, KENTBRUSHES.COM

4/KENT TWMU2 EYE GROOMING BRUSH,  
£6.70, KENTBRUSHES.COM

5/KENT TWMU9 CONTOUR POWDER BRUSH,  
£12.25, KENTBRUSHES.COM

6/NEW CID COSMETICS I-BRONZE, 
 £24.50, NEWCIDCOSMETICS.COM

7/MAKE UP BY HD BROWS BROW COLOURFIX IN VAMP,  
£22, HDBROWS.COM

8/AVEDA LIMITED EDITION ROMANTIC GRANDEUR 
COLLECTION, FROM  £13.50, AVEDA.CO.UK

9/GELLUX PROFILE GLITTER POLISH,  £11.95 +VAT, 
AVAILABLE IN WHOLESALERS NATIONWIDE

10/ÉMINENCE ORGANIC SKINCARE NEROLI AGE 
CORRECTIVE HYDRATING MIST,  £27, 
THESKINSMITH.CO.UK

11/MAKE UP BY HD BROWS KAJAL, 
£19, HDBROWS.COM

12/NEW CID COSMETICS I-OPEN,  
£18.50, NEWCIDCOSMETICS.COM

13/NEW CID COSMETICS I-GEL,  
£22, NEWCIDCOSMETICS.COM

14/NEW CID COSMETICS I-BLOSSOM,  
£19, NEWCIDCOSMETICS.COM

15/NEW CID COSMETICS I-COLOUR, 
 £14.50, NEWCIDCOSMETICS.COM

16/MAKE UP BY HD BROWS POWDER BLUSH IN PUNCH,
  £17, HDBROWS.COM

G
iles courtesy of Toni&

G
uy
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Here are the 
essential beauty 
products every 

stylist needs to be 
recommending to up 
their street cred 

with their 
clients. 

1

2

3

4

5

7

8

9

13

12

11

14

15

16

10

6
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       the details
It’s the little touches that make the bigger picture. 

Are you stocked up for autumn winter?
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It’s the little touches that make the bigger picture. 

Are you stocked up for autumn winter?

etailsetails
It’s the little touches that make the bigger picture. 

Are you stocked up for autumn winter?
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Imagery supplied by specifi c show sponsors: Toni&Guy, Wella Professionals, ghd, L’Oréal Professionnel, Aveda and Fudge 
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p.s.we loved

A little 
fashion week

fun

We’re lovin’
the pastels fad
We’re lovin’

the pastels fadthe pastels fadthe pastels fadthe pastels fad
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> > > > > >

One of the best
wardrobes in
the world

Toy soldier-esque
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Plaits
stand tall

> > > > > >

Contemporary, colour
twist on Princess

Leia’s look
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Autumnal orange
is in full bloom
at Mark Fast AW14 

There’s a new
Barbie in

town

Perfect
winter accessory
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String HAS to be pink
at fashion week

Twist it

at fashion week
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> > > > > >

High shine
rules

On the catwalk

Gothic interpretations

High shineHigh shineHigh shine
rules

Wrap up warm
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> > > > > >

Brights rock

> > > > > >

Brights rockBrights rock

It really is
a world of its

own – fashion week 
even has 

its own newspaper
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stockists
Catwalk is filled with fabulous styling goodies used to create

Catwalk is filled with fabulous styling goodies used to create

this season’s trends.  Find out where to get them, here.

a
Aveda
0870 034 2380
aveda.co.uk

b
Balmain
0800 781 0936 

f
Fudge 
01282 683 100

g
Ghd
0845 330 1133
ghdhair.com/professional

Goldwell 
01323 432 100
facebook.com/GoldwellUK

Great Lengths 
0113 278 1314

h
HOB Academy
020 7485 7272 (Opt 3)

i
Indola
01296 314 000
indola.com

l
Label.m
0870 770 8080
labelm.co.uk

La Biosthetique
01296 611 731
labiosthetique.de

L’Oréal Professionnel 
0845 600 0122
lorealprofessionnel.co.uk

m
Milk_shake
z-oneconcept.com

o
Osmo
osmo.uk.com

r
Redken
020 8762 4121
redken.co.uk 

s
Saks
020 7379 3563

Sebastian Professional
01256 490500
sebastianprofessional.com

System Professional
01256 490 500
systemprofessional.co.uk

t
Tigi
0844 844 0944 
tigihaircare.com

Toni&Guy
020 7836 0606 
toniandguy.com

w
Wella
01256 490690
wellaprofessionals.co.uk G

ile
s 

co
ur

te
sy

 o
f 

To
ni

&
G

uy

Contents.indd   9 03/09/2014   12:37



6

catwalk a/w
 14

Free HABIA Certified Education • 6 Month Quality Guarantee • Extensive Product Portfolio

www.balmainhair.com • 0800 781 0936 • BalmainHairUK
Shop Online www.balmainhair.com/ukwebshop

The only leading hair extension brand with fashion heritage  
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