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SEE COLOUR IN A NEW LIGHT.SEE COLOUR IN A NEW LIGHT.
The first sheer colour that‘s luminous in every kind of light.

Up to 70% more Light Reflection* & Superior Hair Protection*
Up to 100% grey/white coverage with a sheer result
Easy to get started – same 1:1 mixing ratio & Welloxon Perfect developer

For more information, contact your Wella Professionals 
Account Manager, call 01202 595700 or visit www.wella.com 

        like us on facebook

*Colour after colour, versus our biggest global competitor on a blonde shade

        

MH0835-Illumina SP - SB.indd   1 04/07/2012   12:37

your clients have 
      always dreamed of...

A BLONDE

It’s what you’ve been waiting for...

A BLONDE
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POWERFUL YET CARING, BE THE BLONDE YOU’VE ALWAYS DREAMED OF 
Join #teamBLONDE today 
Find your nearest salon at www.lorealprofessionnel.co.uk/INOA

BREAKTHROUGH
THE 1ST EVER HIGH LIFT BLONDE
COLOUR WITHOUT AMMONIA
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E X C L U S I V E L Y  I N  S A L O N S

ULTRA PURE:
        Our most beautiful, pure, high lift blonde.

ULTRA CARE:
     Hair feels soft and smooth with intense shine
        until next colour treatment.

ULTRA COMFORT:
   Optimised scalp comfort.
     No ammonia: no more odour.
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        Our most beautiful, pure, high lift blonde.        Our most beautiful, pure, high lift blonde.

     Hair feels soft and smooth with intense shine

ULTRA COMFORT:
   Optimised scalp comfort.
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STYLING: VANESSA BELLUGEON
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Kicking off we’ve been speaking to 
some of the salon owners out there 
who have faired this notoriously 
unpredictable period. Head to pages 
56 to 61 for their insight on staff 
holidays, motivating your staff and 
getting clients through the door.

Never ones to forget about the 
importance of planning and education 
for longevity in business we’ve also 
caught up with some of the brands 
and salons out there who have earnt 
their stripes through decades of hard 
work. See who’s celebrating their 
anniversary this year and the hiccups 
they faced along the way.

May’s issue also sees us pin down 
one of the busiest men in hairdressing: 
Errol Douglas MBE. And he’s only 
going to get busier after accepting the 
crown of President of the Fellowship 
for British Hairdressing. It’s always a 
pleasure talking to Mr D and we hope 
you enjoy reading it as much as we 
liked writing it.

For our fi nal words, happy reading – 
we’ll keep our fi ngers crossed you’re 
able to do it in the sunshine.

‘til next time.

Jo Charlton
Publishing Editor
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Spring has fi nally sprung and 
the girls in the SB offi ce can’t 
get enough of the sunshine. 
And because we’re hoping it’s 
here to stay we have a special 
Summer Focus in this issue 
delving into the matters that 
will affect your salon in this 
fabulous season.

Hair: Sean tetlow and Leah Walton, 
The Colour Room, UK
Makeup: Yacine Diallo

Clothes Styling: Vanessa Bellugeon
Photography: Alexander Neumann
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BREAKING 
NEWS

Over 1,000 of the industry’s most artistic 
hairdressers are expected to gather inside 
Grosvenor House, Park Lane on Monday, 
June 3, to celebrate Hair Inspired by 
Fashion for a memorable 58th L’Oréal 
Colour Trophy Grand Final. 
 
The evening will open up with a stunning 
catwalk show by four of the industry’s 
most creative hairdressers, Ken Picton, 
Charlie Miller, Jo Hansford and Alan 
Edwards. This show will fuse bold, fashion-
led colour statements with exclusive 
collection pieces from designers including 
Felder Felder, Maria Grachvogel, Bernard 
Chandran and Aminika Wilmont.
 
“It is always so exciting to be part of the 
L’Oréal Colour Trophy Grand Final, the 
event is constantly evolving and is exactly 
what the industry needs.” says Jason 
Miller, from Charlie Miller.
 
The second show of the evening will be 
from the highly acclaimed Trevor Sorbie 
MBE and the Trevor Sorbie Artistic Team, 

THE DATE IS SET

DOING GOOD

who are set to take the 
audience through a magnificent 
and beautiful journey. 
 
The evening will climax with the award 
announcements including the 58th 
L’Oréal Colour Trophy Men’s image 
Award, Young Colourist Award and 
Mizani Afro Look Award. Hundreds 
of nervous hairdressers from 
across the UK will be on the edge 
of their seats as the wait to hear 
if they’ve won the prize of a Year 
of Dreams.

Hair aficionado Toni Mascolo OBE presented a 
cheque for £700,000 to London King’s College 
Hospital after making a pledge to raise much-
needed funds for the landmark centre.

The money donated has helped to create a 
state-of-the-art Toni&Guy ward where children 
from across the UK and beyond are treated for 
illnesses such as Sickle Cell Anaemia.

He was joined by fellow trustees, 
fundraisers and members of the Variety 
Club for the cheque presentation at 
London’s King’s College Hospital, 
followed by a tour of the newly-
refurbished ward. 

Now the ward not only provides specialist 
care but also creates a bright and pleasant 
environment for patients, with the addition of 

a large play area and private rooms with beds 
provided for parents to stay close to their children.

This cheque brings the Charitable Foundation’s 
fundraising total to over £1.7 million.

A VISION

Trevor Sorbie Art Team member Anna 
Chapman shot a stunning collection for 
Vision China that we just had to share.

Talking about the shoot she says: “I loved 
working with Markn the photographer. 
We collaborated for months working and 
developing the emotion that he wanted to 
create in his story.”

See them all at models.com/work/vision-
china-unpredictable-me

News_May.indd   8 24/04/2013   17:18
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To introduce the styling community to the 
new ghd eclipse, the ghd team embarked 
on a seven day tour of the UK & Ireland. 
And for the fi rst time they were joined 
at every venue by a guest artist from a 
glittering rosta including Zoe Irwin, Ken 
Picton, Kay McIntyre, Bruno Marc and 
Errol Douglas. 

During the show the packed crowds 
were shown the amazing effects of 
using ghd eclipse on even the most 
challenging hair and how with a single 
stroke hair is transformed. The ghd art 
team showcased their inspirational looks 
and were then joined onstage by ghd’s 
guest artists. 

After the show the stylists were able to 
put into practice what they’d seen in the 
trial and demo area. Every salon also left 
with a goodie bag that contained their own 
ghd eclipse styler to take back to the salon 
and introduce to their team of stylists 
and clients.

Jo Robertson, ghd’s Head of UK and 
ROI Education, said: “This has been an 
amazing tour. I haven’t seen a reaction
like this since ghd fi rst launched 12 
years ago. It was fantastic to have so 
many guest artists joining us onstage 
and we’ve been totally overwhelmed by 
the feedback we’ve had from everyone. 
Very exciting times!”

ECLIPSE TOUR

kentsalon.co.uk
AGENTS NOTE:

If you would like to represent our unique range
please contact Marcia Cosby on 01442 232 623

Order your exclusive salon only range online. 

Not your typical hair brushes but a new 
range of 17 precision tools, crafted with 

unquestionable quality for those seeking 
perfection from their kit. These brushes

aren’t available on the High Street.  

100%
PROFIT

RETURN
ON RRP.
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BREAKING 
NEWS

L’Oreal Produits Professionnels and Maletti 
Presence Paris have joined forces with 
Giovannoni Design to create Green First, an 
environmentally focused salon furniture range 
that utilises renewable resources and has 
minimal environmental impact.

Designers Stefano and Elisa Giovannoni 
took great pains to ensure Green First’s 
environmental focus didn’t detract from 
comfort and practicality. The result is a 
range of chairs, mirrors and backwashes 
that appeases the eye, the body and the 
conscience.

As well as utilising recycled, sustainable 
and ethically sourced materials and having 
an energy efficient, low CO2 manufacturing 
process, Green First delivers energy savings 
to the salon through low energy lighting and 
reduced water consumption.

The features include a water flow rate reducer 
on washbasins and the use of zero-mileage 
sustainable forestry woods and 100 percent 
recycled aluminum for the framework. Even 
the folds in the fabrics are made using class 
E glues with very low formaldehyde content, 
and the coatings are certified eco-sustainable 
paints.

Green First is currently awaiting confirmation 
of its Carbon Zero certification*, but it has 
already been awarded to Maletti’s state-of-the-
art eco factory where the furniture’s produced.

*Carbon Zero” certification as per UNI ISO 
14064 standards    
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GREEN FIRST

TRENDSETTER

Session styling supremo and Fudge Senior 
Artist Snowden Hill presented an exclusive 
press workshop to talk through the trends 
that he predicts will be big in the salon for 
autumn winter 13.

The first, Skinny Hair, is defined by that 
“just taken your hat off look”, while at the 
other end of the scale, Blown Out perm 
has been reinvented with smooth, side 
parts and teased, textured waves.

The wet look is also continuing its 
fashion moment as seen at Prada 
for a deconstructed look. Snowden 
recommends Fudge Hair Gum for this, 
whereas for The Punk Rocker, Fudge 
Hair Cement will be your statement 
item – although we think this one may be 
reserved for your more daring clientele.

Huge congratulations 
to all the staff at Alison 
Jameson Consultants 

who are celebrating 20 
years in business. It’s a 

great achievement.

News_May.indd   12 24/04/2013   17:19



sustainable luxury 
ETHICALLY MADE & CARBON NEUTRAL

The Green First Collection is made from 100% ethically sourced, sustainable and recycled materials using ‘zero-carbon’ production techniques.

MALETTI UK - 56 Ayres Street
London SE1 1EU - London Bridge station 
Tel 0203 207 2032 - info@maletti.co.uk 
www.maletti.co.uk 
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BREAKING 
NEWS

Wella Professionals is once again 
searching for the next big stars in 
hairdressing as they open Generation 
NOW for entries. The 12 month mentoring 
programme will see the new team fulfill an 
amazing year, working alongside some of 
the biggest names in hairdressing that will 
frame each of their careers.  

“From photo shoots and shows to working 
backstage at London Fashion Week, these 
experiences build confidence, passion 
and knowledge,” says Sheila Jackson, 
Education and Events Manager for Wella 
UK and Ireland.

For your chance to be part of the Wella 
Professionals Generation NOW Team 2013 

call 0845 6018 128, text “GENNOW” with 
your name and salon address to 82727 or 
email wellaevents.im@pg.com or to get an 
entry form posted to you. Make sure you 
enter before June 10, 2013.

Nikki Rice, from McIntryes did it and she’s 
never looked back: “Generation NOW has 
not only boosted my confidence, but it’s 

given me the opportunity to take what I’ve 
learnt back to the salon floor.”

12

It’s an exciting year ahead for the new Saks A 
Team members who will see their talent and 
creativity nutured for the next 12 months. 

A massive congratulations goes to the new 
2013 members: Zoë Zeus Taylor, Bishop 
Auckland; Nick Roddam, Darlington; Kiran 
Bagha, Heston; Grace Dalgleish, Lytham; 
Rachael Hall, Lytham; Kayleigh Day, Milton 
Keynes; Sami Goldsborough, Redcar; Toby 

Charles, Crace-Eales, Saffron Walden; Nick 
Waldron, Scunthorpe and Natasha Rodrigues, 
Yarm. 

It’s an incredible opportunity for stylists to try 
something a little different to what they’re 
used to and explore the wonderful world of 
haute couture hair, with the knowledge and 
expertise of the Saks Art Team and the Saks 
Creative Directior, Alison Dace. 

“The Saks A Team is all about creativity, 
cultivating skills and lots of hard work,” says 
Alison.  “The opportunity to join the A Team 
is open to any stylist in the Saks salon 
network, but rigorous testing ensures only 
a few are granted a place in the exclusive 
team per year. The A Team provides valuable 
training to those wanting to explore their 
creativity; progressing stylists from following 
hair trends to creating them.”

THE A TEAM

ONES TO WATCH

News_May.indd   14 24/04/2013   17:25



The Saks group offers exceptional hair, 
beauty and management education for 
franchisees and their teams, which sets this 
hair and beauty salon group apart from the 
rest. And it’s all provided for free!

Saks understands the importance of offering 
top-notch training to its franchisees and salon 
teams. It helps develop new skills, engages 
and motivates and ensures a network of highly 
trained experts that can thrive in the difficult 
financial market. And, as Saks is officially 
recognised as one of the UK’s top training 
providers, there’s few doing it better.  

EDUCATION FOR ALL
A comprehensive career plan is provided to 
everyone, from trainee to franchisee. Classic 
and advanced expertise is taught alongside 
commercial, management and customer 
skills – enabling franchisees to deliver Saks’ 
special brand promise while building a 
successful salon business. Moreover, it’s all 
provided completely free of charge to Saks 
franchisees and their teams. 

FOR FRANCHISEES
Training for franchisees and managers is 
ultimately aimed at helping build a successful 
business with a range of management 
workshops covering Marketing, Financial 
Control, Recruitment and Employment,  
Appraisals, Team Meetings, Customer Care, 
Front of House, Sales and Retail Skills. 

The workshops take place at the Saks 
Academies and are run by Senior Managers 
from Saks and leading industry experts. 

Seeing the best management skills in 
practice is the best way to prepare for your 
new business with Saks, which is why 
practical management training is delivered 
by established mentor franchisees. There is 
also ongoing one-to-one education available 
between Saks’ Business Development 
Managers and individual franchisees.

Franchisees and managers are encouraged 
to use the skills they’ve learnt from day 
one to help with the running of the salon 
in conjunction with the Saks Policy and 
Operations Manuals.

FOR STYLISTS
Stylists are also catered to with education 
delivered by the Saks Art Team – a group of 
renowned educators who travel the world 
teaching Saks’ sought-after philosophies and 
techniques while juggling shoots, shows and 
session-styling commitments.

They’re responsible for annual campaign 
collections of signature trends and techniques 
around cutting, colouring and styling that 
become an integral part of Saks’ marketing. 

The Saks Art Team also hosts advanced 
training sessions throughout the year, with 
the whole objective for pure inspiration rather 
than being linked to Saks’ consumer strategy 
of commercial, wearable looks.

Stylists are trained in the new collections 
in Saks’ in-house Academies, while Saks’ 
compulsory hair training, Simply Saks – 
The Knowledge, ensures all Saks stylists 
are experts in its signature haircuts and 
techniques.

Furthermore, Saks stylists have access to 
a full range of varied educational seminars 
where they can hand pick the areas they 
need to further develop – from classic cutting 
and colouring to creative colouring and 
dressing long hair.

The entire Saks network also enjoys in-salon 
visits from members of the Saks Art Team 
for more personalised, salon-specific creative 
education.

Other opportunities include the Future Art 
Team Programme, which provides an outlet 
for stylists wishing to develop their skills with 
the ultimate aim of joining the Saks Art Team. 
The A Team is a further opportunity aimed at 
stylists wanting to grow their creativity and 
develop session skills.  

As part of these year-long initiatives, stylists 
assist at seminars, shoots, shows and 
backstage at star-studded events returning to 
their salons inspired and full of enthusiasm.

WHAT 
MAKES
SAKS
SPECIAL

Interested in joining the Saks network?
Saks has fantastic opportunities for ambitious 
hair and beauty professionals to open a new 
Saks salon, take over an established one or 
convert an existing salon. With a minimum 
investment of only £12.5k and finance readily 
available, what’s not to like? 

Call 0845 678 0290, visit saks.co.uk or email 
franchising@saks.co.uk to find out more.

“There’s no stone left unturned 
when it comes to education 
at Saks; the training inspires 

and motivates, improves 
performance and ensures 

Saks people really are experts 
in looking after the customer 

and all things hair and beauty!” 
Claire Denyer,  Franchisee of 

Saks Kings Hill

Sak_Advertorial.indd   1 24/04/2013   16:32



SURPRISE SURPRISE

The Mayfair Hotel, London played host to 
the surprise 30th Anniversary Party of the 
award-winning HOB Salons group.

The three directors, Akin Konizi, Clive 
Collins and Paul Simbler, were led to 
believe they were attending a charity 
boxing event with General Manager Sean 
Dawson, only to be surprised by over 140 
friends and family who had gathered to 
celebrate this milestone.

Supported by Business Partners Wella 
Professionals, the evening kicked off with 
an informal champagne reception where 
guest gathered to stun the trio on their 
highly anticipated arrival. Guests were 
then led to the private cinema where they 
were served with branded popcorn, as 
they enjoyed an hour-long documentary 
on the incredible 30 years HOB Salons 
has given to the industry.

Taking to the stage, Wella Professionals 
Managing Director for UK & Ireland Daniel 
Minney delivered a moving tribute about 
the special relationship they share with 
the “HOB boys”, while Sean spoke on 
behalf of the whole company saying: 
“As Paul Simbler says...it’s all about the 
people, but tonight, on behalf of ALL our 
people, we want to say thank you.”

Next onstage was the Guest of Honours 
Akin, Clive and Paul, and in an emotional 
response they thanked everyone for the 
evening.

BREAKING 
NEWS

Wella has once again created a Business 
Network Event to inspire and motivate all 
those that attend and it’s due to take place 
on July 1 and 2 in Oxfordshire. With an 
agenda around some of the most pressing 
issues facing the UK’s small and medium 
businesses, the event will bring together 
a great line up of highly respected, 
thought-provoking speakers to share their 
perspectives.

Through a series of interactive sessions, 
participants will be discussing the future 
of the high street, the ever-increasing 
influence of digital media and the 
importance of taking the 360° approach 
to serving the customer on a multitude of 
platforms.

This two-day event is designed to equip 
you with the knowledge and information 
that will enable you to move forward 
with your business planning and ensure 
you stay ahead of the competition so it’s 
definitely one not to be missed.

Speakers for 2013 include event host 
Michael Douglas, David Coutlhard, Mark 
Gallagher, Alex James, Dave Fishwick, 
Siemon Scamell-Katz and Shaa Wasmund.

Business Network Live is YOUR chance 
to take some time away from the salon 
environment, socialise with new contacts 
and meet up with old friends so immerse 
yourself in a totally different form of 
business support.

THE BUSINESS
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Good business is about well thought out decisions 
and an ever-expanding knowledge base. Which 

probably explains why you can’t get enough of our 
business know-how and in-depth advice on all 

things hairdressing.

P18 HOW TO GET LONGEVITY IN BUSINESS

P27 GOT FIVE? THAT’S ALL YOU NEED TO GET UP 
ON THIS MONTH’S BUSINESS ISSUES

•  FIVE ON THE BUDGET
•  FIVE ON BUSINESS EDUCATION 
•  FIVE ON THE GOLDEN HOUR

P36 QUESTION TIME WITH ERROL DOUGLAS 
MBE: THE NEW FELLOWSHIP PRESIDENT
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WHO: TONI&GUY
CELEBRATING: 50 YEARS

Toni Mascolo: Toni&Guy started 
in Clapham in 1963 but my 
hairdressing career started as a young 
boy in Italy, when I used to help my 
father in his salon after school and at 
weekends.  

Never in my wildest dreams did 
I ever imagine I would still be here 
50 years later. I think the key to my 
success is that I love what I do, I’ve 
got a great team behind me, plus we 
have the best education and brand 
image in the world. 

I guess the biggest difference 
from now to 50 years ago is that the 
world is a much smaller place and I 
now run a global salon business. I’ve 
had the opportunity to open salons 
in countries that I could have only 
dreamed of visiting in the sixties.

I think business was probably 
less complicated then – we just 
focused on offering a great salon 
service; if you worked hard and did 
great hair then the clients would 
come.  When I only had one salon to 
run, I could dedicate all my time to it 
but I’m fortunate enough to have an 
amazing team.

I think it is a great achievement 
for any company to reach 50 years. 
You see many businesses nowadays 
suffering in the current climate and 
many have been declared bankrupt. 
It is so sad to see and I feel incredibly 
lucky to have such a strong brand that 
keeps going from strength to strength.

I think every business has it’s 
challenges, but having a business as 
long as I have means I generally have 
experience of it before or if it’s a new 
issue, hopefully have the knowledge 
and experience to draw upon.

I’m still having fun and every year 
brings with it new challenges and 
excitements. I think you have to love 
what you do to be successful. I often 
tell people that I feel blessed that I’m 
doing something that gives me so 
much pleasure – work is my hobby – it 
doesn’t feel like work.

I never thought about giving up. 
Anytime that something didn’t go my 
way it ended up being a huge learning 
curve so there’s always something 
to be gained from even the most 
challenging situation.  

I’ve only ever expanded when 
there’s been a need for it. Everything 
I’ve done has been because there was 
a need. I started franchising because 
there became a time where my team 
would go up the ladder and become 
amazing artists but then they’d get to 
a point where there was nowhere else 
to go so they left. I thought to myself, 
‘I cannot keep losing my people and 
I need a solution’. That was when 
franchising was born. That way my 
team could move up the ladder even 
more, become business owners in 
their own right and continue their 
career with Toni&Guy.

British hairdressing has 
changed dramatically in my 
lifetime; education in hairdressing 
has continued to raise standards both 

Setting up a business is a relatively easy task in 

comparison to the real challenge; keeping it open 

and more importantly, thriving. That’s why we 

couldn’t resist talking to the brands, the salons and 

product manufacturers that have created longevity 

in their businesses to celebrate a momentous 

anniversary in 2013. Read on to discover how they 

got where they are today.
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“My five-year plan 
was to pay off the 

bank loan from 
my first salon, 

which I managed 
to do in two years. 

That was a great 
feeling.” 

20

here and overseas and has contributed to 
making hairdressing a respected career 
choice and an industry that makes a valuable 
contribution to the British economy.

You have to genuinely love what you do 
to succeed in this industry and continue to 
grow. I’ve never done anything in my career 
with the aim of making money, I just did a job 
that I loved and encouraged the hairdressers 
around me to do what they loved doing. 

We’re planning to celebrate all year. 
I myself am visiting lots of our International 
Franchisees and we’re planning a fifty 
festival at Knebworth house, in Hertfordshire 
for over 5,000 staff from across the world.

WHO: SALLY MONTAGUE
CELEBRATING: 30 YEARS

The salon was a bicycle shop before 
we took it over. It had huge glass windows 
and traffic lights outside so everyone had 
to stop and stare, which was the perfect 
solution for securing passing trade. There 
were only five styling stations so within 
two years I needed to expand, so I enlisted 
my father and the extension resulted in 18 
positions for stylists to work from. 

I opened for business with just my mum 
on reception and myself doing hair. It was 
daunting and exciting at the same time – I 
had no idea about business or how I would 
run it, but after six months I had six staff 
and slowly but surely the business started 
to grow.

I always had a long-term vision – I 
knew I wanted to have a hairdressing group 
rather than just one salon. 

It’s great to have a 30 year heritage 
as you have longevity. Clients know they 
can trust you and experience counts for a 
lot. They know you’re not going to disappear 
tomorrow and will be looking after their hair 
for the long haul. 

The only difficulty is never being able 
to rest on my laurels and always wanting to 
push the business further. 

My five-year plan was to 
pay off the bank loan from my 
first salon, which I managed 
to do in two years. That was 
a great feeling. I also wanted 
to partner with Kerastase but 
couldn’t afford it when I first 
opened. I managed to achieve 
that in two years too. 

After 11 years of trading, 
I decided to take the next 

big step and opened my second salon on 
Iron Gate in Derby City Centre in 1994. I 
couldn’t extend my current salon any more 
so I opened a salon that seated around 30 
clients. Each salon opening since has been 
a big decision; I’ve always looked to open 
in premium market towns on the north side 
of Derby so location – and patience – is 
everything.

If I did it all again, I would tell myself not 
to rush. When I was younger I felt I couldn’t 
turn anyone away and worked from 9am until 
10pm. I burnt myself out and I didn’t need 
to do that. I’d also tell myself to enjoy it and 
take each day as it comes. Hindsight is a 
wonderful thing though.

My advice to others is you need staying 
power and don’t let others grind you down. 
You have to be very professional and your 
standards have to be exceedingly high and 
consistent. Make sure you never finish the 
day without dealing with any problems. 

We’re having a year of celebrations 
and I’m opening salon number six on May 1 
– 30 years to the day that I opened my first 
salon. We’ll kick-start the celebrations with 
a charity ball for staff, clients, friends and 
family to help raise money for My New Hair 
and Breast Cancer Care. We want to make 
our pearl anniversary one to remember.

WHO: BALMAIN
CELEBRATING: 10 YEARS

Paul Reilly: In 2002, having been 
involved in hair extensions for over 20 
years, I was aware that most companies 
only offered London based training that was 
very expensive to access. Our aim with 
Balmain Hair was to make inspiring extension 
education available locally for salons and 
hairdressers all over the UK and Ireland at an 
accessible price.

Ten years ago, many salons still saw 
extensions as a fad or fashion trend. Now 
every hairdresser is aware that extensions 
are here to stay. Also a professional salon’s 
expectations (quite rightly) are a lot higher 
than they were 10 years ago so we’re 
constantly striving to deliver excellent service 
that outmatches that expectation.

The business was not necessarily 
easier to run 10 years ago, but different. As 
any company grows in customers, turnover 
and staff members the challenges change 
and the management style has to involve 
less hands-on and more delegation. For 
me, it becomes more about making policy 
that has long term impact and results, and 
less about making decisions that affect day-
to-day. Fortunately we have a great guy in 
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Balmain head office called Richard Guliker 
who is genius at developing new products 
and new application methods so there’s 
always something new and exciting to talk 
about.

You cannot continue to grow if you 
don’t adapt and give yourself and your 
company new challenges. The difficulty with 
any successful business is not to become 
complacent. Hairdressers reward good 
service and support so it’s vital to make 
every staff member customer focused. Do 
all you can, and then do a little bit more. 
Average is not acceptable.

We had a three year plan when we 
launched in 2003. Our main ambition was 
to establish the brand and build a solid 
reputation for good service, great education 
and excellent products. My friend, Pete 
Statham, joined Balmain in December 2003. 
His experience as a hairdresser, presenter 
and sales manager have been instrumental in 
growing the company. 

Success forces you to expand. Even in 
the last two years the business has grown by 
24 percent and 17 percent respectively. We 
now have over 20 freelance educators and 
organise over a thousand education events a 
year in the UK.

You need solid foundations and a clear 
strategy that everyone in the company buys 
in to, to be successful. 

WHO: PETER PROSSER HAIRDRESSING
CELEBRATING: 50 YEARS

Peter Prosser: I left school at 14 and 
even then I had a firm commitment to a career 
in hairdressing. Fortunately my father paid the 
princely sum of 100 guineas for me to become 
an apprentice, his only confidence being that 
“someone will always need a haircut”. 

When I first started out I thought I’d 
be retired by 40! I think my love for the 
industry and passion for my work just took 
over. Oddly enough I enjoy it more today 
than I ever did.

I understood from the very beginning 
the importance of making sure that clients 
come first. I’ve also ensured that I’m 
always up to date with the latest trends and 
techniques; neither my work nor business 
could evolve if I didn’t move with the times.

I don’t feel the business has changed 
that much in 50 years – I still face the 
same challenges when it comes to staff 
and training! Things were a little more 
straightforward though. These days, there’s 
a lot of red tape and I certainly preferred not 

relying so heavily on multi-
media.

Having a 50 year legacy 
confirms my commitment to 
both my team and our clients. 
People appreciate hard work 
and dedication and obviously, 
after 50 years in the same 
job, my experience is second to none.

Keeping on top of the trends isn’t 
always easy. Things seem to move so 
quickly now, so unless you make a conscious 
decision to immerse yourself in magazines 
and websites, you can easily get left behind. 
Fortunately I have two children who keep 
me in-line – and of course my team are at 
the forefront when it comes to what’s new.

In 1989 I thought about giving up. 
My previous partnership had split and I was 
getting divorced. I was thinking about going 
into the motor trade. Thankfully, I met Tracey 
and we set up again from scratch. I’ve never 
looked back.

I never had a five year plan; for me it’s 
always a monthly plan. I know that wouldn’t 
work for a lot of people but for me, it’s ideal. 
Obviously my partner Tracey works to the 
five year plan ethic otherwise I doubt we’d 
be here today.

As the business grew we wanted to 
grow our own staff and invested heavily in a 
stand-alone training centre here in Hereford. 
We also opened a men’s hairdressing 
salon – both of which have become hugely 
successful.

If I was passing on advice to 
somebody else, I would highlight the 
importance of a water tight contract in a 
partnership. Also, unless you’re 100 percent 
committed, you’ll struggle to become 
successful.
 
To celebrate we’re doing lots of small 
events, culminating in a week of celebrations 
in September with 50 reasons to be cheerful, 
supported by a fabulous little brochure, 
which outlines my 50 best haircare secrets.

WHO: BED HEAD STUDIO
CELEBRATING: 10 YEARS

Anthony Mascolo: Ten years ago, having 
taken the decision to work 100 percent for 
TIGI, I found myself in a position where 
I had to rebuild my team and find a new 
photographic studio. One morning as Pat 
[Mascolo] and I were leaving our Battersea 
home to take the kids to school we looked 
across the little square and saw some offices 
had become vacant. Later that day we had 

“When I first started 
out I thought I’d be 
retired by 40! I think 
my love for the 
industry and passion 
for my work just took 
over. ”
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a look at the space. We immediately saw 
the front area could be used as an office but 
what was exciting to me was the area at the 
back, which I could see would be perfect as 
photographic studio. 

I don’t really think I expected the studio 
to develop as it has. I thought we’d outgrow 
the space, which we did pretty quickly, but 
I never imagined that we’d grow in such a 
way to have an ever-expanding area and such 
a huge number of people crammed into the 
space.  The number of people working for us 
grew very quickly and my studio space soon 
became offices. Luckily for me an even bigger 
space became available, and with the arrival 
of Roberto Aguilar and Ben Cook, we had a 
big studio in which to shoot. Remarkably the 
space has continued to grow. 

The Studio is my creative home. While 
we sometimes hire bigger studios for the 
larger projects and shoots we do, Bed Head 
Studio itself is gold-dust. It’s a multi-purpose 
space that enables us to do many different 
things. For example, we shoot for TIGI 
clients for their own PR or for award shoots, 
we can use it for creative presentations, or 
for external projects and magazine shoots, 
we prep for shows, and sometimes, even 
use it for meetings. 

Pat and I are working on a 10 year 
anniversary book. We didn’t realise quite 
how much we’d done though. Perhaps that’s 
the problem of documenting every shoot, 
every event and every show. We’re also 
holding a big event in London on June 30 
and July 1, called World Release and this will 
be repeated at the beginning of October in 
Dallas. The Show is a celebration of the work 
we’ve done over the last decade but is also 
very much about the present and the future. 
And then, in true TIGI disruptive style, at the 
end of World Release, we’re having a TIGI 
After Party.

WHO: SEBASTIAN
CELEBRATING: 40 YEARS

Sebastian Professional’s journey began 
back in the seventies when J. Geri Cusenza 
invented the crimping iron. Electrifying the 
scene, she and husband John sparked a cult 
following. 

Staying true to fearless styling is the 
key to our success. Continuing to push 
boundaries and putting the stylist’s passion 
for creativity is at the heart of everything we 
stand for. We don’t want to be restricted by 
rules. We learn how to break them.

Sebastian has seen 
some amazing changes in 
40 years and we’ve come 
on an incredible journey. 
Sebastian has been helping 
to reinvent the industry 
since the seventies. 
Innovation has been key 
throughout – the eighties 
saw the first ammonia free
colour Cellophanes and the iconic Shaper 
hairspray. The nineties saw visionary 
photographer and stylist Robert Lobetta 
continuing to break convention as 
International Creative Director, fusing fashion 
and fantasy with hair. Today collaborations 
with the world’s most exciting creative 
artists continue – producing fashion-forward 
collections of artistically twisted hair couture.

Things evolve and change, nothing gets 
easier, just different.

From seeing our CULT team flourish 
and be successful at London Fashion Week, 
to working with our Sebastian UK & Ireland 
Ambassadors Adam Reed and Dom Capel, it 
sounds cliché, but no day is ever the same 
with Sebastian, it’s such an exciting brand.
 
Sebastian continues to evolve and 
we love to bring new exciting products 
to the market that enable the stylist to 
create whatever they want. One thing that 
doesn’t change is that we never stand still, 
but always think ahead. We like to stir up 
the norm and rise above the conform for 
unlimited reinvention in hair and styling – or 
un-vention as we like to call it.

To mark 40 years we’re holding the party 
of the century at Bloomsbury Ballroom on 
Monday, June 17. The event will feature 
our UK Creative Style Ambassadors Dom 
Capel and Sean Dawson plus the Sebastian 
Professional Cult Team – an event not to be 
missed. 

WHO: JO HANSFORD
CELEBRATING: 20 YEARS

Jo Hansford: I’d never thought about 
opening my own business but my 
husband encouraged me to as he felt I’d 
worked for other people for long enough and 
had the skills and talent to do it for myself 
instead. He was incredibly supportive and 
was in property so he found the original 
space in Mount street, Mayfair.

I don’t think you ever go into business 
expecting it to fail but it’s hard to imagine 20 

“To mark 40 
years we’re 
holding the party 
of the century 
at Bloomsbury 
Ballroom on 
Monday, 
June 17.”
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years down the line when you start out! I’ve 
always had a strong self belief, especially 
in the fact that I was specialising in colour, 
which was still unique and a big USP. 

I think hair colour has been the key to 
my success as I never would have started 
my own salon if I didn’t specialise and that 
has set me apart from others. Our salon has 
12 colour specialists and 12 stylists which 
makes it very unique. Our styling team are as 
brilliant as our colour team but the majority 
of our clients come to us for the colour 
consultation first and then for styling second. 

Always having a PR company and 
a budget for it has been imperative too, 
as there is no point in having a fabulous 
business and doing great things if no one 
gets to hear about it. 

In the early days myself, my husband and 
daughter Joanna would always be the first 
ones to arrive in the morning and the last to 
leave. I also think having a great person to 
run things behind the scenes is essential as 
you cannot be dealing with that as well as 
looking after your clients when you’re the 
size we are. 

I am now able to work when I want to 
rather than having to do every hour under 
the sun and can enjoy my business without 
stressing about the financial side like I did in 
the early days. 

I think social media has been the biggest 
difference in the last 20 years. We were one 
of the first salons to invest in a website and 
at the time I thought my husband was crazy 
to be investing in such a thing. However, the 
power of this media is now incredible and 
you would not expect any business to set 

themselves up without having 
one. 

We never compete directly 
with anyone but we always keep 
an eye on what other salons are 
doing and what we could be 
doing better. 

We’ve had a couple of 
incidents where a group of 
people have left in one go and it’s 
always incredibly disappointing 
and very personal as we’re such 
a close knit family business. 

However, it never made me want to give up, 
only more determined to prove that no one is 
irreplaceable and the brand is strong enough 
to handle that. 

We did have a five year plan and although 
we haemorrhaged money for the first year 
we actually made a profit in year two, which 
was totally unexpected. 
My advice to other salon owners 
would be you must have a niche, incredible 
management and a very strong marketing 
plan with money to back it up. You need 

to make sure you price yourself correctly; 
never be too expensive form the start as you 
can always go up but never down without 
devaluing yourself. Appreciate you won’t 
take a salary for a long time and never use 
your own money if at all possible. Get the 
best deals out of the manufacturers but also 
make sure you’re using the best products 
you can and that they fit in with your 
expected clientele. Don’t expect to make 
a profit for at least three to five years and 
always check out the competition.

WHO: LIFESTYLE SALON
CELEBRATING: 30 YEARS

Greg Christie: Years ago I used to 
paraphrase Orsen Wells when he was 
asked, “how did you do it?” and he replied, 
“with the confidence of ignorance”. That’s 
how I did it.

Balancing the art of hairdressing with 
the business is the key to our success. We 
spend an awful lot of time training the team 
and then myself on the business side – I 
haven’t cut hair for 10 years. I used to love it 
but I always said once business started getting 
into my head with the customer, that I’d need 
to specialise in one area to take it forward. 

It’s been an adventure all the way. But 
I suppose in a sense it was easier then 
because there’s a lot more red tape now and 
things we have to do behind the scenes – 
and employment law across the board is a 
nightmare. It costs us a fortune to manage it. 

Last year gave the best ever profits and 
this year is set to be even better. It’s down 
to the team. We’ve really been researching 
customers; how they think, what they want. 
Years ago we would drive the business 
from our perspective, but we’ve done focus 
groups and now we drive from the client’s. 

There have been tough times but you 
have to take a Dallas attitude; bad things are 
going to happen but it’s how you choose to 
react to them that makes all the difference. 
I’ve had times when five staff went from one 
salon due to travelling and maternity, but one 
of the benefits of being in business 30 years 
is I know it always gets better.

If I was to give myself advice if I was 
starting again, it would be to not to try and 
spin too many plates. In the early days, we 
tend to be HR, marketing, finance director 
and full time hairdresser. It was when 
I trusted the team and learned to allow 
them to make mistakes that the business 
flourished.

Golden rule number one of business is 
cash flow. Even though a salon is profitable 
you need a good pot of money in the bank.

We’ve already had one party to celebrate 
and in the summer we’re getting stretched 
limos and going to the Ice Bar in London. 

“We never 
compete directly 
with anyone but 
we always keep 
an eye on what 

other salons are 
doing and what 

we could be 
doing better.” 
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WHO: RICHARD WARD HAIR & METROSPA
CELEBRATING: 20 YEARS

Hellen Ward: I was running the hair 
and beauty salon at Harrods when I met 
Richard. We took the opportunity to buy the 
bankrupt salon he was working in. It was 
pretty much deciding to form a business 
at first sight – after only a few dates we 
realised that with his creative and practical 
skills and my head for business we’d be a 
good combination. 
 
Not long after we opened we found 
ourselves in the position where we had four 
months to start moving into profit before all 
our money ran out. Then we found out we’d 
been working our payroll bill out net and not 
gross. To make the payments took all our 
resources. We felt sick, couldn’t sleep and 
considered throwing the towel in. In fact, my 
father advised us to, but we both had a gut 
feeling that if we could just hold on, we could 
turn things around. Thank God we did.

I think a plan is just that – a plan, not 
reality. We had a detailed P&L but every 
forecast is a forecast. It’s only when you’ve 
been up and running a while that you get 
a feel for the business and how it’s going. 
Then you can create a plan based on reality, 
not blue sky thinking, which is far more 
valuable. However, after five years we’d got 
further than we ever hoped, but we took it 
one step at a time, year by year. 

At the beginning I soon discovered why 
the salon wasn’t making any money and 
quickly addressed what I’d found. Simple 
costs were out of control and there were too 
many people sitting about, not busy. It was 
quite a drastic action plan but it worked.

In our business relationship it’s been the 
ability to celebrate each other’s differences 
– we really are Yin and Yang, that make us a 
success. We’re both quite intuitive and he’s a 
natural entrepreneur. 
 
We’ve diversified as we’ve grown; I 
think you have to, in order to stay motivated. 
Although the business is 10 times the size 
it was when we started out, we still keep 
our grass roots values and core day-to-day 
involvement. One of us is always there and 
the customer always comes first, whatever 
else we’ve got going on.

My advice to others is always over budget and 
under forecast. Remember things happen for a 
reason and there’s no shortcut to success.
 
WHO: HOB SALONS
CELEBRATING: 30 YEARS

Paul Simbler: Myself and Clive [Collins]
started HOB Salons in 1983, opening our 
first salon on Mill Hill Broadway. Akin [Konizi] 
joined a year later, completing the trio and 
over the last 30 years we’ve grown to a 24 

salon group with over 600 staff and two 
training academies.

We were very young at that stage and we 
just thought we had the salon we always 
wanted and the focus was to make a 
success of it. It wasn’t until a couple years 
later we decided to open another one and it 
went from there. 

I believe the three of us are the key to our 
success. None of us could 
do it without the other. 
Great education is also a 
must. When Akin came 
onboard he really helped 
us to see that education 
is a huge part of our 
growth and since then it’s 
become fundamental to our 
business.

Systems have changed 
over the last 30 years, 
with a lot more being 
implemented, e.g our IT 
Shortcuts system to support 
our salons and people. This 
has really helped us progress the business, 
from previously only using a book, a pencil 
and a rubber. Education and Head Offices 
have also seen big changes from Academy 
Manager, Educators, Area Managers and 
General Managers through to finance, stock 
control, administration and PR/Marketing 
departments, etc.

To have been established in this industry 
for 30 years and bring all that experience 
and know-how to the table is an asset to 
the business. Our longevity in the industry 
shows clients we have consistency and 
we’re able to grow on the back of quality 
hairdressing, and of course it’s great for 
attracting new staff. 

There are always difficulties that come 
out of owning a business this long. We’re 
constantly looking for ways to progress but 
also you have to know when to consolidate, 
when to cut overheads, when to push on, 
expand and open more salons – it all needs 
to be thought about. It’s vital to stand back 
on a regular basis and see what’s working 
and what isn’t and refocus to ensure you’re 
on the right path. 

As a business, you always have to move 
with the times and see what’s going on 
around you. If you’re rebranding, do it 
through transitional stages and make sure 
you always keep some sort of link between 
the old and new so your brand stays strong.

Once we had three salons and we 
were each looking after one, we realised 
we wanted more but that we’d then need 
managers. As we started to grow, bring in 
managers and build a bigger group, we found 
managers wanted more than just to be a 
manager, and so franchising began.

“I believe the 
three of us are 
the key to our 
success. None 
of us could do 
it without the  
other. Great 
education is 
also a must. “
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This month sees Got Five bring you more of the  

easy-to-read business advice you love. We’ve 

asked Bobby Lane to delve into the Budget and 

its implications for salon owners and we’ve got 

some ingenious marketing tips. Plus, we speak to 

one salon owner who has reaped the rewards of 

buisness education – you could too.
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down to business

The Chancellor told us that his fourth Budget pledged 
support for an “Aspiration Nation”.  But what does it 
mean for your business over the next year? Bobby 
Lane, of accountants Shelley Stock Hutter LLP, provides 

his analysis just for you.

What the Budget
MEANS FOR YOU

29

LIMITED COMPANIES
Well there is some good news for 
a change, that’s if your business 
is a limited company – that 
basically means your company has 
limited liability for its members or 
subscribers and it is only what they 
have invested or guaranteed to 
the company. Limited companies 
may be limited by shares or by 
guarantee. 

So what’s the news? From April 
6, 2015 there will be one rate of 
Corporation Tax for all companies 
at 20 percent, instead of the 
higher rate for larger companies. 
This not only saves you money 
directly but the tax system will 
also be more simplified, which 
will not only help you get your head 
around it but your accountant too, 
and that can only be good news for 
your final bill.
 
PERSONAL ALLOWANCES
There’s more good news for those 
who take a salary, although only 
if your income is under £100,000. 
Under the new change, Individual 
Personal Allowances are now 
£9,440 per person [as of April 6, 
2013] increasing to £10,000 on April 
6, 2015. After that it will be linked 
to the Consumer Prices Index.

Unfortunately Personal Allowances 
start to decrease for those with an 
income of more than £100,000, 
and they reach nil when income is 
over £112,000. 

INDIVIDUAL SAVINGS ACCOUNTS
ISAs are a tax efficient method of 
saving as all income and gains made 
on savings are tax free. The better 
news is, the amount you can pay 
into an ISA in a given tax year has 
increased from £11,280 to £11,520 

for the 2013/14 tax year. Within 
this, up to £5,760 can be invested 
in a Cash Only ISA, with the balance 
invested in a Stocks & Shares ISA.  

Remember stocks and shares, 
while they can be lucrative, are not 
without risk so if you’re considering 
this option you should take advice 
from someone in the field. 
 
ACCESS TO FUNDING
We’ve told you before about the 
Funding for Lending Scheme, 
which the Government introduced 
to boost lending to businesses by 
offering lenders cheap funding, as 
long as they promise to maintain 
or increase their net lending levels. 
There were hints the scheme 
would be extended but with no 

further detail at this stage and the 
jury out as to whether this is even 
helping businesses at all, I wouldn’t 
hold my breath.
 
EMPLOYING STAFF
If you’re thinking of expanding then 
2014 would be a good year to do 
it as the Chancellor announced a 
£2,000 contribution towards the 
employer National Insurance bill for 
every company in the UK. Around 
450,000 small businesses – one 
third of all employers – will pay 
no employer National Insurance 
at all after the introduction of this 
Employment Allowance.

WHAT WAS MISSING?
It would have been sensible to 

extend the National Insurance 
Holiday to London and The 
South East and include existing 
businesses rather than just 
start-ups?
 
While the business bank and new 
growth vouchers were mentioned 
there was no explanation as to how 
this will help smaller businesses. 
 
Crucially for other Government 
initiatives such as the Seed 
Enterprise Investment Scheme 
and Enterprise Finance Guarantee 
Scheme, there needs to be an 
education campaign rolled out 
for businesses so they are armed 
with all the right information and the 
best way to access a loan or receive 
investment. 

“From April 6, 2015 
there will be one rate of 

Corporation Tax for 
all companies at 20 

percent, instead of the 
higher rate for larger 

got 
SalonBus

ine
ss

BobbyLaneMay.indd   29 25/04/2013   10:03



     EXTENDED PACKAGE   
         (includes Sunday night accommodation)

       Single Room: £398.00 ex. VAT / £477.60 inc VAT
       Twin Room:  £330.00 ex. VAT / £396.00 inc VAT

THE KEY TO STAYING AHEAD

BUSINESS NETWORK LIVE IS FOUNDED ON EDUCATION, 
INNOVATION AND WINNING LEADERSHIP. 

ONCE AGAIN THIS YEAR WE HAVE CREATED AN AGENDA AROUND SOME OF THE MOST PRESSING ISSUES 
FACING THE UK’S SMALL AND MEDIUM BUSINESSES AND WE WILL BE BRINGING TOGETHER A GREAT LINE UP OF 
INSPIRING AND THOUGHT PROVOKING SPEAKERS TO SHARE THEIR PERSPECTIVE.

Through a series of interactive sessions we will be discussing the future of the high street, the ever-increasing 
influence of digital media and the importance of taking a 360° approach to serving the customer on a 
multitude of platforms. Business Network Live 2013 is set to be a highly dynamic two days, designed to equip you 
with the knowledge and information that will enable you to move forward with your business planning and ensure 
you stay ahead of the competition.

MONDAY 1 & TUESDAY 2 JULY

DAVID 
COULTHARD

MARK 
GALLAGHER 

SHÁÁ 
WASMUND

ALEX 
JAMES

SIEMON 
SCAMELL-KATZ 

DAVE 
FISHWICK

SPEAKERS
GUEST 

     NEW & IMPROVED 
     FORMAT FOR 2013:

        • Speaker Programme
        • Panel Discussions
        • Networking Lunch
        • Cocktail Reception 
        • Networking Dinner 
        • Evening Entertainment

MORE SPEAKERS TO BE ANNOUNCED SOON!

HEYTHROP PARK, OXFORDSHIRE 

WWW.BNL2013.CO.UK 

     DELEGATE PACKAGE

        Single Room:  £330.00 ex. VAT / £396.00 inc VAT 
        Twin Room:   £290.00 ex. VAT / £348.00 inc VAT

FOR MORE INFORMATION 
& TO REGISTER:  

Speak to your Wella account manager 
or call the Wella Events Hotline - 0845 6018 128

MH0986-BNL 2013 Advert-SB.indd   1-2 23/04/2013   13:38
LorealTrophy.indd   6 26/04/2013   16:00



     EXTENDED PACKAGE   
         (includes Sunday night accommodation)

       Single Room: £398.00 ex. VAT / £477.60 inc VAT
       Twin Room:  £330.00 ex. VAT / £396.00 inc VAT

THE KEY TO STAYING AHEAD

BUSINESS NETWORK LIVE IS FOUNDED ON EDUCATION, 
INNOVATION AND WINNING LEADERSHIP. 

ONCE AGAIN THIS YEAR WE HAVE CREATED AN AGENDA AROUND SOME OF THE MOST PRESSING ISSUES 
FACING THE UK’S SMALL AND MEDIUM BUSINESSES AND WE WILL BE BRINGING TOGETHER A GREAT LINE UP OF 
INSPIRING AND THOUGHT PROVOKING SPEAKERS TO SHARE THEIR PERSPECTIVE.

Through a series of interactive sessions we will be discussing the future of the high street, the ever-increasing 
influence of digital media and the importance of taking a 360° approach to serving the customer on a 
multitude of platforms. Business Network Live 2013 is set to be a highly dynamic two days, designed to equip you 
with the knowledge and information that will enable you to move forward with your business planning and ensure 
you stay ahead of the competition.

MONDAY 1 & TUESDAY 2 JULY

DAVID 
COULTHARD

MARK 
GALLAGHER 

SHÁÁ 
WASMUND

ALEX 
JAMES

SIEMON 
SCAMELL-KATZ 

DAVE 
FISHWICK

SPEAKERS
GUEST 

     NEW & IMPROVED 
     FORMAT FOR 2013:

        • Speaker Programme
        • Panel Discussions
        • Networking Lunch
        • Cocktail Reception 
        • Networking Dinner 
        • Evening Entertainment

MORE SPEAKERS TO BE ANNOUNCED SOON!

HEYTHROP PARK, OXFORDSHIRE 

WWW.BNL2013.CO.UK 

     DELEGATE PACKAGE

        Single Room:  £330.00 ex. VAT / £396.00 inc VAT 
        Twin Room:   £290.00 ex. VAT / £348.00 inc VAT

FOR MORE INFORMATION 
& TO REGISTER:  

Speak to your Wella account manager 
or call the Wella Events Hotline - 0845 6018 128

MH0986-BNL 2013 Advert-SB.indd   1-2 23/04/2013   13:38
LorealTrophy.indd   7 26/04/2013   16:00



32

It’s hard to believe how much 
salon owner Kirby Blythe has 
achieved at just 26. In four years, 
she’s successfully opened her own 

salon, Hair by Kirby Bythe, built an 
eight-strong team and most recently secured 
sponsorship from Schwarzkopf Professional to 
join the ASK Business programme. Here, Kirby 
shares the business tips she took away from her 
first business seminar with Anthony Whittaker.

An insight 
into business
EDUCATION

BUSINESS ISN’T MISSION IMPOSSIBLE
Take time to define your mission 
as it clearly defines your business 
purpose for the people that 
contribute to your success. Almost 
every successful company you 
can think of [Apple, Starbucks, 
Nike] has a clearly defined mission 
statement readily available on their 
website to inspire 
you. A mission 
statement defines 
what you’ll bring 
to the world and 
how you intend to 
do it. In our case, 
our salon delivers 
expert, fashion-
aware hairdressing services and 
advice in a modern and premium 
environment. This is what we have 
on our website. 

HAVE A GOAL AND GET IT
Develop systems to underpin every 
area of business operations. Do this 
by setting clear goals as stepping 
stones to your success. You can 
prioritise goals by performing a 
SWOT [strengths, weaknesses, 
opportunities and threats] analysis 
on your business. Make your goals 
SMART [specific, measurable, 

achievable, relevant, timely] and 
clear. Ensure the goals you choose 
to pursue have an action plan that 
describes the What, How, Who and 
When of the goal, as well as the 
impact the end result will have. So 
if you want to recruit new staff, it 
would work like this: Recruit two 
new assistant trainees by the end 

of May through the 
local newspaper 
and our own social 
media to improve 
service and aid 
long-term growth. 

ROLES ARE NOT PEOPLE
Develop clear job 

descriptions for every member 
of your team. Bring clarity to your 
business by creating a functional 
organisation chart. Remember that 
in small businesses one person 
frequently fulfils a number of roles 
on an organisation chart BUT by 
putting a name to each job helps 
show you how to streamline jobs, 
delegate responsibilities and grow 
your staff. Start by writing down all 
the jobs and then grouping them 
into business functions such as 
operations, finance, marketing and 
human resources. Then and only 

“Develop systems 
to underpin every 
area of business 

operations.” 
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down to business

then, assign them. An organisation chart 
download can be found at 
ask-schwarzkopf.com/business.

CREATE A CULTURE
A corporate culture is simply, “the way 
we do things around here”. It can have 
a huge impact on staff morale and salon 
atmosphere that in turn has an impact 
on the client. Your corporate culture is 
frequently an expression of your values as 
a manager and if you don’t take the time 
to define and communicate that culture to 
your staff, then you can’t expect them to 
uphold it. You need to set the culture for 
them before they set it for themselves. 
Sharing your values and code of conduct 
from the outset will establish the habit of 
your corporate culture.

SYSTEMS FUNCTION, PEOPLE SCREW UP!
Your management systems are your 
business bedrock. They should be 
detailed, relevant and constantly 
updated. Their purpose is to set ground 
rules and polices and procedures that 
mean your business will be consistent, 
measured, controlled and ultimately 
easier to manage. From recruitment 
to customer service and payroll to 
cashing up, every detail should be clearly 
described and noted. It means that as 
a manager if you aren’t available your 
business can function without you 
and that’s what great management is 
all about.

Like what you hear? If you want to know more 
go to ask-schwarzkopf.com/business

33
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down to business

What if you could drastically change the face of your 

salon’s marketing efforts in just one hour a week? Is that 

really enough to even make a difference? It’s a strategy 

Valorie Reavis, of Linkup Marketing, likes to call the 

Golden Hour, and not only is it possible, but it could be your 

answer to developing a marketing strategy that works for you.

Making the most of the
GOLDEN HOUR

An hour isn’t much time given 
today’s marketing choices with 
postcards, Facebook posts, 
email campaigns and large-scale 
publicity stunts. In fact, it’s just 
about enough to send a single 
email blast, write a couple of 
social media posts, or update 
review sites. 

But that’s the beauty of the 
Golden Hour. If you’re serious 
about upping your marketing 
merits, it forces you to get 
organised, work smarter, and 
focus your efforts on where 
you’ll get the best results, all 
in less time than it takes to 
do a load of clean towels for 
tomorrow.

Before you get started, there are 
a few golden rules:

SHUT THE DOOR...
…and turn off the TV, put your 
cellphone on silent, and stop 
checking your email. You’ve only 
got 60 minutes, so don’t waste 
a single one. This time is for 
serious marketing activities.

START SMALL
For the Golden Hour to make 
a lasting effect, you need to 

focus on activities that will have 
continued impact each and 
every week. You don’t need 
to change the world [at least 
not at first], but you do need to 
complete the things that will 
make following weeks easier or 
continue to bring results without 
interaction from you, like a social 
media calendar or automated 
responders.  

GET ORGANISED
Before you even start your 
first Golden Hour sessions, get 
organised! Create a spreadsheet 
of all your social networks, 
review sites, and other online 
accounts with usernames and 
passwords. Then, put together a 
list of your favourite sites.

Think about the brands your 
salon carries, hair bloggers, and 
any place that you look to find 
inspiration. Pinterest is a great 
starting place. Finally, sign up 
for a social media management 
tool like The Shout Lounge that 
will allow you to input all this info 
for easy and fast monitoring and 
scheduling.

Now you know the rules, it’s 
time to get down to what you’ll 

be doing in your weekly 
Golden Hour. 

Focus on a single activity 
[like Facebook posts or email 
campaigns] then, using all your 
inspiration sources, create all the 
entries you’ll need. Next, use 
your social media management 
tool to schedule everything for 
posting. That way, while you’re 
spending the next week or two 
managing reviews or blogging, 
your Facebook posts and 
email campaigns won’t fall 
by the wayside.

“For the Golden Hour to 
make a lasting effect, 
you need to focus on 
activities that will have 
continued impact each 
and every week. You 
don’t need to change 
the world (at least not at 
first), but you do need to 
complete the things that 
will make following 
weeks easier.”
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QUES-
TION
TIME

As a name regularly seen on the line up at some of the most influential 

shows in the hairdressing industry, there are few better prepared for the 

role of Fellowship for British Hairdressing President than Errol Douglas 

MBE. Widely considered to be one of the most influential hairdressers in 

the world, his role as brand ambassador for Moroccanoil, as well as the 

founder of the decadently lavish Errol Douglas salon in Belgravia, results 

in a strong reputation globally, as well as in the UK. He’s won numerous 

awards and been nominated for British Hairdresser of the Year a record 

16 times for his iconic collections. And, after accepting his new title at 

President’s Night just over a week ago, we decided it was time to grill 

the man himself on his plans for the Fellowship and get his views on the 

industry we all love so much.
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Hair: Errol Douglas
Makeup: Alex Byrne
Styling: Desiree Lederer
Photography: David Manna
Products: Moroccanoil
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When did you find out you was going to be 
the next president?
It was being banded around for about a year 
before now. When I first heard I was kind of 
shocked because it was voted unanimously. 
I thought ‘wow’. Then I thought it’s a real 
honour; I’m someone who still has a career 
and working in the salon, travelling and 
doing shows and yet I’m doing this. I’m not 
washed up, Errol Douglas still has a lot to 
give and I think I can make a difference. It’s 
a leap but I know I can do it. I have a lot of 
people to help me and I know I have to give 
my own spin on it. 

Has it been something you’ve always 
wanted to do?
No, not at all. For me, because I’m primarily 
creative, this would have been the last 
thing on my hit list. But I was completely 
overwhelmed and really chomping at the bit. 
When I told other people they were quite 
surprised. All they said is how am I going 
to find the time to do it and I said, ‘watch 
me’. I’ve been around the Fellowship for 
quite a long time to know how it works and 
I mentored the F.A.M.E. Team for six years. 
The most exciting thing 
as President is to be able 
to change things and 
what’s so exciting is it’s 
a challenge.

What are your other 
commitments, just to give 
us some perspective?
I have 47 staff in the 
salon and I travel non-stop 
for shows. I also still do 
session work, mentor a 
lot of people and do lots 
of shoots [wowser].

What do you think the 
hair industry needs?
The hair industry is out there and well 
respected but we go though dips and dives. 
One minute you see a lot of it on TV, then it just 
coasts, so whatever we can do on a consumer 
level we need to. It could be shows or events. 
Men’s Fashion Week is good because men’s 
hair is going through a transformation. It’s 
completely gone up in an expensive way and 
it’s really exciting and androgynous. Selfridges 
is the first store in the world to do a floor 
dedicated to men’s briefs, thanks to David 
Beckham, and that sort of thing propels the 
hair and fashion sides. We’re going to see a lot 
of hairdressers launching products and I think 
you’ll see a splurge of designer shampoos. And 
Tony Rizzo has branched into the male market 
with his Mr Rizo salons. In general I think the 
industry is really healthy and it’s just going to 
get better. [Certainly for Errol who’s due to 
launch Errol Douglas Treat and Style electrical 
range at the end of this year.]

What’s the first thing you’re going to do in 
your presidency?
Talk to my council. We have meetings once a 
month, so I’ll be talking to my project leaders 
and going through a lot of emails! 

What do you think the Fellowship needs?
Just like most businesses we need to 
reinvent ourselves. People expect the same 
things of the Fellowship and everybody’s 
presidency is different and this one will 
have my style. My whole gambit is to make 
sure people know this is a cool industry 
and we have to target those who will make 
the industry better – the next generation of 
talent. I have two major things in the pipeline 
and if they happen it will put the industry 
in a totally new light, although there are a 
lot of internal loopholes to get through. My 
thing is to make sure Fellowship branding is 
up there as one of the coolest and it has to 
be transparent. I’m going to make sure the 
stage at Salon International and the magazine 
are giving off the right image.

What qualities do you have that you feel 
make you the ideal president?

Accessibility and my 
knowledge of the 
industry. Plus I just don’t 
stagnate, I like change. 
You can see that in every 
collection and everything I 
put my name to. 

How will you be 
different from previous 
presidents?
My initial thoughts of 
making my presidency 
unique are to push the 
people who are the future 
of our industry. I’d like 
the Fellowship to have an 

emphasis on raw talent, after all these are 
the people who will carry our legacy forward. 
I’d like us to encourage and mentor them on 
their path to a successful career. 

How are you going to do that?
My thinking is along the lines of the 
hairdressing equivalent to the RIT Academy 
and RADA, so that we really push the 
boundaries of our up and coming members. 
I want this initiative to work as a tool to drive 
the young membership figures as well as 
to act as a catalyst for them to boost their 
presence within the industry. 

Do you have any plans for this yet?
Maybe an idea is to come up with a unique 
show with perhaps a television branded 
concept. We could use the current buzz 
words like The Radar, Overload on Talent, 
Shock of Talent or Youth Explosion. We could 
have weekly heats that lead up to a major 

“The hair industry is 
out there and well 

respected but we go 
though dips and dives. 
One minute you see a 
lot of it on TV, etc but 
then it just coasts, so 
whatever we can do 
on a consumer level 

we need to.”
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one off show 
that brings 
all the heats 
to a head. 
We can use these heats to bring 
in sponsors and endorsements. To 
come up with a title for the project 
we can work with the words in 
the current Fellowship team titles 
[Promotion of Push, Fame Team, 
ClubStar, Project X, Shooting Stars, 
Hush Club].

What is behind your drive for 
younger members?
We have to remember that if 
we promote and encourage the 
future stars this will highlight 
Britain further up the map of the 
International hair industry as these 
people will be out there at shows, 
exhibitions etc, showcasing the 
talent of Britain.

Are there any other focuses for the 
Fellowship?
I think it’s vital to get the branding 
right, such as flyers, magazine 
and social networking. They 
should all be consistent and have 

the ultimate 
professional 
outlook and 
appearance 

of the Fellowship. It’s also 
imperative that every time we do 
Salon International 2013 we have 
the crème de la crème of our 
industry talking to intended future 
members. For our peers this takes 
up a little of their time but the 
dividends could be huge. 

We know it’s a long way off but 
do you have any plans yet for your 
President’s Night?
I have an amazing venue but I need 
to secure it so can’t say. It will be 
really exciting though; it’s a very 
cool venue and an even cooler 
line up.

Errol’s lasting words:
If the things I’ve pledged don’t 
transpire within the first year of my 
presidency then I guarantee I will 
make them happen the following 
year. This is my pledge to you 
and the Fellowship and I’m fully 
committed to it.

“If these things don’t 
transpire within the first 
year of my presidency 
then I guarantee I will 

make them happen the 
following year. This is my 

pledge to you and the 
Fellowship and I’m fully 

committed to it.”
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MAXIMUM   POWER

Offer your clients a high 
powered hair restoration 
program like never before  
with NEW BC Fibre 
Force from Schwarzkopf 
Professional. It truly 
delivers on hair health for a 
reborn quality with glossy, 
resilient, strong, supple and 
manageable hair like never 
before. 
There is nothing more challenging for a 
hairdresser than over-processed, eroded 
hair that’s prone to breakage, but now that’s 
a thing of the past. 

The new BC Fibre Force range from 
Schwarzkopf Professional reconstructs 
from deep within the hair’s natural 
architecture with a technically advanced 
micronised keratin replacement formula 
that restores the Cell Membrane Complex 
to optimum strength. 

BC Fibre Force professional care immerses 
each strand in its highly restorative 

formula with a shampoo, a conditioner, 
a spray conditioner, a treatment and an 
exclusive salon treatment that immediately 
replenishes deeply damaged and eroded 
hair with a high concentration of hair-
identical keratins. 

Results show hair is 100 percent* stronger 
with 95 percent* less hair breakage, 
meaning your salon clients no longer have 
to face the chop to rid themselves of 
stressed, damaged hair.

The range is suitable for all hair types and 
structures, making it a perfect treatment 
for the clients’ needs both in-salon and at 
home. Here’s the power house...

BC Fibre Force Cleanser Shampoo gently 
cleanses and deeply conditions even the 
fi nest of hair without weighing it down.

BC Fibre Force Fortifi er Conditioner 
restores the hair’s inner architecture, 
rebalancing moisture levels and sealing the 
cuticle for a glossy fi nish. 

BC Fibre Force Fortifi er Spray 
Conditioner detangles very damaged and 
eroded hair and restores keratin bonds. The 
inner structure of the hair is improved while 
the surface is sealed to lock in moisture and 

create shine. 
BC Fibre Force Fortifying Treatment 
reforms keratin bonds in the hair, restoring 
from the inside out. It penetrates deep into 
the architecture to regenerate the inner hair 
structure. 

BC Fibre Force Micro Infusion is a salon-
exclusive treatment that reconstructs 
deeply damaged and eroded hair 
immediately by fi lling the gaps in the 
cell-membrane complex with the highest 
concentration of 10,000 ppm (parts per 
million) keratin elixir. The hair becomes 
more elastic and feels healthy and full of 
body.

Recommend BC Fibre Force in your salon 
for an expert premium service and see 
hair reborn with a glossy, resilient and 
manageable fi nish to rival virgin hair in a 
world fi rst. 

*When using the whole BC Fibre Force Regime 
vs. untreated hair.

Offer your clients a high formula with a shampoo, a conditioner, create shine. 

To fi nd out more about BC Fibre Force 
from Schwarzkopf Professional call 
01296 314100 or visit 
schwarzkopf-professional.co.uk
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Hair: Verity Faichen, Daniel Gray 

Hairdressing Makeup: Paula Maxwell

Styling: Natalie Armin

Photography: Jay Mawson

Hair: Tiff J
Makeup: Beth Alderson
Styling: Kate Jeffrey 
Photography: Barry Jeffrey
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Creativity lies at the core of hairdressing – and of course 

Salon Business. Check here for coverage of the latest 

events, the hottest new products and the intricacies of 

being a stylist with a vision.
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Some of the biggest icons have 
come together over the past month, 
helping to make the Fellowship what 
it is. Here, we catch up with who did 
what and when.

FELLOW
SHIP N

E
W

S

Over 70 ClubStar members 
were treated to an inspiring 
evening of education from the 
Marc Antoni art team at Wella 
World Studio, London, which 
was hosted by Paul Jamieson of 
Mahogany Hairdressing. 

Introducing his team, Marc 
Antoni Director and Senior Vice 
President of the Fellowship 
Bruno Marc Giamattei, told the 
young audience just how much 
the Fellowship had helped to 
drive the Marc Antoni artistic 
team forward before welcoming 
Dan Spiller up.

Dan followed by saying: “If you 
stand still you go backwards. 
We always have our goals and 
ambitions both independently 
and as a team. I’ve had the 
good fortune to win many 
awards but there’s nothing quite 
so rewarding than when we 
win as a team. We worked all 
day yesterday prepping for this 
event – but it’s not like work for 
us – we really do all love what 
we are doing.” 

Dan went on to create an anti-
head shape with dual texture on 
long hair, while Christopher Cox 
was inspired by the forties for 
his couture catwalk style. Chris, 
who educates at the seven 
strong salon group and Wella 
salons made it look all too easy. 
He told the audience:  “If you 
use the right products you can 
achieve the texture you need so 

that hair becomes pliable.”

When asked by a member 
of the audience how much 
Chris charged for hair up he 
replied: “Time has to be taken 
into consideration so it can be 
anything from £50 upwards. 
I see it as not only a refl ection 
on the time it takes to do it but 
the time it’s taken to learn the 
skill.”

Altin Ismaili joined Dan Spiller 
onstage to present two haircuts 
with fantastic colour work, 
telling the audience about his 
time on the F.A.M.E. Team: “It 
was truly fantastic – I’ve always 
been ambitious and set myself 
goals, my fi rst was to get a 
job at Marc Antoni, my second 
was to be a member of the art 
team, my third was to run my 
own salon and my fourth was 
to be a member of the F.A.M.E. 
Team – am not going to tell you 
what’s next – but I am getting 
married in June so that should 
settle me down for a bit!”

After further model looks, 
Mahogany’s Paul Jamieson said: 
“The Marc Antoni team did a 
great job of drawing on personal 
experiences to make the 
audience feel comfortable and 
also encouraged that one day 
they would be able to achieve 
the same results.  

Photography by Dave Ward 

MODEL UP 
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FELLOWSHIP
SESSION 
WORKSHOP
A surprise opportunity was in store for 
Fellowship ClubStar members as six 
session afi cionados lined up to showcase 
spring summer’s biggest trends.

Marc Trinder of Charles Worthington, 
Yesmin O’Brien of seanhanna, Stan 
Newton of HOB Salons, Kathryn Dartnell of 
Haringtons, Pinar Necati of Toni&Guy and 
Harry Kille of Errol Douglas certainly made it an 
evening to remember.

Offi cial sponsors of both the Bafta’s and 
London Fashion Week, team Charles 
Worthington are no strangers to the world of 
red carpet hair and here’s Mark’s advice: “You 
have to have faith in the tools you’re working 
with and confi dence in your preparation.” 

Yesmin spoke of her time assisting the 
session stalwarts Malcolm Edwards and Sam 
McKnight before creating a look previously 
worn at Westwood Gold – a mix of Charles II 
and naughty school-girl rick-rack. 

Stan was inspired by both Prada catwalks and 
his recent Insight tour for Wella Professionals. 
Working with a long full fringe, he had 
previously meticulously divided the model’s 
long blonde hair into four strand plaits which 
had then been loosened, then ironed to 
compress. Wrapping each around the head 
and securing with pins, the hair ultimately 
came to life as a turban.   

Kathryn – no stranger to Graduate Fashion 
Week and the Couture Shows – presented 
three techniques on her model including 

Marcelle tonging, a ponytail and 
chignon. She even took time to 
relay her path to session styling 
success: “I was lucky enough 
to get into the F.A.M.E. Team 
which was a marvellous experience for 
me, after that I was determined to share my 
salon success with session work.”

Dual texture was again the rule for Pinar 
who was inspired by Zeynup Tosun’s 
catwalk  cowgirls with a mix of seventies 
embroidery on leather with tudor necklines 
that skim the chin. Hair was shell-like through 
the interior with shiny root fi nger waves all of 
which were  contrasted by distressed ends. 

Last in the line up was Harry presenting 
plaiting, backcombing and slicking hair. Harry 
shared with the audience his passion for 
adding fabric to the hair, which he went on to 
do. Completing his look by adding both fabric 
into the hair and a cuff round the neck of the 
model that captured the hair.

Leaving the stage to a rapturous applause the 
stylists then undertook a workshop format 
with some very fortunate students.

Photography by Alice North
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“2012 has seen the 
Fellowship go from 
strength to strength 

on every level.”

FELLOWSHIP 
ANNOUNCES 
PRESIDENT 
Errol Douglas MBE has been 
announced as The Fellowship for 
British Hairdressing’s President for 
2013 to 2015. The news was revealed 
at the Fellowships’ 67th AGM, which 
took place at the Wella World Studio, 
London.

Fellowship Chairman David Drew 
commenced proceedings by 
congratulating current President Mark 
Creed for his efforts in ensuring the 
ongoing success of the Fellowship, 
describing it both as a privilege and 
pleasure to work with him. Although 
illness prevented Mark from attending 
in person, he wished his successor the 

very best of luck after revealing that 
2012 “has seen the Fellowship go from 
strength to strength on every level” 
and passionately described its artistic 
work as the envy of the world.

While such a respected and popular 
President will be a tough act to follow, 
Errol’s experience and admiration 
within the industry is virtually 
unrivalled. An MBE since 2008, 
he’s been nominated for the British 
Hairdresser of the Year a record 14 
times, with countless other award wins 
to his name.

See more about Errol’s plans on pages 
36 to 41.
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It’s the time when hundreds of 
entries into one of the most iconic 
competitions on the hairdressing 
calendar are whittled down to just 
180. These hairdressers will now go 
on to compete in the Regional Finals 
of Wella Professionals TrendVision 
Award 2013 UK and Ireland.

STAGE 
ONE
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“The hairdressing 
industry is all based on 
the ‘next big thing’ and 
who will be the one to 

watch in the future. The 
Young Talent category 
allows these people to 
shine and the standard 

of entries proves that 
British hairdressing is 
impressive at a very 

young age.”

Carefully selected judges 
from across the industry 
were selected for their 
input into the first round 
of judging in the annual 
Wella Professionals 
TrendVision Award. 
Expert colourists, award-
winning stylists and 
editors of trade titles 
across the industry were 
asked to rate hundreds of images based on 
their innovation, their relation to the four key 
Wella trends and the overall skill required to 
create the look.

There were some tough decisions to be 
made, but eventually 180 competitors in 
both the Young Talent and Color categories 
were chosen to go through to the Regional 
Finals set to take place across the country 
throughout June.

Now, 100 competitors in the Young Talent 
category and 80 in the Color category across 
the UK and Ireland will be expected to 
showcase their work in a dazzling competitor 
catwalk evening show, based on their 
interpretation of one of the four trends – 
Fusion, Decibel, Echo and Allegra.

Darren Ambrose from D&J Ambrose, was 
among the judges of the Young Talent 
Category, which also included Shane Byrne 
of Stauton Byrne, Nelson Brown of Browns, 
Francesca Saville of Taylor Taylor and Lacey 
Hawkins of Percy & Reed and leading trade 
magazine editors.

Talking about the competition Darren says: 
“The hairdressing industry is all based on the 
‘next big thing’ and who will be the one to 
watch in the future. The Young Talent category 

allows these people to 
shine and the standard of 
entries proves that British 
hairdressing is impressive 
at a very young age.”

Jayson Gray of Toni&Guy 
joined Leona Curran of 
Sassoon, Faye Turner 
of HOB Academy and 
Brendan Fowles of 

Daniel Galvin to judge the Color Category and 
said: “Every year I’m amazed at the standard 
of entries in the colour category and this year 
is no different.”

Providing a chance for salon teams to go 
along and cheer on the finalists, the Regional 
Finals are also an ideal chance to be inspired 
with the latest creative cut, colour and styling 
trends by the best in British hairdressing. 
Hair supremos Bruce Masefield and Edward 
Darley will present the latest Sassoon 
collection and there will be an exciting show 
from industry icons. These include Luke 
Benson of D&J Ambrose, Joel Goncalves of 
John Frieda Salons, Kai Wan of P.Kai Hair and 
Maria Galati of Toni&Guy Academy, featuring 
Wella’s latest service innovation Color.id. 
Then it’s the Competitors Parade – not to be 
forgotten.

All those who made it through to the 
Regional Finals will be hoping they’ll wow 
the judges for a chance to make it through to 
the all-important UK and Ireland Final, which 
takes place on Monday, October 7, 2013 at 
the Roundhouse, Camden, London. 

To book tickets for the TrendVision Award 
Regional Finals please speak to your 
Wella Account Manager or contact the 
Events team on 0845 6018 128.

WellaTV.indd   3 25/04/2013   11:04



Where? Millennium 
Hotel, Grosvenor Square, 

London. When? Monday, 
March 25, 2013. Who? 

Mahogany’s Charlie 
Taylor and John Carne 

Hairdressing’s Andy Smith, 
courtesy of Schwarzkopf 

Professional. Why? UK 
launch of Igora Royal 

and 2013’s Colour Buzz 
collection from 

Essential Looks.
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A sell out audience of 300 people from 
across the hair industry turned up to the 
über glam Millenium Hotel for the UK launch 
of Igora Royal and 2013’s Colour Buzz 
collection.

High Definition technology came to life 
as Head of Colouring for Mahogany 
Hairdressing and Schwarzkopf Professional 
ambassador Tai Walker presented the 
stunning new Igora Royal shades alongside 
the cutting and styling skills of Mahogany 
Creative Directors Antony Licata and Colin 
Greaney.

Meanwhile the very talented Charlie Taylor 
and Andy Smith, of John Carne Hairdressing, 
showcased the four trends within Essential 
Look’s new Colour Buzz collection. Cue 
Electric Youth, Mono Mods, Glam Chic and 

White Angles.

The full-to-capacity audience 
were wowed by 16 models 
showcasing the trends, 
which had a little something 
for everyone – glam 
elegance, a swinging sixties 
vibe, rebellious style and 
fierce lines. 

Raise your glass to an 
exciting year ahead with 
Colour Buzz.

A sell out audience 
of 300 people from 

across the hair 
industry turned up 

to the über glam 
Millenium Hotel for 

the UK launch of 
Igora Royal and 

2013’s Colour 
Buzz collection.
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Getting closer on their journey to 
colour stardom, the Southern regional 
winners of the L’Oréal Colour Trophy 
were announced at an intense soiree 
at the Park Plaza Hotel in Westminster.

COLOUR ANTE
THE 
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“Some of the most trend-led, 
ambitious hairdressers took 

their talent to the runway and 
confi rmed their status as 

leaders in creative colour as 
they battled it out to earn a 
place in the L’Oréal Colour 

Trophy Grand Final.”
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Sixty salon teams from 
across the Southern 
region gained a place 
in the regional fi nal of 
the prestigious L’Oréal 
Colour Trophy where they were able to show 
their colour-worth in a high octane show.

Some of the most trend-led, ambitious 
hairdressers took their talent to the runway 
and confi rmed their status as leaders in 
creative colour as they battled it out to earn 
a place in the L’Oréal Colour Trophy Grand 
Final. They had just 45 minutes to wow the 
judges with a fl awless look that merged a 
well-executed haircut, inspirational hair colour 
and editorially-inspired clothes styling and 
makeup, refl ecting key AW13 trends.

And the six victorious hair teams in both 
the women’s category of the L’Oréal Colour 
Trophy and L’Oréal Professionnel Men’s 
Image Award created stunning models that 
they now have the task of reinventing for the 
grand fi nale.

Celebrity host Zoe Hardman of ITV2s Take 
me out: The Gossip took the audience 
through the live hairdressing action during 
the competition right through to the thrilling 
catwalk show by London Fashion Week 
designers Fyodor Golan and onto the 
exhilarating award announcements.

The high energy evening also awarded fi ve 
of the regions most talented young colourists 

aged between 16 and 
25 and bursting with 
creativity and ambition. 
These included Olivia 
Powell, Identity Salon 

in Burnam; Ryan Andrews of Rush Salon, 
Worthing; Francesca Pierson of Sanrizz, 
Southampton; Max Backshell of Simon 
Webster Hair, Brighton and Sophie Hobbs of 
The Chair in Canterbury. The fi ve promising 
hairdressers are now just one step away 
from gaining a place on the L’Oréal Colour 
Academy 2013 program, designed to nurture 
and develop young hairdressers.

The L’Oréal Colour Trophy regional tour has 
swept through the UK visiting seven regions 
and attracting some of the countries most 
talented competitors and fashion-hungry 
followers. 

Having now secured their place in the elite 
group of grand fi nalists, salons will now 
prepare to join the UK’s most talented 
hairdressers on Monday, June 3 during the 
58th annual L’Oréal Colour Trophy Grand 
Final in the dazzling Grosvenor House, Park 
Lane, London. 

The prize consists of A Year of Dreams 
designed to propel the winner towards 
their ultimate business and creative goals 
through a unique year long calendar of 
activity. From business building seminars 
to high fashion shoots in Vogue the 
possibilities are endless.

“The high energy 
evening also awarded 

fi ve of the regions 
most talented young 

colourists aged 
between 16-25 and 

bursting with creativity 
and ambition.”
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Create unique, bespoke results for all 
of your clients, with 100% intermixable 
TIGI copyright©olour haircolour.

“TIGI copyright©olour has allowed us to show 
different fashion moods, giving our cuts focus, 
greater feeling and an additional dimension.”
Christel Lundqvist, TIGI Global Technical Creative Director

“We’ve been really inspired by TIGI copyright
©olour in the creation of our 2013 TIGI Collection.  
It allowed us to connect Bed Head, Catwalk 
and S Factor, while still creating distinct looks 
for each brand.”
Anthony Mascolo, TIGI International Creative Director

the best shades are 
the ones you invent.
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Hair
Anthony Mascolo, 
Nick Irwin, Akos Bodi, 
Christel Lundqvist and 
the TIGI International 
Creative Team

Photography
Anthony Mascolo, 
Photography
Anthony Mascolo, 
Photography

Roberto Aguilar 
and Ben Cook

Make-up
Pat Mascolo,
Make-up
Pat Mascolo,
Make-up

Amy Barrington 
and Bea Sweet

Styling
Jiv D
Styling
Jiv D
Styling

Pat Mascolo

Bed Head
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invent it. own it.
Become a TIGI copyright©colour stockist:
UK: 0844 844 0944   |   Ireland: 01890 812 022

www.tigicopyrightcolour.com
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SUMMER’S 
ON ITS 
WAY

As the mercury starts to rise and 
BRITAIN BRACES ITSELF for 
bare chests, melting lollies and 
FAMILY DAYS OUT, it’s time to 
prep your salon, staff and clients 
for the SEASON AHEAD.

SUMMER: FOCUS
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YOUR SALON

First on the to-do list should be an old fashioned 
spring clean to get rid of old magazines and 
marketing material, and more importantly clear 
some space for summer retail products, according 
to Simon Cox, Managing and Artistic Director 
at Clipso St Albans. Next, swing that salon door 
open, plonk a vase of fresh �owers in your waiting 
area and press play on your summer playlist – the 
smallest changes help create an instant buzz for 
the long-awaited summer season!

At this time of year, everyone wants glossy, shiny 
hair and with the battering that UV rays, chlorine 
and styling give, it’s the ideal time to get your 
treatment menus on display and stock up on 
summer products. 

To maximise on treatments and retail at HOB 
Salons they o�er joint promotions to entice 
clients into the salon – and they’re not the only 
ones reaping the bene�ts of this type of incentive.

“New in-salon promotions and point-of-sale 
materials help set the mood and lead to those 
important conversations about summer and what 
we can do for our clients,” says Romano Zullo, 
director of Zullo & Holland. 

But you have to make sure you push the right 
services for the season and summer’s a great 
time of year for highlighting. Simon believes 
it’s de�nitely worth thinking about o�ering a 
discount to all new colour 
clients and even an ongoing 
discount for rebooking in-
salon. Not only does this 
encourage loyalty over a 
notoriously quiet period in 
the salon but you should see 
a rise in new clients. 

When it comes to retail, 
now’s the time to stock 
up – and there’s plenty on 
o�er. Most of the major 
hair manufacturers release 
limited edition summer 
ranges that target the 
issues you so often see in the salon caused by the 
changing temperature and humidity. While others 
release travel-sized versions of their most popular 
products, perfect for holiday. Whatever you decide 
on, make sure your sta� are aware of exactly 
what’s in the products and ALL the bene�ts, so 
they can talk to their clients about them. 

�e secret to true success in your salon is 
communicating with your clients and social 
networking provides the ideal avenue for that, 
according to Valorie Reavis, digital marketing 
guru and founder of �e Shout Lounge. She says: 
“Build up a summer board in Pinterest to give 
ideas on styles for the upcoming season. �en 
suggest products that will help clients recreate 
the looks.”

Build interaction on all of your digital sites by 
cross-promoting between them. Let people know 
about your Pinterest board through Facebook 

posts and Twitter. And to ensure 
you keep the interest of your 
followers, try and think like them.

“Look for things to post that speak of their changing 
wardrobe, hairstyles and lifestyles. Don’t limit 
yourself to hair-related posts, tapping into other 
areas your clients are interested in will help 
create that overall summer feeling buzz,” adds 
Valorie. 

Romano agrees: “Weave in summer tips to 
your email marketing campaigns and on 
Facebook to create a positive vibe in your 
client communications. It’s a great way 
to promote summer speci�c ranges and 
special o�ers.”

Look at opportunities with local press 
too. “We recently partnered with our 
local paper on a double page spread 
on bridal hair,” says Romano. “We 
provided the models, organised 
the clothes and did the hair while 

At this time of year, 
everyone wants GLOSSY, SHINY 

hair and with the battering 
that UV RAYS, chlorine and 
styling give, it’s the ideal 

time to get your TREATMENT 
MENUS on display and stock 
up on SUMMER PRODUCTS.
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the paper sent the 
photographer. It gave 
them good content 
and increased our 
wedding bookings.”

YOUR STAFF

As school holidays 
beckon and the 
holiday period 

reaches its peak, you may �nd you’re inundated 
with sta� requests for time o�. And when it 
comes to organising sta� holidays, Akin Konizi, 
International Creative Director of HOB Salons 
spills on how they do it: “ Each sta� member has 
to give a minimum notice period of four weeks 
and our company policy is that no more than 
two stylists and one colour technician can be on 
holiday at the same time. Other than that it’s �rst 
come, �rst served.”

For the sta� that are in the salon, hot summer 
days can lead to disgruntlement so o�er some 
incentives to keep them motivated. Simon 
explains: “I got all of my sta� to write down three 
things they’d like to experience this summer, 
which varied from spa days to bungee jumping. 
�en for every 10 clients they introduce to the 
salon, I’ll reward them with a day out of the salon 

doing one of their chosen experiences. It’s created 
a real buzz and is keeping both their columns and 
the salon busy.”

Simon also encourages them to experiment 
with seasonal trends, products and techniques. 
To do that, this year he’s introduced a photo 
shoot project. He chooses a theme for his sta� 
to create a concept around and organises for a 
photographer to come and shoot their looks, 
which are then presented to Clipso clients who 
vote for their favourite to be in with a chance of 
winning a £100 goody bag. 

“I’ve found its a great way for sta� to try new 
ideas, techniques and more editorial, fashion- 
focused looks. It costs between £200-300 a pop 
to do but along with keeping the team’s creative 
juices �owing, I plan to use the imagery to build 
interest and drive people to our website and in 
turn build our client base,” explains Simon.

YOUR CLIENTS

Gear up for summer by planning ahead 
during your consultations now. “Work 
around your clients’  holidays and at the start 
of the season book in pre and post cuts, 
treatments, colour services and refreshes, to help 
keep their hair looking its best and your client 

“Work around 
your CLIENTS’  HOLIDAYS 

and at the start  of the 
season BOOK IN PRE

 and POST CUTS, treatments,
colour services and 

REFRESHES, to help keep
their hair looking its best.”
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columns busy,” says Akin.

Keep colour clients interested with new summer 
shades. Wella Professionals has just added new 
shades to its ILLUMINA COLOR range, 
perfect for those looking for that sun-kissed glow, 
while INOA UltraBlonde has been launched as 
a no ammonia formula that brightens without 
brassiness.

Don’t just think colour; styling products will 
combat frizz, taking into account the changes 
in humidity, while care treatments will ensure 
your clients sail through summer with shiny, 
manageable hair.

Why not o� er your clients a pre-holiday package 
of colour followed by a treatment a week later 
and then a complimentary wash and blowdry just 
before they jet o� ? Top colourist Daniel Galvin 
recommends Nanokeratin Gold � erapy for 
getting the most out of colour when your clients 
are away.

He says: “I’ve found my colour clients who also 
have the Nanokeratin Gold � erapy system 
are able to maintain the tone of their colour 

for longer.” 

Don’t forget to suggest they pack 
protective products; whether it’ a beach or 
city break, hair needs protecting from the 
suns harmful rays as Michelle � ompson, 
Francesco Group points out: “Clients 
wouldn’t dream of not protecting their 
skin from the sun so why would you not 
help protect their hair.” 

Check out the latest and greatest 
summer products over the next few 
pages and brighten up your salon by 
stocking up with your favourites before 
your clients start heading o�  on holiday!
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HOT 
PRODUCTS

Get that summer feelin’ with 
our exclusive retail round-up

BUMBLE AND BUMBLE
Surf Foam Wash Shampoo, Creme 
Rinse Conditioner and Surf Spray

RRP from £18.50 
Info: bumbleandbumble.co.uk

FUDGE
Dry Shampoo and Conditioner

RRP: £8.95 each
Info: 01282 683100

fudge.com

Get that summer feelin’ with 
our exclusive retail round-up

WELLA PROFESSIONALS 
Sun Range
RRP from £8.99
wellaprofessionals.co.uk

ASP KITOKO
Summer Essential Pack

RRP: £27.95
Info: 01794 527111

asphair.com

SCHWARZKOPF 
PROFESSIONAL

BC Sun Protect
RRP from £11.55

Info: 01296 314000
schwarzkopf-professional.co.uk

SUMMER: PRODUCTS
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GHD 
ghd eclipse 

Info: ghdhair.com
01924 423400

GHD 
ghd eclipse 

Info: ghdhair.com
01924 423400

TAME SUMMER 
FRIZZAVEDA

Suncare 16-Hour UV 
Defence & Recovery 
System 
RRP from £4.50 
[travel size] From £16 
[full size]
Info: 0870 034 2380
aveda.co.uk

PAUL MITCHELL
Sun Recovery Trio

RRP from £12.25 each
Info: 0845 659 0012
paul-mitchell.co.uk

 ALL SET TO TAKE 
ON ANY 

SUMMER BREAK

MICHEL MERCIER
Detangling Brush 

RRP: £12.95
Info: michelmercier.co.uk

TANGLE TEEZER
New Hot Shades

RRP: £11.20 [Salon Elite]
Info: tangleteezer.com

SUMMER: PRODUCTS
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DAVINES
Su Collection

RRP from £13.45
Info: 020 3301 5449 

davines.com

“ZERO IMPACT 
PACKAGING”

LA BIOSTHETIQUE
Methode Soleil 

RRP from £16.75
Info: 01296 611731 

biosthetique.co.uk

BEDHEAD
Limited Edition Summer 

Tote. Free with a retail 
purchase of 2 Bed Head 

products. 
Info: 

 0844 844 0944

INSPIRED BY THIS 
SEASON’S AZTEC 

PRINTS

KMS CALIFORNIA 
Jet Set Kits
RRP: £15.95
Info: 01323 413200
kmscalifornia.com

NANOKERATIN
Soft Keratin Silk � erapy

RRP: £51.75
Info: 020 8441 9923

nanokeratinsystem.co.uk
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DESIGNED BY BRITISH 
DESIGNER GILES DEACON 

– WE LOVE!

LABEL.M
Giles Printed Scarf and 
Transparent Clutch
Gift with Purchase of two 
label.m products
Info: 0870 770 8080
labelm.com

ALTERNA 
Bamboo Beach 
RRP: £21 each
Info: 01925 578000  
alternahaircare.com

MILK_SHAKE 
Sun & More
RRP from £13.39 
Info: 01392 365177 
milkshakehaircare.co.uk

CLYNOL 
Sun Care

RRP from £9.35
Info: 01296 314000

clynol.com

SUMMER: PRODUCTS
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Ideal Resource Discovery Set 

RRP: £34 [Available from July 2012]
Info: 0870 034 2566

darphin.co.uk

TWEEZERMAN 
Neon Filemates

RRP: £6
Info: 0845 2621 8731

tweezerman.co.uk

DIELLE
Coral, Vitality and Hopeful Sky nail shades

RRP: £12  Info: dielle.co.uk

LA BIOSTHETIQUE
Silky Eyes

RRP: £14.50
Info: 01296 611731
biosthetique.co.uk

HD BROWS
Blusher
RRP: £17.95
Info: 0844 801 6810 
hdbrows.com

AVEDA 
Enbrightenment Skincare Set

RRP: £32  Info: 0870 034 2380  aveda.co.uk

TWEEZERMAN 

LA BIOSTHETIQUE

Feast your eyes 
on our pick of 
professional 
beauty offerings 
you need in 
your salon this 
summer.

SUMMER: BEAUTY
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AVEDA 
All Sensitive Skincare Set

RRP: £16  Info: 0870 034 2380
aveda.co.uk

KENT BRUSHES
Twelve Make-up Brush Range

RRP: £100 for the set or from £6.65 each
Info: 01442 232623

kentbrushes.com

YON-KA
SPF 25 and Sunless tan 
RRP: £14.50
Info: 020 7518 8370  
yonka.co.uk

NEW CID COSMETICS
Makeup packages  Retail packages start from £1,900 

Info: 0121 634 6610  newcidcosmetics.com

LA BIOSTHETIQUE
Sensual Lipstick 

RRP: £17.50
Info: 01296 611731
biosthetique.co.uk

OPI
Euro Centrale Collection RRP: £11.50 [individual shades]
Info: 01923 240010 lenawhite.co.uk

OPI
Rapid Dry Spray RRP: £12.85
Info: 01923 240010 opiuk.com

YON-KA
SPF 25 and Sunless tan 
RRP: £14.50
Info: 020 7518 8370  
yonka.co.ukyonka.co.uk

Makeup packages  Retail packages start from £1,900 

SUMMER: BEAUTY
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 IT’S SUMMER 

STYLE IN EVERY 

SHADE. WHAT’S 

YOUR FAVE?
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HAIR: TOMMY VAN DER VEKEN

MAKEUP AND STYLING: EUNNIS MESA

PHOTOGRAPHY: DAVID ARNAL
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This mother daughter duo were 
destined for success as they 

bounced ideas and respected 
each other’s advice throughout 
the years. And we’re especially 
fond of their method of talking it 

through when they don’t agree –  
over a glass of vino of course.

MY
MEN-
TOR
& I

MyMentor&I.indd   2 25/04/2013   13:58



SALLY MONTAGUE ON 
ANGEL MONTAGUE-SAYERS

HOW LONG HAVE YOU WORKED TOGETHER?
Angel started to work in the salon when was 
17. She was halfway through her A Levels 
and I sent her to work backstage, assisting 
the salon art team. It’s safe to say that she 
caught the session bug and was no longer 
interested in school after that! We very rarely 
work in the same salon together as I fi nd that 
hairdressing in separate salons keeps our 
working relationship more productive.

WHAT SORT OF THINGS HAVE YOU DONE 
TOGETHER?
We started off doing small shows and events 
and have built up over the years. It was great 
to work at New York Fashion Week together 
at the SS13 shows. It allowed me to see her 
in her world backstage. Angel coordinates 
the Sally Montague Art Team as well as 
all the competitions we enter, so we work 
closely together on that.

WHAT ARE YOUR BIGGEST ACHIEVEMENTS?
Probably opening two new salons during a 
recession and winning Derbyshire Business 
Person of the Year. 

HOW HAS YOUR RELATIONSHIP CHANGED?
It’s changed from her calling me from shoots 
when she fi rst moved to London asking for 
advice on hairwraps to me now leaving her 
to organise and head up our art team, a role 
she does alongside 
her day-to-day session 
work. I take her advice 
very seriously.

WHAT’S THE SINGLE 
MOST IMPORTANT 
THING YOU’VE LEARNT 
FROM ANGEL?
The confi dence of 
youth. Angel is always 
confi dent in the overall 
look that she’s trying to create.

WHAT ARE YOUR GOALS TOGETHER FOR THE 
FUTURE?
We’re very keen to develop the art team 
to work on more high-profi le shows. For 
me, making the salon more effi cient and 
profi table is key, but Angel has a USP on 
the salon fl oor as she is session styling all 
week and then runs a busy column at the 
weekends. This works well as her clients 
love to know what she’s been up to, while 
hearing about the latest techniques and 
trends.

WHY DO YOU THINK IT’S IMPORTANT TO HAVE 
A MENTOR?
I had a fantastic mentor before I opened 
my fi rst salon 30 years ago in 1983 and I 

believe everyone 
needs somebody 
to emulate and take 
inspiration from as 
well as learning the 
foundation skills that 
are essential. I enjoy 

having someone to continually brainstorm 
with. Angel and I are very critical and honest 
with each other when it comes to hair, which 
works for us. Having Angel onboard is also 
great because she can take the salon group 
forward artistically in a way I’ve always 
wanted to, but have never had the time       
to do.

HAVE YOU EVER HAD A FALLING OUT?
No, but we do have heated discussions! 
Angel thinks artistically whereas I have to 
think about the business. This sometimes 
causes a difference of opinion.

HOW DO YOU WORK IT OUT WHEN YOU HAVE 
A DIFFERENCE OF OPINION? We hash it out 
over the kitchen table with a glass of wine – 
this usually does the trick.

“We do have heated 
discussions! Angel thinks 
artistically whereas I have 

to think about the salon 
business. this  sometimes  

cause a difference of  
opinion.”
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ANGEL MONTAGUE-SAYERS 
ON SALLY MONTAGUE

HOW LONG HAVE YOU WORKED 
TOGETHER? 
I started at the salon full time six 
years ago when I was 17, however 
as it’s my mum’s business I have 
been involved in the salons all 
my life.

WHAT SORT OF THINGS HAVE YOU 
DONE TOGETHER? 
Over the years we’ve worked on 
everything from photo shoots and 
shows at London and New York 
Fashion Week to in-salon education.

WHAT ARE YOUR BIGGEST 
ACHIEVEMENTS? 
Winning Fashionista at the 2012 
it List awards was amazing, as 
was being fi nalised in the 2013 
Backstage Stylist category at the 
Hair awards. I’ve also just taken on 
the role of Creative Ambassador 
for Cloud Nine, which is a great 
achievement as was being 
promoted to Art Director in the 
salon and the Sally Montague Art 
team. My mum is so busy running 
six salons and it was great that 
she trusted me with such a huge 
responsibility.

HOW HAS YOUR RELATIONSHIP 
CHANGED? 
Our working relationship has 
developed and I have so much 
respect for my mum now I know 
what it’s all about. It amazes me 
how she manages to run a super 
busy column, run a business, stay 
completely focused and still be a 
mum at the same time.

WHAT IS THE SINGLE MOST 
IMPORTANT THING YOU’VE 
LEARNED FROM EACH OTHER? 
I’ve learnt to stay focused and to let 
work bothers evaporate as soon as 
I walk in the front door.

WHAT ARE YOUR GOALS TOGETHER 
FOR THE FUTURE?
I’d love for us to continue collaborating 
on new collections and to expand the 
business further.

WHY DO YOU THINK 
IT’S IMPORTANT TO 
HAVE A MENTOR? 
It’s great having 
knowledge, but it’s 
much better to share 
it. Not only does my mum share 
everything she’s ever learnt, but 
as a mentor she helps me to see 
things from different perspectives.

“Our working relationship has 
developed and I have so much 
respect for my mum now I 
know what it’s all about.”
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HAVE THERE BEEN TIMES WHERE 
YOU’VE NOT WANTED TO LISTEN? 
Not really. I know she knows her 
stuff so it’s pretty easy to listen. 

She’s been doing it a lot longer than me 
and has so much experience it would be 
crazy not to listen.

HAVE YOU EVER HAD A FALLING OUT? 
Never. If we disagree on something work 
related we usually discuss it over a coffee 
until it’s resolved. My mum is very fair to 
her staff.

HOW DO YOU WORK IT OUT WHEN YOU 
HAVE A DIFFERENCE OF OPINION? 
A latte! [Mum says wine, you say latte, 
hmm who do we believe...]

“Winning Fashionista at 
the 2012 it List awards 
was amazing, as was 

being finalised in the 2013 
Backstage Stylist category 

at the Hair awards.” 
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GREEN 
EYE

When Anne Veck decided on a 
revamp of her Oxford salon, she 

went all out to make it a worthwhile 
venture. Now it’s a fully-fledged eco 
hotspot – and the clients are lovin’ it.
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Anne Veck Oxford relaunched as an eco 
salon after an extensive revamp that cost 
£116,000, £37,000 of which went just on 
environmentally-friendly features. And 
salon onwer Anne Veck says it was worth 
every penny.

“Regardless of the finances injected into 
the project, long term we’re looking to 
make profit by reducing overall energy 
costs by up to 70 percent. Plus there’s 
definitely an overall increase in public 
interest, which is reflected in the
 increased sales since we reopened. 
Sustainability of the environment is 
something we all ought to take action 
to take care of,” says Anne.

One of the biggest initiatives they’ve 
introduced is BlueGen Ceramic fuel cell 
technology, which reduces energy use by 
up to 50 percent. It makes use of energy in 
the salon that would previously have been 
wasted and uses it to heat the water and 
premises. 

One of the ways it does this 
is by using “grey water” 
to heat fresh cold water. 
“Grey water” is classified as 
what goes down the drains 
at the backwash or out of 
the washing machine or dishwasher. It is 
usually hot and it is this heat that’s utilised 
in a double pipe system – a smaller grey 
water pipe is contained within the larger cold 
water pipe, which transmits the heat to the 
cold water so that it’s preheated. What that 
means is that the boiler doesn’t have to use 
as much gas to heat it up to temperature.  

With the government getting behind 
initiatives such as these it may not come as 
a surprise to hear you will even get paid for 
using this technology.

Anne explains: “BlueGen Ceramic 
technology attracts the Feed in Tariff – a 
scheme whereby the government pays 
domestic homes and businesses for 

“Regardless of the finances 
injected into the project, 
long term we’re looking to 
make profit by reducing 
overall energy costs by up 
to 70 percent.”
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generating electricity from renewable 
energy sources. It’s sold to National 
Grid. The most common is solar but 
other sources like geo thermal can 
also qualify. We’re the first business 
in the UK to qualify using ceramic fuel 
technology, which generates electricity 
from the natural gas supply. Obviously 
this is not a renewable source but it 
qualifies because the reduction in energy 
demand it provides is so phenomenal.”

In their bid to be as green as possible, 
they also have one-use recyclable towels 
to reduce hot water usage as they 
don’t need to be washed. LED energy 
efficient lighting is also used throughout 
the salon and they recycle everything 
they can, while encouraging the use of 
recyclable salon literature and stationery 
[FSC accredited], and the use of email, 
social media and texting, over paper.

There are even changes to do with the 
way they colour as Anne says: “We use 
reusable fabric instead of foils for tints and 
highlights. Using fabric eliminates sending 
foil to landfill because they can be recycled 
and eventually they biodegrade.”

There are some firms that offer recycling 

of dirty foils, 
however Anne 
was unable 
to find one in 
Oxford, hence 
the switch 
to fabric. It’s not without it’s drawbacks 
though as she says: “The fabric can be 
reused, but it has to be washed in hot 
water, which uses energy and takes up 
space in the salon back room for drying. 
Another problem is persuading the team 
to make the change – foils are standard, 
whereas fabric is old fashioned yet new 
to them!”
 
On a monthly basis Anne is expecting to 
earn approximately £200 from the sale 
of suplus electricity to National Grid , 
while she’s also predicting she’ll save 
£150 per month minimum on reduced 
energy bills – not to be sniffed at!

While being eco-friendly and making 
cost efficient changes was important, 
design was still high on the agenda. 
We had to ask Anne what her favourite 
feature is? “The design of the lighting 
around each styling position mirror. 
It’s subtle pastel shades that can be 
programmed to change, fading from one 

colour to the next.
 
Actually the biggest surprise for Anne 
was how good the salon does look: “I 
expected it to be beautiful but when I 
saw it for the first time I had a little cry.”

Even more so after she saw the figures: 
“Sales and footfall have increased since 
we reopened by 20 percent. For the 
time being at least, our approach gives 
us a USP.”

“We use reusable 
fabric instead of foils for 

tints and highlights. 
Using fabric eliminates 

sending foil to 
landfill because they 
can be recycled and 

eventually they  
biodegrade”.
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CASEY COLEMAN, 26

Job title: Team Director at Ocean Hairdressing 
in Cardiff
Qualifications: NVQ Level 2 & 3. NVQ Level 2 
in barbering and customer service.
Biggest hair icon: Akin Konizi. I think he and 
his incredible team are always one step 
ahead and constantly creating worldwide 
inspiration. 
Best quote you’ve ever heard: “I don’t like 
standard beauty. There is no beauty without 
strangeness.” Karl Lagerfeld
One moment that changed your life: Being asked 
to become the resident hairstylist for MTV’s 
The Valleys has changed my life completely. 
It’s created a lot of opportunities, grown my 
profile and it has added reality TV to my

 CV. I’ve been lucky enough to come across 
this opportunity but without constantly 
networking it wouldn’t have been possible.

What would you have been if you wasn’t a 
hairdresser? Jobless because I can’t think of 
doing anything else other than hairdressing. 
Essential kit bag item: My cloud nine kit is 
just incredible. Whether I’m working in the 
salon, on a shoot or backstage at a show 
I consistently find a cloud nine tool in my 
hand. 
Which celebrity would you say you’re most like 
and why? I suppose I’m similar to Vince Kidd. 
He’s very ambitious, driven but not afraid to 
be different and is constantly changing for 
the better. His sense of style isn’t the regular 
high street style you see from day to day and 
you can tell how passionate he is about what 
he does. All like me, which is why I set my 
ambitions at a different level every day, so I 
can make sure I’m being the best version of 
me that I possibly can be. 
Why do you love being a member of the art team? 
You’re meeting new people and doing what 
you love most with others that feel exactly 
the same. There’s no better situation to be in. 

MEET THE TEAM
Talented hairdressers with 

expertise in cutting, colouring, 
hair-up and extensions, come 

together in the NHF Inspire 
Art Team. Each year they 

work with highly respected 
industry hair mentors including 

award-winning hairdresser 
Charlie Taylor, the multi-award 

winning HOB Creative Team, 
world renowned Sassoon 

Creative Team and multiple 
award-winning and British 
Hairdressing Artistic Team 

of the Year RUSH. With such 
a repertoire behind them, 

we thought it only right we 
introduced them to you.
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AMY FLOWER, 25

Job title: Artistic Director at The Industry in 
Christchurch

Qualifications: NVQ Level 2 
Top career moment: Being able to do session 

work with clothes designer Nigel Hall.
Biggest hair icon: Gary Gill

Best quote you’ve ever heard: “Life is not a 
dress rehearsal.” 

One moment that changed your life: After seven 
years of trying to pass my driving test I 

eventually passed last year and have never 
looked back. 

What would you have been if you wasn’t a 
hairdresser? My job would have probably 

involved travelling the world.
Essential kit bag item: Bag diffuser! 

Which celebrity would you say you’re most 
like and why? Doris Day because she had 
a great sense of humour and I love vintage 

clothing.
Why do you love being a member of the art team? 

It’s given me freedom to create new and 
exciting ideas with fellow art team members 
and it’s opened up opportunities to work with 
the very best within the hairdressing world. 

DANIELLE SEALEY, 20

Job title: Stylist at Goldsworthy’s in Swindon
Qualifications: NVQ Level 1, 2 & 3

Top career moment: I’d say it’s most definitely 
the competition side of things – there’s no 

better feeling than achieving something 
you’ve worked hard for. 

Biggest hair icon: Mark Leeson is one of my 
favourites, but obviously one of my main 

inspirations who I love working alongside and 
have learnt everything from over the years is 

my manager Steven Goldsworthy.
Best quote you’ve ever heard: “Tell me and I 

forget, teach me and I may forget, show me 
and I will learn.”

One moment that changed your life: Doing work 
experience at Goldsworthy’s. I knew from day 

one that it would be life changing for me. 
Essential kit bag item: My cutting comb. I’d be lost 
without it as I use it to create texture and volume. 

Celebrity icon? One celebrity I love and have 
always followed is Jessica Biel. She was one 
of the first to create the ombré colour years 

ago, which I still love. 
Why do you love being a member of the art team? 
I see it as a huge opportunity for my career 

and definitely one of my biggest achievements 
to date. It’s great to meet and work with such 
lovely people. It’s a real experience for me as I 

am quite early on in my career. 

CLAIRE FLACK, 35

Job title: Owner and Creative Director of Wigs 
and Warpaint in Sheffield

Qualifications: NVQ Level 2 & 3
Top career moment: Working at London 

Fashion Week.
Biggest hair icon: Vidal Sassoon.

Best quote you’ve ever heard: “Here for a good 
time not a long time.”

One moment that changed your life: Opening my 
own salon.

What would you have been if you wasn’t a 
hairdresser? Working with animals at a 

sanctuary.
Essential kit bag item: Eyeliner.

Which celebrity would you say you’re most like 
and why? Kate Moss because she’s cool. 
Why do you love being a member of the art team? 
I love it because you get to work and meet 
new people who you can share new ideas 

and opportunities with. It helps you to further 
your career, which is great.

DONNA MITCHELL, 39

Job title: Owner and Creative Director of 
Bonce salons in Wednesbury, West Midlands

Qualifications: NVQ Leve1 & 2 and L’Oréal 
Professionnel colour specialist

Top career moment: I’d have to say Bonce 
Salons winning a British Hairdressing 

Business Award and winning myself a place 
on the NHF Inspire art team.

Biggest hair icon: Vidal Sassoon 
Best quote you’ve ever heard: “Life’s journey is 
not to arrive safely in a well preserved body 
but rather to skid in sideways, totally worn 

out, shouting ‘holy crap’ what a ride!”
One moment that changed your life: Becoming a 

mummy.
What would you have been if you wasn’t a 

hairdresser? This was never an option but I 
would have loved to have been involved with 

photography or art.
Essential kit bag item: Denman brush.

Why do you love being a member of the art team? 
Every year so far has given me an opportunity 

to work with some of the industry’s world 
class hairdressers. After every training session 
I come away having learnt something valuable 

and to me education is priceless.

COLIN KNIGHT, 27

Job title: Executive Stylist at seanhanna in 
Cambridge

Qualifications: NVQ Level 1 & 2
Top career moment: Winning myself a place on 

the NHF Inspire art team
Biggest hair icon: Peter Gray.

Best quote you’ve ever heard: “The strength of a 
tree is in how much it is bent.”

One moment that changed your life: Being part of 
the TIGI Inspirational Youth tea.

What would you have been if you wasn’t a 
hairdresser? A musician or carpenter.

Essential kit bag item: Shu Uemura dressing 
out brush.

Why do you love being a member of the art team? 
I thoroughly enjoy being part of the NHF 

Inspire art team because you get to see how 
leading companies and brands within the 
industry work. I love the educational days 

and working with great hairdressers as you 
get to share ideas and techniques.

RYAN MCCREADIE, 27

Job title: Senior Stylist at Medusa in Edinburgh
Qualifications: NVQ Level 2

Top career moment: Assisting Dom Capel on a 
video shoot for the Agent Provocateur Fleur 

Du Mal campaign.
Biggest hair icon: Angelo Seminara.

Best quote you’ve ever heard: “Life is not 10 
seconds ago or 10 seconds from now. It’s 

right at this moment so enjoy every second 
that goes by.”

One moment that changed your life: It would be 
competing for Scotland at the 2002 Common 

Wealth Games in Manchester. Afterwards I felt 
that anything is possible if you put hard work, 
time and dedication into everything you do.

What would you have been if you wasn’t a 
hairdresser? I would have done any other job 
as long as it involved working with hand/eye 

coordination and art in some way.
Essential kit bag item: I couldn’t live without my 

Mason Pearson Hairbrush.
Which celebrity would you say you’re most like and 

why? A few people say I have similarities to 
Bruce Willis but I don’t see it.

Why do you love being a member of the art team? 
I love being in an art team as there are many 
individuals that you can learn from, which I 

think is important in our industry. It’s great just 
meeting new people and hearing their stories.
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COLOUR JOURNEY
Take your colour clients to the next level 
with Schwarzkopf Professional’s fl agship 
range, Igora Royal intense new shades. 

Price per tube £7.90 
Info: 01296 314000

schwarzkopf-professional.com

MORE OOOMPH
NIOXIN DiaBoost will 

revive hair from within, 
expanding the thickness 

of every hair strand for 
fuller-looking hair in 

an instant.
RRP: £39.99  

Info: 01202 595700
nioxin.co.uk

MULTI-TASKER
Say hello to the new 
does-it-all desk-side 
companion! Aveda’s 

Beautifying Composition 
nourishes cuticles, removes 

makeup, moisturises the 
scalp and leaves skin soft 

and supple.
RRP: £19

Info: aveda.co.uk

SMOOTHER STYLING
Suitable for all hair types 

and available in two sizes, 
Shine Angel’s V bristle 
technology, Ionic nylon 
bristles and hidden hair 
pick create professional 

results.
RRP from £15.99

Info: 0845 4591182
tangleangel.com 

AT ONE WITH NATURE
Golden Oil from id HAIR 

conditions and styles 
without the use of silicones,
 allergenics and parabens.

RRP: £24.99
Info: 01387 721 826

idair.co.uk
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THE POWER
Power Whip, 
Power Spray 

and Power Gel 
are three, strong 
hold stylers from 

Joico packed with 
thermal protection.  

RRP from £9.95
Info: joicoeurope.com

ORANGE ANYONE? 
Say hello to the new Parlux 
385 PowerLight – the next 
generation of hair dryer. 
RRP: £99.88 inc VAT
Info: hairtools.co.uk

ALL IN THE MIX
Clynol Viton Mèche takes colour 

further on its journey to perfection 
with an extraordinarily responsive 
range of vibrant highlights that will 

pop on all hair colours. 
Salon Price: £7.70 per tube 

Info: 01296 314000
clynol.co.uk

ECO-WAY
Green brand Davines has extended its 

iconic OI Range with an innovative new 
shampoo, conditioner and multi-benefi t 

milk mask. 
Prices from £14.60
Info: 020 3301 5449

davines.com

K-Manifesto
Not only is it the fi rst styling 
range from the luxe brand but 
British supermodel sensation 
Kate Moss is the face of the 
Kerastase Couture Styling 
range. 
RRP: From £19.50
Info: 0800 316 4400 
kerastase.co.uk

FOREVER BLONDE
INOA UltraBlond boasts seven new stunning 
shades of blonde to add to the existing 111, 
so now even dark brunettes can achieve 
beautiful, natural looking blonde.
Price available on request  
Info: 0800 072 6699
lorealprofessionnel.co.uk
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DREAM CURL
Matrix Total Results Curl range 

contains anti-frizz, nutri-curl 
technology and is infused with 
jojoba oil and wheat protein for 

uncontrollably curly hair.
Price from £5.95

Info: 0845 601 1022
matrix.co.uk

GOT ID?
id HAIR Elements Dry Shampoo 

is premium, paraben free 
and available now. 

RRP: £24.99 Info: 01387 721 826 
idhair.co.uk

OFF YOUR ‘ED
The new Fudge Ultra-Light 

Headpaint series includes a new and 
improved formula that gives up to 

five levels of lift. 
Salon Price from £4.95 + VAT 

Info: fudge.com

OIL UP
For the ultimate in frizz control 
look no further than Alterna’s

 Kendi Oil products.
RRP from £20.50

Info: alternahaircare.com

COLOUR REVIVE
This Osmo conditioning treatment penetrates deep into the hair shaft to restore vibrant 

shades, creating a new lease of life for coloured hair in just a few minutes. 
RRP: £17.99  Info: 0141 812 5000  sallybeauty.com

MIRROR MIRROR
Created with YUKO’s unique expertise, 
Tsuya-Pata is infused with hydrolysed 
silk, which provides a smooth, super 
shiny soft finish while protecting hair.

RRP from £12.50
Info: 020 7529 5920
yuko-london.com
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J’adore
When we booked in for this little 
number we had no idea quite how good 
it would be, but we can safely say as 
one of the fi rst to try it [it only launched 
last month] it was pure seduction.

Everything about this pedicure was 
geared towards relaxation from the 
soothing Stress Fix Aroma that was 
spritzed around the room as we walked 
in, to the refl exology-inspired massage.

We began by immensing our feet in 
soothing warm water and Stress Fix 
Soaking Salts, while breathing in the 

relaxing scents. Then it was time to 
kick back in Aveda’s massage chair and 
enjoy a rejuvenating scrub, before our 
feet were gently massaged with Stress 
Fix Body Lotion and wrapped in hot 
towels.  

And while our feet were happily 
replenishing, we had the added bonus 
of Aveda’s signature Hand Ritual [at fi rst 
we thought it was just for us, but no it 
was all in the package].
 
Just incase we weren’t sleep-induced 
enough, the Aveda beauty therapists 

deeply massaged our feet and calves 
using Swedish and Refl exology 
techniques before polishing off with our 
perfect spring shade of choice [I went 
for OPIs Thanks a WindMillion] and it’s 
still in place three weeks later.

Why not treat yourself to a bit of Stress 
Fixin’ pampering or better still try out 
the new service in your salon.

Info: 020 3252 0094
aveda.co.uk

While we love attending industry events it can sometimes take 
its toll on our tootsies, which calls for one thing...

an Aveda Stress Fix Pedicure.
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In an industry first, ghd hosted a freestyle 
pop-up shoot for stylists from around 
the UK to give them a money-can’t-

buy opportunity to show off their talent. 
Another perk of course, was to get their 

hands on the new generation styler, 
ghd eclipse.

URBAN
STYLING
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“It was phenomenal. I’ve 
never seen anything like 

this in the industry before. 
What a great way to 

harness emerging talent.”
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Held in an urban warehouse, known as 
the Village Underground in the heart of 
Shoreditch, East London, the venue was 
transformed into an über cool studio for ghd 
eclipse: exposed. 

Reminescent of a LFW backstage set-up, 
there was a team of professional makeup 
artists, an inspiration wall, a photography 
studio and music from DJ Dom Chung [Alexa 
Chung’s brother]. 

As 30 young hairdressers, dubbed 
stylemakers, descended on the venue 
the atmosphere vamped up, partly due to 
the buzzing stylists and partly due to the 
booming sounds coming from the delectable 
DJ. And just incase anyone got peckish 
there was catering courtesy of Meat Liquor, 
London, who served mini meals oozing 
with fl avour.

When stylists arrived they were shown to 
a styling station where they had access 
to a full ghd kit bag, plus they were given 
their own ghd eclipse styler to take away. 
Their challenge was then to create a truly 
transformational look using the ghd eclipse.

Sound daunting? Support was on-hand from 
session styling mentors including pros in the 
fi eld Zoe Irwin and Kenna.

Talking about the day, ghd creative director 
Zoe says: “It was phenomenal. I’ve never 
seen anything like this in the industry before. 
What a great way to harness emerging 
talent. The vibe was high-energy and very 
exciting – just like being backstage at the 
shows.

“The guys really appreciated the chance to 
completely do their own thing with the ghd 
eclipse and will really benefi t from the profi le-
raising opportunities of getting their work 
published. It was inspiring for us to see all 
their new techniques and interpretations too.”

Ashleigh Hodges from Flame Hair Studio 
was one of the stylermakers and loved it: 
“The eclipse exposure event was fantastic. 
The atmosphere was cool, the DJ was cool 
– even the food was cool – burgers and 

chips! It was brilliant.”

Now images from the ghd eclipse 
exposed collection will be showcased 
in an industry ghd ad campaign 
planned for later this year [you get 
a sneak peek here fi rst] and each of 
the stylists involved will be given the 
fi nished images for their own portfolio 
and PR.

All in all a success and while it may 
have been a fi rst, we doubt it will be 
a last.

“The guys really 
appreciated the chance 

to completely do their own 
thing with the eclipse and 

will really benefi t from 
the profi le-raising 

opportunities of getting 
their work published.”
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“Bright russet tones 
on a deeper chestnut 
base appear lit from 
within. We’ve gone for 
a simple tousled finish 
and sexy fringe to 
enhance the flame-like 
feel of this style.”

TIME, 
LIGHT,LIGHT,
SHADOWS

Contrasts of shape, 
colour and style create 
an ethereal diversity in this 
collection. Where did they 
get their inspiration?

“The feel of this shot 
is architectural; the 
perspective, angles, light 
and shade combine 
seamless perfection, 
highlighting the strength 
of the cut.”
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“Intense cherry 
blossom pink inspired 
this vibrant finish. The 
look is unconventionally 
balanced with 
disconnected lengths 
through the sides.”

“What could be 
more beautiful than a 
flawless crop in a sexy 
Bardot blonde? Just a 
hint of texture at the 
crown brings movement 
and a playful edge to 
the overall feel.”

Hair: Environment 
Creative team

Photography: 
Jack Eames

Make-up: 
Adam de Cruz

Creative direction: 
Tim Hartley
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Hair: Tyler Johnston 

and Lesley Lawson

Makeup: Loni Bauer

Clothes styling: Ingo Nahrwold

Photography: Sabine Liewald

Creative Direction: Steve Hogan

Commercial Direction: Nina Schåfer
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ESCA
PISM

GET FRESH, GET REAL AND GET OPTIMISTIC FOR THE SEASON AHEAD WITH THE S/S 2013 COLOUR COLLECTION FROM L’ORÉAL PROFESSIONNEL.

HAIR: JACQUES THILL, JACQUES THILL SALON, FRANCE
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HAIR: NICO PAY VON ENDEN AND DIMITRI DIMITRAKOUDIS, NOON INDIVIDUAL HAIR, GERMANY
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POWERFUL YET CARING, BE THE BLONDE YOU’VE ALWAYS DREAMED OF 
Join #teamBLONDE today 
Find your nearest salon at www.lorealprofessionnel.co.uk/INOA

BREAKTHROUGH
THE 1ST EVER HIGH LIFT BLONDE
COLOUR WITHOUT AMMONIA

BREAKTHROUGHBREAKTHROUGHBREAKTHROUGHBREAKTHROUGH

E X C L U S I V E L Y  I N  S A L O N S

ULTRA PURE:
        Our most beautiful, pure, high lift blonde.

ULTRA CARE:
     Hair feels soft and smooth with intense shine
        until next colour treatment.

ULTRA COMFORT:
   Optimised scalp comfort.
     No ammonia: no more odour.

ULTRA PURE:
        Our most beautiful, pure, high lift blonde.        Our most beautiful, pure, high lift blonde.

     Hair feels soft and smooth with intense shine

ULTRA COMFORT:
   Optimised scalp comfort.

HAIR: KEN PICTON AND PAUL 

DENNISON, KEN PICTON, UK

ALL IMAGERY:

MAKEUP: YACINE DIALLO

STYLING: VANESSA BELLUGEON

PHOTOGRAPHY: ALEXANDER 

NEUMANN
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May 2013 £5.95
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SEE COLOUR IN A NEW LIGHT.SEE COLOUR IN A NEW LIGHT.
The first sheer colour that‘s luminous in every kind of light.

Up to 70% more Light Reflection* & Superior Hair Protection*
Up to 100% grey/white coverage with a sheer result
Easy to get started – same 1:1 mixing ratio & Welloxon Perfect developer

For more information, contact your Wella Professionals 
Account Manager, call 01202 595700 or visit www.wella.com 

        like us on facebook

*Colour after colour, versus our biggest global competitor on a blonde shade
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your clients have 
      always dreamed of...

A BLONDE

It’s what you’ve been waiting for...

A BLONDE
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