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There’s always such a buzz backstage at fashion 
week, fuelled by the creativity of fashion designers, 
hairdressers, makeup artists and everyone else 
involved. It can be diffi cult not to get swept up in the 
cacophony but we stayed determined and focused to 
ensure we could bring the trends back to you – where 
it counts.

And boy are they looking good with the emergence 
of luxe styles maxed out, ponys gone wild and super 
smooth straight hair dominating the spring summer 
catwalks. We’re defi nitely descending on a new era 
where creativity in hair has entered a fourth dimension 
and that can only be good news for salon owners – 
that is as long as you and your staff are educated. 

If not, don’t worry, there’s a fl urry of courses out 
there tailored to educating on how to translate the 
trends and we’ve dissected some of the best to see 

where you should be investing.  Meanwhile we’re 
also tracked down some of the biggest brands in the 
business to look at their interpretation on the trends 
and where they got their inspiration – we’re still not 
sure quite where the ideas continue to roll from but 
that’s probably why we’re writers and not hairdressers.

Still we have got some insightful chats with session’s 
greatest and step-by-steps for cool-girl status that will 
leave your clients wanting more. 

Til’ next time..

Joanne Charlton
Editor

smooth straight hair dominating the spring summer 
catwalks. We’re defi nitely descending on a new era 
where creativity in hair has entered a fourth dimension 

Til’ next time..

Joanne Charlton
Editor
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Where hair meets fashion

It was a picture of serenity at Temperley London shown on our 
spring summer cover. Turn over to reveal the wardrobe backstage 
at Fashion Fringe – both courtesy of L’Oréal Professionnel.
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Christopher Kane, courtesy of TIGI
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Style is reinvented and 
favoured classics are 
transformed with 
contemporary interpretation as 
the runways are flooded with 
bad hair turned good. Meet the 
hottest spring summer 13 hair 
trends...

[seen at: David Koma, Victoria 
Beckham, Rag & Bone, Acne, 

Missoni, Thakoon]
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Think diversity when you think texture this 
season: The spring summer catwalks were 
swamped with layer upon later of products 
layered to create a dual personality within the 
hair. Session supremo Guido Palau described 
the contrasting textures spotted at Victoria 
Beckham as, “Strong and dramatic, but still 
very youthful and American.” 

Meanwhile at Rag & 
Bone, Redken’s Creative 
Director continued this 
duo theme armed with gel, 
forceful fi nishing spray 
and a fl at iron to combine 
multiple textures from 
root to tip. 

Over at Thakoon, the approach was slightly 
askew as oils proved the go-to product for 
dual-texture, while at Missioni, Eugene 
Souleiman was zoning in on female athleticism 
as he fl attened the front of the model’s hair 

with a centre part, leaving the bottom free-
fl owing. 

Juxtaposing textures continued at Acne 
where Eugene painted a gel stripe onto 
the hair against a freshly-washed, low 
set pony for a modern, minimal look with 
attitude. To crack the dual textures this 
season, products are the way forward. 
It’s the season of experimentation.

Dual Textures
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Pressed Style

“We wanted to move away 
from that ultimate 

straightened hair and 
just have a really 

beautiful pressed finish 
to the hair. It’s about 
having movement and a 
really nice luxe feel 
to the hair, without it 
looking like you’ve 
over-styled it.”
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The sleek, glamorous looks spotted 
across this season’s catwalks couldn’t be 
further from the trends making a name for 
themselves throughout autumn winter. 

“Last season had a bit of a grunge feel. 
This season is about perfectly groomed, 
polished hair – glamorous, really strong 
and confi dent,” says session stylist Adam 
Reed, who’s also UK Brand Ambassador 
for Sebastian Professional.

Long straight hair was back with a 
vengeance at Felder Felder where Adam 
headed up the team dubbing the look 
they created The Press: 

“We wanted to move away from that 
ultimate straightened hair and just have 
a really beautiful pressed fi nish to the 
hair. It’s about having movement and a 
really nice luxe feel to the hair, without it 
looking like you’ve over-styled it.”

Whether it’s seventies inspired, pulled 
back into a sleek ponytail or simply left 
to fall loose, this trend relies on care and 
condition so make sure you’re clients can 
commit the time and care required before 
switching on the irons. 

[seen at: Jil Sander, Tibi, 
Michael Kors, W118 by Walter 

Baker, Felder Felder and 
Marios Schwab]
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[seen at: Rude du Mail, 
Lanvin, Diesel, Calvin Klein, 

DKNY]

Super-deep side parts are the 
simplest way to freshen up 
free-flowing hair, as seen at 
Calvin Klein, Diesel and Lanvin. 

We spotted Guido rough 
blowdrying models’ hair to 
retain natural texture at Calvin 
Klein, whereas at Diesel he 
took a more polished approach 
using flat irons for a perfectly 
straight look. Shine was served 
up with glistening mists for 
healthy, glossy finishes and fly-
aways kept at bay with fixing 
spray. 

It was DKNY who really caught 
our attention with their good-
girl take on the trend. Stepping 
out with freshly washed, 
well-conditioned hair, it swept 
low from the parting and was 
tucked effortlessly behind 
the ear for that luxe spin on 
undone hair. 

“For spring 
summer 13, 
stylists took 
their cue from 
a mish-mash of 
references over 
the last fifty 
years giving 
them a ‘real 
girl’ spin for a 
cooler, quirkier 
take on hair 
than we’ve seen 
in years,” says 
Kenna, Creative 
Director for 
ghd. 

If there’s one thing to draw 
from spring summer 13’s 
street inspired styling, it’s that 
cool girls don’t try too hard.

Wear it Wide
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Braided & Bound
Braided or bound, this season’s 
plait is more powerful than 
ever and represents a real 
transformation from autumn 
winter 12. It was forcefully 
demonstrated at Jeremy Scott 
with a super-long rope braid 
where Eugene says inspiration 
came from a melting pot of 
African, Asian, Egyptian and 
Arabic influences with just a 
touch of ghetto fabulous – we 

think Rihanna could rock this 
trend. 

Braids challenge the best of 
hairdressers but according to 
Eugene this trend is all about 
changing your approach to 
hair and using your skills in 
a new way. 

And as with most things, practice 
makes perfect. Roland Beauchamp 
of Bumble & Bumble nailed it with 
the sleek, twisted braid he created 
at Mathieu Mirano without a single 
hair out of place. 

Tempted to give it a twirl? Ease 
yourself into it by starting small 
– look to Herve Leger’s thin plait 
created with a small section of hair 
from behind the ear and pinned 
neatly into the opposite side of 
the nape. 

This trend is super salon-friendly 
so why not host model nights in 
the salon and get your whole team 
on-board to learn this season’s 
most sought-after updo – the rope 
braid. 

[seen at: Jeremy 
Scott, Das 
Collection, Herve 
Leger, Mathieu 
Morano, 
Kimberly Ovitz]
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“The hair was created 
with a classic low 

horizontal roll with a 
firefly sweep off the 
face over one side of 
the head. From a centre 

parting, the other 
section of the hair is 
rolled and placed high 
and vertically on the 
parting to give a 

dreamlike feeling to 
the hair.”

Graphic Novels
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The innovative and bold expression 
of the sixties, the iconic styling of 
Mary Quant and the architectural 
hairstyles of Vidal Sassoon have 
come together for a new era that 
hasn’t been seen in hair for a long 
time. 

Leading the hair team at Edeline 
Lee was Sassoon Senior Creative 
Director, Damien Peers, who said 
the inspiration for the show was 
taken from thirties intellectual 
bohemian women Vita Sackville 
West, Virginia Woolf and Nancy 
Cunard. He says: “Mixing their 
female masculinity and fragility 
with a slightly futuristic feel gave a 
surreal look.

“The hair was created with a 
classic low horizontal roll with a 
firefly sweep off the face over one 
side of the head. From a centre 
parting, the other section of the 
hair is rolled and placed high and 
vertically on the parting to give a 
dreamlike feeling to the hair.”

At Mary Katrantzou, 
the use of three-

dimensional 
shapes created a 
conceptual feel to 
the hair, adding a 
new dimension 
to the nordic 
blonde hues 
that are set 
to be huge 
[At MK it was 
courtesy of 

colour aficionado Josh Wood using 
Wella’s ILLUMINA COLOR]. 

The final look was simple, 
sophisticated and modern – no 
wonder when Eugene is the man 
behind it. 

“I wanted to create 
an elegant, almost 
couture-like style 
to bring a sense of 
sharpness into the 
look and work with 
the collection, 
which was slick, 
graphic and very 
conceptual,” says 
Eugene. 

We spotted a similar vibe from 
Eugene at Haider Ackerman [the 
designer on every fashionista’s 
lips this season] where inspiration 
was drawn from Japanese sumo 
hair. This trend relies heavily on 
precision and leaves no room for 
error.

Get it right and you’re onto 
a winner. Talking about his 
motivation, Eugene says: “I 
wanted to take this a-sexual 
graphic and create a hair look that 
was clean, ornate and minimal.”

[seen at: 
Mary Katrantzou, 

Haider Ackermann, 
Nicole Farhi, Edeline Lee] 
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FASHIONABLY
EDUCATED

Education.indd   2 21/02/2013   21:14



To be the creme de la creme 
in any industry, the right 
education should be number 
one on the agenda.  
Hairdressing is no different 
and to make your mark you 
need to be up on the latest 
techniques, have the best 
tools at your disposal and 
know the trending styles. 
Here, Leonie Eastwood has 
hunted down some of the 
best fashion courses on the 
market – there’s no need to 
thank us.
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THE 
KNOWLEDGE

By now the importance 
of education in every 

aspect of running a 
salon has no doubt been 

drummed into you. Still 
there are times when 

fashion gets left 
on the sidelines, 
when actually it 
can play a huge 
factor in the 
success of your 
business.

“Fashion and 
trend courses 

have always been of huge importance 
in driving salons forward and boosting 
business,” explains Sheila Jackson, 
Education and Events Manager at Wella. 
She is a firm believer that a continued 
career development plan for your team is 
paramount to not only the success of your 
salon but also to keep your staff motivated 
and inspired.

“The Wella fashion courses not only 
inspire individuals with the new trends of 
the season but they provide skills on how 
you can take this new found knowledge 
back onto the salon floor,” she adds.

She is not alone in her thinking as Jo 
Robertson, Head of UK and Ireland 
Education at ghd says: “Education is the 
lifeline to our industry.”

It’s no wonder really that there are so 
many courses out there but when it 
comes to choosing the one that’s right for 
you and your staff, it can become a bit of 
a minefield. Is it the trends that get you 
miffed? Are you not sure how to create 
editorial in with the season’s or do you 
want to know how to up your prowess 
backstage? Read on for a helping hand in 
what’s right for you.

TRENDS
Bringing the buzz, excitement and profile 
of session and catwalk shows into your 
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salon is a sure fire way to strengthen your 
business. Staff will be able to get to grips 
with the latest trends and techniques 
through educational fashion-focused 
workshops, which they can then wind into 
salon work and share with the rest of the 
team. You, on the other hand, get to boost 
the profile of the salon.

With so many fashion-led courses 
available there is something to suit 
everyone. Jo explains: “For someone 
who’s interested in getting into an art 
team or assisting stylists at fashion week 
then it’s worth booking on a trend course 
to bring you up to speed.”

Up-and-coming session stylist Leighanne 
Regan is part of the ghd art team and 
leads the Guide to The Seasons Workshop 
[£120], which covers four key trends, 
fresh from London Fashion Week.

Jo advises: “It’s a great opportunity for 
young stylists who want to get ahead 
by tapping into Leighanne’s inside 
knowledge to discover how her backstage 
experiences have changed the way she 
works in the salon.”

It’s not just younger members of the 
salon that can benefit – it might be time to 
accept you don’t know it all just because 
you did know it all once – unless that was 

“It’s a great 
opportunity for young 
stylists who want to 
get ahead by tapping 

into Leighanne’s inside 
knowledge...
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For now it’s important 
to learn to walk before 
the marathon and this 
means mastering the 
basics, which can be 
done with one day 
courses such as 

L’Oréal’s Artistic 
Excellence [£225] run by 

Darren Fowler. With 
step-by-step demos and 
hands on training it 
offers a new approach 
to cutting based on the 

current trends.

30 years ago! “There’s usually a 30 year 
rule when it comes to trends; what was in 
fashion always comes back round again, 
eventually,” says salon owner Richard 
Ward who runs the L’Oréal Fashion 
Interpretation course [£360]. 

Richard shows students how to identify 
and interpret the latest trends in fashion 
and design and how to translate them 
into want-able, wearable styles. From 
coming up with a concept, putting ideas 
to practice and bringing them to life his 
course is a must for stylists wanting to 
step things up outside of the salon.

One thing is certain: Every season, iconic 
hair styles are revisited and reinvented and 
nailing the backstage basics is essential 
ground work if you’re to stand any chance 
of carving a name for yourself both in the 
salon and in the session styling world. Os

m
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For now it’s important to learn to walk 
before the marathon and this means 
mastering the basics, which can be done 
with one day courses such as L’Oréal’s 
Artistic Excellence [£225] run by Darren 
Fowler. With step-by-step demos and 
hands on training it offers a new approach 
to cutting based on the current trends.

Wella also offers In The Spotlight, which is 
a fashion-fix ideal for boosting beginners’ 
confidence and enthusiasm. In just 90 
minutes they’ll learn how to apply the 
techniques to their own style, see the 
latest creations from the art team and 
leave feeling inspired to try the trends for 
themselves. 

BACKSTAGE
For some, once they’ve been bitten by the 
fashion bug, they need more – then you 
know it’s time to take things to the next 
level.

TIGI offers a unique Catwalk Course 
[£500] designed and lead by session 
guru and TIGI UK Creative Director 
Maria Kovacs. Her mission is to recreate 
what it’s like to work on hair in a busy, 
backstage environment.

She explains: “I try to cater for everyone 
by giving them an insight into fashion 
forecasting and what goes on backstage 
at fashion week – not just in hair but in 
terms of models, designers, makeup 
artists, photographers and press.”

From trends, colour palettes, refining 
research skills and learning to recognise 
what’s going to be big on a commercial 
level, Maria brings her wealth of expertise 
and industry experience to the table. 

“We always use professional models 
just like at the shows,” she says before 
adding, “They’re dressed and made up 
in exactly the same way they would be 
at fashion week because it’s crucial to 
show students how it all comes together 
so they’re fully prepared if they go on to 
assist session stylists at the shows.”

Mastering the skills is only half the story. 
Learning to work with other creatives 
and leave the ego at the door is crucial 
to cracking session work as Maria knows 
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only too well: “It’s quite a frenzy backstage 
with lots of people running around doing 
different jobs but everyone’s aim is the 
same and that’s to make sure the designer 
is represented in the best possible way. 
Our job is just a small fraction of the end 
result but there is no room for error when a 
fashion-hungry front row awaits.”

The ability to cope under pressure and 
consistency of top standards is a necessity 
in the fast-paced atmosphere backstage but 
there are courses for that too. Wella offers 
Show Secrets [£300 inc VAT] with Gary 
Gill of Monroe Hairdressing, for students 
to learn how to create runway hair under 
the unique pressure and strains of a show 
environment from. 

It’s aimed at experienced stylists wanting 
to add to their skills in the salon by utilising 
skills more commonly associated to show 
or session styling. “Bringing those skills 
back to the salon will enhance the services 
you can offer and build your reputation with 
clients,” says Sheila. 

EDITORIAL
Fashion doesn’t always happen backstage 
and for many the [normally] slower pace of 
editorial can be more appealing. 

For those who want to explore the editorial 
side of hairdressing ghd has the answer in 
its Fashion Editorial Workshop [£200 + VAT] 
run by Creative Director and session stylist 
Zoe Irwin. Locking into her experiences 
working with some of the most prestigious 
fashion magazines, it’s sure to be a hit as Jo 
says: “It’s perfect for those who have done 
a bit of session work and are keen to crack 
the editorial world.”

The workshop covers everything about the 
exciting and challenging world of editorial 
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in a fashion-fuelled, hands-on day that will 
leave students armed with a whole new 
skill set. 

“They learn how to take a brief from 
a magazine editor, research, plan and 
design an editorial hair story,” says Jo, 
who believes it’s a must-attend course 
for anyone wanting to stretch themselves 
creatively and step their work up to an 
editorial level. 

In a similar price bracket, KMS California’s 
Cutting Edge one-day class [£195] 
explores the inspiration behind the brand’s 
Real People campaign going in-depth 
about the photo shoot and the techniques 
to create the looks. It’s designed to 
encourage individual style expression and 
give the freedom to personalise these 
techniques to suit their clients’ needs. It 
can be a great way to get them fired up 
for collections in your salon too.

Whether you’ve got new starters or staff 
that have been with you from the very 
beginning, fashion courses act as the 
ultimate refresher and can really boost 
business. There’s 
nothing to stop 
you training 
as a team or 
salon group 
as apposed 
to booking 
an individual 
stylist – 
large groups 
or bespoke 
packages 
are available 
and often at 
a discounted 
price.

There really is 
no excuse 
now.

“They learn how to take a brief 
from a magazine editor, 
research, plan and design an 
editorial hair story.” 
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NEW AGE
There was HARMONY where there’s been none before on this 
season’s catwalks as old merged with new, east paired with west 
and new opportunities were explored with a raw energy. At the 
helm were WELLA PROFESSIONALS Global Creative Director 
for Care and Styling, EUGENE SOULEIMAN and JOSH WOOD, 
Wella Professionals Global Creative Director for Colour. For over 
four years they’ve COLLABORATED on the hair looks that 
have set the world’s runways alight, building on the forecasts of  
TRENDVISION – Wella’s INFLUENTIAL PREDICTIONS of  
the upcoming hairstyles and color palettes of  the season. For 
spring summer it was a time for living boldly while keeping it 
real and that left room for two emerging trends. Meet WELLA 
PROFESSIONAL Trends DECIBEL and FUSION, learn 
about their roots and be inspired with the nuances that are set 
to make these styles a huge success in the salon.
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Perfection has always been better when 
it’s messed up so it’s easy to see why 
fashion loves Decibel. It’s a movement 

of colour junkies for whom disruption 
is everything where seventies glam 
reclaims the spotlight and ups the 
ante with amplified attitude.

“It has a lot to do with the very 
early seventies,” says Eugene, 
adding, “Where glam rock 

and punk broke all the rules; 
everything was up in the 

air, and no-one really 
knew what was going on. 
Decibel is the sound of 
something that should be 
a bit wrong, being very, 
very right.”

At Missoni, the Decibel 
theme of expressive, 
disconnected hair was 
brought to life by the 
smooth top section 
juxtaposing with the loose 
movement from the mid-
lengths down, while at 
Issey Miyake it reared 

itself in the form of a mussed up pony.
“It’s all about the feeling of a technical 
style becoming unfinished, left looking 
raw and unpolished,” explains Eugene. 
“It’s as if it’s breaking out of its shackles 
and is the antidote to that kind of generic, 
pristine, salon hair.” 

Low side partings at Rue du Mail were 
balanced with backcombing at the crown, 
to give it a late sixties feeling, but again 
with a texture redolent of grunge. “You 
know yourself, natural hair doesn’t have 
a finish like this,” says Eugene. “This is 
amplified with product to give that raw 
quality to the hair.”

At Trussardi and Yohji Yamamoto, the 
models’ fringes and mullet-tops looked as 
if they’d cut their hair themselves, hacking 
bluntly into the hair, a mixture of hard with 
smooth. This was further accentuated 
by the contrast of colour, positioned just 
where you wouldn’t expect to find it, with 
no smooth edges or seamless blending.

And that’s the whole point about Decibel 
– it’s hair that has form, structure, but is 
then undone.

Decibel
“Decibel is the sound 
of  something that 
should be a bit wrong, 
being very very right.”
Eugene Souleiman
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SEEN AT: Missoni, Issey 
Miyake, Peter Som, Rue du 

Mail, Yohji Yamamoto, 
Trussardi, Jean Paul Gaultier

The colour 
“Decibel is slightly post-punk, a direct 
hangover from the Prada collection of last 
year, because that particular show was 
so breakaway, almost a season ahead of 
itself in the way the very obviously fake 
bright colour was placed next to natural 
colour,” says Josh. 

Its natural successor this season, at least 
in terms of colour, is Yohji Yamamoto. 
Here the contrast of tufty blonde on top 
of natural hair was just what you wouldn’t 
expect to see. “That’s what makes it look 
so new – the natural hair colour against 
very bright colours, it doesn’t take itself 
too seriously.”

At Peter Som, inspired by the designer’s 
young, fashion-forward clientele, thick 
flashes of pretty pastels were placed in 
the hair alongside virgin hair in a nod to a 
futuristic boho-meets-grunge style. 

For Jean Paul Gaultier, self-expression 
was a theme intrinsically linked to the 
eighties music superheroes, with a cast 
of well-known pop stars recreated on the 
models. Josh says: “The eighties was a 
counter-culture to the serious and sombre 
tone of today’s fashions. The colours I 
created for the show were a backlash 
against uniformity, a time where you 
could have streaks and perms and top 
knots all at once and still look very chic.”

The beauty of Decibel is that colours 
can be mixed and matched by the day, 
depending on your client’s mood. Josh 
says: “Decibel is the equivalent of a 
red lipstick – you can wear it one day, 
then take it off. It’s a change that you’ll 
enjoy, but you can throw it away, with no 
commitment.”
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The explosion of Asian experimental 
spirit united with Western High Culture 
in Fusion as a representation of what’s 
happening on a global scale. “It’s about 
fusing the two aesthetics of East meets 
West, but it’s also about the fusion of 
sounds, a fusion of techniques and a 
fusion of different perspectives,” says 
Eugene.

There are no contradictions just 
admiration and harmony among cleanly 
defined shapes, set structures blended 
with random colours. 

Haider Ackermann’s sharp, pared-down 
tailoring was styled with hair that was 
redolent of the ancient traditions of the 
Sumo, thereby perfectly exemplifying 
the time-travelling crossroads of East and 
West that is the Wella Professionals trend 
Fusion.

Mannish and yet light on their feet, the 
Sumo wrestler as inspiration for the hair 
presented its own challenges. Getting 
the hair to lie flat on the head in the 
absence of authentic Sumo wax was 
hard at first, until Eugene figured out 
Wella ProfessionalsTexture Touch, applied 
liberally, did the job.

Talking about the look that he created 
Eugene says: “What I loved about this 
were all the inherent contradictions – 
it was beautiful from front and back, 
glamorous as well as handsome, chic and 
yet just a little twisted. And that’s always 
very sexy.

“I like to think of the woman represented 
at Haider Ackermann as some kind of 
gentlewoman. There’s a real backlash at 
the moment against anything trashy, and 
this woman is the absolute antithesis of 
trashy.” 

It was simply sophisticated at Mary 
Katrantzou continuing the trend towards 
polished minimalism. “The Mary 
Katrantzou collection was slick, graphic 
and very conceptual and I wanted to 
create an elegant, almost couture-like 
style to bring a sense of sharpness into 
the look,” says Eugene.

Fusion

SEEN AT: Haider Ackermann, 
Mary Katrantzou, Nicole 

Farhi, Ann Demeulemeester, 
Tsumori Chisato
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“There’s a tension in the hairstyle, lifting 
the face and giving the girls beautiful 
bone structure, adding a richness and 
refinement to the look,” he adds. 

Updos were a popular choice for that air 
of sophistication, in part influenced by 
the Royal wedding last year. At Tsumori 
Chisato Eugene created hair that was 
formed into slick knots piled at the crown 
pursuing Eastern flavours in a simple yet 
sophisticated chignon.

Sleek and straight was the order of the 
day at Ann Demeulemeester for some 
minimalist cultural sensibility that was a 
perfect fit for the Fusion trend. Eugene 
kept the hair looking long and sleek, but 

with striking detail, where the extra 
long hair-pieces took on a Manga-
esque appeal. It was loose and free 

at the front, with three partings 
forming a triangular shape on the 
crown, and a wet shiny panel at 
the back of the head providing 
added drama and played with the 
positioning of the partings in a 
nod to the graceful elegance of 
the East. 

The hair was sleek and 
straight – as in ironing the hair 

flat. “I haven’t used a pair of 
straightening irons at the shows in 
years!” says Eugene.

So keep an open mind when 
adding your own twist to the 

Fusion trend.

“It was beautiful from the
front and back; glamorous as 

well as handsome; chic and 
yet just a little twisted...

and that’s always very sexy.” 
Eugene Souleiman
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If Decibel is about experimenting with 
colour, Fusion, while more refi ned, 
represents more of a commitment. “It’s 
a palette of willow, olive, tobacco or deep 
Chinese plum,” says Josh, “and requires 
the hair to be in top condition for an overall 
feeling of luxury. It’s skilled and requires a 
degree of craftsmanship.”

Josh created the Power Blonde technique 
to epitomise the Fusion trend at Mary 
Katrantzou using new ILLUMINA COLOR, 
a range of sheer natural looking colours 
which gives hair incredible luminosity in 
any light.

“It’s like freshly pressed linen, there’s 
a starchiness to this blonde, it’s clean, 
crisp, never brash or ostentatious, 
achieved by layering on several tones 
to make it look more premium.”

As minimal chic sets to take over 
the season’s trends, Fusion is 

likely to be a strong contender 
so it’s worth knowing how 
to interpret it. “You never 
see the beginning or end 
of Fusion, it’s fl uid,” says 
Josh. “For me that’s a real 
acknowledgement of what 
we’ve been talking about 
for a long time. The East is 
here, at last.”

Tell us Eugene, how do 
you go about interpreting a 
designer’s vision?
“There’s a visual language. 
When you look at a 
designer, you can work out 
their code. They’re either 
designing for themselves or 
for who they want to be.”

The colour 
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So Josh, what gets you 
through show season?

“Yoga. When I’m travelling I 
play a Jivamukti DVD on my 

laptop. I try and do something 
every single morning even if  

it’s just 10 minutes’ 
meditation. It’s five weeks of  

give- give-give and if  you 
don’t end up doing a tiny little 

thing for yourself, by the end 
you’re spent.”
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ON THE 
ROAD

Twice a year, London, New 
York, Milan and Paris hold 

FASHION WEEK – the biggest and 
most anticipated event on the 
global fashion calendar. We 
caught up with four talented 

session stylists and 
assistants who travelled 

the globe for the 
spring summer 
13 shows...
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Fast becoming a regular 
backstage, Harriet Calvert 
from Clipso in Watford 
has assisted some of the 
biggest names around 
including Adam Reed and 
Snowden Hill. There’s 
certainly no denying she’s 
learning from the best, so 
watch this space.

What attracted you to session styling?
I assisted Angelo Seminara for Trevor 
Sorbie at 16 and that was it. After working 
hard to get my name noticed and I was 
invited to assist other session stylists like 
Adam Reed and Snowden Hill.

What was your first impression of 
London fashion week? It’s manic. 
There are models, makeup artists, 
photographers, hair teams and press all 
scurrying around backstage. Thankfully, I 
like working in a fast paced environment 
so thrived on it. 

Did anything take you by surprise?
When you work on a shoot you have a 
couple of looks to get done in the day, 
but at the shows you’re faced with 18-
20 models to do in an hour and a half. 
Somehow, it always manages to get done 
though.

Whats the most stressful part of 
session styling?
Models go straight from one show to 
another, often running late and they arrive 
with lots of product in their hair. It’s even 
worse if they’ve had extensions in as they 
have to be taken out before you can even 
begin. Once the hair’s done, models get 
paired up with a dresser who helps them 
into the designer’s garments. Then it’s 
a case of last minute touch-ups as they 
stand in-line, ready to walk on.

How do you prepare yourself for your 
fashion week schedule? 
A very early night beforehand. Plus it gets 
really hot backstage with all the lighting 
and filming that goes on so I always make 
sure I’m wearing loose clothes and comfy 
shoes. 

What are the key products for spring 
summer 13?
I always take my own kit bag when I’m 
assisting so I’ve got all my electricals like 
the Babyliss Conical Wand but the show’s 
sponsor will supply you with the products 
to create the looks. I love Alterna’s 
Bamboo Dust for creating texture and 
Redken’s Spray Wax. 

What about preparing technically – how 
much practice do you get on a trend 
before its brought to life backstage?
When you arrive at whatever your call 
time is, there’s a sheet up on the wall that 
has all the looks and the products that will 
be used to create the look. It also has key 
words about the look and usually cites the 
inspiration behind it – that’s your practice. 

Which is your favourite spring summer 
13 trend? 
I love the nineties grunge at Henry Holland 
by Adam Reed for Babyliss. It was as 
though the girls had been out all night, a 
sexy yet dishevelled look and super cool 
to match the designs. 

What was the most challenging style 
to create?
Definitely the Philip Treacy show that I 
assisted Snowden Hill for Fudge. It was a 
real challenge because all of the models 
had afro hair. We had to get the hair so 
sleek and straight so that the hats could 
sit tightly on top. I’d never worked on afro 
hair before the show! 

Who do you look up 
to in the session 
styling stakes?
Adam Reed is 
so relaxed and 
chilled backstage 
he makes it 
seem easy. He 
puts people at 
ease and there 
is always a good 
vibe when 
your working 
under his 
lead. 

London Calling

ON THE 
ROAD
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Session artist Jason 
Crozier is signed to DW 
Management but also runs 
CrozNest, his solo project 
offering his session skills 
and services to salons 
who want help decoding 
the seasonal trends. He 
holds residency at No 74 
Hair & Beauty London, 
in Clerkenwell and is a 
regular on the New York 
circuit, which he believes 
is the best fashion week of 
all. 

What attracts you to session styling?
I started out by training as a makeup 
artist but realised it was the catwalks, 
shoots and fashion that excited me the 
most. I switched to train in hair and began 
assisting session teams in London. 
Now, my work is predominantly hair. 

What was your fi rst impression of NY 
fashion week? 
What a whirlwind! You fi nd your feet in 
London but fl ying on a plane to another 
country that you recognise but don’t 
actually know is another ball game. In 
NY everyone seems to be jet lagged but 
there’s no time to sleep it off. If you’re 
not working, your partying...

What did you get up to this season? 
I got a return invitation to work on the 
shows with the guys at Ion studio in NY 
with the talented Marcos Diaz and also 
two of the founders, Leonardo Manetti 
and Pasquale Ferrante. 

What is different about NY fashion 
week compared to the other fashion 
capitals?
Both London and NY are very street 
and cool in their own right but in NY hair 
seems to be kept classic where styling is 
concerned. The enthusiasm backstage is 
like no other and everyone is buzzing, as 
if every show is their fi rst. Production is 
so slick too; everyone’s where they need 
to be. 

The Big Apple
PP

Q

PP
Q

PPQ’s ‘sophista-delic’ look. It gives the 
impression of  a bouncy, sixties bob but when 
the models turn to the side it takes on a 
futuristic feel with a cool mix of  textures. 
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What are the perks?
In NY a lot of the shows tend to be 
sponsored by tool brands so you usually 
come away with some new things in your 
kit bag. The spaces are also always so huge 
compared with anywhere else and you get a 
longer call-time in NY – don’t ask me why!

Can you sum up the vibe backstage?
It’s a storm of adrenaline. You pack up one 
show at 2am and then have to be up at 5am 
again to do the next. Everything normal 
goes out of the window and suddenly your 
whole word revolves around fashion and 
hair. It’s the amazement at the end that I 
love when the girls are ready to walk – an 
hour before that it’s a different story. 

When do you get to have some down 
time?
New York has the best party scene during 
fashion week. I usually have a break during 
Milan and make sure I get out for Paris 
because that’s where all the big names are 
showing like Chanel, Dior and Chloé.

Whats your advice to budding 
assistants?
For NY especially, you need to be there 
[with kit] to meet people. Contact agencies 
and friends of friends working on the shows 
as assistants and make sure everyone 
knows you’re ready to step up when the 
opportunity comes. 

What is your favourite spring 
summer 13 trend?
PPQ’s ‘sophista-delic’ look. It gives the 
impression of a bouncy, sixties bob but 
when the models turn to the side it takes on 
a futuristic feel with a cool mix of textures. 

What can we expect to see trickling into 
salons from the catwalk trends?
I think everything is going a lot straighter – 
it’s less volume and more glamour. Expect 
high gloss and high shine for spring 
summer 13. 

Who do you look up to in the 
styling stakes?
Eugene Souleiman is a real hero and 
someone I’ve admired from a young 
age but I have so much respect for 
Kenna because he brings out the 
best in you. This season I was 
his fi rst assistant in London 
on shows like David Koma, 
Fyodor Golan and Aminaka 
Wilmont and PPQ. He’s a 
genius hairdresser with a 
quirky attitude to hair. 

Whats in your kit bag? 
Always ghd stylers and the 
ghd air because the air dries 
in turbo time – perfect for 
backstage. I always have a 
Mason & Pearson brush for 
dressing out and a textured 
salt spray on hand like 
Davines too. 

Has anything ever gone 
wrong?
There is one show I will 
never forget. For whatever 
reason, timetables clashed and 
suddenly half of our team had 
to leave to set up for the next 
show with only seven out of 
25 models done. We got it 
done eventually though.
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For Australian-born Maria 
Kovacs, hairdressing isn’t 
a job, it’s a lifestyle; a 
method of self-expression 
and an outlet for her 
creativity. She’s a regular 
on the global fashion week 
circuit and TIGI Catwalk 
Collective projects. We 
caught up with her to get 
the inside scoop on Milan 
fashion week...

What attracts you to session work?
I guess the thing that attracted me the 
most was the opportunity to break the 
rules with hair and approach it in a more 
deconstructed way.

What was your first impression of 
Milan Fashion Week?
The audience coming to the shows were 
just as beautiful as the models on the 
runway.

Did anything take you by surprise?
Having more space backstage was a big 
surprise. It was apparent that there was 
a lot of money invested in these shows – 
italian fashion is serious fashion.

What’s different about Milan 
Fashion Week?
Every fashion week has a different 
flavour. The Italian fashionistas know 
how to work and play in style. The 
venues for the shows are beautiful and 
the after parties are just as glamorous. 
And of course, the food is the 
yummiest.

How have things changed? 
Things haven't really changed 
at all. You see the same faces 
all the time, just slightly 
older each year. Everyone is 
always a little tired at Milan 
because it’s after New York 
and London. As the week 
progresses models start to 
get cranky and tired – that 
never changes.

The Italian Job

I used a lot of  TIGI Catwalk Wet Look Gel this 
season along with copious amounts of  Weightless 
Shine Spray, Look Lock Spray and Session Serious 
True Wax – a real backstage must-have.
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Whats the vibe like backstage?
Milan is always buzzing and often swamped 
with more photographers than models. 
They all want to get the perfect shot and 
the girls are always very high end models so 
beauty is everywhere. Sometimes it’s a little 
overwhelming but even the most cynical 
fashionista can be swayed to be excited 
backstage in Milan. 

Which shows did you work on this 
season?
I worked backstage creating the looks 
at Frankie Morello, Gianfranco Ferrè and 
Antonio Marras for spring summer 13.

What is the most stressful part of 
session styling?
Being able to come up with a look the the 
client loves instantly – it’s not always that 
straight forward.

What does your pre-fashion week 
prep include?
Searching London for the last tub of grips 
and fi nding the lasts bit of elastic are just a 
small part of the prep that goes on. There’s 
also packing, ordering products, going to 
hair tests, arranging teams for each show – 
it’s endless.

How big is your kit bag and what are the 
essentials?
I never go to a show with less than three 
fl ight cases. I used a lot of TIGI Catwalk Wet 
Look Gel this season along with copious 
amounts of Weightless Shine Spray, Look 

Lock Spray and Session Serious True Wax – 
a real backstage must-have. 

How much time do you have to practice 
a look? 
There is never enough time to practice hair. 
The best thing to do is break the look down 
into easy steps so that the whole team can 
execute it well.

What is your favourite spring 
summer 13 trend?
I loved the hair we did for the Osman show. 
It was beautifully simple, with nineties 
supermodel glamour. 

Which look was the most challenging to 
create backstage?
At Mark Fast we created these eighties 
hip hop Salt ‘n’ Pepa inspired wigs. Some 
of them had to come off the girls halfway 
through the show. That sort of thing’s always 
a little stressful but the show looked fab.

Who inspires you the most?
How can I narrow it down? Its too hard. 
I'm inspired by every hairdresser who puts 
themselves out there and 
pushes the boundaries 
by daring to be 
different. Session 
stylists have a lot 
of pressure every 
season to come 
up with the 
goods – so 
RESPECT. 
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Philippe Tholimet is a 
name you’ll fi nd in every 
beauty editor’s little 
black book and is part of 
Wella’s legendary Josh 
Wood Atelier in Notting 
Hill. Come fashion week, 
he is Eugene Souleiman’s 
right hand man and 
contributes to fashion 
shows in all four fashion 
capitals. Here he talks 
Paris...

What attracts you to session styling?
Having the freedom to express yourself 
through hair without boundaries. You 
can go extreme and please yourself. 
Being on the road to different locations 
means every day is a new adventure so 
you never get bored.

What was your fi rst impression of 
PFW?
I lived in Paris during 
my early twenties 
and worked for 
Jean-Marc 
Maniatis, 
who was 
hairstylist 
to the 

stars in the Parisian scene. We did a 
show for Jean Paul Gaultier (one of 
my favourite designers) and I was so 
excited that I couldn’t sleep the night 
before. The hair was major and so was 
the show.

Did anything take you by surprise 
backstage? 
Vanessa Paradis [renowned French 
actress, singer and model] who came 
backstage to say hi. I couldn't believe 
my eyes, I love her.

What is different about Paris fashion 
week compared to the other fashion 
capitals?  
Paris is the only city to have Haute 
Couture shows which run separately 
from fashion week. Everything in Paris 
is done on a bigger scale though; 
bigger production and all of the high 
profi le models work Paris.

Has it changed much from the fi rst 
time you assisted in Paris to now? 
No, not really. It still pretty much the 
same to when I started. Shows in Paris 

are always kind of theatrical and 
full on. 

Which shows did you 
work on at spring 
summer 13?
This season, in Paris, 

Parisian Chic
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I assisted at Rochas, Rue du Mail, Ann 
Demeulemeester, Issey Miyake, Yohji 
Yamamoto, Haider Ackermann, Tsumori 
Chisato, Stella McCartney and Revillon. 

What’s the most stressful part of 
session styling?
Travelling around the world to different 
time zones. You start working as soon as 
you step off the plane so there’s no time 
to get over the jet lag, but it’s the same for 
everyone involved.

How do you prepare yourself for your 
fashion week schedule? 
Before the spring summer shows I usually 
go on a beach holiday so I’m in good shape 
to start the new season. Ahead of autumn 
winter I try to escape to Switzerland to ski 
– it’s a great way to relax. 

How big is your kit bag? What are the 
key products?    
My kit bag is a suitcase. In it you’ll find 
Create Character, Hydrate Finish and 
Perfect Setting – all Wella Professionals. 

What about preparing technically – how 
much practice do you get on a trend 
before it’s brought to life backstage?
Eugene would usually do a demo the 
day before the show. But sometimes we 

have to do some prep on wigs and hair 
extensions, which can take days.

What was the most challenging 
style to create backstage and why?
Haider Ackermann, but it’s also my 
favourite. The hair look is inspired 
by Japanese Sumo. It’s super clean, 
immaculate and leaves “no room for 

mistake” as Eugene would say.

Who do you look up to in the 
session styling stakes and why?  
Eugene. He’s so inspirational. 
When he touches hair, magic 
happens. He is a genius. 
#eugenius

How do you make sure 
everything runs smoothly?
By having a great team with 

you.

What happens if you run out of 
time? 
You improvise!

Haider Ackermann had the
most challenging hair but 
it was also my favourite. 

The hair look is 
inspired by Japanese Sumo. It’s 

super clean, immaculate and 
leaves “no room for mistake” as 

Eugene would say.
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Taking inspiration from across 
the fashion capitals of Milan, 
Paris, New York and London, 
session luminaries Eugene 
Souleiman and Josh Wood have 
shaped the season’s trends 
for the Wella Professionals 
TrendVision 2013 Haute Couture 
Collection.

Both regulars on the fashion 
scene, the Spring/Summer 2013 
Upbeat Collection is about 
what’s now and it’s set to be 
THE barometer of the hairdressing 
industry. It is spontaneity 
at its best, crossing cultural 
boundaries with the emergence 
of Fusion and Decibel as the key 
looks for the street. 

Elsewhere, the raspberry and 
fuchsia tones that were so 
dominant in 2012 have taken on a 
new era in Decibel and now span 
the full spectrum of blood red 
through to fl uorescent blue, with 
digital inspired nuances.

Playful experimentation is at 
the heart of all creativity, 
but with accessibility at the 
forefront, Wella Professionals 
has asked its Colour Club members 
to reinterpret the trends into 
wearable hair for the Wella 
Professionals Trend Collection, 
seen over the page.

TrendVision 2013 Haute Couture 
Collection.

Both regulars on the fashion 
scene, the Spring/Summer 2013 
Upbeat Collection is about 
what’s now and it’s set to be 
THE barometer of the hairdressing 
industry. It is spontaneity 
at its best, crossing cultural 
boundaries with the emergence 
of Fusion and Decibel as the key 
looks for the street. 

Both regulars on the fashion 

Upbeat Collection is about 
what’s now and it’s set to be 
THE barometer of the hairdressing 

at its best, crossing cultural 

Taking inspiration from across 
the fashion capitals of Milan, 
Paris, New York and London, 

for the Wella Professionals 
TrendVision 2013 Haute Couture 
Collection.

Both regulars on the fashion 

Collection.

Both regulars on the fashion 

Collection.

Both regulars on the fashion   Wella
Experience colour and sound with anarchic abandon in the hottest 

trends from Wella Professionals this spring summer.

"Decibel is fl amboyant – she’s bold, 
spontaneous and rock-chick. The 
colour is an explosion of attitude 
– deliberately provocative, with
petrol, aubergine and pale 
turquoise. Any of these styles 
can be adapted to salon work by
changing the colour choice.” 
Faye Turner, HOB Salons,
Wella Professionals Colour Club Member
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“Fusion really pushes 
things creatively – 
this is where the 

future lies. The mix of 
East meets West creates 

a unique blend of 
styles, from folded 
origami style to 

Geisha. The colours 
have a really strong 
energy, like the 
density of sound.” 

Jayson Gray, Toni&Guy, 
Wella Professionals 
Colour Club Member
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“Fusion allows for an altogether more sophisticated palette 
of willow and porcelain with pastel accents. It is 

about fusing aesthetics, sounds, and techniques, resulting 
in an incredible look. We’ve taken this inspiration 
and created a beautiful, client friendly style and 

colour.” Regis Education Team

PLAY
TIME
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“For this look, we took 
inspiration from 

Fusion’s dream of the 
orient, blending warm 
candyfloss and cool jade 
tones. She draws you 
in with her style 

capturing Fusion’s wave 
of energy that has 
been set free.” 

Regis Education Team
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“There’s so much energy to 
Decibel, she’s super rock 
chick with incredible attitude 
and presence. This is really 
reflected in the colour, which 
is all about creating a bold 
statement. The shorter 
style perfectly captures the 
freedom of expression 
reflecting the seventies time 
reference of the Decibel Haute 
Couture look.”
Regis Education Team
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“Decibel is brought to 
life through a wild mix 

of rich browns, 
aubergine, and 

sulphuric tones. Here 
we captured the essence 
of Decibel’s attitude 
and escapism revealing 
a strong and blended 
palette of colour.”
Regis Education Team

Hair by Danny Dowie, of 
Cheynes Hairdressing

and Regis Artistic Team, 
for Wella Professionals Colour Club
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ONE 
MAN

 Purloining the knowledge of some of the 
best in the business, this man has 

worked under some of the biggest names 
in hair from salon impresario 

Anthony Mascolo to legendary session 
stylist Guido Palau. He goes by one name 
and one name only and if you catch a 

glimpse of him without his hat, you know 
you’re special. Now Creative Director 

for ghd, he divides his time between his 
salon Kennaland, editorial shoots and 
backstage at fashion weeks across the 
globe. He is Kenna, and he’s dissecting 

the trends for you...
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Rejoice in the sixties 
in all its splendour for 
bang on-trend spring 
summer styling as the 
love affair with chignons 
and vamped-up beehives 
deepens. It’s easy to 
see why as Kenna says: 
“As a decade, the sixties 
offered us so much in 
terms of hair; the teasing, 
the height, it’s all very 
fl attering.”

Taken literally at Moschino, 
hair was teased into 
frothy, statement beehives 
that took hairstylists an 
hours’ worth of arm-
work per girl. It picked 
up pace at Marc 
Jacobs and Louis 
Vuitton where stylists 
whipped hair into a 

pumped up parody of 
the sixties updo.

But the 
decade that 
brought us 
the beehive 
also showed 
us super-
straight hair 
for the very 
fi rst time 
at Michael 

Kors with sleek, poker-
straight lengths inspired 
by Penelope Tree. “The 
sixties invented new 
techniques that were used 
to enhance a woman’s 
beauty. Even now 
hairdressers borrow those 
techniques, building on 
them to create futuristic 
looking styles,” says 
Kenna. 

Over at PPQ, exaggerated 
volume and teasing at 
the roots of impeccably 
blown out hair gave a 
contemporary take. “I 
didn’t want it to look too 
dated,” explains Kenna. 
“The hair was inspired 
by the sixties, but made 
relevant for today with a 
touch of modern detailing 
on the sides.” 

Trussed up and smoothed 
out to within an inch of its 
life, it gave the impression 
of a bouncy sixties bob 
from the front, but when 
models turned to the side 
Kenna’s defi nitive futuristic 
twist was obvious. He 
adds: “The trick to making 
retro styles modern is to 
subtly subvert one area.”

Taken literally at Moschino, 
hair was teased into 
frothy, statement beehives 
that took hairstylists an 
hours’ worth of arm-
work per girl. It picked 
up pace at Marc 
Jacobs and Louis 
Vuitton where stylists 
whipped hair into a 

pumped up parody of 
the sixties updo.

But the 
decade that 
brought us 
the beehive 
also showed 
us super-
straight hair 
for the very 
fi rst time 
at Michael 
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Keeping it real, hair took on an undone, 
casual interpretation at David Koma, 
Chloe and Mulberry. Subtle nuances were 
weaved through ubiquitous summer 
styles in the form of elegant feral braids, 
deconstructed ponys and soft textured 
strays.

It was beautifully mussed up at Marni and 
Chloe in a nod to don’t try too hard, offi ce 
girl-style with a casual updo and soft, 
loose strays around the face that were 
twisted and pinned out of the way.  

Over at Holly Fulton, style was given 
a more dynamic twist where the hair 
emulated that of a Californian skater 
girl who plaits her hair to keep 
it out of her face, pulling it 
into a series of dishevelled 
interconnected ponys 
aghast with fl yaways. 

“In the past, plaits and 
ponytails have been 
fi gures of perfection, but 
this season what’s really 
interesting is that they’ve 
been treated with unreserved 
nonchalance,” explains Kenna.

“Hair no longer has to be 
perfect. What makes a style 
look modern is when you 
fuse the textures, add 
some shine among 
the dryness or 
unwittingly let 
the style you had 
in mind end up 
as something 
completely 
different. There 
are no rules.” 

Sports Couture

Style tip
For mus

sed-up 
texture

, 

spray h
air wit

h ghd s
tyle 

root li
ft spra

y and u
se the 

ghd det
angling

 comb t
o go 

backwar
ds over

 the ha
ir. It 

helps t
o encou

rage a 
raised 

line an
d will 

work wo
nders

 for th
e dual 

texture
s that 

are set
 to be 

big 

this se
ason.

GHD_Followup.indd   4 21/02/2013   22:32



Samurai Sleek

Style tipInterconnected ponys 
reinforce a tribal vibe, 

accentuating angles and 
pannelling in the hair. Finish the look with a 

dousing of ghd style fi na
  l shine spray to ramp 

up the shine.

Asian infl uences were balanced out 
with structured hair that had an air of 
unattainable perfection at Donna Karan, 
Fyodor Golan and Haider Ackermann. 

Even where ponys didn’t make the grade, 
there was still an underlying sense of their 
structure; designers opted to construct 

shapes from their basic form with an 
abundance of wet-look, architectural 
fi nishes that were folded and knotted 
to a wildly creative effect. 

Haider Ackermann saw models 
with strikingly complicated ponys 
folded and twisted into a minimalist 
construction that had more than a 
hint of Geisha about it. This graphic 
aesthetic continued with deliberate 
sections and severe partings taking 
centre stage as at Iceberg; hair 

was bound over on itself in unobtainable 
perfection. 

At Fyodor Golan, ancient tribes and 
civilisation provided the inspiration for a 
slick double-ponytail-knot-hybrid made 
more complex thanks to the elaborately 
constructed sections and their distinctly 
dominatrix edge. 

Raked back from the brow with the ghd 
Detangling Comb, hair was combed 
through to create the texture of 
windswept desert dunes at Fyodor Golan.

Bound, tied and knotted, elegant yet 
Amazonian, these aesthetically beautiful 
and unattainably perfected fi erce warrior-
like power-ponies suggested an inherent 
toughness and a penchant for perfection.
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Remember the eighties punk 
undercut? It’s making a comeback 
with a feminine spin for spring, 
worn shorn, sleek or slicked back. 
Uneven fringes were also seen 
sliced in at Prada and Miu Miu in a 
mark of tough, rebellious spirit. 

Educate your clients on the 
strength of this trend and it 
could soon be a hit as Kenna 
talks about its perks: “The 
faux-undercut reveals the 
most closeted parts of the 
female silhouette. There’s 
something inherently 
sensual about seeing a 
woman’s naked neck, ears 
and jawline.”  

At Mary Katranzou and 
Osman, stylists offset sleek 
sides by adding height to 
the top, while the devil 
was in the non-conformist 

detail at Rodarte where hair was 
deliberately designed to trick 
the eye; a harsh horizontal 
parting divided what looked 
like a light shave on the 
left hand side created by 
flattening hair to the head 
using an excessive amount 
of product and a lighter 
fluidity of hair on the other. 

A gentle wave exposing the 
neck at Aminaka Wilmont 
meant the faux-buzz cut lost 
its confrontational power 
and borrowed a little fifties 
spirit as Kenna put his own 
spin on things, saying: 
“It’s a total fifties hybrid; 
rockabilly meets mod while 
the razor-cut fringe lends 
it a modernity. There’s 
something slightly Dita Von 
Teese meets Alice Dellal 
to it.”

The Rockabilly Rebel
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Style tipA precision fringe and 

faux-shorn sides add bold 

simplicity to any look. Get it right using the ghd 

air and a ghd ceramic vented  

 brush, styled to the 
  face shape.

GHD_Followup.indd   7 21/02/2013   22:32



Giles, courtesy of Toni&Guy
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LOOK

GET
THE

Once again, Catwalk has scoured the hottest 
looks backstage to bring you five of  the best. 

We’ve got how it’s done from the boys ‘n’ 
girls with the tools and even spoken to 

MUA Maddie Austin to get the steps for
 recreating the makeup. Reinterpret these
 looks in your salon and wow your clients.

GET RUNWAY SAVVY = STAY THREE STEPS AHEAD 
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braids ANDROID

Dans Le Vie, cour
tesy of Toni&Guy

 This season saw the welcome return of  the humble braid which 

surfaced again and again on the runway, proving its style 

credentials. See how it’s done at Dans Le Vie.
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On the catwalk, models strutted out 
in peplum cocktail dresses and loose 
kimono-esque jackets in snake print, 
checkerboard and PVC.

The makeup was concentrated around 
the eyes, which offer a stark contrast 
to the innocence of the hair. Maddie 
Austin says: “Graphic lines on the eye 
are always a favourite on the catwalks, so 
tell your clients to invest in a good liquid 
eyeliner.

“MAC does one called 
Penultimate EYE LINER 
in Rapid Black that’s 
great. Then to get 
the SHAPE you want, 
STENCIL with MAC Kohl in 
Smoulder before reaching 
for the liquid.”

1 Prep hair with label.m Extra 
Strong Mousse and blowdry.

 

2 Section hair into two pieces at 
ear level and secure the lower 

half in a ponytail. Then add wefts 
for length.
 

3 Take a small centre section 
at the hairline and divide it 

into three. Braid and wrap each 
underneath the other for a 
reverse braid. 

4 Join the braid at the ponytail and keep going until all 
the hair runs out. Secure this with an elastic and a 

mist of label.m Hairspray.

“A super clean, SUPER TIGHT 
reverse FRENCH BRAID inspired 
by Yolandi from SOUTH AFRICAN 
music duo Die Antwoord.” Bill 
Watson, Toni&Guy International Art 
Director

Haute Coiffure

Complete the look
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1 Apply Wella Professionals 
Perfect Setting Spray to clean 

hair, then create a centre parting 
and section hair around the 
crown and tie it out of the way.

2 Divide the underneath into 
three sections, smooth 

through Wella Professionals 
Shape Control Mousse and tie 
with an elastic at the nape of the 
neck.

3 Smooth down the side 
sections and apply Wella 

Professionals Create Character 
Texturizing Spray from root to 
half way down the head.

4 Bring the front sections of the 
hair in front of the ear and use 

extra Texturizing Spray to fl atten. 
Once all the hair is released 
brush through for a textured, 
matte effect. 

5 Tie a hair net around the top 
of the head and blowdry with 

a diffuser to set the products.
 

6 Once hair’s dry pull out 
sections of the free ends to 

create a raw texture. 

Haute Coiffure

Complete the look

“I enjoy being free to delve into unchartered territory and with this 
look I’ve really been able to do that. The top of  the hair is strict 
while the bottom is free.  By juxtaposing two different textures the 
contrast in the styling effect is striking.” Eugene Souleiman, Wella 
Professionals Global Creative Director for Care and Style

This season pink is a key 
colour for lips. “To keep 
this look young, keep the 
skin clean and dewy. Avoid 
powder and apply a simple 
sweep of brown mascara 
to the eyes,” says Maddie.

For a real pop, try M.A.C’s 
bright Lady Danger or YSL 
Rouge Pur Couture Lipstick 
in Le Fushia for a pinker 
tone.

For brows, invest in a brow 
gel and brush upwards. 
Fill in any gaps with brow 
pencil but always follow 
the natural shape.
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ETHEREAL

Missoni, courtesy of Wella Professionals

Super shine and bold brights proved a popular choice both on the runway and backstage at Missoni.

athletes
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couture 
GRAPHIC

Mary Katrantzou, courtesy of Wella Professionals

At Mary Katrantzou the hair look was aerodynamic, giving the 
head an elongated, almost regal look in a nod to graphic shapes for 
spring summer 13.

GetTheLook.indd   8 21/02/2013   22:17



1 Spray Wella 
Professionals Create 

Character Texturizing Spray 
into the roots of freshly 
washed hair. As you 
blowdry pull hair back and 
away from the face. 

2 Section off the back of 
the head from ear to ear 

across the centre of the 
crown and clip the front 
hair out of the way.

3 Tie the back section 
into a ponytail and 

backcomb small sections, 
then roll into a bun and pin. 
Section the remaining hair 
into three: two side panels 
and one in centre. 

4 Spray one side 
section with Wella 

Professionals Shimmer 
Delight Shine Spray and 
fl ood roots with Wella 
Professionals Dynamic Fix 

Finishing Spray so hair is 
wet. 

5 Create tension in the 
hair by brushing and 

pulling the hair back at 
the same time. Repeat on 
the other side and tie into 
place over the bun.  

6 Take the top section 
and work from the 

crown to the front of the 
head using the same 
technique, alternating 
shine and fi nishing spray. 

Haute 
Coiffure

“Eyes have a feline lift, 
which can be recreated 
using an inky blue pencil 
on the upper lash line, 
over the eyelid and worked 
deep into corners,” 
explains Maddie, before 
adding: “Skin is fresh 
and youthful so opt for 
a lightweight foundation 
and apply highlighter to 
cheekbones.”

If you get clients asking for bleached-
out brows, recommend them to the 
professionals at Blink Brow Bar – there’s 
little they can’t do.

Complete the look
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1 Prep hair with ghd 
Style Root Lift Spray 

and dry using the ghd 
air. 

2 Use the ghd 
Tail Comb to 

diamond section 
from recession 
to the top of the 
right ear. Repeat this 
on the left. 

3 Use the ghd V gold classic styler 
to bevel the hair from the root and 

create shine. Apply ghd Style Final Fix 
Spray to the sides so it’s shiny and sleek. 
Secure it in a ponytail at the crown and 
repeat on other side. 

4 Split the lower section of hair into 
two [up from the nape], then repeat 

step three but use less ghd Style Final 
Fix Spray and tie just above the fi rst 
ponytails. 

5 Use the tail comb again to backcomb 
the top section in horizontal sections, 

starting from the underside and securing 
at the crown above other elastics. 

6 Plait all ponies together in a four way 
rope braid, then place a small donut 

over the base of the braid. Pin the plait 
beneath the donut and secure with pins. 

7 Attach an elastic faux hair ponytail 
over the donut hiding the mesh. With 

the ghd V Gold Classic Styler, bevel the 
ends under and pin for a large under-tuck 
look. Remove the pins once the hair has 
set. 

8 Mist ghd style fi nal fi x hairspray to 
keep fl yaways down, while creating a 

very polished fi nish.

Haute 
Coiffure

“The trick to making retro styles modern is to subtly 
subvert one area..” Kenna, ghd  Creative Director

Style Root Lift Spray 

Brights were everywhere this season, on 
eyes as well as lips, with yellow making 
an appearance at PPQ but Maddie warns 
it can be a hard colour to pull off.

  That doesn’t mean your clients can’t still 
opt for yellow as Maddie says: 

“If this look is too 
bold then they can line 
the eye with black kohl, 
so the colour isn’t 
directly against the 
eye. It will soften the 
look and give more of a 
smokey effect.”

For lips, lashings of lip-gloss will bring 
a matte lipstick to life for a smooth and 
creamy fi nish.

Complete the look
Brights were everywhere this season, on 
eyes as well as lips, with yellow making 
an appearance at PPQ but Maddie warns 
it can be a hard colour to pull off.

  That doesn’t mean your clients can’t still 
opt for yellow as Maddie says: 

“If this look is too 

CompleteComplete
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sirenSIXTIES

PPQ, courtesy o
f ghd

At PPQ it was about exaggerated volume and gently teased roots 

for impeccably blown out hair. 

nn
At PPQ it was about exaggerated volume and gently teased roots 
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party girlsPARISIAN

Mark Fast, courtesy 
of TIGI 

Girls just wanna have fun at Mark Fast – and that they did with 

the help of  some well placed hairpieces.
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1 Taking a light brown wig, 
work lots of Catwalk by TIGI 

Session Series Dry Shampoo 
through the hair from root to tip.

2 Fiercely backcomb the hair 
into a round, dense afro 

shape. 

3 Using men’s hair clippers, 
shear the wig into a 

triangular, bell shape.

4 Prep the real hair by combing 
it straight back towards the 

centre of the head and pulling 
into a tight ponytail.

5 Braid the pony and secure its 
end before wrapping around 

the top of the head and securing 
fl at with kirby grips. 

6 Using a stocking cap, cover 
the hair, making sure that it’s 

fl at to the head.

7 Work Catwalk by TIGI Your 
Highness Firm Hold Hairspray 

over the wig to hold the shape in 
place.

Haute    
Coiffure

This look is about bold 
lips and bare skin. “For 
luminous skin apply MAC 
Face and Body Foundation 
and add blush to contours 
of the cheek to add a bit of 
fl ush,” says Maddie. 

This season’s dramatic 
berry lips require liner, a 
matte lipstick and MAC 
Clear Lipgloss for a super 
glossy fi nish.

Complete the look

"The look was inspired by Salt 
n Pepa's mid eighties hip hop 
look. The hair is dense but 

with a graphic shape to capture 
the energy and confidence of  

Mark's muse."
Nick Irwin, TIGI European 

Creative Director 
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THE SECRET: Patented 
tri-zone technology 
ensures an optimum 
temperature of 185oC

across the 
plates on the ghd 
eclipse styler,

delivering a consistent 
heat throughout styling.

Now you can unleash 
your creativity on this 
season’s hottest looks, 

like never before.
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Spring summer is about reinventing 
conventional style for a new era 
in how hair looks are created. 
All the way from New York City to 
Milan, Paris and Blighty’s shores, 
session stylists were breaking 
boundaries in a move away from 
classical blowdries and elaborate 
updos towards polished minimalism 
and un-done hair gone luxe.

Backstage at fashion weeks from 
all four cities, session stylists 
such as Kenna, Creative Director 
for ghd, were busy decoding the 
styling directions of the season 
ahead, taking moments from history 
and adding a contemporary twist.

Sixties styles reigned at PPQ, 
Moschino and Marc Jacobs, while 
fi fties punk and rockabilly 

references popped up at Osman, 
and Aminaka Wilmont. At House of 
Holland, Jil Sander and Stella 
McCartney, the ever-present 
nineties grunge aesthetic was 
replaced by an altogether new 
noughties era, where just-washed 
well-conditioned, cool-girl 
nonchalance ruled; un-done hair 
gained a luxe edge. 

In an act of rebellion, texture 
was vamped up at Giambattista 
Valli, David Koma and Derek Lam, 
but in a nod to a new era of 
styling, updos became detailed 
knots and looped ponys at Chanel, 
Marni and Fyodor Golan.

But where do session stylists 
get their inspiration season 
after season? “For spring summer, 

stylists took their cue from a 
mish-mash of references over 
the last fi fty years giving them 
a real girl spin for a cooler, 
quirkier take on hair than we’ve 
seen in years,” says Kenna, who is 
renowned for his prowess backstage 
at high profi le shows such as PPQ 
and David Koma. 

As a new styling epoch beckons, 
it’s time for the next generation 
tool. Cue the revolutionary ghd 
eclipse. Dubbed as the biggest 
thing to happen to stylers since 
the ghd styler was fi rst launched 
12 years ago, this is one band 
wagon to jump on today.

# ghdeclipse 
ghdhair.com/gamechanger

references popped up at Osman, 
and Aminaka Wilmont. At House of 

stylists took their cue from a 
mish-mash of references over mish-mash of references over 
stylists took their cue from a stylists took their cue from a 
mish-mash of references over 

Are you ready to face the rebellion 

as  styling moves up a gear?

ghd eclipse.
Stylemaker. 
Rulebreaker. 
Gamechanger.

the ghd styler was fi rst launched the ghd styler was fi rst launched 
12 years ago, this is one band 12 years ago, this is one band 
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CATWALK BY TIGI 
WET LOOK GEL
RRP: £11.95
tigihaircare.com

L’ORÉAL TECNI ART PLI
RRP: £12.60
lorealprofessionnel.co.uk

BUMBLE & BUMBLE 
STYLING CREME
RRP: £19.50
bumbleandbumble.co.uk

STYLE & BODY

Backstage it’s products galore 
so we took the opportunity to 

check out the latest super-stylers,
caring treatments and tools...

product 
spotlight

TEXTURE

KMS HAIR PLAY 
MAKEOVER SPRAY

RRP: £14.95
kmscalifornia.com

WELLA TEXTURE TOUCH
RRP: £12.19

wellaprofessionals.co.uk

FUDGE TEXTURES 
CREATIVE STYLING DUST

RRP: £13.95
fudge.com

WELLA CREATE 
CHARACTER
RRP: £8.89

wellaprofessionals.co.uk

WELLA SUPER SET
RRP: £12.19

wellaprofessionals.co.u

BEDHEAD BY TIGI 
SUPERSTAR
Price: £13.50
bedhead.com
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products

FINISH

GHD ECLIPSE
RRP: £195

ghdhair.com

WELLA SUPER SET
RRP: £12.19

wellaprofessionals.co.u

WELLA 
DYNAMIC FIX 
RRP: £12.19
wellaprofessionals.co.uk

GHD STYLE 
FINAL FIX
RRP: £9.95
ghdhair.com

LABEL.M  
Shine Mist
RRP: £12.75
labelm.co.uk

ELECTRICAL

CLOUD NINE ORIGINAL IRON
RRP: £129.95
cloudninehair.com

BABYLISS 
CONICAL WAND 
RRP: £24 +VAT

babylisspro.co.uk

BEDHEAD BY TIGI 
SUPERSTAR
Price: £13.50
bedhead.com

Edeline Lee © Rachel Oates, courtesy of Sassoon
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PREP

JOICO K-PAK 
SMOOTHING BALM
RRP: £12.95
joico.com

LABEL.M 
VOLUME MOUSSE
RRP: £11.95
labelm.co.uk

SEBASTIAN TRILLIANCE 
SHAMPOO & CONDITIONER 
RRP: £12.90 [shampoo] £15 
[conditioner]
wellaprofessionals.co.uk

WELLA VELVET 
AMPLIFIER 
RRP: £8.95
wellaprofessionals.co.uk

Sebastian 
Potion 9

RRP: £22.20
sebastianprofessional.com 

Awapuhi Hydromist 
Blow-Out Spray 

RRP: £17.95
paul-mitchell.co.uk

Fudge Hot Hed 
Style Whip
RRP: £13.95

fudge.com

Fam Irvoll, courtesy of Toni&Guy
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products

GHD DRESSING KIT
Trade exclusive

ghdhair.com

KENTSALON BACK 
COMBING BRUSH

RRP: £15
kentbrushes.com

REDKEN DUO SHIELD
RRP: £13.50
redken-uk.com

GHD STYLE HEAT 
PROTECT SPRAY
RRP: £9.95
ghdhair.com

Davines 
Mellow Thermal 

Protecting Shield
RRP: £20.30
davines.com

MASON & PEARSON 
GENTLE BRUSH
RRP: £40.25
masonpearson.com

TANGLE TEEZER 
SALON ELITE

Price: £11.20 +VAT
tangleteezer.co.uk

TOOLS

PROTECT

Bungees
Price: £3.99
sallyexpress.co.uk

House of Evolution, courtesy of Toni&Guy
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1/ KENT BRUSHES EYE GROOMER BRUSH
RRP: £6.70 KENTBRUSHES.COM 

2/ KENT BRUSHES FOUNDATION BRUSH
RRP: £12.25 KENTBRUSHES.COM

3/ AVEDA SINGLE EYE COLORS
RRP: £13.50 AVEDA.CO.UK

4/ NEW CID COSMETICS I-BRONZE
RRP: £23 NEWCIDCOSMETICS.COM

5/ NEW CID COSMETICS I-GLOSS
RRP: £16.50 NEWCIDCOSMETICS.COM

6/ IDEAL RESOURCE SMOOTHING 
RETEXTURIZING RADIANCE CREAM
RRP: £50 DARPHIN.CO.UK

7/ MAC BROW SET
RRP: £12.50 MACCOSMETICS.CO.UK

8/ AVEDA LIP GLAZE
RRP: £15.50 AVEDA.CO.UK

9/ AVEDA FACE ACCENT 
RRP: £21 AVEDA.CO.UK

10/ MAC FACE & BODY FOUNDATION
RRP: £26.50 MACCOSMETICS.CO.UK

11/ AVEDA LIP COLOR
RRP: £13.50 AVEDA.CO.UK

12/ YON-KA HAND CREAM
SALON PRICE: £12.50 YONKA.CO.UK

13/ PROCARE NAIL WRAPS
TRADE PRICE: £3.95 + VAT HAIRFOIL.COM

Courtesy of MAC Cosmetics
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Here are the 
essential beauty 
products every 

stylist needs to be 
recommending to up 
their street cred 

with their 
clients. 
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       the details
Changing seasons brings about a wealth of  new 
accessories for hair, for clothes and everything in 

between. See them here first.
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Imagery supplied by specific show sponsors: Toni&Guy, Wella Professionals, ghd, L’Oréal Professionnel, Aveda, Bumble & Bumble, Redken, Fudge and Moroccanoil
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p.s.we loved

We’re feelin’
panels & partings

A wave with
a difference
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> > > > > >

Kate Moss may have
fi nally met her
match in Brit model
Cara Delvigne.

Havin’ fun
Kenna?
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Good-time 
girl Kelly Brook

spotted 
front row at 

Giles

> > > > > >

Cards anyone?

This many pins? 
It must have been
the first day...

 

PS_Love.indd   4 22/02/2013   08:40



Burberry’s 
‘Tweetwalk’
saw the looks 
go before they 
even hit 
the runway 

Model behavior

Go bold 
for spring summer
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> > > > > >
Wait your turn –

this gives the illusion
of calm and order
 backstage. Do 

you think it’s true? 

Something funny
 James Pecis?

Brights rock

PS_Love.indd   6 22/02/2013   08:41



stockists
Catwalk is filled with fabulous styling goodies used to create

this season’s trends.  Find out where to get them, here.

a
Aveda
0870 034 2380
aveda.co.uk

Affi nage
01794 527111
affi nage.com

b
Bumble and Bumble
0800 014 7424

f
Fudge 
fudge.com

g
ghd
0845 330 1133
ghdhair.com

Goldwell 
01323 432 100
facebook.com/GoldwellUK

i
Indola
01296 314 000
indola.com

l
Label.m
0870 770 8080
labelm.co.uk

La Biosthetique
01296 611 731
biosthetique.co.uk

L’Oréal Professionnel 
0845 600 0122
lorealprofessionnel.co.uk

m
Milk_shake
z-oneconcept.com

Moroccanoil
0800 310 1133

o
Osmo
osmo.uk.com

r
Redken
020 8762 4121
redken.co.uk 

Revlon Professional
0208 399 5624

s
Sebastian Professional
01256 490500
sebastianprofessional.com

System Professional
01256 490 500
systemprofessional.co.uk

t
Tigi
0844 844 0944 
tigihaircare.com

w
Wella Professionals
01256 490690
wellaprofessionals.co.uk 

Catwalk is filled with fabulous styling goodies used to create
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