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Transform your every day. 

The new ghd gold® styler. For sleeker, smoother, healthier hair.*
To fi nd out more, speak to your ghd account manager or call 0845 3301133. #ghdgold #goldstandard

*In a test of 128 consum
ers, signifi cantly m

ore consum
ers agreed that ghd gold

® w
as better than ghd V

®
 styler for leaving hair sleeker, sm

oother, shinier and healthier looking.
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SALON BUSINESS AWARDS ARE 
IN FULL SWING AND WE’RE VERY 
EXCITED ABOUT FINALISING THE 
JUDGING PANEL, SPEAKING TO 
ENTRANTS AND WORKING THROUGH 
SOME OF THE CATEGORIES. TICKETS 
TO THE AWARDS ARE OPEN NOW 
TOO WITH LOTS OF INFORMATION 
COMING TO YOU SOON ON WHAT TO 
EXPECT ON THE NIGHT. 

M
ake sure you check in to our social 
media channels @salon_business 
[Instagram and Twitter] and Salon 
Business [Facebook] for all the news 

as it happens and for tips on creating an award-
winning entry. 

Already filed it? Don’t worry you can access 
your entry by following the link in your email and 
making any changes before re-submitting. 

It’s not just the Salon Business Awards that 
should be on your radar, Goldwell’s Color Zoom 
competition has launched with the possibility of 
heading to Toronto towards the end of this year, 
and Wella TrendVision is well underway.

Entering and winning awards is an ideal way to 
boost your business. Make sure yours is on point 
and ready to grow with our dedicated features. 
This month we’re looking at colour including 
education and products. 

Or if it’s an extra line of revenue you’re looking 
for, read our beauty feature and see how you can 
offer more bang for more buck.

Happy reading.

Jo Charlton
Publishing Editor
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NEWS

T
aking a keen look 
at seventies skate 
culture, Xiao Li draws 
inspiration for AW18 from 

photographer Hugh Holland’s 
saturated hazy coloured imagery 
and his unprecedented talent 
of capturing the unapologetic 
attitude of girl skaters.

The hair is reminiscent of the 
skater girls of LA’s Venice Beach 
with that textured, lived-in 
look that says she’s just come 
out of the surf. The key is 
deconstruction. 

Hair: Mark Francome Painter @ 
CLM Hair & Makeup for Evo

T
ied up tailoring and 
practical strides 
were the inspiration 
behind Rocha’s AW18 

collection, which James Pecis 
mirrored with three knotted 
braids brought together by a 
silk bow. 

Using knots instead of bows 
gave this feminine style an 
unexpected tom boy twist.

Hair: James Pecis using KMS

EVO X XIAO LI KMS X 
SIMONE ROCHA

The hair is reminiscent of the 
skater girls of LA’s Venice Beach 
with that textured, lived-in 
look that says she’s just come 
out of the surf. The key is 

Hair: Mark Francome Painter @ 
CLM Hair & Makeup for Evo

T
ied up tailoring and 
practical strides 
were the inspiration 
behind Rocha’s AW18 

collection, which James Pecis 
mirrored with three knotted 
braids brought together by a 
silk bow. 

Using knots instead of bows 
gave this feminine style an 
unexpected tom boy twist.

Hair: James Pecis using KMS

SESSION STYLISTS ACROSS THE 
GLOBE HAVE BEEN SETTING THE 
TRENDS FOR AUTUMN WINTER. SEE 
THEIR CREATIONS HERE. 
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NEWS

L
ed by ghd UK ambassador 
Zoe Irwin, the hair look at 
Lulu Guinness [the brand’s 
fi rst LFW showcase in it’s 

28 year history] was inspired by 
iconic eighties fi lm ‘Desperately 
Seeking Susan’.
 
“Eighties hair is having a real 

revival at the moment, so we have 
created a twisted, disco look that 
feels free and bouncy, with great 
height and volume. The hair looks 
and feels glossy and healthy, as 
opposed to the original crispy curls 
of the era,” says Zoe.
 
Hair: Zoe Irwin using ghd

GHD X 
LULU GUINNESS

KMS X 
JW ANDERSON

revival at the moment, so we have 
created a twisted, disco look that 
feels free and bouncy, with great 
height and volume. The hair looks 
and feels glossy and healthy, as 
opposed to the original crispy curls 
of the era,” says Zoe.

Hair: Zoe Irwin using ghd

GHD X 
LULU GUINNESS S

taying true to 
JW Anderson’s 
signature 
androgynous 

aesthetic, lead stylist 
Anthony Turner created 
a sleek fl icked out bob. 
Inspired by the iconic 
style of the sixties, volume was 
kept minimal to ensure a modern 
fi nish. 

Blowdried with a round bristle 
brush, the result was luxe, shiny 
hair with a contemporary edge. 

Hair: Anthony Turner using KMS
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NEWS

I
nspired by Tommy Hilfi ger’s 
love of motorsports, traditional 
American automobile culture 
shines through in everything.

The look is strong and 
determined, fulfi lling the needs 
of today’s fast-paced lifestyle.  
Eugene Souleiman created 
understated cool hair with plenty 
of oomph and just enough shine.

“This is a very modern hairstyle – 
done with haste but still appears 
styled but natural,” says Eugene.

Hair: Eugene Souleiman using EIMI

I
t was all clean and polished 
at Mark Fast, courtesy of 
Maria Kovacs and co. 

They created a mid-set ponytail, 
with a sharp, deep part 
[dubbed the tuxedo parting] 
and mirror-like shine with the 

help of Catwalk by TIGI Strong 
Hold Mousse, Bed Head by 
TIGI Queen For A Day and 
Catwalk by TIGI Your Highness 
Hairspray for a clean, shiny 
edge.

Hair: Maria Kovacs for TIGI

EIMI X TOMMY 
HILFIGER

TIGI X
MARK FAST
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THE 
NONTOURING 
SHIFT

FIRST, THERE WAS 
CONTOURING. 
NOW THE EXPERTS 
AT WELLA 
PROFESSIONALS 
HAVE PREDICTED 
THE NEXT BIG 
TREND IN HAIR: 
NONTOURING. 
INSPIRED BY 
TECHNOLOGICAL 
FILTERS.

SB:ADVERTORIAL
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FILTERING
You only have to peek at 
the images on Instagram 
and you’ll be flooded with 
Clarendon, Gingham and 
Juno filtered images. Why 
their popularity? They flatter, 
irrelevant of gender, age or 
race. Nontouring brings this 
beauty filter to hair, by using 
colour to soften statement 
styles.

Harmonising the lines of a 
hair style, colour mellows 
even the most daring cut 
into a wearable, flattering 
look – without 
compromising 
on its edginess. 
Adding a natural 
glow and infusing 
hair with warmth, 
while blending 
sharp contrasts in 
shapes and texture, 
lets hairdressers go 
further in shifting 
the principles 
of beauty; for a 
flattering, mindful 
and positive self-
image. 

STYLE 
FLUIDITY 
Nontouring widens the choice 
of styles beyond the area of 
natural looks, by softening 
statement styles – daring 
becomes more beautiful. 
Race-blind and gender-blind, 
Wella Professionals stylists 
and colourists have opened 
their eyes to new aesthetics: 
where “masculine” or 
“feminine” seem too limiting 
for individual expression. 

Gender expression is fluid, 
but sensuality is part of 
every look and interaction. 
Style activists use their 
choice of sharp, tailored 
cuts with sensual texture to 
send a message: this is my 
statement. 

Wherever you want to 
express yourself – the choice 
is yours.

REDEFINING 
BEAUTY 
The Nontouring Shift aims 
to redefine the aesthetics of 
beauty, particularly around 
gender, which is why many of 
the looks and shades are less 
gender-specific. It’s also why 
the male and female couples 
modelling the collection have 
been photographed wearing the 
same hairstyles. 

Yesterday’s gender typecast 
styles have turned into a pool of 
looks, from which to freely pick 
whatever your gender affiliation. 

Andreas Kurkowitz, Wella 
Professionals Global Colour 
Ambassador says: “These looks 
seem genderless and season-
less because there’s fluidity in 
the style and technique. I think 
this is the way forward: to create 
looks that everyone can wear. 

“Cut and colour really blend 
together here so you can create 
a more edgy-styling look and 
then you can soften the look 
with a colour.” 

INFO: WELLA.CO.UK

9

NONTOURING WIDENS 
THE CHOICE OF STYLES 
BEYOND THE AREA OF 
NATURAL LOOKS, BY 

SOFTENING STATEMENT 
STYLES – DARING 
BECOMES MORE 

BEAUTIFUL. 
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GET YOUR BUSINESS IN CHECK WITH A NEW 
REVENUE STREAM OR BY PERFECTING THE 

ONES YOU ALREADY HAVE. 
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NEXT ZEN 
BEAUTY
 THINKING OF EXPANDING YOUR SERVICE MENU? 
THIS YEAR’S OFFERING OF SALON TREATMENTS 
GIVES EVEN MORE THAN JUST MANICURES AND 
MASSAGES - YES, 2018 BRINGS THE DAWN OF 
MINDFUL BEAUTY… BY FIONA WARD

BEAUTYFEATURE_MARCH.indd   12 28/02/2018   13:16
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W
hen it comes to 
the professional 
art of pampering, 
there’s been a shift 
in the atmosphere. 
While many recent 

developments in hair have seen 
a move towards speedy services 
and on-the-move appointments, 
beauty is conversely taking a well-
needed rest – and if ‘mindfulness’ 
was 2017’s wellbeing buzzword, 
‘self-care’ is 2018’s. 

Stateside, hair salon CrownWorks 
in California hit the headlines 
recently for offering ‘crystal 
combing’ alongside traditional hair 
services, while London skincare 
space Gazelli House is riding the 
wellness wave with their all-
encompassing treatment menu 
for M.B.S [mind, body and soul, 
that is].

BEAUTYFEATURE_MARCH.indd   13 28/02/2018   13:16
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Beauty treatments are no 
longer just about about 
aesthetics; the latest 
treatments are geared 
towards soothing clients’ 
holistic health, too. “Clients 
are not only looking for 
treatments that make them 
feel that they look better but 
they are also after a sense 
of tranquility and calmness,” 
says Sherrille Riley, Founder 
of cult London salon Nails 
& Brows and her in-house 
brand Beauty Edit Mayfair. 

“Business owners need to 
be aware of this to ensure 
clients not only enjoy the 
physical aspect of the 

SB:FEATURE

treatment and the end result, 
but the experience and 
escapism element, too.”

At London hair salon Blush 
+ Blow, the most recent 
update to their roster of 
on-trend treatments is the 
Sönd Mindfulness + Alkaline 
Facial, which combines 
the relaxation benefits of 
mindfulness techniques with 
detoxifying natural active 
ingredients. Clients unwind 
via a calming mindfulness 
audio, while a combination 
of mineral-rich skincare 
products is applied to the 
skin. 

Salon Founder Bridget 
O’Keeffe is thrilled with her 
new offering. “Sönd has 
developed an amazing facial 
that looks after you from the 
inside out. It’s unique and 
so overdue – the market 
really has been waiting for 
something like this,” she 
says.

There are plenty of other 
ways to include the self-care 
revolution into your offering. 
Another brand pioneering the 
trend is Alchemy Oils, which 
promotes wellbeing and hair 
health through its product 
range – which is inspired by 
the traditional Indian rituals of 
hair oiling. 

Try updating your approach 

BEAUTYFEATURE_MARCH.indd   14 28/02/2018   13:16
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CASE IN POINT: 
SHINE HOLISTIC SALONS, 

STOKE NEWINGTON

“EVEN THOUGH THIS IS 
ESSENTIALLY A HEAD AND 
SHOULDER MASSAGE, 
ITS EFFECTS GO MUCH 
DEEPER, AFFECTING THE 
ENTIRE BODY AND EVEN 
THE FUNCTIONING OF THE 
INTERNAL ORGANS.”

SB:FEATURE

at the wash basin with an 
Ayurvedic head massage, 
using the potent and 
aromatic oils. “The Indian 
Head massage, called 
Shiro Abhyanga massage 
or Champi, is one of the 
many treatments deriving 
from Ayurveda,” says the 
brand’s founder Amandeep 
Panglin. “Even though this 
is essentially a head and 
shoulder massage, its effects 
go much deeper, affecting 
the entire body and even the 
functioning of the internal 
organs.”

Aromatherapy is also gaining 
props as an entry-point into 
holistics. One of Elemis’ 
latest treatment offerings 
is the Life Elixirs Mindful 
Massage, during which the 
client chooses from a range 
of blends named ‘calm’, 
‘fortitude’, ‘embrace’, ‘clarity’ 
and ‘sleep’. Meanwhile, 
holistic therapist Karen 
Clayton uses a variety 
of plant essential oils to 
promote positive health 
during her aromatherapy 
massages at The Life Centre 
in London. 

Luxury Belgravia salon 
Neville Hair and Beauty 
has equally embraced all 
things mindful by inviting 
reflexologist Paolo Lai to 
offer his body and spirit-
balancing massages to their 
growing beauty offering, and 
cult celebrity facialist Nichola 
Joss has added a ‘Mind and 
Body Healing Session’ to 
her line-up of usually highly-
technical treatments – so it 
looks like demand for this 
powerful form of pampering 
is only on the rise. 

BEAUTYFEATURE_MARCH.indd   16 28/02/2018   13:16



TAKE HEED FROM 
WELLNESS 
SANCTUARY GAZELLI 
HOUSE AND GET TO 
KNOW YOUR CLIENTS’ 
HOLISTIC NEEDS 
BY WEAVING THESE 
QUERIES INTO YOUR 
BEAUTY CONSULTATION 
TOOLKIT… 
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CASE IN POINT: 
SHINE HOLISTIC SALONS, 

STOKE NEWINGTON
PROJECT 
CALM:

SB:FEATURE

A
s a young 
hairdresser, salon 
owner Carla Octigan 
realised that she 
could offer so 
much more than 

just cuts and blowdries in 
her new business venture. 
Here’s how she launched her 
super-successful holistic haven 
– where she offers traditional 
hair and beauty services 
alongside wellness treatments 
such as homeopathy, Reiki and 
reflexology...   

HOLISTIC THERAPIES INFLUENCED 
ME FROM VERY EARLY ON IN MY 
CAREER. 
“In my early twenties I 
discovered acupuncture for the 
treatment of my migraines – it 
literally changed my life. Up until 
this point I would lose my vision 
three to four times a day! A few 
years later I decided to study 
Shiatsu as it incorporated my 
natural ability of working with my 
hands and the Eastern medicine 
that had been so beneficial to 
me. Throughout my four-year 
degree in Shiatsu I continued to 
work as a hairdresser too, but 
my passion for complementary 
health grew and grew.”

MY CLIENTS WERE JUST AS 
INTERESTED AS ME.
“Before long I would receive 
phone calls from my hair 
clients wanting treatments or 
recommendations for back pain 
and health issues. They wanted 
these services, but again and 
again had voiced concerns about 
how to find a good – or even 
qualified – practitioner.”

THE IDEA FOR SHINE HOLISTIC WAS 
BORN…
“At the time, the holistic health 
world was still very much crystal 
healing and ‘hippy-ish’ vibes. I 
wanted to bring complementary 
health into the 21st century and 
place it in an environment that 

nearly all clients were already 
comfortable in: the hairdressing 
salon.” 

WE COULDN’T BELIEVE OUR 
IMMEDIATE SUCCESS!
“It was a huge undertaking but 
also a success from day one, with 
the crossover going from stylist to 
therapist and therapist to stylist. 
We started small with room to 
grow. Five years in, I started to 
wonder if this had all been some 
sort of fluke! I wanted to try and 
replicate this business model 
and thus our second salon, Shine 
on the Green was born. I took 
on a business partner and we 
now have 20 salon chairs and 
10 treatment rooms across two 
sites, and a team of nearly 100.”

OUR CLIENTS ARE ENJOYING ALL 
ASPECTS OF OUR TREATMENTS, 
FROM HAIR TO HOLISTIC HEALTH.
“A huge percentage of our 
clients use all sides of Shine, 
it is quite amazing to look at 
people’s histories and see 
massage, waxing, highlights and 
acupuncture in the same client 
profile.”

BUT RECRUITMENT AND STAFF 
WELLBEING IS HUGELY IMPORTANT 
TO THE BUSINESS.
“We have managers for each 
department – someone whose 
job it is to bring in the right 
practitioners, test them, manage 
them, promote them, inspire 
them. This goes across each 
side of our business. To create 
a space that’s a real retreat for 
clients, I believe it’s all about our 
people. If your team is happy 
and healthy then they are able 
to look after their clients. This 
goes from the newest assistant 
shampooing hair to the many 
professionals who offer services 
through Shine. People need to 
be valued and happy to work 
well, and this feeling transfers to 
client care.”

“A HUGE PERCENTAGE 
OF OUR CLIENTS USE ALL 
SIDES OF SHINE, IT IS 
QUITE AMAZING TO LOOK 
AT PEOPLE’S HISTORIES 
AND SEE MASSAGE, 
WAXING, HIGHLIGHTS AND 
ACUPUNCTURE IN THE 
SAME CLIENT PROFILE.”

ON A SCALE OF ONE TO 10 [10 
BEING THE HIGHEST], HOW 
STRESSED ARE YOU ON A 
DAILY BASIS? Is this normal 
for you?

WHEN STRESS IS HIGH 
HOW DOES IT AFFECT YOU? 
[Examples could include 
poor sleep, anxiety, low 
energy, muscle tension, 
digestive problems, 
complexion changes]

WHAT DO YOU DO TO MANAGE 
YOUR STRESS?

HAVE YOU EXPERIENCED ANY 
OF THE FOLLOWING WITHIN 
THE LAST FOUR TO SIX 
WEEKS? 
[Choices could include 
anxiety/worrying, 
frequent mood swings, 
feeling overwhelmed, 
forgetfulness, emotional, 
confused, sadness, 
frustration, feeling jittery 
or frightened, panic 
attacks, impatience, 
happiness, calm]

ON A SCALE OF ONE TO 10, 
HOW CONFIDENT HAVE YOU 
BEEN FEELING IN GENERAL 
RECENTLY?

ON A SCALE OF ONE TO 10, 
HOW IN CONTROL OF YOUR 
LIFE HAVE YOU BEEN FEELING 
RECENTLY?

ON A SCALE OF ONE TO 10, 
HOW HAPPY HAVE YOU BEEN 
FEELING RECENTLY?

BEAUTYFEATURE_MARCH.indd   17 28/02/2018   13:16
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This month we’ve gone all lawyer-ish on 

you [who knew you had to be so careful 

with the client data you hold?], we’ve 

kicked off a series with Craig Chapman 

and we’ve looked in-depth at a new 

phenomenon for hairdressing...

got

 SalonBusine
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Got5Header.indd   19 28/02/2018   14:42



20

NEW DATA LAWS ARE COMING INTO EFFECT SOON THAT RELATE TO 
INFORMATION YOU HOLD ABOUT YOUR CLIENTS. WE’VE SOURCED ALL OF 
THE INFORMATION ABOUT WHAT YOU SHOULD BE DOING WITH IT TO KEEP 
YOU ON THE RIGHT SIDE OF THE LAW, WHEN IT COMES INTO EFFECT IN MAY.

SB:GOT 5

ARE YOU DATA
SAVVY?

IS YOUR SALON GDPR-
READY?
The General Data Protection 
Regulation GDPR comes 
into effect in May, so now 
is the time to start making 
changes to your policies and 
procedures, according to Paula 
Tighe, Information Governance 
Director at leading law firm 
Wright Hassall.

Most salons hold personal data 
about their clients whether 
digitally or as a hard copy, but 
either way, if it’s been sourced, 
processed or used in the EU, 
you are obligated to comply 
with the new ruling – the UK’s 
recent decision to leave the EU 
has no bearing on GDPR. 

RAISE AWARENESS AND 
REGISTER IT
The idea of the new law is to 

Got5Data.indd   20 27/02/2018   13:14



give individuals greater control 
over their personal data and to 
be compliant, you may need to 
improve existing standards and 
make sure you adopt the best 
practices possible. 

One of the first changes 
you should make is to begin 
recording everything you 
do from now on in [aka the 
compliance process]. That 
means making note of every 
key change you make, so that 
in the event of a data breach 
claim, you can prove action was 
taken. 

This recording, otherwise 
known as a Data Register, will 
log all the personal data you 
currently hold and your reason 
for holding it, showing where 
data first came from. 

Review your existing digital and 
hard copy format privacy notices 
and policies; are they concise, 
written in clear language, easy 
to understand and easily found?

Once these have been 
reviewed, it is important to 
ensure that all information is 
clearly conveyed to your data 
subjects, and the procedures for 
issuing a formal complaint with 
the Information Commissioner’s 
Office is explained. 

RIGHTS OF THE 
INDIVIDUAL
If any of your clients want to 
have their data amended or 
erased, this will legally be their 
right. So, you must prove you 
have procedures in place that 
can deal with any such request 
quickly and efficiently. 

Perhaps one of the key drivers 
for the changes, is the right 
for an individual to prevent 
their data being used for direct 
marketing purposes, as is the 
right to challenge and prevent 
automated decision-making and 
profiling.

Adopting transparent 
procedures can help mitigate 
any potential problem with 
the regulator. If you already 
handle data carefully under the 
current Data Protection Act, the 
transition to GDPR shouldn’t be 

SB:GOT 5

“THESE 
ASSESSMENTS 
WILL HELP YOU AND 
THE REGULATOR 
DECIDE THE LIKELY 
EFFECTS ON THE 
INDIVIDUAL IF 
THEIR DATA IS LOST 
OR STOLEN AND 
SHOULD FORM PART 
OF YOUR ONGOING 
PROCESSES. 
ENSURE YOU HAVE 
A ROBUST PROCESS 
FOR MAKING THE 
ASSESSMENTS AND 
THEN RECORD IT, 
ALONG WITH THE 
OUTCOME.”

21

a major concern. 

IF THE CLIENT ASKS
If an individual makes a subject 
access request, it is your duty 
to comply within a month under 
the new law. If you think the 

request has no merit, you can 
refuse, but you must tell them 
why and how they can complain 
to the regulator.

NEVER ASSUME 
CONSENT
Handling consent for the 
capture and use of personal 
data is a tricky area. Individuals 
must give clear consent for their 
data to be used and be able 
to revoke consent at any time 
– if you want to use their data 
differently, you must obtain new 
consent. 

How you attempt to obtain 
or confirm consent, will help 
mitigate any future problems at 
the hands of the regulator.

KEEP REVIEWING AND 
KEEP RECORDING
Where data processing could 
pose a significant risk to 
individuals because of the 
technology being used, or the 
scale of the processing, you 
should undertake a Privacy 
Impact Assessment PIA.

These assessments will help 
you and the regulator decide the 
likely effects on the individual 

if their data is lost or stolen 
and should form part of your 
ongoing processes. Ensure 
you have a robust process for 
making the assessments and 
then record it, along with the 
outcome.

MAKE SOMEONE 
RESPONSIBLE AND KEEP 
IT UP 
If your business deals with a lot 
of personal data, and you want 
to ensure total compliance, it 
may be worth hiring a part-time 
Data Protection Officer to make 
sure procedures and processes 
are in place and running 
smoothly. 

You must also consider written 
records, which are also covered 
by the regulations – ensure all 
your staff are trained on the 
correct handling of personal 
data. 

Record how you handle each 
step of the process in your Data 
Register and remember, it will 
be more important to show a 
willingness to comply by trying 
to implement all the necessary 
steps, than to be fully compliant 
in May. 
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CRAIG CHAPMAN IS A MAN THAT 
KNOWS SUCCESS. WE’VE CAUGHT 
UP WITH HIM FOR A THREE-PART 
SERIES LOOKING AT WHO HAS 
INSPIRED HIM AND THE KEY TO 
HIS SUCCESS…

SB:GOT 5

ME AND MY 
PHOTO
GRAPHER

W
hen I was 
thirty I opened 
a new salon, 
which was 
amazing, but 

deep inside I didn’t seem to 
be satisfied and I thought 
maybe a change of direction 
was needed.  I had just 
made a huge investment so I 
figured if a stayed in the hair 
and beauty industry I could 
use a new skill to enhance 
what I already had.

A makeup artist I became! 
I took an intensive TV and 
Editorial Makeup course in 
Clerkenwell and moved to 
London for the six weeks it 
took to complete.

I loved it! I did have a 
problem with less is more 

though. Still do really, but I 
worked it out in the makeup 
area. As part of our course 
we where offered a photo 
shoot on the last few days 
so we could see how our 
work translated. Of course, 
being the only hairstylist on 
the course, I offered to do 
the hair for everyone – luckily 
there were only six of us.

That was the day that I met 
Barry Jeffery, nearly 17 yrs 
ago. And what a journey 
we’ve been on together 
since.

Both being fledglings in our 
field we worked together 
as much as we could to 
develop our skills; we were 
determined to get noticed. 
I can tell you, we did some 
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“ TEAM 
DEVELOPMENT IS KEY. 
I THINK ONE OF THE 
MOST IMPORTANT 
THINGS WHEN 
EMBARKING ON THE 
PHOTOGRAPHIC PART 
OF OUR INDUSTRY IS 
TO CREATE GREAT 
CONNECTIONS WITH 
THE TEAM YOU WORK 
WITH AND TO FORM 
LONG-LASTING 
RELATIONSHIPS.”

23

INSTAGRAM 
@ CRAIGCHAPMANSALON

TWITTER @CRAIGHAIR

stuff that no-one will ever see but 
these are the things that help you 
grow your skills and develop new 
ones.

So many of us want to use 
photography in our work; it’s 
exciting, creative and helps build 
a great personal brand, profile and 
respect in the creative part of our 
industry. Building a relationship 
with a photographer is the first 
place to start if you want to include  
photographic shoots within your 
work. Team development is key.

I think one of the most important 
things when embarking on the 
photographic part of our industry 
is to create great connections 
with the team you work with and 
to form long-lasting relationships. 
Myself and Barry have moved from 
work colleagues to the greatest of 

friends, with the advantage that we 
know how each other works and 
can read each other’s minds – well 
actually, he reads mine most of 
the time. 

Barry has supported my every 
move within my career and been 
there to snap whatever is needed 
to go to the next level. It’s all about 
teamwork and I truly believe that 
consistently working together 
brings the best out in our work.

Over the years we’ve together 
been nominated for awards – 
winning Afro at the BHAs – had 
numerous front covers in trade and 
consumer, made music videos, 
menswear national campaigns, and 
even a pilot TV programme. What’s 
great is we still want to develop. 
The only thing that has changed 
is that we are both so busy now 

that we get little time to just create 
together.

Barry himself has photographed 
the Queen – I mean, is there 
anyone more famous?

We still try and make time to shoot 
and the one thing that’s always 
guaranteed is we do the British 
Hairdressing Awards; this always 
pulls us back together. Loyalty is 
the one thing that stands so strong 
in our personal and professional life 
that I wouldn’t want to shoot my 
collections with anyone else. It’s 
been our journey.

So my question to you is, ‘Who 
has been by your side from the 
beginning of your creative journey?’

Catch the next two parts of our series 
online at salonbusiness.co.uk
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CHOP CHOP LONDON IS A NEW 
CONCEPT IN PROFESSIONAL 
HAIR STYLING FOR TODAY’S 
HYPER-CONNECTED AND ON-
THE-GO CUSTOMER.

SB:GOT 5

CASE STUDY: 
CHOP CHOP

WHAT IS IT?
Chop Chop London 
is a consumer-driven 
concept for people 
who want getting 
their hair done to be 
less time consuming, 
inclusive, accessible 
and affordable. Its 
motto is no gender, no 
texture, just beautiful 
hair. Chop Chop London 
pods will be opening up 
in convenience driven 
locations across London 
– with the first already 
going strong in Old 
Street station.

WHERE WAS IT BORN?
Founders Kaye Sotomi 

and Laure Ferrand 
found that three friends 
with different
ethnicities could not 
walk into a high street 
salon to get their hair 
done together without
one of them being 
turned down because 
of their hair texture. 
Two years of consumer
research later, the idea 
of Chop Chop London 
was born.

WHO IS THE TEAM AND 
WHOSE TRAINING THEM?
Chop Chop London is 
powered by a team of 
qualified independent 
hair professionals who
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WHAT’S IN IT 
FOR THE CLIENT?

WHAT’S IN 
IT FOR 
INDEPENDENT 
HAIR PROS?

are trained by Sherman 
Hawthorne, session and 
celebrity stylist.

WHY IS CHOP CHOP RELEVANT 
NOW?
The Chop Chop London 
business model refl ects 
the increasing nature of 
self-employment both in 
the hair profession, and 
society at whole. It embraces 
the nature of being an 
independent stylist who 
wants to create their own 
business and have the 
fl exibility to pursue other 
interests.

“We believe Chop Chop 
London will have a 
positive impact on the hair 
profession, because
it aligns with the changing 
consumer and workforce 
landscape,” says co-founder 
Kaye.

“We know consumers want 
a speedy quality service at an 
affordable price, no matter
what their hair type or 
gender, and we also know 
that independent hair 
professionals want both 
fl exibility and a guaranteed 
income when they’re 
working. At Chop Chop 
London we say, you’re 
the artist, we’re your tools 
and the customer is your 
canvas.”

> AN EXTENSIVE MENU OF 24 
SEASONAL STYLES AT A SET-PRICE 

OF £20 THAT TAKE NO MORE THAN 20 
MINUTES

> ALL GENDERS AND HAIR TYPES 
CATERED FOR

> THE MENU INCLUDES QUICK TRIMS, 
LAYERED CUTS, DRY STYLING AND 

BRAIDING

> THEY CAN BOOK AND PAY BY AN APP

> THERE’S A VIRTUAL QUEUING 
SYSTEM THROUGH THE APP SO 

CLIENTS CAN SEE HOW LONG THEY HAVE 
TO WAIT FOR THEIR STYLIST AND SHOW 

UP WHEN THEY’RE AVAILABLE

> CANCELLATION IS FREE UP TO 45 
MINUTES BEFORE

> STYLISTS ARE QUALIFIED WITH AT 
LEAST TWO YEARS’ EXPERIENCE 

AND ARE TRAINED TO WORK WITH ALL 
TEXTURES OF HAIR

> STYLISTS ARE RATED FOR CLIENTS 
TO SEE

> IT’S OPEN SEVEN DAYS A WEEK, 
FROM 7.30AM WEEKDAYS

> THEY GET TO ACCESS TO 
TRAINING

> CHOP CHOP LONDON OFFERS 
FLEXIBLE SHIFTS, TAILORED 
TO SUIT STYLISTS’ PERSONAL 
ARRANGEMENTS

> CHOP CHOP LONDON 
GUARANTEES A MINIMUM 
OF £10 PER HOUR, WITH THE 
POSSIBILITY TO EARN £20 PER 
HOUR

> THEY’LL RECEIVE 20 
PERCENT COMMISSION ON 
ANY TOOL OR PRODUCT SALES

> HAIRSTYLES ARE ADAPTED 
SEASONALLY SO THERE IS 
CONSTANT CHANGE AND 
LEARNING

> THEY’LL LEARN TO DEAL 
WITH ALL TYPES OF HAIR, 
WHICH GIVES EXPERIENCE AND 
VERSATILITY

> A CHANCE TO BUILD 
THEIR OWN BUSINESS AS 
AN INDEPENDENT HAIR 
PROFESSIONAL VIA CREATING 
A REPUTATION THROUGH 
CUSTOMERS RATING THEIR 
EXPERIENCE

> THEIR WORK WILL BE 
PROMOTED THROUGH SOCIAL 
MEDIA 

> THERE IS AN OPPORTUNITY 
TO OWN THEIR OWN CHOP 
CHOP LONDON

> TOOLS ARE SUPPLIED, 
STYLISTS ONLY NEED BRING 
SCISSORS AND COMBS

SB:GOT 5
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TAKE YOUR PLACE AMONGST THE CRÈME DE LA CRÈME. BECOME A GREAT LENGTHS
EXTENSIONIST TO UNLOCK LIMITLESS LOOKS AND  CREATIVE POSSIBILITIES.

Our extensions are 100% human hair. We have a global reputation for excellence and an inspiring team of expert educators. 
Great Lengths is in a class of its own. Don’t you want to be a part of it? Find out how you can become a 

Great Lengths certified stylist. 

GREATLENGTHSHAIR.CO.UK/BECOME-A-CERTIFIED-STYLIST

S T R I V E 
T O  B E 

U N R I V A L L E D 
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U
sing only the purest 
of Indian temple 
hair, gently hand-
processed and 
blended to create 
over 58 different 

shades, Great Lengths has 
expanded its application 
methods to include a medical 
grade, hypo-allergenic, non-
toxic tape. 

GL Tapes are suitable for all 
hair densities, creating an 
instantaneous transformation of 
length, volume and colour. With 
a full head application being able 

THE START OF 2018 SEES GREAT LENGTHS 
LAUNCH ITS NEWEST INNOVATION GL TAPES 
– AND THEY’RE PERFECT FOR YOUR TIME-
STRAPPED CLIENTS. 

GO 
BIGGER

to be applied within one hour, 
GL Tapes are the ultimate in 
luxury hair extensions for your 
clients who want a quick, yet 
high quality service.

All of the hair used in GL 
Tapes is of the highest quality; 
sourced ethically from temples 
in India and hand-processed at 
the dedicated Great Lengths 
International Head Quarters in 
Rome, to preserve its purity.

It’s a great way to get loyal 
clients as they’ll need to return 
every six to eight weeks for 
their extensions to be re-taped 
and re-applied, which can be 
done up to three times before 
they’ll need new extensions. 
When they’re removed you’ll be 
able to carry out any chemical 
services without affecting 
the extensions, so no loss of 
revenue for your colour clients, 
and maintenance between 
appointments is easy too.

Once your client has reached 
the three visits, GL Tapes 
can be donated to The Little 
Princess Trust as part of a 
unique partnership between 
the brand charity. It will be 
used for specially tailored wigs 
that will be gifted to children, 
meaning your Great Lengths’ 
certified stylists can do a 
good deed while delivering an 
outstanding hair service. That’s 
winning from all angles. 

Info: greatlengthshair.co.uk

HAIR: LOUISE JENKINS AND LUCY 
GRAHAM PHOTOGRAPHY: SEAN KNOTT 

AND SCOTT ATKINSON CREATIVE 
DIRECTION: KARL LAKIN FOR ONFIRE

MAKEUP: AMY GEORGE

“ALL OF THE HAIR USED 
IN GL TAPES IS OF THE 
HIGHEST QUALITY; 
SOURCED ETHICALLY 
FROM TEMPLES IN INDIA 
AND HAND-PROCESSED 
AT THE DEDICATED 
GREAT LENGTHS 
INTERNATIONAL HEAD 
QUARTERS IN ROME, TO 
PRESERVE ITS PURITY.”
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MRS & MRS

THIS ISSUE HAS GONE HEAVY ON COLOUR SO WHO BETTER TO SPEAK TO FOR THIS 
MONTH’S MRS AND MRS THAN TWO WINNERS OF ONE OF THE INDUSTRY’S MOST 
ICONIC COLOUR COMPETITIONS. CUE NATALIE CARA JONES AND LYDIA WOLFE, WHO 
EMBARKED ON THEIR GOLDWELL COLOR ZOOM JOURNEYS ON HOME TURF AND RECEIVED 
INTERNATIONAL RECOGNITION.

SB:FEATURE
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MRS
NATALIE CARA JONES, 

2015 GOLD GLOBAL WINNER, 
NEW TALENT

INSTAGRAM @NCJHAIR
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WHAT MADE 
YOU FIRST 
EVER GET INTO 
HAIRDRESSING?
From a very young age, 
the salon was always an 
exciting place for me to 
go, taking onboard the 
colours and cuts that each 
individual would have. Visit 
after visit, it would always 
inspire me and I knew this 
was the job for me.

WHAT IS ONE 
THING THAT HAS 
SURPRISED YOU IN 
HAIRDRESSING?
The most surprising thing 
for me in hairdressing is 
the amount of support and 
knowledge we all share 
among each other rather 
than withholding it upon 
yourself.

WHO HAS BEEN 
YOUR BIGGEST 
SUPPORTER?
My parents have supported 
me through my whole 
journey, knowing full well 
my potential and dedication 
for this trade.

WHO HAS INSPIRED 
YOU?
I don’t take inspiration 
from one individual alone. 
There are so many talented 
stylists in the industry I 
take snippets from many 
and try to work them into 
my own day at work.

SUMMARISE YOUR 
CAREER TO DATE IN 
ONE PARAGRAPH…
It has been beyond my 
imagination. Finding a 
career you have such 
passion about and 
succeeding in it only 
spurs you on further. I 
will continue to keep on 
pushing my boundaries and 
seeing where the path will 
lead.

WHAT DO YOU THINK 
IT TAKES TO BE AN 
AWARD WINNER?
It takes determination and 
dedication. Success comes 
with failures, so persistence 
is key.

TELL US ABOUT 
YOUR COLOR ZOOM 
JOURNEY…
It was a whirlwind 
experience. Never in my 
wildest dreams did I think 
being in a small local salon 
that I would stand the 
chance of getting out there 
globally in the industry. 
Goldwell Color Zoom is an 
amazing platform for new 
and experienced stylists to 
enter. For me it pushed my 
confidence, allowed me to 
push the boundaries and let 
my talent come to life.

SB:FEATURE

HOW DID IT FEEL TO 
WIN IN THE COLOR 
ZOOM COMPETITION?
The feeling was surreal and 
to this day I’m so proud to 
win Global for the UK and 
myself. As a stylist, my 
confidence was boosted 
and I got to travel to some 
amazing places, create the 
amazing collection IN•FLUX 
and work alongside some 
very talented people.

WHAT HAS WINNING 
DONE FOR YOUR 
CAREER SO FAR?
The platform of Color Zoom 
and winning has seen me 
move salons and location. 
Also, it’s given me the 
realisation that anything can 
be achieved if you put your 
mind to it.

WHERE WILL YOUR 
CAREER TAKE YOU 
NEXT?
I see my career as 
constantly learning and 
achieving new goals. I would 
also love to work towards 
more awards and more 
recognition for my work. 
[We’d suggest the Salon 
Business Awards, obvs]

29

“I DON’T TAKE 
INSPIRATION FROM 
ONE INDIVIDUAL 
ALONE. THERE ARE 
SO MANY TALENTED 
STYLISTS IN THE 
INDUSTRY I TAKE 
SNIPPETS FROM 
MANY AND TRY TO 
WORK THEM INTO MY 
OWN DAY AT WORK.”
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MRS
LYDIA WOLFE, 2017 STYLISTS FAVOURITE 

WINNER, NEW TALENT
TWITTER @LYDWOLFE

INSTAGRAM @LYDWOLFEHAIR

WHAT MADE YOU 
FIRST EVER GET INTO 
HAIRDRESSING?
A combination of things, including 
the increase in university tuition 
fees and an aversion to working 
behind a computer. I knew that 
my greatest strength was working 
with people and that I had a desire 
to be creative in whatever I did for 
a living.

WHAT’S ONE THING THAT 
HAS SURPRISED YOU IN 
HAIRDRESSING?
The biggest surprise for me is 
how rewarding it is and just how 
the feeling of giving someone 
hair that they absolutely love, 
never gets old. I never knew 
hairdressers had the ability to 
change a person’s life. 

WHO HAS BEEN YOUR 
BIGGEST SUPPORTER? 
I count myself lucky to have 
supporters from every angle. My 
family are so patient with me and 
completely accept and encourage 
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that my career is my first love; 
my team who celebrates 
everyone’s success as if it 
were their own and my clients 
who have watched me grow. 

WHO HAS INSPIRED 
YOU? 
Too many to name. Alexander 
McQueen is the reason I fell in 
love with fashion and the avant 
garde as a young teenager. I 
also count myself incredibly 
lucky to have been mentored 
by both Mark Leeson and 
Beverly C through Goldwell 
and Color Zoom, both totally 
amazing inspirational artists. 

SUMMARISE YOUR 
CAREER TO DATE IN 
ONE PARAGRAPH… 
I’ve never wanted anything as 
much as to be a hairdresser. 
When I started hairdressing 
I had three jobs, only one of 
which was in a salon, as well 
as attending college. Now I’ve 
been working at Tony Wood 
Hairdressing for five years 
and have worked my way up 
to Artistic Director. Also for 
the last two years I’ve been 
working with Lee Stafford 
Education sharing a higher 
standard of teaching the craft in 
colleges across the country. 

WHAT DO YOU THINK 
IT TAKES TO BE AN 
AWARD WINNER?
Though it might sound obvious 
– hard work. Work hard and be 
open minded. You have to be 
prepared – if you really want 
something – for it to take over 
your life to some degree and 
also just to be a sponge. Take 
all the advice and inspiration 
you can. One thing that has 
really struck me about the 
amazingly successful people I 
know that have won awards, is 
that their passion and drive is 
just so apparent and infectious. 
I hope I reflect that to others. 

TELL US ABOUT 
YOUR COLOR ZOOM 
JOURNEY…

SB:FEATURE

Last year I was given the 
opportunity by my salon to 
enter for the Colour Creatives 
Team, which is a mentorship 
program coaching young 
stylists to create quality 
entries with Goldwell Global 
Educator William Wilson and 
multiple BHA winner Mark 
Leeson. I never imagined 
in spite of this incredible 
opportunity that my entry 
would go the distance, 
but then I was completely 
shocked and humbled to 
discover I was a UK finalist. 
Then to be announced as 
the winner in London at the 
UK finals – I can’t describe 
what an honour that was. 
As a result, in October I took 
my model to Barcelona in 
Spain to recreate my winning 
look and compete against 
the best talent in the world 
ultimately being announced 
as the winner of the ‘Stylists 

“I ALSO COUNT 
MYSELF INCREDIBLY 
LUCKY TO HAVE BEEN 
MENTORED BY BOTH 
MARK LEESON AND 
BEVERLY C THROUGH 
GOLDWELL AND 
COLOR ZOOM, BOTH 
TOTALLY AMAZING 
INSPIRATIONAL 
ARTISTS. ”

Favourite’. Safe to say my 
feet have not touched the 
ground since. 

HOW DID IT FEEL TO 
WIN IN THE COLOR 
ZOOM COMPETITION?
Definitely like an out of body 
experience. I still feel like I’m 
talking about someone else 
when I tell people and even 
get emotional still! 

WHAT HAS WINNING 
DONE FOR YOUR 
CAREER SO FAR?
International recognition and 
the confidence to put myself 
out there for opportunities I 
would never have considered 
myself exceptional enough 
for. It’s the stuff of dreams 
really. I’ve also been given 
the opportunity as a finalist 
last year to work with Beverly 
C to create my entry for this 
year’s Color Zoom. 

WHERE WILL YOUR 
CAREER TAKE YOU 
NEXT?
I would love to know! 
Ultimately my aim is to 
continue to pursue creating 
photographic work and 
hopefully testing the waters 
of the session styling world. 
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Every salon staff room needs a microwave, 
and there’s no reason it can’t be a fun and 
stylish one. This Swan retro-inspired pink 
number offers 800W of power, a full digital 
display and five power settings, while looking 
as hot as it makes your lunchtime snack.
RRP: £89 housingunits.co.uk
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Warm up your salon 
or home with this 
multifunctional, 
stylish statement 

piece. The Pablo UMA 
Sound Lantern combines 
light and sound seamlessly, 
with state-of-the-art ‘warm 
dim’ LED technology and 

surround sound integrated 
into the elegant, portable 
lamp design. Touch-sensitive 
volume control, bluetooth 
connectivity and an intuitive 
light-control dial make this 
gadget the perfect addition to 
social gatherings and ambient 
evenings. RRP: £538 NEST.CO.UK

SB:GADGETS

TECH 
GIRLS
AS SPRING FINALLY ROLLS 
AROUND, WE’RE TREATED TO A 
HOST OF EXCITING INNOVATIONS, 
GADGETS AND DEVELOPMENTS 
DESIGNED TO SIMPLIFY AND SPICE 
UP LIFE BOTH IN THE SALON AND 
AT HOME. TAKE A LOOK AT OUR 
PICKS FOR MARCH…

MICRO HIP

REVIVE 
THE LANTERN
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Joico has launched a brand 
new app exclusively for 
professionals using its colour 
products. The JOIColour 
System app allows technicians 
to explore product lines and 
step-by-step expert videos, 
as well as download valuable 
product information. The 
‘match a shade’ feature allows 
you to ‘frame’ colours you 
love, while the clever ‘create 
a formula’ element calculates 
your perfect product blend 
simply from entering your 
clients’ current and desired 
shades. Push your colour 
creativity at the push of a 
button. Free to download on 
iOS and Android, Search 
‘Joico’ in the app store

Phone always 
dying while 
you’re on 
the go? No 

problem with the 
Power Up Portable 
Skinny Power 
Bank portable 
charger from Oliver 
Bonas. The slimline 
design means it’s 

lightweight and 
pocket-sized, while 
the playful print will 
always show up 
at the bottom of 
your bag. Includes 
a USB cable for 
recharging. RRP: 
£20 OLIVERBONAS.
COM

Science geeks, nature lovers 
and curious kids will love 
this simple but fascinating 
gadget. Developed by the 

Discovery Channel, it clips onto 
your smartphone easily, to turn it 
into an amazing mini microscope, 
allowing you to capture photos 
or video in microscopic detail. 
We’re seeing the world around us 
in a whole new way! RRP: £11.99 
THEPRESENTFINDER.CO.UK

Funk up your front of 
house with this retro 
telephone, which harks 
back to the quintessential 

twenties British accessory. For 
convenience, the dial has been 
replaced with buttons without 
detracting from the iconic bezel 
design, while the high-shine 
chrome gives it another modern 
twist. Also available in other 
colours to suit your salon’s décor. 
RRP: 44.95 CUCKOOLAND.COM

SB:GADGETS

For hair stylists, 
hours of 
standing and 
manual work 

can take its toll on 
the shoulders and 
neck. Providing up to 
two hours of cordless 
heat, these pads 
are ideal for wearing 
under clothing, 
avoiding the bulk 

and inconvenience 
of a hot water bottle. 
You’re free to move 
around and adjust 
the temperature with 
a choice of three 
settings, meaning 
shoulders will be 
soothed for your next 
day in the salon. RRP: 
£59.95 HOUSEOFBATH.
CO.UK

COLOUR 
ME ‘APPY

RING THE CHANGES

LIFE, MAGNIFIED

HEAT AND 
SHOULDERS

NEVER LOSE POWER

chrome gives it another modern 
twist. Also available in other 
colours to suit your salon’s décor. 
RRP: 44.95 CUCKOOLAND.COM

LIFE, MAGNIFIEDLIFE, MAGNIFIED
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PIGMENT 
PARADE
GET EXCITED COLOURISTS: THIS SEASON’S TRENDS 
AND TECHNIQUES ARE RIPE FOR INTERPRETATION. 
FIONA WARD EXPLORES…
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CHANGING 
SEASONS
The turn of the season from 
winter to spring is arguably the 
busiest for colourists. And with 
the weather finally warming, 
so are our colour palettes – and 
clients instinctively become 
more open to lightening up 
their look or trying something 
different in anticipation of 
summer. 

This spring is no different, and 
with it comes the inevitable 
bevy of new techniques and 
trends to trial – with Instagram 
as ever a key insight into the 
most sought-after shades and 
finishes. 
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In fact, the impact of our 
busy online world has 
brought about a new 
attitude when it comes 
to colouring; more than 
ever, clients are looking 
for speedy, effective and 
trend-led looks that can be 
achieved within minimal 
appointment times. But 
don’t fear: the need for 
speed hasn’t dampened this 
season’s aesthetic – 2018’s 
spring summer colour 
scheme is anything but 
boring… 

BRAND-
NEW 
BLONDE
Light, sunkissed pieces 
can be anyone’s game 
this season, as more and 
more salons introduce 
speedy highlighting 
services for even the 
busiest of clients. L’Oréal 
Professionnel led the pack 
by launching their Instant 
Highlights technology at the 
beginning of 2018 [offering 
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“WE OFTEN COMPARE 
THE TECHNIQUES 
OF COLOURING TO 
MAKEUP APPLICATION 
– THERE HAS BEEN 
A MAKEUP TREND 
FOR SHEER AND 
NUDE COLOURS AND 
THIS IS A CONCEPT 
WE HAVE APPLIED 
TO HAIR. NATURAL 
COLOUR IS ALL ABOUT 
ENHANCING, WITH 
MULTI-DIMENSIONAL 
AND UNIVERSAL 
COLOURING, AS 
OPPOSED TO 
SATURATED, OPAQUE 
COLOURS.” WARREN 
BOODAGHIAN, TIGI 
GLOBAL ACADEMY 
DIRECTOR.
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a mammoth six levels of lift 
in half the time with the use 
of a nifty heating iron], with 
big salons such as Westrow 
and Neville Hair and Beauty 
jumping onboard to offer the 
service. 

When it comes to placement, 
of course balayage techniques 
are still firmly favourite – 
though more and more, 
hairdressers are finding their 
own ways to put their stamp 
on multi-tonal finishes. 

The ‘reverse balayage’ hit the 
headlines recently thanks to 
Sam Burnett of Hare & Bone, 
who developed the technique 
to subvert the usual colour 
shift found in popular 
sunkissed looks. 

“Instead of a natural 
graduation from light to dark 
hues, it’s the opposite,” he 
says. “The colour shifts from 
dark roots to darker mid-
lengths and ends – it looks 
best on caramel honey hues.” 

Equally pioneering are the 
colour team at Blue Tit 
Brixton, who coined the 
term ‘flamboyage’ for their 
technique using transparent 
mesh strips to create a 
naturally lightened effect. 

IN THE 
NUDE
A softer slant on blonde 
can be seen in a noticeable 
move towards more neutral 
tones. “While balayage isn’t 
going anywhere, it’s certainly 
evolving,” says Gary Taylor of 
Edward and Co, who created 
the collection on these very 
pages. “We’re going to be 
seeing more dusted and 
neutral tones – worn colours 
giving the effect that colour 
has faded, to give a subtle and 
almost powder-coated effect.”

“We often compare the 
techniques of colouring to 
makeup application – there 
has been a makeup trend for 
sheer and nude colours and 
this is a concept we have 
applied to hair,” adds Warren 
Boodaghian, TIGI Global 
Academy Director. “Natural 
colour is all about enhancing, 
with multi-dimensional and 
universal colouring, as opposed 
to saturated, opaque colours.

Schwarzkopf Professional’s 
latest Igora Royal colour 
collection, ‘dishevelled nudes’, 
demonstrates just this – 
seeing the brand team up with 
international colourists Matt 
Clements and Jorge Cáncer to 
create six new nude shades 
from powdery blondes and 
pastels to darker, shadowy 
tones. 

The key is in the versatility of 
these shades – both colourists 
like to contrast them with slices 
of bolder colour. “I call my 
vision: nude tones 2.0!” says 
Jorge. “Soft hues are broken 
up with green and purple tones 
for a head-turning look.”

SB:FEATURE
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MASTER 
TECH-
NIQUES
Just as the new season brings 
with it a host of new fashion 
trends led by top designers, 
the hair industry follows suit 
with its own offerings – as the 
big colour houses release their 
trending techniques for spring 
summer. 

At TIGI, it’s the customisation 
of colour that reigns over their 
five key approaches, which 
include ‘punk placement’ – 
giving a nod to the mod and 
punk eras using strong block 
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colours diffused in certain 
areas with softer tones – and 
‘neo painting’, merging water 
colours with neon shades for a 
futuristic look. 

At Wella Professionals, it’s 
a trend dubbed ‘nontouring’ 
that dominated their latest 
collection led by colour artist 
Andreas Kurkowitz and 
creative artist Gary Gill, which 
demonstrates a true harmony 
between cut, colour and style. 

The focus is on introducing 
light and colour in strategic 
placement in order to soften 
statement styles: ‘bands of 
light’ are placed at the front of 
the head, ‘ribbons of light’ are 
placed around the hair line, and 
‘rays of light’ are placed around 
the front and nape hairline. 

“Cut and colour really blend 
together so you can create 
an edgy style and then soften 
the look with colour,” says 
Andreas.

PRECIOUS 
COLOUR
This spring’s colour palette 
isn’t all softly softly – there 
was a noticeable shift on the 
runways into bold jewel tones, 
demonstrated most starkly at 
Fendi, where Sam McKnight 
transformed the models’ hair 
from blonde and brunette 
to inky sapphire blues and 
emerald greens. 

“These shades are much 
more vibrant and intense in 
comparison to pastel tones and 
look great on all skin tones,” 
says Gill Berry, Joico European 
design team member. “For 
lighter skin tones and those 
with fair hair, shades like 
amethyst look particularly great 
and for those with darker skin 
tones and dark hair, brighter 
shades like emerald and ruby 
are fantastic.”
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“AT TIGI, WE’RE WORKING 
WITH LAVENDERS FOR 
BLONDES, AND WITH 
DARKER TONES WE HAVE 
‘PINOT NOIR’ AND ‘MAUVE 
BRUNETTE’ SHADES – FOR 
THE MORE DARING CLIENT, 
WE HAVE CREATED A 
‘ROSE AMETHYST’ AND A 
‘SMOKED LAVENDER’.”

SB:FEATURE

Of course, with Pantone’s 2018 
colour of the year named as 
ultra violet, purple hues are 
also top of the client colour 
list – though interpretations of 
the shade can be as subtle as 
you like, according to Warren 
Boodaghian. “The Pantone 
colour of the season doesn’t 
have to be a strong, bright violet. 
It can also work for classic 
clients by adding violet tones to 
coppers, reds and brunettes as 

well as bold colours,” he says. 

“At TIGI, we’re working with 
lavenders for blondes, and with 
darker tones we have ‘pinot 
noir’ and ‘mauve brunette’ 
shades – for the more daring 
client, we have created a ‘rose 
amethyst’ and a ‘smoked 
lavender’.”

That’s a lotta choice for a 
lotta clients.
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FASHION COLOURIST’S 
CHOICE
“Colour is one of the most 
stimulating and vital aspects 
of fashion. It enhances a 
person’s image, and evokes 
mood and feelings, serving 
as an extension of your 
personality,” says Christel 
Lundqvist, TIGI Global 
Technical Creative Director.

Certainly, with the surge in 
colour services and fashion-
fuelled hair changes, every 
colourist needs a high 
performing palette with 
consistent results.

TIGI copyright©olour 
provides the tools that enable 
colourists to push their 
creativity, develop techniques 
and provide the ultimate 
customised colour service.
“Changing colour houses was 
a big decision, but has been 
a positive for our business, 
giving a new approach to 
the way we mix colours and 
allowing us to create bespoke 
colours for every individual 
client,” says Daniel Neaves, 
DKN Hair. “As a salon owner 
and customer of TIGI for 20 
years, when we changed to 
TIGI copyright©olour, it was 
one of the simplest things 
we’ve ever done.”

COLOUR MEETS
FASHION
EXPRESS YOUR ARTISTRY WITH TIGI COPYRIGHT©OLOUR.

FOR MORE INFORMATION 
EMAIL UK.EDUCATION@TIGI.COM 

CALL 020 7228 5999 VISIT 
TIGIPROFESSIONAL.COM
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EDUCATION
TIGI believes in sharing 
the latest work of the TIGI 
International Creative Team 
as soon as it is created. 
Yet this forms only a small 
part of the World Class 
education programmes 
both in-salon and in TIGI 
Academies where events 
are designed to inspire and 
improve colourists’ skills 
and creativity.

“TIGI copyright©olour has 
taken us on an exciting 
journey, encouraging 
expression and invention 
in the salon. The education 
and support we receive 
is helping build our 
salon team, heightening 
motivation, artistic drive 
and providing a great 
impact on our colour 
business,” says Stuart 
Whitelaw-Mesart.

“All TIGI colour courses 
aim to support colourists 
through colour theory, 
product knowledge, classic 
and advanced techniques, 
designed to push your 
salon colour services and 
creativity,” says Warren 
Boodaghian TIGI Academy 
Global Technical Director.

“We believe education 
should be available to every 
hairdresser whenever they 
want to gain knowledge 
and increase their 
creativity.”

To do this, the TIGI 24/7 app 
was created with the aim 
of educating and inspiring 
hairdressers anytime, 
anywhere. It allows access 
to a range of cut and colour 
techniques, with step-by-
steps and videos, TIGI 
product knowledge, styling 
inspiration and an interactive 
colour moodboard, enabling 
you to select shades and 
formulas to create new looks 
for your clients. All available at 
the touch of a button.

THAT’S HIGH PREFORMING 
PRODUCTS, FIRST CLASS 
SALON SUPPORT AND AN 
OUTSTANDING EDUCATIONAL 
OFFERING – THAT’S A WINNER.

SB:ADVERTORIAL

W
ith TIGI 
copyright©olour, 
colourists can 
create an infi nite 

number of shades
from the fundamental to 
the most creative results, 
enabling colourists to push 
their artistry. Shades can be 
used alone or intermixed 
to ©ustomise 
results, even 
between 
permanent and 
demi-permanent 
shades to create 
iridescent, high 
shine, soft 
permanent 
results.
By offering ©ustomised 
services and unique shades 
with outstanding results [100 
percent coverage on non-
pigmented hair, with superb 
condition and shine no less], 
colourists will impress clients 
and increase loyalty. 

Take TIGI copyright©olour 
onboard and you’ll soon reap 
the rewards like Mitchell 
Wilson from Laundry, who 
says: “Along with the 
relationship, which I value 
highly, I genuinely believe 
TIGI has a fresh approach 
to colour and the way it’s 
perceived and promoted. 

It’s not just the 
stuff we mix 
around the back, 
but is very much 
part of leading 
the consultation 
and for the fi rst 
time in my career 
I’m thinking 

of haircuts fi tting around 
colour!”

The latter comes from the 
man at the heart of the 
brand, Anthony Mascolo 
who says: “Colour and cut is 
one service working together 
to create a strong image.”
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IMPROVED CASH FLOW

I
ncreased client loyalty 
creates a big win on 
your bottom line, but 
your cash fl ow benefi ts 

in other ways too; TIGI 
copyright©olour’s compact, 
intermixable range 
eliminates the need to 
stock unnecessary shades. 

This means you can invest 
elsewhere in your business 
and see increased profi t 
opportunities. From a 
practical point of view, a 
1:1.5 mixing ratio and larger 
tube size, provides more 
mixed colour per tube than 
other leading brands.

CREATIVE
COLOURING

“COLOUR IS ONE 
OF THE MOST 

STIMULATING AND 
VITAL ASPECTS OF 

FASHION.”
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> JOICO COLOUR 
ESSENTIALS COURSE 
This morning-only session will 
provide a thorough understanding 
of the Joico Colour range, as well 
as looking at hair structure, the 
colour wheel, peroxide choice, 
achieving the correct target 
shade, formulating and advanced 
colour correction. Everything you 
need to know to be an expert 
colourist with Joico. 0161 968 
4040 

> COLOUR RUSH
Discover the RUSH Colour 
philosophy, based on an 
understanding of shape and 
colour theory combined with 
strong, pure techniques and head 
mapping. Plus, learn how to build 
a loyal clientele through colour 
excellence. 020 3733 1700

> COLOUR CREATE WITH 
WELLA
This is a one-day advanced 
course developed to help you 
stay on trend with your colour 
choices and discover how to 
combine creative palettes with 
the latest vibrant trends. If you’re 
an experienced colourist and love 
staying up to date with the latest 
trends, push boundaries and 
build your creative skills, then this 
course is for you. wella.co.uk/
education

> MEET THE MASTER: 
ADVANCED CREATIVE 
COLOURING WITH 
AFFINAGE

Spend the day with colour 
queen Tracey Devine Smith 
at Affinage’s academy in 
Romsey, Hampshire. Learn 
from the master in the morning 
as she transforms her own 
model and get hands-on for a 
practical model workshop in the 
afternoon, where you can try 
out the latest advanced creative 
colour techniques to complete 
your own look. 01794 527111

> TIGI CREATIVE COLOUR
In this popular two-day 
cut and colour course, the 
TIGI international creative 
team shares their individual 
inspiration through their latest 
work. Using an advanced 
technical approach, based 
on classic colouring, you will 
develop skills to give exciting, 
contemporary, creative results 
your clients will love. 020 7228 
5999

> TIGI CREATIVE 
CONSULTATION
Take your consultation skills 
to the next level with a highly 
bespoke and personal service 
for your clients. Looking at 
colour through fashion, tribes, 
style, hair and complexion 
analysis, as well as seasonal 
colour trends, learn how to 
relate hair to wardrobe for 
a totally unique customer 
experience. A two-day course. 
020 7228 5999

> TIGI ESSENTIAL 
HIGHLIGHTING
Every colourist needs to be 
confident in advising and 
creating the perfect highlighting 
techniques for their clients. 
This one-day course has been 
devised to give colourists 
confidence and improved skills 
to create a personalised finish. 
Through live demonstration 
and a hands-on workshop, you 
will gain the knowledge and 
assurance to offer a strong 
consultation, pushing your 
highlighting to the next level. 
020 7228 5999

> SCHWARZKOPF 
PROFESSIONAL 
#COLOURCRAFT
This one-day colour course 
takes its inspiration from the 
worlds of multimedia, fashion, 
textiles and arts. You will learn 

to reinterpret viral trends, to 
create your own professional 
looks and application 
techniques. Explore commercial 
opportunities and your ideas on 
your clients using social media 
to celebrate your profession. 
020 7724 7931

> GOLDWELL BALAYAGE 
OMBRE FUSION
Perfect those in-demand 
handpainted techniques with 
Goldwell’s one-day masterclass, 
where the team will showcase 
quick and easy tips and 
techniques to give you the 
confidence to wow your clients. 
020 3540 1200 

> GOLDWELL ADVANCED 
GREY COVERAGE
Become the grey expert and 
build your clientele – discover 
state-of-the-art grey services 
to impress even your most 
discerning grey clients. Make 
this service your salon’s flagship 
by gaining excellence in grey 
coverage. For colourists with 
three or more years’ experience. 
020 3540 1200

> GOLDWELL MASTER 
COLOURIST INTENSE
With a limit of just seven 
people, this intensive 12-day 
course offers the combination 
of inspired learning and personal 
development, which will not 
only help you later with other 
talents but will bring out your 
own creativity. A holistic mix of 
product information and hands-
on sessions with models putting 
the concepts taught into action. 
For experienced colourists and 
salon owners. 020 3540 1200

> WELLA MASTER 
COLOR EXPERT 
PROGRAMME
This intensive course takes a 
360 degree approach to learning. 
Strategic business-building, 
combined with technical skills 
and creativity are taught in the 
studio and online, delivering 
the perfect mix of practical and 
theory education. Featuring 
unique teaching methods that 
deliver skills that can be applied 
as soon as the colourist steps 
back into the salon, the Master 
Color Expert Programme enables 
colourists to become true 
masters of colour and able to 
achieve any colour result. SW

OT
 U

P
BRUSH UP ON YOUR SKILLS 
WITH A VAST CHOICE, FROM 
MASTERCLASSES TO THREE-

DAY SCHEMES…

SB:COLOUR
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GOLDWELL’S ELEMENTAL COLLECTION 
WAS A YEAR IN THE MAKING, ITS 
CREATORS SEEKING INSPIRATION 
THROUGHOUT THE COLOR ZOOM 
JOURNEY. IT STARTED IN PARIS, MILAN, 
LONDON AND NEW YORK BEFORE 
ITS OFFICIAL PRESENTATION AT THE 
GOLDWELL GLOBAL ZOOM EVENT IN 
BARCELONA. NOW IT’S INSPIRING THE 
MASSES AS THEY BEGIN THEIR VERY 
OWN COLOR ZOOM JOURNEYS.

SB:ADVERTORIAL

THE JOURNEY
The Color Zoom Challenge is 
on and it’s seeing thousands of 
colourists across the globe embark 
on a journey of discovery. To begin, 
they’re dissecting the ELEMENTAL 
Collection and making it their own – 
and you could too. 

It’s time to let yourself be caught 
up by the ELEMENTAL spirit and 
express your ideas. 

THINK ELEMENTAL
The Color Zoom ’18 Creative Team 
created the hair colours of the 
Elemental Collection after being 
inspired by the fine veins found 
inside minerals. Think earthy-infused 
on-trend pastel tones, meets modern 
technology.

HOW TO ENTER
HEAD TO GOLDWELL.CO.UK/COLOR-

ZOOM-18/CHALLENGE-18/

A NEW
DAWN
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TEASE ME
THERE ARE SIX TRENDS IN 
THE ELEMENTAL COLLECTION 
AND WE’RE LOOKING IN-DEPTH 
AT ONE OF 
OUR FAVES. BE 
INSPIRED. 

“ TO STRENGTHEN THE 
MINERAL EFFECT, THE 
TEXTURE IS OFTEN 
AIRY AND LIGHT, WHICH 
ALLOWS THE COLOURS TO 
SHIMMER THROUGH EACH 
OTHER, WHILE OVERALL 
IT HAS A MORE MATTE 
AND MUTED FINISH.”
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TREND: LEA 
SOPHIE
COLOUR: 
FLOATING 
LAVENDER 
Start with a cool 
background of Lavender 
Quartz for the soft 
mood and translucency 
of Lea Sophie’s look. 
The fi ne veins of 
Azurite, Spessartine 
and Lavender Quartz 
get fi ltered by a light 
Lavender Quartz, 
which is also seen 
at the ends. A softer 
version is shaded 
along the regrowth and 

emphasises the 
choppy textures 

while the 

Mineral Color Effect is 
placed through Flared 
Sections around the 
head and underlines the 
cut.

CUT AND 
STYLING: 
NEW 
MODERNITY
Lea Sophie’s cut 
showcases elemental 
aspects with a modern, 
futuristic twist. The 
combination of a “Put-
on-Bob” with a choppy 
fringe as well as the 
thinned-out sides and 
nape area creates a 

sculptured shape from 
the crown. 

The jagged edges, 
achieved by Twisted 

Scissor Cutting, are 
shown strongly in the 
fringe and top area. 

Meanwhile the side and 
nape area are cut by 
Twisted Razor Cutting 
to create soft edges.

The colours of the collection 
were fused together for 
a fi ltered effect giving 
outstanding translucency – 
and so the Mineral Effect was 
born. 

Rawness meets refi nement 
once again for the cut, 
which exhibits contemporary 
minimalistic shapes with a 
primal good-girl-gone-bad 
edge. 

There are subtle asymmetries 
and unexpected irregularities 
that are highlighted through 
the styling with a focus on a 
roughness and edginess to 
the texture. To strengthen the 
Mineral Effect, the texture 
is often airy and light, which 
allows the colours to shimmer 
through each other, while 
overall it has a more matte and 
muted fi nish.

BE A WINNER
Get on the Color Zoom journey 
and give yourself a chance to 
shine. Beyond exposing your 
skills, discovering your hidden 
talents and giving your career 
a boost, you’ll be able to step 

into the Color Zoom spotlight.

Become a national winner and 
you’ll be heading to the 
Global Zoom Event 
in Toronto 2018 for 
the grand fi nale 
of the Color Zoom 
Challenge.

You’ll meet 
stylists from all 
around the world 
and broaden your 
creativity, sharing 
priceless moments 
and making long-
term friends. Plan it 
now to express your 
creativity and enjoy 
spending time with 
people who share your 
passion.
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BE IT DISHEVELLED 
NUDES, METALLIC 
LIGHTS OR MULTI-
TONAL COLOUR, 
MAKE SURE YOU’RE 
KIT IS UP TO 
SCRATCH.

COLOUR 
UP

HAIR: GARY TAYLOR, EDWARD & CO 
PHOTOGRAPHY: JOHN RAWSON 

STYLING: JARED GREEN 
MAKEUP: MADDIE AUSTIN
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Indola PPC Ageless, 
INFO: INDOLA.COM

AFFINAGE INFINITI 
METALLICS RANGE, 

INFO: 
AFFINAGE.COM
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COLOUR 
IN HD

ALL 
ABOUT 
THE 
BLONDE

SB:PRODUCTS

Imagine colour as clear and vibrant as it appears in the shade charts…
Goldwell may well have found the answer with @Pure Pigments – 
high-defi nition direct dye additives that inject hair with unparalleled 
brilliance, thanks to a 17-year collaboration with the experts at Fujifi lm. 
And created from the innovative HD3 dye technology is Elumenated Hair 
Colour, which can be combined with the brand’s colour ranges – Topchic, 
Colorance and Nectaya – to produce outstanding results. The direct dyes 
work by surrounding the oxidative hair colour and creating a layering 
process that Goldwell claims can provide 63 percent more shine than 
regular colour, up to three times more colour intensity and twice as much 
resistance to fading. We’re excited – are you? INFO: GOLDWELL.CO.UK

Capitalising on the fi nding that 
of the two-thirds of women that 
colour their hair regularly, a third 
choose to go blonde, Spanish 
brand Montibello has developed 
the Platiblanc Advanced collection. 
The cosmetic lightening system 
aims to protect, brighten, lift and 
tone blonde shades while reducing 
the risk of breakage. The range’s 
hero ingredient — pomegranate oil 
omega-5 — acts as an antioxidant, 
conditioner, protective shield 
and scalp soother while the 
products do their thing. And with 
two powder bleaches, a cream 
and a gentle developer, there’s 
something for every client with 
blonde ambitions this summer. 
INFO: MONTIBELLO.COM

COLOUR 
IN HD

Alter Ego Arganicare Miracle 
Color Silver Maintain range, 
INFO: SWEETSQUARED.COM

Schwarzkopf Professional 
IGORA ROYAL Disheveled 

Nudes collection, INFO:  
SCHWARZKOPF-PROFESSIONAL.

CO.UK 

COLORPROOF 
BAOBAB COLOUR 

PROTECTION 
RANGE, INFO: 

SWEETSQUARED.
COM

AVEDA FULL 
SPECTRUM DEMI+ 
CUSTOM-DEPOSIT 
TREATMENT HAIR 

COLOR, INFO: 
AVEDA.CO.UK/
PROFESSIONAL

JOICO COLOUR 
BUTTER IN 

PURPLE, INFO: 
JOICOEUROPE.COM

Wella Professionals 
Color Fresh CREATE, 
INFO: WELLA.COM

Innoluxe V2,
INFO: INNOLUXE.COM
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THE JOICOLOR 
SYSTEM INFO: JOICOEUROPE.COM

0845 071 2326

THE JOI OF HEALTHY HAIR IS GOOD FOR YOUR CLIENTS, GOOD FOR YOUR STAFF, AND 
GOOD FOR YOUR BUSINESS.

JOICO_ADVERTORIALNEW.indd   16 27/02/2018   10:54
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LUMISHINE®

VERO K-PAK 
COLOR

VERO K-PAK 
COLOR 

AGE DEFY
COLOR 

INTENSITY

Give hair a little sunkiss. 
This easy-to-apply colour 

delivers 100 percent 
reconstructed and 

restrengthened hair with 
exceptional Hollywood shine 

and colour vibrancy. Think 
hair that’s been kissed by the 

Califonian sun, every day.

Puts your clients in the spotlight.
Explore a dazzling spectrum 
of bold, vibrant colour with 

JOICO Color Intensity – 
the best-selling colour line 
in the US. The intensely 

concentrated pigments are 
designed to help create 

over-the-top vibrancy. Color 
Intensity’s semi-permanent 
formula can also be applied 
straight from the tube, or 

mixed for endless creative 
possibilities. 

Create a true masterpiece.
These shades are pure-

tone colours meaning they 
can be mixed and matched 

for an endless amount 
of custom shades. They 

allow hairdressers a lot of 
artistic freedom to create 
a multitude of colours for 
today’s fashion-focused 

generation.

Turn back time. 
Like skin, the natural 

ageing process takes its 
toll on hair. Over time hair 

will get brittle, coarse, 
wiry, gray and start to get 
a dull ‘fl at’ look. The Vero 

K-Pak Color Age Defy 
shades make hair look 

and feel younger instantly 
– plus it will have better 

condition, more shine and 
vibrancy.

THE JOICOLOR SYSTEM – COLOUR THAT ACTUALLY MAKES HAIR HEALTHIER…THAT’S WHAT DREAMS ARE MADE OF.

THE BRAND
Dreaming of giving your 
clients healthy coloured 
hair? Hair that shines and 
makes them feel happy? 
Look no further than 
JOICO, a luxurious hair 
brand that has the answer, 
and has done for more than 
40 years. 

The brand was born out of 
hairdresser Steve Stefano’s 
frustration at not being able 
to fi nd products that could 
live up to his high quality 
standards. 

He created JOICO with 
a focus on hair health, 
utilising ground-breaking 
technologies that help to 
create healthy hair from the 
inside, allowing your clients 
to shine on the outside.

THE SCIENCE 
As you know, healthy hair is 
packed with keratin, which 
over time is depleted by 
sun, styling, and chemical 
treatments. As a result 
hair will be fragile and 
vulnerable to breakage – in 
other words it becomes 
damaged hair. 

The Quadramine 
Complex® – the one 
technology that all JOICO 
hair colours have in 
common – is made of 
natural keratin that fi lls 
the gaps caused by that 
damage. This technology 
reconstructs hair from the 
inside out, all while it’s 
being coloured. 

Meet each of the colour 
lines in the JOIcolor 
System...

brand that has the answer, 
and has done for more than 

The brand was born out of 
hairdresser Steve Stefano’s 
frustration at not being able 
to fi nd products that could 

create healthy hair from the 
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IN STYLE

HAIR: ERROL DOUGLAS MBE
PHOTOGRAPHY: BARRY JEFFERY
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CLOTHES STYLING: JARED GREEN

PRODUCTS: TANGLE TEEZER
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GRAB A CUPPA AND READ UP ON THE HAPS 
FROM ACROSS YOUR INDUSTRY.
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SCOTLAND’S LARGEST SALON 

GROUP, RAINBOW ROOM 
INTERNATIONAL, JOINED TOGETHER 

FOR THEIR 29TH ANNUAL CONGRESS 

AT THE LUXURIOUS AIRTH CASTLE 

HOTEL AND SPA. 

T
eam members from 
Rainbow Room 
International’s 12 
hair and beauty 

salons arrived at the 
spectacular venue for 
a day of inspirational 
presentations and 
challenges.

This year’s congress 
theme was Past, Present 
and Future and began 
with an inspirational video 
showcasing Rainbow 
Room International’s 
heritage, as well as 
interviews with the salon 
directors. Next, Rainbow 
Room International 
Owner, Alan Stewart, 
presented data and 
fi gures from 2017, 
sharing information with 
the salons on how best 
to utilise the marketing 
tools they have available 
to them. 

This followed by 
AJC93 PR providing 
the salons with a PR 
presentation on the 
present, showcasing the 
best coverage from the 
last year, achievements 
and how they are set 
to have as much great 
coverage for the salons 
and more in the future. 
The last presentation was 
provided by Peter Belcher

 from The Hairdressers’ 
Charity, an organisation 
Alan and Linda are very 
happy to support regularly 
to give back to the 
industry.  

Throughout there were 
also challenges on new 
ways to gain client loyalty 
and presentations on the 
latest colour blocking and 
cutting techniques and 
more.

In the evening the teams 
came together for the RRI 
Congress Awards. The 
awards include Assistant 
of the Year and Fantastic 
Hairdresser of the Year 
through to the sought 
after Salon Team of the 
Year award. This year the 
Salon of the Year award 
went to the team at Great 
Western Road for their 
heart felt entry, showing 
how extremely well they 
work together as part of 
a team. 

Great Western Road 

LIVING THE 
HIGHLAND 
LIFE

eam members from 

theme was Past, Present 

with an inspirational video 

 from The Hairdressers’ 
Charity, an organisation 
Alan and Linda are very 
happy to support regularly 
to give back to the 
industry.  
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“WE’RE JUST SO PROUD OF OUR 
TEAM. WE CAN’T DESCRIBE THE 

FEELING TO BE TAKING THIS 
HOME TONIGHT, TO WIN SALON 

TEAM OF THE YEAR IS AN 
INCREDIBLE ACHIEVEMENT.”

53

Director, John Parker, was joined 
onstage by the entire salon team 
and said; “We’re just so proud 
of our team. We can’t describe 
the feeling to be taking this home 
tonight, to win Salon Team of the 
Year is an incredible achievement. 
However, our Congress isn’t just 
about our salon as an individual, it is 
about working together as a team 
and spreading the Rainbow Room 
International brand across the UK 
and keeping the dream alive.”

With the awards over and everyone 
happy, it was time for the party 
to begin with the team dancing 
the night away. A delighted Alan 
and Linda Stewart said: “It’s a 
wonderful event and really builds 
team spirit and gets everyone 
motivated for the year ahead. 
We recognise not only winners 
but those who are continuously 
improving as we believe each 
individual member of our team is 
special and deserves their own 
particular recognition of success.”
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ONCE AGAIN, HUNDREDS OF 
STYLISTS GATHERED TO CELEBRATE 
THE STARS OF THE ANNUAL RUSH 
OSCARS.

 H
 eld at the 
luxurious Phoenix 
Theatre, the 
RUSH team had a 

lot to celebrate – another 
outstanding year with 
new salon openings, a 
new academy and more 
award wins. It made for 
an electric atmosphere 
as RUSH CEO and Co-
founder, Stell Andrew 
gave a passionate and 
motivational welcoming 
speech to the 1,000 plus 
attendees.

Not ones to ever rest 
easy, CEO and Co-
Founder of RUSH, Andy 
Phouli shared their 
plans for educating and 
developing the brand. He 
went on to add, “with 
an impeccable team of 
talented hairdressers, full 
of passion and creativity, 
with one goal and one 
commitment – 2018 
is set to be our most 
successful year ever”.

Just before the awards 
announcement began, 
X Factor’s Kevin Davy-
White performed The 
Beatles classic ‘Come 
Together’ to get the 
crowd fi red up. 

There was a notable 
mention to Great 
Ormond Street Hospital 
as RUSH celebrated 
recently presenting the 
charity with a cheque for 
£14,245.83, which took 

the total raised by the 
brand over the past eight 
years to £135,000. 

It was then on to the 
awards as Andy and 
Chris took centre 
stage with George 
Phouli, Peter Phouli, 
Paola Pinto and Chris 
Williams all handing 
out awards. They were 
keenly anticipated with 
the announcement of 
Ashley Haynes as the 
newest member of the 
RUSH Artistic Team, and 
Tom Atkinson winning 
the Photographic 
Competition, the prize 
including a photographic 
shoot. 

Co-Founder and CEO 
Andy Phouli, drew the 
evening to a close, 
presenting the fi nal 
award for London Salon 
of the Year to RUSH 
Kensington. 

It was an amazing night 
that left everyone feeling 
inspired, empowered 
and motivated.
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HEAD 
RUSH
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THE GLAM-FEST THAT PLAYED OUT AT 
THE HILTON METROPOLE ON EDGEWARE 
ROAD IN THE NAME OF THIS YEAR’S 
SAKS GATHERING AND AWARDS, 
SHOWCASED – AMIDST THOUSANDS OF 
SEQUINS – WHAT IT MEANS TO BE PART 
OF THE SAKS FAMILY. 

H
osted by Saks’ 
Managing Director 
Stephen Kee, 
over 500 creative 

stylists, beauty therapists 
and rising stars headed 
into the Capital ready for 
an evening of excitement 
and recognition.

The Saks Art Team 
opened the Saks 
Gathering with a show 
dubbed Material World.

Saks’ Creative Director 
Luke Pluckrose said: 
“For this year’s show we 
sought inspiration from 
Alexander McQueen’s 
2009 collection Horn of 
Plenty when the British 
fashion industry’s most 
controversial designer 
transformed trash into 
beautiful clothing. In turn, 
we chose to explore the 
use of diverse materials – 
fibres, metals and fur – to 
create ‘couture hair’.

To a pounding beat 
the models rocked the 
paper beehive, wavy 
pins ‘fro, metallic cotton 
bob, fur crop and more – 
showcasing what can be 
achieved when Saks Art 
Team gets to play.

Then it was time for 
recognition and Claire 
Denyer of Saks Kings Hill 
was named Saks Woman 
of The Year – the first to 
be inducted into a Saks 
Woman hall of fame.

Janet King, Head of 
Marketing, described 
Claire as “Inspirational. 
Fun. Multi-award 
winning. Strong. Beautiful 
inside and out. A brilliant 
ambassador for Saks. 
And someone who 
simply won’t let chronic 
pain get in the way,” to 
deafening agreement. 

The evening also saw 
Athena Lamnisos, CEO at 
The Eve Appeal, present 
Saks Knutsford with 
Saks4Eve Fundraising 
Salon of the Year  for their 
contribution of £9,230.90 
towards the £115,000 
that the group has raised 
so far to aid research into 
all five gynaecological 
cancers.

Head to salonbusiness.
co.uk for a full list of the 
winners.

SB:EVENTS

SAKS-
CCESSFUL 
YEAR

“FOR THIS YEAR’S SHOW WE 
SOUGHT INSPIRATION FROM 

ALEXANDER MCQUEEN’S 
2009 COLLECTION HORN OF 
PLENTY WHEN THE BRITISH 
FASHION INDUSTRY’S MOST 
CONTROVERSIAL DESIGNER 
TRANSFORMED TRASH INTO 

BEAUTIFUL CLOTHING.”
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THE BEGINNING OF THE YEAR SAW 

THE FIRST EVER JOICO GLOBAL 

DESTINATION EDUCATION EVENT 

HELD IN PUNTA CANA, DOMINICAN 

REPUBLIC. THE HEAT’S A-RISING.

T
he spectacular week-
long getaway for 
hair professionals 
combined top notch 

seminars by industry leaders 

with plenty of opportunities 
for summer fun, relaxation 
and networking. 

The event was attended by 
over 1,000 stylists from all 
over the world – the United 
States, Canada, Belgium, 
Australia, Norway, Sweden, 
Brazil, the United Kingdom, 
Costa Rica, Germany, the 
Netherlands, Malta, New 
Zealand, Panama, Ireland, 
Mexico, France, Japan, 
Hong Kong, and South Africa 

to name a few. 

Industry icon Vivienne 
Mackinder, also one of the 
headliners of the event, 
opened with an inspiring 
show followed by an 
after party with bursting 
fi reworks. The event literally 
started with a colourful bang. 

The colour and the 
excitement carried through 
in the classes that were held 

on the days that followed: 
European Design Team 
members David Murray 
and Ryan Nicoletti-Dowd 
showed healthy colour for 
the artist that likes to take 
their time with precision 
colour formulation using Vero 

K-Pak Color – they worked 
together with
JOICO Guest Artist Ben  
Mollin for this. 

LumiShine was represented 
by Joico Celebrity Colorist 
Denis de Souza, Joico Guest 

Artist- Canada Melissa 
Duguay, and Joico Guest 
Artist Zöe Carpenter who 
showcased shiny and 
healthy, ready-to-wear 
colour looks in a soft red, 
a sunkissed sombré and a 
beautiful blonde. 

Color Intensity techniques 
were shown by creative 
colour stars Phil Ring, Larisa 
Love, and Ricardo Santiago 
with fi nishing by Richard 
Mannah. 

Later in the week Richard 
also presented A Cut Above. 

In his well-received show he 

combined high-end cutting 
techniques and disciplines 
and translated them to 
wearable, trend-conscious 
styles. He invited surprise 
guest Mark Bustos 
onstage for a personal 
talk about his passion 
and goals to gee up the 
audience. 

It was that good, we hope 
it becomes a regular slot.

GOING 
GLOBAL

REPUBLIC. THE HEAT’S A-RISING.

seminars by industry leaders 

LumiShine was represented 
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“IN HIS WELL-RECEIVED SHOW 
HE COMBINED HIGH-END 

CUTTING TECHNIQUES AND 
DISCIPLINES AND TRANSLATED 
THEM TO WEARABLE, TREND-

CONSCIOUS STYLES.”
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THE CLOCK IS TICKING
ENTRIES CLOSE APRIL 15

TO APPLY HEAD TO 
SALONBUSINESS.CO.UK/AWARDS
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CATEGORIES
FOR SALONS

CATEGORIES
FOR INDIVIDUALS

ULTIMATE SALON OF THE YEAR 
GREEN SALON OF THE YEAR

BUSINESS SALON OF THE YEAR
CREATIVE SALON OF THE YEAR
DESIGN SALON OF THE YEAR

EDUCATION SALON OF THE YEAR
BEST LOCAL SALON OF THE YEAR

SALON TEAM OF THE YEAR
MALE GROOMING SALON OF THE YEAR

COLOUR SALON OF THE YEAR
SALON GROUP OF THE YEAR
RETAIL SALON OF THE YEAR

DIGITAL SALON OF THE YEAR
CUSTOMER SERVICE SALON OF THE YEAR

STYLIST OF THE YEAR
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WHY 
ENTER

HOW TO 
ENTER

1 Entry is exclusively online to make it easier 
and faster to enter, plus your entry can be 

shared with anyone with an internet connection

2 Entries are anonymous to the judges to add 
even more credibility to the winners

3 Entry is free

4 Propel your salon into the spotlight with 
a wealth of PR opportunities locally and 

nationally

5 See your salon name in print in your own 
feature in Salon Business within the 12 

months following the awards fi nal

6 Each category can be 
entered in less than 

30 minutes 

7 The awards ceremony 
is relaxed with a free 

movement format – 
ideal for networking

8 Awards tickets are less 
than £100 – the 

cheapest awards 
ceremony in the industry

Head to salonbusiness.
co.uk/awards Here you’ll 
fi nd an entry pack with 
detailed information 
on each category and 
information on how you 
can make your award 
shine.

There are links through to the 
online entry forms direct from 
the categories on the website 

too, as well as in the entry pack 
when itʼs viewed online.

Youʼll be able to edit your entry 
as many times as you like, by 
saving the document and then 
using the link to pick up where 
you left off – make sure you 
input your correct email address 
for this feature! And donʼt forget 
the closing date of April 15, 
2018.

MANY OF OUR 
WINNERS HAVE 

GONE ON TO OTHER 
SUCCESSES, WHICH 
THEYʼVE ATTRIBUTED 

TO THEIR AWARD 
WIN – CHRISTIAN 

WILES BECAME 
AMBASSADOR FOR 

REUZEL AFTER BEING 
CROWNED OUR 

ULTIMATE STYLIST 2017
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HOW TO 
ENTER KEY DATES

FOR 2018

ENTRIES CLOSE: 
APRIL 15

JUDGING PROCESS: APRIL 16 TO 
APRIL 22

FINALISTS ANNOUNCED: 
MAY 1 TO MAY 8

WINNERS ANNOUNCED 
AT AWARDS SOIREE: 

JUNE 11
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THE 
PARTY
SAVE THE DATE: JUNE 11, 2018 
RUMPUS ROOM, THE MONDRIAN HOTEL, LONDON

FIND OUT MORE AT
SALONBUSINESS.CO.UK/AWARDS
FOLLOW US FOR ALL THE NEWS 
AS IT HAPPENS
 @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS @SALON_BUSINESS         @SALON_BUSINESS          SALON BUSINESS
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HUGE THANK YOU 
TO OUR SPONSORS

WE’RE EXCITED TO WELCOME 
YOU TO RUMPUS ROOM, 
RE-IMAGINED AS A BRIGHT 
AND VERDANT RIVERSIDE 
ROOFTOP BAR. EXPECT 
LUSH GREENERY, PLUSH 
SOFAS AND COMFORTABLE 
LOUNGE SPACES, PERFECT FOR 
ENJOYING THE ICONIC VIEW, 
WHILE CELEBRATING THE FINEST 
THE INDUSTRY HAS TO OFFER.

The layout provides ample networking 
opportunities while the views across London 
provide plenty to talk about with new found 
friends. 

You can expect British-American inspired 
cocktails and food, as well as iconic guests 
including Errol Douglas.

Make your entry to Salon Business 
Awards shine, grab the team and come 
and celebrate. Itʼs an evening to feel 
impassioned by the talent your industry 
possesses.
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AT THE 
HEART OF IT
STEPPING IT UP A GEAR ONCE AGAIN, MATTHEW CURTIS HAS EXPANDED HIS PORTFOLIO WITH 
THE ADDITION OF AN IDYLLIC SALON IN COTSWOLDS’ CHIPPING NORTON. 

O
n fi rst 
appearances, the 
latest Matthew 
Curtis Salon could 
be mistaken for a 
grand, Edwardian 

home but for the tasteful 
signage outside, with nothing 
but the Matthew Curtis logo.

But climb the steps to the 
welcoming glacier white 
door and you’ll soon realise 
you’re in a country-style 
salon that epitomises all you 
would expect when you think 
of a Cotswolds hideaway 
– traditional stone, quaint 
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styling and olde world 
nuances. This of course, 
artfully placed side by 
side with contemporary 
niches proving that salon 
owner Matthew Curtis 
has his eye firmly on the 
fashion ball.

“We want to be 
recognised for providing 
a premium service 
and style with genuine 
fashion credentials. 
Customers can expect to 
receive an inspirational 
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salon experience when they 
visit our salons and it’s the 
team’s main goal to make 
them shine,” says Matthew.

Clever design tactics see 
bespoke styling areas 
that optimise the quaint 
spaces and a living wall 
that separates the unique 
backwash area. Matte gold 
features juxtapose against 
deep denim, ornate walls but 
it’s the art that really makes 
this area pop.

Merging across the ceiling 
[for the benefit of every client 
while luxuriating in a head 
bath and massage] and into 
one wall, it’s one of them 
paintings that draws you in 
with a new detail every time. 

Retro elements from an 
original television to a 
dusty pink chair remind you 
contemporary works best 
with designs of old, while 
the reception area features 
an original fireplace to take 
clients away from it all. 

SB: INTERIORS

66

“THIS IS AN EXCITING 
TIME FOR THE MATTHEW 
CURTIS BRAND, WE’RE 
FAST BECOMING 
ESTABLISHED IN THE 
HOTEL SPA AND HIGH 
STREET ARENA FOR OUR 
EXPERT HAIRDRESSING 
AND SESSION SKILLS. 
OUR SALON BRAND IS 
FAST EXPANDING WITH 
A GROWING TEAM, 
NEW LOCATIONS AND 
EXCITING SESSION 
OPPORTUNITIES 
DEVELOPING YEAR ON 
YEAR. IT’S THE PERFECT 
TIME TO EXPAND OUR 
VISION AND BECOME A 
RECOGNISABLE NAME 
WITHIN THE INDUSTRY 
AND HIGH STREET,”

SALON NAME: 
MATTHEW CURTIS

LOCATION: CHIPPING NORTON, COTSWOLD’S
WEBSITE: MATTHEWCURTIS.BIZ

INSTAGRAM @MATTHEWCURTISHAIR
TWITTER @MCURTISHAIR

FACEBOOK MATTHEW CURTIS
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“This latest expansion 
opens our brand to a 
new clientele looking to 
experience that NYLON 
vibe in country style 
environment,” adds 
Matthew.

This is Matthew’s fourth 
salon after he expanded 
into the luxury hotel 
spa arena. And it’s little 
surprise to use to see 
another striking salon 
after the Rosewood 
salon in High Holborn 
secured the Salon 
Business Awards Design 
Salon 2017.

With the expansion of 
the Matthew Curtis 
Salon Group, Matthew 
is keen to ensure it 
keeps its fashion edge, 
while delivering top 
notch services. To do 
this he ensures each 
salon consultant has 
experienced the high 
pressure demands 
of fashion and media 
through various events 
outside of the salon. 

It’s this that has seen the 
success of his previous 
three salons and we’re 
sure this one will follow 
suit. 

“This is an exciting 
time for the Matthew 
Curtis brand, we’re fast 
becoming established in 
the hotel spa and high 
street arena for our expert 
hairdressing and session 
skills. Our salon brand 
is fast expanding with 
a growing team, new 
locations and exciting 
session opportunities 
developing year on year. 
It’s the perfect time to 
expand our vision and 
become a recognisable 
name within the industry 
and high street,” says 
Matthew.
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GETTING INSIDE THE MIND OF AN ARTISTIC 
CREATOR LIKE CHRISTIAN WILES CAN BE A 
DAUNTING TASK, BUT WE TOOK THE PLUNGE TO 
SEE WHAT MAKES HIM TICK. AND OF COURSE, 
WHAT LED TO HIM BEING CROWNED SALON 
BUSINESS AWARDS ULTIMATE STYLIST 2017. 
COULD YOU BE NEXT? 

INSIDE 
THE 
MIND OF…
CHRISTIAN 
WILES
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WHAT ARE YOU THINKING RIGHT 
NOW?
I’m thinking it’s 6am and I 
need a cup of my favourite 
coffee from Yellow Bourbon 
Coffee Roasters.

WHAT DOES BEING A STYLIST 
MEAN TO YOU?
I love what I do and I do what 
I love – it’s all about being 
able to inspire your customers 
and deliver the best salon 
experience possible.

DESCRIBE YOUR STYLE.
Merging both casual and 
formal pieces so classic 
tailoring with street 
influences.

HOW DID YOU GET INTO 
HAIRDRESSING?
I had a flair for art 
but unfortunately, at that time, 
the school I attended didn’t 
have many options for artists 
so they sent me on work 
experience to a hairdressing 
salon. I loved it! I must have 

made a good impression as 
they offered me a job and the 
rest as they say ‘is history’.

WHAT ICON WOULD YOU MOST 
LIKEN YOURSELF TO AND WHY?
Paul Smith: “You can 
find inspiration in everything 
and if you can’t, look again.”

WHAT’S BEEN YOUR BIGGEST 
FAILURE?
Going into a business 
partnership with a friend.

SB: INSIDE THE MIND

“I HAD A 
FLAIR FOR ART 
BUT UNFORTUNATELY, 
AT THAT TIME, 
THE SCHOOL I 
ATTENDED DIDN’T 
HAVE MANY OPTIONS 
FOR ARTISTS SO 
THEY SENT ME ON 
WORK EXPERIENCE 
TO A HAIRDRESSING 
SALON. I LOVED IT! I 
MUST HAVE MADE A 
GOOD IMPRESSION 
AS THEY OFFERED 
ME A JOB AND THE 
REST AS THEY SAY ‘IS 
HISTORY’.”

70

WHAT’S BEEN YOUR BIGGEST 
SUCCESS?
Dissolving the business 
partnership and going out 
alone.

HOW DO YOU KEEP YOUR STYLE 
CURRENT AND YET STILL TEND 
TO YOUR CLIENTS’ NEEDS?
Researching different areas 
of fashion and then being 
able to translate that look on 
a commercial level, which 
would be appealing to the 
consumer.
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HAIR: 
CHRISTIAN WILES
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TRENDING 
TRESSES

SB:FASHION

72

FROM THE RUNWAY STRAIGHT 
TO THE SALON FLOOR: TAKE 
INSPIRATION FROM THIS 
SEASON’S RUNWAY LOOKS…

WORDS: FIONA WARD

THE SPRING/SUMMER 2018 CATWALKS SAW A 
CONTINUATION OF A MOOD THAT’S BEEN PERFECTLY 
APPARENT FOR THE LAST FEW SEASONS: ONE SIZE 
DOESN’T FIT ALL WHEN IT COMES TO HAIR. 

WHETHER IT WAS COLOUR, CUT, STYLE OR FINISH, 
IT’S BECOMING CLEAR THAT THERE ARE NO LONGER 
BOUNDARIES BACKSTAGE. MORE THAN EVER, LEAD 
STYLISTS ARE ENCOURAGED TO WORK WITH EACH 
INDIVIDUAL MODEL TO CREATE A LOOK THAT WORKS 
– WHILE COMPLIMENTING AN OVERRIDING BRIEF, OF 
COURSE. 

THIS TIME AROUND, THERE WAS AN ASSORTMENT 
OF PERSONAS THAT EMERGED FROM THIS 
DIVERSITY, RESULTING IN AN ARMY OF ‘CLANS’ 
THAT MADE UP THE MOST PROMINENT TRENDS. 
“WHAT MAKES THIS SEASON’S HAIR LOOK 
REALLY FRESH COMES DOWN TO THE APPROACH 
– IT’S NOT ABOUT BEING PRECIOUS, IT’S ABOUT 
LETTING THE HAIR AND THE CHARACTER SPEAK 
FOR ITSELF,” SAYS EUGENE SOULEIMAN, WELLA 
PROFESSIONALS’ GLOBAL CREATIVE DIRECTOR AND 
GHD AMBASSADOR. SO WITHOUT FURTHER ADO, 
MEET THIS SEASON’S MUSES…

PHOTO CREDIT: MARCHESA RETRO 
ROCKABILLY
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RETRO 
ROCKABILLY

A sense of wistfulness for decades 
past was certainly apparent once 
again this season, as evocative 
hairstyles were used to further 
push the eighties shoulder pads, 
nineties print revival and seventies 
rockstar vibes [to name just a few] 
on the catwalks. 

At Marchesa, classic french 
twists were given a retro feel with 
plenty of beehive-style volume at 
the hairline, while at Temperley 
London, simple braided ponytails 
were fi nished with a vintage-
feeling printed headscarf.
 
Leading the hair teams for both 
shows was Moroccanoil’s global 
ambassador Antonio Corral Calero, 
whose hero products included 
the brand’s Dry Texture Spray 
and classic Treatment for prep. 
Accessories were certainly key: 
bow-tied head scarves were also 
prevalent at Derek Lam, while at 
Miu Miu, sixties mod-style hair 
adorned a variety of low-slung 
styles.

Fashion went back even further at 
Erdem, where in his own words, 

L’Oréal Professionnel’s 
Anthony Turner was 
inspired by “when 
the Queen of England 
went dancing in a 
forties Harlem Jazz 
club” for his faux fringe 
and tonged ponytails, 
which he accessorised 
with a chic black 
bow. To create those 

classic-looking bangs, separate 
a triangular fringe section at the 
front, backcomb this section, then 
roll it up, tucking it under to create 
an asymmetric faux fringe. Secure 
with an exposed bobby pin.

Inspired? Why not try creating your 
own spring/summer moodboard for the 
salon so your clients can get excited 
too. Which tribe will you join?

classic-looking bangs, separate 
a triangular fringe section at the 
front, backcomb this section, then 
roll it up, tucking it under to create 
an asymmetric faux fringe. Secure 
with an exposed bobby pin.

Inspired? Why not try creating your 
own spring/summer moodboard for the 
salon so your clients can get excited 
too. Which tribe will you join?

AS SEEN IN:
ERDEM,

TEMPERLEY,
MARCHESA

PHOTO CREDIT: ERDEM

PHOTO CREDIT: ERDEM

PHOTO CREDIT: TEMPERLEY LONDON

PHOTO CREDIT: MARCHESA
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Most fashion fans were glad to 
see a return to the golden days 
of glamorous fashion houses and 
iconic supermodels this season 
– most notably with Donatella 
Versace’s glitzy tribute to her 
brother Gianni, complete with 
original ‘supers’ Naomi Campbell, 
Cindy Crawford, Helena 
Christianson, Claudia Schiffer and 
Carla Bruni. 

Following suit were Balmain, 
where fl owing, glossy, 
conditioned locks were the order 
of the day, and Julien Macdonald, 
for which Adam Reed opted 
for straight and smooth hair 
to complement the metallic 
designs. 

“When we saw the collection it 
was immediately clear that super-
glamorous hair was required,” he 
said of the look, which although 
unchanging for each girl, was 
customised by letting the parting 
fall where it suited each model 
best. 

The ultra-luxe look was pushed 
even further at Dries Van 
Noten, where Sam McKnight 
chose to apply a row of 
sparkling rhinestones along 
the side-parting of his sleek, 
minimal ponytails with a 
‘broken hairline’ – in-keeping 
with the stones that also adorned 
the models’ eyes and lips. 

To keep the fi nish sharp, 
double-sided wig tape was used. 
“Keeping a small silhouette with 
high shine mirrored the 
tailoring of the collection, while 
the natural textured ponytail 
at the back kept it cool and 
nonchalant,” Sam explained. 

“KEEPING A 
SMALL SILHOUETTE WITH 
HIGH SHINE MIRRORED 
THE TAILORING OF 
THE COLLECTION, 
WHILE THE NATURAL 
TEXTURED PONYTAIL AT 
THE BACK KEPT IT COOL 
AND NONCHALANT.”

GLITTERING 
GLAMOURPUSS

customised by letting the parting 

with the stones that also adorned 

double-sided wig tape was used. 
“Keeping a small silhouette with 

AS SEEN AT:
DRIES VAN NOTEN,

JULIEN MACDONALD

PHOTO CREDIT: JULIEN MACDONALD

PHOTO CREDIT: JULIEN MACDONALD

PHOTO CREDIT: DRIES VAN NOTEN

GRUNGE
GIRL
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There was an undoubtedly 
rebellious theme among this 
year’s spring summer offering 
– everything from wet-look 
texture to mussed-up fl yaways 
combined with distinct musical 
infl uences for a new take on 
rock-chic. 

At Tommy Hilfi ger, Eugene 
Souleiman was inspired by the 
rock concert feel of the show – 
the loose, nonchalant feel of the 
hair was chosen to contrast the 
more glamorous makeup of the 
models. 

“Each look was individual, 
diverse and imperfect. I created 
an anti-cosmetic approach to 
the hair,” he said of the look 
backstage. “The hair needed to 
look unwashed, as if a couple of 
days old from dancing away at 
your favourite gig.” 

In a similar vein was the 
look at Topshop, where lead 
stylist Duffy created what she 
dubbed the ‘lazy wave’ with a 
deep side parting for the high 
street brand’s latest collection. 
Prepping the hair texture with 
a combination of Tecni.ART 
Pli and Tecni.ART Wild Stylers 
Beach Waves, the session stylist 
referenced classic Versace 
campaigns in his inspirations 
for the look, which was fi nished 
with a tiny amount of oil dragged 
through the hair, adding to the 
lived-in, or even sweaty, feel for 
a modern take on the traditional 
summer wave. 

Equally unkempt were the 
textured waves at Paco Rabanne 
and Alexander Wang – the 
latter of which Guido Palau led 
the backstage team for, using 
the ghd Air hairdryer with a 

diffuser to mimic the process 
of allowing the hair to air dry. 
“When considering natural 
hair, people tend to assume 
that the end result will be 
messy. That’s absolutely 
not the case,” he said of 
the look.  

 

GRUNGE
GIRL

AS SEEN AT:
TOPSHOP,

TOMMY HILFIGER,
ALEXANDER WANG

In a similar vein was the 
look at Topshop, where lead 
stylist Duffy created what she 
dubbed the ‘lazy wave’ with a 
deep side parting for the high 
street brand’s latest collection. 
Prepping the hair texture with 
a combination of Tecni.ART 
Pli and Tecni.ART Wild Stylers 
Beach Waves, the session stylist 
referenced classic Versace 
campaigns in his inspirations 
for the look, which was fi nished 
with a tiny amount of oil dragged 
through the hair, adding to the 
lived-in, or even sweaty, feel for 
a modern take on the traditional 
summer wave. 

Equally unkempt were the 
textured waves at Paco Rabanne 
and Alexander Wang – the 
latter of which Guido Palau led 
the backstage team for, using 
the ghd Air hairdryer with a 

diffuser to mimic the process 
of allowing the hair to air dry. 
“When considering natural 
hair, people tend to assume 
that the end result will be 
messy. That’s absolutely 
not the case,” he said of 
the look.  

PHOTO CREDIT: ALEXANDER WANG

PHOTO CREDIT: TOMMY HILFIGER

PHOTO CREDIT: TOMMY HILFIGER

PHOTO CREDIT: TOPSHOP

FASHION_MARCH.indd   75 28/02/2018   11:52



76

Give your clients the power to prolong the 
life and look of their extensions with the new 

Wet Line range from Zen Hair. Formulated 
to work with the brand’s luxury lengths, the 
shampoo, conditioner and serum trio comes 

free of sulphates, parabens and sodium chloride 
to ensure the hair isn’t compromised. With 

active ingredients including kakadu plum and 
wheatgerm oil, the aftercare products clarify, 

detangle, moisturise and renew shine with little 
effort, ensuring the hair keeps its original vitality.

RRP: £33 FOR THE FULL RANGE ZENHAIR.CO

Channelling such fi fties style rebels as Elvis, 
Marlon Brando and James Dean just got easier, 

thanks to Fudge Professional’s latest styling 
saviour for gents. The medium-hold Vinyl 

Pomade combines texture with shine, and 
even conditions the hair thanks to nourishing 
coconut, palm and castor oils. Perfect for the 
classic-meets-contemporary, polished styles 

we’re seeing on this year’s catwalks. 
RRP: £13.95 FUDGEPROFESSIONAL.COM

OLD SCHOOL, 
NEW SCHOOL

LONG-LASTING 
RESULTS 

STRIP HAIR BARE

GET CAMERA-READY

JUST A FEW MONTHS INTO 2018 AND INNOVATIONS IN HAIRCARE AND COLOURING TECHNOLOGY HAVE ALREADY HIT NEW 
HEIGHTS. THIS LOOKS SET TO BE A YEAR FOR PUSHING BOUNDARIES. 

THE KIT BAG

New professional hair brand Urban Alchemy 
has landed in the UK, bringing salons its 

deep-cleansing treatment, Opus Magnum 
Signature Cleanse. This 100 percent vegan 

powder, when combined with water, creates 
a gel-like substance that’s applied at the 

backwash and rinsed off after a fi ve-minute 
minimum. It works to remove all silicone, 

mineral and metal deposits, as well as 
plastics and residues, while strengthening 
the hair structure and promoting growth. A 
potential game-changer. SALON PRICE: £49.99 

URBAN-ALCHEMY.COM

What makes hair look perfect on TV? Body, 
shine, strength and smoothness – which is 

exactly what R+Co had in mind with its new 
Television range. The shampoo-and-conditioner 

duo promises to inject hair with weightless 
moisture, while removing impurities and 

maintaining the scalp’s optimal oil balance. 
Naturally occurring glycerin is one of the 

hero ingredients alongside deep conditioning 
babassu seed oil and detoxifying juniper berry 

extract. Getting ready for your close-up is 
suddenly a fuss-free affair.

RRP: SHAMPOO £27; CONDITIONER £28.50 RANDCO.COM

SB:PRODUCTS

Ghd continues to raise the [gold] bar 
in the must-have tool stakes with 
its limited edition 18k gold styler in 
conjunction with the launch of the 

new ghd gold styler. Just 10 of the super-luxe 
tools  — worth over £1,000 each — have been 
produced but you can easily upgrade your tool 
kit with the ghd gold styler. Inside its box you’ll 
find an aptly named ‘golden ticket’  that you 
can use to register your entry. to bag an 18k 
gold styler too. As if we needed an incentive.  
RRP: £139 for the ghd gold ghdhair.com

Cut back on blowdry 
time with the new 
Vented Speed 
collection from 

WetBrush. Introducing 
Aero technology, these 
round brushes feature nylon 
bristles and ergonomic 
rubber handles for easy 
control, as well as a nifty 
sectioning pin that slots into 
the end. With small, medium 
and large brushes available, 
the quick-drying tools will 
make light work of all hair 
types. RRP from £21.99 
thewetbrush.com

MIDAS 
TOUCH

LIKE THE 
WIND100%

VEGAN

GREAT
FOR

EXTENSIONS
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SCULPTED HOLD

Do you suffer from dry eczema-prone skin 
from a full day in the salon? A promising 

solution has arrived in the form of 
HydraNure, a natural, organic cream that’s 
already seen huge success treating infant 

eczema in tests carried out by the TalkHealth 
Partnership. Five plant-based ingredients are 
gentle and healing for skin, while vitamin E 

acts as a natural and nourishing preservative. 
There are no chemical or skin irritants such 
as parabens, perfume or liquid paraffi n, and 
the good news is this vegan-friendly cream 
works well for adults as well as babies and 
can even double up as a daily moisturiser.

RRP: £14.99 HYDRANURE.COM

BABY-SOFT SKIN

Italian brand Alter Ego is stepping up 
its toning game with a new addition to 
its Arganikare Silver Maintain range. 
The Miracle Color conditioner joins 

the popular anti-yellow shampoo – both 
designed for bleached, blonde or grey hair 
to neutralise brassy tones. Key ingredients 
in the range include goji berries to prolong 
colour intensity, argan oil for moisture, aloe 
vera to soothe the scalp and antioxidant 
vitamin E. The conditioner, which contains a 
violet pigment, leaves hair with softness and 
shine after restoring its cool tones. RRP: £9.95 
sweetsquared.com/spotlight-on-alterego

If your short-haired clients favour texture 
and hold without the chemicals, Control 

Clay from Organic Colour Systems is 
surely a winner. The latest addition to 
the brand’s Control styling range, it’s 

formulated with both Amazonian white 
and bentonite clays to simultaneously 

detox, soothe and retain moisture in the 
hair, while achieving a textured, matte 

fi nish that stays put. Vegetarian friendly. 
RRP: £13.95 

ORGANICCOLOURSYSTEMS.COM

SB:PRODUCTS

Dark Stag continues to endow the 
kit bags of the most stylish barbers 
with its latest offering — the Buffalo 
leather strop. Designed for polishing 

the blade of your cut-throat razor for the 
sharpest finish and the most luxurious wet 
shave experience, the strop features a padded 
handle for comfort and a handy attachment 
wall for hanging up between uses. A few passes 
over the blade before each use helps to ensure 
a smooth glide of the blade and the closest 
possible shave for your clients. RRP: £30 + VAT 
darkstag.com

HAVE A 
STROP

BANISH 
THE BRASS

The last thing fi ne hair needs is to be weighed 
down with product, which is why Marula Oil 
has launched a light collection that creates 

body with a featherweight formula. The Rare 
Oil Volumising shampoo and conditioner 

work to strengthen and give fi ne hair lift while 
sealing split ends, after which the Rare Oil 

Style Perfecting Serum gives the lightest and 
softest fi nish without greasiness. A touchable 

treat all round. RRP: SHAMPOO £21.95; 
CONDITIONER £23.95; SERUM £26.95

PAUL-MITCHELL.CO.UK

LIGHTWEIGHT 
LUXURY

77

SPIRITED SEATING
Bringing ambience to your salon could be as 
simple as refreshing the furniture, and the 

Zen series from Takara Belmont is designed 
for exactly that. With champagne or black 
metalwork and earthy upholstery tones, 

these minimalist salon and matching waiting 
chairs offer a calming oasis for clients 
in a frantic everyday world. And with a 

contemporary mirror unit, coordinated trolley 
and styling stool in the range, stylists are 

well catered-for too. Robust, functional and 
great looking – what’s not to love?

RRP FROM £340 TO £5,000 [LEASING OPTIONS 
AVAILABLE] TAKARAHAIRDRESSING.CO.UK

FOR 
BLONDES

BABY-SOFT SKIN

GREAT
FOR

BLADES
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As all stylists know, healthy hair begins 
with a healthy scalp, and for clients 

concerned with thinning, it’s the best 
place to start. Tea Tree Scalp Care has 

based its latest product on just that: the 
Anti-Thinning Root Lift Foam is designed 

to add volume and texture to fi ne and 
thinning hair while optimising scalp 

health. Infused with the brand’s own 
Regeniplex technology, along with vitamin 
E, panthenol and corn starch, the foam’s 
three-step process involves helping slow 

shrinking hair follicles, expanding and 
strengthening the follicles and extending 
the growth and resting phase of the hair 
cycle. RRP: £17.95 PAUL-MITCHELL.CO.UK

SCALP-FRIENDLY 
VOLUME

O ur love for platinum is going 
nowhere, and for clients wishing 
to follow the likes of Kim and 
Gwen, luxury brand Gold Class 

has added the shade to its base colour 
range of pre-bonded extensions. Founder 
Inanch Emir explains how the high-
quality Indian remi cuticle hair is carefully 
bleached to remove any yellowish grey 
tones. The resulting Platinum White hair 
can also be custom-toned to clients’ desired 
shade, without compromising on the 
condition. RRP: £2.60 per strand for 40cm 
hair goldclasshair.com

W hether caused by stress, diet, 
hormones or genetics, hair loss 
can be hugely distressing. With its 
reformulated Fanelan Synergie 

capsules – part of the Methode Regenerante 
range – La Biosthetique has developed a way to 
fight it. They work by balancing out nutritional 
deficiencies and supplying the hair roots with 
vital vitamins, minerals and trace elements from 
within. Combined with the Bio Fanelan ampoules 
that are applied externally to extend the hair’s 
growth phase, clients can tackle both loss and 
growth disorders. RRP: £40.50 biosthetique.co.uk

GROWTH 
FROM 
WITHIN

WHITE 
HOT

Adding volume and length needn’t 
take hours of painstaking work. In fact, 
Secret Hair is fi nding its Tape-In hair 
extensions are fast becoming one of its 
bestsellers. Incorporating luxury Remy 
hair that promises not to shed or tangle, 
the fl at wefts are ideal for fi ne-haired 
clients, who can have a head of fuller, 
thicker hair in as little as 45 minutes. 
Available in 12 colours, spanning jet black 
to platinum blonde, the mini wefts are 
attached with durable tabs that are easily 
replaced, meaning clients can enjoy long-
term wear despite the short application 
time. RRP: £79.99
SECRETHAIREXTENSIONS.CO.UK

MADE FOR SPEED

KEEP IT UP
Therapi, the new luxury-meets-affordable 
brand on the block, continues building its 
portfolio with the addition of a volumising 

spray. As well as boosting volume, the 
lightweight spray adds shine and protects 

from heat damage, thanks to active 
ingredients like panthenol vitamin B5, baobab 
oil and wheat protein. A great fi nish at a snip – 

yes please. RRP: £9.99 THERAPIHAIR.COM
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WE LOVE

IF YOU’RE LOOKING FOR A PRODUCT THAT 
SELLS ITSELF, YOU NEED COLORSMASH ON 
YOUR RETAIL SHELF – ALTHOUGH IF YOU 
OPT FOR THE TEAL SHADE, WE RECKON IT 
WON’T STAY THERE LONG.

79
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IZABELLEHAMMON.COM
#COLORSMASH

Colorsmash 
Teal is a non-
permanent 
colour spray 
that lasts up 
to six washes 

– perfect for those who 
want to make a change 
only short-term [most of 
your clients, we hear you 
say]. And that’s why we 
love it. 

It’s packed with colour 
that doesn’t transfer onto 
hands, clothes or pillows 
and yet gradually washes 
out, but the magic touch 
is that it’s packed with 
goodies that hair loves.

It’s all thanks to the 

crucial ingredients such 
as aloe vera, grape 
seed extracts, avocado, 
quinoa, pot marigold 
and sunfl ower seeds. It 
leaves the hair luminous, 
touchable and soft with a 
light hold. And thanks to 
its nutrient-rich dye, it’s 
a conditioning treatment 
so doesn’t damage the 
hair like some other non-
permanent colour sprays.

It’s no commitment but 
with all the fun and all the 
retail opportunity. 

Colorsmash Teal is 
RRP £16.96, Trade Price 
£8.95 +VAT each 
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BEFORE 
AND 

AFTER
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FORMULA 1: 5MH + EXTRA BRIGHT VIOLET 
+ 9% LIQUID ACTIVATOR

INSPIRED
BE BOLD WITH ORGANIC COLOUR 
SYSTEMS. NEED INSPIRATION? HERE’S 
COLOUR GRAPHICS FROM THEIR 2018 
INSPIRED COLLECTION.

1

2 3 4

1/ Take a large section of 
hair from temple to temple 
around the crown snd then 
section into quarters. 

2/ Section each quarter into 
equal segments [you can 
have two to four segments 
depending on the desired 
result].

3/ Working around the 
head, clip up every other 
segment.

4/ Using formula 1 [below], 
colour every segment from 
root to tip that is not clipped 
up.
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KARINE’S TAKE
KNOWING THE TRENDS IS ONLY HALF THE STORY – BEING ABLE TO TAKE THEM 
AND MAKE THEM YOUR OWN IS THE REAL ART, AS KARINE JACKSON HAS DONE 
TO OCS’ INSPIRED COLLECTION.

ORGANICCOLOUR.indd   82 28/02/2018   12:20



SB:FEATURE

HAIR: KARINE JACKSON FOR 
ORGANIC COLOUR SYSTEMS  
MAKEUP: ELIZABETH RITA  

ASSISTANTS: BOBBIE MILLS AND 
REBECCA BARNES, ORGANIC COLOUR 

SYSTEMS SALON MENTORS
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CLASSIC MEETS 
CONTEMPORARY 
IN CERI CUSHEN’S 
LATEST COLLECTION. 
ON POINT.

B O L D 
A N D 
B E A U T I F U L 
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HAIR: FANOULLA DEMETRIOU 
STYLING: TIZIANA DI MARCELLI 
PHOTOGRAPHY: DAVIDE SOMETTI

HAIR: @CERICUSHENHAIR 
SALON: @METROPOLISHAIRDRESSING 
PHOTOGRAPHY: @ROBERTMASCIAVE
MAKEUP: @SASCHARAI 
STYLING: @NOWEARDESIGNS
PRODUCTS: @REVLONPROFESSIONALUK
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LIFE IS BETTER IN BLACK AND WHITE 
– AS ERROL DOUGLAS PROVES. 

E D G E
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HAIR: ERROL DOUGLAS MBE
PHOTOGRAPHY: BARRY JEFFERY

MAKEUP: ELIZABETH RITA
CLOTHES STYLING: JARED GREEN

PRODUCTS: TANGLE TEEZER
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FEMALE BEAUTY MORPHS 
AND EVOLVES. IT’S HOW 
GIRL POWER WAS BORN.

L I F E  I N 
P O R T R A I T S
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HAIR: FILIP CERRI, DANIEL GRANGER HAIRDRESSING 
PHOTOGRAPHY: DAN THOMAS 

MAKEUP: ROSEANNA VELIN 
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         THE NEW         
   GOLD STANDARD

Transform your every day. 

The new ghd gold® styler. For sleeker, smoother, healthier hair.*
To fi nd out more, speak to your ghd account manager or call 0845 3301133. #ghdgold #goldstandard

*In a test of 128 consum
ers, signifi cantly m

ore consum
ers agreed that ghd gold

® w
as better than ghd V

®
 styler for leaving hair sleeker, sm

oother, shinier and healthier looking.
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