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Every colour has a unique RHYTHM and beat. TURN IT UP 
and see the SOUND OF COLOUR with Wella Professionals’ 
key looks in the Spring/Summer 2013 Upbeat Collection: 
Fusion and Decibel. 

Music has the ability to trigger 
different emotions and images 
in our minds: shapes, colours 
and sounds merge with facets 
of our personalities. We 
see, hear and connect – it’s 
something every hairdresser 
understands intuitively.

In Fusion, loud experimental 
Western architecture fuses 
with the serenity of an Eastern 

tea ceremony; 
it’s elegant yet 
daring. She is 

a culture clash that resonates 
in an upbeat sound that you 
can use to enthuse your clients 
with high energy. 

“Fusion really pushes things 
creatively – this is where 
the future lies,” explains 
Jayson Gray, Toni&Guy 
Creative Director and Wella 
Professionals Colour Club 
Member. “The mix of East 
meets West creates a unique 
blend of styles, from folded 
origami style to Geisha.  The 
colours have a really strong 
energy, like the density of 

sound.” 

Colour up with Wella 
Professionals’ Colour 

  Portfolio and experiment 
with Koleston Perfect, 
Blondor, Color Touch 
and their biggest 
breakthrough in colour 
innovation in 20 years 
– ILLUMINA COLOR.

Explore faded, pastel 
shades and fuse them 
with bright strong 
tones. Key colours to 

hone in on are porcelain, olive, 
pale willow, tobacco, and deep 
Chinese plum; its all about 
irregular colour with intuitive, 
experimental placement. 

Blondor, Wella Professionals’ 
range of lightening products, 
can be used to pre-lighten 
the hair before using either 
Koleston Perfect permanent 
colour for up to 100 percent 
grey/white coverage or Color 
Touch ammonia-free mildly 
oxidising semi-permanent 
colour.

For the cut and style, look 
to Eastern architecture, 
pagodas and the geisha girls 
for inspiration and play with 
shapes to enhance the effect 
of the colour. Use NEW Wella 
Professionals Oil Refl ections, 
which makes Wella 
Professionals Color up to 86 
percent more refl ective*. Care 
for your client’s colour with 
Wella Professionals Brilliance 
Shampoo, Conditioner and 
Mask.

*Vs low conditioning shampoo 
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In Fusion, loud experimental In Fusion, loud experimental 
Western architecture fuses Western architecture fuses 
with the serenity of an Eastern with the serenity of an Eastern 

tea ceremony; tea ceremony; 
it’s elegant yet it’s elegant yet 
daring. She is daring. She is 

Colour up with Wella 
Professionals’ Colour 

  Portfolio and experiment 
with Koleston Perfect, 
Blondor, Color Touch 
and their biggest 
breakthrough in colour 
innovation in 20 years 
– ILLUMINA COLOR.

Explore faded, pastel 
shades and fuse them 
with bright strong 
tones. Key colours to 

LIVE THE FUSION TREND: East meets West in a 
modern interpretation of a geisha 
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Wella TrendVision 2013 brings 
together the richness of the visual 
and musical worlds and this is 
especially true of the Decibel trend. 
It resonates with positive energy 
to inspire your clients with its fast-
paced vibe.

“Decibel is fl amboyant – she’s 
bold, spontaneous and rock-chick. 
The colour is an explosion of 
attitude – deliberately provocative; 
petrol, aubergine and pale 
turquoise. Any of these styles 
can be adapted to salon work by 
changing the colour choice,” says 
Faye Turner from HOB Salons and 
Wella Professionals Colour Club 
Member.

A wild mix of petrol, aubergine, 
turquoise, rich browns, and 
sulphuric tones can be found 
next to unexpected faded and 

washed-out shades in the Decibel 
colour palette. Wella Professionals 
Koleston Perfect is ideal for 
creating the vibrant, bold tones in 
this trend or for a more subtle, 
luminous take why not try 
ILLUMINA COLOR as seen on 
the Blonde interpretation of this 
look.

Look to the art world for 
inspiration on the style; its 
edgy and individual. Be brave 
and shape hair into daring 
forms to reveal a cacophony 
of colour. Wella Professionals 
Velvet Amplifi er is the perfect 
primer for styling Decibel 
looks while caring for your 
client’s colour should be left 
to System Professional Color 
Save Shampoo, Conditioner and 
Mask. 

“Creating these trends was actually quite a 
natural process, as music plays a key role in 
fashion and creativity.” Eugene Souleiman, 
Wella Global Creative Director for Care and Style

“Everybody hears and 
interprets music or 
sound in different ways 
as you see colour in 
different ways and it 
triggers a unique 
response. It’s been 
really interesting for us 
to take the inspiration 
and explore how sound 
can capture a mood 
that gives birth to a 
trend.”Josh Wood, 
Wella Global Creative 
Director for Colour

LIVE THE DECIBEL TREND: Glam rock with 
a sense of discord and optimism
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Knowing the trends 
is one thing but 
incorporating them 
into your work is 
quite another.See 
how Danny Dowie, 
Senior Creative 
Director for  
Cheynes and the 
Regis Education 
Team, personalised 
the Trends and 
then have a go 
yourself – don’t 
forget to enter it 
into TrendVision 
2013.
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“There’s so much 
energy to Decibel. 
She’s super rock chick 
with incredible attitude 
and presence. This is 
really reflected in the 
colour, which is all 
about creating a bold 
statement, with the 
shorter style perfectly 
capturing freedom of 
expression – reflecting 
the seventies time 
reference of the Decibel 
Haute Couture look.” 
Regis Education Team

“Decibel is brought 
to life through a 
wild mix of rich 

browns, aubergine 
and sulphuric tones. 

Here we captured 
the essence of 

Decibel’s attitude and 
escapism, revealing 

a strong and blended 
palette of colour.” 

Regis Education 
Team
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Info: 
Please call 01202 595700 [UK] 

1002461800 [ROI] or visit
www.wellaprofessionals.co.uk

Like ‘Wella UK’ on Facebook

“For this look, we 
took inspiration from 
Fusion’s dream of 
the orient, blending 
warm candyfl oss 
and cool jade tones. 
She draws you in, 
with her style 
capturing Fusion’s 
wave of energy that 
has been set free.” 
Danny Dowie, Senior 
Creative Director, 
Cheynes

“Fusion allows an altogether more 
sophisticated palette of willow and 
porcelain with pastel accents. This 
trend is all about fusing aesthetics, 
sounds, and techniques, resulting in 
an incredible look. We’ve taken this 
inspiration and created a beautiful, 
client-friendly style and colour.” 
Danny Dowie, Senior Creative 
Director, Cheynes 
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Seen at Temperley London, 
courtesy of L’Oréal Professionnel
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It’s a busy time in the hairdressing calendar with 
awards ceremonies celebrating the creme de la 
creme of your industry. Last month also saw London 
Fashion Week and we’ve brought you a sneak 
preview of the trends that are set to be big for 
autumn winter. In the meantime kick back with our 
supplement Catwalk for EVERYTHING you need to 
know about hair this season.

This month Salon Business has tracked down some 
of the biggest software brands out there to discover 
exactly how you can use it in your business [pgs 20 
to 25]. 

And your questions have been answered on pages 34 
to 35 –  don’t forget to keep sending them in to 
info@salonbusiness.co.uk.

Otherwise just enjoy the issue – it’s packed with 
new salons, advice on the problems encountered 
on different hair types and the latest products we’ve 
tried and tested.

‘til next time.

Jo Charlton
Publishing Editor

EDITOR’S
WORDS

Spring’s here, at last. Now here’s 
hoping for a bit of sunshine to put a 

smile on everyone’s faces – 
although of course at SB HQ we 

already have that after seeing what 
a fantastic issue the team has put 

together.

HAIR: ROBERT MASCIAVE
MAKEUP: IRYNA
CLOTHES: JANE DOE LATEX
PHOTOGRAPHY: IRENA EASTINGTON
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BREAKING 
NEWS

Davines launched its new ammonia-
free permanent colour range to 
the UK at the über-cool Ice Tank on 
Grape Street, London.

More than 70 hairdressers and 
members of the press gathered 
for the launch and to see what 

the innovative range could offer 
technically savvy colourists 
throughout the UK. And they 
weren’t disappointed as the depth 
and breadth of the creativity at the 
heart of the sustainable haircare 
brand’s latest colour launch was 
showcased on models.

It’s that time again that sends every 
session stylists into a frenzy: LFW. 
We’ve been backstage with the hair 
brands setting the tone of the trends 
that will be making their way to the 
salon come autumn winter 13. Here’s  
a sneak preview.

We fell hook, line and sinker in love 
with the fl ashes of colour at Mark Fast 

that TIGI Creatives sent down the 
runway. Cloud Nine opted for soft and 
messy buns with a punk edge at Sass 
& Bide whereas the Wella Creative 
Team, lead by Eugene Souleiman, 
chose to base the hair look at Mary 
Katrantzou on two contradicting styles 
– a technically brilliant geometric short 
fringe at the front and an organic, raw 
textured pony at the back. 

LONDON FASHION WEEK SNEAK PEEK

DAVINES COLOUR

10
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ICE BREAKER

JOINING FORCES

Stockton-based Additional 
Lengths is the offi cial 
sponsor of Dancing on Ice, 
working with award-winning 
hairdresser Paul Haskell to 
supply extensions throughout 
the eighth series of the hit   
ITV show.

Celebs have already been seen 
wearing some of Additional 
Lengths’ products including 
Samia Ghadie and Pamela 
Anderson, who both had 

clip-in extensions to add extra 
volume. 

Victoria Lynch, Additional 
Lengths founder, said: “Some 
of our extensions have already 
been used on episodes of 
the show and we’re working 
closely with Paul throughout 
the 10 week series. Dancing 
on Ice is all about glamour so 
the celebrities’ costumes and 
hair have to be show-stopping 
and breathtaking.”  

Multi award-winning 
hairdresser, Tracey Devine, 
from Angels in Aberdeen, has 
been signed as Affi nage’s 
Global Ambassador. 

From next month she’ll 
be representing the brand 
globally with educational 
seminars, shows and 
presentations. She’ll also be 
responsible for the creative 
direction of the company, 
advising them on product 
development, and will be 
heading up their photo shoots 
both in the UK and overseas. 

“Affi nage is a brand that has 
seen incredible growth in 
the last decade and its most 
recent colour launch, Infi niti 
is the most superior colour 
I have ever come across. I 
truly believe in the products 
and the people within the 
business and can’t wait to 
start fl ying the fl ag and taking 
to the stage,” said Tracey. 
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BREAKING 
NEWS

NEW RECRUIT

SHOW SPACE

HATS OFF

Sebastian Professional, 
SP Men and Nioxin held 
two days of pre-fashion 
week pampering at the 
Show Space Retreat 
in London, to give the 
capital’s fashion insiders 
some much needed calm 

before the fashion 
week storm begins. 

Models, journalists, 
bloggers and 

stylists were treated 
to complimentary hair 
treatments with a fashion 
week twist to get them 
runway-ready. 

Invitees were treated 
to hair styling by the 
Sebastian Professional 
Cult Team who were on 
hand to create fearless 
looks. Men’s grooming 
was provided by S.P. 

Men with personalised 
SP treatments and head 
massages for the Modern 
Man. Dermabrasion 
treatments were also 
given by Nioxin – like a 
facial for the scalp.

Those treated to the 
experience left feeling 
revitalised, refreshed 
and ready for the lights, 
cameras and action.

Stylist Angel Montague-
Sayers is hot on everyone’s 
lips at the moment. When 
she’s not running her busy 
column in the salon, Angel 
works as part of the L’Oréal 
Professionnel Portfolio Session 
Team on shoots and shows, 
assisting big names in session 

including Malcolm Edwards, Lyndell 
Mansfi eld and Angelo Seminara.

It’s a wonder she’s found any time out 
for a solo project but we’re glad she did 
because her 2013 Hair Hats Collection – 
made up of hats handcrafted and woven 
entirely from hair wefts – is something 
else.

HATS OFF

some much needed calm 
before the fashion 

week storm begins. 

Models, journalists, 
bloggers and 

12

Leah Walton, 24, Technical Director of 
The Colour Room Salon has become the 
latest rising star to be recruited to the ghd 
art team.

A former FAME team member, a fi nalist 
in the British Hairdressing Awards Artistic 
Team category, a winner of the Clothes 
Show Live Young Hairdresser of the 
Year and a mentor for the Fellowship’s 
Clubstar project, she’s the ideal candidate.

“We’re absolutely thrilled to have Leah 
on board,” says ghd UK & ROI education 
manager, Jo Robertson. “She’s worked 
with us on a number of projects over the 
last couple of years and we’ve been really 
impressed with her huge talent, tenacious 
attitude and enthusiasm for our brand.  
We feel very lucky to have her.”

This comes in the same month as ghd 
announces it has been sold to Lion 
Capital, a leading consumer-focused 
investment fi rm.
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BREAKING 
NEWS

Wella is offering stylists the unique 
and inspiring opportunity to experience 
a Global Fusion of Creativity, bringing 
together some of the world’s top 
hairdressing icons in one exceptional 
not-to-be-missed event. 

Discover inspirational new techniques 
and open your creative mind to new 
possibilities at the Wella Manchester 
Studio where Robert Eaton from 
Russell Eaton will be joined by Marco 
Tricca of Italy and Tobias Trondle of 
Germany in this exclusive evening 
event.  

“On one stage for one night only, 
myself, Tobias and Marco will inspire 
and motivate you with new hairdressing 
techniques. Bringing together British, 
Italian and German hairdressing 
experience, it’s an event not to be 
missed,” says Robert.

It’s happening on March 4 so book soon 
by calling 0161 834 2645 or speak to 
your Wella Account Manager.

WELLA PRESENTS GLOBAL 
ARTISTIC FUSION

FIGHTING LEUKAEMIA 

HAVE YOU FELT THE ECLIPSE

We met with the 
good folk behind 
The Alternative 
Hair Charitable 
Foundation to hear 

about the fantastic work 
they continue to do in a 

big to help fight leukaemia. 

The reception, held at Great 
Ormond Street Hospital, was 
organised to launch the first 
initiatives of the new charity which 
is founded by Tony Rizzo. He 

revealed their aim to raise £1 million to 
help discover new medicines. 

President of Alternative Hair Anthony 
Mascolo also took to the stage as a 
cheque for £70,000 was presented to 
the charity. 

The Alternative Hair Show is now in 
its 30th year and if you haven’t been 
before is a great source of inspiration for 
alternative, avant garde hair. Show your 
support by saving the date for this year’s 
show which is set to be held on Sunday, 
October 13 at The Royal Albert Hall. 

We’ve known it was coming for a while and 
had to keep our lips sealed but finally, we 
can tell you about the new ghd eclipse – the 
styler that has taken four years to develop 
and perfect.

We joined a star-studded group of industry 
VIPs, session stylists, salon owners and 
all our fellow hair trade press friends at 
the Saatchi Gallery in Chelsea where ghd 
CEO Paul Stoneham gave us the lowdown 
on the eclipse’s background and its exciting 
future. 

Dr Tim Moore, ghd’s Chief Technology 
Officer, took to the stage and wowed us 
with the science behind the performance of 
the revolutionary styler, its patented tri-zone 
technology and the truth about optimum 
styling temperature.

Championing the eclipse, in a space 
reminiscent of a backstage scene, were 
ghd ambassadors Zoe Irwin and Kenna 
along with the ghd art and education 
teams. They demonstrated the effects of 
the ghd eclipse on the most challenging 
of hair types, Afro-Caribbean. The results? 
Flawless. 

14
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ART TEAM

TOP NOTCH

The NHF Inspire artistic team is pleased 
to announce they’ll be mentored 
throughout 2013 by the multi award-
winning and world renowned Toni&Guy 
International Artistic Team.

The mentors will help expand the team’s 
hairdressing knowledge and educate 
the NHF Inspire artistic team through 
informative seminars, photo shoots, 

presentations and demonstrations to 
help further them as a team within the 
hairdressing industry. 

“We’re thrilled to have Toni&Guy as our 
mentors for 2013. We’re really excited 
about the year ahead and are already 
looking forward to the first mentoring day,” 
says Donna Mitchell from Bonce Salons 
and Acting NHF Inspire Art Team Manager. 

Cos Sakkas, Head of Education at 
Toni&Guy adds: “We’re really excited   
to be working with the NHF Inspire 
artistic team. Between myself and the 
rest of the team we have so much 
hairdressing knowledge to share with 
them and I hope we can give them as 
much inspiration and as many ideas  
they need to help them grow.”

A South London salon has beaten 
off stiff competition from the rest of 
the capital to claim its title of top ghd 
regional fundraiser for leading charity 
Breakthrough Breast Cancer, while Pure 
Hair of Lightwater took the overall crown 
having raised £13,144.

Headquarters Salon, Kingston raised 
over £2,000 for the pioneering breast 
cancer charity dedicated to preventing 
the disease, promoting early and 
precise diagnosis and developing better 
treatments and care. 

Throughout October, which is Breast 
Cancer Awareness Month, Headquarters 
Salon staff fundraised by holding a 
blowdry bonanza, guess the sweets, 
a bridge to bridge walk in addition to 
two salon members completing a half 
marathon. The salon’s astounding 
fundraising achievements saw them 
awarded top fundraiser in London 
winning a hamper prize of gourmet 
popcorn from Propercorn.

Victor Pajak, Salon Owner, says: “We 

loved fundraising throughout October. 
As well as it being a huge amount of 
fun, it was amazing to know that our 
fundraising efforts would help such a 
worthwhile cause. To be named the 
top fundraiser in London is a great 
achievement and we will continue to 
support Breakthrough Breast Cancer and 

ghd in their fight to stop women dying 
from breast cancer.”

Over the past 9 years, ghd have raised 
over £6million for Breakthrough Breast 
Cancer through the sales of their limited 
edition pink stylers, the ghd air and 
imaginative salon fundraising.

15
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BREAKING 
NEWS

MARC ANTONI

SAKS AWARDS

With so many salons 
rewarding their staff last 
month we thought it only 
right we dedicate a double 
page to their 
successes. 

Marc Antoni hosted the salon’s 
annual awards ceremony at the Penta 
Hotel in Reading with a champagne 
reception followed by a four-course 
meal and awards presentation. 
Guests were also treated to a model 
presentation showcasing Marc 
Antoni’s core talent during dinner. 

Over 90 employees attended and 
each and every staff member was 
congratulated for their continued 
dedication to the Marc Antoni 
brand. Marc Antoni, Bracknell were 
highlighted for their continued 
outstanding levels of customer 
service, which has been recognised 
locally at the Bracknell Business 
Awards, throughout 2012. 

And the evening saw more 
winners...

First Year Hair Up Award Gold: 
Jasmin Giamattei, Bracknell

Silver: Charlotte Poole, Woodley

Bronze: Alex Ring, Fleet

Cut and Colour Award Gold:    
Tanya Branson, Henley

Silver: Jade Walton, Reading

Bronze: Sophie Nuttall, Caversham

Progressive Stylists Award:  
Hannah Farney, Henley; Clare 
Fletcher, Reading; Mark Harris, 
Henley

Customer Care Award: Dan Bryan, 
Bracknell; Natalie Pullin, Woodley; 
Natalie Giles, Bracknell; Charlotte 
Cook, Bracknell; Beata Lisowska, 
Maidenhead; Sarah Pickering, 
Reading

Stylist of the year award:            
Dan Spiller, Fleet

The Saks national annual awards celebrated 
the creative and business successes of the 
salon group at the iconic Hilton Metropole 
in London. The evening kicked off with 
a delicious three-course meal before the 
glittering awards ceremony, which was hosted 
by Saks’ Managing Director, Stephen Kee, 
who announced the winners...

The Special Ones: Claire Rhodes, Saks 
Cheadle; Charlotte Harris, Saks Whitley Bay 
and Zoey Wenzler, Saks Chester-Le-Street

Hairdressing Apprentice Award: Grace 
Dalgiesh, Saks Lytham

Hairdressing Advanced Apprentice Award: 
Julia Rennison, Saks Chester-Le-Street Beauty 
Therapy Apprentice Award: Charlotte 
Roberts, Saks Cheadle

Junior Photographic Image Award: Taylor 
King, Saks Great Yarmouth

Stylist Photographic Image Award: Claire 
Denyer, Saks Kings Hill

Men’s Photographic Image Award: John 
Goddard, Saks Skipton

Saks Avant-Garde Photographic Image 
Award: Amy Curran, Saks Altrincham

Skills Therapist Award: Marie Souter, 
Aberdeen David Lloyd

Marketing Awards: Saks Chester, Saks Kings 
Hill and Saks Bromsgrove

Customer Care Awards: Saks Aberdeen, 
Saks Dundee and Saks Kings Hill

Salon of the Year: Saks Milton Keynes, Saks 
Kings Hill and Saks Aberdeen
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The Richard Ward Hair 
& Metrospa held its 
annual Junior of the Year 

competition recently 
and our Publishing 
Editor Jo Charlton 
was on the panel.

Parents, partners, 
friends and team 
members turned up 
for the event that 
saw young hopefuls 
battled it out with 
their own creations 
on the catwalk.

And after a busy 
year of education 
and assisting 
the senior salon 
team, juniors had 
the chance to 
shine by giving 
individual catwalk 
style presentations 
showcasing their 
trend awareness, 

creativity and the 
technical skills honed in 

the salon. 

It was a double whammy 
for Danielle Modlock who 
scooped the Junior of 
the Year Award for her 
excellent work ethic and 
achievements during 
the last twelve months 
and also the Technical 
Achievement Award for 
creating a commercial 
look that reflected the 
season’s trends in a 
salon-friendly way.

Junior of the Year 
Award Winner: Danielle 
Modlock

Runner Up: Kieran 
Austen

Technical Achievement 
Award Winner: Danielle 
Modlock

Runner Up: Elettira 
Guggeri  

The newly opened exclusive education 
facility Sanrizz Brunswick in Russell Sqaure, 
London was host to Sanrizz Innovation 
2013, a highly anticipated inter-salon 
competition.

Celebrating the brand and its team 
members, the occasion saw the best of 
Sanrizz creative teams compete against 
each other for the coveted Innovation 
Best Team Award. Each presented their 
interpretation collection of the Sanrizz 
Fusion collection and the Sanrizz Artistic 
team revealed their latest creative direction 
before the winners were announced...

Best Assistant Award: Laura Storey, 
Muswell Hill

Best Newcomer award: Lauren Nicholls, 
St Albans 

Best Performance Salon ’12: Guildford 

Most Innovative Award: Brunswick

Best Male Look: St Paul’s

Best Female Look : Southampton

Best Colour: Southampton

Best Team Winner: Southampton

Runner Up: Knightsbridge 

Scotland’s largest salon group, 
Rainbow Room International, joined 
together for their 25th Annual 
Congress at the luxurious Airth Castle 
Hotel and Spa. Team members 
from Rainbow Room International’s 
12 hair and beauty salons arrived 
at the spectacular venue for a day 
of inspirational challenges and 
presentations.

In the evening the teams came 
together for the RRI Awards. See the 
winners here:

Assistant of the Year – Emma Jane 
Fraser and Jack Baxter, Uddingston

Maintaining “A” Rating through 
2012: Howard Street, Training 
Academy

Reception Team of the Year: Stirling

Training Team of the Year: Helen 
Stacey Hutchison, Buchanan Street 
and Nick Buist, Crow Road  
Creative Image Award: Gordon 
Ritchie, George Square

Creative Collection Award: Gordon 
Ritchie, George Square

Creative Team Collection: Uddingston

Fantastic Hairdresser: Tasha – 
Natasha Gallacher, East Kilbride

Caring Award: Stirling

Total Excellence: Joy McQuillan, 
Buchanan Street

Salon Team of the Year: Bearsden

RICHARD WARD HAIR 
& METROSPA

RAINBOW WINNERS

SANRIZZ
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This month we’ve delved into the technology that 
can help your business run smoothly as well as the 
taxes you should be aware of; marketing and what 
it’s all about and more. We mean business so you 
can too, there’s no better place for the savvy you 

need, month after month.

20 UP THE ANTE WITH THE SMARTEST 
TECHNOLOGY AROUND – YOU WON’T REGRET IT.

27 GOT FIVE? SPEND THEM HERE AND YOU’LL BE 
PLEASED YOU DID.

• FIVE ON SALON TAX
• FIVE ON MARKETING – INSIDE AND OUT
• FIVE ON ADDING A SERVICE

34 QUESTION TIME: LEAH BUTLER ANSWERS  
YOUR QUESTIONS
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UP THE 
TECHNO 

ANTE

UP THE UP THE UP THE UP THE UP THE 

If you’re one 
of those salon 

owners who still 
relies on a book 

and pencil for your 
salon’s activity you 

should read on 
to see how salon 
software can not 

only make your life 
easier, but make 
you money too. 
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BENEFITS

Salon software 
opens up a realm of 
possibilities that have never been accessible 
to a salon owner in the past from automated 
marketing and online booking to easy 
reporting and stock checks – once you 
experience it, you’re likely never to go back 
to paper again.

Gill Ferguson Salon Owner of Macadamia 
Hair Spa in Widnes knew she wanted 
Shortcuts software as a priority in her salon 
when she opened it 18 months ago. And 
despite her husband’s reservations due to 
the initial outlay, she says he admits he was 
wrong: “My husband thought it was a lot 
to pay out when we were setting up the 
business but I told him I’d rather drop the 
beauty side of the business than not have 
the software. 

“He said I was mad because beauty would 
make me money but I told him if software is 
used properly, it will also make you money. 
Now he says to me, ‘you couldn’t live 
without that system could you, it’s amazing’. 
It’s worth every penny.”

Gill loves how easy it makes salon life so 
that everything is at the touch of a button. 
She uses it for reports and staff motivation 
by looking at employee performance, 
printing off the report and putting it on the 
board. “It’s a fi rst-hand knowledge of your 
business,” she explains.

On average, iSalon Software says its 
customers make an extra £30,000 takings 
every year by reducing no shows, clever 
marketing, increased retail sales and 
squeezing extra bookings into your diary.

It doesn’t matter what size your salon 
is, everyone can benefi t as software will 
identify the strongest area, those that can 
be improved and opportunities. Anna Moors, 
Salon Genius’ Marketing Manager says: 
“Salon Genius will help streamline your 
business, save you time, and ultimately 
make your business more profi table by 

using the suite of tools 
available. From initial 
diary management and 
optimisation, through 
to automatic stock 
control and marketing 
plus fi nancial reporting, 
it can help with all key 
areas of your business.”

Depending on the 
software package 
you go for there are 
also benefi ts such as 
integration with CCTV 
facilities, credit card chip 
and pin services and a 

standby list for clients ready to fi ll last minute 
cancellations. 

Stock control is a massive plus for Gill as she 
says it prevents colour wastage: “Everything 
is logged into our computer and we’ve 
recently started logging colours because a 
lot went missing. Now we do weekly stock 
takes and we have a used stock bin so we 
can see instantly if stock is down. We have 
a stock meeting every week so as soon as it 
is down we can discuss it and see where it’s 
gone. We’d all like to think our staff wouldn’t 
take any stock but this is a great deterrent.”

In fact, stock control is very easy with a 
software program and many will even create 
an order list for you – all you need to do is 
set minimal limits of various stock items 
and when levels drop it will be added to 
the order. Once you’ve accepted delivery, 
it’s simply a case of receiving them on the 
system and it’s updated.

Even the receipts are better with salon 
software as Gill says: “Client receipts show 
rebooking dates, how many points the client 
has [it works like a Boots Advantage card 
to reward loyal clients with money off and 
gifts]. We also show our website and our 
Vote For Your Stylist competition – but you 
can have what you want there.”

Package prices vary depending on your 

On average, iSalon 
Software says its 

customers make an extra 
£30,000 takings every year 

by reducing no shows, 
clever marketing, increased 

retail sales and squeezing 
extra bookings into 

your diary.
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needs but can be offered on a monthly 
basis, a one-off payment or a combination of 
both. If you know what your needs are, then 
you can look at the best package for you, 
but don’t forget to be aware of additional 

perks such as set-up, on-site installation, 
training and support.

“We offer comprehensive 
onsite training in all aspects of 
the system,” says Anna. “With 
all new installations training is 
provided and on-going support 
and training days are available 
when required.”

For Gill, she had the whole 
team trained up soon after 
Shortcuts was installed: “To 
be honest everyone picked 
it up really easily – younger 
team members especially. 

Any people out there who are scared of 
it don’t have to be because young team 
members are whizzes and you learn as you 
go along. There’s also the Shortcuts helpline 
if you need anything.”

MARKETING

Most software systems will allow you to 
send out automated text messages and 
emails and tailor them to special occasions 
such as a birthday, Christmas or a ‘We Miss 
You’ message for non-returning clients.

The new S.M.A.R.T system from Shortcuts 
allows you to manage your online reputation, 
compare your business against various 
benchmarks, monitor online bookings and 
automated marketing campaigns, manage 
your mylocalsalon.co.uk directory listing and 
setup Specials and remotely log in and get 
an overview of your appointments. 

The new S.M.A.R.T system 
from Shortcuts allows you 

to manage your online 
reputation, compare your 
business against various 

benchmarks, monitor online 
bookings and automated 

marketing campaigns, 
manage your mylocalsalon.

co.uk directory listing and 
setup Specials and 

remotely log in and get an 
overview of your 

appointments. 
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It’s proved a hit since it’s launch and Gill 
is number one fan! “It’s amazing,” she 
exclaims. “I can look at how many emails 
have gone out, how many have been 
opened, how many replied, etc.”

At Macadamia Hair Spa they ask every client 
to fill out a card when they come into the 
salon to get their email address and their 
opening rate is around 30 to 40 percent, 
which Gill has her own theories about: “We 
tell clients we don’t sell on their data and 
that we’ll send them a £5 voucher for their 
birthday. The way we communicate and what 
we offer is why I think we get high opening 
rate.”

They’re sending out a Mother’s Day 
automated text message offering a discount 
that Gill says is ready to go two weeks 
before the big day. And yet she didn’t opt 
into automated text messages for the first 
nine months of opening her salon, as she 
explains:

“We didn’t take on the text service at first 
because we thought we were ok with no 
shows, but when we looked at the reports 
we realised we were losing thousands of 
pounds. Now we send a reminder a couple 
of days in advance and no shows have gone 
right down. It only costs from 8 pence a text 
so it’s definitely worthwhile.”

It’s not just emails and texts however; 
you can use Shortcuts software to bring 
up reports of specific subsections of your 
database, for example if you wanted to 
contact clients that have had colour before 
but never beauty, you can quickly and easily 
send them an email and voucher. 

Anna says: “Salon Genius has a sophisticated 
marketing suite with a client contact manager 
that allows for automatic marketing, making 
contacting you clients extremely easy and 
one less thing you need to think about. 
Once you’ve initially set up your marketing 
selection, every time the scenario occurs your 
marketing messages will automatically be 
generated. So, if you wanted to send a thank 
you message to any new client offering them 
an incentive for them to return to your salon, 
the CCM will automatically generate this 
message any time a new client was to come 
in to the salon.  

ONLINE BOOKING

One of the biggest differences salon 
software can add to the client experience 
is the capability of booking online. With 
Shortcuts software clients can book through 

“We didn’t take on the text 
service at first because we 
thought we were ok with no 
shows, but when we looked 
at the reports we realised we 
were losing thousands 
of pounds.”
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mylocalsalon where they can also read 
unbiased reviews on a salon [a good reason 
to know what people are saying about your 
business], facebook and your own website. 

“No-one in this area does online booking 
except us so we stand out from our 
competitors,” says Gill. “It also means 
appointments are rarely wrong and makes 
our reception desk more efficient.”

The benefits of the Shortcuts software are 
that salon owners can instantly see what’s 
being said about their business as emails 
are sent through for every new post added. 
There is also the facility for the salon owner 
to respond, which is essential for negative 
reviews but also beneficial for positive ones. 

There’s more: “When you get into the salon 
in the morning the software tells you how 
many booked online and how much money 
it adds up to, with the click of a button. 
It’s like having a virtual receptionist for you 
throughout the night.”

It’s proven very popular with clients, with 
many opting for booking online as opposed 
to rebooking while in the salon. And for two 
of Gill’s clients who are deaf, it has been 
invaluable. “Before, they couldn’t ring in 

because we couldn’t understand them and 
if they booked in-salon and then wanted to 
cancel they’d have to come back in. Now 
they book online and can then confirm or 
cancel when they get their reminder text 
message.”

It is also useful for those who work shifts or 
even just people who prefer to look at the 
pricing structure of different stylists without 
delving into it face to face. Now it’s even 
possible to book on the go after Wahanda 
launched mobile booking functionality, and 
Salon Genius launched an app for smart 
phones meaning it’s even easier for clients 
to book.

“This is an exciting next step in transforming 
the digital landscape for beauty and hair 
services, giving customers the most efficient 
and effective way to coordinate their 
appointments. It also provides our suppliers 
with an increased audience of potential 
customers, so is an invaluable added tool to 
help them reach their full potential,” says 
Wahanda’s CEO, Lopo Champalimaud.

Are you tech savvy enough?

“This is an exciting next step in
transforming the digital

landscape for
beauty and hair services,

giving customers the most 
efficient way to coordinate

their appointments.” 
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NOT ALL SALON SOFTWARE IS THE SAME!

Shortcuts lets you work smarter, not harder.

All well as all the powerful easy to use features you would expect from a leading salon software system, 

Shortcuts clients have access to the SMART System, a range of new online tools designed to grow your 

business.

ON AVERAGE BUSINESSES USING THE SMART SYSTEM ARE 
GENERATING £25 IN REVENUE FOR EVERY £1 SPENT!

Gill from Macadamia Hair Spa in Cheshire saw the value in the SMART System immediately.

“I started using SMART soon after the business opened as I could see the benefit I would get enhancing 

my Shortcuts system with everything that SMART gives me... I love it that there is just one login and 

everything is accessed through a central place, making it easy to navigate through the different areas.”

The SMART System is exclusive to Shortcuts - to find out more call or email us today.

it suits you

OFFICIALLY THE UK’S 
NUMBER ONE 

PROVIDER OF SALON
& SPA SOFTWARE



No clips...No glue...No tape
 easy to wear, simple to style and always secure! 

your clients deserve a halo
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halohairextensions.com

/halohairextensions

@halo_hair

a	No clips! No glue! No tape!

a	 Patent-Pending Miracle Wire

a	 Lifetime Warranty

a	 100% Indian Remy Human Hair

a	 Exclusive  partnerships available

a	 Clip-in and pre-bonded extensions  

 also available 

Hair by Michelle GriffinPhotography by Barry Jeffery

To become the exclusive stockist of The Halo in your area, call 
01924 373 112 and build the right starter pack for your business 
today!

And this month you can purchase a 16” Halo, colour ring and a bottle 
of shampoo and conditioner- all for only £69.99*SPECIAL OFFER!
*Salons only - 1 per salon. Available until 31st March 2013.

#4 Chocolate Brown
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This month, Got Five? is continuing on its pledge 
to equip you with the business savvy you 

need to see your business fl ourish. 
As always, we’re delivering it to you in short, 

sharp features that you can read in under fi ve minutes...
so do it now, take fi ve.

27
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Even the most business savvy salon owners 
can be miffed when it comes to taxes, which 
is why we’ve asked Susan Hutter, of Shelley 
Stock Hutter Chartered Accountants, to give 

us an overview on the different types of tax that could 
affect you, how to plan ahead and more importantly 
how to avoid some tax pitfalls.

The ins and
OUTS OF TAX

28

PAY AS YOU EARN [PAYE] TAX AND NATIONAL 
INSURANCE
If your salon has salaried staff you’re 
obliged to operate a payroll on their behalf. 
This means you’ll have to deduct tax and 
National Insurance at source and pay it over 
to HMRC on a monthly basis. In addition, 
you’ll have to pay Employer’s National 
Insurance, which is currently 13.8 percent 
of the gross salary. There is no upper limit 
on the salary so this is quite expensive 
for businesses as effectively it is a tax on 
salaries.

As an employer you have a responsibility 
to ensure that the tax allowances, which 
are presented in the form of a tax code, 
are correctly applied for every member of 
staff. It’s important to ensure the tax code 
you’re operating for each employee is the 
most up to date. It’s also crucial to keep a 
copy of all coding notices from HMRC. One 
word of caution, it’s always worthwhile 
querying an NT code, which means Nil 
Tax. As the name suggests, no tax or NI 
would be deductible under this code and it 
is therefore very rare that code is given so 
have a look through the coding notices for 
all your staff members and query any that 
are NT.   

Problems can arise if a business is not 
deducting enough tax or National Insurance 
from its employees, as HMRC will 
eventually discover this and will look to the 
employer to make up the difference.  

VAT
Most Salons will be subject to VAT as all 
businesses with a turnover of more than 
£77,000 per annum have to register for 
VAT. This means that you have to charge 
your clients VAT at 20 percent and this 
is normally rolled up in the price list. For 
example a cut and blowdry costing £90 to 
the client actually means that your share is 
£75 and £15 belongs to HMRC.   

Bear this in mind if you have staff who are 
paid purely on a commission basis – you 
should be giving them a share of the net 
fi gure, i.e. £75 in this example.

CORPORATION TAX
If you operate as a company the salon will 
pay Corporation Tax on its profi ts. The rate 
of Corporation Tax is 20 percent on the fi rst 
£300,000 of profi ts, 25 percent on the next  

“Most Salons will be subject 
to VAT as all businesses with 
a turnover of more than 
£77,000 per annum have to 
register for VAT. This means 
that you have to charge your 
clients VAT at 20 percent 
and this is normally rolled up
in the price list.”
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£1.2 million and 24 percent on the excess 
over £1.5 million.   

The main rate of Corporation Tax is being 
reduced to 23 percent from April 1 this 
year and 22 percent from April 1, 2014. 
Corporation Tax is calculated after deducting 
Directors’ salaries but before dividends. This 
is quite a complex area and you will need 
to take specialist advice on whether or not 
to pay yourself via a salary or dividend or a 
mixture of the two.

INCOME TAX 
For those of you who are not incorporated, 
i.e. operate as sole traders, partnerships 
or Limited Liability Partnerships, you will 
pay income tax on your profit whether or 
not you draw it. The basic rate of income 
tax is currently 20 percent for income up to 
£34,370 and 40 percent for income above 
this figure. If your income is over £150,000 
you will pay tax at 50 percent on the excess.   

Due to the fact that the rates of income 
tax are far higher than Corporation Tax 
rates, many salons prefer to structure as 
companies. The decision depends on the 
level of your business’s profits and also 
whether you will need the flexibility by 
varying profit shares on an annual basis, e.g. 
if you are a partnership.   

It is always a good idea to understand 
the taxes yourself but to avoid any costly 
mistakes always consult a professional. 

TAXES YOU NEED TO KNOW ABOUT

National Insurance
VAT
Corporation Tax
Income Tax
PAYE
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down to business

Having been crowned the winner of the Marketing Award in the 2012 British 

Hairdressing Business Awards, Carl Mitchell, Managing Director of Bonce Salons, 

was the ideal candidate to talk all things marketing. It’s rather timely too considering 

he’s just launched a marketing course with Schwarzkopf Professional.

An insight into
SALON MARKETING

WHAT IS MARKETING?
The simplest defi nition I would say is, marketing 
is about managing profi table customer 
relationships. You could also say a double goal 
of marketing is to attract new customers by 
promising superior value and to maintain and 
grow current clients by delivering satisfaction. 
Lots of businesses think that marketing is just 
about selling and advertising but it’s a lot deeper 
than that.

WHY IS IT IMPORTANT?
In order to grow any business, marketing is 
massively important. If you look around each 
day there are brands in our faces all the time 
such as billboards, magazines, social media 
adverts, supermarkets offering you buy one 
get one free – it’s everywhere. Marketing is 
happening all the time. I always say that if you 
have a business and you’re not marketing, 
you cannot expect any masses of new clients, 
growth or expansion. I hear many salons say 
that word of mouth is a good tool, which yes it 
is but it’s not as fast as marketing. The louder 
you shout, the more people will hear you.

HOW DO YOU GO ABOUT MARKETING?
There are many quick and easy initiatives that 
you can do with marketing; fl yers to local 
homes or on the high street, selling a monthly 
promotion or even posters in-salon advertising 
retail or special services. Just be careful you 
don’t overdo it as too much information is not 
clear enough communication.

WHAT IS THE SINGLE MOST IMPORTANT THING   
ABOUT MARKETING?
You need to know your current client’s and 
potential client’s needs.

WHY DO YOU THINK YOU STOOD OUT IN THE BHBAS 
FOR WHICH YOU WON THE MARKETING AWARD?
To win a BHBA was truly amazing, especially 
when you look at brands that have previously 
won and who we were up against. Winning 
really felt like we had grown our brand over the 

past fi ve years and I felt we had a full, packed, 
passionate entry that showed energy with some 
great results.

WHAT QUALITIES DOES A MARKETER NEED?
They need passion, a creative outlook, energy 
and to be in touch with client’s needs. 

WHAT SHOULD A SALON OWNER CONSIDER WHEN 
MARKETING THEIR SALON?
The fi rst thing I would be doing is undertake 
some market research with current clients – 
put your logo on a piece of paper and ask your 
clients what it stands for. We’re regularly doing 
this to see if our pattern changes, if it does then 
we look to build a marketing campaign around 
it. We recently did one and 94 percent of clients 
who were asked about our logo came back to 
say quality. So by fi nding that out, we know that 
our marketing campaigns around quality can be 
backed up. Marketing communication should 
only be about what your brand is and can do, 
never oversell. 

DO YOU HAVE ANY TIPS FOR OTHER SALON OWNERS?
Enjoy it, look at marketing as fun and be as 
creative as you wish. I love marketing just like 
a hairdresser loves styling and colouring hair. 
Marketing doesn’t have to be about big budgets, 
try and think outside the box. I have met many 
salon owners who have fantastic ideas and 
passion for a marketing concept and I think, 
‘why didn’t you do it?’. That’s why I tell people 
take fi ve hours a week from the columns and by 
doing that, this will increase your business.

WHERE DID YOU LEARN HOW TO MARKET WELL?
I’ve always been interested in adverts and 
marketing – I love it. I could be walking down a 
high street and all I look at is the point of sales. 
I studied at Worcester University where I did 
a CIM. I actually went and signed up for the 
course thinking it was about creating adverts, 
and when I got there it was about the depths 
but I’m really glad I did it. It took me two years 
and lots of hard work, but it was amazing.

HAVE YOU HAD ANY MARKETING DISASTERS? 
I won’t use the word disaster. In my experience 
the only one that I tried that never really worked 
was birthday fl yers to 18 years old. We used a 
3rd party company to send them automatically 
from the mailing list I purchased from them. 
Tried, tested and never worked but what failed 
for me might work for someone else.

WHO DO YOU THINK SHOULD BE RESPONSIBLE FOR 
MARKETING IN A SALON AND WHY?
I think the whole team can be responsible for 
marketing; you should share the responsibility 
by setting initiatives and for them to each think 
of a promotion. If you have fi ve stylists and fi ve 
come back with a very good promotion idea, 
that’s fi ve months of marketing campaigns 
already planned.

For more information on Carl’s 
marketing course call 020 7724 7931.

“Enjoy it, look at marketing as 
fun and be as creative as 
you wish. I love marketing 
just like a hairdresser loves 
styling and colouring hair. 

Marketing doesn’t have to 
be about big budgets, try 

and think outside the box.  I 
have met many salon 

owners who have fantastic 
ideas and passion for a 

marketing concept and I 
think, ‘why didn’t you do it?”. 
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You know hairdressing inside out, your service is top-notch and your clients 
are happy, but if you could offer something more do you think you could make 
them even happier? See what Rupert Kingston, Creative Director for New CID 
Cosmetics, has to say about it...

Expand your services
FOR PROFIT

32

Any savvy salon owner knows that retailing 
is the clever way to increase turnover 
and make your profi ts rise, without the 
stress of taking on a new team member. 
But, once you’ve exhausted all avenues 
hair-wise, what else can you add to your 
retail zone that will naturally sell itself and 
complement all the haircare paraphernalia 
on offer? How about makeup. It’s not 
overly technical, doesn’t require excessive 
training and is the perfect partner to hair 
and beauty.  

Rupert Kingston the Creative Director for 
New CID Cosmetics, 
a makeup range sold 
through salons and spas 
across the world and 
also recently sponsor 
of West End show, The 
Bodyguard, says: 

“Makeup is a genuinely 
golden opportunity for 
salons to be retailing. 
Not only are the margins 
great and therefore it’s a smart business 
opportunity, but it’s the most natural 
partner to haircare.” 

If your client has spent a morning in the 
salon having their hair cut and coloured, 
there’s a good chance they’ll want to touch 
up their makeup before they leave. So 
offering cosmetics in the salon allows you 
to offer quick-fi x retouches before your 
clients leave. “It takes minutes to apply 
some concealer, lip gloss and powder, but 
the results will leave your client feeling 
perfectly polished,” says Rupert. 

The sales opportunity is instant as if they 
love the products you’re applying hopefully 
they won’t be able to resist treating 
themselves to a new lipstick, nail varnish or 

eye shadow.   

As well as offering retouch quick fi xes to 
your clients, offering makeup as a retail 
item allows you to offer it as a service too, 
meaning you can capitalise on the bridal 
market, Christmas parties, girls nights out 
and lots more. 

“By offering makeup, your salon service 
menu can be greatly improved. A colour 
consultation can take on a whole new 
approach if you could offer your client both 
hair and makeup advice. Why not train 
one of your juniors in makeup application 

and add makeup as a 
stand-alone service or a 
complementary add-on 
to all colour clients?” 
says Rupert. 

Follow these tips to 
salon success...

TIP #1 – BASIC MAKEUP 
ADVICE IS EASIER THAN 
YOU THINK

Nominate a staff member to head up 
your makeup division and make it their 
responsibility to manage the services. 
“New CID offers a number of retail and 
makeup education courses to salons that 
stock the product. Be it Bridal, Basics, 
Fabulous over 50 or Red Carpet, a day’s 
training and plenty of practice is usually all 
that’s needed for your salon to offer this 
service,” adds Rupert. 

TIP #2 – PLACE YOUR MAKEUP RETAIL STAND 
STRATEGICALLY
As with all retail products on offer, it makes 
sense to capitalise on passing trade as well 
as your existing clientele, so think about 
where in the salon you place your unit and 
make sure it captures the eye of passing 

“As with all 
retail products 

on offer, it makes sense 
to capitalise on passing 

trade as well as your 
existing clientele.”
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footfall but also clients as they enter and 
leave.

TIP #3 – KNOW THE RANGE IMPLICITLY 
Just like with haircare, knowing what 
products suit what individual is vital for retail 
success. You will have one hit to recommend 
the right products to your client, and if you 
get it wrong it’s highly unlikely they will trust 
you again. “Get to grips with the product 
portfolio and understand what colours suit 
what people – once you’ve gained your 
clients trust that you genuinely understand 
what makes them look amazing you’ll find 
the products simply sell themselves,” says 
Rupert.  

TIP #4 – PROMOTE YOUR SERVICES 
Don’t just rely on your cosmetics counter to 
do all the work, you’ll need to organise some 
promotions to get people interested initially. 
Tell every client that walks in the door that 
you’re now offering makeup, shout about it 
with promotional posters, free prize draws 
to win products, and at quiet times get your 
team to apply makeup to each other so 
clients can see the service being done. “Use 
your website, mail your database and offer 
ever client a quick fix before they leave,” 
advises Rupert. 

Info: newcidcosmetics.com 
0121 634 6610

TOP MAKEUP TIPS

BLONDES – scarlet & fuchsia lips always 
look amazing on blonde hair, as they 
create a great contrast to the hair colour. 
If a client is going from dark to blonde, 
recommend a bronzer to avoid washing 
out the skin tone. Smokey and smudgy 
grungy eyeliner is also a great look for 
platinum blondes.

BRUNETTES – Very dark hair looks better 
with muted down makeup, so a simple 
eye liner flick and rich lipstick always 
works well. Many think you need to 
darken skin with dark hair but the contrast 
of a porcelain skin can actually look 
fantastic on brunettes. Pale skin is so on 
trend right now too. 

REDS – Orange tones on the lips always 
work really well with red hair, or even a 
clashing blue-based pink tone. If they’re 
not a bright lipstick fan then suggest 
green and deep blues for eye shadow and 
liner. 

LIMP HAIR
Accentuate cheek bones with specific 
makeup – it’s possible to create structure 
in the face by taking a bronzer underneath 
the cheek bones, on either side of 
temples and most importantly along the 
jawline. Illuminating cream on the tops 
of the cheek bones and down along the 
nose line can add structure and symmetry 
to the face too. 

AGING HAIR
A great tip we use at New CID for 
thinning hair is to add and buff translucent 
powder through the hairline on the 
scalp. It takes shine off the scalp and the 
powder thickens the hair, although this 
won’t work on dark hair.  

GREY HAIR 
It’s always best to use fresh colours on 
the skin and concentrate on the cheeks 
and lips as opposed to the eye area. 
Tell your clients to stick to corals and 
soft pinks on the lips and matte pink 
blushers on the cheeks. Mascara is also 
an essential. 
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QUESTION
TIME

I fi nd it really diffi cult to keep 
on top of social networking 
in the salon. Do you have any 
recommendations? 
Social networking is a very 
hard one. You must have 
a strict policy allowing one 
person to be in charge of 
keeping it up to date. It’s a 
lot of responsibility as it does 
portray your salon so the 
team member you choose 
must be aware of this and 
needs to take care with 
spelling and wording, etc. 
Never put photos on your 
social media pages of 
other people without their 
permission, especially if 
they’re a client. Sometimes 
clients will use social 
networking to complain about 
a service and if they do, 
unfortunately there’s nothing 
you can do but respond in a 
professional way and invite 
the client back into the salon 
to rectify the problem.  

How do you ensure all of your 
staff are delivering the same 
level of service across the board?
We have standards that all 
staff are aware of. This is 
initially introduced at their 
induction where we discuss 
in detail what we expect. We 
also have team meetings 
once a month, one-to-ones 
every three months and 
training regularly throughout 
the year. Every meeting is 

recorded with a copy for the 
team member so they can 
always refer to this if needed.

One of my staff members seems 
very disinterested in coming to 
work. I’ve tried to get her into 
different aspects to see what 
peaks her interest but nothing 
seems to work – help!
You need to have an appraisal 
as soon as possible as this 
can rub off onto clients and 
other team members. You’ll 
need to fi nd out why she’s 
feeling like that; it may not be 
a work issue but a problem 
in her personal life. She may 
need a course for some 
motivation or an incentive 
but if you feel like you have 
really tried to help her then 
unfortunately the only option 
is to start a disciplinary 
procedure if her attitude 
doesn’t change.

I’ve just been told two members 
of my staff are going to be on 
maternity leave at the same 
time. How can I minimise the 
effects on the business and their 
clients?
I would make sure all their 
clients are aware of when 
they’re going on maternity 
leave and make sure they’re 
introduced to another stylist 
in the salon that they can go 
to instead. Maybe even give 
them an introductory offer so 
they stay within your salon 

and don’t feel tempted to try 
another.

While I was working away, a 
client fell over in the salon and 
hurt their leg. There were no 
broken bones, just some bruising 
but now I’m frightened they’re 
going to sue. Where do I stand 
and can I help my case now? 
If you feel this client might 
sue you must make sure that 
all the correct procedures 
have been met. Was it 
recorded in the accident 
book on the day? I’d fi rstly 
call the client especially if 
you weren’t there at the time 
and just make sure they are 
ok and let them know you 
are genuinely concerned. 
Maybe even offer them a 
complimentary service as 
a gesture. If you still think 
they could sue, it may be 
worth getting legal advice. 
Alternatively, if you speak 
to your insurance company 
they’ll be able give you advice 
whenever there is a problem 
like this.

Keep sending your 
questions through to 
info@salonbusiness.co.uk 
with the subject line 
Question Time. Next 
month, Hellen Ward is back 
to answer all your woes on 
running a salon.

Leah Butler has worked within the hair industry for over 15 years, 
starting as a junior at Toni&Guy, working her way up to Art Director 

and then Salon Owner of Essensuals Guildford. She’s worked 
alongside Trevor Sorbie and managed a Gina Conway Aveda 
Salon in London. Now Artistic and Managing Director of Leah 
Durrant, she’s the ideal candidate to answer your questions.
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Creativity lies at the core of hairdressing – and of course 
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being a stylist with a vision.
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Some of the biggest icons have 
come together over the past month, 
helping to make the Fellowship what 
it is. Here, we catch up with who did 
what and when.

FELLOW
SHIP N

E
W

S

The Wella London Studio was transformed into 
their wonderfully intimate Hush Club in association 
with The Fellowship of British Hairdressing for an 
inspiring evening.
 
The amazing line-up commenced with Kevin Kahan 
from Kevin Kahan, Bangor, who recreated two 
looks from his award-winning collection, and Indira 
Schauwecker from Toni&Guy who presented two 
models to an excitable audience.
 
Hosted by Fellowship President Mark Creed and 
Wella London Studio Manager Maria Carruba, 
the two artists responded to thought provoking 
questions throughout their 20 minute presentations.
 
Next to the stage was the fabulously talented Tracey 
Devine, founder of Angels, Aberdeen and the equally 
fabulous Tina Farey from Rush who both hinted at 
the desire for more emphasis assigned to girl talent 
in the future.
 
Tracey launched an innovative new trend using gold 
on a male and female model, inspired by Galliano’s 
catwalk in Paris. Meanwhile, Tina Farey produced a 
signature cut beautifully coloured by Rush colourist 
Chris Williams and a more extreme look inspired by a 
Stephen Sprouse print for Louis Vuitton.
 
Young guns followed in the form of Ben Kristian 
from Zullo & Holland, who shared the secrets of his 
success presenting the regional and overall winning 
look. Sharing his stage was Kieran Tudor from D&J 
Ambrose who created a Japanese-esque look

The fi nal presentation was undertaken by none other 
than Bruno Marc Giamattei of Marc Antoni. Inspired 
by an eclectic mix of Studio 54 and eighties couture 
catwalks, Bruno undertook an exacting cut and his 
presentation model prompted a round of applause.

FELLOWSHIP UNITES  
WITH HUSH CLUB
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F.A.M.E 
TEAM 2013

ClubStar’s creative year kicked 
off at the L’Oréal Academy with 
a dynamic presentation by The 
Chapel team.
 
Creative Director, Gary Russell, 
began by creating two editorial 
images and went on to explain 
the processes behind his recent 
photographic collection. His 
stunning shots featured wefts, 
minimal white clothing and pale 
makeup with stand-out red eyes.
 
Next, a curly bob was 
cut, highlighting a classic 
disconnection technique with 
a triangular section left at the 
back to hang over the hair line 
for an unusual fi nish. The unique 
touch came though as Chapel 
Director Georgia Denton sprinkled 
coloured chalk over her model.
 
Fellow Director Billy Crago 
then talked about her passion 
for colouring hair, producing 
two stunning models with an 
interpretation of contemporary 
colour techniques – one showing 
a mottled effect achieved by 
writing in the colour inside the 
foils.

CLUBSTAR 
GETS TO 
WORK

As 2013 gets underway the F.A.M.E. 
Team 2013 are busy arming themselves 
with new experiences and skills with 
inspirational days with Richard Ashforth 
from Saco, Akin Konizi, from HOB Salons 
and celeb stylist Errol Douglas MBE.

At the SACO Academy, London F.A.M.E. 
Team members Josh Goldsworthy, Jake 
Unger, Wiliiam Ackerley and Matthew 
Sutcliiffe spent the day with Richard 
Ashforth and Brett McDonald reviewing 
raw cutting skills and attending their very 
own masterclass. The team kicked off the 
day watching a mind-blowing presentation by 
SACO followed by a detailed explanation of 
the philosophy behind a SACO cut.

While at the HOB Academy in Camden 
they spent the day with Akin where they 
were asked to present themselves, after 
which, Akin gave feedback on the members’ 
presentation strengths and weaknesses. 

During the second part of the day Akin created 
a look in-line with new trends. The fi nished 
look was an effortless style and had a distinct 
seventies feel to it.
 
Then it was on to the importance of editorial 

and avant-garde hair from the master that is 
Errol at the Bedhead Studio in Battersea with a 
series of stunning models.

William Ackerley of Electric Hairdressing 
said: “We were amazed at the amount of hair 
pieces and kit Errol had but couldn’t wait to 
hear about the day he had planned for us.” 

Kicking off Errol brought an amazing 6ft pale 
brunette model whose hair had already been 
prepped with some embossing to create a 
candyfl oss texture to work with before he 
used his favourite kit items – chopped up hair 
donuts – to create a series of roles atop of the 
hair.

All in all 2013 has been a busy year so far.

ClubStar’s creative year kicked 
off at the L’Oréal Academy with 
a dynamic presentation by The 
Chapel team.

Creative Director, Gary Russell, 

CLUBSTAR 
GETS TO 
WORKWORK

The Fellowship for British Hairdressing hosted 
its Members Night at Wella World Studios, 
London with some of the most exciting salons 
to showcase their spring summer 13 trends.

En Route Hair and Beauty, Wakefi eld was the 
fi rst to present, showing two models sporting 
the dual texture trend with braids, micro 
crimping and wet looks. They were followed 
up by Cienté in Berkhamsted with their 
Androgyny Collection and then the Mahogany 
Artistic Team presented the Rock Sensual 
Collection inspired by David Bowie and 
seventies glam rock. 

The evening continued with an interview with 
Jamie Stevens by HJ’s Ruth Hunsley and Mark 
Creed where Jamie said: “If I hadn’t been in the 
FAME Team 2006 I wouldn’t be here today.”

The fi nal collection from Toni&Guy Junior 
Artistic Team started with a VT introducing 
the Artelier Collection. The colours wewre 
accessorised to emphasise the amazing 
haircuts of the six models, while the shattered 
perimeters and disconnected internal layering 
characterising the girl within.

Following more inspirational shows, President 
Mark Creed, thanked all the teams for such a 
fantastic evening.

MEMBERS NIGHT©John Belfi eld

“The unique touch came 
though as Chapel 

Director Georgia Denton 
sprinkled coloured chalk 

over her model.”
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FEEL 
THE RUSH
Snow may have called off the 

Rush Hair awards once but 
hairdressers, head offi ce staff 
and even boy band member 

Oritsé Williams, made it 
together for the second 
attempt to celebrate the 

company’s success – and it 
was worth the wait.
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down to business

Last year was certainly 
an incredible one for 
Rush Hair, as the 66-salon 
strong group picked up a 
selection of prestigious 
industry awards, but as 
you know too well it’s 
the individuals working 
together that marks the 
true success of a salon. 

Hence, the Rush Hair Awards.

Held at TigerTiger in London’s Haymarket, 
the evening was hosted by International 
Artistic Director Andy Heasman and 
fellow Art Team member Dimitri Loizi. 
A powerful speech from Andy Phouli, 
Chairman of Rush, captivated the team 
before International Creative Director, 
Stell Andrew, educated them on the 
power of dreaming. 

After the speeches, excitement and 
nerves continued to rise as the team’s 
anticipation to find out who the 2012 
winners were grew. Andy Heasman 
kick started the awards by thanking 
the team for their complete dedication 
and enthusiasm towards clients, their 
colleagues and the salon. 

For a touch of celeb magic, JLS’s Oritsé 
Williams was on-hand to present each 
award to the 2012 winners. A special 
award was presented to Seung Ki Baek, 
who was inducted into the award-winning 
Rush Hair Artistic Team – well done to all 
the winners.

Last year was certainly 
an incredible one 

for Rush Hair, as the 
66-salon strong group

picked up 
a selection of prestigious 

industry awards. 

ASSISTANT OF THE YEAR 2012                     
Emily Glanville, Rush Chichester and Alex 
D’Souza, Rush Walton-on-Thames

FRONT OF HOUSE OF THE YEAR 2012
Abigail Pincho, Rush Sutton and Graham 
Bates, Rush Lakeside

BEAUTY THERAPIST OF THE YEAR 2012
Lisa Wakefield, Rush Croydon

BEAUTY SALON OF THE YEAR 2012
Rush Health & Beauty Croydon

RETAILER OF THE YEAR 2012
Zoey Olechnowicz, Rush Kensington

RETAIL SALON OF THE YEAR 2012
Rush Oxford Street

NEWCOMER OF THE YEAR 2012
Rush Camberley 

NVQ EDUCATOR OF THE YEAR 2012
Michelle Farmer

HEAD OFFICE AWARD 2012
Richard Metcalfe

COLOURIST OF THE YEAR 2012
Jason Day, Rush Covent Garden

STYLIST OF THE YEAR 2012
Judith Rabanser, Rush Richmond

DRIVER OF THE YEAR
Christine Tingle, Rush Lakeside

FRANCHISEE OF THE YEAR 2012
Louise and Teresa Klamer, Rush 
High Wycombe

OUTSTANDING ACHIEVEMENT AWARD 2012
Tina Farey, Rush Piccadilly 

PHOTOGRAPHIC AWARD 2012
Seung Ki Baek

FRANCHISE SALON OF THE YEAR 2012
Rush Windsor

SALON OF THE YEAR 2012
Rush Moorgate

STYLIST WITH HIGHEST NUMBER OF REGULAR 
CLIENTS 2012
Marcos Garcia, Rush Horsham

SALON WITH HIGHEST NUMBER OF REGULAR 
CLIENTS 2012
Rush Sutton

WINNING LINE-UP
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THE 
SOUND OF 
COLOUR
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It’s that time of year 
already: TrendVision 

Award 2013 has launched 
with a series of Insight 
events over the past 

month and hairdressers 
up and down the country 

are getting fired up. 

THE 
SOUND OF 
COLOUR
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Exploring the intricate link 
between the richness of 

the audio and visual 
worlds, TrendVision 2013 

promises to 
ignite a wave of energy to 

inspire the artist in you. 
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down to business

The TrendVision Award 2013 Insight events 
give hairdressers the opportunity to get up 
close and personal with top industry icons 
as they present the 2013 Wella Professional 
trends. Paul Adamczuk, Daniel Dowie 
and Lee-Anne McNaught from Cheynes; 
Jayson Gray and Indira Schauwecker from 
Toni&Guy; Bruno Marc and Dan Spiller 
from Marc Antoni and Faye Turner and Stan 
Newton from HOB Salons were all on-hand 
to explore what’s going to be big this year 
and provide inspiration for entries into one of 
this year’s biggest hairdressing competitions.

Bringing to life the Spring/Summer 
Collection, Fusion and Decibel and the 
Autumn/Winter Collection, Echo and Allegra, 
the evenings provided hairdressers with 
an in-depth understanding of the trends, a 
sneak preview of the new ILLUMINA shades 
and top tips on how to create a winning 
entry – one not to miss.

Exploring the intricate link between the 
richness of the audio and visual worlds, 
TrendVision 2013 promises to ignite a wave 
of energy to inspire the artist in you. 

For 2013 Wella Professionals is looking at 
what truly inspires creativity, delving into the 
multi sensorial layers that are the genesis 
of our most intuitive creations, two aspects 

which influence the core of our beings – 
colour and sound.  We all hear music 

and we all sense mood and along 
with that, colour. 

Get ready to turn the music 
on and see the world in a 
technicolour dream.

To find out more information 
on entering Wella TrendVision 

Award 2013 please contact your 
Wella Account manager. Don’t forget 

the closing date for entries is Friday, 
March 29.
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Setting up a new salon brings a 
host of challenges. Somewhere 
near the top of that list you’ll find 

interior design as one of the 
biggest causes of headaches – 

but it did little to dispell Guy 
Christian from his creativity. See 

his salon, named after its creator, 
in all its glory.

RAW  
SCORE

interiors.indd   49 26/02/2013   10:08



Rough and ready meets sleek and 
opulent at Guy Christian in Cardiff after an 
£87,000 revamp that took eight weeks to 
complete. Starting as an unoccupied shell 
on the doorstep of the World Millennium 
Centre, it now has the feel and style of 
Guy’s City Road salon with more clean 
edges and a mix of warehouse rawness.

The rugged style came from a 
combination of his own inspirations and 
the expertise of Beauty Planet Salon 
Designs as Guy says: “I took inspiration 
from retail outlets such All Saints and 
Warehouse and put an opulent twist on 
them by adding chandeliers and stunning 
framed mirrors.”

The salon is defined by shades of black, 
red and cream, which is softened by duck 
egg blue walls. False brickwork on one 
wall [it’s actually white washed laminate 
with a brick effect finish, but we couldn’t 
tell] and exposed concrete ceilings add 
height and helps give the salon the illusion 
of a warehouse, which is what Guy was 
going for as he says: “I wanted an airy, 
spacious feel.”

Measuring 1,400 square feet due to 
some well placed separating walls, this is 
already a nice-sized salon. Extra features 
such as underfloor heating, LED lighting 
and decadent chandeliers and light boxes 
at the styling stations ensure the attention 
is drawn to the right areas.

“Having underfloor heating was very 
much a practical decision and we mainly 
did it because we have such a lot of 
window space and did not have a lot of 
wall space left for radiators. Plus I think 
radiators are ugly!” says Guy.
There is a custom-built reception desk 
and custom-made crushed velvet sofa in 
the waiting area, while the styling stations 
were also custom made, holding a full 
length mirror with Rococo style frames, 
in-keeping with the theme of the salon. 
And it all sits atop Italian floor tiles for a 
premium finish.

Guy confesses his favourite area of the 
salon is the styling units as he says: “The 
units are very cool and give the salon a 
really sexy feel.”

“Having underfloor 
heating was very much a 
practical decision and we 
mainly did it because we 
have such a lot of window 
space and did not have a 
lot of wall space left for 
radiators. Plus I think 
radiators are ugly!”
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It’s not just the decor, the salon is 
economical too as a dead leg was fitted on 
the water system to eliminate the need to 
wait for the hot water to run through. This 
means you use less water, by not wasting 
the water that first comes out because it’s 
the wrong temperature. 

There is also a condenser boiler, which 
makes it much more economical, although 
that threw up its own problems when there 
was an oversight as to where it would go 
and so Guy ended up installing it himself for 
£2,500 extra out of the budget.

Starting with an empty shell, you may think it 
was easier but that’s not quite the case. “In 
some ways I think it was easier, but it was 
costly as I had to put a floor down, install 

the electrics and the entire infrastructure of 
the salon, so it was definitely more costly,” 
explains Guy.

Then when it came to installing the 
extraction system, there were even more 
headaches: “I had to personally erect 
scaffolding to go through five floors through 
the middle of the building because we 
couldn’t get a contractor to do it. There was 
an insurance issue with any contractor doing 
it as the scaffolding needed to be so high, so 
in the end I just did it myself. There was no 
option, so I just got on with it.”

Despite the unforeseeables encountered by 
most salon owners as they embark on a new 
project, Guy says it was worth it – and the 
clients agree.

“I hope clients feel relaxed and comfortable, 
but that they’re still in a cool environment. 
The music in the salon is very upbeat, and 
the environment is very cutting edge with a 
real buzz in the salon. It’s not spa-like at all, 
it’s a lot more edgy than that.   

“The client response has been fantastic. 
There’s not been a bad word about the new 
look and we’re well ahead of our forecast, so 
we’re incredibly positive right now.”

“It’s not just the decor, the salon is economical too as a dead 
leg was fitted on the water system to eliminate the need to 
wait for the hot water to run through.”

interiors.indd   51 26/02/2013   10:08



54

Ashley Thompson and Peter Prosser 

have worked alongside each other for 

seven years at shows, on shoots and in 

Peter Prosser salon, after first forging their 

relationship on a client, stylist basis. Read 

on to see why they work so well together, 

their dreams for their time ahead and the 

celeb couple they liken themselves to!

MY
MEN-
TOR
& I
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DESCRIBE WHEN 
YOU FIRST MET 
I had just had 
my hair cut at Peter Prosser and the stylist 
mentioned that Peter was opening his 
own academy. I was very interested in 
hairdressing at the time, so asked if there 
were any vacancies. I got an interview 
straight after my haircut! I was very nervous 
as I knew he was a well known figure in the 
industry but he was so down to earth and 
very welcoming. I started a week later.

WHAT SORT OF THINGS HAVE YOU DONE 
TOGETHER?
As soon as I qualified I was allowed to help 
Peter at his British Hairdressing Awards 
shoot in London. After this, I knew I’d love 
working in this industry. We’ve since done 
more BHA shoots, as well as working 
together for Salon International and Pro Hair 
Live. We’ve also done local shoots and hair 
shows.

WHY DO YOU THINK YOU WORK SO WELL 
TOGETHER?
We both respect each other as hairdressers 

and know we can learn from each other. 
Peter has the experience and knowledge 
and I have the drive and passion to learn and 
succeed. I think it’s this combination that 
makes our relationship work so well. 

WHAT ARE YOUR BIGGEST ACHIEVEMENTS?
Working with Peter on our British 
Hairdressing Awards Men’s shoot in 2012. 
Our hard work paid off because we got 
to the finals. That was a great feeling and 
something I’m really proud of. I’m hoping 
this year we can go one step further and take 
that trophy home.

HOW HAS YOUR RELATIONSHIP WITH EACH 
OTHER CHANGED SINCE YOU FIRST MET?

At the beginning, I was 
always Peter’s apprentice, 
learning from him, taking 
in everything he did. Now I 
feel he believes I’m at the 
stage in my career where we 
can learn from each other 
and share our ideas and 
techniques. That means a 
lot as it’s given me a greater 
belief in myself and inspired 
me to continuously strive to 
exceed his expectations.

WHAT IS THE SINGLE MOST 
IMPORTANT THING YOU’VE 

LEARNED FROM EACH OTHER?
That we can achieve big things together 
if we work as a team. Peter’s always 
encouraged his staff to learn from each 
other and show respect and support and I 
feel that’s the key to a harmonious working 
relationship. It makes the salon a great place 
to be, whether as a member of staff or client.

WHAT ARE YOUR GOALS TOGETHER FOR THE 
FUTURE?
To make Peter Prosser as successful as it 
can be. I believe we deserve to win a British 
Hairdressing Award again. We’ve got some 
great ideas and a dynamic shoot team so I 
think it’s well within our grasp. 

IF YOU HAD TO COMPARE YOUR 
RELATIONSHIP TO THAT OF A FAMOUS 
COUPLE, WHO WOULD IT BE AND WHY?
Ant and Dec! We’re both professionals but 
we can also have a joke and a laugh when it 
matters. We bounce off each other just like 
them.

“I was always Peter’s 
apprentice, learning from 
him, taking in everything 

he did. Now I feel he 
believes I’m at the stage in 
my career where we can 
learn from each other and 

share our ideas and 
techniques.”

ASHLEY THOMPSON 
ON PETER PROSSER

MyMentor&I.indd   55 26/02/2013   10:34



PETER PROSSER ON
ASHLEY THOMPSON 

DESCRIBE WHEN YOU FIRST MET 
I fi rst met Ashley when he was 
studying A levels at Hereford 6th 
form college. He was a client in the 
salon. I was really pleased when he 
showed an interest in hairdressing, 
even more so when it became 
apparent that he had the potential to 
be a very skilled hairdresser.

WHAT SORT OF THINGS HAVE YOU 
DONE TOGETHER?
We’ve done a huge variety of 
things, from hair shoots to live 
presentation shows. I tried to 
involve Ashley in these from 
fairly early on in his career, as 
I sensed that he had a natural 
fl air for it. I’m happy to say that 
I was right.

WHY DO YOU THINK YOU WORK SO 
WELL TOGETHER?
We realise the importance of team 
work; we’re prepared to try new 
ideas and always listen to each 
other. Ashley’s so passionate 
about his work and his enthusiasm 
is infectious – I can’t help but 
get excited about what we can 
achieve together and in return I 
can share the experience and 
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down to business

“It’s such a simple thing 
but sharing ideas, listening 

to one another’s input 
and being open to 

suggestions is key in any 
working relationship.  

There’s always 
opportunity to learn and 

no one is above that.” 

knowledge I’ve gained 
over fi fty years. 

WHAT ARE YOUR BIGGEST 
ACHIEVEMENTS?
It has to be winning 
Midlands Hairdresser of the Year at the 
British Hairdressing Awards in 2006. That 
was the culmination of a lot of hard work 
and was such an important moment for me, 
personally and professionally.

HOW HAS YOUR RELATIONSHIP WITH EACH 
OTHER CHANGED SINCE YOU FIRST MET?
It’s been wonderful watching Ashley mature 
from an apprentice to a member of the 
artistic team. It’s so rewarding to watch my 
staff fl ourish and I’m extremely proud of 
Ashley and everything he’s achieved. 

WHAT’S THE SINGLE MOST IMPORTANT 
THING YOU’VE LEARNED FROM EACH OTHER?
Defi nitely being prepared to work together. 
It’s such a simple thing but sharing ideas, 
listening to one another’s input and being 

open to suggestions 
is key in any working 
relationship. There’s 
always opportunity to 
learn and no one is 
above that. 

WHAT ARE YOUR GOALS TOGETHER FOR THE 
FUTURE?
To grow men’s hairdressing. Our men’s salon 
has been open now for four years and the 
growth we’ve seen has been substantial. 
It’s an area I’ve a real passion for and think 
together we can achieve even greater things.

IF YOU HAD TO COMPARE YOUR 
RELATIONSHIP TO THAT OF A FAMOUS 
COUPLE, WHO WOULD IT BE AND WHY?
I’d say we’re like Greg Wallace and John 
Torode on Masterchef; two very different 
characters, both successful in their 
professions, both possessing very strong 
opinions and different tastes. They use their 
combined expertise to make decisions and 
achieve the desired end product – I think that 
would certainly apply to myself and Ashley.
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down to business

From tangles to hair loss, all hair problems may 
be hard to address for stylist and client alike. But 

when you can spot the problems and offer some 
timely solutions, you’ll soon become your client’s 

best friend.

THE PROBLEM: 
DRY/DAMAGED HAIR

Texture is a huge giveaway of dry/
damaged hair and on darker hair it’s 
even easier as it appears white. If 
you’re unsure, why not use some 
of the microscopic technology 
available from brands such as 
Kerastase and NOXIN, or try a 
porosity test; pull out a strand of 
hair and see how easily it breaks 
– the easier it breaks the more 
damaged the hair is. 

THE SOLUTION:
“You tend to see damage on heavily 
coloured hair, or hair that’s been 
damaged by heat, chemicals and 
even from the environment,” says 
Ian ward, Artistic and Managing 
Director at Clipso.

Before you can even think about 
rectifying the problem you need 
to educate your client as Skyler 
McDonald, Creative Director of 
seanhanna salons in London, 
explains: “It’s important they learn 
how they got there; whether it’s the 
dryer they’re using, if it makes their 
hair smell, if they use straighteners 
and if they’re using them correctly.”

In fact, the type of tools and how 
they’re used can play a huge role 
in damaging the hair, so advise 
your clients wisely as ghd art 
team expert Leah Walton from 

The Colour Room says: “The ghd 
eclipse styler maintains a constant 
temperature and when used with 
ghd style heat protect spray it 
minimises damage to the hair and 
effectively smooths the cuticle.”

The recovery should include 
a cut, in-salon treatments and 
recommended retail products for an 
at-home care plan.

Skyler says: “You should 
recommend different products for 
different problems; strengthening 
products are for internal damage, 
whereas products for dry hair are 
more to do with damage to the 
outside of the hair.”

Macadamia No Tangle Pre-Styler 
is the perfect foundation for pre-
cutting as it allows a comb to glide 
effortlessly through hair with less 
breakage, while optimising the 
condition. 

Stylist Alex Walker says: “It’s 
perfect for every client no matter 
what their hair type and texture. It 
produces instantaneous results and 
from the second it touches hair, the 
tangles are gone.”

Joico has just undergone a 
transformation and Moisture 
Recovery shampoo is ideal for 
dry hair types – thanks to its Bio-
Advanced Peptide Complex.

PRESCRIBING HAIR
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THE PROBLEM: 
FADING COLOUR

Clients will often complain of colour fade and 
it can be more prominent in specific colours 
but when colour fades too quickly, you will find 
your reputation takes a hit and your client is 
unhappy. 

THE SOLUTION:
The most important thing I say to clients 
who’ve spent money getting their hair coloured 
is get a decent shampoo and conditioner,” says 
Andrea Christofides, Artistic Director Elaje Hair 
and Beauty and also a Wella Master Colour 
Expert. 

Silver shampoos are great for blondes, while 
products like Wella Colour Fresh can be used 
at home to prolong colour between salon 
appointments. Protectants with UV filters will 
also prevent colour fade.

“Helping your clients deal with colour fade 
is all about educating them about the right 
products,” adds Kelly Scott, Artistic Director 
at Strands Hairdressing. “Shampoos and 
conditioners designed for colour-treated hair 
contain lower levels of sulphate, which can 
strip the hair of colour. It’s also important 
to stress that coloured hair needs proper 
maintenance to keep it looking its best.

“Recommend your client pops in to the salon 
for regular protein treatments to strengthen the 
hair after colouring, especially if they’ve gone 
lighter.”

David Larcombe, Technical Manager for 
montibel.lo, agrees: “Ensure clients maximise 
their colour service with a hydrating weekly 
treatment to help protect coloured strands.”

THE PROBLEM: 
UNRULY CURLS

When they’re styled and cared for well, curls 
can offer a very attractive look but often they’re 
uncontrollable and frizzy, leaving the wearer 
despising them.

THE SOLUTION:
“Clients who have naturally curly hair are much 
more likely to be prone to frizz so it’s best to 
suggest they reconsider their daily cleansing 
routine,” says Paul Falltrick, Owner of Paul 
Falltrick Hairdressing. “A shampoo like Matrix 
Biolage Exquisite Oil Micro-Oil Shampoo will 
help to hydrate and smooth but it’s lightweight 
so won’t weigh curls down.”

“Argan oils are great for texture,” says Skyler. 
“Often the reason curly hair is fluffy at the 
ends is because the hair is dry and hasn’t been 
looked after, but a flyaway curl can be down to 
fine, curly hair.”

Macadamia Healing Oil Treatment is the 
perfect product to indulge the problems that 
come with wild frizz. Brittle hair instantly 
regains moisture and shine due to the 
macadamia and argan oils, replenishing the 

hair’s natural moisture and shine without 
weighing it down. Meanwhile the fatty 
acids and Omega 9 present in Macadamia’s 
signature oil and botanicals blend immediately 
tames unruly frizz leaving hair soft, shiny and 
manageable.

Giving her cutting tips Tracey Devine from 
Angels says: “Curly hair is the hardest to work 
with; never club cut but be careful of razors and 
thinning scissors as these can enhance frizz. 

“To dry straight or bouncy use a boar bristle 
brush to smooth evenly and create shine. Cut 
regularly and treat hair to deep treatments such 
as ASP Kitoko’s Nutri-Restore Active Masque.”

When it comes to styling, tools such as the 
ghd eclipse can work wonders. “It’s perfect 
for unruly curls – whether you want to work 
with the curls and enhance them, or whether 
you want to banish them into a smooth, sleek 
straight look,” says Leah. 

Macadamia Revive Curl Cream will provide a 
great hold while maintaining the elasticity of 
the hair giving a beautiful soft curl. “All of my 
clients have fallen in love with it,” exclaims 
Alex. 

THE PROBLEM: 
LIMP, LIFELESS AND FLAT

People with finer hair types and mature clients 
are the main sufferers of limp, lifeless and flat 
hair, but it can be accentuated by other factors. 

THE SOLUTION:
“There are shampoos and conditioners that 
help with really fine hair. Shu Uemura Muroto 
Volume is really light and doesn’t weigh down 
hair. It’s about this real balance of cleaning the 
hair and conditioning it without making it too 
flat,” says Skyler.

There are lots of styling products for volumising 
and thickening but you need to advise your 
clients not to overload as that could worsen 
the problem; a mousse needs to be light and 
applied to the roots and dried in properly.

The cut that works for thickening the hair will 
be very dependent on the client as Skyler 
explains: “If a client isn’t blowdrying their hair, 

then layers won’t work to add volume, they’ll 
actually get rid of weight so you have to find 
out what the client is willing to do as well as 
looking at the texture of their hair, etc.”

If they’re using the right products, ask them 
how they style their hair as Skyler adds: “A lot 
of clients don’t know how to dry volume into 
their hair. I recommend rollers – some with 
pods are really great and clients love them.” 

It’s a problem that affects men too, although 
few like to talk about it. Simon suggests a 
change in style as he says: “The quiff has been 
a major hair trend for some time now and it’s 
still going strong and it will give men’s hair real 
volume. Keep the hair short at the back and 
sides and keep the length on top.” 

Don’t forget to tell your clients they need to 
blowdry their hair for that extra boost and give 
them a few tips on getting the most from it.

THE PROBLEM: 
GREASY HAIR/OILY SCALP

You may notice this issue as soon as your 
client walks in the salon or they may raise your 
awareness to it, but either way it is a difficult 
problem that must be tackled sensitively. 

THE SOLUTION:
“This is mainly caused by an overactive 
sebaceous gland,” says Ian. “I’d recommend a 
scalp treatment shampoo and to opt for some 
in-salon treatments although you don’t want 
to put products that are full of moisture on the 
hair as this will only make the problem worse.”

Continual washing is definitely not the way 
forward with this one as it encourages the 
pores to tighten on the scalp, which makes the 
sebaceous glands work harder. 

Tracey says: “Greasy hair should be treated 
with gentle hands. Never rub the scalp too hard 
as this enhances oil production. Also finish the 
shampoo process with a cooler rinse to close 
the follicle and push the oils deeper down.”

Greasy hair and an oily scalp won’t tolerate too 
many styling products or too much handling so 
Leah advises to avoid actual blowdrying with 
brushes, just use your fingers.

There are ways of getting rid of grease without 
shampooing using products such as Redken 
Workforce 09 to soak up all the oil and follow 
with a quick blowdry. “Dry shampoo also 
works well, as does talcum powder,” says 
Lauren Milton from Élan Hair Design.

Although everyone is different as Skyler points 
out: “I have some clients who shampoo 
everyday because they want that feeling of 
a clean scalp, and then others who wash 
their hair once a week when they really need 
to be doing it twice a week. This is why I 
recommend Kerastase Bain Bio-Recharge 
Shampoo for balancing out the scalp.”

“All of the Macadamia 
products work in 

preventing colour fade 
because they’re sulphate 

and paraben free. 
Macadamia Moisturising 
Rinse and Deep Repair 
Mask will also even out 

porosity and close down 
the cuticle after colour to 

keep it locked in.”
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down to business
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THE PROBLEM: 
DULL, MATTE HAIR

Hair that lacks lustre and shine can make even 
the best cuts look dull.

THE SOLUTION:
“Dull, matte hair can be brought back to life 
with a few simple steps,” says Simon. “First, 
use a nourishing shampoo and massage 
conditioner well into the hair to restore vital 
nutrients. Then blowdry the hair pointing the 
nozzle of the dryer towards the ends of the hair 
to encourage the follicles to lie flat. Add a final 
shine boost by using products such as Wahl 
WA:17 Fibre which will give your hair a light-
reflective wet-look finish.”

Talking technique, Leah says: “I’d use ghd style 
smooth & finish serum before blast drying the 
hair on the cold setting to maximise shine. 
When the hair is dry, taking the hair section by 
section, glide the ghd eclipse down through 
the hair with a slight bevel to enhance shine.” 

Clients suffering with this issue provide one 
of the biggest opportunities for upselling as 
products can make a huge difference when it 
comes to shine, but you can also encourage 
regular salon visits as regular cutting will 
reduce the appearance of dull ends.

Colour can also be a service solution for those 
with dry, matte hair as Skyler says: “Nothing 
beats a really good colour if you think hair’s 
dull. Dark hair reflects light better so has more 
sheen but if you generally want to lift the hair, 
adding any shades will work.”

THE PROBLEM: 
THINNING HAIR

Statistics show more than half of the 
population are affected by thinning hair. The 
earlier you can spot the issue for your clients, 
the more you can do to preserve the hair they 
have.

THE SOLUTION:
There is no single cause of thinning hair but 
ageing, hormones, diet, medication and 
genetics all play a role. Through considerate 
cutting, recommending the right products and 
raising awareness of the effects of your client’s 
diet, you can drastically improve the situation.

There are various products on the market for 
hair loss such as Aveda’s Invati range, which 
is a natural solution for thinning hair, and the 
popular Hair: Zoe Irwin, ghd Creative Director 
Makeup: Sophia Price 
Styling: Olivia Howes
Photography: Jack Eames NIOXIN. Both target 
the scalp to remove the build up that can clog 
pores, while conditioning and protecting the 
hair to improve elasticity and optimise the hair 
to thicken each strand. 

The Invati system has been found to reduce 
hair loss from breakage by 33 percent, while 
the NIOXIN Scalp Renew Density Restoration 
Treatment helps reduce hair loss by 54 percent 
in just 30 days. 

Lauren says: “We recommend products 
that can boost volume, slow the process of 
hair loss and, in some cases, recommend 
alternative ways of addressing the issues such 
as extensions or hairpieces.”

There are lots of extensions on the market 
but for clients with thinning hair, be careful 
to recommend one the doesn’t put too 
much tension on the hair such as Halo hair 
extensions or Flip-in Hair.

Terry Kay from Mark Leeson says: “Flip-in hair 
is suitable for mid-length to longer hair to give 
added volume and length for an instant result. 
There’s no damage at all because you’re using 
a wire.”

The cutting and colouring techniques can 
also give the illusion of thicker hair as Simon 
Shaw, European Artistic Director for Wahl UK 
says: “Using a straight blade clipper instead 
of scissors to cut the hair can add thickness 
because it will give a much tighter, more solid 
finish. 

“For shorter hair, create shape by tapering and 
blunt cutting rather than point cutting,” adds 
Terry. “When colouring, multi-tonal shades can 
create the illusion of thicker hair and a gentle 
pre-lightener will swell the hair slightly.”
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ready to 

TURN
HEADS.

DiscoveR the new Joico

Available in leading salons across the UK 

For more information on JOICO products 

call 0845 071 2326 or visit www.joicoeurope.com
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down to business

Now in its third year, Wella 
Professionals Generation NOW 

aims to provide a launchpad 
for talented young hairdressing 

talent. Carefully selected after 
a gruelling judging process, 

these six team members will 
experience a year of first-rate 

education. Meet the Generation 
NOW team for 2012/13.

.
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Age: 23

Job title: Creative Director at Andrew Price 
Group

Qualifications: 11 GCSE’s C grade and above, 
three AS Levels, NVQ Level 2 and 3 in 
Hairdressing, NVQ Level 2 in Beauty Therapy 
(Makeup Route), key skills and currently 
studying for a degree in English Literature

Top career moment: The day of the Wella 
TrendVision UK Final 2012 was probably 
the best of my career. I never expected 
to get so far on my first year of entering 
the competition. It was an honour to be 
surrounded by such talented people. The 
icing on the cake was to see the VT of our 
boot camp week and to then walk out onto 
the stage of the Roundhouse with the rest 
of the Generation NOW team. It summed up 
what an incredible year it had been. 

Biggest hair icon: Adam Reed from 
Percy&Reed. We were lucky enough to do a 
photo shoot with him during our boot camp 
week. It was lovely to see someone who’s 
so talented and successful but seriously 
down to earth as well. 

Best quote you’ve ever heard: “Nothing worth 
having comes easy.”

One moment that changed your life: The day that 
changed my life was the day I decided to 
leave sixth form and become a hairdresser. 
Up until that moment there was no question 
that I would sit my A Levels and go to uni 
like the rest of my friends but I loved art and 

fashion and worked well with my hands so 
I decided to give hairdressing a go. A week 
after I left school I started as an apprentice 
in Andrew Price and have never looked back. 
My friends all thought I was mad but it was 
the best decision I ever made. 

What would you have been if you wasn’t a 
hairdresser: I’d have liked to have been a 
Beauty Editor for a fashion magazine.
 
Essential kit bag item: My Mason and Pearson 
brush. 

Which celebrity would you say you’re most like 
and why? I asked my friends and colleagues 
this question and they all said Rihanna but 
they may just be trying to flatter me as I have 
a bit of a girl crush on her! I suppose my 
style is influenced by her and our hair is quite 
similar at the moment. I like that she knows 
what she wants and works really hard to get 
it without sacrificing her femininity and I think 
that’s something I can relate to.   

Why do you love being a member of the art team? 
We’ve had so many amazing opportunities 
and met a lot of inspirational people. But also 
I think we’ve learnt a lot from each other. It’s 
been lovely to have people to share these 
experiences with and it’s nice to meet people 
who have similar goals to myself. I know that 
we’ll continue to support each other even 
after our time on the Wella Generation NOW 
team comes to an end. There are some 
seriously talented people on this team and 
I look forward to seeing how well everyone 
does in the future. So watch this space.

MICHAEL JOHN O’GORMAN

NIKKI RICE
Age: 23

Job title: Head Stylist at McIntyres
 
Qualifications: Eight standard grades, 
five highers, an NC and CHE in Art 
and SVQ level 2 in hairdressing

Biggest hair icon: Angelo Seminara

Best quote you’ve ever heard: “Life 
isn’t about finding yourself, it’s about 
creating yourself.”

One moment that changed your life: 
Having my little girl.

What would you have been if you wasn’t 
a hairdresser? Probably a clothes 
designer – I studied art at university 
with the intentions of specialising in 
fashion and textiles.

Essential kit bag item: Mason 
and Pearson brush and Wella 
Professionals Stay Essential finishing 
spray.

Which celebrity would you say you’re 
most like and why? I think I’m a bit like 
Leona Lewis in that’s she is a bit shy 
and quiet and is very career driven but 
her family are very important to her. 

Why do you love being a member of the art 
team? I’ve met some amazing people 
who are now great friends and we’ve 
shared some experiences together 
that I will never forget. 

Age: 26

Job title: 
Senior Stylist 
at Francesco 
Group 

Qualifications: 
AS Levels in 
art, graphic 

design, business plus hairdresser NVQ’s

Top career moment: Getting chosen for the 
Wella Generation NOW team and the 
opportunities it’s brought.

Biggest hair icon: Adam Reed from 
Percy&Reed. He’s leading the way in all areas 
of the industry, from session work to stage 
and jointly built up a fantastic brand in Percy 
& Reed. It was a huge privilege to have him 
as a mentor during the Generation NOW boot 
camp.

Best quote you’ve ever heard: “Whether you 
think that you can, or think that you can’t, 

you’re usually right.” Henry Ford

One moment that changed your life: My first boss 
took me to spend the day on a shoot with 
his friend Anthony Mascolo when I was 18. 
Watching him and his creative team work that 
day, I knew it was the career I wanted.

What would you have been if you wasn’t a 
hairdresser?
Probably a painter or a carpenter. 

Essential kit bag item: The Wella wand. I’d 
never much used it before but now I use it all 
the time. 

Which celebrity would you say you’re most like 
and why? I’m working out at the moment, 
hopefully by the end of the year I’ll be as big 
as Tom Hardy, haha.

Why do you love being a member of the art team?
I’ve learned so much being in Generation 
NOW – being mentored by so many industry 
icons has been incredible.

LAUREN BRINSON
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down to business

Age: 25

Job Title: Senior Stylist at Jamilla 
Paul

Qualifications: NVQ level 2 and 3 
in hairdressing. NVQ level 2 In 
team leadership and attended 
a variety of training courses all 
with certification.

Top career moment: Getting on to 
Wella Generation NOW team.

Hair Icon: My biggest hair icon 
would be Eugene Souleiman – a 
legend that never fails to inspire 
me.

Best Quote: It was quite a recent 
one from Jamie Stevens: 
“You’re only as good as your last 
haircut.” 

One moment that changed my life: 
It would probably be the day 
I started working for Jamilla. 
She’s opened a lot of doors 
for me and given me a lot of 
opportunities that I don’t think 
I’d have had anywhere else.

My essential kit bag item: My 
Mason and Pearson dressing 
brush.

Which celeb are you most like? 
Probably Madonna in the 
eighties.

If you wasn’t a hairdresser what 
would you be? I’d definitely have 
gone into the fashion world.

Why do you love being a member of 
the art team? It’s given me some 
amazing opportunities to meet 
and work with some amazing 
and influential hairdressers 
in the industry. It’s also helped 
enhance my skills, allowed me 
to push boundaries and I love 
being part of a team where 
everyone shares the same goals.

Age: 24

Job title: Senior Stylist at Zullo 
& Holland in Nottingham

Qualifications: NVQ Level 2 and 
a Sassoon diploma in creative 
cutting

Top career highlight: Winning 
gold at TrendVision 2012 and 
representing the UK at the 
ITVA awards in Madrid.

Best quote: “Each man is the 
architect of his own fate.”

One moment that changed 
your life: My first day as a 
hairdresser. It put me on a 
path to a career I love.

What would you have been if 
you weren’t a hairdresser? I 
was on a football scholarship 
studying a diploma in Sport 
Development and Fitness so 

I would probably have ended 
up as a football coach. 

Which celebrity would you say 
you’re most like and why? I’m 
not sure I’m like anyone. I feel 
everyone is an individual and 
unique. Style-wise I guess 
Beckham as he’s a bit of 
legend for his sharp looks, but 
also Robert Pattinson for his 
edgy preppy looks. 

Essential kit bag item: My 
Sassoon ceramic brush.

Why do you love being a member 
of the art team? You’re working 
with people with similar likes 
and ambitions, who are full of 
enthusiasm and creativity. You 
can dig deep and bounce off 
one another’s vision.

Age: 21

Job title: Stylist at House of Colour

Qualifications: Besides every Wella 
Academy course known to mankind I 
completed my final exams after two years 
and got a whopping six As and five Bs.

Top career moment: Winning a place on the 
Wella Generation NOW team is the single 
biggest moment in my career and has led 
the the most fantastic year of my life.

Hair Icon: Vidal Sassoon of course. And at 
House of Holland Olive Tucker who was on 
the F.A.M.E. Team 2010.

Best quote: “Fail to prepare, prepare to fail.”

One moment that changed your life: Getting 
the call to say I’d won a place on the Wella 
Generation NOW team was the thing that 
changed everything. It really confirmed 
that anything is possible and I relive that 
call over and over again.

What would you be if you weren’t a hairdresser? 
Unthinkable, it’s all I ever wanted.

Essential kit bag item: I never leave without 
my trusty wand and a bottle of Wella 
Professional Stay Essential finishing spray.

Which Celebrity are you like? 
I don’t know if I’m like her but certainly the 

one I 
admire 
and 
aspire 
to is 
Victoria 
Beckham. 
She’s a brilliant 
business woman, 
a fashion icon and a great 
mother. 

Why do you love being on the art team? I love 
the sense of adventure, achievement and 
fulfilment that it brings. I’ve met a group of 
amazing people who have inspired me so 
much and have pushed me to become as 
good as I can be.

DANIELLE O NEILL

BENJAMIN KRISTIAN

CHARLOTTE BOARDMAN
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BESPOKE BRUNETTES
milk_shake has launched a 

limited edition colour 
shade, Sweet Chocolate, 

for a bespoke brunette full 
of gloss.

Salon Price: £5.50
Info: 01392 365177 

milkshakehaircare.co.uk

K
IT

THE

TRUE BLONDE
Ensure your client’s hair stays 
true with La Biosthetique Cool 

Blonde Shampoo. It helps 
neutralise any yellow tones in

bleached, lightened or 
white hair.

RRP: £26.22 +VAT
Info: 01296 611731
biosthetique.co.uk

SWEET STYLING
The new, limited edition candy collection 
from ghd features the ghd IV styler in 
three spring colours; mint, yellow and 
violet. We love!
RRP: £110
Info: 08453 301133 
ghdhair.com

BANISH BRASSINESS
Banish brassiness and 

bring out the best in 
your blonde clientele 

with Paul Mitchell’s 
Forever Blonde 

Collection – it’s divine. 
RRP from £11.50

Info: 0845 659 0012 
paul-mitchell.co.uk
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down to business

TWO SMOOTH
Redken’s clever fusion of two 

exclusive serums in a unique duo 
dispensing chamber is a saviour for 

creating smooth, sleek straight hair as 
seen on the runway. 

RRP: £13.40  Info: 0208 762 4121
redken.co.uk

CATWALK COLOUR
Great Lengths new limited edition 

collection is perfect for commitment-
shy clients wanting to try fun colours 
this spring. The stand-out hue is the 

teal on blonde. 
Trade price: £2.75

Info:0113 216 3070
greatlengthshair.co.uk

GET DUSTY
Revive hair with L’Oréal Professionnel’s trio of 
lightweight, dry styler’s for instant volume, 
refreshed roots and added texture.
Info: 0800 072 6699
RRP from £9.90
Info: lorealprofessionnel.co.uk

COLOUR W/OUT 
COMPROMISE 
Niche haircare brand 
Davines has 
launched a new, 
ammonia-free 
permanent colour 
range cancelling out 
chemicals in a quest 
to keep hair healthy, 
shiny and 
full-bodied.
RRP: POA
Info: 020 3301 5449
davines.com

GOLD RUSH
Spanish haircare brand Montibel.lo has 
added to its Gold Oil Essence Amber & 
Argan Treatment Line with a paraben-free 
deep-cleaning shampoo, leave-in 
treatment and glossing mask. 
RRP from £9.90
Info: 01264 334 466
montibello.com

SQUEAKY CLEAN
Kae Argatherapy Argatonic 

Shampoo leaves hair feeling squeaky 
clean with a powerful blend of 

ginseng and eucalyptus extract.
RRP: £19

Info: 020 7016 7705
kae-argatherapie.co.uk

SILKY SMOOTH
An easily absorbed, 

intensely nourishing and 
super-light formula make 
this oil treatment ideal for 

dull or damaged hair in 
need of restoration.

RRP: £25.50
Info: 0870 770 8080

labelm.com
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UP THE MOTION
Say hello to the Wahl Motion 
Clipper. A detachable scissor 

hand, excellent grip and 
lightweight feel will help you get 
the results you want quicker and 

easier than ever before.
SSP: £179.99 incVAT

Info: 01227 740 555
wahl.co.uk

GET AN EGO
With increased precision in 

a lightweight tool you’re 
onto a winner with the 

Alter Ego dryer. 
Salon price: £74 

Info: 
egoprofessional.com

CUT ABOVE
Cutting and folding foils has 

suddenly become a whole lot 
easier with Procare’s Cut and Fold 

Dispenser – a compact machine 
ideal for session stylists and 

where space is tight.
RRP: £17.95 +VAT

Info: 0117 965 0616
hairfoil.com

PLAYABLE
KMS California Playable Texture is a 
multi-functional spray that enhances 

hair with weightless texture and 
bulk and is ideal for accentuating 

layers. We love! 
RRP: £14.95. 

kmscalifornia.com

QUICK FIX
Joico Instant Refresh is a dry 
shampoo, perfect for clients 

wanting to freshen and revitalise 
hair in-between washes. 

RRP: £11.95
info: 0845 0712326

ILLUMINATION
Olymp has introduced a stunning new 

addition to its UK collection. The Wavelight 
provides both a practical light solution and 

fascinating light experience to any salon
Price on request 

Info: 01455 234 018
olymp.uk.com

STAYING POWER
Keep your male clientele 
looking sharp with Wella SP 
Men Maximum Hold Gel.
It’s the ultimate style fixer 
for this season’s texture 
and shine.
RRP: £11.50
Info: 01202 595 700 
wella.co.uk

THE KEY
Keep colour where it should be with 
Yuko’s Lock In Color Shampoo and 
Conditioner. They’ll leave hair soft 
and smooth with hydrolysed silk, 

UV filters and edelweiss.
RRP: £12.50

Info: 020 7529 5920
yuko-london.com
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down to business

TOUCH UP
Offer your clients the ideal touch up 

between appointments with Alterna 2 
Minute Root Touch-Up. 

Info: 01925 578000
alternahaircare.com

GO MORE
The longest Halo hair extensions 

ever have been released in a 
whopping 24 inch length. Perfect 

for volume and length in an instant.
RRP from £149.99

Info: 01924 335 835
halohairextensions.com

SPRING CLEAN
Alterna Bamboo Style Deep Cleanse 

Shampoo is perfect for clients 
looking for a gentle, non-stripping 

method of removing build up.
RRP: £17

Info: 01925 578000
alternahaircare.com

RECHARGE
Wella Professionals has launched six new Colour 

Recharging Conditioners – two for brunettes, 
blondes and redheads. They promise to nourish, 

refresh and enhance coloured hair.
RRP: £11.85

Info: 01202 595 700
wella.co.uk

Info: 01924 335 835
halohairextensions.com

NEW CHIC
Goldwell’s coveted TOPCHIC 

colour line has been 
revolutionised for better 

performance with technology 
tailored to you. Don’t forget to 
try it withe new P-Cat for faster 

and more convenient 
application.

Price on request
Info: goldwell.com/topchic 69
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Supercharged 
straight with 98% 
humidity resistance
To become a stockist:
call 0844 844 0944 or +44 (0)1890 812 022 (from Ireland)
www.bedhead.com

 @TIGIcreatives /TIGIprofessional

BHG_SalonB_StylingAd_Feb13.indd   2 05/02/2013   11:15



71

J’adore
Cue Rebound Curl Recall Cream, 
which uses breakthrough technology 
to solve the mystery to maintaining 
curls all day long. 

As an office full of poker-straight girls, 
we’ve been well and truly blown away 
with the results – and we’re a picky 
bunch of product junkies. 

It works by supercharging curls with 
its innovative curl recall technology, 
reshaping and reforming curls in a 

simple one-scrunch leaving us with no 
excuse for unkempt curls. 

And as far as application goes, it 
couldn’t be simpler. We tried and 
tested it on wet, damp and darn 
right dry hair to find that the best 
curls came from using the diffuser 
on a medium heat to curb curls, 
although it depends what you’re 
after. And let’s face it, the fun’s in the 
experimentation.

The formula contains silicones to 
provide thermal protection and fight 
frizz, along with glycerine to keep 
thirsty curls well moisturised, so not 
only do the curls stick around, they 
shine too. 

At last – seriously shiny curls that 
last right through to those post work 
drinks [ssh, we won’t tell if you don’t]. 

RRP: £13.50
Info: bedhead.com

There’s nothing more annoying than curls that drop the 
moment you leave the door but thankfully 

Bed Head is on the case.
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VISIVISI
THE 

VISION
BEAUTIFUL HAIR IS ABOUT 

CONFIDENCE – NOTHING 
SAYS IT BETTER THAN THIS 

COLLECTION FROM 
HOOKER & YOUNG.
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HAIR: GARY HOOKER 
AND MICHAEL YOUNG

MAKEUP: MEGUMI
STYLING: THEA LEWIS

PHOTOGRAPHY: 
JACK EAMES

VISIVISION
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INFLUENCES FROM 
THE TWENTIES AND 

FORTIES LED TO THIS 
BOLD COLLECTION FROM 

FRANCESCO GROUP’S 
MATTHEW ROSKEL
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HAIR AND STYLING: 
MATTHEW ROSKEL

MAKEUP: PENNY GRIMLEY
PHOTOGRAPHY: KRISTINA 

VASSILEVA
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STEEL
MAGNOLIA
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SEDUCTION IS CAPTURED IN BLACK AND WHITE FOR THIS 
STUNNING COLLECTION FROM SHAUN HALL.

STEEL
MAGNOLIA
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HAIR: SHAUN HALL AT MARK LEESON 
HAIR BODY & MIND  
MAKEUP: KYLIE O’TOOLE
PHOTOGRAPHY: ANDREW O’TOOLE
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MONOCHROME 

works best with accents. 

JAMIE STEVENS, 

we love.
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HAIR: Jamie Stevens 

MAKEUP: Natalya Nair 

STYLING: Ihunna

PHOTOGRAPHY: Jens Wilkholm

Rouge.indd   4 25/02/2013   18:03



RO
U

G
E

RO
U

G
E

Rouge.indd   5 25/02/2013   18:04



see coloUr in a NEW light.see coloUr in a NEW light.
The first sheer colour that‘s luminous in every kind of light.

Up to 70% more Light Reflection* & Superior Hair Protection*
Up to 100% grey/white coverage with a sheer result
Easy to get started – same 1:1 mixing ratio & Welloxon Perfect developer

For more information, contact your Wella Professionals 
Account Manager, call 01202 595700 or visit www.wella.com 

        like us on facebook

*Colour after colour, versus our biggest global competitor on a blonde shade

        

MH0835-Illumina SP - SB.indd   1 04/07/2012   12:37Wella_Advertorial.indd   6 05/03/2013   12:26




